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2% STORM COVERS 


For Doors and Windows 
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Warp's new TAPE-ON Storm Window Kit comes 
in an “eye catching” 3 color box packed 6 
to each counter » 1 ae carton that takes 

pe : -— 7 only 8 by 16 inches of counter space. 

aii Cale | A real point-of-purchase sales builder. 

=e i tl TAPE-ON is a great 

i \y ‘fmm | seller as nothing like it 

has ever been offered be- 

fore. Comes packaged in 

beautiful 3-color box 

that sells itself and shows 

customer just how to use 

product. 
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Warp's popular 

JIFFY PANE 

Storm Window Kit 
has been improved 
by the addition of 
special single-faced 
tape instead of 


Wearp's TAPE-ON Kit con- 
tains enough plastic 
material to cover a big 
picture window and 2 
smaller windows or 4 
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regular size windows. It 
consists of a 5 by 10 foot sheet of trans- 
parent plastic and 60 feet of double- 


w Kits will put 


moulding and tacks. Each kit in- 
cludes a 36” x 72” sheet of crystal- 


“ : 

-ON Storm W indo ooh we prvenigst er pth Powe pn 
=i a ve position to beat mail orde ~ 

ny te storm COV 

te a competition and keep the 
—s at bome where it belong ors . full 
One E ASY -ON Kit complete: ce 

One 


. sheet, 18 feet 
When You Order 36" 2 plastic nails. counter merchan- 
from Your Jobber insist on a of moulding 4 : | diear. Taken eale 
rT *.*? 465 tO — ; ' - 4 
Wearp's” Top Quality Window Materia! 39 EASY- ON is pocket Si octal, Ss”? » 13° of commen 
For Quick Sales, Large Volume, and Better carton, complete wit. Oy. ind space. 
Satisfied Customers. <ales-building counte 
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THE NAME “WARP’'S eae 
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EVERY YARD IS YOUR GUARANTEE OF SATISFACTION 
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faced pressure sensitive tape (sticky on 
both sides) which can be applied to 
either wood or metal. 








JIFFY-PANE is pemeem individu- 
ally in a color box, 12 boxes to 
a shipping carton. The entire car- 
ton becomes a very 
attractive self-selling 
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DISPLAY 
WARP'S FLOOR DISPENSER No. WM 500 


Tie-in with Warp's Big National Advertising! 
Be sure to have a good stock of Warp's Top 
Quality Window Materials on hand when the 
big selling season starts in September. aM 





For Dealers with limited spoce, Warps 
have this M-400 Counter Dispenser. 
These Peto! Prices Nathonclly Advertised 


CARRIED BY RELIABLE 
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THE King Coffon LINE 
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Sash Cord... NEW ‘“‘handy bag’ pockage. A 
quality cord priced to sell in volume. 2 hanks 
connected in polyethylene bog. 1200 and 2400 


ft. coils pecked in protective dispensing display 
carton 
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Snap Sacks*... These SNAP SACKS* cre made 
from heavy gouge polyethylene with an elastic 

Help Yourself’ top. Mason's Line, Butcher's 
Twine, Cholk Line, Wrapping Twine, jute, 
indie, Cable Cord 














Chalk Line . Top auality 
Masons Line, Layout Line 
Tile-setting, etc. A staple 


Braided Mason's Line...A good ali year 
round seller. Extra strong, non-kinking, non 
raveling. Masons Line, Chalk Line. Awning 


Cord, et 
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Venetian Blind Cord Made of the highes? 
quality fine plied yorn. This is the best blind 


cord mode. Available in o wide assortment of 
colors 


JOHN H. GRAHAM & CO., INC. 
105 DUANE STREET + NEW YORK 8, N. Y. 








Nylon Cord...(Twisted or Braided) 100% 
Nylon. Excellent for Mason's Line, Chalk Line, 
Plumb Line, Drapery Cord, Pull Cords, Crofts 
ond Hobbies. 100 ft. spools in display box 
Many other put-ups 
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now. you can make a major department of 
outdoor products with these new... 


Duncan Hines, 
GRI LLS 


12 MODELS 
TO CHOOSE 
FROM 


e An Accepted “Selling” Name e Beautiful, New and Different Designs 
e Many “Stand-Out” Selling Features e Wide Choice in Design and Popular Price Range 


LITTLE BROWN LITTLE BROWN 
JUGS . _LHESTS 


en 
oo 


MANY 
SIZES AND 
MODELS TO 

CHOOSE FROM 


@ Little Brown Jug with ao New “Sculptured” Design. 
® Truly Premium Products of America’s Foremost Maker of Jugs and Chests. 
® Jugs and Chests with Double Thick Insulation that Holds Hot or Cold Longer 
© Both Hove New Sparkling Beauty — New Features Galore e Brand New Streamlined Two-Tone Color Styling 


HEMP AND COMPANY INCORPORATED 
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Nicholson File 


GENERAL OFFICE 


Menwlectvrer® of 


The NICHOLSON 
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THA 
FOR SALE py ALL rROMINEN 


First in the minds of your cus- 
tomers. Over the years, Nicholson 
advertising has exerted a steady 
sales “pull.” In The Saturday Eve- 
ning Post, in leading farm, lumber 
and home craftsman publications, 


this advertising has pre-sold the cus- 
tomers in your area and made them 
Nicholson-conscious. 


Pd 
Ca | 
Vv. S.A. 


= 


Company 


S. PROVIDENCE. Bt. 


Brend 


p RASPS 


FACTORY BRANDS 


gpwaAReE MEacn ANTS 


U.S.A. 





Amencen. 


McClellan. 





First in quality. The Nicholson File 
Company has always insisted on fine 
materials and workmanship. And 
continuous research and develop- 
ment have kept pace with your cus- 
tomers requirements in General 
Purpose files and rasps, Special 
Purpose files, and Swiss Pattern files 
for every purpose. 


<*o 


(in Ceneda: Nicholson File Compeony of 


NICHOLSON FILE COMPANY, 25 ACORN ST., PROVIDENCE 1, R. |. 


Farm fix-ups 


oth te ane 
im 


Cash in on this unbeatable sales 
combination. With Nicholson, you 
have the finest files and the highest 
brand preference in the entire file 
industry. For more hardware sales, 
feature this winning combination 
on your counter. 


ORDER THROUGH YOUR WHOLESALER 


>= 


Canada Litd., Port Hepe, Onterie ) 


NICHOLSON FILES FOR EVERY PURPOSE 
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'VHHIR ACCO’s Chain Sales-Maker 


products 
=NEWLY IMPROVED 
TO MAKE YOUR SELLING JOB 
EASIER THAN EVER! 


e The popular ACCO CHAIN SALES-MAKER—the con- 
venient display stand that has given a big boost to chain 
sales in hardware stores everywhere—has now been im- 
proved by the addition of a handy, quick-action Chain 
Cutter. This makes it easy to snip off just the amount of 
chain your customer wants. It saves time and steps on 
every sale. 

This sturdy, attractive ACCO CHAIN SALES-MAKER 
permits you to display a wide assortment of chains in 
very little floor space. It puts your chain stock out where 
your customers can see it—feel it—buy it! Get your 
Sales-Maker and watch your chain sales rise. Shipped 
complete with your choice of chain assortments; chain 
comes on reels, as shown at left. 


ASSORTMENT NO. 38 (7 REELS) 
175 Ft. 





2/0 Tenso Chain, Bright Zinc Plated 


125 Ft. 
200 Ft. 

75 Ft. 
100 Ft. 
200 Ft. 
200 Ft. 


sxe yan a > a ad = 
“ae oy A” I) As 


44 he Xs 
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DEALERS: 
lf you now have an ACCO Chain Sales-Maker —— 


3/0 Lock Link Chain, Bright Zinc Plated 

3 Tenso Chain, Bright Zinc Plated 

2/0 Twist Machine Chain, Bright Zinc Plated 
35 Sash Chain, Bright Zinc Plated 

1/0 Brass Safety Chain, Bright Finish 

16 Double Steel Jack Chain, Bright Zinc Plated 


ASSORTMENT NO. 42 (7 REELS) 


175 Ft. 
200 Ft. 

75 Ft. 
125 Ft. 
100 Ft. 
200 Ft. 
220 Ft. 


2/0 Tenso Chain, Bright Zinc Plated 

3 Tenso Chain, Bright Zinc Plated 

2/0 Twist Machine Chain, Bright Zinc Plated 

2/0 Straight Link Elwel Coil Chain, Bright Zinc Plated 
35 Sash Chain, Bright Zinc Plated 

1/0 Brass Safety Chain, Bright Finish 

16 Single Steel Jack Chain, Bright Zinc Plated 


ASSORTMENT NO. 43 (7 REELS) 


175 Ft. 
200 Ft. 

75 Ft. 
150 Ft. 
100 Ft. 
200 Ft. 
220 Ft. 


2/0 Tenso Chain, Bright Zinc Plated 

3 Tenso Chain, Bright Zinc Plated 

2/0 Twist Machine Chain, Bright Zinc Plated 
2/0 Passing Link Chain, Bright Zinc Plated 

35 Sash Chain, Bright Zinc Plated 

1/0 Brass Safety Chain, Bright Finish 

16 Single Steel Jack Chain, Bright Zinc Plated 


Order from your Distributor 


American Chain Division 


AMERICAN CHAIN & CABLE 





of the type shown above, order a Chain Cutter 
from your Distributor. Clamps on easily 
—no holes to drill. 

(NOTE Do not use Chain Cutter to cut case-hardened chain) 


6 


tYork, Pa., *Atianta, Boston, *Chicago, *Denver, Detroit, 
. *Houston, *Los Angeles, New York, Philadelphia, Pittsburgh, 
*Portiand, Ore., “San Francisco, Bridgeport, Conn. 


*WAREHOUSE STOCKS fFACTORY 
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Just Among Ourselves 


Informal Editorial Comments 


By W. A. Phatr 


But he went bankrupt . . . 


Jim was a very aggressive dealer. He prided himself on being a good buyer. 
And he was a sharp buyer. He got more extra fives than any other dealer in town. 
Every wholesaler’s salesman knew him as a rough customer who would always 
try to work out a deal for an extra five percent discount. 


He would spend time with every salesman that came through town. He figured 
that some of them might be hard up for business and would give him a deal. By 
the time he got through seeing all these salesmen, Jim would be so tired that he 
usually had to go home and leave undone all the other things he had planned to 
do, such as the store’s ads for the week, etc. 


He was also strong for direct buying. He spent a great deal of time writing 
to manufacturers demanding that they sell him direct. Each week he would 
answer dozens of newspaper ads which promised lower prices through a sales 
policy of direct from manufacturer to dealer. 


He was on the books of at least 60 suppliers, big and small, scattered all 
across the country. He certainly didn’t let any grass grow under his feet. He 
was just about the sharpest buyer of hardware you ever met. 


But the other day he went bankrupt. 


He had a real good inventory, a whopping big one. But he had no cash. It 
seems that he spent so much time working out buying deals that he neglected sell- 
ing the merchandise. 


There are a great many dealers like Jim who concentrate most of their efforts 
on working out extra fives in their buying. They spend so much time buying 
that no time is left to run the store. They forget the fundamental law of success- 
ful retailing: 


You don’t make a nickel’s profit unti you sell the merchandise. 


A dealer’s efforts to buy at the lowest possible price is quite understandable, 
especially in these days of shrinking margins. But buying low does not of itself 
bring in profits. The goods must be merchandised and sold, before a profit can 
be realized. 


You can put too much emphasis on buying, just as you can put too much accent 
on advertising. A successful dealer rations his time and efforts so that he gives 
adequate and proportionate attention to all aspects of the store’s operation. He 
realizes that price alone will not keep a store healthy over a long pull. 


There have been many, many studies that have demonstrated that so far as the 
average customer is concerned, there are many other factors more important 
than price when a consumer makes a purchase. It is important to be competitive, 
but prices can be over emphasized, especially in a hardware store. 


The successful store manager is the one who strikes a balance between buying 
and selling. He buys from reliable sources whose price he knows will be com- 
petitive over the long pull. Then he concentrates his primary efforts on selling. 


Too often an extra five percent discount is an illusion. It is frequently used 
on merchandise that is not going over with the public and the distributor wants 
to get rid of his inventory. That’s not the kind of merchandise a hardware 
store wants to buy. Sometimes the extra five is given when the distributor knows 
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informal editorial comments 


that the model is going to be obsolete shortly. Again, that’s no bargain at any 
price. 


Excessive time spent with salesmen in trying to work out a deal is just that 
much time lost to selling. Seeing too many salesmen can be a luxury few stores 
can afford. 


I think we would all profit if we would be sure we put the emphasis where it 
belongs ...on selling, rather than buying. 


When isa plan a plan? 


The danger of putting too much emphasis on buying at a price and neglecting 
selling also exists in some wholesalers’ plans for dealers. Too often all the em- 
phasis is on the size of the rebate. How the merchandise is to be mest effectively 
sold by the dealer is ignored. 


Observations of various plans over the years have fairly well demonstrated 
that a plan that depends on price alone for its success will not last long, at least 
as far as the hardware trade is concerned. 


The successful plans have been those which combined the lowest practical 
price with a sound merchandising program to help the dealer move the goods. 


A wholesaler may succeed in temporarily boosting his volume by offering an 
additional five percent. But unless his dealers succeed in selling this merchandise, 
he gets no repeat business. In the long run his sales may well drop to the point 
where they are profitless to him, if he depends on price alone. That is happening 
right now. 


On the other hand, if the wholesaler uses his centralized facilities to help 
the dealer do a better job of merchandising and advertising he is doing far more 
for the dealer than the supplier that simply offers an extra discount. 


There are a number of things that can be done more efficiently at a central 
source, such as a wholesaler, than can be done by each dealer acting individually. 
A wholesaler doing these things is making an important contribution to the 
success of his dealers, and also to his own future profits. 


Over the past year, a flood of plans of all types has been introduced. The num- 
ber and variety of these plans have confused many dealers. Some plans offer 
a value to a dealer in a specific set of circumstances. In other eases, the value 
to the dealer may be questionable. In any event, every plan is a little different 
from other plans and the only way you can pick the best is by very careful study 
and checking with other dealers. There is no need for haste. And don’t be blinded 
by promises of low buying prices alone. You may end up with lots of low priced 
merchandise on the shelf, but no cash in the bank. 


We're settled. thank PO o<-. 


Yes, now we're settled in our brand new offices in Philadelphia. The confusion 
of the moving operation is slowly fading into the past. We have a lot of plans 
for the future to make Hardware Age still more useful to each of you and it is 
going to be very pleasant translating these plans into printed material in our 
new and very modern headquarters. 

You can help us get settled quicker if you will make certain that all correspon- 
dence is addressed to: 


Hardware Age, Chestnut & 56th Sts., Philadelphia 39, Pa. 
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Total height of 
complete unit: 
34 in. 


NEW Complete, Compact 
Key Cutting Department 
in 1 Unit 


Want to make key-cutting really pay off? Here’s how . . . 
latch on to ILCO’s new rotary key blank display with 
Monitor Key Cutting Machine in one compact, attractive 
unit. 


Eye-catching, revolving display board holds 126 doz- 
en blanks... each hook clearly marked with number of 
blank and make of lock . . . you can’t go wrong. New ILCO 
Monitor Key Cutting Machine, designed specifically to 
meet the requirements of the hardware dealer, is small, ac- 
curate,easy to operate, has adjustable key guide and sturdy 
key gauge. 


What a combination... and what a money-maker! Your 
sales from one 7 KBA Assortment more than pays for the 
equipment and gives you a handsome profit to boot. 


YOU CAN BUY IT FOUR WAYS: 





No. 4184CD Monitor Key Cutting Machine, 
complete with motor; rotary display board; 7 
KBA key blank assortment (1 doz. each of 102 
most popular key blanks). Bench space 19 in. 
x 12 in. 


No. 3184CD Same as above but without blanks. 


No. 9 KBA Same as 4184CD but without Moni- 
tor machine. Unit is mounted on four legged 
stand. Bench space 12 in. x 12 in. 


No. 2 RKB Same as 9 KBA but without blanks. 


If your jobber cannot supply you, 
write us for full information. 


taht a customs... — 
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By Washington Bureau of 
HARDWARE AGE 


Good Business, Christmas Buying 
Spree Forecast to End of 1955 


Business will be extra good in most areas of the 
country for at least the next three months, experts 
agree. Consumers are expected to go on a real Christ- 
mas buying spree, and fall spending for housewares, 
fix-up materials and sporting goods will be at near- 
record levels. 

Warnings from economists of possible inflation and 
over-extension of credit are fairly long-range. Chances 
are that any weaknesses now developing in the econ- 
omy, which are not checked by government actions, 
won't show up until after the first of the year. 

Danger signs to watch for include: failure of sales 
to pick up after the normal post-Christmas dip; 
failure of construction generally, and home construc- 
tion in particular, to recover after the normal winter 
slump; and, failure of unemployment to dip next 
spring after a normal! winter rise. 

Home construction in August rebounded after an 
unusual 11 percent dip in July, indicating that in- 
dustry is still strong. 


OUTLOOK—Should signs of real weakness 
begin to develop next spring, businessmen can 
> expect frantic government action to keep the 
boom rolling. The administration is not going 
to take any chances on a general business let- 
down in an election year. 


Labor Unions Are Set to Battle 
Retail Exemption in Wage Law 


Labor unions are counting on election-year cam- 
paign fever to help them begin a drive to knock out 
the retail exemption to the Minimum Wage and Hour 
Law in 1956. 

Unions credit cooperation between the conservatives 
of both political parties with turning back efforts to 
extend coverage this year. They also admit the ex- 
tension move this year was weak and disorganized. 

But they believe that, with the question of the 
higher minimum wage out of the way for the time 
being, an intensive drive to extend coverage stands 
a good chance in 1956. Politicians will be eager to 


10 


please voters and these conservatives from the two 
parties will not be able to join ranks in an election 
year. 

Sen. Barry M. Goldwater, R., Ariz., a department 
store official and the only retailer in the senate, is 
urging merchants to work for strong state minimum 
wage-hour laws in order to escape Federal control. 

Congress will lose interest if the states have good 
laws, he says. 


OUTLOOK—To be effective, Senator Gold- 

water's plan requires quick organization of 

* state business groups actively and honestly 

working for better state laws before Congress 

begins considering extension sometime nezt 
spring. 


Co-ops’ Tax Exemptions Face 
Hard Congressional Battles 


A Treasury Department proposal to remove some 
of the tax exemptions which give cooperatives a strong 
competitive advantage is going to touch off hot and 
bitter battles in congress next year. 

Businessmen favoring the proposal, which would 
levy a 20 percent tax on cooperatives’ earnings, are 
going to have a tough fight getting favorable action. 
Here’s why: 

There are some 10,000 farm cooperatives with more 
than 3,000,000 members, plus many more city market- 
ing groups. Cooperatives do an estimated $13 billion 
a year in business, and they’ll drum up powerful op- 
position to the plan. 

Many lawmakers will be wary of irritating a polit- 
ical force as strong as these groups in an election year. 

In addition, cooperatives are the special baby of 
the Department of Agriculture, and that agency will 
oppose any efforts to remove their exemption. 


OUTLOOK—The plan to raise the tax on 
cooperatives has one favorable factor which 
will look good to some congressmen in an 

ie election year—additional revenue to help fi- 
nance personal income tar cuts. With strong 
business support, the proposal could be put 
through. 


(Continued on page 282) 
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NEw Awiset SECURE - ALL SAFE 


a. safety-deposit box security for the home 





Newest addition to the built-in 

trend is the KWIKSET SECURE-ALL 
residential wall safe. Built to fit 
conveniently in any standard 4” wall, — 
between 16” studs, the KWIKSET 
SECURE-ALL SAFE offers builders an 
outstanding low-cost sales feature 

for protecting home owners’ papers 
elie Maelitiole)(-tMeleelilimils- Mm Zell 

and theft. The KWIKSET SECURE-ALL 
SAFE is made from heavy gauge : 





_ steel, with thick high-temperature 
thermal insulation on all sides. 


It locks securely with a flush pin 





tumbler locking mechanism 


and can be easily installed in closets, 





behind pictures or drapes. 


For further information, write 
KWIKSET SALES AND SERVICE CO. 
PN tolil ime Gelihiclailie 





EASY TO INSTALL EASY TO CONCEAL FIRE RESISTANT WATER RESISTANT THEFT RESISTANT \ 


wikset 


LOCKS. INE 





25-in. Lawnsweeper 


An economy promotional model, 
the Cavalier lawnsweeper is made 


in a 25-in. sweeping width and fea- 
tures bright yellow weatherproof 


canvas hamper, all-steel chassis 
construction, and one-lever adjust- 
ment for brush 
angie. 
pletely assembled in one carton. 
Lambert, Ine. 


height and cow] 
Machines are shipped com- 


For more data circle No. 1 on postcard, p. 297 


Frozen Food Knives 


Designed to cut through solidly 
frozen foods, Frost Twins knives 
are made of quality nickel alloy 
steel. One blade is designed to cut 
frozen fruits and vegetables, the 


other for meats and poultry, in- 
cluding bones. Blades are easy to 
clean. Phenolic handles are attrac- 
tive but tough and can stand ex- 
tremes of heat or cold. Blades are 
easily replaceable — remove two 
screws in handle and change blades. 
Millers Falls Co. 


For more data circle No. 2 on postcard, p. 297 


Steel Hack Saw 


Finished in double-plated chrome 
and adjustable for both 10 and 12 
in. blades, the H-75 tubular frame 
hack saw of heavy steel tubing is 
designed for hard use by home 
craftsmen or mechanics. Shock- 
proof frame is 4 In. deep. Saw has 
adjustable thumb rest for easier 
sawing. 


Steel handle is covered 








with unbreakable plastic in a com- 
fort grip. Saws, individually boxed, 
have patented forged blade holders 
which lock in four sawing direc- 
tions. Parker Mfg. Co. 


For more data circle No. 3 on postcard, p. 297 


Winter Air Conditioner 
Featuring a heat exchanger that 
is completely gas-tight, the Riviera 
series of winter air conditioners 
offers a product that is fully en- 


| 
| 


~ 
| 
i 


nl 


| a 
mn 


closed, vented, and a gas-fire con- 
sole that heats, circulates, filters 
and humidifies. Conditioner has 
fan-forced delivery, and heats from 
the floor up without stuffiness or 
celling stratification. Riviera is en- 
tirely automatic, and has an ig- 
nition safety pilot that shuts off 
gas in case of supply failure. Cabi- 
net is Fiberglas-insulated. Riviera 
series 18 now being produced for 
high altitude 
operation. It is available in three 
sizes. 35.000 to 70.000 
in two-tone baked enamel finish. 
The Ohio Foundry & Mfg. Co. 


For more data circle No. 4 on postcard, p. 297 


all gases and for 


$tu ratings 


Hot Water Vent Valve 

An automatic hot water venting 
valve, which eliminates cold radia- 
tors, wet floors, the need for special! 
keys and minimizes danger of scald- 
ing hands, automatically releases 
air from hot water radiators, con- 
Valve 
No. 201 can be used on one- or two- 
pipe systems. 


seats 


vectors and similar units. 


Check valve in base 
itself automatically to pre- 
vent leakage, and cap of valve may 
be unscrewed from base to facili- 

witheut 
system. 


tate cleaning 
water from 


draining 
Valves are 
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Want more information on these 
products? Then use free post 
card on page 297. 


in hardware merchandise... 


: FOR THE HARDWARE DEALER ; 


holding water. Bottoms and rims 
are waxed for added strength. The 
lids are molded insulating fiber. 


Animal Trap Co. of America. 
For more data circle No. 6 on postcard, p. 297 
Fold-Away Travel Iron SS eee 
Weighing only 14% lb and pack- 
aged in a colorful zipper case for 


Mower, Outboard Leaflets 


easy sultcase packing, a fold-away lo assist owners and operators 





travel iron that has a special heat of gasoline-built engines, two leaf 
indicator features a handle that lets have been prepared on opera 
may be folded flat for storage. lron tion and storage. Leaflet OM-455 
has extra large sole plate for press “How To Prepare Your Outboard 
packaged individually in window ing out wrinkles and creases. Plaid Motor For Storage ... For Ope) 
boxes, one dozen per master dis- ation,” offers step-by-step proc 
play carton. New York Air Valve os | dures. 
Corp. _ 


Leaflet also describes uss 
Gumout for cleaning gasoline 
For more data circle No. 5 on postcard, p. 297 Soe3 . terns. Leaflet PM-355 “How 
. . laa Prepare Your Power Mower fo) 
Fiber Bait Buckets % » c 3 — the Lawn Cutting Season and | 
Victor Long Life bait buckets in a Winter Storage,” also gives step 
two styles, and five sizes, are molded 7 ~_ by-step procedures. Pennsylvania 
of fiber. F series, which includes > , =~ Refining Co 


6, 10, 14, and 20-qt buckets, has — ver mere date ciecio Ne. § om pasteerd, p 


: | Christmas Tool Gifts 
it off the ground. A removable in- 


, : , , : Decorated Christma 
sert in the lid permits quick bait yee is 
‘emoval. The Regular series is i : of polyethylene material 
awe, 556 Eee Soe carrying case may also be used as rift wrapping and a paper! 

6 : {}- > ar} led 9c . , . = ‘ ‘5 : . : Mea 
7 . and | } qu ‘ apat itle ‘ei It has sewing kit. . ince if has Scissors. 
heavy plated wire handles. A 6-qt 
iner th: \te at: ard QvG0l, } — ’ , a 
liner that fits standard 9x9'% in. a thimble. Dominion Electric Corp. ~ 
round metal buckets, and a 1% pt 
worm bucket with lid are available. 
The porous fiber lets air in while Three-Purpose Power Tool 


The No. 140 Routo-Jig combines 


steel frames that protect and hold 


. fireplace are featured in the Chris 
thread, needles, buttons, pin and 


For more data circle No. 7 on postcard, p. 297 


the functions of a jig-saw, router, 
jointer and shaper table. A circula) 


base makes it a router while a 





rectangular base converts the ma 
chine for jig-saw work. Attached 
in an inverted position to a shaper 
table, the tool becomes a shaper 
and jointer in a few seconds. When 
attached to the Porter-Cable Mode! 


(Continued on page 294) Centinued on page 328) 
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> Hardware Store Sales Up 2'/2 Percent in July 


> Sales in All Stores Gain 7 Percent in July 
> Instalment Credit Breaks $25 Billion Mark 


instalment Credit Breaks Through $25 Billion 
Mark as July Gain Marks Rise for Six Months 


Instalment debt of consumers 
soared past the $25 billion mark in 
July to post the sixth straight 
monthly record, reports the Federal! 
Reserve Board. 

The July total stood at $25.475 
billion, showing a gain of $562 mil- 
lion during the month. 

Automobile credit buying, as in 
the recent months, provided the 
bulk of the rise. It climbed $477 
million in July to reach $13.038 
billion. 

In July of last year, consumer 
instalment debt increased $132 mil- 
lion, while for the same month in 
1953 there was a rise of $412 
million. 

The Federal Reserve’s survey of 
instalment debt shows that per- 
sonal loans outstanding in July 


(Continued on page 366) 


Sales in Retail Stores 
Up 7 Percent for July 


Sales in retail stores were $15.4 
billion in July, the Department of 
Commerce estimates, a gain of 7 


i4 





percent over July, 1954, but 2 per- 
cent under sales of June, 1955. 

The hardware, lumber, and build- 
ing supply group for July gained 
4 percent over the same month of 
the previous year. 

For the first seven months of 
1955, the hardware, lumber and 
building supply group estimated 
sales total was 5 percent ahead of 
the same 1954 months. 


Small Businesses Had 
Better First Quarter 


America’s smaller business con- 
cerns did better in the opening 
quarter of 1955 than they did last 
year, according to the Small Busi- 
ness Administration. 


In a semi-annual report to Presi- 
dent Eisenhower and to Congress, 
the SBA states that “a sharp up- 
turn in small business health is 
plainly indicated in the period 
ahead.” 

Companies with assets under $1 
million earned a total of $298 mil- 
lion before taxes in the first quar- 





July Retail Sales 
Increase 2'/2 Percent 


July retail hardware store 
sales were $238 million the U. 
S. Dept. of Commerce esti- 
mates. This is a gain of $5 
million, or almost 24% per cent 
over July, 1954, but a decline 
of $4 million over June, 1955. 
Seasonal unadjusted estimates 
for the past three years are: 

(millions of dollars) 


1955 1954 1953 
January 170 165 166 
February 160 172 167 
March 196 196 200 
April 228 221 219 
May 246 229 234 
June 242 232 232 
July 238 233 236 
August sy 216 228 
September | 230 386231 
October on 243 256 
November sai 246 239 
December ee 319 297 


Total $1480 $2702 $2705 


Source: U. 8. Dept. of Commerce 











ter of this year, against $195 mil- 
lion in the like 1954 period. 

At the same time, net sales of 
the smaller firms climbed to $8.3 
billion, against $7.8 billion a year 
ago. 
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This is a wire drawing operation .. . 
right in a RB&W plant. It goes on 
every day, on whole batteries of such 
machines. When wire comes from this 
equipment, it’s stronger, more pre- 
cisely sized, has a better finish, and is 
fit and ready for the modern RB&W 
cold forming bolt and nut makers. 


Not every manufacturer goes to these 
lengths. Wire can be bought with 
standard dimensions. But we’re par- 
ticular about quality control. We want 
to be sure the material will furnish 
the best fasteners you can sell. 


Facilities like these and the know-how 
to use them have earned for RB&W 
products a reputation for top notch 
quality at competitive prices. You’ll 
never go wrong to go along with that 
combination. 
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If you want to be sure you're supply- 
ing your customers with the best in 
fasteners, ask your distributor for the 
RB&W line, or write Russell, Burdsall 
& Ward Bolt and Nut Company, Port 
Chester, N. Y. 






710th year 


Plants at: Port Chester, N. Y¥; Coraopolis, Pa.; 


Rock Falls, lll; los Angeles, Calif. Additional 
sales offices at: Ardmore (Phila.), Pa.; Pittsburgh; 
Detroit; Chicago; Dallas; San Francisco. Soles 
agents at: Milwovkee, New Orleans, Denver, 
Seottie. Distributors from coast to coos?. 






Another reason why you sell the best 
when you sell the RBaW brand 





FIVE GOOD REASONS WHY 
IT PAYS TO STOCK 
RB&W FASTENERS 


1. The most complete line 
in the field. 


2. Uniform quality through- 
ovt the line. 


3. Complete 
supply. 


reliability of 


4. Fast, accurate and friend- 
ly service. 


5. The original “‘upside- 
down’ package — extra 
strong for no-spill, quick 
and easy handling. 





‘Tbe! 


ONLY MAJOR 
IMPROVEMENT 
IM CLOSET TA 
OPERATION IM 
39 YEARS! 


Makes Big 


REACHING MILLIONS OF PROSPECTS 
WITH POWERFUL ADVERTISING IN 


—and other leading Sunday 
supplements across the nation 


COLORFUL DISPLAY 
AVAILABLE 


Put this compact self-demonstrating disploy to work 
for you. It will show your customers how Korky works 
on on actual fiush valve. Details in each carton. 


i ——E 





ea, ———— — 





FLASH 


Over a half million Korkys 
already sold to satisfied users 
in every state in the country! 
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TIYEARS 


OF FLUSHING* 
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NO SIGN OF WEAR 
OR CORROSION IN 
CHAIN OR LINKAGE 


NO LOSS | 
§ OFBUOYANCY ~ 
“4 NO ADHESION 

_ AT. VALVE SEAT 
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...SIILL GOING STRONG! 





*Automatically operating at the rate of once every 90 seconds, this im- 
proved Korky has so far served the equivalent of 11 years’ normal usage. 


ts -_-_-—_— = ew re er BD DOSOBOGOSOOSGOGOSSIOSIOESOSG 


LAVELLE RUBBER COMPANY 
424 North Wood Street * Chicago 272, Illinois 


Please send me doz. Lovelle Korky Closet Tank Seals 
(12 to a Master Display Carton at my cost of $10.01 per doz.) 


Here's proof that Korky gives trouble-free service for years! That's 
because there’s nothing to get out of order—no guide arms or wires 
to corrode and misalign. Korky seals perfectly, always—stops 
noise and water waste right at the source. Korky is easy to install 
and unconditionally guaranteed. 

Now Korky is 50% more buoyant, too, for a full flush on all closet 
tanks. And the new MONEL non-corrosive link chain assures longer 
service and easier installation. Display cartons of 12 Korkys each 


Store Nome 


; Address 
retail at $16.68 ($1.39 per unit). You make $6.67 per carton. Order 
. through your wholesaler today, sure! City Stote 
Please ship through my wholesaler, whose nome is 
LAVELLE RUBBER COMPANY wetter 
Wholesaler Address 
' CHICAGO 22, ILLINOIS 


Seer ee eC eC eee ee eee ee ee 
" 
——-——— — — — oF ee ee ee ee ee ee ee oe 
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Non-skid natural rubber coated. 
Gives surest non-slip grip: 


Outstanding general purpose work glove for 
workmen, farmers and home handymen. 
Rough-grained rubber coating far outwears 
leather palms and has the surest grip of all 
work gloves, either wet or dry. 

Three styles: 

No. 62, paim-coated safety cuff (illustrated) 

No. 60, palm-cooted knitwrist 

No. 660, fully coated knitwrist 


“THUMBS UP” 


Reinforced neoprene coating 
The top selling liquid-proof glove: 


Coated with Neox, specially reinforced neo- 
prene, which is much tougher than ordinary 
neoprene against cutting, snags, abrasion, 
greases, acids and caustics. Also has better 
flexibility and grip. Comfortable curved-fin- 
ger pattern. 

Two styles: 

No. 908, fully coated knitwrist (illustrated) 

No. 912, fully coated 12 in. gauntlet 


Tops for abrasive wear. Shaped 
like the hand for maximum comfort. 


Special plastic coating wears up to 50% 
longer and has a grip and flexibility not found 
in cheaper plastic gloves. Won't chip, crack 
or peel. The only plastic gloves made with 
comfort-providing wing-thumb, curved pre- 
flexed finger pattern. 
~ Two styles: 
No. 303, fully coated knitwrist (illustrated) 
No. 30, paim coated knitwrist 








Edmont coated gloves wear 
5 to 10 times longer... 


pay 33%% profit 


on every pair 


Edmont coated gloves retail around $1.00 — wear 
as long as 5 to 10 pairs of canvas work gloves — 
and give greater protection. 


They are the modern work gloves. Palm coated 
styles, like the No. 62 Grab-it illustrated above, 
grip better and wear longer than leather palm, 
and are nearly as cool as canvas. Farmers, work- 
men and home handymen find them much more 
economical and keep coming back for more. You 
make 33 1/3% profit on every pair. 


Send for catalog and prices. Order Edmont gloves 
from your jobber. His prompt service enables 
you to carry a smaller stock and turn it faster. 


Edmont Manufacturing Company 
1214 Walnut Street, Coshocton, Ohio 


= 
me 
i ' 


INFORMATIVE HANG-UP TAGS 
make Edmont gloves self-displaying, self-selling 


Kdmont 2.72 
mo WORK GLOVES 
World's largest selling coated fabric work gloves 
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MAC OBSEN VIANOR 
21 Inch Cutting Width 


| the beautifulls 
niiscaped lawn that retlee 
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JACOBSEN 
LAWN QOUEEN 
21 Inch Cutting Width 


{yim en of tile Pr obsen | ine. 
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JACOBSEN ROTARY 
Zl Inch Cutting Width 
j Power Propelled 
/ bhe Jacobsen Model 21ISPB 


j is desiened for those 


— 


kh who delight in the luxury of 


‘ a beautiful lawn | mcer 


tip ‘ ontrolled ‘ Plar lille 


f le \ j-apeed transmission 


‘Bitilcaalil lace iatlii mes 


{ : to ?} cutting width-~ 


The Jacobsen **Hi-Torqg’’ Engine 
Superbly efficient, light in weight, ruggedly 
built for years of trouble free service. 
Quick, easy starting. Noted for quiet, 
smooth operation. Only three moving 
parts for minimum service. 





Jacobsen *“*Tip-Toe”™ 
Electric Starting 


Advanced oe “Tip-Toe” 
l 


electric starting mode 
reel type mower available. 





awn Queen 











THE JACOBSEN FRANCHISE PROVIDES AN EXCLUSIVE LINE 
WITH SELECTIVE, DIRECT FACTORY DISTRIBUTION TO HAND 
PICKED, QUALIFIED DEALERS —Plus the most distinctive and 
powerful advertising and promotion program in 
the industry...month after month, all year ‘round 


Woe = i S ae ur yy 
hes ee _ a al 


at 
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More than 40,000,000 Jacobsen ads, reaching every possible 
prospect in your trading area. Big, full-color ads directed to 
estate owners, the country club set, the leisure time class, the 
prosperous home town market, the farm market. the West 


Coast and the Canadian market. 
oe 








Lagerly read week-end magazines with free listing of 
qualified dealers in full color ads, penetrating prac- 
tically every home in your trading area. Turn the 
page for a sample of Jacobsen’s thrilling new full 
color advertising campaign—featuring the outstand- 
ing, prestige line in the industry—Jacobsen Power 
Lawn Tools. This advertisement appears in the 
September 10 issue of Saturday Evening Post. Other 
Fall ads appear in September issues of House Beauti- 
ful, House & Garden, and the October 3 issue of 
Sports Illustrated. 





Coupled with a series of Fall, Christmas and Spring 
promotions that will stimulate the sale of Jacobsen 
Power Lawn Tools for Jacobsen Franchised Dealers. 


To learn how you can become part of the 

select. profit making group of dealers 

that prosper with the Jacobsen Franchise. 
| write or call 


AACOBSEN MANUFACTURING CO. 
POWER LAWN TOOLS Department HR®9 - 


Racine. Wisconsin 








SUBSIDIARIES 


Illustrated, the 21 tn. power-propelled Rotary with leaf mulcher, 


Its invitation to gracious living stems from a crisp, 


neatly manicured appearance, reflecting the taste and 


good judgment of its owner. 

Such a lawn is easily attained with a Jacobsen Power 
Mower, respected by generations of professional gard- 
eners and discriminating householders for traditionally 
trouble-free performance—as reliable and thoroughly 
satisfactory as the response of a fine motor car. 

You will be correctly guided in the proper choice for 


JACOBSEN MANUFACTURING COMPANY 


FOR HOME AND PROFESSIONAL USE. DEPT. SPS910. RACINE. WISCONSIN 


JOHNSTON LAWN MOWER CORPORATION 


MARKERS OF FINE POWER LAWN TOC 


your lawn by the expert Jacobsen dealer near you, who 
has been carefully selected for his standing and experi- 
ence. You'll find his name under “‘Lawn Mowers’”’ in the 
Classified Section of your telephone directory. 

If you purchase a Jacobsen now, you can enjoy its 
advantages for the many busy mowing weeks ahead. 
Our dealer will pick up your mower late in the fall, 
clean and tune it, and deliver it without charge. 
"Keeps lawn free of fallen leaves, eliminates bonfire hazards. 

ero Sa, 
> 


- 
ON wor 


~ 


BROOKHAVEN, MISS. WORTHINGTON MOWER COMPANY, STROUDSBURG, PA 





OY Jacobsen . 


This Fall! 
Ads in 63 re a1 fF of - J ol =) gf 


fal -)/ eM Loy t me y=) | | 
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When autumn’s cooler weather sends rats and People will be asking for Black Leaf Warfarin. 

mice scurrying indoors, your customers will look Be ready for ’em! 

for a sure-shot, easy-to-use rat bait. Black Leaf’s ad campaign—largest in our 
That’s when you—and those customers— history —covers 63 newspapers, 63 big 

will spot D1iamonp Black Leaf Ready-Mixed markets. Get your share of this annual, fast- 

Warfarin ads, placed in newspapers soon turnover business! Phone your Black Leaf 

after the temperature drops in your area. distributor today for Ready-Mixed Warfarin. 


Easy to Sell! 


Ready-mixed! No muss! No bait 


station! Rat control is simple @ 
— oe 4 lack Diamond 


with D1amonp Black Leaf Ready- 

Mixed Warfarin. Tell your cus- N Lea 

tomers to cut a 2”’ hole near the 

words “‘Ready-Mixed” on the 

package. Use as bait station with CLEVELAND 14, OHIO 


the hole side up. Protect with 
board fastened to wall. 


HARDWARE AGE, SEPTEMBER 29, 1955 





new design! new colors! new “auto-finish”’ ! 


see BUCH first — 


No other garden equipment maker has done 
so much to make his products work better, 
look better, and sell better! 


No more dangerous over-feeding! 


1. New “sweep-feed” agitator, with serrated blades align- 
ed to sweep accurately across square holes, gives uni- 
form, continuous spread-flow! 


2. Wheels size—engineered to give optimum agitator 
rotation speed. 


3. Famous Buch Direct Linkage from flow-control knob 
to slide plate. No cams, no angle Jinkages! 


4. New rate-of-spread guide shows ac- 
curate settings for major types of 
seed and fertilizer! 


5. Bermuda Green and 
Buff for whole Buch line! 
Developed for Buch by 
DuPont, after consumer- 
preference survey! 


Colors stay bright, finish 
stays smooth and attract- 
ive! Baked on electronic- 
ally! Férst “‘auto-finish” 
in the garden field! 


And more brand-new 
features .. . thirteen easy- 
to-sell features in all! 


J. 
@ © > . NATIONAL ADVERTISING, TOO! 
BUCH will use the pow- 
erful Saturday Evening 


ne ATi Oo N A L LY A D V & be T | S a D Post! One two-color half 


page and two quarter- 


: pages ... three advertise- 

ments at peak selling 

See Buch at the times! And POST mer- 
Hardware Show, chandising, too! 


Octeber 17 thry 21 


Booth S-94 IN THE SATURDAY EVENING POST 
Lawn Care Equipment 





SEE THE BUCH LINE— HARDWARE SHOW, BOOTH 5S-94 


, a 


— —_ —_ 


a 
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New Spreaders New Barrows Lown Rollers Power Edger New Lewn Carts 
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THEN 


(3000 B.C.) 





NOW @= 


(1955 A.D.) 


GARDEN TOOLS fe 


Ancient remains reveal the use of crude stone mat- 
tocks as far back as 3000 B.C. Prehistoric man used 
more muscle than any of today’s backyard gardeners. 
His heavy, dull edged implements forced him to work 
long hours to glean his living from the earth. 

Today's “spare-time” gardener grows plants for 
pleasure. And it is a pleasure to use today’s WARREN- 
TEED improved, precision mattock for relaxing in the 
garden. That's why WARREN-TEED Mattocks are such 
fast sellers. Its light, streamlined design and perfect 
balance give the buyer the perfect ‘feel’ for pleasure 
gardening. Contractors prefer it for a handy utility mat- 
tock, too. That's why you can stock WARREN-TEED 
Mattocks with confidence and sell them with ease. 


WARREW TEED 


WARREN TOOL CORPORATION 


Waenufacturers of Warren-Teed and Devil railway track tools 
General Offices . . Warren, Ohie 


Export Division . . 30 Charch St., New Yeort 7, N. Y. 
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WARREN-TEED MATTOCK 22-AE-H 
& FACTORY POWER FITTED HANDLES 
* DECIMAL PACKAGED—5 TO A CARTON 
* LIGHT—2'4-POUND HEAD 


* COLORFUL—FERROUS GRAY HANDLE 
WITH SUNSET RED HEAD 


WRITE FOR 
NEW CATALOG 


\ . 
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At a price 
which makes this 
Ba the Greatest 
Power Mower 
Value 
on the market! 


“RIVIERA” * 
18" Deluxe 
Staggered-Wheel Rotary 










DI Q ll Other Ultra-Modern Reel and Rotary 
U ~ Medels Priced to Sell,as Low as $69.95 


| 2 Wala Mower 2 ~ WolnWowen © — WoloWowen | Wolo owen 


,% CONSTELLATION ' PLANTATION \ \ MOUNT VERNON DELRAY 
\ 21” Deluxe ee 22” Deluxe \ ’ 20” Deluxe 18” Staggered- 





Self-Propelled Reel Mower with \ Reel Mower pet. Wheel Rotary 
3-speed Rotary Weed-Topper \ 
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Colf-Propelled Rotary with Everythin 


Backed by the Greatest National and Local 
Advertising Program in Power Mower History: 


Thousands of coupons from Moto-Mower national ads were sent 


to Moto-Mower dealers for follow-up this year—and thousands pos ri 
of sales resulted. Again in 1956, every Moto-Mower advertisement 
will carry a coupon offering a free booklet on lawn care. As a 


w Ak OM ML \PUN 
Moto-Mower Preferred Dealer. you'll get your share of these pre- Li IEE Russia wee FRUENOA © - 
sold, ready-to-buy prospects. 


And Moto-Mower's liberal 50-50 Co-Op advertising plan and 
extra advertising bonus lets you tie your store into this great 
national program at lowest possible cost. In addition, you get 
FREE a complete window and store display kit, consumer litera- 


ture, special sales promotion programs — without a doubt the i us lt 


greatest advertising backing in the industry! 


—a Sensational Long-Discount 
gt aS SY re 
Extra Year-Round Profit! 


25 & 5% Plus Quantity Discount—year ‘round 
Liberal 50-50 Co-Op Advertising Plan 
Early-Order Advertising Bonus 

Early-Order Anticipation Discounts 

Free Promotion Material 

Free Window and Store Display Kit 

Free TV Films and Radio Scripts 


Coupon Referrals from National Ads The Mete-Mlower Compan 


625 "G" Street, Richmond, Indiana 


= 
Cond Coupon for complete 


Please send me your complete portfolio of facts about 
Moto-Mower'’s great Preferred Dealer program, and the 
new 1956 line. 


Name 





details of Preferred Dealer Plan, 


Store Name 





tull-color Catalog Sheets, 


Store Address 





ond Price Lists. 


Name of Jobber 





Jobber's Address 
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CAT. No. 720 CAT. No. 820 
You Sell 12 for $11.76 | You Sell 12 for $22.68 
Your Cost 6.67 . Your Cost _ 12.67 
Your Profit $5.09 VY Your Profit $10.01 

4 





BRIDGEPORT BRASS COMPANY Yes Sir! | wont the FREE GOODS on 
AER*A*eSOL PRODUCTS GOOD-AIRE! Ship this order through 
BRIDGEPORT 2. CONNECTICUT my wholesoler os listed 




















Address 











City 
DOZ. CAT.NO.720 6 OZ. GOOD-AIRE (2 FREE WITH 10) 
DOZ. CAT. NO. 820 12 OZ. GOOD-AIRE (2 FREE WITH 10) 








ALSO SEND THESE OTHER BRIDGEPORT AER*A*SOL PRODUCTS 








BRIDGEPORT BRASS COMPANY 
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BE SURE YOU 
INVESTIGATE THE COMPLETE QUALITY LINE 


JORDAN 


Whe large plaille ellrusion planil tn The weid / 


Tired of rejects, “come-backs” and returns on inferior 





















garden hose? Solve your problems next season by switching to 
Jordan hose and soakers. For the first time this quality brand 

is being offered in your region. Manufactured by the West's largest 
pioneer plastic extruder, Jordan offers new profits, a complete 

line .. . and, best of all, satisfied customers! Before you order, 

find out about Jordan hose and the new Jordan triple-tube soakers— 


don't get hung with a low profit line! 







JORDAN-ROGERS COMPANY . ORANGE CALIFORNIA 






For information, write to home office or nearest representative. 


Chicago Area—John W. Miller & Associates Rocky Mts.—Mountain State Sales Co. 

630 Green Bay Road, Kenilworth, Ill. Mining Ex. Bidg., Denver, Colo. 
Midwest—Hal Reed Co. Pacific Northwest—Richard H. May & Co. 

Merchandise Mart, Kansas City, Mo. 7029 Forty-second Ave., N.E., Seattle, Wash 
Texas—J. E. Fulwilter Southeast—Southeast Distributing Co. 

2604 W. Berry St., Fort Worth, Tex. 2200 S. 3rd St., Jacksonville Beach, Fia. 


West Coast—Sossatti & Wolter 
3151 E. 12th St., Los Angeles, Calif. 
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vistia-pany 


R . 
AERAT - self-service 


HING 
7 min ates Plas 


‘a et a household plumbing 
Sr ag specialties display 


makes more impulse sales. . . 
FRONT of every card—invites 


SELF-SELECTION easier and faster. . . 
aT Or ee LOADED WITH SALES 


AERATOR APPEAL... . vista-pak 
Traci ITEMS SELL THEMSELVES 





because customers like to see what they 


sre buy, and because clean products 
are always more attractive. m 
— e SOLD THROUGH 


WHOLESALERS ONLY! . 
°y 


A. by FRANILIN METAL & RUBBER CO. PMLA. 32, PA” Jobbers write for complete 
Migs ie ©. 5. : ES A SE hat atte el 


64 page Catalog today. 


BACK of every card—contains 

EASY ie | 

INSTRUCTIONS METAL & RUBBER CO. | 
2701 N. BROAD ST., PHILA. 32, PA. 
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and here’s the DEAL that puts you 
in business for BIGGER SALES! 


Here’s what you get... 


Put 20 PLUS FREE ... 4 full sales kit containing 72 fast-selling 


VISTA-PAKS (see quantities below). Kit includes 

a FREE attractive self-service display that sells 

rk DISPLA Y for you. And it’s compact, takes about 1 sq. ft. of 

0 v counter space. This inexpensive deal will show 


for you STAND if you how VISTA-PAK increases your plumbing 
specialty sales. 
aL. 


wally, ) schol The vista-pak display— 
e . SPECIALTIES No. 9850—sells these items for you 


ORSE LF 
ee + Sink Strainer 4 each 


t 


*« Basin Strainer 4 each 
+ Tub Strainer 4 each 
* Strainer & Stopper 3 each 
« Toilet Bolt Caps 3 each 
* Washer & Screw Asst. 12 each 
* Water Mixer 3 each 
« Curtain Pins 4 each 
* Faucet Attachment 3 each 
« Cross Handle 3 pair 
* Cross Handle 2 each 
» Lever Handle 3 pair 
* Lever Handle 2 each 
* Clamp on Aerator 3 

* Expanding Adapter Aerator 3 
* Hose Nozzle 
* Toilet Seat Bumper Set 3 
* Toilet Screw & Bolt Set 2 
* Basin Stopper & Chain 4 
* Bath Stopper & Chain 4 


ene h 
each 
each 
each 
each 
each 
each 


National Hardware Show 
Booth N-435 & N-439 





~~ DON'T DELAY 
CAVE MONEY: ERO! IY SELF-SELLING DEAL NO. 9850, TODAY! 
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ND you WANT 
HERE A 


wate seal = | 


THERE'S MORE jack Viger a 
VOLUME AND | 


—— a 


PROFIT IN * 
TIME-TESTED 


Carlon Plastic Pipe 


... backed by the industry's greatest experience 


When you sell Carion plastic pipe, there’s no chance for custemer dissatisfaction 


and expensive complaints. Here’s why... 


Carlon originated plastic pipe and has made more of it 
than anyone else. More than 47,000 miles of Carlon pipe 


are in service. No one can match this experience. 


During the years Carlon has been making and selling 
plastic pipe, we've run into all of the problems others 
yet must face. We've found out through experience how 
to make our pipe stronger, more useful, more dependable. 


To give you better, more versatile plastic pipe, Carlon 
maintains the only research center in the world devoted 
entirely to the improvement and development of plastic 
pipe. Here were developed all of the features that make 


Carlon pipe so outstanding: resistance to oxidation and 
sunlight and stress cracking. 


ONLY CARLON OFFERS A CoM- 
PLETE LINE of plastic pipe for 
every type of service: water, 
gas, chemicals, acids, sewers, 
held drainage, irrigation. 


CARLON- 
THE PIPE WITH THE STRIPE 


can always be identified . . . even after 
years of severe underground service. Every 
foot is guaranteed forever against rot, rust 
and electrolytic corrosion. This guarantee 
is backed by the reputation of the oldest 
manufacturer of plastic pipe. 


You can profit too 


Carlon can use a few more dealers and 
jobbers in some areas. If you are interested 
in the high volume and generous profits 
possible with Carlon pipe, write for 


information. 
ral LOn 


CI wiTH THE STRIPE 


BUY THE PIPE 


ARLON vsovucrscoronarn 


10225 MEECH AVE... CLEVELAND 5. OHIO 
WORLD’S LARGEST MANUFACTURER OF PLASTIC PIPE 
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EO A LONGER PROFIT PER SALE 


Show = rai —o 


oh 4 WE. —_ City, 


With this New MSatalAiGiy/=sSs 
slip-joint plier counter display 


Your discriminating customers will see... reach for... and buy 
' Channellock’ s quality Slip-Joint Pliers in this eye- -catching, easy- -to-set-up 
counter display package. So give your customers a chance to upgrade 
their plier purchases. They’ll be better satisfied and 
you'll have a longer profit per scle. 


EACH COUNTER DISPLAY 
PACKAGE CONTAINS... 


Four 6”, three 8” and two 10” pliers. Each plier is 
packaged in an individual, protective box. 
TOTAL RETAIL VALUE... . $20.42* 


DEALER COST Se & & & > © © ® 13.62 


DEALER PROFIT. ....+2++-+ 6.80 
*Slightly higher in west 





Moet LAN 
Mit TAN 
> 


Consistent national advertising pre-sells 
millions of hardware customers on 
Channellock pliers. Cashin on this 
warming-up process by putting this new 
Channellock display up front. 


SEND FOR COMPLETE CATALOG 
INFORMATION 


CHAMPION DEARMENT TOOL CO. 


MEADVILLE, PENNSYLVANIA 
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10-INCH DELUXE TILT-ARBOR SAW 


stand and table extensions optional; 
two 8-inch models available 


One look and you can see the difference! One 
look and your customers can see the difference! 
The new Toro power tools are unlike any power 
tools ever sold for home workshops. From the 
rugged, extra-heavy steel castings, to the preci- 
sion-ground, mirror-polished working surfaces, 
Toro power tools are built to give lasting satis- 
faction. 


PRECISION BUILDS CUSTOMER-CONFIDENCE 

Look at that 10-inch tilt arbor saw, for in- 
stance. The single, massive, out-in-front control 
either tilts, or raises and lowers the blade. The 


12-INCH 
DRILL PRESS 


18-INCH JIG SAW 


rip-fence track and table are cast in one solid unit 
for extra precision, extra accuracy. 


EXCLUSIVE! ORDERLY DISTRIBUTION! 

And yet the best dealer advantages can’t even 
be seen! Toro is the only power tool manufacturer 
to offer you orderly distribution through fran- 
chised distributors. No price cutting. No over- 
lapping sales areas. No direct factory sales. And 
Toro is the only power tool manufacturer to offer 
you its own time-payment plan to cover even your 
smallest dollar sale—a plan proved by the thou- 
sands of dealers who handle ‘Toro power mowers. 
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4-INCH BELT SANDER 


10-INCH BAND SAW 


4 &6INCH 
JOINTER-PLANERS 


..-Drings you professional quality in 
a new line of home power tools! 


‘“‘Time pay” can pay off in more sales for you! 


ADVERTISED IN LIFE 

Toro exclusives also include a co-operative 
advertising plan to back up power tool advertis- 
ing in LIFE, Popular Mechanics and Popular 
Science magazines . . . a 16-page full-color catalog 
... complete sales promotion and merchandising 
materials ... simplified accessory kits (mounted 
on ready-to-hang peg board) to build extra sales. 


Dealers are now being selected. Write for the 
name of your nearest Toro distributor. Be the 
‘Power Tool Headquarters”’ of your area! 
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TORO MANUFACTURING CORPORATION 


Dept. HA-95, Minneapolis 6, Minnesota 


Power Mowers and 
Power Tools for year- 
round sales...parts and 
service coast to coast! 





"They actually come for miles, past other 
to rent our machines. The Sanders are 


bringing customers to us we'd not get any 
other way." 


WRITES DG fel hun 


Manager, Gehlthausen Bros. Paint Store, Evansville, Indiana 


$5716.00 PROFIT IN ONE YEAR FROM CLARKE FLOOR 
MACHINE RENTAL DEPARTMENT 


Here’s what Mr. Gehlhausen writes: 


"We'd like to tell you how pleased we are with the program 
of sander rentals you helped us to establish. Our rental 
department now includes four new EC-8 Clarke Sanders and 
four edgers, two polishers, and a half dozen duo-spinners 
ana smoothies.* 


"Last year (with three sets of sanding equipment) we 
realized $2716.75 in rental business exclusive of sandpaper 
Supplies and floor finishing materials. We do not keep 
records on floor finishing materials sold directly because 
of our sanders, but we estimate, with discretion, that our 
sales would be in excess of our rentals or about $3000.00." 


"We rent our Duos and Smoothies for §2.00 per day or $1.00 
for overnight or one-half day. When they have been rented 
enough times to pay for them, we sell them at half price. 

In this way we always have almost new machines for rental 
and profit on the sale of machines, sandpaper, and finishing 
materials and also provide another good service for our 
customers.* 


"But we're also pleased to be in the rental business for 
another reason besides the amount of business we realized 
from the rental of our sanding equipment and the sale of 
abrasives and floor finishing materials. And that is the 
extra service we provide to the people in our community. 
They actually come for miles, past other stores to rent our 
machines and to buy materials we offer for sale. The sanders 
are bringing customers to us we'd not get any other way.* 


Florenz W. Gehlhausen with some of his 


SEE US AT BOOTH +325 Clarke Floor Care Rental Machines 
NATIONAL HARDWARE SHOW 


| ; " = 
2 are nae ; —t 
ef ooov enta orke s Fro on. an ' 


P-11 Floor Maintainer C-5 Edger DU-8 Sander 

















SANDING MACHINE CO. 


930 East Cley Avenue * Muskegon, Michigan 
PIONEERS IN THE DO-IT-YOURSELF RENTAL FIELD 


Avthorized Sales Representatives and Service Branches in All Principal Cities 





In Canede: Clarke Sanding Machine Co. of Canada, Lid 
21 Advance Rood . Toronto 18. Ont 
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The VALUE in the product 
brings people in the door 
The Shopmate line of power tools 
offers you seven Christmas Specials. 
Here’s ample variety to offer those 
who insist on buying promotional 
merchandise. And at costs that permit 
attractive retail pricing! This source of 
plus business will produce profits 
somewhere. Why not for you? Return 
the coupon for full-color illustrations 
of all Shopmate Christmas Specials 
and complete information. Mail the 

coupon, today! 


No. 1950-60 Drill-Saw Pegboard Kit. Contains 
4%" drill, saw attachment, and all accesso- 
ries for grinding, sanding, and polishing. A 
total of 37 pieces. Pegboard fastens to wall, 
keeps all tools handy. 


-- 





No. 740-6 Shop-Toter Drill and Saw Kit. Fea- 
tures new geared-chuck drill with all-new 


Ne. 620 Saw. Features exclusive Pet-O- 
Matic Slip Clutch. Eliminates “‘kick-back”’ 2 amp. AC-DC motor and ZP-1 Drill Saw 
Attachment. All-steel welded case contains 
36 pieces for drilling, sawing, sanding, and 
polishing. 


No. 740-5 Shop-Toter Drill Kit. Same c —_ nts 
as No. 740-6 shown here, less ZP-1 Saw. 


and motor overload. Cuts dressed 2 x 4 at 
5°. Biggest saw value today. 







« 


No. ZP-1 Zip-Saw Attachment. Christmas- 
gift packed in beautiful Styro-Foam. Con- 
verts any \” electric drill into a portable 
saw. Rips, cross-cuts, and trims. Special 
value! 


Manvfactured by Portable Electric Tools, Inc. 
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No. SDA-5 Automatic Screwdriver Attachment, 


Mail or 0” 


PabeDseSenc 


Shonmate. Christmas Specials 


WER TOOLS 
PRICED FOR 


OMOTION! 





) * Semi 


No. 6100-1 Vy Drill Kit. ( mtAail te 


asaor - 

es AS illustrated, everything needed tor 
drilling, sanding, d poli ig. Features 
heavy-duty ; aril with gear-type chuck 
and metal Carrying ime Val ( priced! 
; 

: 

i 





’ 


Fits any \" electric drill. 


Slip clutch pre- 
vents motor overload. 


Three slotted screw 


bits, Phillips screw bit, and Allen wrench. 
Smart white Styro-Foam Christmas 
package. 


j“00 





Sw ngage Sage aoa —e 

PORTABLE To! TOOLS, INC. | 

320 W. 83rd St., Dept. HA, Chicage 20 j 

in Canada: Portable Electric Tools, Lid., i 
425 Birchmount #d., Toronto 13, Ont. 

Please send me full-color illustratiors of | 

the Shopmate Christmas Promotional gift | 

| 

| 

| 

| 

| 

4 


items and a complete Shopmate catalog 
Name ee ee ae iti 
Addre i —— ———EE 
City & Zone ET 
ab GES aun Gus aes a= axe a= a qe ame ame ame ome ame os 
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GUN TACKERS ore rapidly 

taking the place of hammer 

and nails for many fastening 

jobs in INDUSTRY and DO-IT- » 

YOURSELF. Don't let these | 

ever-increasing markets by- — 

pass you, Mr. Dealer. Get 

behind the ARROW TACKER LINE — see your 

VOLUME and PROFITS increase. Let your io ae 

customers and prospects know that you're — = NEA Vien sell direct to 

one of the dealers referred to in ARROW NS vg <i. consumer. 

NATIONAL ADS. | a Sold only 
“ee, through 

Everytime you sell an ARROW TACKER you__.. Wage the trade. 

will have a steady customer for staple DON'T DELAY! ORDER FROM YOUR 

refills. Remember! Tackers constantly use JOBBER TODAY! 


Staples, like hammers use nails. . Mr. Dealer: \f your jobber cannot supply you, give 
us his name so that we can send him full particulars. 


PIONEERS AND PACESETTERS FOR OVER A QUARTER CENTURY 


ARROW FASTENER COMPANY, INC. + ONE JUNIUS STREET, BROOKLYN 12, N.Y. 
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CIRCLE CUTTERS 


PLUMB 
BOBS 


TUBING CUTTERS 















,gitssssree ergo, q * 
HESS LSS SS | | 
HO OSS OO Ot 5 canes 







DRILL 
CRINDING 
ATTACHMENTS 
















EH me et emt eee EE GEE eter em eee eter eee Ge eG Ge cee cet cee cee 
) ° 






SELF. 

A ty ee Machinists, mechanics, carpenters, plumbers and 
homecraftsmen want the hundreds of GENERAL 
tools designed for almost every purpose — a few 
of which are illustrated. That’s why you need the 
handsome new GENERAL Tool catalog. Send for 
it today! 


GENERAL HARDWARE MFG. €O., INC. 





Quality Tools Since 1920 
82 WHITE STREET, NEW YORK 13, N. Y. 





See us at the National Hardware Show in Chicago, Oct. 17-21, Booths N-29 and N-33. 
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XI. 
a 


H-8 TOOL MERCHANT 
16 aeng as ne Money 
Makers. Display ot lacquered 
red metal. Designed as a semi- 
= rmanent fixture. Fits in Peg 
d, on Wall or Cabinet. 
Holds 2 each of following: 
91-8 and 91-10 wrenches, 
40-7 and 41-6 diagonal cut- 
ting pliers, 7-6 slip joint 
pliers, 50-8 side cutting pliers, 
507-10 rib joint pliers, 654-6 


"| ; ’ 
a 


a 


< “i 


a 





hese 6 UTICA salesmen 
put money in your pocket 





tw DISPLAY CASE A 


Stable, rugged design Display 
Cases of heavy oak. Red velour 
backgrounds on which tools are 
mounted. Tool replacement is 
simplified — each tool space is 
identified by sticker. Glass door 
anel for full view of tools. 33” 

igh ~ 22” wide —3” deep, dis- 
ices holds 36 Utica Toots®. 
Shipping wat. 43 lbs. 





long nosed cutting pliers. 


No Charge for Display 





W-S ADJUSTABLE WRENCHES 


In red and white baked lacquer. 
Sturdy steel. Has holes for wall 
mounting and wire easel for win- 
dow or counter display. Holds 2 
each of following: 91-4, 91-10, 
91-12 and 3 each of 91-6, 91-8— 
also a service parts kit. 16” high 
—12” wide—2hk” deep. Shipping 
wet. 11 Ibs. 


No Charge for Display 


MIDGET TOOL 
DISPLAY CARDS 
J1—Tools are of full polish— 
fine drop forged steel. Fin- 
ished to exact tolerances. Red 
ae handles are easy on 
ands, good insulating qual- 
ities. Display holds 10 fine 
tools—5 with plastisol han- 
dles. Easel back makes it use- 
ful for counter or window. 
J2—Same fine tools as J1—only 
smaller display—holds 5 tools 
(plastisol handles). 


No Charge for Display 





FENCE PLIERS 
DISPLAY CARD 


Colorful counter or 
window display. Illus- 
trates the multi-pur- 
= uses of the tool— 
sammers nails, splices 


wire, 
staples. 


cuts wire, pulls 
Holds one 


1932-10K% Fence Pliers. 


No Charge for Display 











a 


These tools have been market pre-tested in the field 


and have proved themselves winners. And they will 
win sales for you! For more profits, stock, display and 


H-18 MERCHANTMAN 
DISPLAY CASE 


Stocks 18 most popular Utica 
Too.ts®. Display is of natural 
wood finish bordered by 
chrome stripping. Designed 
as a semi-permanent fixture. 
Available with No. 90 or 91 
series of adjustable wrenches. 
2 feet square — shipping wet. 
26 Ibs. 


No Charge for Display 


sell the Urica® Line 











> | 


mode in U.S.A 





‘OF QUALI:Y 


CORPORATION 


UTICA 4, NEW YORK 
In Canada: ADLAM TOOL & SUPPLY CO., LTD., MONTREAL 
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NOW YOU CAN SELL Both FOR THE PRICE OF WY: 




















np! fe wt Workshop 
able Powet Saw 


A Go 
A Port 


A Cinch to Sell 


to the growing “do-it-yourself home 
workshop and to farmers, schools, 
builders and industry. These addi- 
tional attachments are available oat 
our profit-making dealer discounts 
Lathe, Sonder, Router, Drill Press, 
and Mortiser. 








Don't let anyone Beat You With BOOSE. Be the 
FIRST to offer BOOSE 2-in-1 WOOD WORKER 


to Home Workshoppers, Farms, Schools, Builders 


Detachable motor is quickly con- and Industry. 
verted into an efficient 


PORTABLE POWER SAW 
by addition of Shoe and Telescop- REAMSTOWN PRODUCTS COMPANY « REAMSTOWN 1, PA. 


ing Safety Guard, which comes as Send me complete information about the BOOSE 2-in-1 WOOD 
stondard equipment. With equally WORKER, and your generous, profit-making dealer discounts. 
powerful motor, this alone would 

cost from $75 to $100 if bought Nome 

sepocrately, yet it's all part of 
the amazing BOOSE price of 
$247, Retail. Address 


Company 
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STANLEY 


New Low Priced 


Aluminum Level 
In . [STANLEY ) 


Line 








The new 24” H1298 rounds out the 
Stanley Handyman line of. levels and 
gives you an item priced right for the 
occasional tool user. A good level in its 
own right—4 glasses for all around 
reading, bright red enamel and alumi- 
num finish, rust-proof protectors — 
H1298 is a natural starting point for a 
“sell up” switch to one of the fine Stan- 
ley professional quality levels. 


Fully Adjustable No. 233 — The No. 233, 
shown here, has 6 glasses that are fully 
adjustable at any point in 360°, and 
they are enclosed in dust-proof, water- 
tight casing. 24” size lists at $9.00, 28” 
— $9.70. 


Non-Adjustable No. 313— No. 313 is a 
Staniey Aluminum Level with non- 
adjustable glasses — other features same 
as No. 233. Available in 28”, 24”, 18” 
and 12” sizes from $7.50 to $5.00 list. 


Torpedo Level No. 264 — For all mechan- 
ics and the home handyman. This handy 
9” level has 3 glasses — plumb, level 
and 45° mitre — solid set in plaster. It's 
lightweight, strong, and easy to pocket. 
List price $2.50. 


For full particulars on these and all 
Stanley Levels see your wholesaler or 
write Stanley Tools, 389 Elm St., New 
Britain, Conn. 


THE STANLEY WORKS «+ 

















Easy To Sell 
Easy To Buy 


This combination wood drill and 
countersink does 4 jobs in | operation, 
and does each one perfectly. 24 sizes at 
75¢ each retail, 2 large sizes retail at 
$1.25 each. 


A Set Up 
With GET UP ~~ 


And SELL! 


This Stanley Electric Tool merchan- 
diser belongs in your store. You'll 
build a sales high spot using only 42” 
x 17” on counter or island. There’s 
no extra expense to you. With 5 square 
feet of space and this new IRHA 
approved merchandiser you can dis- 
play and sell all these Stanley Electric 
Tools and many automatic tie-in 
accessories. 


Screw-Mate Set No. 1525A — [his self- 
selling package of 5 popular sizes has 
“how-to-use” copy right on card. $3.70 
retail. 





The tools on the H-1 Merchandiser 
are: 
Va" Drills 
v2” Drill 
Router 
Plane 
7” Saw 
Guide 
Router Manuals 
Screw-Mate Merchandiser No. 15250 — 
This $7.00 display case 1s free with your 


no order for the full assortment which in- 
Place your order for the H-1 Mer- cludes 2 each of the No. 1525 line, 2 


chandiser. For more details write gach of the 10 No. 1524 counterbores 
Stanley Electric Tools, 389 Myrtle and 6 of the No. 1523 plug cutters. 
Street, New Britain, Conn. 


See your Stanley wholesaler now. 


Retail value of tools — $85.50. See your 
wholesaler. He has Screw-Mates now. 


NEW BRITAIN, CONNECTICUT 
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| WV erchanthser SX 


This Silent Salesman Sells 
Storm and Screen Hardware 


Order Package X55 now and be ready for this year’s storms 
and next year’s screens. Everything's in one package to save 
you time and trouble — display-back panels shipped in carton 
with merchandiser and hardware. 





Every item is packed in a polyethylene bag and every item has 
been selected to sell,hardware that home owners want at storm 
and screen times. Here are the items in Package X55: 


PULL 
HINGE 1 
HINGE 
HANGER 
BRACE 


X12583 
X1757F 
X158J 
X1742K 
X27K 


2 Dozen 
Dozen Prs. 

“2 Dozen Prs. 

2 Dozen Prs. 


14 Dozen Sets 


1158) % Dozen 
X1754F 
X210) 


X1280F 


DOOR SET 
DOOR SET 
DOOR CATCH 1 Dozen 
DOOR LATCH 


‘s Dozen 


} 
‘2 Dozen 





Full details are in the new Stanley Storm and Screen Catalog 
H95. If you have not received your copy, a postcard with “H95” 





Help Your SALES 


WINDOW BANNERS 


Yes, they're exactly the same as the back 
of the display .. . and that’s good! It 
repeats the story you've got to tell — 
Stanley Hardware for Screen or Storm 
Doors and Windows. It’s a one-two 
punch when you flag the potential cus- 
tomer with one of these banners in your 
window and it hits him again at the dis- 
play when he comes in to see. 


NEWSPAPER MATS 


1, 2 and 3 column mats are available to 
sell any and all items from this package 
in your local advertising. Send for the 
free mat folder — H83, and order your 
mats from it. 


and your name and address to Advertising Dept., 
Works, New Britain, Conn., 


The Stanley 
will bring one anti return mail. 


~ouae Se ae es 


x 

ys 

¢ 
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ENVELOPE STUFFERS 


Here are bright attractive folders.on the 
latch (H36), screen hardware (HIR) 
and storm hardware (H64). Order as 
many as you need for across-the-counter 
handouts, Or promotions by mail. 


Prepare for Fall and Spring selling at 
one time, with one order, and from one 
stock. Order Stanley Storm & Screen 
Hardware Package No. X55 from your 
wholesaler now. 


HARDWARE + TOOLS + ELECTRIC TOOLS + STEEL STRAPPING «+ STEEL 
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No. AE-180 


the SENSATIONAL 
NEW LAWNMOWBILE 


America's finest riding rotary. 
Nationally known 4 h.p. gas 
engine with recoil starter. 
Trimmer-type with side 
discharge chute. Exclusive 
Planetary transmission. 


No. RR-140 
the LAWN TRAVELER 


America’s finest riding reel 
type mower. 4-cycle Briggs & 
Stratton gas engine. Recoil 
engine starter. Forward, reverse 
and neutral. Automobile-type 
transmission. 


ACCESSORIES AVAILABLE FOR HOMKO RIDING MOWERS 


—y| C3 | Gs! Og 


Hitch (only) 
Utility for Lawn Seeder 4 Dual 
Cart Sweeper LS-240 Spreader Roller Wheels 








PRODUCT SUPERIORITY 
The Western Tool & 
Stamping Co. has spared 
nothing to make their 1956 


line far superior to any other 


brand. In construction, in 
performance, in design, the 
new Homko Mowers are a 
real achievement in modern 
power mower engineering. 


POWER MOWER 
SPECIALISTS 


Homko Power Mowers are a 
business—not a side line— 
at the Western Tool & 
Stamping Co. All 12 months 
of the year, power mower 
craftsmen concentrate 
exclusively on bringing you 
the finest in modern lawn 
equipment. They make no 
other products. 


No. XP-160 
the CARETAKER 


Self-propelied trimmer-type 
rotary. 4-cycle Briggs & Stratton 
gas engine. Recoil engine 
starter. Side discharge chute. 


{ 5 Taalelejat-lal' 


IO © 


WIDE-SCALE 


ADVERTISING 


Why stock up with different 

brands your customers 

never heard of? Buy Homko 
. the name that's pre-sold 

for you in newspapers, in 

national magazines and 

on TV. You make the 

sales .. . Homko makes it 

possible. 


HELPFUL SELLING AIDS 
Homko helps you pinpoint 
consumer demand with 
newspaper mats, catalog 
pages, envelope stuffers, 
window streamers, radio 
scripts, TV films and 
point-of-purchase material 
for your own tie-in 
advertising program, 


te Poe 


No. LP-230—20” 
No. LP-430—24” 


the LAWN MARKSMAN 


Self-propelled reel type. 
Mechanical clutch. 4-cycle 
Briggs & Stratton gas engine. 
Recoil starter. 


“MAKE THESE TWO PAGES YOUR => @ os Ea 5 B-3 A'S = 





COMPLETE LINE 


Ever lose customers just 
because you didn't have the 
right type of mower? You 
can't with Homko. For 
Homko has everything .. . 
not just rotaries, not just 
reeis, but both. You're never 
caught short with Homko. 


CENTRALIZED 


BUYING ADVANTAGES 
And because Homko has 
everything, you can save 
time, save money, secure 
better service, by buying 
from one large, nationally 
known manufacturer instead 
of scattering your purchases 
among several sources. 


the BEARCAT 
AT LAST—A 22° ROTARY 


MOWER... THE FIRST 

22" ROTARY ON 

THE MARKET 

Trimmer-type heavy duty rotary. 
4-cycle Briggs & Stratton gas 
engine. Recoil engine starter. 
Side discharge chute. 


x-y- to] ar 


the LAWN SCOUT 


Self-propelied reel type. 
Automatic clutch. 4-cycle 
Briggs & Stratton gas engine. 
Recoil starter. 


eu 


LAWN SCOUT 
Lightweight 
ELECTRIC TRIMMER 


Fully adjustable handle. 
Lightweight, quality 
construction. Durable 
electric motor. 


the WORK HORSE 


Deluxe heavy duty rotary. 
4-cycle Briggs & Stratton gas 
engine. Recoil engine starter. 
Side discharge chute. 

Rear roller. 


eS) 


Get Your Share of age 
The Big Volume J 
Sweeper Business 


‘ 


No. LS-200- if = 


20°, 4 bushel 
capacity —— 


ry 


the finest 


LAWN SWEEPERS 
on the market 


Sweeps up leaves, clippings, 





stones, etc. Cleans lawns, 
waiks, driveways, patio. 
Folds for easy storage. 


PRODUCT COMPANIONS 
TO STEP UP SALES 


Homko gives you more than 
just mowers to sell. You can 
increase each mower sale 
by selling a Lawn Sweeper 
and Electric Trimmer, too. 
The leaf mulcher adds 

to rotary sales, stimulates 
rotary buying in the fall. 


DEALER 
DEMONSTRATOR PLAN 


Be sure to ask your jobber 
about the Homko 
Demonstrator Plan. This 
plan entities you to a 
speciail price on a dealer 
demonstrator of your 
choice along with 
promotional! literature 
shipped prepaid direct to 
you from the factory 


OmkKO 


Homko 


Dept. A.2 


2725 
Des Moines - Second Ave , 


, lowa 
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Name 
Company 
Street 


City 
Zone State 


POWER MOWER BUYING GUIDE FOR 19586! 





LAN NOW FOR BlGGER FALL PROFITS 
WHIM wove BETTER HUMES & GARDENS 


al 


Tandy nlans 


THE BEST SILENT SALESMEN YOU EVER PUT TO WORK! 


| SELL HUNDREDS 
OF DOLLARS WORTH 
OF HARDWARE AND 
BUILDING EQUIPMENT 
FOR you! 


“te 


aut a & Gardens Handy Plans 
Des Moines 3. lowa 


Please put me in touch with nearest Handy 
Plan wholesaler. Also, send full details on new 
Better Homes & Gardens Handy Plans, 


BIG 397 PROFIT 


AND EVERY PLAN 
SELLS GOODS FOR YOU! 


Don’t MISS OUT ON THE GREAT NEW PROFIT OPPOR- 
TUNITY ... which Better Homes & Gardens is helping 
to promote! Millions of home owners will be eagerly 
buying up the 105 plans from 45 outstanding designs 
retailing at 50¢ and $1 . . . many of them will be your 
biggest unit-sale customers! Big national advertising 
campaign creates the demand for these HANDY PLANS 
—all you have to do is donate a few inches of floor or 
counter space to the FREE display! Customers wait 
on themselves! What's more, every Better Homes & 
Gardens HANDY PLAN IS A SALESMAN FOR YOU! Yes, 
each plan lists 10 to 17 tools needed plus supplies . . 
everything from plywood, saws, drill, clamps to nails, 
screws, hinges, finishing materials! Every buyer of a 
HANDY PLAN becomes a walking gold mine. . . for 
YOU! So cash in NOW... stock up, talk up, put up 
the FREE display racks! Rush coupon or check 
hardware wholesaler! 


This assortment puts you in profitable Handy Pian floor rack, > 
business for only $49. 105 pattern plans (from 45 5'7" tall, takes 

outstanding designs), retailing at 50¢ and $1. only 16” x 16" 
2 copies of “Handyman’'s Book.” floor space 


5 copies of “Handyman’s ideas.” 
Retails at.... 


Geet Go WR. cc cc ccccee: = | 3 counter rack is 
29" wide, 13" 
PLUS YOUR CHOICE OF DISPLAY RACK high, 7" deep 


4. . handsome floor model or handy counter rack v 


— 
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the 
skill 
that 
killed 
the 


VOLT- 
gives 


Nobody ever saw one, but the Voli-ure did his dirty 


- = work by making light bulbs dim out too soon and 
running electric bills up too high. 








PION 
wit ~ | a BRIGHTER LIFE 











When you sell CHAMPION Lamps you're selling the dest that modern 
skill can produce. 

For over fifty years, CHAMPION has conducted concentrated research and 
engineering in order to make lamps more efficient, more dependable, a 
greater value to the consumer. 

Let the CHAMPION Diamond be your guide to quality beyond question, 
— to sure customer satisfaction. 


Next time you order lamps, ASK YOUR WHOLESALER 
to make them CHAMPIONS 


CHAMPION LAMP WORKS 


Lynn, Massachusetts 


A DIVISION OF CONSOLIDATED ELECTRIC LAMP CO 
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Sadtinel CLICK — No. 114 Display Deal 


This rugged pocket watch is one of America’s favorites! Depend- 
able shock-resistant movement, protected against overwinding. 
Rotating second indicator. Chrome plated case, unbreakable 
crystal. Retails for $2.95. 

Six CLICK watches, factory-mounted on display card. 


You sell 6 @ $2.95 $17.70 
Cost $12.30* 
YOUR PROFIT $ 5.40 


Satine LITTLE PAL — No. 120 Display Deal 


You'll make plenty of sales with this top value in miniature alarms! 
40-hour movement. One key winds both time and alarm. Metal case, 
baked enamel ivory finish. Felt padded base. Retails for $3.95 with 
plain dial; $4.50 with luminous dial. 

Three plain dial and three luminous dial LitTLe Pat alarms with 
attractive free display card. 


You sell 3 plain dial @ $3.95 $11.85 
3 luminous dial @ $4.50 $13.50 
Total $25.35 

Cost $17.73* 


‘ YOUR PROFIT $ 7.62 
FT| if 
aApPpEe — Caitinel DAPPER — No. 231 Display Deal 


A 40-hour alarm, priced for quick sales! Handsomely styled, in durable 
Lustrex ivory molded case and base, with gleaming brass plated bezel. 
Shatter-resistant crystal. Retails for $2.98 with plain dial; $3.50 with 
luminous dial. 
Three plain dial and three luminous dial DAPPER alarms, with free, 
sales-making display card. *Subject to 22% 


; a discount when you 
You sell 3 plain dial @ $2.98 $ 8.94 purchase lots of 


3 luminous dial @ $3.50 $10.50 24 or more of one 
Total $19.44: item, or assorted. 














Cost $13.56* post aad 
YOUR PROFIT $ 5.88 se ir FE 
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Sadtinel No. 190 Display Deal 


Wrist watch with jeweled, shock-resistant, anti-magnetic move- 
ment. Full year guarantee. Retails for $4.95. Chrome case, with 
Stainless steel back. Silvered metal dial. Gray leather strap. 
Six 10W-9 wrist watches, factory-mounted on display card. 
You sell 6 @ $4.95 $29.70 
Cost $21.36* 


YOUR PROFIT $ 8.34 


Cadtinel No. 191 Display Deal 


Wrist watch with jeweled, shock-resistant, anti-magnetic movement. 
Full year guarantee. Retails for $5.95. 
3 — 1OW-10 Chrome case, with stainless steel back. 
Silvered metal dial. Matching expansion band. 
3 — 10W-11 Golden color case, with stainless steel back. 
Luminous silvered metal dial. Tan leather strap. 
Six wrist watches, factory-mounted on display card. 
You sell 6 @ $5.95 $35.70 
Cost $25.68" 
YOUR PROFIT $10.02 





Satine No. 193 Display Deal 


Wrist watch with jeweled, shock-resistant, anti-magnetic movement. 
Full year guarantee. Retails for $6.95. 


3 — 10W-31 Chrome case, with stainless steel back. Luminous sil- 
vered metal dial. Small second hand. Matching expansion band. 
3 — 10W-32 Golden color case, with stainless steel back. 
Luminous dial. Small second hand: Tan leather strap. 
Six wrist watches, factory-mounted on display card. 
You sell 6 @ $6.95 $41.70 
Cost $28.50" 
YOUR PROFIT $13.20 


means business 
... good business for you! 
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Lewn and Garden Section 














FLORAL PLANTERS 








| “ines ¥ NATIONAL HARDWARE SHOW 
ee ers ae “ : j Navy Pier, Chicago . Oct. 17-21 4 
= | fa Wrought Metal ' 
Semone d . FLOWER 
-. Over 50, Promotional Items} AFRICAN 
STAND VIOLET TRAYS & 








SEED STARTERS 
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Ce P 5 Different ME Ww Wrought Iron 
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Wrought Iron 
Black of Brass 
Picted. Stand has 












Economy ' adjustable legs. 
HOSE Fai agnan includes 3 pots. 
) BAKE-ALL 
HANGER 


All Steel Adjustable Sten 


‘ WINDOW 
: VENTILATORS 


o FinisHes «0° «2: SIZES 








Push-Type 


HOSE REEL 


oe 









Wall Mount 
Detachable 


HOSE 
REEL 


Famous * Jiffy 


HOSE /— 
HANGER = 


LAU KM 
ie 


, 7 
jy naere NEW CATALOG 
33 \ 

TT A 











Garden or Household 


TOOL HOLDER 





Tae Our new jumbo 
catalog is just off 
the press. It's col- 
orful . .. and fully 
illustrated. Send 
for your copy. 


All Stee! 


WATERING 





Double Prong Type 


BOUQUET 


Top-0 '-Stove 














BAK ) 
OVENS ORNAMENTAL © | HOLDER @ SEND FOR 
—— YOUR FREE COPY 

Est. 1903 ‘ DA 


* ne 
Through your wholesale distributor or write direct. 
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DEFINITELY it pays to package in film made of BAKELITE Polyethylene 


‘ Se a oe 
WASHING ..\ “ae 


G Pa 


ING 
hy taaee 


prove’! Wi 


poi} ‘ 


ae 


Bijou polishing mitt made of Dynel, packaged in Poly- 
ethylene bag supplied by Pak-All Products, (ir ystone, R. I, 


“,..all the features needed for sales” 


That is what Max Greenbaum, presi- today’s competitive markets. It is dura- 

dent of Bijou Manufacturing Co., Inc., __ ble, strong, easily displayed, keeps the 

Providence, R. I., has found out about _ product clean and saleable, and suits 

packaging in film made of BakeriTre’ every kind of 

Brand Polyethylene. Bijou, a leading merchandise. It SPECIFY FILM MADE OF 

maker of soft, washable polishing mitts has definitely 

made of Dynel, and othertypesof mitts, given our sales a boost.” 

buffers, broom dusters for home and in- It pays to stock products packaged 

dustrial use, has been packaging in _ in film made of Baxe.ire Polyethylene. 
olyethylene for over two years. Mr. Your sales will prove it to you. And, if : 

ie a testifies: you do ieitialen as well, it will pay Polyethylene Plastic 
“We can't begin to tell you how you to call your packaging supplier and 

pleased we are with this type of bag. It get all the profitable facts about film 

has all the features needed for salesin made of Baxe ire Polyethylene. 


BAKELITE COMPANY, A Division of Union Carbide and Carbon Corporation [[¥j 30 East 42nd Street, New York 17, N. Y. 
The term Bake rre and the Tretoil Symbol are registered trade-marks of UCC 
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ANNOUNCING...the hardest-hitting “‘sales 
Traffic-stopping floor display 
and merchandise rack! 


Featuring 

the revolutionary 
color-guide 
book... 

“Color Magic with 
Consoweld” 


Counter Display Section 


Yours—FREE—with basic stock order!* 


Yes, this $54-value display is yours—ab- 
solutely free—when you order just two 
crates of fast-selling Consoweld (your 
choice of assorted patterns and colors). 
Here’s a real traffic-builder! Attention- 
getting illustrations . . . literature pocket 
...and a sturdy wrought-iron merchan- 
dise rack, where beautiful Consoweld 
panels can be seen—and sold! 

And that isn’t all! Display includes 
Consoweld’s amazing new book, ‘Color 
Magic with Consoweld.”’ The entire Con- 


soweld line has been color-tuned by Color 
Research Institute of America. This book 
interprets the work of these recognized ex- 
perts in terms that any home owner can 
quickly understand. Thanks to this new 
book, color selection is easy and foolproof 
. regardless of your customer’s basic 
color scheme! Here’s a tool that helps 
close sales for you! 
This outstanding merchandising team is 
your opportunity for an additional source 


of profit. 
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team” in the plastic surfacing business! 


pie. 


5 
3 
5 
5 


Sales-stimulating color-guide book 
“Color Magic with Consoweld” 


*Stock order can be your choice of Consoweld 10, 
extra-thick plastic surfacing especially made for ‘‘do- 
it-yourself’’ use, or Consoweld 6, standard 1/16” 
thickness. Other display options, involving smaller 
stock order or outright purchase, are also available. 


CORSOWELD 


the nation’s finest plastic surfacing 


~ god fp lay Epi 


Distributor inquiries invited ... a few territories still open. 
HARDWARE AGE, SEPTEMBER 29, 1955 


MAIL THIS COUPON TODAY 


Consoweld Corporation, Wisconsin Rapids, Wisconsin ua-ss 


Please advise the name of my Consoweld Distributor 
and send details on Consoweld’s new Merchandising 


Display. 
Sait nsechitinitieiliadiitidg 
FIRM 


ADDRESS. 


CITY & ZONE__ — STATE 
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Here’s the new TeeVee, 
the clock that never forgets. 


/ = \ >: | Turns electric appliances on 
Sessions —— . and off automatically. Now 


being advertised in The 
New Yorker, Sports Illus- 


© trated, Holiday, and the 
and GUMME Clocks New York Herald Tribune 


T.V. Weekly. 





This is the Aquarius “un- 
derwater mystery” clock 
that made such a hit last 
year. Retailers like you 
sold thousands of Aquarius 
clocks in 2 short months. 
This year it’s back again to 
boost your gift business. 


To cash in on (Sessions Fall advertising, you 
can now buy assortment packages con- 
taining 4 different kitchen or alarm clocks 


THE ALARM CLOCK PACKAGE in ‘‘years-ahead’’ styles by Sessions! 


2 Pixie Alarms All advertised in full Who says ’ 
ou can't stock a complete assortment of 
2 Enchantment Alarms color in the Nov. 15 issue Aid : 7 


2 Sweetheart Alarms of LOOK. famous Sessions clocks? 


2 Interlude Alarms Sessions makes it so easy for you to have a clock 


for every taste. Here are the clocks your customers 
will be seeing in full color ads in the Fall magazines. 
Place your order now for the year’s most exciting 
clocks in the year’s ost exciting buying opportunity. 


TeeVee SPECIAL 


Ask your Sessions distributor salesman about the TeeVee 
demonstration display which graphically illustrates the uses 
of this sensational new clock idea. It's available to you 


THE KITCHEN CLOCK PACKAGE °°" 


2 Tea Time Clocks All advertised in full color 
2 Connoisseur Clocks in November GOOD 


2 Coppersmith Clocks HOUSEKEEPING. © 
2 Brass Huntingtons e Ss Ss Z O 7 S 
—_ 


YEARS AHEAD IN ELECTRIC TIME 


Styling by Mac Tornquist 
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POWER-PACKED TV PROMOTIONS! 

















LOCAL SALES FOCUS TV SHOWS 


in these 73 markets 


Akron, Onio 
Aliberquerque, New Mexico 
Atianta, Georgia 
Augusta, Georgia 
Baltimore, Maryiond 
Boston, Massachusetts 
Buficlo, New York 
Burlington, Vermont 
Canton, Ohio 

Cedor Rapids, lowe 
Charleston, South Caroline 
Chicago, Iilinois 
Cleveland, Ohio 
Columbus, Georgia 
Columbus, Ohio 
Denver, Colorado 
Detroit, Michigan 
Dubvavue, iowa 

El Paso, Texos 
Evansville Hilinors 
Greenville. tilimois 
Hartford, Connecticut 
Houston, Texas 


Huntington, West Virginia 


GET YOUR 


Indianapolis, Indiana 
Johnson City, Tennessee 
Kansas City, Missouri 
Los Vegos, Nevada 
Lowtor, Okiachomea 
Lincoln, Nebraska 

Little Rock, Arkansas 
Los Angeles, California 
Manchester, New Hampshire 
Midland, Texas 
Minneapolis, Minnesota 
Minot, North Dakota 
Montgomery, Alabama 
New York, New York 
Nework, New Jersey 
Omoha, Nebraska 
Panama City, Florida 
Pensacola, Florida 
Peoria, lilinois 
Philadelphia, Pennsylvania 
Phoenix, Arizona 
Pittsburg, Kansas 
Pittsburgh, Pennsylvania 
Portland, Maine 


Portiand, Oregon 
Providence, Rhode Island 
Sacramento, California 
Salisbury, Maryland 

San Francisco, California 
Son Jose, California 
Savannah, Georgia 

Sioux City, lowa 

Sioux Falls, South Dokota 
Spokane, Washington 
Springfield, Massachusetts 
St. Lovis, Missouri 

St. Poul, Minnesote 

St. Petersburg, Florida 
Steubenville, Ohio 
Syracuse, New York 
Tucson, Arizona 

Tulsa, Okichome 
Washington, 0.C 
Wheeling, West Virginia 
Wilkes Borre, Pennsy!vania 
Wilmington, Delaware 
Wilmington, North Carolina 
York, Pennsy!voania 
Yume, Arizona 


FULL LOCAL SHARE... 
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LOCAL NEWSPAPER ADS 


with dealer listing 


OSTON 

NEW YORK 
WASHINGTON, D.C 
NORFOLK 

ST. PETERSBURG 
CHARLOTTE 
CLEVELAND 
CHICAGO 
MINNEAPOLIS 
ST. LOUIS 
MEMPHIS 

NEW ORLEANS 


HOUSTON 
DALLAS 

TULSA 
KANSAS CITY 
SALT LAKE CITY 
DES MOINE! 
DENVER 
SEATTLE 
PORTLAND 
SAN FRANCISCO 
LOS ANGELES 
PHILADELPHIA 


...and many others! 





Big Show Package 


Super saleslady, Virginia Graham, 
nationally famous television star and 
noted home economist, hard-sells 
Brookpark’s outstanding advantages and 
qualities for you. She demonstrates 
Brookpark’s unbreakability ...dramatizes 
its beauty ... builds greater 


consumer demand, easier step-up selling! 


Big Volume... 





Big Profits 





WR ee er sate pent ih Neuins 


STARS IN YOUR STORE... 
ce merenain nis Free Tiwi Tray + 9-95 


for the TV set at 


Your customer saves over $20.00 on the TV set... 


You still get full profit! 





PLUS 


YOUR FREE MERCHANDISING 
SELLING COUNTER 


COMPACT AND COMPLETE! An attention-getting rack requiring only 
5 square feet of space for display and inventory. Your customers can 
handle Brookpark — get the ‘feel’ of how smooth, sturdy and substantia! 
it is — choose from the superb color selection. The rack tells the Brookpark 


guarantee story; lets your customers sell themselves. 


Get the Brookpark display rack FREE with a minimum stock of mer- 
chandise at your regular discount. Prompt deliveries keep pace with 


fast turnover! 


vis a handsome, functional, movable store fixture in modern, black 
wrought iron finish. 


Full color display cards — reprints of Brookpark national ads — tie 
in with the national consumer advertising. Youre supplied with new 


inserts as they appear. 


g BROOKPARK WON'T BREAK... there's no loss in stock to cut into 


your profits! 


BROOKPARK 16-piece starter set 


Fast-moving basic set of four 4-piece place settings. A real starter set for 
your customers...and a sales-starter for you. Sell extra place settings, 


service sets and open stock to build volume and extra profits. 


TO RETAIL FOR 


&-95 


A RIGHT PRICE WITH FULL MARKUP! 


Attractively boxed in display carton 


...Saves you packaging costs 


BROOKPARK 4 cuearenlecd 








| 





In Retailing Daily's survey of 80 stores 
in 27 key cities, Brookpark led all other 
plastic dinnerware with 31! votes. 

over 100% higher than the next brand! 
Styled by Joan Luntz, Brookpark has 
been selected for Good Design by the 
New York Museum of Modern Art,.and 
tor Current Design by the Boston Insti- 


tute of Contempnoror Art 
UJ J = . porary 


Top plastic dinnerware line... 


tops in promotion 


Brookpark isthe breok-resistant dinner 


ware with record-breaking sales success! 























Toll 01 4-353-11 me 2o1 LI 


best customers 


Powerful, attention-getting ads 





Til eee 
11,250,000 readers of 
Good Housekeeping 


ad 


@ Living for Young Homemakers 


meena 
ia 


@ Ladies Home Journal 
@ Sunset 
@ Better Homes and Gardens 


@ American Home 


So new, you'll love it 





when you get it 

so lasting and lovely, 
you'll enjoy it more 
with every meal! 


ai i: —* BROOKPARK 
; fh : MH 4 i : - . ba, Mod: yi De Sik 71 
Re Tt [ es | é % # ie e : Pink, Black, Chartreuse, 
vd Larder ns : 2 ae x A ll 


4 Emerald, Burgundy, 
4 | Pear! Gray. 16-piece Starter 
w ai a 3 Set (service for four) $15.95 


GUARANTEED! 
Certificate with each set 
guarantees tree 
replacement of any piece 
which chips or breaks in 


normal use within one year 


BROOKPARK 
Desert Flou er 


Pink, Black, Turquoise, 
Translucent White. 

Navajo Brown, Canyon Gold 
16-piece Starter Set 


Get the whole BROOKPARK story le - (service for four) $14.95 


® 
: . * 
from your jobber, or write: MELMAC...the wondrous new piastic you can toss 
“So 8 Mens m your dishwasher — even drop — without damage ! 
} , od =" Guaranteed by > 
‘oe "| ry ' 
elem elle Fut Gonschoaging See both patterns at fine stores from coast to 


re anes ee coast, or write for color brochures Dept. GH1055 


| 
| international molded Plastics, inc., 


cleveiand 3. ohic 
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for oes: 


-_ 
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pre-sells 


In its field, only Autoyre backs up your sales 
efforts with outstanding advertising in multi 
million circulation magazines—buy-appealing ads 
designed to help you move merchandise. This 
year s bigger-than-ever program is reaching over 
100 million consumers pre-selling, re-selling 
more customers than ever. 


... and clinches 
the sale 

at the point 

of purchase! 


| vy ie ee 


| 


NEW! “Walk Around” Self-service Floor Display 
Unit No. 4080. Here's a complete bath accessory 
shop of Autoyre-Fairfield lustre chrome fixtures 
in one colorful self-service display unit. Ask 
about special introductory deal! 


The Autoyre Company, 


(we . ; 
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‘We pay your Customers — 


30° ..- TO TRY SIMONIZ FLOOR WAX 


AND TELL US WHY THEY LIKE IT!" 


hm Br: 


SIMONIZ 
NON-ScUFF 
FLOOR way 





2nd Annual SIMONIZ [SECU] guarantees 
you extra sales and profits 4 ways! 


Your customers get 30¢ cash— directly from PS eee eee eee eee eee 





Simoniz. You receive full price and profit! 


SIMONIZ COMPANY, DEPT. 30 


Garry Moore and Bob Crosby——TV’s top 2100 Indiana Ave., Chicago 16, Ill. 
salesmen sell this offer to your customers on 


network TV during September and October! Here’s how to get your 30¢: 


1. Use Simoniz Non-Scuff Floor Wax. 


Hard-hitting ads in newspapers and local Sun- 2. Rate it, using for excellent, ““G”’ for good 


day magazine sections make extra sales for you. 


Non- a e Water- a 
No paperwork for you Simoniz takes care scuff apply repelient 
of all the details! Comments 

Mail us this check-list and the cap- liner from 


More and more dealers report Simoniz Floor Wax is 

their leading brand! No wonder—-83% of the women 

who participated in last year’s “‘check-list”’ offer gave YOUR CUSTOMER FILLS out 
Simoniz a rating of “‘excellent”’ for its non-scuff per- THIS ‘CHECK-LIST COUPON’... 
formance. Don’t miss out——stock up with Simoniz Floor SIMONIZ SENDS HER 30¢ i 

Wax now. Tie in with free “‘check-list coupon”’ dispenser —_ 
shelf Hie in your store! 


uew< SIMONIZ °°": FLOOR WAX 
= NEN ‘\ 
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on Revere 


Promote “Specials” to get traffic 


® Sell sets to make big profits 


Now, for a limited time only, here are two exciting Revere Ware “Specials”. 
The #399 Combination Pan at $3.99 and #1215 1-qt. Sauce Pan and 
Fryer at $3.95 both regularly priced at $4.50 each. Advertise and promote 
Revere Ware “Specials” to bring customers into your store—then sell 
sets and make extra large profits. 

Your customers save as much as $5.00 by buying these nationally 
advertised sets. Offer them on the installment plan and watch your 
profits grow. 

From now until Christmas it’s the greatest opportunity in Housewares 
for more big sales—more profit per foot of display space. 

Order stocks now to avoid shortages. 


Here is the BIG DEAL! 


Cat. No. 

399 Combination Pan (Special) 
1215 Sauce Pan and Fryer (Special) 
X-20 Beginners Set 
1500 Skillet Set 
1800 Good Cooks Set 
2200 All Purpose Set 
1100 11 Purpose Set 
1400 _ Kitchen Jewel Chest 


REVERE COPPER AND BRASS INCORPORATED 


Rome Manufacturing Company Division 
Rome, New York « Clinton, Illinois + Riverside, California 


Fair Trade 


Retail 


3.99 

3.95 
17.50 
21.95 
26.50 
42.50 
49.95 
59.95 


Retailer 


Cost* 


2.39 

2.37 
10.50 
13.17 
15.90 
25.50 
29.97 
35.97 


Your 
Profit 


1.60 
1.58 
7.00 
8.78 
10.60 
17.00 
19.98 
23.98 


* 3ased on (36 piece quontity) discount of 40 per cent 


#399 Special 
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THE HAMPER BUSINESS 


If you’re interested in making money out of 
hampers . . . If you want to stock the fastest selling 
line of bathroom merchandise .. . 

If you want to give your customers the greatest 
value in the housewares field .. . 

Then, get the facts about the hamper business!!! 
Pearl-Wick and only Pearl-Wick offers such a 
complete selection of style-right bathroom merch- 
andise to sell right off your floor day after day! 
Pearl-Wick and only Pearl-Wick has so 

many exclusive sales features that women 
demand in a hamper. 

Pearl-Wick and only Pearl-Wick backs your 

sales efforts with a huge, ae national 
advertising campaign in America’s leading 
consumer magazines your customers read. 


These facts are important to every 
buyer, so let's get down to brass tacks. 


Find out about the big profit 
opportunities in Pearl-Wick. 


CONTACT YOUR DISTRIBUTOR NOW 
OR WRITE FOR HIS NAME. 


,- ; . + : Ma 7 
Se Na 4 SPT ‘ “4 yj ‘ aay 


MANUFACTURERS OF A COMPLETE LINE OF BATHROOM ACCESSORIES 
NURSERY FURNITURE AND STORAGE HASSOCKS. 


P 


CK . >< ; EG 


a * 


earl-Wick Corp. HA 9-29-55 


{ 27-50 First Street, Long Island City 2, N. Y. 


Ia 
Ls 


Please send me complete catalog and price 
list of the three famous Pearl-Wick lines. 





ddress 





I 
Name | 
| 


ity State 
el | 
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Cash in on extra sales and profits 
with new TRU-TEST packaging aids 


Every home and small office will want one or more of these handy 
new [TRU-TEST products during the busy holiday season. 


They make it easy for anyone to ‘professionally’ wrap and seal packages 
for mailing or shipping. Fully meet all postal reguiations too. A year 
round necessity for dozens of household chores. Put in a supply and 


watch them go. 


4 Home Mailing Kit...contains 50 ft. 
roll Kraft wrapping paper, roll of gummed 
Sealing tape, supply of parcel post labels 

. all in handy cutter box. Retails at only 
98c most areas. 


@ TRU-TEST Kraft wrapping paper... 
big 100 ft. roll in attractive cutter box. 
Retails $1.39 in most areas. 


3 Exclusive new “Bantam” Dispenser 
makes it easy to use gummed tape in the 
home... anytime... anywhere. Complete 


1955 


with roll of TRU-TEST Gummed Tape. 
Retails at $1.98 in most areas 
contains 100 ft 


& New Packaging Kit... 5 | | 
roll of Kraft wrapping paper, Bantam Tape 
Dispenser, roll of gummed tape, supply of 
parcel post labels. A natural for the holiday 
season. Retails at $3.98 most areas. 

§ Bantam rolls of famous TRU-TEST 
pummed tape. Just the right size for home 
and small office use. Packed 12 rolls in 


colorful counter display carton. Retails at 


25c per roll in most areas. 


TRU-TEST 


Paper 
PRODUCTS 


for the home at hool . 
small of [ t e and shop 


Order from 
your distributor 
or write us for his name 


| TAPE INC. 


Green Bay. Wisconsin 





—-SYLVANIA 
SUNLAMP 


suggested list 


Less than a six-inch square of space—only 7 
inches high—that’s the new Sylvania sunlamp 
package—but that’s not all. 


This glorious full-color package sells at a 
glance the healthy, vigorous feeling that goes 
with a golden suntan—makes your customers 
want to bring the summer sun into their homes. 





Watch how well planned, well designed, auto- 
matic selling can sell for you. Order your Sylvania 
sunlamps from your Sylvania supplier today, or 
write for information to Dept. 5L-3309. 


SYLVANIA ELEcTRIC Propucts INCc., 

1740 Broadway, New York 19, N. Y. 

In Canada: University Tower Building, 
St. Catherine Street, Montreal, P. Q. 


LIGHTING + RADIO -+- ELECTRONICS 
yy TELEVISION + ATOMIC ENERGY 




















Get this colorful display in your 
window and on your counter 


SYEV ANE | 


> 
o 
ca » 
Yee 4 


FULL-COLOR DISPLAY—packed in 
every carton of six Sylvania sunlamps repeats 
the appeal of a glorious tan—shows how easy 
it is to use a Sylvania sunlamp. 








Keep your eveon GYL VY ANIA 


fastest growing name in sight 
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the name 
your customers trust 


WHEELING. 


makes the pail 
your customers want 


..OVAL 
PAIL! 


Make the most of this ready-made market. Stock and display Wheeling’s 
famous Oval Pail . . . and the full line of Wheeling Ware, Super Channeldrain 
Roofing, Corrugated Roofing, 5-V Crimp Roofing, Galvanized Seamless Roll 
Roofing and Valleys, Stove Pipe, Style K Gutters, Square Conductor Pipe, 
the full line of Fittings, and Cut Nails. 

And remember, there's a Wheeling warehouse near you to assure on-the-spot, 
same-day delivery ... right from Whceeling’s own warehouse. 

Wheeling means business . . . business for you! See your Wheeling Represen- 
tative for full details. 


WHEELING CORRUGATING COMPANY -+- WHEELING, WEST VIRGINIA 


Consult ‘Yellow Pages’ of your Classified Directory for address and telephone number of Wheeling warehouse or office nearest you. 
Atienta Boston Buffalo Chicago Columbus Detroit Houston Kansas City Louisville Minneapolis New Orleans New York Philadeiphia Richmond St. Louis 





HARDWARE AGE, SEPTEMBER 29, 1955 


65 





FOR DOZENS OF NEW 


USES EVERYWHERE! 
NEW SALES... NEW PROFITS FOR YOU! 


A whole foot wider, for wider use! The extra 
33144% in width makes R-V Lite perfectly adapt- 
able on many more jobs in every home. This 
means more business for you . . . new, profitable 
business you can get easily with this compact, 
powerful R-V Lite selling display. It’s FREE! 


Lt DISPLAY FOR FAST ACTION IN R-V LITE SELF-SELLING 


‘Sales and profits of R-V Lite will jump with this 
attractive new Triple-Roll display (above) in 
your store. Invites inspection, suggests varied / veers OR BEATS ALL COMPETITION 
uses, makes customers for you! ’ Low-price, full-profit leader! 
Now, with 3 widths—30, 36 and 48 inches— Complete 1-window kit, ready to install, 
you can sell clear plastic R-V Lite faster than with 36° x 72° durable plastic, nails, molding 
ever before! Made to order for the do-it-your- strips, instructions. In compact, 
self customer. Wonderful wherever anything Pose ogg Seg ogee 
needs protection from dust, moisture, spills, STORM-LITE Carton of 24 kits. 
spots or spatters. New 48-inch R-V Lite opens Ship. wt., 13 lbs. 
up a whole new field of sales; works easily where 
narrower widths wouldn't. 

Display rack is yours—FREE—with your 
order for one 50’ roll 30-inch, one 150’ roll 36- 
inch, and one 50’ roll 48-inch 4-mil vinyl R-V 
Lite No. 15-V, totaling $45.51. Ship. wt. 25 lbs. 


ORDER FROM YOUR JOBBER 
OR WRITE DIRECT. 





Priced 
to sell as 
low as 








Seves walls from 
spatters from cooking ie 
Proiongs life Mokes wonderful 
of dustpreoof 
gorment begs 





YOUR BIG PROFIT LINE IS 


























36-INCH RACK WITH STOCK— 
LOW COMBINATION PRICE 


Famous "49er” by R-V Lite! The 36-inch, 
5-roll floor display rack that streamlined 


window materials retailing. Still tops 
for value! Sturdy, all-metal fixture, with 
special holding device and steel measur- 
ing rule, that would sell ordinarily for 
$15, yours for less than half 
with your selection of R-V Lite roll 
material totalling $49 or more. Hand- 


only $6- 


some, baked enamel finish. Won’t tip. 
Height, 57”; floor area, 22” x 38”. Ship. 


wt., fixture only, 38 Ibs. 


ORDER FROM YOUR JOBBER 


OR WRITE DIRECT 


PONDEROSA PINE . 


MOLDING STRIPS alll) 
Bal 


Stock this good seller, for 
brisk sales over and above 
the demand for plastic storm 
window installation. Usea 
with screen wire and for odd 
jobs around the home. ‘Top 
grade 3’ pine wood strins, 
%” x \”, with smooth fin- 
ished flat top, rounded cor- 
ners. Self-display carton 
keeps stock clean. Priced 
to sell at 2 for 15¢. No. 250-S 





carton of 250 strips. 
wt., 27 lbs. 


Fast flurnover 


PACKAGED WINDOW AND DOOR KITS 


a Ml 


DOOR-PROTECTION 
WEATHERPROOF KRAFT-DOOR 


with Windopane 


Complete storm door 
outfit sells for less 
than a dollar! That’s 
giant value! Heavy- 
duty kraft sheet 36” 
x 84’ fitted with stur- 
dy 12” x 10” plastic 
window. Nails, mold- 
ing ~ 2 instruc- 
tions all included. 


No. 12-K D—Carton 


of 12 units. Ship. wt. 


R-V LITE mave onty sy 





, 20 Iba. 


READY-CUT 
STORM PANES 


Finer, heavier quality in 
choice of 2 materials, unit 
packaged with molding 
stripsand nails. Colorful dis- 
play cartons fit in metal floor 
stand. 


Clear, 2-Mil Viny! Plastic 
36” x 72” Ship. Wt. 
36-SP—36 units 27 Ibs. 
136-SP—12 units 

Cotton Reinforced R-V 
Lite 36” x 78” 

12-SP—12 units 11% Ibs. 
Metal Display Fixture Only 
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Also holds 250-S and 12-KD. Ship. Wt. 5' Ibs 





Since 1905 


ArvEY.CORPORATION 





® 


3500 North Kimbel!l Ave., Chicege 18, ilineis 













No. 100-C..Green 
Cotton Reinforced. 
Sturdy “%” cotton mesh 
fused between loyers of 
tough, tronsparent plastic 
36° wide rolls in 300° (30 
ibs.) 150° (14 Ibs.) and 
50° (SV Ibs.) lengths. 








No. 200-?—Saren 
Plastic Reinforced. 
Populor Seron plostic % 
mesh bonded between 
tough plastic. Sparkling 
cleor, 36” wide in rolls of 
300° (30 ibs.), 150° (14% 
ids.) ond 50° {6% Ibs 
lengths 























No. 700-W— Alumin- 
um Wire Reinforced. 
Longlived 4” oluminum 
wire mesh fused between 
tough plastic. Transporent. 
Featherlight. 36° wide rolls 
in 300° (32 Ibs 150 
(15% Ibs.) and 5 (6A 
ibs lengths 



































No. 15-V— Clear Vinyl. 


Extra strong 4 mil plastic 


30° wide rolls in 15 1? 
ibs.) ond 50 4 tbs 
lengths. 36° wide rolls in 
30 (25 Ibs 150 ; 
ibs.) ond 50 (5 tbs 
lengths 48° wide rolls in 


150° (18 Ibs.) and 50° (8 
ids.) lengths 











No. 400-T..Wex Im- 
pregnoated Fabric. &«- 
tra-strong cotton leth 
evenly cooted with wox 
which has extra high melt 
ing point. 36° wide rolls 
in 150° (27 Ibs.) and 50 
(11 tbs.) lengths 





No. 300-CW— Gel. 
venized Wire Rein- 
forced. C ooted withtough 


hnauid plastic 1 Sf rolls 
n 28 ' 35 ibs 36 (45'A 
ibs.) widths. 100° rolls in 


28° (12 tbs.) 36° (16 tbs.) 
ond 48 (ZU its.) widtins 















































No. 50-C. Bleached 
Cotton Reinforced. 
Dureble 4 « 4 cotton mesh 
bonded between strong, 
transporent plastic film. 36” 
width rolls in 300° (27 
ibs.) ond 150° (13 tbs.) 
lengths 





New Wex-tite. Com. 
petitively priced, durable 
window moterica!l impreg- 
nated with water repellent 
won. Woes has high melt- 
ing point. 36° width in 150’ 
rolls (27 tbs.) 








No. 800-CW..14 x 
14 Getvenized Wire 
Reinforced. Cocted with 
tough haw d plaste« for 
extra strength. 100° rolls 
m 26° (33 ths.), 36° (43 
ibs.) ond 48 (60 tbs.) 
widths. 50° rolls in 28 
(16% tbs), 36° (22 ths) 
ond 48° (3! tbs.) widths, 
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ARE MAKING 
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Kepublic’s polyethylene housewares and freezer packaging supplies are by far 
the greatest money makers today—they lead all others in dollar return. More 
dealers stock Republic’s complete polyethylene line than any other line of 
plastics. 


A survey of these stores shows: 
WOMEN DEMAND REPUBLIC’S POLLY-FLEX HOUSEWARES AND 
REPUBLIC’S FREEZETTE FREEZER PACKAGING SUPPLIES 


The name Republic stands for quality—superior workmanship—good design 
and value. 


Too—It Denotes Leadership—acceptance by the housewife. 


No other plastic line will produce the same high dollar return. It 
is by far the most complete and fastest moving plastic line today. 


Plan now to feature the Republic line—tie in your sales 
promotion with Republic’s National advertising — 
appearing not once or twice—but 

month after month in leading maga- 

zines throughout the country. 


ALL (Bast, ki Haning 


a 














CREST STE Cee ee 


REPUBLIC ; 


@FREEZETTE 


FREEZER PACKAGING SUPPLIES 


OW Willa Ulu 


HOUSEWARES 


















Inquire about Republic's attractive display racks now 
available to provide you with immediate self-container 
plastic departments—either for Housewares or 
for Freezer packaging supplies. 
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NOW! 4 PROMOTIONAL MODELS — 


STYLE 2800 


wit! or *if ump 
Go 2 Or “> 
* Guaranteed by ~ 


Good Housekeeping 
<2 


- 
4$ apventistd ere 


> 


LADY ARVIN ADJUSTABLE 


Style 2800. Lowest priced completely adjustable 
all-metal ironing table . . . The ultimate in 
quality, knee-room comfort, ironing ease, 
handling simplicity . . . Infinite height adjust- 
ment at finger-tip touch between 22” and 36” 
... Safety lock prevents accidental closing .. . 
Wide, no-wobble, non-skid feet . . . Folds flat 
... Furquoise enamel finish, the popular new 
fashion note in home decoration. 


ARVIN ECONOMY ADJUSTABLE 


Style 2500. New promotional pacemaker! .. . 
Unrivaled top quality makes this new adjust- 
able a terrific promotional value—at a spectac- 
ular low price . Wide, sturdy feet are 
wobble- and skid-proof . .. Folds flat 
Strong display appeal— yellow top, turquoise 
enameled legs and feet. 


ARVIN STANDARD 


Style 2200. Solidly established nation-wide pro- 
motional leader ... Year after year, the biggest 
selling all-metal ironing table . . . Enameled 
turquoise legs and top. 


ECONOMY STANDARD 


Style 2100. An absolutely unbeatable value .. . 
A real quality ironing table, sensationally low- 
priced for mass-appeal promotions... Enameled 
turquoise legs, white top. 





STYLE 2100 


NATIONALLY ADVERTISED 


in Good Housekeeping— Ladies’ Home Journal— Better Homes 
and Gardens— True Story 
All Arvin ironing tables are shipped completely assembled. 
All are packed in one-unit, flat-shaped, space-saving cartons. 


rvin .) _ Cotwrmbus Pare ir lar | 
OrSTRIBUTEO BY EC, ec. 
HEADQUARTERS AND MAIN SHOWROOMS: 1107 BROADWAY. NEW YORK CITy 10 


Midwest Showrooms Amencan Furniture Mart. Crcag: 














Free mat service and 


Ask for complete catalog 
layouts on request 


and price list 
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© Nest of three waste-baskets. ideo! for kitch- 
en, pantry, storage. Beavtifuily made and finished 
in block, white, yellow, red, pink. 
Dimensions: 11” diameter x 21” high (App.) Ship- 
ping weight app. 11% Ibs. 


ae: 1 ? tuer Viet ee 


© Brand new StaKool picnic box with removable top. 
Miracle fibre glass insulation. Spot welded throughout, 
sealed water tight. Heavy govge steel, handsome green 


finish. es Pai 
JUMBO SIZE: 13%” high x 22%” long x 12%” wide (App Let 
wt. 27 Ibs.) — About $16.95 retail. TUCKAWAY SIZE: 11%," ae 


high x 16%” long x 11” wide (App. wt. 15 Ibs.) — 
About $10.95. 


Prices slightly higher west of the Rockies 


Advertising mats : 
and display cards ee: © New and improved No. 838 paint pot. will 








| available. ; not leak. Made of rust resisting coated steel. One 
gallon capacity — plus ample room for stirring. 
: SIZE — 84,” diameter at top, 7%” diameter at 
: bottom, 6” high. Packed 36 to o carton. Shipping 
weight 38 Ibs. (app.) per carton. 
. ~~ 
; 

7 | The Brand That’s Backed 








By 53 Years of Leadership SEXT ON CAN co INC 
momen °s7 ° 
Factories: EVERETT, MASS. — OSHKOSH, WISCONSIN 
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AND ANOTHER 


IT HAS THE MIDAS TOUCH! There 
hove been plenty of $9.95 sales rung 
up for ICEGARD since it was first an- 
nounced. And this high-margin item will 
ring up plenty more for the store that 
stocks it. Just put in a stock order and 
you'll see what we mean. MOVE IS THE 
WORD FOR ICEGARD ... “The Enter- 


taining ice Bucket.” 


HERE ARE THE HIGHLIGHTS: 


Light yet sturdy. Designs are 
uniquely molded right into the 
outer Fiberglas shell. Cannot peel, 
stain, scuff, mar, tarnish or wear 
off. Aicohol does not phase it. 


Cover snaps on tight as a drum, 


yet off-center knob makes it easy 
fo remove. 


No bothersome handle. Upper 
curved rim is the handle. 


Keeps ice freezer-hard up to 24 
hours. 


ICEGARD can't leak or rust as 
inner liner is shock-resistant poly- 
styrene molded into one piece . .. 
imparts no taste to ice cubes. 


And of course ICEGARD is going to be promoted 
. nationally by us and locally with stores on a 
liberal co-op basis. First advertisement will appear 
in full color in the November 26th issue of THE NEW 
YORKER, just in time for the holiday trade. 


SEND TODAY FOR CATALOG AND PRICE SHEET 
a Contempo PRODUCT BY 


1) West 42nd Street, 
New York. N.Y 
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WIN 


THE LASKO LINE 
FOR YOUR OWN HOME: 


Nothing to buy. Nothing to write 
. No obligation! 


Just Be Our Guest On Our 50th Anniversary 
Visit Booth 415 At The Hardware Show 


HERE'S HOW TO WIN! 


While at the Hardware Show, stop off at Booth 415 
and sign our guest register. Each guest will receive 
a number. At 12:00 noon, October 21, one number 
will be drawn as the winner of the “Long-Profit 
Lasko Line.” Every item shown on this page will 
be shipped postpaid to the winner's home! 


A GOLDEN ANNIVERSARY FOR US... 
A GOLDEN OPPORTUNITY FOR YOU!! 


Lasko is celebrating its Golden Anniversary by 
offering the smartest, most unique items in its 50- 
year history. Every item has a better than average 
profit; every item is beautifully designed and qual- 
ity made. Other fine Lasko products include fan- 
forced heaters and deep friers. “Latch onto Lasko” 


in ‘56 and youll latch onto long profits all year 
‘round! 





WRITE, WIRE, OR PHONE WEST CHESTER 0700 
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Here’s the PERFECT COMBINATION for BIG, NEW PROFITS! 


New DORMEYER 
ower Iool Line 


1, Lowest investment in the industry! 
2. Complete line . . . quality-built for professional performance 


Leth eyed 


—— — — 
Tal Se Pa 












’ THREE 
. + + at easy-fo-reach prices! cman 
3. Most liberal, uniform profit margins! Ve" DRILLS! 


4. New $1,000,000 Perry Como TV Show for sizzling traffic 
and faster turnovers. 


5. Dormeyer— world-famous name in electrical equipment! 
You just can’t beat that combination! 


Regardless of what power tools you now carry ... the new 
Dormeyer Power Tool Line hits a brand new market: millions 
of homeowners and craftsmen who want professional quality 
at low prices. On this basis no other line competes with Dormeyer! 


Model 220—'A” Drill with famous Geared Chuck 


47% more torque! 


Dormeyer’s finest! Precision-cut alloy steel gears. Extra-long- 
life ball bearing construction. Extra-long handle for easier 
gripping. Built-in switch lock. Exclusive Dormeyer armature 
loc for easiest removal of chuck. “—-qeandh in 4 

steel, 4"; in hardwood, %". Retail Price.... 23. 95 
Model 210, also with Geared Chuck, Retail Price $00.98 


Model 200, with exclusive Wrench-Lok Chuck, Retail Price $21.95 


THREE 
NEW SAWS WITH 
EXCLUSIVE 


TWO RUGGED 
FEATURES! 


%y" DRUALS WITH 
SUPER-TORQUE 
DRIVE! 


Model 720—Portabie saw with 62” Blade 


Never before has any saw offered a// the features of Dormeyer saws! 
Professional quality throughout! All ball bearing and needle construc- 
tion. Exclusive eye shield protects eyes from flying chips . . . makes cut- 
ting edge always visible. Cuts 2° lumber at 45° bevel with blade to spare. 
Fingertip adjustments. Blade guard telescopes automati- $ 

cally. Stands up to most rugged journeyman use. Retail Price. . 69.95 


Model 710, $89.95 and Medel 700. Retail Price $49.95 


MR. DEALER... Model 520—%4” Drill with Famous 
Hottest Offer of the Year! Geared Chuck 


47.3% more torque! Extra-powerful motor. 


Powerhouse Promotion No. 182 built by Dormeyer. Ball bearing construc- 
: : tion. Hardened steel gears. Balanced de- 
with FREE Display! 
ee sign for easier handling. Removable pipe 
A sure-fire sales promotion! Comes handle. Beautiful polished sil- 
all assembled, in heavy-duty con- ver finish. Retail! Price $49 95 
struction, four striking colors, com- “ae a > 
lete with sales literature. Contains Model 510 also ween Geared Chuck, bail thrust . 
' " : a fe bearing and selflubricating bearing 
Model 330 Drill Kit, Model 200 4 Retail Price $39 95 
Drill, Model 220 Heavy-Duty \’ 


Drill and Model 700 Power Saw. 
Entire package costs you only $85.50 


POWER TOOL DIVISION . 
Your quick profit....... $51.30! 


DORMEYER CORPORATION .§ 


CHICAGO 10, ILLINOIS 
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the pattern shoppers have been asking for! 
Over and over American women have shown a 
preterence for fruit patterns. ..a liking for stylized 
modern design. Famous designer Freda Diamond 


has created Fruit Fiesta to satisfy all their wants 


With a harvest of appealing fruit colors, 
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Fruit Fiesta fits naturally into any decorating 


oh 
ed 


scheme. The wrought iron basket is a touch 


that matches a popular furnishing fashion 


2 Se 


Add high quality to high styling and low cost 


apa 


You'll get Decoware in the Fruit Fiesta pattern 
Stock it and sell it today! 


CONTINENTAL OF.G an OL OW. O27. Gm 





Pir rans 


, New York 17, N. Y. 





Chicogo 3 PACIFIC DIVISION, Russ Bwilding, Sen Francisco 4 





goat ay) YOUR MAJOR SOURCE FOR THE BEST BUYS IN TOYS! 


DOUBLE VALUE convertible TRAIN-A-BIKES 


“removable 


Trainer Wheels” 
—_ 





T-20 
TV-SCHOOL SET 


5-A19-16" Wheels 
Si ' - Removable Cross 
7 ' Bar. Boy's Model 
becomes Girl's 
Model in a jiffy by 
removing Cross- 


bar. 


@ 


HH-5 GERONIMO 
HOBBY HORSE 


a 





RC.! 
“CAPTAIN SPACE” 
ROCKET CAR 


TOP SALES APPEAL 


508-4 
ALBATROSS 
DOLL CARRIAGE 


MORE EXTRA FEATURES 


575-1 
PEACOCK 
DOLL 
STROLLER 


MR-13 
"ROCK-A-TUNE” 
CHILD'S ROCKER 











COMPLETE SELECTION 


Ke) 
» 


519-2 
NIGHTINGALE 
DOLL CARRIAGE 


* NATIONALLY ADVERTISED + 


588-1 ROYAL FALCON 
; DOLL 
STROLLER 


Good ee 





wna® 











#5-60 
GOLDEN 
LANCER 


GUARANTEED QUALITY 


FLAMINGO 
DOLL CARRIAGE 





<<" 


SIEBERT SELLS — SO SELL SIEBERT! 
Stock the 
COMPLETE Action-Toy Line 


WRITE DEPT. HA 9-29 





PERMANENT SHOWROOMS 

Space i537 American Furniture Mart, Chiacgo 

Spece 305, New York Furniture Exchange, N. Y. 

Spece 908. Western Merchandise Mart, San Francisco 


Sth Floor, Southern Furniture Exposition Bidg., High Point, N.C. GARDNER, MASS. 198 1955 
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. the VOLUME selling 
Original lia 
Glittering Cotton Snow ! 


.-PACKAGED TO SELL! 


This year will find more people than ever before coming 
into your store to buy LIFE-advertised* Sparkl-Tex ... 
the bright, gay, glittering cotton snow. 


Made of finer, whiter cotton with more sparkling flakes 
of silver, or silver, green and red, the 1955 Sparkl-Tex line 
includes sales-stimulating pastel shades of blue, green, 
yellow, and pink and comes dressed in a prize winning, 
customer eye-catching package. 


Prices Are Listed: Chain store buyers check catalog 


soem See For name GeaeeaN for full information 


the multi-use, many season 


artificial grass, and for fire- advertises Sparkl-Tex in the annual 
proofed cotton and Fire- ; 
Seacfind Yeon Mat Cotten. Christmas promotion section. 


| ARCHIBALD UNION WADDING 
Exclusive Sales Agent: SALES COMPANY Manufactured by: COMPANY 


P. O. Box 412, Lockport, N. Y. Pawtucket, Rhode Island 
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ATS and DOGS: 


eating up your builders hardware profits ? 


If your builders’ hardware business is built on well- 
known, accepted lines backed by reliable manu- 
facturers, chances are you won't be bothered with 
“cats and dogs”... the slow-moving merchandise 
that collects dust, ties up capital and moves only 
with the help of markdowns. 


Dealers who handle the Russwin “All-Star” Line 


like its simplicity . .. no tricky designs or items that 
appeal only to a limited few. They like it for other 
reasons too ... up-to-the-minute styling and con- 
struction, uniform high standards of quality, and 
bar-type labeling. Cash in on all its advantages. Talk 
it over with your distributor. Russell & Erwin Division, 


The American Hardware Corp., New Britain, Conn. 


/ ~\ me 

= i _ om Dp & -— s ‘ ~ ~ 
ay Y DN {i- ‘ Q oes ee 
> a-46.: 3 ™ 


THE LINE WITH SELECTED DEALERSHIP 


“Stilemanor”’ 
Standard Duty Lock Line 


Miscellaneous 
Trim Hardware 


Screen-Storm 
Doorware 


“Homegard” 
Residential Lock Line 
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“No chips with L-O-F” 


says BERNARD YORK 
of YORK HARDWARE, 
WALLINGFORD, CONN. 


Mr. York has just finished running several test-cuts on four well- 
known brands of single-strength window glass. Each piece was 
marked A,B,C or D. Mr. York was not told which brand was which 


until after he had selected the one that was easiest to cut. 


i i - 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
J 


He picked “D” ey ery time. “D’’ was L‘O-F. 28 
out of the 30 dealers who took this “Blindfold 
lest’ picked L-O-F! 


“This L‘O-F Window Glass cuts true and 


Try the “Blindfold Test’ Yourself! 


mre = Cut L-O-F first, last, or in between the other 
smooth and breaks clean and easy,” said Mr. 


York. “No chips. You don’t have to knock off 
little chunks that hang on.”’ 


brands. Run any kind of a cut you want. Youll 
see why you have fewer bad cuts, less waste 
and more profit with L-O-F. 

Call your nearest L-O-F Distributor. These 


local businessmen are listed under “Glass” in 


L-O-F Window Glass is easier to cut into big 
pieces or little pieces. It’s easier to cut into 
angled or curved pieces. You can even cut off the yellow pages of phone books in many prin- 
narrow strips with a light, easy stroke. cipal cities throughout the country. And send 
for your free booklet—''For Greater Profits in 
Window Glass”. 

Write Libbey-Owens-Ford Glass Company, 


608 Madison Ave., Toledo 3, Ohio. 


L-O-F cuts easier because it is annealed more 
slowly, more patiently. That makes it less 


‘ 


brittle and more “even” in structure—so it’s a 


safer buy for your customers, too. 


Cis cus Gums Gum GED Ge Ge es ees ee ee es ee ee ee ee ee es ee 
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4’ Here’s a real 


'Profit-Parade”.. 


AMERICAN’S Packaged Line 











Watch ’em march across the counter... th a t 3 
teh fem ma ...the Best Buy 


American’s full line of box and jar assort- 
ments in steel and brass! Here are the 3 new 
gross-boxes of aluminum wood, machine and 
tapping screws, in all popular sizes. And 
here are the 4 jar-assortments of cad-plated 


wood and sheet-metal screws and stove 








bolts. Now what more could you offer the : ~: - yl |€| 1] 3. . . for local 





. ‘f 4 - ~ 
package trade and the growing army of “‘do- ae | | § | fissermen 
. ? : suppers oO 
it-yourselfers’”? oer ‘ UV’ eam oping 


Sia builders, boat-owners a h->? A windows, 
Coast to coast, this is the fastest-moving and supply houses. | a etc. 


fastener deal in the hardware trade today. 
Get it in. . . and watch it sell out! 


Pring ie 


Scaew "4 yi “| workshoppers 
WILLIMANTIC, CONNECTICUT a 1 ~ and do-it- 


Pt wilt . for furni- yourself 
, : , en- 

° C . a a P 
and at Norristown, Po. ture manufactur- —— thusiasts. 


Worehouse ond ers and local repair shops. 
A> Office at Chicogo 
Office, Detroit, Michigon ) 
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for quick sales A 24 Minute 
Preview 
OF FAST-MOVING 
NATIONAL 
Boe > RODuUCTs 
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THRESHOLDS, SILLS, SADDLES 
All are furnished pre-cut to standard sizes, highly polished, 
completely machined and individually wrapped with neces- 
sary hooks and screws—ready for simple, speedy installa- 
tion. They're made of highest-quality aluminum or bronze 
in a wide range of styles to suit your customers’ varied 
requirements. 
LINOLEUM BINDING AND EDGING 
Colorfully-packaged National and Columbia Binding is 
truly a best-seller. Each convenient, self-service carton 
contains one dozen clear plastic packages of 4" linoleum 
binding—12’ long, punched for installation and with nail 
supply enclosed. Comes in brass, aluminum or stainless 
steel. Edging is available in plastic package (12’ roll) and 
in 75’ lengths. 
METAL AND FELT DOOR SWEEPS 
Made of 26-gauge metal and tough, durable felt, National 
Door Sweeps can be readily installed by any home-owner 
with only a screwdriver. They're 1%"' wide... have slotted 
holes for simple adjustment . . . come in brass, steel or 
aluminum ... and are attractively packaged. Stock National 
Door Sweeps and watch how fast they move. 
PACKAGED WEATHERSTRIPPING FOR 
DOORS AND WINDOWS 
~ * "8 Ep Available in sizes for all standard windows and doors, 
( ' National’s Packaged Weatherstripping has been a popular 
Bes item for years. It’s packed in individual cartons that contain 
WeArens Tar enough prefabricated material to weatherstrip one window 
Research or one door, along with sufficient screws and nails plus 
aa installation instructions. In addition, National makes Pack- 
aged Spring Bronze which comes in a handy, eye-catching 
plastic case—17° or 100’ rolls. 
Order from a 
your jobber | a Please send catalog and price list. 
today —or a Advise name of my nearest jobber. 
MAIL NATIONAL METAL 1 
Nam 
COUPON PRODUCTS COMPANY iss a5 . 
for catalog | Address st al 
' I 
and price 
P 2 Gateway Center Pittsburgh, Pa. City Zone State , 
. ; schedule. P.O. Box 9965 . f 
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We are looking forward to meeting you at the 
National Hardware Show October 17th thru 21st, 
to have you see our complete line and newest items. 





KEIL LOCK CO. gthsssston. 
ldrld lerge of Ke Lhijoli ng Machirts. 


/ 
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IDENTIFYING SIZE 


exact size stamped on every nipple 


NEATNESS 
stainless steel flanges cover ‘“rough-in holes 


COMPLETE SELF-SERVICE 


customers wait on themselves 


CLEARLY MARKED TRAYS 


part number, size, picture and price 


CONVENIENT 


valves for under-fixture shutoff 


INDIVIDUALLY PACKACED 


in window box with cellophane overwrap 










at 


Frere Merchant se Cerutucate 
5 Chrome Angle V Valves - 





FREE MERCHANDISE — Send for the 4 page catalog telling how you can 


EE = = get free merchandise with each PLUMB “> SHOP sith Sowiee MERCHANDISER 


Write Plumb Shop, 1341 Temple, Detroit 1, Michigan. 
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Fast profits... 
Sure as =r Rain! 


: 
. 








REYNOLDS /#/imz? ALUMINUM 


—_—_—_— 


ahi ee as 
GUTTERS AND DOWNSPOUTSE] 
: — 
These lightweight, easy-to-install gutters (no soldering!) have 
become an established hardware item across the country. Just 
show the Reynolds display or set up your own sample installa- 
tion and watch how many shoppers stop—how they admire the 
soft lustre of plain or embossed aluminum—how they buy! Stock 
either or both finishes, in Ogee and Half-round—each type has 
its distinctive beauty. This is a good gutter time. Order now! 
For literature, write Reynolds Metals Company, Building 
Products Division, 2026 South 9th St., Louisville 1, Kentucky. 











STOCK ALL THESE PROFIT-MAKERS! 


REYNOLDS ALUMINUM ' REYNOLDS /ifefime ALUMINUM 
REFLECTIVE INSULATION . FLASHING 


REYNOLDS /ifefime ALUMINUM 
NAILS — 


Special Merchandiser... [am Tifton 
different colored am aluminum nails 
cartons for each 

type nail, with 

specifications and 

full sales story. 

Customer sees he 

gets nearly 3 

times as many 

rustproof nails 

per pound... 

sells himself. 


. Rustproof, looks 

. best, works easiest, 

! 50’ rolls in 

| Display Carton. 

| Also Display Cartons 


of ten 18” x 48” 
flat sheets. 


Hottest-selling insulation, 
stores in smallest space. 250 sq. 
ft. in each box. 25”, 33” and 
36” wide. Type B is embossed 
foil on both sides of tough 
kraft paper. Type C, one side. 


Get your share of the profits in REYNOLDS 
Do-it-Yourself* ALUMINUM! See “FRONTIER,” 
Reynolds new dramatic series, Sundays, 
NBC-TV Network—your customers do! 


EYNOLDS 28 ALUMINUM 


Eke: BUILDING PRODUCTS 
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WHAT MAKES 
= HORSE RACING? 
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OPINIONS AND FACTS DIFFER, BUT HERE ARE THE TRUE FACTS ABOUT 


DEALER-OWNED Wholesale 
Hardware Houses! 





Q. DOES THE DEALER-OWNED WHOLESALER SELI 
NATIONALLY ADVERTISED OR PRIVATE BRAND 
MERCHANDISE? 


A. 99% of the lines offered by dealer-owned whole- 
salers are nationally famous factory brands. Private 

©. WHAT IS A DEALER-OWNED WHOLESALE HARD- brands are used only on a few specialized products. 
WARE HOUSE? 


deal d whol le hard h er QO. DO MEMBERS OF DEALER-OWNED WHOLESALING 
A. A dealer-owned wholesale hardware house is sim- HOUSES USE THEIR OWN WHOLESALE COMPANY) 


ply one where the business is owned entirely by FOR HELP IN THEIR MANAGEMENT PROBLEMS 
retail hardware dealers, each having an equal 

amount of voting stock and an equal voice in its A. Yes, in Sales Stimulating Merchandising Programs 
policies. ... Price Service . . . Personal Consultation Service. 


QO. WHO PLANS THESE SALES STIMULATING MER 
2 
Q. CAN ANY PERSON OWN VOTING CAPITAL STOCK CHANDISING PROGRAMS? 
A. No. only hardware dealers. 


A. Rotating committees comprised entirely of retail 
Q. IS THIS STOCK ASSESSABLE? hardware dealers plan in advance each promotion. 


A. No. The capital stock is fully-paid, non-assessable. © CAN YOUR COMPETITOR GET THE SAME LOW 
There can be no further liability. COSTS AND OTHER ADVANTAGES YOU ENJOY 
FROM A DEALER-OWNED WHOLESALER? 
Q. HOW DO THE DEALER-MEMBERS CONTROL A , : 
DEALER-OWNED WHOLESALE HOUSE? A. Only one dealer in a trading area is practical. If you 
are the first to become a member, there is no reason 


A. Through a dealer Board of Directors. for inviting others. 


WALTER H. ALLEN COMPANY, INC. 
6210 DENTON DRIVE * DALLAS 9, TEXAS 


COTTER and COMPANY 
365 EAST ILLINOIS STREET * CHICAGO 11, ILLINOIS leu a- 


FRANKLIN HARDWARE and SUPPLY COMPANY 

918-28 NORTH DELAWARE AVENUE * PHILADELPHIA 23, PENNSYLVANIA TO YOu . 

HARDWARE WHOLESALERS, INC. Dealer 
P.O. BOX 868 * NELSON ROAD * FORT WAYNE, INDIANA 


-. Mr. Hardware 
‘+. drop a mem- 


SOUTHWEST HARDWARE COMPANY, INC. orandum to the Dealer. 
1922-24 EAST SEVENTH PLACE * LOS ANGELES 21, CALIFORNIA Owned Wholesale, 
SOUTHWESTERN HARDWARE COMPANY nearest to you 
1815 SOUTH AGNEW * P.O. BOX 2577 * OKLAHOMA CITY 8, OKLAHOMA rw 
UNITED HARDWARE COMPANY To 
1225 UNION AVENUE * KANSAS CITY 1, MISSOURI 
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All ave on 


WESLOCK’S 
New #59 =" 


Smartly modern in its simplicity of design, the 
New Weslock #598 Entry Handle Lockset 
adds distinctive beauty to any entry door. 


Solid brass, bronze or aluminum trim 
Completely reversible 

Self-adjusting for doors from 1%” to 2s” 
Simply installed — like all Weslocks 

For the first time — an Entry Handle Lockset 
priced to meet the modest budget 

Standard Weslock 5-pin tumbler. Available 
in keying combinations with any Weslock 











K SPECIAL INTRODUCTORY 
OFFER: 


Contact your jobber 
or write for details. 








i . INSIDE 
Keep your eye on Weslock VIEW 


See us of booths 26-27-28 


at the NATIONAL BUILDERS’ HARDWARE EXPOSITION 
ST. LOUIS 


WESTERN LOCK MFG. CO. 


Manufacturers of Weslock Residential Locksets and Building Hardware 











WESTERN 
(WeEStOcK 


GENERAL OFFICES: 211 NORTH MADISON AVENUE, LOS ANGELES 4, CALIFORNIA ° FACTORY: HUNTINGTON PARK, CALIFORNIA 
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Visit us at Booth N-450 at Navy Pier, Chicago and see why 


We Repeat— 


MONOPOLY 
——=~ BUSTED! 


TRANSOLENE Cracks down on the 


“old shell game”! We have no trick, 


quantity-purchase “deals” ! 


TRANSOLENE gives you turbo-jet profits NOW 


- 
A TYPE OF GLASS SUBSTITUTE 
FOR EVERYONE'S NEED (eines wichec, 


Northwest Highway 
Berrington, Iilinois 











not later . . . on future quantity purchases. 
Your first get-acquainted order immediately 
gives you the highest margin of profit in this 
field, on the highest quality merchandise. 


: 

" 

: 

i 

i 

' 

' If you now stock a competing line of trans- 
{| parent plastic materials, it will pay you to 
investigate Transolene's profit picture. Put 
; TRANSOGLASS and TRANSOLITE on display 
: . tell customers the good features of 
; TRANSOLENE materials, then... LET THEM 
! COMPARE PRICES! You will make more sales, 
bigger profits, and repeat orders will prove 
i 
' 
! 
i 
' 

‘ 

i 
' 
i 

' 

' 

; 

i 

i 

i 

' 

‘ 





that .. . TRANSOLENE PRODUCTS OUTSELL 
ALL OTHERS! 


TRANSOGLASS 


V,” white cotton 9x9 Galvanized Wire 


ASK YOUR DISTRIBUTOR FOR TRANSO.- 
LENE GLASS SUBSTITUTES, if he doesn't 
stock TRANSOLITE, TRANSOGLASS. 
TRANSOLUME or TRANSORAY send us his 
name. 





TRANSOGLASS TRANSOLUME TRANSORAY 
14x14 Galvanized Wire 4x4 Aluminum Wire Clear 


| — ee — eb 00 SP ER SE ee ee Ne ee EE wer Dom em eee heel 


|RANSULENE LOKP 


NORTHWEST HIGHWAY 
BARRINGTON, ILLINOIS 


Come see the display of these 
fine TRANSOLENE products at 
Booth N-450 at Navy Pier, 
Chicago, Oct. 17-21 
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all year ’round... 


more and more dealers 


are saying: 


Wrought Steel Butts 
Cat. #R240 


Builder's Special 
Cat. #540 


‘A good line of hinges to handle”’... that’s 
i: the trade’s way of saying, “We like to sell 
ee Griffin products” .. . “Griffin gives good 


a full line—WROUGHT : service ... they back up their product . . . 


SR ELE LA LILES EPR PS LPS, 
ate APe PPL MR TO 


4 
. 
,. aed 
-* 
vatate 
oo 

one 


E they never have and never will cut their 
eS quality . . . our wholesaler-supplier likes 
STEEL BUTTS and es everything about the firm’s policy oat 


: stomers like the product.” 
SHELF HARDWARE ee our cus 


Display them and you'll sell them—Griffin 
Hinges ... order by the carton... in any 


You'll find your fellow ; 
selections your customers want. 


dealers saying, ““We like to 
handle the Griffin line.” 

e NEW VISIPAKS — Order by 
Buy in any selections you ie the carton of individual VisiPak 
wantin any item in shelf e carded items. 
hardware...mending plates, 
flat corners, corner braces, 


strap hinges and T hinges eS 
(light or heavy), safety S RI FFIN 
hasps, shelf brackets, or e 
what have you. = 


a “since 1899” 


—ir =MANUFACTURING CO. ERIE, PA 
SS SSS S ® ” 
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THERES 
NO NEED 
TO SHOP 
AROUND 


If you are in the market for fasteners, 


Set ate cea PRR ATE tn ARIE ie See TO 
ih TLLTALLLL 


{7 


PESERHTELPRRET ERT EEE TET! 


there’s no need to shop around for 
certain types or sizes. Instead, you 
can save time by ordering every- 
thing you need from the Bethlehem 
line of headed and threaded prod- 
ucts. Bethlehem fasteners come in 
a complete range, numbering hun- 
dreds of individual items. They're 


all top quality fasteners, too— good 


;% TE LALAAL LAB. Ae : 


heads, strong shanks, smooth-fitting 
threads. Try them and see! 


~t? 


tht 


peeeteeaeh 
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Bethlehem Bolts Are Good Bolts 





Build Your Profits 
with BULL DOG! 


THE ONE TAPE NAME THAT MEANS MOST TO YOUR CUSTOMERS 





Bull Dog Friction Tape has been a consistent money-maker over the years because it’s 





got what your customers demand—exceptional strength, adhesive and insulating 


qualities, high resistance to aging. 


In this day of “Do-it-yourself” you ll find more and more customers coming in for 





Bull Dog Friction Tape. Take advantage of the pre-sold popularity of Bull Dog Tape! 
Stock Bull Dog No. 4 and No. 8. You ll get faster turnover. more profits. You ll have 


more satished customers, 


Get all the facts on Bull Dog No. 4 and No. 8 from your Hardware Jobber today. 





He can show you how Cas) it is LO hoost store-wide sales with this traffic-building 


high quality line! 


e © © c oO RR BOSTON WOVEN HOSE & RUBBER CO., Box 1071, Boston 3, Mass. 


Garden Hose Tubing Tape—friction, rubber, plastic Floor Covering . V -Belts 
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THE SPORTS-STYLED 
NEW 


e "a 4 ' 
Announcing ns yy - FLYING FALCON 
a \ j , ’ : The first bike that combines light 
the AMF — : - “ Ni weight speed and manevvera 


Dility with easy arelLaehite a) ride! 


— —— Brand new feotures moke the 
Wheel Goods | Z much-copied but never equalied 
“A ‘ Flying Falcon more popular than 


ever. Power brakes, slim |.75 





middieweight tires, strip-proof 
gearshift, generator head and 


Christmas SS 5 
¢ 

Profit 

Promotion WAGONS 2-SPEED 


CHAIN DRIVE 
TRACTOR 
Best-selling AMF lines 


' Real low and high strip-proof 
to be featured in LIFE, 


geors give amazing pedaling 


ARCHIE COMICS and : ; ease! Spark pivgs actually snap 

, —_ in and ovt, —— absorbing 
BOYS LIFE, reac: G an \, knee action, deep-cleated semi 
audience of over 9 400,000. ® = pneumotic tires—this great new 


; j b. AMP Tractor is a sure best seller! 
America’s fastest-selling 


wheel goods advertised in : Cors, Troctors and Wagons made by 
; 7 ee eee 
America’s best-read magazines Site Guinn Riiiain aie 


to make more sales for you. AMF Juvenile Wheel Goods 


AMF features mean faster 
turnover. 
1. AMF ROADMASTER—FIRST with 


lightweight maneuverability 
combined with cushion ride 


2. AMF CARS AND TRACTORS 





FIRST with 2-speed gear shift | ’ THE FLASHING NEW 
that really works JET FLYER 
3. AMF JUNIOR—FIRST with totally 
new styling in trikes that give The most beautiful, most wanted 
kids what they want trike in America! Swept-back 
; chrome handiebor has knuckle 
PROFIT WITH AMERICA’S BE 7. guords and streamers. Chrome 
— aay’ t plated wrap-around bumper 
FASTEST-SELLING LINE, ? soll tender Wad: naddet 
AMF WHEEL GOODS! ig” double coil spring saddle, ball 
SEE YOUR AMF WHEEL GOODS y . bearing front wheel. Here's the 
DISTRIBUTOR NOW. . trike that welcomes comporisor 
and aiways comes ovt on top’ 
| MAIL THIS COUPON! — 
FREE SALES HELPS! 






















() WHEEL GOODS 


AMERICAN MACHINE & FOUNDRY COMPANY, 261 MADISON AVE., NEW YORK 16, N. Y 


Separate kits for 

AMF ROADMASTER Bicycles, 

AMF JUNIOR Trikes and Bikes, 
AMF Cars, Tractors & Wagons. 
These free promotion kits tie you in 
with colorful AMF ads in LIFE, 
ARCHIE COMICS, BOYS’ LIFE! 


Send me my tree promotion kit for (check those wanted 


AMF ROADMASTER Bicycles AMF JUNIOR Trikes & Bikes 
AMF Cars, Tractors & Wagons 





Nome 
Store Name 
Address 


City 
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GET YOUR SALES UP AS SNOW FALLS! 






Sell this Terrific Sidewalk Rotary! 






SEE THE 
BROS SA 20 & 26 
AT BOOTH 
$-216 
OCT. 17-21 


atti le 
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THE BROS SERIES “SA” Sno-Flyr ROTARY SNOW PLOW 


Here’s why your customers will be 
interested in this plow... 


@ It’s a proved, tested, snow-throwing unit, built and 
guaranteed by the world’s largest snow plow manufac- 
turers. And it’s coming into the market at just the right 
time. Your customers are beginning to realize that it 
takes more than mere “toys” to plow tough snow, that 
it requires more horsepower than it does to cut grass. 
But now you can plow snow as easy as cutting grass, and 
at the same speed. The Sno-Flyr has two plowing speeds 
... Slow, for steady going in exceptionally deep, heavy 
snow ; and normal, for plowing at normal walking speed 
through light snow. 

Yes, the Sno-Flyr is really a snow-thrower. It has a 
344 horsepower engine, plenty of power for picking up 
and casting Aeavy, wet, chunky or sticky snow. And the 
Sno-Flyr is self-propelled, with full pneumatic, ground- 
grip tires. No push—just guide it! 





W R / I, For Name of Nearest Wholesaler 


KO 


Sno-Flyr Division 





92 





Handy controls 
select speed and 
change direc- 
tion of castin 

chute, whic 

turns 180°. 


Engine has win- 


terized features 


for starting and 
operating in 
coldest weather. 


WM. BROS BOILER & MFG. CO. 


1057 Tenth Ave. S.E. © Minneapolis 14, Minnesota 


Why you will like 
selling this plow... 


It's mechanically sound, and, further, it’s bug-free. The 
Sno-Flyr has never been surpassed in its horsepower 
range, for performance under toughest conditions. And 
you offer two models — 20" plowing width and 26” 
plowing width, with 3/2 and 6/2 hp name brand en- 
gines,-respectively. You will thoroughly enjoy demon- 
strating and selling this line. Get details by writing 
Bros today. We are appointing key wholesalers a!! 
across the snow belt. 




















Thumb-nut ad- 

justable “cap- 

per’’ deflects 

snow stream to 
\ any height de- 
2 sired. 


Positive roller 
chain drive. Ro- 
tor slots ‘‘knife’’ 
the snow, pre- 
venting rotor 
“balling.” 


PROMOTION 
MATERIAL 
AVAILABLE 


HARDWARE AGE, SEPTEMBER 29, 1955 





SRR 


oat oo Teas 









2 


pare Sa ea 


Be 
- 


a 


% 
ery 


FIRST... IN CREATING 
NEW STORE TRAFFIC! 


FIRST... IN BUILDING 


“BIG TICKET" VOLUME! 


in 4 


wonderful models 





MADE BY THE MAKERS OF JOHNSON 


4 
, ¥ 


the all-new 


Forget everything else... 


Forget that LAWN-BOY is supported by the largest 
advertising campaign in the power mower field. 
Forget the fact that LAwN-BoY is Number One in 
sales and Number One with customers. Forget the 
fabulous sales helps, and the nationwide service 
organization, and the ‘big ticket volume and 
LaWN-BOY’S amazing ability to build store traffic. 


Forget everything except this paramount rule of 
selling and merchandising: Seu THe Best PRODUCT. 
Then check and see which power mower is best for 


DESIGNED TO OUT-MOW AND oOuT- 


all the reasons. Youll find thot it's LAWN-BOY all 


along the line! 


Here's LAWN-BOY'S biggest—the great new ‘21 
... Just tick off the sales advantages it gives you over 
other mowers, one by one: EXcLuSivE LEvei CuT and 
TurF-RipeR (no more “ripples’’ in customers’ lawns); 
ONE-PuLt STARTING... EXCLUSIVE HI-LO SaAFeTY HANDLE 
ExcLusivE On-OrFf CHOKE Switch; % ° FRONT AND 
Sipe Trim: WATERPROOF MAGNETO and SPARK PLUG, 
W aSu-lt-Ort, HANG-IT-UP. Feature for feature, it's the 
very top in selling power. The same goes for these 
three great new LAWN-BOY models, too... 


eR NEO SOR LENG EY NOONE TTR LB He ar eR 


Me NP Agi | 


ayer ara 


wey 


© NAB is et roto: 
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AND EVINRUDE OUTBOARD MOTORS 





s$8BgQo°e?5 


Same wonderful 2-horse power engine 
to sell as on the 21°’. Same handsome, 
the all-new a | efficient design—with a slightly smaller 
, 4 > cut. And does it do a job! Handles 
18” deluxe like a dream, and trims those hard. 
to-get-at tufty areas so easily. No 
wrestling, no fighting against engine 
drive, no annoying gears ond throttle 
to shift. Like all Lawn-Boy models 
it's completely free-wheeling. 


a ea 
; \ 


MODEL SOOO 


$q69°5 


So often when you offer “price” to « 

customer, you have to ‘hedge’ or 

the all-new i. ™ quality. But here's a price thot you 

; = can sell with pride, because your 

ry customer gets the same lawn-proved 
1S atccecctsn 4 LAWN. BOY quality engineering that's in 
all LawN-BOyYS! Includes many features 
and benefits not present in mowers 
costing far more. And it will cut the 


customers grass better, too! 


MODEL 3000 


$G4°5 


Again LAWN-BOY comes up with the 

very finest for you to sell-—-the new 
the all-new big Lawn-Boy electric, with many of 
the greot lawn cutting, lawn trimming 
features that have put LAwN.BoY on 
the topmost peak of mower soles! 
These features include: Exciusive Leve: 
Cut... UGHTWEIGHT Aluminum DiE-Cas! 
HOUSING ... FRONT AND Sipe Trim... and 
Smar-On Safety HANDLE. Yes, this model, 
- like the others, is precision-engineered 
MODEL 1000 ? | —qually Guovgn end through. 


18" electric 


ANY OTHER POWER MOWER ! 





LRwn-BoYvSs 























exclusive level cut exclusive hi-lo safety handle | 
wash it off - hang it up 


im your customers 
lawns! With level- 
cut and Turf-Rider, 
LAWN-BOY cuts 
every biade of 
gross the same 


justs just right for 
tall person, just right 
for small person, 
simply by reversing 
position. And keeps 
user at correct dis- 











height tance at all times! 
one-pull starting exclusive on-off choke switch 
LAWN-BOY'S new Engine can’t be 














recoil starter, superior started accidentally That's right! You can tell 
carburetion, water- when switch is of. customers Clean it of 
proof magneto enable To start: Simply turn with a@ hose. And then 
you to sell: “Faster, switch on, pull up for hang it up on your go 
trouble-free starting, choke, push down to roge or cellor wall to 
every time! run. It’s insulated to save space 





prevent shock 





side trim 


PLUS THE FAMOUS Lewum-BOwv ENGINE! 


LAWN-BOY will trim 
to within %” of any 
obstacle on the left 
side and front. Clear Both inside and outside, LAWN-BoyY’'S 


front deck lets the powerful, smoother-running, 2-cycle 

weer wim vader low engine gives you MORE—MUCH, 

MUCH MORE—to SELL! 

With LAWN-BOY’'S new easy recoil 

sd starter, there s no rope to lose, no winding. 
The magneto and spark plug are both 
waterproof so your customer will always 
Setetion uf ctaht get a quick, hot spark! The carburetor is 
front wheel removes easy to remove and clean. No oil changes 
any grass clinging to or lubrication to worry about. And 

chute. Even wet gross the trouble-free governor gives 

instant cutting power for all kinds of 
light and heavy grass! 
















bushes, too! 








sproys ovt, never 
clogs or bunches 





Eee tas ri-Ea4 








it mulches leaves! it “cleans” the lawn! 
No more leaf-raking or leaf 
burning for lucky LAWN-BOyY 
owners! LAWN-BOY'S Pulvera 
tor attachment chops leoves 


Mon, how your customers will 
love you for this! The simple yet 
revolutionary LAWN-BOY “Win 
drower attachment automati 
into tiny porticles, sprays them 


cally gathers clippings in oa 
beck on lown as valuable plont 





2 single row for easy pick-up. At 
food. Saves hours of work! taches in just seconds 





why be satisfied with “runners-up”? 


Sure, you con moke “fancy deals’ for a dozen ordinary power mowers 
Mowers without class or sales zip. Mowers that catch dust, that in spite of 
the “fancy deal’ DO Not Earn You A Prorit UNT YOu Set THEM— which 


don't be ‘second best 


be FIRST in sales! sell LAWN-BOY ! 


*} 





EGREASER-ESGPSP DIVISION, OUTBOARD, MARINE & MANUFACTURING CO. 
LAMAR, MISSOURI! 


in Canada: £ 68445 93-8 OY, Peterborough, Ontario 


No more ‘ripples Special handle aod- | ‘ 


2 
3 
: 
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most of the time happens a long time ofter LAWN-BOYS are sold out! So . 
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BARBECUE BELL 
FARM & RANCH BELL 
CALL THE CHILDREN BELL 
COME & GET IT BELL 
CHOW DOWN BELL 
CAMP BELL 





BIG FALL SALES 
* 6-inch Solid Brass * Beautifully Polished BIG CHRISTMAS SALES 
* Pony Shoe Bracket %* Display Packaged YEAR ‘ROUND GIFT SALES 


There is something almost irresistible about a BIG polished 
brass bell! And this Patio Garden Bell is a beauty that 
folks just won’t be able to leave behind. It’s a 6” Solid 
Brass Bell, highly polished and lacquered. Tongue is cast 
and has an easy rocker type pull action, a slight pull on 
the rawhide lanyard produces a loud pleasing tone. 





The Patio Garden Bell is mounted on a steel, genuine 
“Good Luck” pony shoe bracket . . . finish on bracket is Xmas Overwrap 
antique black satin. This bracket is perfect for mounting 
on building, fireplace, patio, porch or tree. 





Bells are individually packed, fully assembled with bracket 





MANUFACTURING COMPANY, East Hampton, Conn. 


Sales Representatives 
« JOHN H. GRAHAM & CO. iInc., 105 Owaene St., New York 8, N.Y. 
: 


attached in attractive display cartons. Show it and you'll ttt r ttt ttt nnn t nnn nnn nn nn 
SELL i¢l ; Please send me more information on 
iT: ' the BEVIN PATIO GARDEN BELL. ; 
i 
' | 
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The 


screen cloth 
with the fastest 
sales growth 
today is 


CHICOPEE risercias SCREENING 


It's promotable! Best for all kinds of screening needs 


... especially porches, breezeways and patios 


Contact your wholesaler or write to: 


CHICOPEE MILLS, INC. Lumite Division, 47 Worth Street; New York 13, New York 
for name of wholesaler nearest to you. *T.M.0.C.F. Corp 
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New PRODUCTION POWER. Today we're firmly 
established in our new home in Lansing. We've 
doubled our production facilities to assure un- 
limited quantities of all models and prompt de- 
liveries of all orders. 


New PERFORMANCE POWER. Reo engineers and 
designers have come up with a great new line of 
rotary mowers with exclusive selling features. In 
quality and performance it matches the complete 
line of Reo reel-type mowers, the most popular 
and best-selling models ever made. 
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New PROFIT POWER. Reo’s new Power-Propelled 
Profit Program is the most profitable deal Reo has 
ever offered—a set-up that lets you make more 


money on Reo than ever before! 

New PROMOTION POWER. Increased national 
advertising will include a 2-page 
ular” 


“color spectac- 
and full page ads in magazines that reach 
the cream of your customers time and time again 
during the mowing season. Plus local promotions 
and store displays to help you nail down sales! 


Reo means business for you in ’56 . . . more business . . . more profits . . . 
and everything you see on the next two pages will prove it! 
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New &£0 mows any lawn that 


HERE’S PROVEN PERFORMANCE IN A POWER-PROPELLED 


’ o " 1. * —_ 


ro 


CUTS 3:IN. GRASS 
SO FINE, 
CLIPPINGS 


ys 


, ». . : ing 
et ver 4g . 
mg” A aye i ’ & be “S 


” 5 " 4 , . 
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You're looking at a power mower “obstacle course’’! off long grass cleanly and smoothly. Gives normally high grass 
We built it to prove what this new Reo can do. The Reo took a clipped, brushed “military trim” 
every job in stride, left no mop-up work in its wake. It’s Reo- raking, sweeping, snipping, 

engineered and “educated” for every mowing condition. Slices finished in one fast go-around. 


Saves hours of tiresome 
clipping and trimming. Lawn is 


EXCLUSIVE REO DESIGN stands grass up, cuts it off cleanly, gets rid of grass clippings 3 ways 


New Reo Suction-Lift Blade is New Reo Triple Duty Door” adjusts mower for any grass-cutting condition 

enclosed like a ducted fan. Strong Wide open in longest grass and Top open for regularly mowed 

suction pulls grass up for even cut. weeds. No clogging. Cuttings are lawns. Clippings are spread out so 
shot out, away from mower. No evenly you can hardly see them 
heavy clumps and ciutter! No piled-up windrows to roke! 


Closed for leaf-mulching and for 
fine-mulching of grass. Tiny 
muiched porticles sift down and 
into the lawn. No sweeping! 


’ “7 4 = | 
EW stamped steel base NEW 860 10% oF 2t NEW REO 18” oF 21 ——_ NEW REO 21” DELUXE 
nN P REVO-TRIM. Models TKC SPIN-TRIM. Models TK POWER-PROPELLED 2- 
.. new 3-height snap-off 18 and TKC 21. 2-cycle 18 and TK 21. Rugged SPEED POWER-TRIM. 
engines: 18” model 14,4 Reo 2% hp., 4-cycle Model TKS 21. Drives 
handle packed wm mower hp., 21” model 24 hp easy starting engine ad itseli at awe or 


carton .. . new simplifed , cad wniiien’ eneedl 
, , , , Ru aed Re gine, 
Cutting height adjustments ! = ge engine 


*Potent Pending 
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grows.../7 one clean sweep! 


ROTARY...BUILT TO MAKE PROFITS FOR YOU! 
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New Reo Deluxe 18” Power-Propelied 
POWER-TRIM. Mode! TKS 18. Drives itself 
—just guide it! Finger-touch cutting height 
A , | adjustment. Rugged Reo 2'% hp. 4-cycle, 
Le pr td Sir’ “eo . easy starting engine. 
? ede x , . a . , , . 2 
ot Soot | hie + ri 
= +5, to he “h — . . & 
s ow eg ‘ t ' lo he ; 
No pushing! The 18” rotary shown is one of Reo’s 2 new strations on any lawn. Offers your customers effortless mowing, 
power-propelled models. Just steer—take grades in stride. mulching and weed-cutting with rugged, dependable Reo per- 
Front Wheel Drive with traction tires for easier handling, less formance! Featured in Reo’s national advertising to pre-sell 
wheel-spinning on turns. Made to order for dramatic demon- your customers. 
- More than a milton people mow with Reo 
The greatest name in 
Rugged REO Engine, the most re- Products of Motor Wheel Corporation 
liable power plant on any mower! Lansing 3, Michigan 
2's hp., 4-cycle, easy starting. Auto- 
motive-designed to outlast them alll! 
Complete line of Power-Propelied Reo Reel-Type Mowers—all deluxe profit-makers! 
——~.“" NEW REO i8” or 21” om ©NEW REO RIDER AT- = = NEW REO DELUXE 25” =, = NEW REO DELUXE 25” 
ROYALE. Models WK | TACHMENT. Model MW = TRIMALAWN. Model RK RIDE-A-LAWN. Mode! 
18 and WK 21. Amer , SIROK. Makes 18” or 25. Trimmer-type reel Ft, YRK 25. Complete 
e ica’s most popular reel e 21” Royale a riding Optional Riding Sulky riding mower, not an 
type power m wers rm wer! attac hment. 
. . ‘a 
— > 
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America’s Most Dependable Line 
of Quality Products 


SLIPKNOT 


World’s largest selling friction tape. 


SLIPKNOT 


FRICTION TAPE 


eo 7 aa AVAILABLE IN ATTRACTIVE 
SELF-SELLING 
COUNTER DISPLAY 


Slipknot is guaranteed to stick 
. . cannot dry out! 


PLYMOUTH PLASTIC EZctica/ TAPE 
TOUGHER! FASTER! NEATER! 


16% more dielectric protection. 
Highest resistance to water, oils, 
acids, corrosion and abrasion. 


SPACE SAVING 
MONEY MAKER! 
THIS COLORFUL 
COUNTER DISPLAY 
MEANS VOLUME 


ALSO AVAILABLE IN CONVENIENT 
FIVE PACK (Five 30 ft. rolls) 


pLymouTH PR 
SPLICING COMPOUND 


|| Secure for highest voltages. 
'| Moulds into one solid mass, 
making joints which never sep- 
|| arate. Without peer in the field 
of commercial rubber insulat- 
ing tape — recognized by red- 
colored backing. 


STOCK — DISPLAY — SELL THE LINE 
OF OUTSTANDING PERFORMANCE .. . 





OTHER PLYMOUTH 
““SPLICING’® PROD. 
UCTS ARE ALSO AVAIL. | 
ABLE IN VARIOUS 
SIZES AND IN CON. 
VENIENT CONTAINERS 
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AMERICA’S MOST COMPLETE LINE OF 


PLYMOUTH 


GARDEN HOSE 
AND LAWN SPRINKLERS 
NO FINER QUALITY 


100% VINYLITE (Zepwetieet >) GUARANTEED 


Ses cores 


(,uaranteed 


PLYMOUTH LAWN SPRINKLER 


@ Brilliant transparent green 
@ Exclusive “Lay Flat” design 
@ Flush-out cap for easy cleaning 


PLYMOUTH TRANSPARENT 


© Brilliant red or green 

© Re-attachable brass 
couplings 

© America’s greatest value 


© Opaque green 

© Non-rust Perma-grip 
couplings 

© Outstanding value 


. ed 


Also Plymouth Featherweight, Worthmore Opaque 
end Worthmore Tronsporent Gorden Hose. 


AVAILABLE IN EITHER 25-ft. OR 50-ft. LENGTHS 


PLYMOUTH RUBBER COMPANY, Inc. 


Lorges!t Rubberizers of Cloth in the World 


CANTON, MASS. 
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finest closed-back shovels made today 


...from Ingersoll 


¥% Smooth, closed back—steel 
pad electrically welded to back 
of blade. 


% One-piece blade and socket 
—blade specially heat treated 
for maximum strength. Easily 
passes U. S. Government 
strength tests. 


% Straight taper chucked handle 
makes replacement easy—no 
handle bend to worry about. 


% Perfect balance means easier 
handling, less work to use, less 
fatigue. 


* A complete line of shovels 
and spades, dee and long 
handles in 600 series. 


% Alsoavailable in contractor's 
weight. 


%® Unconditionally guaranteed 
against defects of material and 
workmanship. 


*% Smaller frog gives greater capacity. 


EXTRA STRONG 
EXTRA LIGHT! 


WEIGHS LESS THAN 
3°/, PouNDs 


Ask your distributor or write for full details 


Ingersoll STEEL DIVISION 


Borg-Warner Corporation ~- new ca 


INDIA NA 








PRE-SOLD 


WINDOW KITS 





MAKE YOUR STORE HEADQUARTERS 


FOR STORM WINDOWS AND SCREENS 


Use this WIRE DISPLAY MERCHANDISER and 
only 2 feet of floor space, to show and sell all 
types of kits. 

BACKED BY THE MOST INTENSIVE NATIONAL 
AND LOCAL ADVERTISING CAMPAIGN IN 
METCOID HISTORY —in addition to Model Win- 
dow Displays, Window Streamers, Simple Assem- 
bly Instructions, Envelope Stuffers and Colorful 
Illustrated Catalogs. 








BIGGEST DEMAND! , 
a> wit TH EASIEST SALES! 
FASTEST TURNOVER! 


|. METcoID oh 
STORM WINDOW” 
aww SCREEN KITS — 


Here’s the most spectacular selling success in the field! 
KWIK-FIT sells on sight—closes immediate sales wherever 
shown. Dealers everywhere recognize its outstanding ap- 
peals of do-it-yourself and economy plus superior materials, 
precision construction and beauty. Be first in your area to 


get on the KWIK-FIT band-wagon! 
















| 





Patented, Pre-Fabricated Assembly 
Ready-to-Install 


NO CUTTING-NO DRILLING-NO MITERING 
On Standard Window Sizes... 


No wonder customers eagerly buy KAWIK-FIT hits 
for many windows! Patented Invisibilt Design en- 
hances any home. Finest rust-proof, heat-treated 
Aluminum Extrusions won’t warp... never need 
painting. Extruded binyl Glass Seat makes glass in- 
stallation easy. Self-A-jJust Side Channels with steel 
springs prevent rattles, assure perfect fit! 





y 
Convince Yourself! Af 
See KWIK-FIT at the Show 


VISIT OUR BOOTHS No. N-303-305 KWIK-KORNERS 


Simplest, easiest-to-assemble locking device 


Exclusive, 





Patented 
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swiftly securely 











Here’s a profit-making line 
that moves fast because 
everybody wants, needs and 
buys “ALERT” Water Savers. 
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‘ALERT’ WATER-MISER® 


BALL BEARING FAUCET WASHER 
Stops Leaky Faucets for Good! 


New, unique—the washer for 
all types of faucets. As easy to 
install as a regular washer. Ends 
washer replacement for good. 
Fasy turning—Stainless Steel ball 
bearings eliminate the grinding 
that wears out ordinary washers. 
Individually packaged. Available 
in 4%”, %&” and %” sizes. Fits 00 
to %” large. Colorful display 
carton contains 2 doz. assorted 
sizes. Complete with Stainless 
Steel screw. 39¢ ea. list price. 


VYLUOODGAPOUEOREDAAAOUANGHUUAAAOALLHOOAAAAUUSREELAA AGUA HAODEAGAAAOLOREAAA OOOH ATT UAE 


“ALERT” friction-free 


TANK BALL & GUIDE 
Stops Toilet Handle Jiggling, 
ends water waste 

New, better-than-ever way to stop 
running toilets. Round rubber 
ball, “kink-proof” chain and 
polystyrene cylinder assure 
perfect flush every time 
Corrosion-proof Monel metal 
parts. Easily installed by anyone 
in 10 mins. Replacement balls 
now available. Over 5 million 
satisfied users. 3 year money back 
guarantee. Self-selling counter 
display box. $2.29 ea. list price. 


al 
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‘ALERT’ Adjustable GUIDE ARM 
Screws from the top 


No more skinned knuckles! 
Top setting screw 
permits screw driver 
adjustment from the 
top. Made with 
adapter to fit 1” or 
14%" pipes. Centers 
firmly over valve 
seat. Made from 
corrosion resistant 
wrought brass. 
Individually packaged 
in display box 

49¢ ea. list price. 
Guaranteed. 
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‘ALERT’ FAUCET rf 


REPAIR KIT 
Amazing New Faucet Reseater . . 
PUOAANALANANDANIANAAAALAUALONDONOAAUAAEAARADGAN EA NEL AAV ALUAAOAOHA EAD ELL OUCH ALLEY ALOACEAE EPA CED EEA AAA 
"ALERT" Float-Rite 
TOILET FLOAT ADJUSTER 


Stops Toilet Hissing ( 


nuttin 
NEW PROMOTIONS AVAILABLE—FREE! 


Powerful sales helps include 
displays, streamers, catalog pages, 
newspaper ad mats and envelope 
stuffers. Get in touch with your 
jobber or write us! 


Stops Faucet Dripping 


Easy to use, foolproof—can't damage 
faucets. One tool fits all sizes. 
Guarantees true alignment, smooth 
finish on seat. Waterproof abrasive 
cloth prevents cutter marks. Any Home 
Owner can use it. On individual 
display cards. 89¢ ea. list price. 


Easily adjusts tank float to 
prevent overflushing and 
overflowing. Saves up to 15,000 
gallons of water a year! ye of 
enon Posed li brass. Easily 
installed in all toilets. 3 year 
guarantee. Packaged individually 
in colorful display box. 49¢ ea. 
list price. 








eee AAULLUDADELOLATEVEEVOREEY ET EEL AAT 
Order From Your Jobber Now, or Write Direct! 


ARDMORE PRODUCTS CO. 


CONSHOHOCKEN 2, PENNSYLVANIA 


In Canada: Fox Agencies Lid., Port Credit, Ont. 


All prices slightly higher in 11 western states 
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NEW ITEMS! 
EXTRA SALES! 











VU-PAC 


New Packaging! 
New Impulse Sales Leaders! 
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No. 900 SILVER JET 
SPRINKLER 


A professional type sprinkler for 
home use. Easily adjustable to 
all sprinkling requirements, fine 
spray or stream .. . large or 
small areas. Covers up to 77° 
full circle or may be adjusted to 
any part of circle. 


No. 56-J SALES-MAKER 
SELF-SERVE PACKAGE The Nation's Standard 


A COMPLETE HOSE 
> FITTING DEPARTMENT WAVE SPRINKLER LINE 
, ra A wave type sprinkler for every price range. Waters large rectangular 


Contents: Nozzles, Coup- area. Finger adjustment uggedly built with 
lings. Menders, and Wash- . , contvets — R built welded 
ers. All set up—ready to structural steel frame, built in filter, damage proof gears and motor 


use! Attractive plastic 


a Saws dae @ WRITE TODAY FOR WEW H-56 CATALOG 
SHOWING COMPLETE LINE IN FULL COLOR 


See Us In Booth §-3 and S-5 at the Hardware Show 


H. B. SHERMAN MANUFACTURING CO., Battle Creek, Michigan 
“QUALITY BRASS GOODS FOR SIXTY YEARS” 
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Here’s the line 
that has 


QUAKER and QUAKER PIONEER 


LAWN HOSE 


STOCK THIS COMPLETE LINE... 











A quality for every purpose, a variety for every pocketbook 
... rubber or plastic, clear or opaque. 

Ready to display . . . in self-selling packages, plus free sales 
aids. 

Also . . . Econo Sprayer . . . green plastic perforated hose, 
soaks at low pressure, sprays at high pressure . . . 


and ... Layflat Soil Sprayer . . . green opaque plastic hose, 
perforated along top side of center tube only . . . soaks at low 
pressure, sprays water upward at high pressure . . . will not 
wash out new grass. 


DO-IT-YOURSELF KIT 


This sales hit of the season enables any householder 
to build and install his own permanent, underground 
lawn sprinkling system—quickly and economically. 
Made of flexible, plastic pipe that will not freeze, rust 
or corrode ... does not have to be drained ... will 


last indefinitely. 


Philadeiphia 24, Pa. 


== QUAKER PIONEER RUBBER MILLS 
San Francisco 7, Calif. 


'HKP QUAKER RUBBER CORPORATION 


HARDWARE AGE, SEPTEMBER 29, 1955 





Introducing ) New high uv altace, 


UNIVERSAL 
dep endable sprayers curd duatern 


NEW UNIVERSAL LINE 


You’ve known Universal quality for more 
than twenty years. Now enjoy the added sales 
appeal of new styling, new engineering, new 
decorator colors. 


Just look what’s been done! The dynamic improvements 
you see in this popular 30-G sprayer are carried through 
the entire Universal line of sprayers, dusters and allied 
products for commercial and household use. 


Send for new Universal catalog and see all the competi- 
tive advantages to increase sales substantially for you. 


Only UNIVERSAL Has Alli These 


Sales-Building Features 


1. NEW SAFETY... new flared 
pump releases air instantly — new 
safety embosses eliminate any 
possibility of “blow-out”. 


2. NEW CONVENIENCE. . . new 
funnel top for easy filling — new 
stirrup pump handle for easict 
pumping. 


3. NEW “SWIVEL ACTION” 
ROD... new extension rod ro 
tates 360° without twisting hose 
for effortless movement of nozzle. 


4. EXCLUSIVE EXTENSION ROD 
HOLDER ... handy new device 
hooks base of rod to funnel top 
quickly and easily for carrying 
or storage. 








$0-G COMPRESSED AIR | 
SPRAYER ... 314 Gal. Capacity, 5. BRAND NEW EYE-APPEAL, 


electric seam welded premium | TOO... sparkling new irides 
galvanized tank. 20” heavy-duty cent green finish with carrying 
Hycar rubber hose. Adjustable strap and pump handle in warm 
cone-spray nozzle. Sienna to sell on sight. 


WRITE FOR BEAUTIFUL 4-COLOR CATALOG SHOWING COMPLETE NEW UNIVERSAL Lite 


Slide 
Sprayers 


UNIVERSAL METAL PRODUCTS COMPANY 


BOONE STREET SARANAC, MICHIGAN 


Wheelbarrow 
Sprayers 





Compressed Hand 


Air Sprayers Sprayers Dusters 


Division ‘of Air Control Products, Inc. 
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UNSCREW THE CAP— 


Reverse the spout—Recap—and its 
ready for use. 


PUTS THE OlL WHERE 
YOU NEED IT 


CANS ARE NOW EQUIPPED WITH NEW REVERSIBLE SPOUT 


af no increase in pricei 


This brand new feature has been added to every half pint, pint and 
quart can of MITEE Thread Cutting Oil. And neither you, nor your 
customer pays more for it. We are absorbing the entire cost of this 


great new feature that will boost your sales of MITEE. 


THE SAME DEPENDABLE QUALITY 


MITEE is scientifically compounded for superior cutting efficiency with 
hand tools and power pipe machines. 


MITEE is cooling, penetrating and lubricating. It contains the proper 
amount of sulphur and is stablized to avoid separation, maintaining 


full cutting efficiency of the oil. 


jouxNn SUNSHINE CHEMICAL co. inc. 600-606 West Lake Street 


Manufacturers of quality plumbing chemicals for 25 years 
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A SIZE FOR EVERY CUSTOMER NEED... 
1 gal. cans (3 to a carton), I at., | pt., 
V2 pt. (12 to @ carton). 


LITHOGRAPHED CANS » « « No paper 
labels to tear or soil. 


FREE OFFER 
to Dealers and Wholesalers 


lf you have any stock of our cans 

without spouts, please inform us 

of the quantity and we will send 

~ sufficient spouts “ween 
OST. 





2 oe mew core fF i if 
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THE RED *'S”" 
identifies those cartons containing 
spovts. 


, Chicago 6, Illinois 






















with the 
NEW Columbian 


COLPACK 
Rope Rack 


- 


MANILA ROPE 
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Here it is... the fast, easy way to sell rope and 
sell it profitably! 

Columbian Manila Rope sells readily and in large 
quantities to homeowners, farmers, boat owners and 
industrial firms. The handy Colpack carton originated 
by Columbian keeps your stock neatly coiled — free 

\ from dust — easy to dispense — appealing to custom- 
ers. And now this new Rack makes an eye-catching 
display — presents rope in an attention-getting 


manner that earns extra profits from impulse sales. 


Columbian's Colpack and Rack are a money- 
making combination! Your jobber can prove it — 


see him for the facts. 


COLUMBIAN 
Rope Company 


Auburn “The Cordage City” N. Y. 





Bose meosures 70°« 279". Rack + 
holds one Celpack 25. twe 50's = 
end one box of 100 ft. connected es 
coils. Comes completely ossem- ® 
bled, ready to use 
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RUBBER 





O. “es -_* 
GIVES YOU 


N EXCLUSIVE LINE OF 


ARDEN HOSE 
IN 


COLOR THAT SELLS 


PRICED TO MEET COMPETITION— 
WITH FULL PROFITS— 
BECAUSE IT COMES FROM 
“Uu.S.’’ TO YOU —DIRECT. 













The new “U. S.” sales policy of selling direct to the independ- 
ent retailer means you buy for less —sell at competitive prices 





—and still make your full profit. No more need to get into a 
losing price battle with competition. 








What’s more, you'll have an exclusive on the most eye-catch- 

ing, most comprehensive line of quality garden hose you've 

ever seen, ever sold! Twenty-two varieties of plain and decorated colors...4 plastic, 5 rubber, and a sprinkler 
hose... plus a greenhouse hose for commercial use...each in a different price range, each in a choice of lengths. 


In short, there’s truly a U. S. Garden Hose for everything that grows—and for every customer you have. 
There’s completely new packaging throughout the line, dramatically designed for immediate attraction. . . func- 
tionally designed to be easily picked up and carried home. 
And the world-famous “U. S.” Buying Mark is everyone's assurance 
that U. S. Garden Hose —in any color, any price, any length—is a 
quality product you can trust. 





ADVERTISING 5 





Color is big news! Millions and millions of hose customers will be reading about this big news in a coordinated 
series of local newspaper advertisements. Your “U.S.” representative will tell you how you can become an 
integral part of this strong, localized campaign. 


The public will be sold on hose in 
decorated color—sold on “U.S.” — 
even before they buy. And when they 
come into your store, they'll expect 
to see U.S. Garden Hose displayed. 
Don't disappoint them. Don’t disap- 
point yourself. Stock the entire line 


and add new color to your sales! 








ing U.S. Garden Hose Sales Aids have just that... 

COLORFUL WINDOW STREAMERS to tempt cus- 

tomers into your store... COLORFUL DISPLAY CARDS to tempt them to your hose display ... COLORFUL 

PACKAGING to tempt them to pick up and buy... yes, even NEWSPAPER MAT ADS and RADIO-TV 

SCRIPTS are COLORFULLY worded...and be sure to make full use of the fact-packed PRESSURE- 

FLOW CHART, designed to make customers trade up to a “U. S.” You have everything you need to convince 
your customers that their best garden hose buy is a U. S. GARDEN HOSE. 


AIDS | The way to promote color is with color. And the excit- 





UNITED STATES RUBBER COMPAN Y 
MECHANICAL GOODS DIVISION - ROCKEFELLER CENTER, NEW YORK 20, N. Y. 








DOWN 
TO 
25 FT. 


F & W Multi-Stage Centrifugai-2, 3, or 4 
Stages. 4-5 H.P. Motors. 2100-7200 GPK. 
@ 10 @2 P.S.1. 


Centrifugal Jet Single stage, ' 
otors, maximum capacity 900 GP 


F & W Multi-Stage Jet? stage, 4-14 HP 
Motor. Maximum capacity 1395 G.P.H. Con 
trol Vaive, Speedichange Seal, Air-injector 


£ 


F & W Multi-Stage Jet-3 stage, 1-2 #.P 
Motors, 1430 G.P.H. Control Vaive, Speed 
change Seal, Arr-inyector 


Faw Mult 11 oon 4 stage, | 
Motors. 980 GP 
F & W festures. 


4 240P 
pressure Exclusive 


FaW “VARIJET™ 40 70% more water, yet 
cuts current used 4 HP. Motors, 720 
1800 G.P.H. eine nr S.1. 


F & W Centrifugal Single Stage Jet with pat 
ented W Automatic Control Vaive & 
Speedichange Rotary Seal 





F & W Centrifugal Contractor's 
Pump Single stage, 2 HP 
gas engine rating Capacities 
to 90 GPM. at 35 ft. head and 
3600 R.P_M. For general drain 
age, and filling operations. Eas 
ily portable 


- 


F & W Submergible Mult) Stage 
ump 4 5 4 ors. Ca 
pacities to 3.000 G P_H. Depths 
to 1,000 ft. Simple, easy to in 

self-iubricating. Auto 


e 


3 
4 


Changed to i wel! 


Fa W “Multi meal Jet Easily changed 
to deep-well use. 4-1 H.P. Motors: | or 2 
stages. Pressures to 100 Ibs.: Maximum ca- 
pacity 950 G.P.H 


pacities to 450 G P_H 


}> @ 
F & W “Multi-Purpose 


pump. Remove jet and 
n well. No extra parts to buy 


AAA A Mult: Ay pose” Jet “4 HP 
Motor, 350 G @ 15ft & 20P.S.1. Easily 


F & W Multi-Stage jet 
HP. Motors, maximum cap 
Exclusive F & W features 


F & W Piston Pump for 75 ft dept 
H.P. Motors, single or twin cylin 


th \ 


ders. Ca 


jet as deep well 
install at proper 


lepth 


2 and 3 stage } 
acity 0 GPH 





GIVE YOU 


EVERYTHING 


PUMPS FOR EVERY NEED—only a 
few of available models shown 
here. Send for complete catalog. 
IMPORTANT FEATURES THAT 
REALLY SELL! Patented VARIJET, 


Automatic Control Valve, Speedi- 
change Rotary Seal and many 
others. 


ADVERTISING to sell farm, subur- 


ban and builder prospects. 


LIBERAL PROFIT 
SATISFIED CUSTOMERS Since 1866 


Branch Warehouses and Offices in Albany, 
New York; Orlando, Fie.; Shreveport, la; | = 
Ceder Rapids, towa; Charlotte, N. C. 





& W 6” Stroke Piston Pump 7 
P. motors, depths to 
0 feet, maximum 


GPK 


Capacity 


Automat ‘ 


Therma! 











overioad protection 
Submersible Cellar 
Drainet atso avaslable 


F & W Multi-Use Centrifugal 
Pumps One and two stage 
Capacities to 165 GCP M Pres 
sures to © ita 47% HP 
Motors. irrigation, Aw condi 
boning and General Use 


TO 
660 
FT. 














FLINT & WALLING MANUFACTURING CO., INC. 


5°, 8” & 12" Stroke Piston Pum 
aaa Th 988 OAK STREET, KENDALLVILLE, INDIANA 


Motors. Maximem capacity 1700 
i one. 
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st tas, PIC-PAK Container 


.- « Redesigned for your 


i isle customers’ convenience 
PIC-PAK, the Hindley wire hardware container that sells itself, 


is now better than ever. New design includes die-cut tab so that 
Pic-Pak can be hung in home workshops for ready accessibility. 
New friction design holds slide securely in place. Your customers 
will love it! 


NEW 
FRICTION 
SLIDE 


HINDLEY Screw Eyes, Gate Hooks, Curtain Rod Hooks and 

Cup Hooks are now available in the new Pic-Pak containers. 
Be sure to ask your wholesaler about 
this important addition to the fast- 
moving Hindley line. 





The Deluxe Pic-Pak unit is this heavy counter dispenser- 
display box. Three color point-of-sale card is a shopper- 
stopper for your counter. Contains an assortment of items 
mentioned above in the most wanted sizes. All Pic-Pak units 
retail at 15c. What could be simpler? 


ORDER FROM YOUR 
HARDWARE WHOLESALER 


he - 
ee 


oe ae NS Me SY 
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Rehect-a-Pak 


offers... 


J 
HANDY ‘“‘PAK’’ HAS CLEAR ACETATE SLIDE COVER 
. - - CAN BE OPENED WITHOUT DAMAGING THE PACKAGE 






This attractive box effectively displays merchandise ... stimulates customer interest. Clear acetate 
slide cover permits the customer to open “‘Pak’’, examine hardware and reclose . . . without 
damaging the package! ‘‘Select-a-Pakaging” saves sales clerk’s time... makes sales 


efforts more profitable . . . outmodes the old-fashioned envelope (at no increase in cost). 


SLIDE IT SHUT 






EXAMINE 
MERCHANDISE 





STURDY ‘“PAK’’ ASSURES DEPENDABLE PRODUCT 
PROTECTION ... ON THE COUNTER, IN THE HOME 





Sturdily constructed and functionally designed, “Select-a-Pak”’ 
protects the glistening finishes of National Lock products at all times. Acetate 
slide cover fits snugly .. . keeps merchandise in position. Write for Catalog-Price List 





No. 255 giving details on complete ‘Select-a-Pak"’ merchandising program, 


Originator of ‘‘Select-a-Pak”’... Leader in Merchandising 


NATIONAL LOCK COMPANY 


Rockford, Illinois © Merchant Sales Division 


al — 
: 
¥ 


~ 


o> fie q EX lel} Ly [fi 


CABINET NATIONAL BUILDERS SASH CABINET FURNITURE SCREWS 
HARDWARE LOCKSETS HAROWARE HARDWARE LOCKS CASTERS AND BOLTS 
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Here’s Your 1956 Fairbanks-Morse 





Your star profit maker for ’56...Only *209°%* 
Fairbanks-Morse 21° Rotary Riding Mower 


A year ago Fairbanks-Morse dealers made his- 
tory when they began selling a riding mower like 
hot cakes—at $265°*. 


In 1955 F-M dealers’ riding mower sales exceeded 
all expectations. And store traffic built by riding 
mower demonstrations boosted the sales for all 


other mowers in the Fairbanks-Morse line. 


NOW, in the F-M 1956 Spring Dating Program, 
a new star is introduced—a high quality riding 
mower that every member of a family can handle 
. . . that sells at the almost unbelievable price 
of $209.00*! 


* LIST. Priced slightly higher west of the Rockies. 


Before you decide on your mower line for '56, ask to have the advantages 
of Fairbanks-Morse Spring Dating Program explained to you fully 
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24” riding mower 


Plus national advertising in color. . 


Mower Line and Spring Dating Dea 


Their sparkling beauty, construction features, established 


Here are the 1956 Fairbanks-Morse power mowers 


reputation for years of dependable service and the Fairbanks- 
Morse guarantee of quality will help you make 1956 your best 


21” manyal rotary 


year for mower sales. Get detailed facts about them now! 


18” self-propelled ree! type 


20” self-propelled rotary 


You'll be batting .350 with a deal 












18” electric manual 















21” riding mower 


that offers you these advantages: 


8 Ultramodern Power Mowers 
—riding models, self-propelled 
models, manuals, rotaries and 
reels—gasoline engine or elec- 
tric power. There’s an F-M mower 
for every size lawn—city lot or 
suburban acres. 


Discounts—liberal. The more 
you sell the more you make. 


Prices that help you meet and 
beat competition in the popular 
brackets. 


mail this coupon now! 


@ FAIRBANKS-MORSE 


@nome worth remembering when you want the best 


Quality—the best in all price 
ranges. 


Cooperative Local Advertising 
Program—newspapers, radio, 
T-V. 


New Point of Purchase Sales 
Helps—handle tags, etc. 


Spring Dating Payment Privi- 
leges— Order Now—Pay in 
Spring. 





MOWERS © WATER SYSTEMS © GENERATING SETS «© MAGNETOS 
PUMPS *« MOTORS © SCALES © DIESEL LOCOMOTIVES AND ENGINES 
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Your name 


City 


New Sales Catalog 

New Direct Mail Pieces 

New Display Easels 

New Envelope Enclosures 
New Newspaper Ad Mats 

The Name Fairbanks-Morse — 


it has meant top quality to Amer- 
icans for more than 125 years. 


. in The Saturday Evening Post, Sunset Magazine and Progressive Farmer 


Fairbanks, Morse & Coe., Dealer Division 
600 S. Michigan Ave., Chicago 5, Illinois. 


Gentlemen: I am interested in your Spring Dating Program 
for 1956. Ask your salesman to call soon. 


Firm name 


Address 


State 








Clean, precision- 
formed, 
oe free-running 
} gs threads save time, 
y 1) hold tight. 


Hc 
7 
wed 
3 
es 
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J 


Close-tolerance 
nut-to-bolt fit. 


Special Analysis j 
steel for 

greater 
strength 
and holding 
power. 


j 


I 


Tough, precision- 
shaped heads defy 
mutilation and 
wrench slippage. 


Mokers of Top 
Quolity Bolts and 
Nuts Since 1888. 


SHEFFIELD 


VW 


YW 
Bolts and Nuts 


f 


bad 


How One “Lost Bolt Sale” 
Leads To Many Others 


A “do-it-yourselfer,” the writer of this advertisement 
in fact, recently drove 9 miles and visited 4 hardware 
stores before he found the particular bolts needed. 


Needless to say, the merchant with the full stock of 
bolts not only sold many other bolts, but also $23 
worth of other hardware items needed to complete the 
“do-it-yourself” project. 


If you are not a Sheffield dealer—start stocking Sheffield 
bolt products NOW. Get these multiple advantages. 


1. Complete line of types and sizes from a nearby 
source of manufacture. 


2. Quick and helpful service from your favorite jobber. 


3. Top level quality which springs from 67 years of 
bolt and nut making “know how”’— Quality that is 
closely controlled by statistical inspection methods 
from molten steel to finished bolt product. 


SHEFFIELD STEEL 


OrirvistoOwn 
ARMCO STEEL CORPORATION 
SHEFFIELO PLANTS HOUSTON 


KANGAS CITY TULSA 
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MECHANIC HOBBYIST REPAIRMAN HOMEOWNER MACHINIST 






Your best customers are the type of men who buy Drills, Reamers and 
Screw-Extractors, singly or in sets. They all prefer Cleveland Quality Tools. 


You can make more sales to more of these customers when you display 
tools that bear the famous <> trademark. The full line is illustrated and 
described in the Cleveland Hardware Catalog No. H-4. Ask for your copy. 


Ce SE SR RK 2 H-20. Set of 
Bey. OUT Screw 


Extractors, with 












Straight Shank Drill. Fraction the proper high 
Sizes. High Speed Steel, No. QUICK-SET Adjustable Reamer. High $ Ae seealahe 
H-3917; Carbon Steel, No. Speed Steel, No. H-649; Carbon Steel, * nk drillto 
H-108. No. H-148. use with each 
extractor. 
ee 


Set No. H-15 A (not 
illustrated) in- 
































Straight Shank Drill. Wire cludes EZY-OUT 
Gauge Sizes. High Speed Steel, Screw Extractors 
No. H-3918; Carbon Steel, No. Repairman’s Taper Reamer. No. H-142. only, in popular 
H-LOSA. sizes No. 1 to 6G. 








Set No. H-374. 
Fraction sizes ', to 
CO —  — % by 64ths. Also 


available in other 


Contains 11 straight 
shank CLE-FORGE 
High Speed Drills. 
Popular sizes: ', to \%. 
Set No. H-56. With car- 
bon steel drills, Set. 
No. H-22. 


. assortments of high 
Bit Stock Drill for Metal or speed and carbon 
Wood, No. H-114. steel drills. 


Set No. H-273 
— (not illustrated). 
Fraction size home 
length Cle-For 

ry for Brace, No. +g Speed Drills 
H-1 to 4" by 64ths 
in metal container. 


Sets No. H-87 and 
H-18 (not illustrated) 
contain 9 high speed 
drilis " to *,” by 
64ths. H-87 is high- 
speed steel. H-18 is 
carbon steel. 








Drill Selector, No. H-015. A “silent sales- 
man’ that helps you sell more drills. It 
stocks and displays 29 sizes, from ', to “% 
by 64ths. 






— a » Set No. H-97. High 
Speed papearwoening 








Drills — sizes *«. 
Bell a eaoqers one s Electricians . 4 
and —all with 4 


ee SSD 


Carbide Tipped Masonry Drill. 
Regular length, No. H-75$0; 


12” overall length, No. H-751; Woodworking Drills, sizes “% to %, 
18” overall length, No. H-7$2. all with 4%” shanks to fit regular 4%” 
Also available in handy sets chucks. Set No. H-14 (not illustrated). 


or display stand. 








CLEVELAND HARDWARE WHOLESALERS EVERYWHERE ARE READY TO SERVE YOU 


Ee ee 


rat CLEVELAND twist pence 


1242 East 49th Street Cleveland 14, Ohio 
Stockrooms: New York 7 © Detroit 2 © Chicage 6 * Dallas 2 
Sen Francisco 5 © Los Angeles 58 © London W. 3, England 


a 
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We'll show you at the show 


HOW TO HIT THE JACKPOT 


with diunco-tu-z zn 
The HOT POWER MOWER LINE for ’56 


@ higher margins @ effective promotion and displays 


®@ extra Early Bird discounts ®@ sales-producing give-aways | | 
@ best co-op plan in the business ® advertising that gets results! SEE US AT 
THE NATIONAL — 
® | HARDWARE SHOW 
cuac ton | BOOTHS 
 §-289 $-291 $-295 
The Jackpot Profit Name in Power Mowers ' ar. 


Duo-Therm Water Heaters, Home Heaters, Mobile Home Products, Duo-Trim Power Mowers 
Products of Motor Whee! Wheel Corporation, Lansing 3, Michigan 
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INDESTRO REVOLVING 


Sea 


For Full Details, Mail this Coupon Today 


Get all the facts about this “revolutionary” advancement in tool 
selling. Indestro Revolving Servatool enables customers to wait 
on themselves while your salesmen are busy filling other orders. 
Install one or more of these modern merchandising marvels, that 
make it possible for you to increase your tool sales while 
reducing your selling costs. 


INDESTRO MFG. CO. 


N. KILDARE AT SCHUBERT - CHICAGO 39, ILLINOIS 


Nationally Advertised in POPULAR MECHANICS 
HARDWARE AGE, SEPTEMBER 29, 1955 


ae 


SELLS 
TOOLS 


every minute 
of the day 


- - to Car Owners, 

Mechanics, Farmers, 
Home-Work-Bench Hobbyists 

‘ and Do-It-Yourself Householders 


~K& 





.% 


Only Revolving Servateoo!l has ALL these self-service 
features. Eye-catching! Takes little space .. . only 28” 
wide at base. Rotates at a finger touch. 4-board or- 
6-board. Makes it possible for several customers to 
wait on themselves at the same time. Increases turnover, 
volume, profits! 


You choose assortments of colorful display boards holding 
these Indestro Big-Value Tools in most wanted sizes: 
Sockets, Socket and Wrench Sets, Wrenches—all popular 
types; Screw Drivers—many styles, Chisels, Punches and 
many others. Numbers and sizes clearly shown for 
reordering. 


ee ee ee ee 


4 


INDESTRO MFG. COMPANY 
N. Kildare at Schubert, Chicago 39, Illinois 


Please send me bulletins on the following without cost 
or obligation 
Revolving Servatool Salesmaker 
Tool Dist lay Boards 
Also Send 
| j New Indestro Catalog 
Name 
Company 


Address 


City Zone State 


digpemnged 
Ce AA RF Re NE ANN UR ora mn 
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SiIMONDS 
Si-cLon® 


sAWwS 








Attracts, Reminds, Sells 
Provides Strong Simonds Si-Clone Identification 
Displays q Wide Assortment of Packaged Saws 
Simplifies Stocking and Re-Ordering 
Compact, Fits Any Counter 
Sturdy, All-Meta!l Construction 
Free with any one of 8 good deals 





Now you can be “Circular Saw Headquarters” in your town. Simonds 
complete, popular-priced Si-Clone Line includes saws for every purpose... to fit any 


machine. And Simonds Si-Clone SEE-SAW 


DISPLAY helps you sell ’em like never 


before. Here’s a counter top shopping center that makes buying easier for your customers, 
makes selling easier and more profitable for you! 


© N Ly Top Margin in Saws — Simonds Si-Clone Sows are priced 
and discounted to make the biggest dollar for you. 

SI-CLOWNE Faster Turnover — Simonds New SEE-SAW Display at- 

tracts more customers, encourages self-service, sells more saws. 

SAWS The wide variety of Si-Clone Sow types and sizes mokes for 
multiple sales. Simonds makes 13 different types, up to | 2” 

© Fe rb kK diameter, with round or special-shape holes to fit all makes of 
power saw machines. 

YO U immediate Delivery From Stock — There's co nearby 
Simonds Distributor ready to serve you — backed by Factory 
Branch Warehouse stocks. 





Ask Your Simonds Jobber 
Selesmen to give you full 
details on the Si-Clone Line 
and the SEE-SAW Dispicy... 
or write the nearest Simonds 


Factory Branch. FITCHBURG, MASS. 


Factory Bronches in Boston, Chicago, Son Francisco ond Portiend, Oregon * Conodion Factory in Montreal, Que 
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National Advertising — Effective consumer advertising 
generates interest in Si- Clone Saws, creates sales opportunities. 
Merchandising That Sells Saws — SEE-SAW Display, de- 
scriptive Folders, Window Cards, Catalogs and Catalog 
inserts, Newspoper Mats, etc. move goods from your store. 
A Trade Mark Famous For Quality — Youre selling 
Simonds Quolity — fully guoranteed — long known among 
woodworkers as the finest in saws. 
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SAVE 5%... ORDER YOUR 
TRUE TEMPER STEEL GOODS EARLY! 


You'll get a 5% discount on ‘True Temper Steel Goods from your whole- 
saler if you order before November 1. 

You'll get delivery when you want it... and Spring billing. 

You'll get the exact sizes and models you order, with no worry about 
substitutions or omissions. Your order will be on top of the wholesaler’s 
list and True Temper’s production schedules. 

You can order more intelligently now, because your sales records and 
inventory are fresh and you can more easily figure next season’s needs. 

Act now—get your order in by November 1. Call your True Temper 
wholesaler and make sure you get that 5% discount. 





Get full information 
on True Temper’s 1956 lines 


See your wholesaler salesman. And ask 
to see the new refill units for the M-64 
Garden Center and new Shears and 
Grass Tool Merchandiser, No. G-44, 
on his full-color 3-D viewer. 








No. M-64 GARDEN CENTER NEW SHEARS & GRASS 
WITH REFILL UNITS TOOL MERCHANDISER 


TRUE TEMPE : | me tongw cen. New Catalogs FREE 


Cleveland 15, Ohio 











Please send me your new [ | Steel Goods Catalog, [ |] Shears, 


You Can Look to for Leadership Grass & Weed Catalog. Neo obligation. 


Finest quality in garden, lawn and farm tools « Shovels « Shears 
Hammers, hatchets, axes « Fishing tackle « Golf-club shafts 


Store Name 


Address 


City, State 
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cLAT 
RATCHET 


SOCKET S&T 


6 pc. Chrome Vanadium Steel 
Magnetized Screw Driver Set 
that retails for just * 29, 9° 
ylar valve 2.29. First in the 
y.s.A-! -° _ it took 7 

facilities, hYS* eas _ 
and mess distribution 10 pe. Flat 
Of course, handles are ynbreakable ets 











shock-preet non-intiammadle, 
‘4 u/t approved. Comet complete with 
#4070 & mete wall rack. 


4 
f 


i - 


lf Profit is your bbewlieae » ae | 


you must see th 
at the Hardware ae Oxwall items 
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Oxwall Tools’ 
Gift Appeal 
Will Pull Up Your 


Xmas Volume! 


The built-in gift appeal of Oxwall tools is capturing 
the “do-it-yourself” market. Look at the tool sets on 
this page and you'll see why: exclusive designs, 
multi-use tools, compact combinations, sturdy, 
durable construction .. 





. Oxwall tools are loaded 
with gift interest. And they're packaged in new 
molded plastic cases in eye-catching colors. 
For low price, high profit, and top volume, 
there are no competitive tools in the same league 
as Oxwall. Stock Oxwall and turn your store 
into a profitable Christmas Gift Center! 


+ 
7x 


750% *\ 

‘Do-It-Yourself’ 7-pc. Combina- 
tion Tool Sef. Drop forged too! 
steel 7” linesmon slip joint plier 
with ground & polished heed and 
6° adjustoble wrench. Screw driver 
biodes... 14° 
net, “4 recess. Tock lifter. 


retails at $2.98 


Complete 
#1050 Assortment 


Retail Value +3] 84 
Dealer Coss *2]-29 


. , oe 
mechanic, “4 cabi- 


*1050 Assortment 
Display Unit 

Takes little Space ... 

pels Attention! Dealers re- 
port they con't keep Oxwoall's 
colorful promotion display 
refilled fast enough! Let this 
“extra salesmon” work for 
you anywhere in your store— 
fits floor or counter. Holds 
16 pockoges (4 each of 4 
different sets.) 


6-pec. OR 8 Screw Driver Set. 

Hordened, tempered tool steel biodes. 

“4” & Xe" cabinets, 4" mechanic, \," 4 
retails at 1.00 


Y recesses 


“My Buddy” 8-pc. Combination Tool 
Set. Drop forged tool steel 4” combination 
plier with ground & polished head. 3 metal 
Screw driver blades...%° & X," 
cabinet, 4° mechanic, i.” & '4° recess. 


_ itt retails at $2.29 


tape. 


“Handy Helper’ 5-pc. Combination 
Tool Set. Drop forged tool steel 7” lines- 
man plier with ground & polished head. 
bicdes...% cabinet, 4” 


. retails at *1.69 


Screw driver 


mechonic, 4" recess . 


a 


| 
* Ott 


aii 


A PLUS Feature in Every Set! ‘ 


METAL WALL RACK 


packaged with every combination! 


National ads pave way for sales! Oxwall Tools advertised 
in the pages of LIFE and SATURDAY EVENING POST! 


OXWALL TOOL CO., 928 Broadway, New York 10 
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LL. iberty’s 
SENSATIONAL, NEW 


\ P 
pin-caa 


THE ONLY 
SPILL-PROOF 
SPINNING BOX 
EVER DESIGNED! 


A real must for all fishermen, ‘‘Spin- 
Easy’ more space, lighter carrying, 
easter stowing! Special “‘spill-proof”’ 
separator keeps all lures, etc., in 
place while carrying. 28 compart- 
ments carry full line of equipment! 
‘‘Spin-Easy”’ has all turned edges 
. no scratch or snag while stowing' < ee 
Full piano hinge, 24 gauge steel con- elf : 


lid level for perfect working surface! 
struction spells rugged usage under 


Light, compact ond easy to carry .. 


the roughest conditions! Comes in designed for the most exacting fisher- 


handsome Hammerlex green. man! 


Lid comportment hos hook ‘n leader 
stretcher, spring latch for license. 


7 95 Plenty of extra room for all acces- 
RETAIL 7 


sories. 


For delivery and shipping information, 
see us at the show . . . or write to: 


BOOTH N282—N286 
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THE MARKET IS READY 


@ @ @ with the diggest fall and pre-Christmas 
power tool buying season in history! 














$) mane ve vou o | ® @ @ with the diggest national advertising 


2, a | ever put behind any power tool! 





: 
J 
nee tow Ew 








® @ e with the right tool for every prospect— 
from the most complete line on the 
market! 





e @e @e with all the merchandising and point- 
of-sale selling helps you need to really 


m cash-in! 
“F) Make up your own mind 
eee ee he 


i 
— 


ARE YOU READY 


® @ @ Are you ready for your greatest power tool 
profit opportunity? Have you got Delta 
tools in stock? Have you ordered Delta 
selling helps to channel national advertis- 
PeMAY ve TI ing selling power into your store? If not, 
talk to your jobber man—today! If you 

don’t know his name, send the coupon 


now. 


























DELTA has booth #4 at The National Hardware Show—oome and see it. 





- DoD oS 


Delta Power Tool Division, Rockwell Manufacturing Co. 
C gL 680-J North Lexington Avenue, Pittsburgh 8, Pa. 





_ ~*~ 
~ 


— 


Give me all the facts on Delta's big “MAKE UP YOUR OWN 
MIND” selling campaign, including order blank for point-of-sale 
DELTA QUALITY POWER TOOLS : selling helps. 


Give me the name of my nearest Delta Jobber. 


Another Product by Rockwell | Nome Title fous 


Company 





Address 


City County State 





a NE TT ee ee NN aR 


DELTA QUALITY COSTS NO MORE 
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COILUMBIAN Homeshop Vises 


@ No. D33' with replaceable steel jaw faces @ No. D63'/2 with smooth jaw faces 


With the introduction of the new D332 and D63'2 No. D33'2 and No. D63'/2 are easier to use . . . more 
Vises, Columbian offers a complete selection of the most positive and precise in operation . . . outperform other vises 
modern line of homeshop and “workshop” vises ever pro- of similar sizes and prices. Before you buy, look first af 
duced by any manufacturer. Completely redesigned to meet these 2 fine new Columbian models. They are worthy 
today’s needs, these vises abound in exclusive features. additions to the world’s most famous vise family. 


display them both . - - 


faces 
teel jowW 
p33 °/2 replaceable S 





they'll sell themselves - 


S 
p63 °/2 smooth jaw face 








Only Columbian 
gives you these features! 


. Extra heavy steel beam. 

. Columbian “balanced” castings for super 
strength. 

. Extra large back jaw anvil and anvil horn. 

. Cold-rolled steel screw. 

. Slip-proof screw collar. 

. Handle balls forged from handle stock. 

. Famous “3-point” Tri-Grip permanent pipe 
jaws. 

. Positive locking swivel base, with slip-handle 
lock nut, 

. Polished jaws and anvil. 

. Bright Columbian Red finish 

. and packed individually in attractive oe 

cartons! 


Specifications that challenge comparison! 





Vise Neo. D33'\2 D63'/2 





— 


Jaw Width, Inches 3'% 








Jaws Open, Inches 








The Columbian Vise & Mfg. Co. 


Pipe Capacity, mma CLEVELAND 4, OHIO 


— 








Approx. Weight, Lbs. 


L———— — — 


Vises Per Cose ; Also manufacturers of Columbian Levels 





= 











Shipping Weight, Lbs. 
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ISPLAY. .. sma. space! 


‘CRESCENT TOOLS — 


Shoe am 


A complete and compact hand tool 
department that takes up about as 
much space as one man and sells 
faster than a dozen clerks. Mounts 
any twelve of fifteen standard 12” x 
24” Crescent panels and revolves 

easily on ball bearings. 
Crescent display panels contain 
only fast-moving items and are fin- 
(eae = ished in eye-catching yellow with 
a oo DS maroon trim. Tools mount on hooks 
or special brackets with space pro- 
vided near each tool for pricing. 
Panels are supplied at cost of tools 
only. A nominal charge is made for 


the floor stand. Ask your jobber. 








EASELS FOR DISPLAYS 
These wood mounts attach to 


FS3 FLOOR STAND either size display to provide a 


free-standing unit for table, 


Overall height, 68”. Floor to ceenene On SAnaie eam Sup 
akon 7 ~tsaitieealetr yan plied at no charge. Irder rom 
ae 7 +4 4 te the factory, specifying “single 

ipping weight, otand only, for one board or “double” for 
66 Ibs. two boards, back to back. 




















CRESCENT TOOLS — 
Cive Wings le Work 


®) 


mS Sign Oh lhe Cf rtésan 


~ CT 
v 


— 


=) Syl of Ciccllenre 


Crescent is our trode-mork, registered in the United Stotes ond abrocd, for wrenches and other tools. Sold by leading distributors ond retoilers everywhere ond made only by 
CRESCENT TOOL COMPANY, JAMESTOWN, NEW YOR K 
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» Wiahandle 












Dress-up your Holiday Display with America s 
great, new hammer with the handle that's 





stronger than steel—with the hickory feel. 
A gift that’s sure to make a hit. 
Order now — 


3 Doz. (shelf box) No. F-55X 
Seles cles Milel-talliil-te Me oh am Gal ile ml et el) 


Pee eee eee eee eee eeeeeeeeeeeeeees @#eeeeeeeeeeeeeeeeeee 


Lot ae 


iz FEATURE 





Furnished with leather sheaths Finest mahoganized hickory \ Ss 
| alelalel(-MeCAgel o)elte Mae slele diac Malle) slilels eo dilimelele Mell Mm olelare & % 
: SA 
’ i 
| X 682 “yo Dox * 


Each shelf box identified by Christmas label 





Order now by catalog number 




















lliustrated below are other 
Popular Plumb Gift Tools 








the XOAN 111, 







the X2962 


Order by Catalog Number 
in full shelf boxes 


Autograf Tools 
Polished Head—Red Handle 
Nai! Hammers Cet. No. Shelf Box” 
Octagon Face XOANTI“ '% Doz. 
Round Face XCNII42 % Doz. 
Half Hatchet XAH2 “Ys Doz. 





Plumb [oc!s 
Black Head—Red Handle 
Nail Hammer x81 % Doz. ox 
v Half Hatchet X2962 Ys Doz. 
*Eoch shelf box will be morked with Christmas 
é label for ecsy identification. 
HAMMERS - HATCHETS + AXES - FILES 


: Only Plumb Tools have PERMABOND.. . 
the revolutionary handie assembly that keeps handles tight 





here’s the 


LINE-UP 


ro) Met -¥-Teitare 
wholesalers 
salem salle) mm ial — 
J ood F- 1 oT 7 a TT E 
re) Mm ial — 


ls your name on this list? If not 

drop in on us at the Shows 

and find out what the FULLER MUTUAL 
COOPERATION FRANCHISE can mean to 
you and your profit picture! These 


jobbers have found it really pay 


at the 
Chicago Show 


~Booth 20 


at the Atlantic 
City Convention 


_ -~Booth S41 


Allensworth-Carnahan Co House-Hasson Hdwe. Co Roanoke Hdwe. Co 
Allison-Erwin Co Hunt & Mottet J. Russell & Co.. Inc 


American Hdwe. & Equip Idaho Hdwe. & Pig. Sy S. & M. Co 


American Whise. Hdwe. Co 
Janney. Semple. Hill & Co Saginaw Hdwe. Co 
Banner Hdwe. Dist. Co. Jennison Hdwe. Co Sait Lake Hdwe. Co 
Bay City Hdwe. Co Jensen-Byrd Co a , 
Beck ° nm echt man Gwe 0 
Selbnas Nees tL Mily. Co Keith-Simmons Co., Inc Seller Bros. & Co 
Bigelow & Dowse Co Kelley-How- Thomson Co Shane & Hays 
Key Hdwe. Coa Shapleigh Hdwe. Co 
Blish, Mize & Silliman 
Wm. L. Blumberg Co Knight & Wall Shield & Bro 
Booker & Co Kruse Hdwe. Co Sioss & Brittain 
Bostwick-Braun Co. Lee Hdwe. Co Smith Bros. Hdwe. Co 
A. N. Brady Whise. Hdwe Chas. Leonard Hdwe. Co.. Inc Smith-Woodwell. Inc 
Brown-Rogers-Dixson Co. Lincoln Supply Co.. Inc Southern Sply. Co 
Budrow & Co H. G. Lipscomb & Co Southwestern Hdwe. Co. 
Buh! Sons Co. Loeb Hdwe. Co Spicola Hdwe. Co 
Long-Lewis Hdwe. Co Standard Whise. Hdwe 
Canton Hdwe. Co. Louisville Tin & Stove Co Stanley Hdwe. Co 
ark Howe. Co.. Inc 
Geo. A. Clark & Son H. J. McCarty Stratton & Terstegge 
Clarke-Siviter Co., Inc C. M. McClung & Co Stratton-Warren Hdwe. Co 
M arshall-Wells—Duluth Strevell-Paterson Hdwe. Co 
Decatur & Hopkins Co M arshall-Wells—Portland Superior Mdse. Co 
Dinkins-Davidson Hdwe Marshall-Wells—Seattle Supplee Biddle Steltz Co 


UTUAL 
OOPERATION 
RANCHISE 


Dunham & Wanson Co Marshall-Wells—Srokane Teague Hdwe. Co 
Dutton-Lainson Co Masback. Inc W.A.L. Thompson Hdwe. Co 
; wet : May Hdwe. Co Towers Dist. Co. 
mery-Waterhouse Co Miller Bros. Hdwe 
Emmons-Hawkins Hdwe. Co M oor e- Handley—Birm Union Hdwe. & Metal Co 
Morley Bros Van Camp Hdwe. & tron Co 
Farwell, Ozmun. Kirk & Ce M orrow- Thomas Virginia-Carolina Hdwe. Co 
Fetterman Hdwe. Co. Morse Hdwe. Co 
Florida Hdwe. Co Walter Hdwe. Co 
Fones Bros. Hdwe. Co Nash Hdwe. Co oe Ne 
C. D. Franke & Co Nusbaum Whise. Hdwe. Cc West Texas Whise. Sy 
Garehime & Boone Odell Hdwe. Co Geo. C. Wetherbee & Co 
Glasgow Supply Co Oklahoma Hdwe. Co Wiant & Barr Hdwe. 
Graves-Humphreys Hdwe. Co. Orgill Bros. Wimberly & Thomas 
Greer & Laing Witte Hdwe. Co 

Paxton & Gallagher Co Worth Hdwe. Co 
Harco Hdwe. Co Peaslee-Gaulbert Corp Geo. Worthington Co. 
Hardware Dist. Co I. W. Phillips & Co Wright & Wilhelmy 
Harver & McIntire Phoenix Hdwe. Co—N.J. Wyeth Co. 
Henkle & Joyce Presmen News Co Zork Hardware Co. of N. Mex 
Hibbard, Spencer. Bartlett Co Pittsyivania Héwe. Ceo 
Hoffman Hdwe. Co 


Railey-Milam Inc 
Honeyman Hdwe. Co 


Richards & Conover—KC 


Ce 


FULLER | TOOL COMPANY, INC. 


j 
a 
‘ 
/ 
| } 
; 
‘ ~ 


hy 


te Rein 6 3522 Webster Avenue, New York 67 
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H. J. Hovekamp, /eft, 
reiis Q@ customer stana- 
ing by one of his out- 
door displays the 
proper way fo paint 
untinished furniture. 
Note rental lawn roller 
to the right. 


How to attract passersby 


Kentucky dealer says, “‘It takes a 
broad front to attract transient 
trade.’ His store is wide, but not 

deep, to carry out his merchandising 
idea. Store’s services and variety also 


pull permanent residents from wide area 
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Which is preferable for a heavily traveled highway, 
a wide-front store of shallow depth, or a narrow-front 
unit running back 70 or more feet? 

The broad front on a heavily traveled highway gives 
the dealer better opportunity to attract transient 
trade. And it helps to build store traffic among resi- 
dents of the trading area if the display room is well 
lighted, well stocked and neatly arranged to show a 
wide variety of home needs. 

Your casual passerby is attracted by a wide-front 
unit with offerings of seasonal and 52-week lines 
plainly evident inside the store and in fair weather 
shown along the outside of the front. People are fur- 
ther attracted if you have some off-the-highway park- 
ing space in front of your store. 

Like the local motorist wishing to park where he 
shops, the transient customer will go where there is 
provision for him to park. 

And the local shopper will go to the hardware store 
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A customer receives his paint order at the service 
counter, as Mr. Hovekamp records the sale. Heavy 
paint sales the day this photo was taken account 
for depleted stocks on the she/ves. 


in which he can get good do-it-yourself materials and 
advice, plus service on power mowers and on big-ticket 
appliances. That local shopper must be reminded of 
your store through consistent advertising, whether in 
newspapers, by direct mail or some other method. 

Hubert C. Hovekamp takes advantage of the heavy 
traffic passing his angled visual-front store on Alex- 
andria Pike in Fort Thomas, Ky., with good display, 
a well-stocked store and eye-catcher outside displays 
whenever the weather permits. 

He advertises his merchandise and services in his 
trading area to constantly remind people of his loca- 
tion and offerings. 

Hovekamp Hardware is 50 ft wide and 35 ft deep. 
In effect, the entire store window is a large showcase 
with its angled visual-front building providing re- 
cessed outdoor display facilities. 

Constructed early last year, the store replaces a 
very narrow-front unit with an annex in the form of 
an old trolley car. The new quarters are located right 
next door to the old makeshift store. 

With the new quarters many passing motorists get 
a fairly good view of the interior of the store, rather 
than a fleeting glance. 
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Angled visual-front 





Mr. Hovekamp adjusts a power mower as a customer waits to 


+ 


toke it home from the firm's service shop. The shop provides 


the solution to many customers equipment problems 


The recessed front provides a wide canopy under 
which seasonal merchandise is featured whenever the 
weather permits. Although that outside display is 
chiefly an eye-catcher for motorists using the high- 
way, it also attracts many pedestrian shoppers. Many 
sales of seasonal merchandise are made right in the 
open. 

A recess in the curb in front of the store provides 
parking area for four cars at a time. State law pro- 
hibits parking on a highway, so a section of the side- 
walk was lowered almost to street level. 

A large parking area at the rear of the store pro- 
vides additional facilities for the firm’s customers. 

Mr. Hovekamp enjoys doing service repair jobs, and 
has a 12x44-ft shop across the rear of his store. Sharp- 
ening and other service on hand and power mowers 
and service work on electric housewares and on big- 
ticket appliances is offered in the shop. 

To promote self selection, open display features as 
wide a variety of merchandise as is possible. Aisle 
fixtures are in the form of six-foot units with five 
graduated display levels, these units running paralle! 
to the front of the store. 
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store with seasonal outdoor merchandise 


displays attracts many transients 





Three banks of these units are used with a break 
in the center of each section to provide easy access to 
the rear-of-the-store service and repair desk. Top 
shelves of these units are 18 in. wide, those at the 
bottom being 48 in. wide. Half sections of these dis- 
play fixtures are used to provide shelving at each end 
of the display room. 

Storage space for the new store is provided in a 
full-size basement. 

Eight years ago Mr. Hovekamp leased a small store 
fronting on Alexandria Pike, with a five-foot wide 
display window and attempted to attract good store 
traffic. When the local traction company discarded 
electric trolley cars for motor buses, Mr. Hovekamp 
bought one and made a display window out of it, plac- 
ing it next to the old store. A continuous plate glass 
window was placed in the wheelless trolley car set on 
foundations a few feet from his narrow store. 

The street car display room was topped with a large 
electric sign. Sales to transient trade showed a steady 
increase with the addition of the trolley display room. 

Using his experience with the broad display front 
as a guide Mr. Hovekamp built the new store. The 
shallow depth makes it seem as though paint shelves 
in the rear of the store are just inside the display 
window. 

The angled front recesses three feet to the center 


doorway and has a concrete apron running the full 
length of the front to provide good sheltered space for 
window shopping and facilities for outdoor displays. 

To further attract customers to the store, Mr. Hove- 
kamp made curb stone standards to advertise his ser- 
vices and weekly specials. These standards attract 
many passing motorists. 

A weekly paid-circulation newspaper circulated in 
northern Kentucky, and his own mimeographed hand- 
bills distributed in the locality and surrounding com- 
munities several times a year helps to attract store 
traffic. 

The handbills are distributed from house-to-house 
by high school students. Hovekamp Hardwares hand- 
bills are used to feature special offerings in seasonal 
merchandise as well as do-it-yourself lines of mer- 
chandise which attracts traffic throughout the year 

The new store is paying dividends in greater traf- 
fic, more impulse sales and larger sales to individual 
customers. 

Although displays are arranged to encourage self- 
selection and to enable customers to freely handle and 
easily inspect all merchandise, Mr. Hovekamp believes 
in the importance of personal salesmanship to sell 
merchandise and service. To this end he studies new 
merchandise to be in a position to answer the ques- 
tions of new or long-time do-it-yourself enthusiasts. 


Broad front is a merchandising aid tor this store in attracting transient trade. 
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- | HARDWARE 


Kings Hardware is a modern store near the hub of the new shopping center so that it benefits from traffic flowing 


in both directions. 


Whether your store is located in a shopping 


center or a business district — make your 


Display Windows Pay Their Way 


Paint department fixtures are designed so that all 
shelves are easily seen and customers are en- 
couraged to serve themseives. 


PLce — Me 
~ = - '¥330002 FERRER 1 tH 


eeeans Ethel 
REET IE ~sicsst 
'f 


Any modern shopping center creates traffic, and 
smart merchants see to it that their stores attract their 
share of attention. The average customer in a suburban 
shopping center lives in a relatively new house or is in 
some stage of building a new house. His needs are 
almost endless—appliances, hardware, paint—to men- 
tion just a few. 

Working on this theory, L. Hugh Sills and his son 
Lyn, who run King’s Hardware in a new shopping 
center in Fayetteville, N. C., are making every effort 
to reach home owners at home as well as at the store. 
King’s, at the present time, is the only store in this out- 
lying shopping center which handles major appliances 
and television. 

Mr. Sills and his son know that shopping center 
patrons like to walk around after they have made their 
purchases to see what other stores are there and what 
they have to offer. The Sills want traffic to know that 
their store carries a large appliance line. For this rea- 
son appliances are displayed in the windows and in the 
front of the store and there is an active follow-up 
policy on appliance prospects. This store reaches a 


HARDWARE AGE, SEPTEMBER 29, 1955 


















major portion of all the shopping center traffc. 

Each morning E. N. Carroll, an experienced appli- 
ance man who is in charge of King’s appliance depart- 
ment, takes care of store demonstration appointments. 
In the afternoons he calls on appliance customers and 
prospects in their homes. 

Mr. Carroll finds that this is a good way to establish 
a new store. Once he has sold an appliance to a cus- 
tomer, he frequently gets the names of friends or rela- 
tives who may need appliances. Between store demon- 
strations and calls in the area, he is kept busy making 
contacts, demonstrations—and sales. 

At King’s Hardware there is no hesitation about 
mentioning reconditioned appliances if there is any 
indication that the customer does not want to buy a 
new item. This is a necessary part of the appliance 
business and can be highly profitable if it is carefully 
managed. There is a big area for profits on recondi- 
tioned appliances—80 percent of appliance prospects 
who come to King’s Hardware have trade-ins. These 
are taken in with a fair allowance, reconditioned, and 
placed on display for resale. 

In approaching an appliance prospect Mr. Carroll 
believes that it is best to first mention items that are 
not found in every home such as the garbage disposal 
unit. This approach frequently brings sales that would 
be otherwise overlooked. It is easy to then move on to 
the more competitive items that are found in nearly 
every home. Practically every woman wants an auto- 
matic washer and drier and any housekeeper who has a 
washer that is two years old or older can be persuaded 
to make a trade for a newer model if the advantages 
are made clear to the customer. 

“On a call to a prospect’s home we try to get the 
housewife and her husband to come to the store for a 
demonstration and to look at different models of what- 
ever appliance they are thinking of buying,” states Mr. 
Carroll. “We stress that there is no obligation to buy 
and we have little trouble getting couples to accept our 
invitation to visit the store. All of our demonstrations 
are by appointment and we try to do a real demonstra- 
tion job for our prospects. There is nothing like a good 
demonstration to help clinch a sale.” 

Appliance presentations at King’s are usually ap- 
proached from the idea of what an item will do for the 
housewife’s daily household schedule and the family’s 
comfort. Such a sales approach will show results when 
a housewife begins to discuss her particular appliance 
problems with you. 

For displays inside the store, islands of different 
sizes are used. They are 5x8 ft., 6x10 ft. and 5x5 ft. 
They were designed by the elder Sills and constructed 
locally. All display fixtures are finished in a light stip- 
pled gray that does not show dust and is neutral 
enough so that the color will not overshadow the mer- 
chandise displayed on it. This finish for the fixtures 
was also chosen with the thought that it would wear 
well and resist the scuffing that occurs near the floor 
and causes fixtures to look shabby in a short time. 

Other merchants in the shopping center do individual 
advertising as well as group promotions in which 
King’s Hardware participates. The hardware store uses 
more space regularly than the other merchants. The 
appliance line usually gets feature treatment. 
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How to Sell More Guns 


Knowledge of guns, early promotion, 


good display are keys to more sales 


Know the story of the guns you sell. You may be 
missing a good source of extra profit by not giving 
sufficient attention to gun, ammunition and related 
ntormation. lines merchandising. 

Study your customers’ needs, their preferences and 
their gun buying habits. The fact that many gun 
owners have several numbers is not an indication that 
they will not be interested in acquisition of new models 
just on the market. 

A Texas hardware dealer, Lamar Stagg of Stagg 
Supply Co. in Beaumont has what he calls his five- 
point plan: 

One—Salesmen suggest to every man entering the 
store that he look at new guns in stock. If the pros- 
pect says he would like to buy the new gun but cannot 
afford it, purchase on a lay-away plan is suggested. 

Two—tThe firm begins promoting guns early in the 
spring to remind customers coming in for fishing sup- 
plies that they will want guns and ammunition for the 
fall. 

Three—Quality guns are stressed. Men sold on 
known quality-brand guns are found to be quick to 
remark that if they wanted something cheap thev 
would buy a second-hand gun 


InNNOT answer 


Four—Well-arranged, open displays encourage cus- 
tomers to handle and examine guns before the sales- 
man approaches them. 

Five—Give customers as many good reasons for 
buying new guns, at an early date, as vou can. 

Stagg’s does these things and when the firm decided 
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to place more emphasis on this department it in- 
creased its 1954-1955 hunting season volume 50 pct 
over the comparable period a year previously. 

The firm’s gun department is located just inside 
the front door with 18 different models on display. 
Each of the guns is a different type. 

Ammunition is displayed next to the gun section, 
a full stock of ammunition for every gun sold by the 
company being available. A full line of hunting acces- 
sories is stocked including shell vests, hunting caps 
and coats, decoys and cleaning oils and grease. 

Lamar Stagg says, “Many of our customers have 
two or three guns at home, but will buy new models 
to replace them if they are properly displayed. If we 
give them good reasons for adding to their gun collec- 
tions they can be interested in buying more rifles or 
shotguns 

“We are fully confident that one out of every 10 
men coming into the store wants a new gun. Most of 
them put off buying one until they are invited to look 
at the new numbers. A man interested in buying a 
gun usually likes to be left alone to handle and study 
it. We find that customers appreciate our understand- 
ing of this desire. Many sales result from this policy 

“Gun safety is one of the big facts brought out in 
our conversations with prospects. We explain that the 
safeties on guns will wear out and sometimes snap 
off to be dangerous. Savings in ammunition are 
stressed, for we remind sportsmen that newer guns 
will help them to bag more game with fewer shots. 


“IT recommend p rhinis sales every month.” 
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Housewares are displayed in a 
32-ft wall 


shelves and fluorescent lights. 


cabinet with glass 


Launching a Hardware Store 


Ruskin 


Heights Hardware in 
Kansas City, Mo., is a new hard- 
ware store—one that showed signs 
of success from the start. Success 
is no accident in the hardware 
business—it demands careful plan- 
ning and close attention to details. 

According to Louis, Adolph and 
Paul Angotti, brothers who own 
Ruskin hardware, location is the 
most important consideration in 
starting a hardware store. They 
chose a spot near a large suburban 
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.. - demands careful planning 


development which included more 
than 9000 average income families. 
As a result of limited budgets, 
home owners in this new commu- 
nity usually do their own work 
when something needs to be done 
around the house. 

In any new community, home 
owners are constantly making 
changes and additions that create 
a ready market for sales in hard- 
ware, building, electric and plumb- 
ing supplies. For instance, the 


Angotti brothers figure that the 
average person who adds a room to 
his house spends $50 at the local 
hardware store. 

After careful consideration to 
location of the store, the next 
problem is interior layout. 

Inside their store the Angotti 
brothers follow a four-point pro- 
gram to convert traffic into cus- 
tomers. The key to their mer- 
chandising plan is: effective store 
arrangement to lead customers 


HARDWARE AGE, SEPTEMBER 29, 1955 








down the aisles, open wall and 
island displays that encourage cus- 
tomer selection, substantial stocks 
of do-it-yourself lines, and promo- 
tions on special-price items. 

Substantial volume from the 
first day is the result of the mer- 
chandising system that arranged 
merchandise with feminine appeal 
on one side of the 30x75-ft store 
and the men’s items arranged on 
the opposite wall. Two 48-ft il- 
luminated canopy display fixtures 
along the walls and eight 4x8-ft 
island fixtures emphasize displays 
in the front of the store. The aim 
is to attract customers and then 
draw them down the aisles through 
the other displays. 

Sporting goods attract men at 
the front of the store. This display 
is 12 ft long and is followed by a 
16-ft builders’ hardware section, a 
12-ft tool display, and a 4-ft nut 
and bolt and electrical supplies 
cabinet. Plumbing and power tools 
island displays can be shifted as 
seasonal display needs change. 


Sells to homeowners 


In the rear, on the men’s side, is 
a 77-bin section for pipe fittings, 
a 14-ft garden tool display, a 4-ft 
window-glass rack, and an 8-ft 
divided nail bin built into the 12-ft 
wrapping counter. 

Housewares in a 32-ft display 
attracts the women. This is fol- 
lowed by a 12-ft paint department 
and an 18-ft display at the back of 
the store of cleaning supplies and 
galvanized ware. At convenient 
spots, island displays of glassware, 
drapery and curtain accessories 
and kitchen gadgets are placed to 
attract the woman customer. 

All wall display fixtures have 
glass shelves for maximum light 
on the lower shelves so all items 
can be easily seen. There are three 
shelves to each fixture and items 
can be reached without stooping. 

Overflow stock is in the lower 
section of the wall fixtures and two 
of the island displays. Electrical 
and curtain displays have closed 
bases for overstock. It is common 
practice to replace stock on display 
immediately after a sale. 

Do-it-yourself items have moved 
quickly ever since the store opened. 


Aluminum is especially popular 
because of the home owners’ trend 
to making their own storm win- 
dows at 4 to %% of the price for 
the ready-made windows. 

Regular demonstrations promote 
the do-it-yourself line. 

Sales discussions stress the sav- 
ings in home projects and the fact 
that customers can avoid payment 
plans and interest charges by do- 
ing their own work. 


Operates rental service 


A steady stream of women visit 
the store for curtain and drapery 
needs. Curtain extension rods from 
18 in. to 148 in., hooks, goosenecks, 
traverse rods, and other items are 
displayed. Brass tubing, one of 
the best sellers, is cut to length on 
request. 


For customers’ convenience, Rus- 
kin Heights Hardware runs a 
power tool rental service and con- 
ducts a repair department for 
small electrical appliances. These 
are part of a good customer rela- 
tions plan. 


Farms out repairs 

Appliance repair is strictly a 
customer service. Repairs are 
farmed out and they are not ex- 
pected to turn a profit but they pay 
off in the traffic that they create. 

To sustain interest in the store, 
the Angotti brothers place one ad 
in each of two community news- 
papers to keep store traffic moving. 
These ads draw attention to mer- 
chandise specials and the seasona! 
change in hardware needs. 


The paint department includes a four-foot accessory display with storage 
space below for surplus stock. 
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22-Week Lay-away Plan Helps 


Build Store Tratfie 


Southern firm encourages small 
deposits at any time of year for 
reserving merchandise. Another 


service is punch bowl set rental 


A year round Lay-away program and punch bowl 
and punch glass rental service are good traffic builders 
for the housewares department of Dunn Bros. Hard- 
ware Co. in Daytona Beach, Fla. 

Mrs. George A. Wolf, manager, reports that the 
Lay-away plan worked so well on housewares during 
the Christmas season that the program was extended 
to cover this type of buying each month of the year. 
Women of modest means, as well as those from well- 
to-do homes, particularly like to make purchases of 
special housewares items out of their household opera- 
tion allowances. 

A sign in the store and fastened on the wall has this 


W al! sign resuits in many first-time visitors and iong-time patrons queries on this accommogotion. 
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invitation, “Use our convenient Lay-away. A small de- 
posit will hold your purchase.” 

The Lay-away invitation, says Mrs. Wolf, encour- 
ages Many women to buy more and costlier housewares 
items than they would buy if it were required that they 
pay for them in one lump sum. The idea of saving a 
small sum each week from a household budget justifies 
many of these extra purchases in the minds of cus- 
tomers. 

Each time one of these customers visits the store to 
make a partial payment she is reminded of other mer- 
chandise she will buy on impulse. 

The second traffic building idea used at this store is 
the rental] of fruit punch bowls. Five large bowls are 
kept in stock for rental at $1 per day. Sometimes al! 
five of these bowls are booked for rentals a solid month 
ahead, which indicates the demand for them in this 
area. Glasses are also rented at 35¢ per dozen. Each 
punch bow! rental customer usually rents from one to 
two dozen glasses, too. 

Many people who rent bowls eventually buy one of 
their own, says Mrs. Wolf, and thus the rental service 
is an excellent advertising feature for this line. The 
store usually carries a shelf display of bowls for sale, 
along with a sizable showing of glasses. 


Perforated background in window permits showing gift 
items at many levels and in wide selection. 


il 
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Mrs. Wolf makes effective use of wall space. Per- 
forated board background in light blue and yellow is 
used in two wall sections along with glass shelves to 
show dishes and other items to advantage. A wall dis- 
play of distinctive teapots has stimulated a good volume 
in this line. 

Gifts are wrapped for customers without charge, un- 
less some special gift wrap is desired, and then a small 
charge to cover cost of materials is made. The house- 
wares department also receives the benefit of some 
excellent window displays many times yearly, as it has 
been found that such windows will bring local women 
and also visiting tourists into the store to browse 
around. Mrs. Wolf’s friendly disposition and willing- 
ness to serve, too, makes a big hit with numerous cus- 
tomers who like help in selecting gifts for various 
occasions. 

A recent window display, featuring a background of 
light green perforated board, containing glass shelves, 
was responsible for bringing in many women to look 
over the gift section. 

This store also has an extensive advertising program 
in local newspapers and the gift department receives 
considerable publicity on new and regular items in the 
copy. 


Wali displays teature in neat, specialty 
variety of merchandise without crowding 





Large lettering stressed the fact that this window had ideas for home decoration. Letters were made of white paper, 
suspended with thin wire. 


Make your windows tell 


Convinced that a neighborhood 
hardware store can profit by the 
experience of department stores 

ale tor ry with their well-planned windows, 
a Ss S Ss 5 Bob and Don Warter pay particular 
attention to the theme and idea of 
window displays. 

At Warter’s Hardware at 2907 
Sixth Avenue in Tacoma, Wash., 
Far-western firm believes that every window a a Se ae | 
: modeled to provide better facilities. 
Bob Warter says, “A department 
should have an idea. Its eye-catcher displays recnig spends many thousands ba 
; , dollars each year on window dis- 
y promotion. My brother Don 
employ varied methods to stop and I believe that they can be used 

effectively for our store. 
“We placed a number of mail 
traffic and pull it into store boxes, a staple hardware item, in 
one of our windows. In the rush of 
store operation we never got 
around to putting price tags on 
them. Nevertheless we sold more 
mail boxes in a month than we had 
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Raised store lettering ahave the canopy ith concealed background lighting ond well-lighted dark ba kgrounds in wine 
dows provide eye-catching contrast. 


High background permits display of a wide variety of tools in this 


window. Placards suspended toward the top and white border for 
background were effective props in this window. 


previously sold in a full year’s time. 

“Later, we decided to see what 
results we would get by putting 
in a window featuring fireplace 
screens and accessories. They are 
a good margin item in which we 
had never developed satisfactory 
volume. That one display sold more 
screens and accessories within two 
months than we had previously 
sold in eight years of business. 
Included were 10 orders for spe- 
cially built fireplace screens, with 
accessories.” 

When the store put in its new 
assortment of milk glass giftware 
last spring, the merchandise was 
featured in one of the store’s win- 
dows. More than $1,200 worth of 
this ware was sold between 
Mother’s Day and Thanksgiving. 

Warter’s Hardware is a modern 
and neatly arranged store with 
angled windows. Until recently the 
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Fireo ace equipment in brass. COD- 
per and black finish were inter- 
estingly arranged in this dispiay 
with each item bearing g large 
price tag. Panel background was 
used to support shelves on which 


were shown fireplace SCTeEeNS. 


firm used open-back windows with 
displays kept low to permit passers- 
by and window shoppers to see the 
interior of the store. 

Last summer black perforated 
board backgrounds were installed. 
One of the windows has this back- 
ing fairly close to the ceiling, that 
in the other unit being of lesser 
height. 

Considerable space for interior 
display was gained by installation 
of the window backgrounds. Mr. 
Warter says, “I believe that people 
should be able to look into a store’s 
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interior at several points so that 
they can get a general idea of its 
appearance. I see no reason why 
window-shoppers should see the 
entire interior from all points along 
the front.” 

The Warters plan to break up the 
background of the larger window 
into two sections, with a narrow 
opening between the two sections. 
This will enable shoppers to see 
some of the interior of the store. 
Another planned change is to ex- 
tend the window platform a foot or 
two farther back into the store. 


— 


Cartoons on the black background 
and a barre! with staft-built can- 


opy to form a wishing well helped 


attract attention to cabinet hara- 


. . “a 
wore ma cama ODDIICOTIONS “\¢ + 


Bob and Don Warter give much 
thought to planning and executing 
a window display. The black per- 
forated board provides good con- 
trast for many hardware store 
items. 

When they display merchandise 
such as black wrought-iron table 
legs, a special background panel is 
super-imposed upon the regular 
backing. Other simple devices, such 
as a white border around the black 
backing, help to attract attention. 
White borders have been made of 
adding machine tape. 
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This narrow, high 
display unit oc- 
cupies front-of 


the-store 


spoce 


as o reminder of 


anglers 


equip 


ment carried in 


stock 


Southern dealer's service 


to vacationing anglers builds 


good volume in 


wide variety of fishing 


equipment and related items 


Fishing Equipment Repairs 


Promote Tackle Business 


Fishing rod and reel repair ser- 
vice, complete stocks and good dis- 
plays makes fishing gear a big line 
for J. T. Manning in Punta Gorda, 
Fla. 

With a great influx of temporary 
residents for about 10 months of 
each year, many visitors want to do 
some fishing. Mr. Manning keys his 
displays to the needs of these cus- 
tomers. 

A large sign on the side of his 
building features fishing tackle and 
other lines of interest to tourists 


and permanent residents. The sign 
is visible from a nearby heavily 
traveled highway. Many first-time 
customers are attracted by that 
sign, visit the store to inquire about 
repairs to their favorite fishing 
gear, then remain to browse and 
buy other merchandise on impulse. 

The firm repairs about 250 reels 
a year with charges running from 
$1 to $3 per job. Mr. Manning and 
one of his assistants do the repair 
work. 

Rods, fishing nets and other items 
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are given front-of-the-store display 
on a wooden display rack 3 ft wide, 
15 in. deep and 6% ft high. It is 
built of thick lumber to hold many 
rods and nets, the base being used 
for showing minnow pails, lanterns 
and other fishermen’s accessories. 

Heavy equipment for tarpon 
snook, red fish and sheepshead are 
supplemented by items for fresh 
water anglers. 

With good fishing in both salt and 
fresh water the store serves as an 

(Continued on page 207) 





Cornerstone of the 
Kay Hardware's gar- 
den supply business is 
the professional gar- 
dener who mokes fre- 
quent calls back to the 
store for his supplies 
and replacement 
needs. 


Professional Gardeners 


Bring Volume Sales 


Kay Hardware in Los Angeles 
likes to do business with profes- 
sional gardeners. Counting many of 
them on his customer lists, pro- 
vides Kay Fukuyama, store owner, 
with a sizeable yearly volume, in 
garden supplies. The store expects 
about $150 in new garden tool sales 
from each of its professional cus- 
tomers. 

One reason for this is that the 
professional gardener uses his 
tools and equipment harder and 
needs more frequent replacements. 
Another reason, as Mr. Fukuyama 
discovered, is that the professional! 
has a happy habit (for the store) 
of misplacing or losing his tools. 
Since they represent his livelihood, 
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W est Coast dealer finds he can count 


on $150 in garden tool sales a year 


from each professional gardener 


back he goes to the store for new 
equipment. 

It adds up this way. In a year’s 
time, Mr. Fukuyama points out, it 
is normal for the professional to 
replace a grass catcher five times; 
grass and hedge shears three 


times; hose nozzles and sprinklers 
six times. 

He carries several lengths of 
hose which last about a year. His 
spray tank usually lasts six months. 
Extra pruners, spades, cultivators 

(Continued on page 208) 
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A typical sample of the firm's six- 
times-a-week reminder of the vari- 
ety of merchandise offered at the 
store. 


Limited Budget Advertising 


How can a hardware store with 
a limited advertising budget con- 
stantly remind the public of the 
thousands of 
stocks? 

Willard B. Arnold, Waterville, 
Me., hardware dealer, asked that 
question of a General Motors execu- 
tive four years ago when they were 


items it regularly 


discussing advertising during a re- 
tailers’ convention. He was given 
an idea which he has used for four 
years. 

Here’s how the idea is used: 

Six days a week Arnold’s uses a 
two-column, 4-in. display ad in a 
daily paper in the same spot on the 
back page. Other advertising is 
used from time to time in another 
section of the newspaper. 

The Arnold ad shows a locomo- 
tive pulling freight cars, next to 
which is the message, “Arriving 


today at Arnold’s.” Below it are 


listed a group of lines of numerous 
types. The bottom of the boxed ad 
invites people to “Watch this space 
daily for merchandise arriving in 
our store.” 

Mr. Arnold says, “We have a 
regular form made up. One of the 
people in our office lists on it some 
or all of the items we have received 
that day, taking the information 
from the invoices.” 

By listing indiscriminately all 
the many items arriving daily, 
Arnold’s frequently comes up with 
some strange combinations—oven- 
ware, stove bolts, washing machines 
and wood screws. 

Mr. Arnold further says, “By 
working up this apparently haphaz- 
ard list, we get across to the public 
the fact that Arnold’s carries an 
infinite variety of merchandise. 
This ad gives us a chance to tell the 
public about things we normally 
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would not spend money to adver- 
tise—wood screws, nails and stove 
pipe for example. 

Occasionally the ad appears in 
the paper with nothing but blank 
white space underneath the stand- 
ing head. The list varies from one 
to a dozen items. 

When Mr. Arnold found himself 
wondering whether the ads have 
value, on more than one occasion, 
he checked with people in each of 
his departments and found that 
they were enthusiastic about the 
type of advertising he uses. 

it is not unusual for people to 
stop Mr. Arnold in the street to 
remark that they note he has just 
received some commonly sold mer- 
chandise. And each time an item, 
even a staple line, is listed there is 
increasing demand for it. 

The ad series won a citation 
from the Newspaper Advertising 
Executive’s Association in 1953. 
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Made and sold by the 
firm's staff, this home 
work bench is also 
used to display a vari- 
ety of hand and port. 
able power tools. 


Work Bench Displays 


Promote Tool Sales 


Staff-built work benches are a 
source of profit and a frequently 
used display prop at Mathew Lum- 
ber Co., Oscaloosa, lowa, hardware 
and building materials firm. 

These units are often shown in 
window displays with signs indicat- 
ing that they are home _ work 
benches. Many hand tools are at- 


tached to the bench, with some 
power units and other hand tools 
displayed on the work surface. 

Some customers purchase a 
bench and a few tools to start, later 
adding other items from Mathew’s 
extensive tool department. 

The firm caters to farmers, build- 
ers and do-it-yourself homeowners. 


Front of the company's yard with the hardware store at the right. 
Staft-built buildings for farm use are to the left of the store. 


SiG gag 
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One phase of its business is the 
building of portable hog houses, 
brooder houses, loading chutes and 
feed bunks for operators of 300 to 
500-acre farms. 

A 30-ft counter opposite the office 
is used for placing orders for build- 
ing materials. Flanking this counter 


(Continued on page 208) 
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Outdoor Displays Sell . . . 


Large volume of seasonal 


merchandise in far west 


White chalk on a blackboard and 
black lettering on a white background 
are good eye-catchers for this out 


agoor ia lot rN nat ntel ae, 


Protected trom the elements, this outdoor display attracts many first-time A canopied apron at the Spencer 
and older customers into the store to buy seasonal merchandise. Lumber & Hardware in Tacoma, 
~~) Ace ‘ ee Wash.., is used in good weather for 
*,. coe outdoor display of seasonal! lines 
In lawn and garden season spread- 
ers, a manufacturers’ display unit 
for steel goods and other long-han- 
dled items and a low platform on 
casters are used for outdoor dis- 

play. 


Uses tie-in ads 

Supplementing these mobile dis- 
plays are advertising in a loca! 
shopping news and a framed, neon- 
lighted bulletin board on one end 
of the store. 

The combination promotion, says 
Robert Spencer, “has been respon- 
sible for more than doubling sales 
of featured items. When passers- 
by note the displays or the bulletin 
board, many of them turn around 
to come in and purchase featured 
and other items.” 
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Part of the store's 60-ft sidewall display of paint and related merchandise, 


Relocates Paint: 


Doubles Volume 


To take advantage of greater 
store traffic on one side of store, a 
Missouri dealer moved paint 


into that area; Result—a sales increase 


How would you double the volume of your paint 
department? 

Searle Hardware in Kansas City, Mo., accomplished 
this objective by shifting paint and sundries from one 
wall to the opposite side of the store. At the same time 
he doubled his display space for paint and related mer- 
chandise and started a direct mail program. Window 
displays are used at least four times a year. 

Paint now occupies 60 ft of sidewall shelving plus a 
12-ft island. The $4,600 inventory includes two leading 
lines of paint and a wide variety of inside varnishes 
and enamels. Much of the increased inventory includes 
gallon cans of outside paints. 

Addition of artists’ brushes, decorative decals and 
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gold number decals has been the means of stepping up 
impulse purchases. 

Of the relocation of the paint display, Wallace Searle 
says, “This was the most important change we have 
made. More people swing down the side on which paint 
is now located than along the other, thus exposing them 
to our extensive stock of these and related lines.” 

Window displays and the direct mail program have 
helped to keep paint department turnover on the up- 
trend. Approximately 4,000 tabloid-size paint circulars 
are mailed to homeowners within a five-mile radius of 
the store, these being distributed four times a year. 

In the week following distribution of the 16-page 
promotional piece, says Mr. Searle, “we invariably do a 
booming paint business.” 


Offers low-priced gift 


Last fall, the promotional piece offered, at no cost, 
a hand-painted translucent plate to people who brought 
in a coupon filled out with their names and addresses. 
A 25¢ retail value, the plates cost 10¢ each. Sixteen 
dozen of these give-aways were distributed in two 
days. Many of the people obtaining the free plates 
bought a wide variety of paint and other lines. 

Special price offers in last fall’s circular included a 
$2.45 can of enamel for $2.21, a $1.86 container of floor 


enamel for $1.67 and a $1.75 can of latex wall paint for 
$1.56. 
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Service is one of the keynotes of the firm’s merchan- 
dising activities. Although catering to painting con- 
tractors, the store’s greatest paint volume is with do-it- 
yourself fans. Customers are encouraged to phone for 
advice on painting problems. 

Mr. Searle says, “We frequently visit customers’ 
homes to give them on-the-spot advice in solving a 
paint problem. Just recently a man phoned to inquire 
if we thought he was capable of painting the exterior 
of his home. I went out immediately with some litera- 
ture, and gave him some advice on how to do the job. 
He bought paint for the exterior and for several rooms 
and the basement of his home.” 

Taking advantage of the opportunities to make tie-in 
sales is one of the key merchandising ideas used by the 
firm. An inquiry for sandpaper brings questions by a 
member of the staff as to its purpose. Such queries 
often lead to greater sales of the requested sandpaper, 
plus paint remover, turpentine and other items. 

Increasing interest in wall paint in covering cracks 
and crevices in walls of older homes has prompted this 
dealer to add a stock of 14 colors of powdered paint. 
In addition to selling 20 to 30 lbs of the powder, a 
sponge and wall brush is frequently added to the order. 

Mr. Searles says, “Merely mentioning accessories 
needed to properly complete a job will add many a 
dollar to the paint department’s income.” 





Toys Make A Good 52-Week Traffie Builder 


A 12-month toy department is 
successfully used as a traffic puller 
for the Olympia (Wash.) Supply 
Co. Percy Bean, manager of the 
store says, “We needed something 
to draw people to our location, and 
three years ago we took on toys 
shortly before the Christmas sea- 
son. They were promoted in news- 
paper ads and by radio, with re- 
sults which amazed us. Our entire 
toy stock was sold out before Christ- 
mas. Since then we have maintained 
a permanent toy department, which 
we expand in the pre-holiday sea- 
son.” 


The large rear-of-the-store toy 


department has a sign over an arch- 
way leading into the special section. 
A sign with large lettering identi- 
fies it as Toyland, the sign being 
visible from the front entrance or 
any part of the main showroom. 

A few bicycles are sold, but the 
biggest job in wheel goods is in 
junior bikes and all types of juve- 
nile wheel goods. Dolls are steady 
sellers. 

A radio news program is broad- 
cast daily under sponsorship of the 
firm. For the holiday season at 
least a dozen spot announcements 
are used, most of them featuring 
the toy department. To stress the 


store’s location, newspaper ads give 
particular prominence to the firm 
name and store address. 

Outdoor equipment is featured in 
the store and in display windows. 
Just before the vacation season 
each year large posters showing 
mountain and seashore scenes are 
used as a background for windows 
showing outdoor furniture, summer 
sports equipment and beach goods. 

The store is kept open on Friday 
nights. Full single column news- 
paper advertisements were used 
with black border and large letters 
bearing the message, “The Olympia 
Supply Co. is open tonight.” 





how to get 


Training retail salesmen 


Better salesmanship in your store 





Here is a simple method for improvingthe selling skills of your store personnel. 
Just put the poster shown on the facing page on a bulletin board in the back of the 
store, in a stock area, or wherever store p2ople will see it frequently. 


This constant reminder of the qualities of good salesmanship will help any seri- 
ous member of your store staff improve his selling. The poster on the facing page is 
the third in a series of sales training posters that will appear in HARDWARE AGE. 
These posters were prepared by a hardwareman with extensive experience in the 
training of retail hardware salespeople. Each poster in the series will cover a differ- 
ent selling subject. The technique of presentation will be the same as that used so 
effectively by the armed services during the war to train military personnel in a 
wide variety of subjects. Each poster in this series will be full page in size. 
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Hordwore Age 
Capsule Counsel 


When you wait on customers .. . 
does your face look like this. . 


me, 


4. 


NO ONE LIKES 
A GROUCH 


A SMILE 
PAYS OFF IN SALES 


my 
>: 


A smile is a salesman’s greatest asset, yet it costs him nothing. Customers 
in our store are our guests. When a guest enters your home, you greet him with 
a smile. So should our customers be greeted with a smile. 

A smile and a friendly greeting makes a customer feel welcome and import- 
ant; it cuts down buying resistance and builds up your sales totals. 

Think back over your own experience. Don’t you prefer to be waited on by 
smiling, cheerful salespeople? It’s a proven fact that customers will buy more 
from a salesperson they like—and everybody likes a smile and a cheery greet- 
ing. Try a smile more frequently and you'll find it helps your sales. 
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When Otto Gilbertson, owner of 

° Gilbertson Hardware in Mt. Horeb, 

(Good Displa 7 Wis., decided to move his appliance 

y department to better quarters, he 

also seized the opportunity to set 

B fj up a 12-month toy department. 

ene its Toys had previously been chiefly a 
Christmas-season line. 


52 \4 k What was the result of the 
i ce permanent toy ‘vindow and store 


display prograin? 


be Farmers living as far as 20 miles 
Toy Section away shop at Gilbertson’s because 
they know of the 52-week toy de- 
partment. Traveling salesmen cov- 
ering wide areas buy toys at Gil- 
bertson’s rather than try to shop 
for juvenile items for their fami- 
lies in larger and busier cities in 
their territories. 

Mt. Horeb is a widely publicized 
vacation area, attracts many tour- 
ists in all seasons of the year. Toys 
are also featured on a number of 
billboards on highways leading into 
the city. Some customers, making 
a first-time visit to the store, re- 
mark that they came to buy toys at 
the store because they noted the 
highway signs. 

The toy department is 40 ft 
long, being 6 ft wide for half its 
length and 10 ft wide for the bal- 
ance. An archway at the center of 
the store connects the toy section 
with the main store. 

Toy displays are featured on 

Portion of the 52-week toy display on both sides three rows of glass shelving on 

of aisle leading into main display room of the firm either wall of the department. Mr. 
Gilbertson says, “One advantage of 
a long and narrow display room of 
this type is that customers walk- 
ing through it see toys wherever 
they look.” 

The 6-ft window display for the 

, toy department attracts many new- 
Removal of appliance department comers as well as transients going 
through the town. 
Toys are frequently featured in 
weekly newspaper ads, and get at- 
tention in handbills distributed to 
2000 rural boxholders twice a year. 
for establishing 12-month toy Mr. Gilbertson says that he also 
gets many new toy customers dur- 
ing the annual Mt. Horeb Fall 

section. 40-ft juvenile Frolic. This two-day promotion in- 
cludes special events of particular 
interest to farmers and their fami- 

department has own display window lies. Some of last year’s Frolic 
program was conducted in front 
of the Gilbertson store. 


to new location gave opportunity 


HARDWARE ACE, SEPTEMBER 29, 1955 













HARDWARE AGE SHOW PREVIEW ISSUE 


how to 
3 PLAN YOUR VISIT 
; to the 
NATIONAL HARDWARE SHOW 
Chicago Navy Pier Oct. 17-21 
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Hardware Show Preview 


you will get more out of the show if you 


Plan your visit in advance 


Here are some suggestions to help you get real benefits from attending 


the biggest display of hardware merchandise ever assembled 


It’s hardware show time again. 

More than $2 million worth of hardware and lawn and garden merchan- 
dise will be on display in Chicago on Navy Pier from Oct. 17 to 21. This 
exhibit, a vast array of new and improved lines, is open without charge 
to everyone in the hardware industry, to help them make more profits 
during the balance of 1955 and into 1956. 

This will be the tenth annual exhibit of the National Hardware Show 
and a new feature this year will be the special display of engines used on 
power lawn mowers and similar power equipment sold by hardware 
dealers. This special display is for the benefit of dealers who may have 
specific service problems to take up with engine builders and who may 
want information on the handling of parts inventory and operation of 
service shops. 

The merchandise exhibits will be in the two wings of Navy Pier. Hard- 
ware lines will be on the north wing. Lawn and garden lines will be on 
the south wing. 

Manufacturers and the show management have been busy for many 
months planning the exhibit and working up the individual booths and 
organizing sales and service staffs to man the booths. 

Now it is up to you. What you get out of this exhibit of millions of 
dollars worth of merchandise, and the time of many representatives of 
manufacturers, depends on how well you plan your visit to Chicago. 

HARDWARE AGE publishes this Hardware Show Preview Issue to help 
you get the most out of this exhibit. Here are listed the exhibitors, their 
home addresses, and their booth numbers. This is your guide for plan- 
ning your visit to the National Hardware Show with this 4-point HARD- 
WARE AGE show program. 


1. Register now, to get your credentials in advance. 

The hardware show is free to those connected with the industry. The 
only requirement is that you register, to receive your badge of admittance 
to the exhibition hall. 

You can register in advance, and save time waiting to pick up your 
badge at Navy Pier. Write to the National Hardware Show, 331 Madison 
Ave., New York 17, N. Y. Your badge will be sent to you by mail. 


2. A.range your hotel accommodations in advance. 


Show time is always a busy time for Chicago hotels, so arrangements 
should be made now. 
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You can make reservations at the hotel of your choice, or you can use 
the hotel housing bureau facilities. If you want to use the bureau, write 
to the National Hardware Show, 331 Madison Ave., New York 17, N. Y., 
for a hotel reservation blank. 


3. Study this list of exhibitors in your store. 


The list following gives you the names of exhibitors, at press time, 
and you can study this in your store before leaving for Chicago. 

Note the entire list. Then check off those representing lines that you 
want to enlarge in your store, or add to those you now carry. This will 
give you a “must” list of exhibitors that you want to visit. 


4. Plan your stay to be able to visit your suppliers. 

Plan to stay in Chicago as long as possible to visit all the suppliers on 
your “must” list, and to canvass the entire show for ideas on lines that 
you may wish to add at some future date. 

A study of this exhibitors’ list will help you make the most of your 
time through pre-show planning, and you will cover the show and accom- 
plish your objectives of learning what new merchandise lines are avail- 
able to you, and the selling points of the lines you carry in your store. 

The 1955 National Hardware Show will be the second consecutive 
exhibit held in Chicago, after eight shows in New York City. 

Navy Pier juts into Lake Michigan for some 3000 feet at Grand Ave., 
just north of Chicago’s Loop district. There are two exhibit areas, the 
North Pier and the South Pier, joined bya large foyer. 

The show management has arranged special] features for the comfort 
and convenience of those attending, such as special buses to Loop hotels, 
and a special bus service on the ramp to save walking time between sec- 
tions of the Pier. Then there are special facilities in booths such as 
HARDWARE AGE booths 10 and 12, where staff members will be in atten- 
dance to take care of requests about industry information and where all 
show visitors will be welcome. 
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National Hardware Show Exhibitors 


The following list of exhibitors and booth numbers is a complete alphabetical listing 
as of press time. Every effort has been exercised to make this list complete and accu- 
rate, but HARDWARE AGE assumes no responsibility for omissions or errors. The small 
type under many of the exhibitors’ names refers to pages in this issue of HARDWARE AGE. 


A Booth No. 


Booth No. 


Abbott Plastic Machine Corp. N407 
6322 N. Clark St. 


Acme Shear Co. 96. 100 


100 Hicks St. 
Bridgeport 1, Conn. 


Chicago 26, Ill. 


Ace Products Co. 270 
Chalfont, Bucks County, Pa. 


Acme Quality Paints $136 
8250 St. Aubin 
Detroit 11, Mich. 


See advertisement on page 295 
Acorn Adhesives Co. 485 
4600 W. Erie St., 
Chicago 44, Ill. 
See advertisement on page 346 
Addresso Mfg. Co. 454 
5160 W. Homer St. 
Chicago 39, II. 


HARDWARE AGE, SEPTEMBER 29, 1955 


Adjustable Clamp Co. 337 
417 N. Ashland Ave. 
Chicago 22, Ill. 


Aircapitol Mfgs. 
1618 S. Mead 
Wichita, Kan. 


5114, 5116 


Aircraft-Marine Products N540 
2100 Paxton St. 
Harrisburg, Pa. 


161 





Hardware Show Exhibitors 





Booth No. 


Air-Tron 
3536 W. 16th St. 
Indianapolis, Ind. 


N552 


Ajax Hardware Corp. 
4351 Valley Blvd. 


Los Angeles 32, Calif. 


112, 116 


Allegretti & Co. 
7225 Fulton Ave. 
North Hollywood, Calif. 


See advertisement on page 254 


$345 


All-Luminum Products 
Reed St., 36th 
Philadelphia 46, Pa. 


$328, 5332 


S. L. Allen & Co. $52, S54 
Fifth St. & Glenwood Ave. 
Philadelphia 40, Pa. 


W. D. Allen Mfg. Co. S95 
566 W. Lake St. 
Chicago 6, Ill. 


See advertisement on page 150 


Allen Products Corp. 386 
20450 Sherwood Ave. 
Detroit 34, Mich. 


Allied Basket Co. $343 
429 Grand St. 
Brooklyn 11, N. Y. 


American Biltrite Rubber Co.. 
$212, S214 
Chelsea 50, Mass. 


See advertisement on pages 302, 363 
American Brush Corp. 


1113 N. Franklin St. 
Chicago 11, Ill. 


N234 


American Cabinet Hdw. Corp.., 


44, 46 
Rockford, Ill. 


See advertisement on page 225 


American Chemical! Paint Co. S40 
Ambler, Pa. 





Hardware Age 
Invites you 


HARDWARE AGE invites you to 
visit its booths at the National 
Hardware Show. They are Nos. 
10 and 12. Members of the staff 
will be there to help you. Come 
in and use the telephone, chairs 
and other facilities. 
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Booth No. 


American Edelstaal (Amsterdam), 


N482, N486 
350 Broadway 
New York, N. Y. 


American Extruded Products Co., 
$25, S29 
1023 N. LaBrea Ave. 
Hollywood 38. Calif. 


American Farm Machinery Co., 
S42B 
1060 33rd Ave. S.E. 
Minneapolis 14, Minn. 


American Gas Machine Co., 
174, 178 
Div. of Queen Stove Works 
505 Front St. 
Albert Lea, Minn. 


American Leather Specialties 
Corp. 15] 
148 Lafayette St. 
New York 13, N. Y. 


American Logging Tool Corp., 
N324 
4203 Union Blvd. 
St. Louis 15, Mo. 


American Machine & Foundry 
Co. N265B 
Wahlstrom Float-Lock Div. 
261 Madison Ave. 
New York, N. Y. 


American Machine & Foundry 
Co. N 265A 
W heel Goods Div. 
261 Madison Ave. 
New York 16, N. Y. 


American Screen Products Co., 


N 492? 
Box 37, Buena Vista Sta. 
Miami 37. Fla. 
American Tack Co. 2? 


175 Fifth Ave.., 
New York 10, N. Y. 


American Turpentine Farmers 
Assn. 304 
108 W. Hill Ave. 
Valdosta, Ga. 


Anchor Wire Corp. 24 
183-16 Jamaica Ave. 
Jamaica 3, N. Y. 


See advertisement on page 243 





Booth No. 
Anderson Copper and Brass Co., 
430 
7800 S. Oakley Ave. 
Chicago 20, Ill. 
A. M. Andrews Co. $394 


4621 Beaverton-Hillsdale Hwy. 
Portland 19, Ore. 


See advertisement on page 345 
Ansan Tool & Mfg. Co. 


2542 Lincoln Ave. 
Chicago 14, Il. 


S284 


Apex Tire & Rubber Co., 
$140, $142 
505 Central Ave. 
Pawtucket, R. I. 


See advertisement on page 235 


Areadia Rose Co. S308 
Newark, N. Y. 
Arch Lamp Mfg. Corp. 438 


96 Prinee St. 
New York 12, N. Y. 


Archer-Daniels-Midland Co. 302 
700 Baker Areade Bldg. 


Minneapolis 2, Minn. 
See advertisement on page 219 


Arden Co. $283 
420 E. 142nd St. 
Dolton, Il. 

Ardmore Products Co. 221 


624 Maple St. 
Conshohocken, Pa. 


See advertisement on page 106 


Argus Mfg. Co. 368A 
1134 N. Kilbourn Ave. 
Chicago 51, Ill. 

Ariens Co. S108 
109 Calumet St. 
Brillion, Wis. 

Armour & Co. 110 
1355 W. 31st St. 
Chicago 9, Ill. 

Armstrong Products Corp. $364 
Huntington 12, W. Va. 

Fredric Arnold Co. S287 
135 Plymouth St. 
Brooklyn 1, N. Y. 

Arrow Fastener Co. 364 


1 Junius St. 
Brooklyn 22, N. Y. 


See advertisement on page 35 
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MONEY-MAKERS 


All year ’round in your Hardware Store 
Genuine 1 TRAIL Pipe Tools 
Fast Selling! 


(Sma 
S12! Pipe Wrench 
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Original wrench with 
GUARANTEED housing, 
sizes 6” to 60 


a 





Pipe . 
Wrench 
DISPLAY 


Ask Your RIiGEiIO 
\ Pipe Wrenches 


Wholesaler Guaranteed Housing 
about it. 
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See you at National Hardware Show 
Chicago, October 17-21 
Booths 97, 101, 105 








Work=Saver Pipe Tools «-: Most Popular in the 
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Hardware Show Exhibitors 





Booth No. 


Arrow Metal Products Co. 343 
14C W. Broadway 
New York 13, N. Y. 


See advertisement on page 243 


Arvey Corp. 291 
R-V Lite Div. 
3462 N. Kimball Ave. 
Chicago 18, Ill. 


See advertisement on pages 66, 67 


H. J. Ashe Co. 
fox 307 
Glenbrook, Conn. 


N522 


Athol Machine & Foundry Co., 


N 442 
Athol, Mass. 
Atlantic Industrial Corp. 164 
101 W. 3lst St. 
New York, N. Y. 
Atlantic Stove Works $415 


Box 54 Station E 
Atlanta, Ga. 


Atlantic Tubing & Rubber Co., 


$260 
Mill St. 
Cranston, R. I. 
Atlas Mfg. Co. S101 


501 Huron St. 
Minneapolis, Minn. 


Atlas Tool & Mfg. Co. 
5147 Natural Bridge 
St. Louis 15, Mo. 


N346, 350 


Atlas Trailer Products 
600 S. 108th St. 
West Allis 14, Wis. 


N409 


Avon Mfg. Co. S85 
383 Shrewsbury St. 
Worcester 4, Mass. 


B 


Babcock Mfg. Co. 
6253 Claremont Ave. 
Oakland 18, Calif. 


N461 


Baker Brush Co. 161, 163 
83 Grand St. 
New York, N. Y. 


Ball Roller Caster Co. 
57 Kenmare St. 
New York 12, N. Y. 


N444 


164 


Booth No. 
Balcrank $336 
Shott Metal Furniture Div. 
Cincinnati 9, Ohio 


Banite Co. 
49 E. Market St. 
Buffalo 4, N. Y. 


N490 


Bar-B-Bow] $131, $135 
Div. of Keystone Lamp Mfg. 
Corp. 
175 Fifth Ave. 
New York 10, N. Y. 


See advertisement on page 332 


3arler Metal Pro 
Goshen, Ind. 


N573 


Barrett Sales & Mfg. Co. 381 
2612 Barry Ave. 
Chicago 18, IIl. 


Barry Products Co. 
801 W. Aldine Ave. 
Chicago 13, Il. 


Admission badges 


You can register in advance 
for the National Hardware 
Show and have your badge of 
admission when you leave for 
Chicago. The badge is all you 
need to be admitted to the 
Show. To get your badge in 
advance fill in the coupon with 
the National Hardware Show 
advertisement in this issue of 
HARDWARE AGE and send it to 
National Hardware Show, 331 
Madison Ave., New York 17, 
Ss 





Mr. Bartender Products N507 
5759 Joanne PI. 
Culver City, Calif. 

Beacon Plastics Corp. N530 


82 Needham St. 
Newton Highlands 61, Mass. 


Bearings & Transmissions, 
S2, S6, S8 
Box 2737, Desoto Sta. 
Memphis 1, Tenn. 


Beleo Industries 208, 212 
3830 Olive St. 
St. Louis 8, Mo. 


Belding Basket Co. 432 
Belding, Mich. 


Booth No. 
Belf & Lustig $236 
23 Park PI. 
New York 7, N. Y. 
Bell Electric Co. 411 


1844 W. 2ist St. 
Chicago 8, Ill. 


See advertisement on page 251 


Benjamin Reel Products $315 
10700 Broadway 
Cleveland 25, Ohio 


See advertisement on page 347 
Berg Co. 336 
4504 Monona Dr. 
Madison 4, Wis. 


gerns Mfg. Corp. N532 
3050 N. Rockwell St. 
Chicago 18, IIl. 

Otto Bernz Co. 23 


280 Lyell Ave. 
Rochester 6, N. Y. 


See advertisement on page 241 


Better Homes & Gardens 
Meredith Publishing Co. 
1716 Locust 
Des Moines, lowa 


See advertisement on page 46 


S191 


B&G Co. 
4725 Rising Sun 
Philadelphia, Pa. 


5360 


Big Boy Mfg. Co..... 
National Sales Div. 
59 E. Orange Grove Ave. 
Burbank, Calif. 


See advertisement on page 228 


.$282, S288 


Bild-A-Fence $339 
Laurel, Md. 

Birch Mfg. Co. $217 
1521 Sedgwick St. 
Chicago 10, Ill. 

Black & Decker Mfg. Co. 85, 87 


Towson 4, Md. 


See advertisement on page 394 


Black Panther Div. 
E Z Paintr Corp. 
4051 S. lowa Ave. 
Milwaukee 7, Wis. 

See advertisement on page 218 


225, 229 


Blair Mfg. Co. $195 
Springfield 7, Mass. 
F. I. Blake Co. 441 


30 Shrewsbury St. 
Worcester 4, Mass. 
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Germantown 
“Master Builder” 
Tools are flying 

fo the 
National 


Hardware 
Show 


DAILY PRIZES, POINT-OF-SALE MATERIAL, 
INCENTIVE PLANS and the FULL LINE of 
AMERICA’S FINEST HAMMERS, HATCHETS and 
AXES will be waiting for you in Booth N43A 


GRIFFITH TOOL WORKS, Inc. 


G.P.O. 8657, PHILADELPHIA 1, PA. 
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when you sell sets 


py VLCHEK 


Expe tly designed, streamlined, special 
analysis steel wrenches. In 5-piece or 
6-piece sets. Hinged, brigh! containers. 
Natural black, Velco, and chrome plated 
finishes. Good display brings quick sales. 


I] PANEL BAR COMBINATION SET 


Attractive panel bar combination box 
and open end wrenches. Forged of specia! 
analysis steel. Attractive, red hinged 
container. In 5-piece and 6-piece seis, 
Velco and chrome plated with polished 
heads ...the best ‘combination’ for sales. 


FE} STAR "S” WRENCH SET 


A popular set with mechanics every- 
where—-shop, home, and farm, This set 
contains the five most used sizes of S” 
wrenches—-drop forged from special 
analysis sieel—-expertiy heat treated. 
Natural black and Velco finishes. A good 
item to display. 


FJ BOX WRENCH SET 


A popular pattern distinguished by 
excellence of design. 5 or 6 wrenches 
packed in metal band container. Special 
analysis steel, Velco and chrome plated 
with bright heads. A favorite with auto- 
mobile mechanics. 


Visit Our Booth at the 
National Hardware Show 





¥ 
VLCHEK TOOL co. 


300! East 87th Street 
Clevelend 4, Ohie 


Hardware Show Exhibitors 





Booth No. 


Bloomfield Industries 352 
4546 W. 47th St. 
Chicago 32, IIl. 


H. Boker & Co. 
101 Duane St. 
New York 7, N. Y. 


See advertisement on pages 352, 353 


Bolens Products Div. $104, S106 
Port Washington, Wis. 


Borg-Erickson Corp. 
1133 N. Kilbourn Ave. 
Chicago 51, Ill. 


Boyle-Midway 
22 E. 40th St. 
New York 16, N. Y. 
See advertisement on page 3-% 
Sradson Co. ST6A 
10903 Chandler Blvd. 
North Hollywood, Calif. 


Brass Craft Mfg. Co. 
2821 Brooklyn Ave. 
Detroit 1, Mich. 


Bready Tractor & Implement Co., 
S74, S78 
Solon, Ohio. 


KE. F. Brewer Co. 
4835 N. 124th St. 
Butler, Wis. 


Bridgeport Brass Co. N2 
Bridgeport 2, Conn. 
See advertisement on page 28 
Briggs & Stratton Corp. S169 
2711 N. 13th St. 
Milwaukee 1, Wis. 


Bright Star Industries 
600 Getty Ave. 
Clifton, N. J. 


E. F. Britten & Co. 
22 South Ave. W. 
Cranford, N. J. 


Albert Brooks Pro. Co. 
Merchandise Mart 
Chicago 54, Il. 


Booth No. 


Brooklyn Products Sales Corp., 
N375 
Brooklyn, Mich. 


William Brothers Boiler & Mfg. 
Co. $216 
1057 10th Ave. S.E. 
Minneapolis 14, Minn. 
See advertisement on page $2 


W. R. Brown Corp. 342 
2701 N. Normandy Ave. 
Chicago 35, Il. 


See advertisement on page 341 


Buch Mfg. Co. S94 
800 S. Market St. 
Elizabethtown, Pa. 


See advertisement on page 24 


Buck Bros. 167 
Millbury, Mass. 


Burgess Cellulose Co. 
Freeport, Il. 


Burgess Vibrocrafters 
Grayslake, Ill. 


Burke Industries 
356 W. Huron St. 
Chicago 10, Ill. 


surton Packing & Mfg. Co. 501 
c/o Johnson Rubber Co. 
Middlefield, Ohio 


A. G. Busch & Co. 
2632 N. Central Ave. 
Chicago 39, Ill. 


B. B. Butler Mfg. Co. 
3150 Randolph St. 
Bellwood, Il. 


C 


‘able Electric Products 
234 Daboll St. 
Providence 7, R. I. 


See advertisement on page 21° 


‘alifornia Spray-Chemical 
Corp. 
711 14th St., N.W. 
Washington 5, D. C. 


S9G? 


‘ambridge Tool & Mfg. Co. 
63 Gorham St. 
Somerville 44, Mass. 
See advertisement on page 19% 
‘amillus Cutlery Co. N 266A 
Camillus, N. Y. 


See advertisement on pages 354, 355 
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@ a |; fistful of power a 


Your Display sells more for you! Literature pocket 
holds full line stuffers on other Thor SpeedTools. 
You take the orders .. . your jobber delivers tools 
immediately. 


‘ 5 
. , . ’ ‘ 4 i \ ‘ 


GIFT ASSORTMENT *-40 


You buy only: 
1 £995 Saw attachment ........§$ 9.95 
2 +2013 ‘*" SpeedDrills @19.95 .$39.90 
2 =201J5S SpeedDrill Kits @34.95. $69.90 





You sell for $119.75 
You pay only 79.75 


You make... 


profit 





free literature —free gift packaging 


free banners with SpeedWay’s smashing 


Get this brilliant fluorescent completely assembled counter 


display with changeable promotion cards for Xmas, Father s 


Day, etc., absolutely FREE 


A SURE SALES MAKER! 


\ \ 





SpeedDrills are 


_ Just what you've been asking for... complete with 
gift card... Ready to put under the Christmas Tree! 











PERFORATED 
BOARD 
FIXTURE 
PACKAGE 


TURNBUCKLES 


OFFERS 


® GREATER CUSTOMER 
CONVENIENCE 


IMPROVED DISPLAY 
APPEARANCE 


MAXIMUM FIXTURE 
PROTECTION 


AN END TO LOOSE 
PIECE LOSSES 


FOR BIGGER PROFIT 
AND 


MORE SATISFIED 
CUSTOMERS 


Visit US AT 
BOOTHS 237-A, 237-B 
NATIONAL 
HARDWARE SHOW 
Chicago Navy Pier 
October 17-21 


BOK 333, MICHIGAN CITY, INDIANA 
FACTORY: GRAND BEACH, MICHIGAN 


Hardware Show Exhibitors 





Booth No. 


Camp Chemical Co. 376 
Second Ave. & 13th St. 
Brooklyn 15, ms Be 


Campbell Hausfeld Co. 
Harrison, Ohio 


H. D. Campbell Co. 
238 N. Main St. 
Rochelle, Il. 


Campbell Industries 
856 W. 69th St. 
Chicago 21, Ill. 


Yapson Mfg. Co. 
2565 W. Fullerton Ave. 
Chicago 47, Ill. 


Carajon Chemical Co. 
Fremont, Mich. 


Carlisle Mfg. Co. S159, S163, 
109 Meeker Ave. 
Newark 5, N. J. 


See advertisement on page 50 


Carlon Products Corp. $322 
10225 Meech Ave. 
Cleveland 5, Ohio 


See advertisement on page 32 


R. A. Castell & Co. $397 
740 Salem St. 
Glendale 3, Calif. 


Central Stamping & Mfg. Co., 
179, 183 
900 S. Division St. 
Polo, Ill. 


Century Drill & Tool Works 88, 90 
100 Lafayette St. 
New York, N. Y. 
See advertisement on page 246 
Century Mfg. Co. N572 
215 Henry St. 
Dallas, Tex. 


Earl L. Chadwick Co. 
Box 480 
Houston, Tex. 


$400, S404 


Champion Blower & Forge Co., 
N366 
Lancaster, Pa. 


Chase Products Co. 
1816 Charles Rd. 
Maywood, IIL. 


oll, 313 


Booth No. 

Chattanooga Royal Co. $307 
Chattanooga 6, Tenn. 

See advertisement on page 372 


Chattanooga Wheelbarrow Co., 
$319 
1311 E. Main St. 
Chattanooga, Tenn. 


Chicago Die Casting Mfg. Co. 505 
2510 W. Monroe St. 
Chicago 12, IIl. 


See advertisement on page 336 


Chicago Specialty Mfg. Co. 406 
2954 W. Lawrence Ave. 
Chicago 25, Ill. 


Chicago Stock Yards Compost 
Co. $269 
Union Stock Yards 
Chicago 19, Ill. 


Chief Industries 
Dowagiac, Mich. 


Chrom-Ever Co. 172 
Div. of Asquith Associates 
1150 Broadway 
New York 1, N. Y. 

Cincinnati Ventilating Co. $349 

302 Madison Ave. 

Covington, Ky. 

See advertisement on page 196 


Clarke Sanding Machine Co. 325 
30 E. Clay Ave. 
Muskegon, Mich. 


See advertisement on page 36 


124, 128 


Clauss Cutlery Co. 
Fremont, Ohio 


Cleveland Mills Co. 
Lawndale, N. C. 


Clinton Machine Co. 


Maquoketa, lowa 
See advertisements on pages 193, 194 


Coastal Abrasive & Tool Co. 


47 Howard St. 
New York 13, N. Y. 


N400 


Cocker Saw Co. 
89 Market St. 
Lockport, N. Y. 


Collapsible Tube Mfgs. 
19 W. 44th St. 
New York, N. Y. 


Collins Co. 
Collinsville, Conn. 
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@ 3 “Never had anything like your Wall-ettes 
| 99 Harold Inglis, Aero Hardware, 


for turnover on Hand Tools” «cn: nr. 














Hof 





“We received our Challenger Wall-ettes only a 
week ago, and today we are sending a reorder on 
all the tools. Let me say we have never had anything 
like these Wall-ettes for turnover on hand tools. 
They are the perfect fixtures for our new perforated- 
board wall panels. And they are so compact that we 
now save one-third of the space we formerly used 
to display tools.’’ Harold Inglis, Aero Hardware, 

Two Hanger Ends Miami. Florida. 

(arrows above) ‘ 


instantly fitPerfo- siupeR.STREAMLINED SMALL-INVESTMENT UNITS 


rated panels so 

widely used for Self-service “Wall-ettes”, exclusive with Challenger, rev- 
display today, Olutionize tool merchandising ... increase your profits 
Or “Wall-ettes” sensationally ...do it automatically in a fraction of the 
hang on any “sual space Each “Wall-ette” comes with a super- 
cabinet or door Compact selection of tools in heaviest demand by home 
with 2 Magic owners and mechanics alike so your dollars turn 
Buttons (fur- F-A-S-T and your investment is always at a rock- 

nished free). O0ottom minimum. 


FEATURES NATIONALLY-ADVERTISED 
tb ye BIG-VOLUME CHALLENGER TOOLS AT 


AWALL-ETTE”. LOW POPULAR PRICES 

$0 

other Assts Values that sell on sight...each tool clearly price- 
marked... you'll be amazed at the steady profits these 
100% -Self-Service “Wall-ettes” roll up for you day in 
and day out, all through the year. 


16 DIFFERENT ASSORTMENTS 


and each Assortment includes a PERMANENT YEAR.- 
ROUND DISPLAY UNIT made of finely finished steel, 
complete with “Slide-in” Retail Price Markers. You can 
get all these fast-mover tools on Challenger ‘“Wall-ettes” 
—End Wrenches ...Combination Pliers... Screwdrivers 
_.. Cutting Pliers... Pipe Wrenches... Adjustable 
; ENTS | Wrenches... Punches & Chisels...Box Wrenches... 
py ay ® "ap Combination Wrenches. . . Sockets & Attachments in ,", 

available. 4 %” and \%” Drives. And your jobber carries a complete 
stock of extra tools for prompt “refill” shipments 
+. whenever you reorder. 


ADJUST. GET COMPLETE DETAILS TODAY 


wornen Ask your jobber...or write address below for 
“WALL-ETTE | Aa “WALL-ETTE”’ full-color descriptive literature and prices. 
featuring ; furnished 
Elec. . m 2 dif- 
tricians S 4 ; ferent 
Mechanics’ | PUNCH &  —— ey Assts./ 
& Phillips’ CHISEL = . 
Styles. “WALL-ETTE” 


2 other Assts 

available with 

Regular and 

Cutting weer | 
Plers. 
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Hardware Show Exhibitors 





Booth No. 
Colonial Knife Co. 136 
Oak & Agnes Sts. 
Providence 9, R. I. 
Color Craft Co. N543 


802 E. Market St. 
Indianapolis 2, Ind. 


-~ 


‘olorite Plastics of N. J. 
35 lowa Ave. 
Paterson 3, N. J. 

See advertisements on pages 233, 392 


$71, S73 


-~ 


‘olorado Fuel & Iron Corp., 
N79, N81 
575 Madison Ave. 
New York, N. Y. 


See advertisement on page 245%, 249% 


a 


‘olumbus Metal Products S356 
1341 Morton Ave. 


Columbus 8, Ohio 


am, 


‘ommunity Industries Assn. 559 
George Tractor Div. 

811 S. Hamilton St. 

Sullivan, Hl. 


_ 


‘ompass Instrument & Optical! 
Co. 358 
104 E. 25th St. 
New York 10, N. Y. 


Concord Woodworking Co. $365 
10 Beharrell St. 
West Concord, Mass. 
Congress Drives Div. 104 
Tann Corp. 
3750 E. Outer Dr. 
Detroit 34, Mich. 
Continental Drill Corp. 218, 222 
555 W. Adams St. 
Chicago 6, Il. 
See advertisement on page 215 
Continental Motors Corp. S70, S72 


12800 Kercheval 
Detroit 15, Mich. 


Cooper Mfg. Co. S8 
Marshalltown, Iowa 


Cooper Thermometer Co. 
Pequabuck, Conn. 


See advertisement on page 345 


Coronet Aluminum Industries 
EE POE nen or eee N562 
52 Somerset Dr. 

Great Neck, L. IL. N. Y. 


See advertisement on page 343 


170 


N516 


Booth No. 


Cory Corp. 211, 215, 219 
Fresh’nd Aire Co. Div. 
221 N. LaSalle St. 
Chicago 1, Ill. 

Crescent Plastics S186 

955 Diamond Ave. 

Evansville 7, Ind. 

See advertisement on page 35! 


Crown Rock Asphalt Co. 
178 Addison Ave. 
Elmhurst, Ii. 


S187 


Custom Paint & Chemical Co. N476 
6516 Chestnut Ave. 
Pennsauken 8, N. J. 


Cutlers Guild N293 
Div. Imperial Internationa! Corp. 
1776 Broadway 
New York 19, N. Y. 


Cyclone Seeder Co. S358 
Urbana, Ind. 

George A. Davis $241 
5440 Northwest Hwy. 
Chicago 30, Il. 

G. W. Davis Corp. $340 


12th & N. E Sts. 
Richmond, Ind. 


See advertisement on page 173 


Dayton Pump & Mfg. Co. S155 
Dayton 1, Ohio 
J. ©. Decker 436 


Montgomery, Pa. 





HARDWARE HUMOR 


~SALE7 
FENCING | 





























RG jAalb20~ 


—now then, Madam, as / was soy- 
ing—- 
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Booth No. 

Delta Electric Co. 403 
Marion, Ind. 

Delta Power Tool Div. 4 


Rockwell Mfg. Co. 
400 N. Lexington Ave. 
Pittsburgh 8, Pa. 


See advertisement on page !2° 


Dennis Mitchell Industries S324 
4424 Paul St. 
Philadelphia 24, Pa. 

Deshler Broom Factory 452 
Deshler, Neb. 

DeVan-Johnson Co. N 488 


500 Rathbone Ave. 
Aurora, Ill. 


DeWalt 
Fountain Ave. 
Lancaster, Pa. 


N269, N271 


Diamond Black Leaf Co., 
5162, Sl64 
Box 726 
Richmond 6, Va. 


See advertisement on page 2! 


Diamond Expansion Bolt Co. 309 
Garwood, N. J. 


Albert Dickinson Co. $201 
Box 788 
Chicago 90, Ill. 


Dico Co. 
200 S. W. 16th St. 
Des Moines, lowa 


$245, S249 


Dishmaster Corp. N539 
342 Rockwell Ave. 
Pontiac, Mich. 


See advertisement on page 20% 


Dodd Products N570 
665 S. Ann St. 
Lancaster, Pa. 

Doggett-Pfeil Co. S79 


642 Morris Turnpike 
Springfield, N. J. 









Donaldson Co. 
666 Pelham Blvd 
St. Paul 14, Minn. 


S196. S200 


Donald Durham Co. i173 
Box 804 
Des Moines 4, lowa 


Dormeyer Corp. 206, 210 
Kingsbury & Huron Sts. 
Chicago 10, Ill. 


See advestisement on page 71 
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You'll Sell a Lot More... 


ILLIAM 


Here is the greatest adjustable wrench improvement in over 
40 years. The one being written about and advertised in lead- 
ing magazines. It’s simple, efficient . . . and long needed. It's a 
natural for demonstrating sells itself. Displayed in your 


PUSH DOWN TO UNLOCK @& | : 
| , | store, it will move more wrenches faster . at a better profit. 


AVAILABLE AT LOOK AT THESE FEATURES 
NO EXTRA COST! POSITIVE LOCK INCREASED SAFETY 


« 
6:2 NO OBSTRUCTIONS e STRUCTURALLY SOUND 
~ = RAPID ADJUSTMENT @ DROP-FORGED ond HEAT-TREATED 
NO FUMBLING » SELECTED ALLOY STEEL 
ONE HAND OPERATION ¢ CHROME PLATED FINISH 


JUST A FLICK OF THE THUMB OR FINGER 
THE ADJUSTMENT 
OPENING YOU SELECT 








5 COMPACT SELF-SELLER DISPLAY 


NEW no rou & PRES aed 
WILLIAMS Ty ‘ : i 5S ; ( Of) L ry r) 
LOCKING 


ADJUSTABLE 
CH 


FREE with each assortment 
One glance points out tne simple errective locking 
invites close inspection Listed advantages 
wrenches. ai 7 xira ¢ f. are a real clincher 
This unique, three color display comes to \ 
your counter The wrenches go in p! ice in 


than ] 5 sq tr of counter space 





3No. 6L 6 inch @ 2.08 ea 
{3 . ORDER THE 3.No. 8L 8 inch @ 2.45 ec 7.35 
cae = No. ILD LOCKING 2 No. 10L 10 inch @ 3.10 ea 6.20 


wee ae Tene 
_— ADJUSTABLE 1 No. 12L 12 inch @ 4.50 ea 4.50 
WRENCH 0 


ASSORTMENT Suggested Retail $24.29 
FROM YOUR Dealer Cost 16.19 
co suena” . JOBBER 


a 
rus’ aogwveTees worm” 
Twt gate 


DEALER PROFIT $8.10 








| Also available in individual SELF SELLING cartons 
| You'll want to order BACK UP STOCK IN THESE ATTRACTIVE CARTONS 


ann 
ants setae 


Wi AMS wae 
C ABLE WRENCH | Wrench No 6L at 10t 124 
. Size Bin 10 in 12 in. 
SUGGESTED RETAIL $2.45 $3.10 $4.50 


DEALER COST 1.39 1.63 2.07 3.00 
DEALER PROFIT 69 82 1.03 1.50 


BE THE FIRST in jyowr area to cash in 


7 7 sa ; 
im on the new V tiitdoms Locking 


Adjustable W renche Cali your tobber nou 


J. H. WILLIAMS & CO., 434 Vulkan Street, Buffalo 7, N.Y. 
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HOLD-E-ZEE 


Ot mm Olat-liit-] 
AUTOMATIC GRIP 


SCREWDRIVERS | 


Provide These 


Outstanding % 


Advantages: 


@ LOK-BLOK “that makes blade 
twist and impact proof 


@GRIPPER that snaps back— 
recedes deep intohandle £ 
giving full blade use § 

@ HAND GROUND BITS 
— special design fits 
both types recessed 
head screws 

PLUS MANY OTHER 
MUCH WANTED 
FEATURES 


/~ ...YET COST NO 
/ MORE THAN ORDINARY 
SCREWDRIVERS 


BACKED By 
POWERFUL NAT/ONAL 
ADVERTISING 


; 7 | > , 


0.45 Ba ahi melne: 


eneiaele: 


Ly 
- he , ‘ 


Vv 


UPSON BROS. INC. ROCHESTER 14. WN. Y. 
172 


Hardware Show Exhibitors 








Booth No. 


Douglas Machine Products Co., 
$32, S36 
Wyandotte, Mich. 
Drake American Corp. N547 
18 E. 50th St. 
New York, N. Y. 


See advertisement on page 242 


Drake Electric Works GY 
3654 Lincoln Ave. 
Chicago 13, Ill. 


Dremel Mfg. Co. 
2420 18th St. 
Racine, Wis. 


166, 168 


Dresden Mfg. Co. 
2375 Walnut Ave. 
Long Beach 6, Calif. 


Druid Hill Park Seed Corp., 
$63, S65 
2700 Wilmarco Ave. 
Baltimore 23, Md. 


Du-Fold Mfg. Co. 
3960 E. 93rd St. 
Cleveland 5, Ohio 


Duo-Therm Div. $289, S291, S295 
Motor Wheel Corp. 
Lansing 3, Mich. 


See advertisement on page 122 


Dupli-Color Products Co. 
2440 S. Michigan Ave. 
Chicago 16, Ill. 


224, 228 


E. I. duPont de Nemours & Co., 
251, 253 
Cellulose Sponge Sales 
Wilmington, Del. 


E. I. duPont de Nemours & Co., 
5146 
Grasselli Chemicals Dept. 
Wilmington 98, Del. 


Durabilt Metal Products Co. 
709 Sip St. 
Union City, N. J. 
Durex Hardware Mfg. Corp. S286 
527 W. 34th St. 
New York 1, N. Y. 


Durite Corp. 
Box 352 
Iola, Kan, 


$233B, S237 


Duro Decal Co. 
1832 Juneway Ter. 
Chicago 26, Ill. 


Duro Metal Products Co. 
2649 N. Kildare Ave. 
Chicago 39, Ill. 
See advertisement on page 123 
Durst Manufacturing Co. $122 
409 Lafayette St. 
New York 3, N. Y. 


Duwel Mfg Corp. 
1218 S. Western Ave. 
Chicago 8, III. 


E 


Eagle Roll Leaf Stamping Co., 
N575 
446 12th St. 
srooklyn 15, N. Y. 


E. G. Building Fasteners Corp., 
N 480 
101 Park Ave. 
New York 17, N. Y. 


EZ Paintr Corp. 
4051 S. lowa Ave. 
Milwaukee 7, Wis. 


See advertisement on page 218 


Eagle Lock Co. 5 
Terryville, Conn. 


See advertisement on page 199 


Easy Day Mfg. Co. 487 
9 Station St. 
Brookline 47, Mass. 


Edward Can Co. 
2332 W. Bryon St. 
Chicago 18, IIl. 


Edwards Co. 
Norwalk, Conn. 


369, 373 


Edward E. Johnson 
2304 Long Ave. 
St. Paul 14, Minn. 


Electro-Line Products Corp. 
Saukville, Wis. 


Electronic Specialties Co. 
Island Ave. 
Batavia, Il. 


Elgin Sweeper Co. 
Elgin, Ill. 
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Down-to-earth \ 
beat tor mak 
ré gister ring F 
brings you the 
a great new iine 
rotary and reel 


‘ 


runc? 


wn new 
tiner quality 
clusive sales-packed 


and new down-to- 


Add to this the 


mn -« : 
“ tield parts and 


gram and you Il 
56 Davis line 
of this world 
more money 

“ than ever bet 


year histor y 


For full inform i? 

great profit poten! al of the 
Davis line, write or call today 
If you re attending the Na 
tional Hardware Show be sure 


and see us at Booth §-340 


G. W. DAVIS CORPORATION 
Richmond, Indiana 





Hardware Show Exhibitors 





Booth No. 


Elibee Mfg. Co. 425 
609 Bellair Ave. 
Vineland, N. J. 


Eller Mfg. Co. 
331 Crescent St. 
Brooklyn, N. Y. 

Embree Mfg. Co. N 290 
10 W. Mraviag PI. 
Elizabeth 4, N. J. 

Empire Brushes 148, 150 

Port Chester, N. Y. 


See advertisement on page 325 


Engineered Products Co. 156 
tox 118 
Flint 1, Mich. 


See advertisement on page 361 


Engineering Products Co. $234 
915 Niagara Ct. 


Waukesha, Wis. 


Ennis Mfg. Co. 
Sth & Oley Sts. 
Reading, Pa. 
Enterprise Mfg. Co. of Pa. N297 
Third & Dauphin Sts. 
Philadelphia 33, Pa. 
Erie Mop & Wringer Co. N568 
Girard, Pa. 


Eska Co. 
100 W. 2nd St. 
Dubuque, lowa 


$405, S409 


Esmay Mfg. Co. 
Box 8 
Three Rivers, Mich. 


Essex Graham Co. 
235 E. 33rd St. 
Chicago 16, Ill. 


Evans Rule Co. 
400 Trumbull St. 
Elizabeth, N. J. 


Evans Products Co., 
883. 387. 391. 395 
Plymouth, Mich. 


Ever-Wear Trunk Works 
1210 S. Morgan St. 
Chicago 8, Ill. 


N431 


Exact Level & Tool Mfg. Co. 64, 68 
High Bridge, N. J. 


174 


F 


Fairbanks, Morse & Co. 
Beloit Works 
Beloit, Wis. 


See advertisement on pages 118. 119% 


Fairchild Industries 65, 69 
Div. of Fairchild Camera & 
Instrument Corp. 
110 Main St. 
Burlington, Vt. 


Falco Products Co., 
$253, S257, S261, S265 
2620 Parrish St. 
Philadelphia 30, Pa. 


Falls Products $12. 
635 N. Genoa St. 
Genoa, Ill. 


l"ate-Root-Heath Co. 
Plymouth, Ohio 


Faultless Caster Corp. 
1521 N. Garvin St. 
Evansville 7, Ind. 


Federal Aircraft Works 
3456 N. Mississippi Dr. 
Minneapolis 12, Minn. 
See advertisement on page 217 


Federal Engineering Co. 256 
37 Murray St. 
New York 7, N. Y. 


Ferry Mfg. Co. 
126 N. 3rd St. 
Philadelphia 6, Pa. 


Ferry-Morse Seed Co. 
Box 778 
Detroit 31, Mich. 


rerum Co. 
815 E. 136th St. 
New York 54, N. Y. 


Be sure to visit 
Hardware Age 


Be sure to visit HARDWARE 
AGE booths Nos. 10 and 12 at 
the National Hardware Show. 
Meet your friends there, leave 
messages for them, use the tele- 
phone. Staff members will be 
there to help you. 


Fiberglas-Evercoat Co. 
7613 Reading Rd. 
Cincinnati 37, Ohio 


Field Force Mfg. Co. 
2nd Ave. & Whitehorse Rd. 
Phoenixville, Pa. 


5170 


‘lame Master Chemicals 
3813 Hoke Ave. 
Culver City, Calif. 

‘lash Box Opener Co. N499 

52 W. Houston St. 

New York 12, N. Y. 


Fletcher-Terry Co. 
Forestville, Conn. 


See advertisement on page 268 


50, 54 


Flour City Brush Co. N502 
1501 Fourth Ave. S. 
Minneapolis 4, Minn. 

Flower Grower Magazine $139 

2049 Grand Central Ter. 

New York 17, N. Y. 


Foley Mfg. Co. 
3300 Fifth St., N. E. 
Minneapolis 18, Minn. 


5160, S161 


Follows & Bate 
Manchester, Eng. 


A. W. Francis Co. 
Somerset, Pa. 


Franklin Lock & Hardware Co. 247 
993 Clarkson Ave. 
Brooklyn 12, N. Y. 


Franklin Metal & Rubber Co., 
435, 439 
2701 N. Broad St. 
Philadelphia 32, Pa. 
See advertisement on pages 36, 31 


French Expositions in the U. S., 
N226, N230, N330, N324 
610 5th Ave. 
New York 20, N. Y. 


Fuller Blade Co. 
294 Badger Ave. 
Newark, N. J. 


Fuller Tool Co. 
3522 Webster Ave. 
New York 67, N. Y. 


See advertisement on page 134 
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@ INDIVIDUALLY PACKAGED items are clus- 
tered together in groups of six each for 
convenient handling. 


@© For SELF-SERVICE, your customer 
simply separates the number desired 
from the cluster by ripping along the 
tear groove. See illustration at left. 


€) PLASTIC SKIN covers back and sides, 
and is raised along the sides and front 
of the item to protect the face, yet 
leaving the face uncovered so the cus- 


> 








“—=aeeeeeeee 


tomer may see the true beauty of Wash- 
ingtone Line Cabinet Hardware finishes 
without removing the product from the 
package. 


‘TYPICAL USE OF CLUSTRE-PAC in Paint 
Department is shown at right. This 
helps stimulate related item sales. Copy 
on display suggests re-painting your 
kitchen or home; why not put on new 
hardware and give your kitchen a brand 
new look. 
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G 
Garner & Co. 


1164 Broadway 
New York, N. Y. 


Garber Power Seeders 
St. Paris. Ohio 
Gerber Wrought Iron Products, 
385 
2540 Farrar 
St. Louis 12. Mo. 
Garden Research Lab. 
18 E. 41st St. 
New York 17, N. Y. 


CGardex 
1703 Lake Shore Dr. 
Michigan City, Ind. 


General Electric Co. 
l River Rd. 
Schenectady 5, N. Y. 


General Gas Light Co. 
202 N. Park St. 
Kalamazoo. Mich. 


General Hardware Mfg. Co. 29, 33 
80 White St. 
New York 13, N. Y. 


See advertisement on page 39 


General Mfg. Co. 
9201 King St. 
Franklin Park, Ill. 


$152 


Gensco Tool] Div. 76, 80 
General Steel Warehouse Co. 
1830 N. Kostner Ave. 

Chicago 39, Ill. 


See advertisement on page 259 


Gerts-Lumbard & Co. N449, N453 
3407 N. Kimball Ave. 
Chicago 18, Ill. 


Geyer Manufacturing Co., 
$209, 
tock Falls, II. 


Gilmour Mfg. Co. 
Somerset, Pa. 


Gits Molding Corp. 
4600 W. Huron St. 
Chicago 44, Ill. 


Gleason Corp. 
6511 W. State St. 
Milwaukee 13, Wis. 


Globe Rubber Products Corp. 349 
3333 N. Lawrence St. 
Philadelphia 40, Pa. 


G. M. Co. Mfg. 
13-08 43rd Ave. 
Long Island City 1, N. Y. 


Golden Touch Products 
60 E. Brookline 
Boston 18, Mass. 


Goodell Co. 
Antrim, N. H. 


Goodwill Mfg. Co. 
1215 S. Laramie Ave. 
Chicago 50, Ill. 


Goodwin of California 
1075 Second Ave. 
Berkeley, Calif. 


Grand Basket Co. 
182 Grand St. 
Brooklyn 11, N. Y. 


Grand Haven Stamped Products 
Co. N510 
Grand Haven, Mich. 


See advertisement on page 375 


Great Lakes Tractor Co. 
tock Creek, Ohio 
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“Let me have a monkey 
wrench—he's never played 
with one before.” 
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Booth No. 


Great Neck Saw Migs. 169, 171 
165 E. Second St. 
Mineola, N. Y. 
See advertisement on page 337 
Green Ball Bearing Co. S184 
9518 Cassius Ave. 
Cleveland, Ohio 


Harry A. Green and Son 
1620 S. Canal St. 
Chicago 16, Ul. 


Greenlee Tool Co. 
2136 12th St. 
Rockford, Il. 


See advertisement on page 255 


Griffith Tool Works N43 A 
2nd St. & Duncannon Ave. 
Philadelphia 20, Pa. 


See advertisement on page 165 


(. Hager & Sons Hinge Mfg 
Co. N 125 
139 Victor St. 
St. Louis 5, Mo. 


Hall Industries 
111 W. Jackson Blvd 
Chicago 4, Ill. 


Hall-Wessel Co. 
919 N. Fifth St. 
Philadelphia 23, Pa. 


See advertisement on page 374 


Hamilton Mfg. Co. $403 
c/o Stelber Cycle 
200 Fifth Ave. 
New York, N. Y 


Hamilton Metal Products Co., 
258, 260 
855 Ave. of the Americas 


New York 1, N. Y. 


Hancock Mfg. ¢ 
135 S. Second St. 
Philadelphia 6, Pa. 


Handy Hook 549, 553 
Div. of Modern Displays 
12891 Mt. Elliott 
Detroit 12, Mich. 


Hanover Wire Cloth Div. 
E. Middle St. 


Hanover, Pa. 


N45A 





She’s keeping — 
your caster sales 
in motion 









































Not just one gal, 
but women all over 
America. 

We can't explain why but we know 
their mania for moving things sells 
Bassick’s “Diamond-Arrow” Casters 
— especially the popular #7696 
designed for household furniture. 


Why Bassick’s? 


One reason for the popularity of 
this two-level, ball-bearing caster is the 
way it swivels easily and rolls smoothly 
without leaving a trace. Another is 
Bassick’s year-after-year advertising 
Campaign in THE SATURDAY EVENING 
post which regularly reaches millions 
of caster prospects. 


It’s your move 


Isn't it time you cashed in on this 
profitable caster market by stocking 
Bassick’s “Diamond-Arrow” #7696? 
When you do, make sure you display 
it, too! Just ask your distributor for the 
Bassick HD-10 Caster Display. 
There's no better way to demonstrate 


| and sell Bassick 
f rAd 


casters. THe BAS- 
- 
o*> 


SICK COMPANY, 
Si 
aAsSiCK == 


Bridgeport 2, Conn. 

in Canada: Belle- 
ville, Ont. 

A DIVISION OF | 


i178 


Hardware Show Exhibitors 





Booth No. 


Henry L. Hanson Co. 
25 Union St. 
Worcester 8, Mass. 

See advertisement on page 310 


N59 


Hardware Age 
Chestnut & 56th Sts. 
Philadelphia 39, Pa. 


10, 12 


Hardware Products Co. 
3 Park PI. 
New York 7, N. Y. 


See advertisement on page 374 


Hardware Retailer 72, 74 
964 N. Pennsylvania Ave. 
Indianapolis 4, Ind. 


Harry Davies Molding Co. 
1428 N. Well St. 
Chicago 10, Ill. 


See advertisement on page 315 


N471 


Harvest House Mfg. Co. 
453 S. Robertson Blvd. 
Beverly Hills, Calif. 


N571 


Harville Rose Service 
Box 195 
Tyler, Texas 


S100 


E. P. Haas Mfg. 


Racine, Wis. 


$369 


Harrington Tools 
4316 Alger St. 
Los Angeles 39, Calif. 


Hayes Spray Gun Co, 
98 N. San Gabriel Blvd. 
Pasadena 8&8, Calif. 


Henderson Mfg. Co. 
30x 395 


Fisher, Ill. 


5123, § 


George Henry Co. 
8605 Lincoln 
Morton Grove, IIl. 


5439 


. T. Henry Mfg. Co. 
2317 Whitney Ave. 
Hamden 14, Conn, 


Herculean Appliance Corp., 
$263, S267, 
1150 Broadway 
New York 1, N. Y. 


Hercules Chemica! Co. 
332 Canal St. 
New York 13, N. Y. 


Booth No. 


Herman’s Novelty Mfg. Co. 187 
200 Himrod St. 
Brooklyn 37, N. Y. 


Hirsh Mfg. Co. 
30x 265 


Garland, Texas 


$310, $314 


S. A. Hirsh Mfg. Co. 515, 
8051 Central Park Ave. 
Skokie, Ill. 


See advertisement on page 309 


Horticulture 
Horticultural Hall 
Boston 15, Mass. 


Howard Rotavator Co. 
1600 E. Davis St. 
Arlington Hegts., Ill. 


Hubbard Mfg. Co. 
1014 Marquette Ave. 
Minnez polis 3, Minn. 


H. D. Hudson Mfg. Co. 
589 E. Illinois St. 
Chicago 11, Ill. 


Huffman Mfg. Co. 
117 Gilbert Ave. 
Dayton 1, Ohio 


Hyde Bird Feeder Co. 
56 Felton St. 
Waltham 54, Mass. 


Hyde Mfg. Co. 
54 Eastford Rd. 
Southbridge, Mass. 
See advertisement on page 299 
Hy-Ko Products Co. S80 
1260 W 4th St. 
Cleveland 13, Ohio 
See advertisement on page 246 
Hy-Plane Mfg. Co. 
1822 Cadwallader St. 
Philadelphia 19, Pa. 


N561, N565 


l 


Ideal Metal Products Co. 
1644 W. Lafayette Blvd. 
Detroit 16, Mich. 


See advertisement on page 214 


295A 


Ideal Rubber Products Co. 
273 Van Sinderen Ave. 
Brooklyn, N. Y. 


N542 


Imperial Knife Associated Com- 
panies 21, 25, 27 

1776 Broadway 

New York 19, N. Y. 
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This new Allen “merchandiser” con- 
nects with customers in a flash! In 
bright yellow, black and white, it 
tells the story of Allen Hex-Keys — 
uses and sizes — in less than “% 
minute of reading. 


Each Allen merchandiser mounts 
12 Allen No. 604 Junior Key Kits 
— each containing 7 Allen Hex- 
Keys, sized from %,4” to %4”, in 
red plastic envelope with transparent 
face. Keys are bright finished — 
size markings are easier to read and 
keys are easier to find on a work 
bench. 

Available now from leading In- 
dustrial Distributors and Hardware 
Jobbers. Write for new descriptive 
bulletin C38, and name of your 
nearest supplier. 


ALLEN 
str 


MANUFACTURING COMPANY 
. r?etor : 2 Connecticut U 5 A 


Hardware Show Exhibitors 





Booth No. 
Indus Corp. 5344 
1815 Madison Ave. 


Indianapolis 25, Ind. 


Industrial Plastics Co. 
Box 1188 
Plainfield, N. J. 


Ingersoll Steel Div. 
Borg-Warner Corp. 
New Castle, Ind. 


See advertisement on page 103 


kK. Ingraham Co. 189 
N. Main St. 
Bristol, Conn. 


See advertisements on pages 48, 49 


Inter-Hemisphere Imports, 
463, 467 
ll W. 42nd St. 
New York 36, N. Y. 


International Oil Burner Co., 
468, 
Spring & Park Aves. 
St. Louis 10, Mo. 


lrolite Finishing Co. 
357 Greenwich St. 
New York 13, N. Y. 


Irval Associates 
23 Bridge St. 
New York 4, N. Y. 


J 


Jackson Mfg. Co. 
Box + 
Harrisburg, Pa. 


See advertisement on page 308 
Jackson Mfg. Co. 


2303 W. Fairview Ave. 
Montgomery, Ala. 


S246 


Jacobs Mfg. Co. 
West Hartford 10, Conn. 


Jacobsen Mfg. Co. 548 
Racine, Wis. 


See advertisements on pages 19, 20, 21, 22 


A. G. Jacobus’ Sons 155 
Verona, N. J. 


See advertisement on page 275 


Jiffy Enterprises 380 
150 N. 13th St. 
Philadelphia 7, Pa. 


Booth No. 


Edward E. Johnson, Inc. $215 

2304 Long Ave. 

St. Paul 14, Minn. 
Johnston Lawn Mower Corp... 38305 
Box 568 
Brookhaven, Miss. 


See advertisements on pages 229, 230, 231, 232 


Judson Mfg. Co. D1] 
83 19th St. 
Brooklyn, N. Y. 


Junkune Bros. 
1145 W. Garfield Blvd. 
Chicago 21, Il. 


See advertisement on page 385 


Justrite Mfg. Co. 
2061 N. Southport Ave. 
Chicago 14, II. 


N236A 


K 


K & S Mfg. Co. 
Box 421 
Fort Worth, Texas 


Ka-bar 
9th & Wayne Sts. 
Olean, N. Y. 


Kahn Bros. Co. 
4409 S. Halsted St. 
Chicago 9, Ill. 


Kaiser Aluminum & Chemical 
Sales 281 
919 N. Michigan Ave. 
Chicago 11, Ill. 


Kamkap 
200 Fifth Ave. 
New York, N. Y. 


Kansas City Mower Co. 
1331 Clay St. 
N. Kansas City, Mo. 


Kaufman Mfg. Co. 
29th & Meadow Lane 
Manitowoc, Wis. 


Keelor Steel S97, S99 
909 Ninth Street, S.E. 
Minneapolis 14, Minn. 


See advertisement on page 33% 
Keil Lock Co. 176 


Charlestown, N. H. 


See advertisement on page *%2 
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How soon is prompt? Today’s lower inventories 
require QUICK SERVICE. Southern’s tremen- 
dous stock in widest range of sizes makes possi- 
ble a record of five minutes between receipt and 
shipment of order. 


Get quickest possible DISTRIBUTION. Southern 
maintains a shipping source in your area, in ad- 
dition to twenty-four miles of shelf-to-truck stock 
at Statesville, N. C. Fully stocked warehouses in 
New York, Chicago, Los Angeles, Dallas. 


tiv, Arete ” 


ys trty 


————— 


Vowre Suvited 
© Booth'No. N- 446 
NATIONAL HARDWARE SHOW 


avy Pier. 











Chica ' 
October 7-19" 





Profit from the newest in PACKAGING. “EZ to 
C” silhouette and color labels insure quick, error- 
proof choice. Attractive, long-lasting boxes, soil 
and moisture resistant. 

Bulk screws lubricated free. Shipped in loss-proof 
containers. 


Save time and money with our WIDE LINE. 
Make Southern your one source for fasteners. 
Phillips and Slotted Wood Screws, Flat, Round, 
Oval, Steel, Brass, Silicon, Bronze, Aluminum, 
Stainless Steel. All popular plated finishes, wide 
range of sizes. Stove Bolts, Machine Screws, 
A & B Tapping Screws, Dowel Screws, Hanger 
Bolts, Roll Thread Carriage Bolts. 


Write for free color label chart, package stock guide, bulk stock list. Box 1360-G 


SOUTHERN SCREW 


COMPANY 


STATESVILLE, NORTH CAROLINA 


WAREHOUSES: NEW YORK 


CHICAGO 


LOS ANGELES DALLAS 


SOLD THROUGH LEADING WHOLESALE DISTRIBUTORS 


HARDWARE AGE, SEPTEMBER 29, 1955 





Hardware Show Exhibitors 





Booth No. 


Kessler Products Co. 
4521 Lake Park Rd. 
Youngstown, Ohio 


See advertisement on page 35° 


N348 


Kester Solder Co. 478 
4201 Wrightwood Ave. 
39, Ill. 


See advertisement on page 269 


Chicago 


King Cotton Cordage N2B 
105 Duane Bt. 
New York 8, N. Y. 


See advertisement on page 2 


Kingsford Chemical Co. 
Box 1191 
Iron Mountain, Mich. 


5290 


Kirk’s 
Sheffield 4, Eng. 


Kisco Co, 
2414 DeKalb St. 
st Louis 4. Mo. 


Kissner Industries 
205 N. Bassett St. 


Madison 3, Wis. 


N 466 


Kleer Vision Sales Co. 
Burgess PI. 
Mountain View, N. J. 


Booth No. 


Knape & Vogt Mfg. Co. 
Grand Rapids 4, Mich. 


Knapp Monarch Co. 239, 241, 2 
Sent & Potomac Sts. 
St. Louis 16, Mo. 


Knickerbocker Metal Guild 
687 Broadway 


New York 12, N. Y. 


Knickerbocker Rubber Co. 
6101 S. May St. 
Chicago 21, Ul. 


Kohler Co. 
Kohler, Wis. 


Kord Mfg. Co. 
4510 White Plains Rd. 
New York 70, N. Y. 


306, 3508 


Kursh Products 
3148 W. 32nd St. 
Cleveland 9, Ohio 


See advertisement on page 377 


L 


Lafayette Brass Co. 
409 Lafayette St. 
New York 3, N. Y. 





: io 
 . 2 " a i. Aca 
s ae © 
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NATIONAL 


Booth No. 


Lakewood Mfg. Co. 
25039 Center Ridge Rd. 
Westlake, Ohio 


$353 


Lambert 
519 Hunter Ave. 
Dayton 4, Ohio 


Lancaster Pump & Mfg. Co. 


Lancaster, Pa. 


5316 


Lansing Co. 
Lansing 3, Mich. 


Lasko Metal Products 
West Chester, Pa. 


See advertisement on page 73 


Lau Blower Co. 504, 508 
2001 Home Ave. 
Dayton 7, Ohio 


Lauson Co. 
New Holstein, Wis. 


Lavelle Rubber Co. 
424 N. Wood St. 
Chicago 22, Ill. 


See advertisements on pages 16, 17 


Lawn-Boy S1 
Div. of Outboard Marine & 
Mfg. Co. 
Lamar, Mo. 


See advertisements on pages 93. 94, 95, 96 
Lawrence Process Co. 


360 Merrimack St. 
Lawrence, Mass. 


5174 


See advertisement on page 387 


Lazy Boy Lawn Mower Co. S28 
5911 Broadway 
Kansas City 2, Mo. 


Lenk Mfg. Co. 
30 Cummington St. 
Boston 15, Mass. 


Lewis Engineering & Mfg. Co. S43 
Alliance, Ohio 


See advertisement on page 317 


Liberty Industries 299 
908 Kent Ave. 
Brooklyn 5, N. Y. 


Liberty Steel Chest Corp. 282, ‘ 
Dowling PI. 
Rochester 5, N. Y. 


See advertisement on page 128 


Lifetime Cutlery Corp. 
54 Knickerbocker Ave. 
Brooklyn, 37, N. Y. 


N506 
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Drarlite 


fastest selling weatherstrip 
for doors 
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66% 
MARKUP 


. 
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ADVERTISED 


RETAIL PRICE 
$2.49 


: YOUR MARKUP 
66% 


Guaranteed customer satisfaction 


e Aluminum strips with new rubber-locked 
wool pile. 

e Seals doors against drafts and dust. 

e Pays for itself. Cuts fuel cost. Keeps cold 
out. Keeps heat in. 

® Quality product: Made right, priced right and 
packaged right for quick sales. 


SALES IMPACT COUNTER 
DISPLAY FURNISHED FREE 








*Trodemork 


NEW PROFIT PRODUCTS 


» +. more money for you! 
QUICK SALES FOR DO-IT-YOURSELF CUSTOMERS! 


STANSTRIP. 45%, 


protects overhead garage 
doors—PROVED BEST SELLER 


‘ ; 
ne @ special rubber compound to ab 
r®2 shocks and jolts of re ' 
Peated door closi 
é Seals out snow and freezing rain Bi 
Seals out dust and dirt. 
* Protects door botto 


m from rotti 
* Easily installed. Bi 


National] 
Y adverti 
RETAIL PRICE $2.95 FoR 3 a 


YOUR MARK UP— 66% 





FREE DISPLAY 


FREE 
SELLING 
FOLDERS 

















COLD WEATHER COMING UP... CHECK YOUR WHOLESALER ... STOCK UP NOW 


he Standaed Feoducte Cb, 


BUILDING PRODUCTS DIVISION, LEXINGTON, KENTUCKY 
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EXTRA | PROFITS 
in YOUR POCKETS 


this Christmas! 


Sell that ever-expanding Garden Loving 
Public what it wants — Garden Gifts for 
Christmas .. . and sell them the gifts they 
want most — PORTER PRUNERS. When 
you have what they want to buy, it means 
a bigger, better Christmas business for 


PORTER 135 
IN-B-TWEEN™ 


PRUNER 


Length 13°° 

Weight 15 oz 
Capacity %%*" 
RETAIL PRICE 


Here's .the newest Porter 
Pruner — the easiest pruner to use, 
oll dressed up for Christmes in a gay 
Holiday wrapping. Combines the useful- 
ness of the one-hand pruner and the two- 
hand lopper to do practically all the 
pruning around the home. No blisters — 
no scratched hands. Porter Quality — 
finest steel blades. enameled handles, 
cushion grips. No other pruner like it on 
the market. 


PORTER 8A 
DuraClip 
Can't be beat 

for an anvil- 


PORTER 85 
DuraShear — 
two sharp 
\bliades. A 
type pruner. | quality Pruner 
Stays sherp at a budget 
© longer. Plastic price, Plastic 
cushioned grips. Cuts 
handies. clean without 


eel : 
Retoll Price ee 


bark. 
oe 


Retell Price 


$400 


Come packed in colorful 
eacetate-sieeve packege. 


aoe your _Distribe- 
these 
tpecial ‘Nolidey 


H. K. PORTER, INC. 


SOMERVILLE 43, MASS. 
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Booth No. 


Lima Electric Products, 
$243, S247, S251 
1021 Independence Rd. 
Lima, Ohio 


Lincoln Mfg. Co. 
Westminster, Md. 


Lindavup 
Box 638 
Ann Arbor, Mich. 


Lino Paste Co. 
3233 W. 36th St. 
Chicago 32, Ill. 


Littlestown Hdwe. & Fdy, Co.. N7 
Littlestown, Pa. 


M. Lober & Assoc. 
2 W. 59th St. 
New York 19, N. Y. 


Lockset Screening Co. 
Canton, Mass. 


Loma Plastics 
3000 W. Pafford St. 
Fort Worth, Texas 


See advertisements on pages 236, 237 


N433, N437 


Lombard Governor Corp. S56, S60 
Ashland, Mass. 


H. Lorch & Co. 
288 Flushing Ave. 
Brooklyn 5, N. Y. 


Ludwig Mfg. Co. 
1405 16th St. 
Racine, Wis. 


Lufkin Rule Co. N&3 
Saginaw, Mich. 


See advertisement on page 207 
Luther Corp. 


212 Catherine St. 
Rockford, III. 


S385 


Lux Clock Mfg. Co. 
95 Johnson St. 
Waterbury 20, Conn. 


M 


M & D Display Company of 


Indiana 
502 S. Green St. 
Cambridge City, Ind. 


355, 357, 359 


McCall Corp. 
230 Park Ave. 
New York 17, N. Y. 


McCulloch Motors Corp., 
$189, S193 

6101 W. Century Blvd. 

Los Angeles 45, Calif. 


Geo. W. MeGuire Co. 
150-31 13th Ave. 
Whitestone, L. I., N. Y. 


Macklanburg-Duncan Co. 
Box 1197 
Oklahoma City, Okla. 


See advertisement on page 279 


@ ta 


Magma Corp. 
1250 W. Van Buren St. 
Chicago 7, Il. 


S180 


Magna Engineering Corp. 
12819 Coit Rd. 
Cleveland 8, Ohio 


Majestic Co. 
396 Erie St. 
Huntington, Ind. 


Mall Tool Co. $171, 8173, S175 
7740 S. Chicago Ave. 
Chicago 19, Ill. 


Mark-Ette Products 
210 W. Water St. 
Syracuse, N. Y. 


Master Line 
900 Passaic Ave. 
East Newark, N. J. 
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"It's @ combination Offer!" 
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Booth No. 


Master Mfg. Co. 
1676 FE. 
Lorain, Ohio 


See advertisement on page 246 


418 


28th St. 


Masters Planter Co. 
Box 621 
Benton Harbor, Mich. 


5181 


Master Rule Mfg. Co. 
40 Mulberry St. 
Middletown, N. Y. 


Masterset Brushes 
120 Bruckner Blvd. 
New York 54, N. Y. 


Master Specialty Co. 48] 
3725 Monitor Ave., St. Louis Pk. 
Minneapolis 16, Minn. 


Mayes Brothers Tool Mfg. Co. 
Port Austin, Mich. 


165 


Meakins McKinnon 
378 Niagara St. 
Lockport, N. Y. 


Mechanical Products 
1824 River St. 
Jackson, Mich. 


Mechanix Illustrated 
67 W. 44th St. 
New York 36, N. Y. 


Melard Mfg. Corp. 
432 Austin PI. 
New York 55, N. Y. 

Melnor Metal Products Co. 
10-40 45th Ave. 

Long Island City 1, N. Y. 


Metalcraft Mfg. Corp. 
1025 Firestone Blvd. 
Memphis 7, Tenn. 


oak. 4 


Metal Engineering Co. 
134 N. LaSalle St. 
Chicago 2, Ill. 


Metal Parts Corp. 
930 10th St. 
Racine, Wis. 


Metal Ware Corp. 
Two Rivers, Wis. 


Metronics 
1225 Broadway 
New York, N. Y. 


TURNS 
DARKNESS 
(NTO 
"DAVLIGHT_ 


Hold Down Bracket 

No. 125 can be mounted to 

any flat surface automobile 

trunk, hory of boat. etc. It holds the BIG 

BEAM BEACON LAMP in place by means of 
sturdy tension springs. $1.50 


(TS 


4 


& 


with the 
DOUBLE-DUTY 
FLASHING BEACON 


Serves os ao taillight 


or tower Deacon 


fa Co 


b}— 


e, ty Das 


” sertlee WE 
P “—aeer, vs gastages 


It’s the 


the fabulous 


Customers 
BiG BEAM 
1500-foot 


beam and exclusive two-position flashing red 


sweeping nation! just 


can't resist new 


BEACON LAMP with its powerful 
Join this tremendous ProFrir BaNnp 


Stock ... . and sell the 


beacon. 


WAGON. display .. 


entire line of Bic BEAM portable electric hand lamps and flashing electric flares 


for sportsmen, motorists, and home owners. 


They're nationally advertised in 


Sports Illustrated, Field & Stream, Sports Afield, and Outdoor Life. Get these 
sales boosters on your shelf right away. You’re bound to Prorit! 


SEE US AT THE NATIONAL HARDWARE SHOW 
BOOTH No. 61 


—U-C LITE manuracturine co. 
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Hardware Show Exhibitors 





Booth No. 
Fred Meyer of Calif. 410, 412 
tockwell Road. 
Aurora, Ill. 
Michigan Peat $110 


267 Fifth Ave. 
New York, N. Y. 


See advertisement on page 379 
Midcontinent Adhesive Co. 


70 Sunshine Dr. 
Grove City, Ohio 


N 458 


Midland Co. 
South Milwaukee, Wis. 


S147 


Midwest Mower Corp. 
454 Delmar Blvd. 
St. Louis 8, Mo. 


5143 


Milescraft Mfg. Co. 284 
10409 Meech Ave. 
Cleveland 5, Ohio 


Millburn Peat Co. S311 
Box 662-B 
Lake Villa, Ill. 

Miller Mfg. Co. 495 


9425 Seymour Ave. 
Schiller Park, Ill. 


See advertisement on page 336 


Millers Falls Co. 177, 181, 185 
612 W. Randolph St. 
Chicago, Ill. 


Milwaukee Tool & Equipment 
Co. 362 
2773 S. 29th St. 
Milwaukee 46, Wis. 


Minit Spray Corp. N551 
945 W. George St. 
Chicago 14, III. 

Miracle Green $154 


1218 W. 8th St. 
Kansas City, Mo. 


Missouri Mfg. Co., 


5250, 5254, S258 


7812 Maplewood 
St. Louis 17, Mo. 


Mitchell Mfg. Co. S352 
913 Broadway 
Monett, Mo. 

Mitee Mfg. Co. S410 


1837 University Ave. 
St. Paul, Minn. 


186 







Booth No. 


Model Box & Tool Co. 86 
Yorkville, Ill. 

Modern Carpet Sweeper Co. N320 

55 Water Mill Lane 

Great Neck, L. I|., N. Y. 


Modern Mfg. Co. 
160 N. Fair Oaks Ave. 
Pasadena 1, Calif. 


5399 


Modern Tool & Die Co. 
5389 W. 130th St. 
Cleveland 11, Ohio 


Modglin Co, 
3235 San Fernando Rd. 


Los Angeles 65, Calif. 


Moe Hoe Div. ST7A, S81 
Iron Fireman Mfg. Co. 
2705 S. E. Milwaukee Ave. 
Portland 2, Ore. 


Where to meet 
Your friends 
Use the HARDWARE AGE 
Booth at the show as your 
headquarters. You can leave 
friends, 
store your packages, or just 
sit down and relax. There will 
a telephone for your 
So make booths 
Nos. 10 and 12 your headquar- 
ters. 


messages for your 


also be 
convenience. 


Molly Corp. 
50 Medical Arts Bldg. 
Reading, Pa. 


93, 95 


Monarch Marking System Co. 591 
216 S. Torrence St. 
Dayton 3, Ohio 


Monark Silver King, 
223. 227, 231. 235, 237 
6501 W. Grand Ave. 
Chicago 35, Ill. 


MontaMower Distributing Co., 
$375 
Keeler Bldg. 
Grand Rapids 2, Mich. 
Tom Moore Tractor $44, S46 
Mantua, Ohio 
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Booth No. 


Moto-Mower Co. S111 
625 S. G St. 
Richmond, Ind. 


See advertisements on pages 26, 27 
Musgrave Mfg. Co. S211 
2755 Columbus Ave. 

Springfield, Ohio 


Mystik Adhesive Products, 
370, 374 
2635 N. Kildaire Ave. 
Chicago 39, II. 


Nappe-Smith Mfg. Co. 262 


855 Sixth Ave. 
New York 1, N. Y. 


National Bird Control 
Laboratories 
5315 Touhy Ave. 

Skokie, Ill. 


5342 





National Brush Co. 
101 Illinois Ave. 
Aurora, Ill. 


194, 196 


National Can Corp. 207 
110 E. 42nd St. 
New York 17, N. Y. 


See advertisement on page 211 


National Carbon Co. 9, 1l 
Div. of Union Carbide and 
Carbon Corp. 
30 E. 42nd St. 
New York 17, N. Y. 
National Cash Register Co., 
419, 423 


Dayton 9, Ohio 


National Chemical Refrigerants 
Corp. 421 
53 Northern Ave. 
Boston 10, Mass. 


See advertisement on page 306 


National Engineering & Mfg., 
N529, N533 
Sixteenth & Lamine 
Sedalia, Mo. 


National Food Slicing Machine 
Co. N 448 
47 Martine Ave. 
White Plains, N. Y. 


National Lock Co. 6, 8 
Rockford, Hl. 


See advertisement on page 117 









~ 


. 
“a 


a ae Hardware Dealer: You Mean 
Gis U-BRAND Fittings 


Cost Me Less’? 


Canny Canine: Doggone right! New U-BRAND 
Handi-Paks save you anyway 
10° handling cost... extra 
profit that ain’t hay In a year. 


Hardware Dealer: 10°? Show me how—I dare you! 


i 
Ss 


Canny Canine: Stubborn, huh? Okay... With 
U-BRAND Handi-Paks you're 
done with those dirty mixed-up 
bins of fittings. Only 5 to 25 
fittings to the carton—less time 


to order, stock inventory, fill 





orders. Kind, size and price right 
on each box ... even a green 
clerk can make a sale fast 


Hardware Dealer: Hey! ...So could a serve-self 


customer! 


Canny Canine: Now you're ticking! Better ask 
your Hardware Wholesaler for 
UNION Malleable U-Brand 
Fittings in Handi-Paks. If no 
got, write UNION, 





A SINGLE SOURCE FOR ALL YOUR PIPE FITTING NEEDS 


Galvanized and Black U-Cote Malleable Iron Pipe Fittings—Unions 
— Plugs and Bushings — Cast Brass Solder Joint Pressure and 
Drainage Fittings — Cast Iron Drainage and Screwed Fittings 

Steel Nipples and Couplings — Insert Fittings for Plastic Pipe. 


f 


, & 
The b 
Union Malleable “ 


— 
Manufacturing Company : x 
° ‘ ae y See U-BRAND 
Ashland, Ohio ‘ Pe Hendi-Peks ef 
; Hardware Show, Chicago, 
Booths 272-274. 
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Booth No. 


National Metal Products Co., 
$275, S277 
2722 Cherry 
Kansas City, Mo. 


See advertisement on page 7% 
National Potteries 521, 525 


2320 Center St. 
Cleveland 13, Ohio 


National Rain Bird Sales & 


Eng. Corp. $103 
609 W. Lake St. 
Peoria 5, Ill. 
National Sisal Co. N541 
1533 W. 43rd St. 
Chicago 9, Ill. 
L. R. Nelson Mfg. Co. S45, S47 


1725 S. Washington St. 
Peoria, Ill. 


Nesco 
sox 2043 
Milwaukee 1, Wis. 


See advertisement on page 247 


tN 
~] 
we 
to 
~) 
~]) 


Newburgh Metal Mfg. Co. 
200 Fifth Ave. 
New York, N. Y. 


5270 


Newell Mfg. Co. 389 
Lowell, Mich. 


New England Carbide Tool Co., 
378, 382 
60 Brookline St. 


Cambridge 39, Mass. 
See advertisement on page 292 


Niagara Chemical Div. $118 

Food Machinery & Chemical 
Corp. 

Middleport, N. Y. 


Nobcraft, Inc. 
101 Park Ave. 
New York 17, N. Y. 


N514 


Noma Lites 393 
55 W. 13th St. 
New York 11, N. Y. 


180 W. Alameda Ave. 
Burbank, Calif. 


See advertisement on page 379 


North American Philips Co. 312 
100 E. 42nd St. 
New York 17, N. Y. 
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Nordahl Mfg. Co. 545 





Booth No. 


North American Viking Drill 
Co. N248 
470 Kittson St. 
St. Paul, Minn. 


Northern Distributing & Mfg. 

Co. 518 
3454 N. Southport Ave. 
Chicago 13, III. 

Northern Industries $299 
407 E. Michigan St. 
Milwaukee 2, Wis. 


Northrup, King & Co. 
1500 Jackson St., N.E. 
Minneapolis 13, Minn. 


5141 


Nott Mfg. Co. S 
Box 8&7 
Mt. Vernon, N. Y. 


nN 
-* 
~~ 


Novelty Tool Co. 
Water St. 
Spencer, Mass. 


5312 


O 


363, 365 


O-Cel-O Sponge 
Div. of General Mills 
1200 Niagara St. 
Buffalo 13, N. Y. 


Ohio Wire Products Co. 
1025 E. 5th Ave. 
Columbus, Ohio 


$323 


Olin Mathieson Chemical Corp., 


89. 9] 
275 Winchester Ave. 
New Haven 4, Conn. 
Olympic Metals Corp. N527 


5059 S. Kedzie Ave. 
Chicago 32, II. 


Edward O’Malley Valve Co. . 278 


11948 S. Halstead St. 
Chicago 28, Il. 


On-A-Lite Corp. 
113 Cirele Rd. 
Peoria 5, Ill. 


Osrow Products Co. 
95-10 218th St. 
Queens Village 29, N. Y. 


Ostberg Seed Co. 
7301 Woodlawn Ave. 
Chicago, Ill. 






N250 


496, 500 


5144 
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Booth No. 
John Oster Mfg. Co. 257 
Electric Housewares Div. 
5055 N. Lydell Ave. 
Milwaukee 17, Wis. 


See advertisement on page 355 


Outdoor Chef Products 
Jones Frankel Co. 
180 North Wabash Ave. 
Chicago 1, Ill. 


S264 


Owens-Corning Fibreglas Corp., 


14, 16 
Nicholas Bldg. 
Toledo, Ohio 
Ox Fibre Brush Co. 40, 42 
Frederick, Md. 
Oxwall Tool Co. Ltd. 135, 141 


928 Broadway 
New York, N. Y. 


See advertisements on pages 126, 127 


P 


P. B. R. Manufacturing Co., 
$272, S: 
H & Luzerne Sts. 
Philadelphia 24, Pa. 





P & C Hand Forged Tool Co. 106 
Box 5926 


Portland 22. Ore. 





HARDWARE HUMOR 



























































© Hardware Age, 1954 


é 
“You don't happen id stock a hammer 
with some sort of sighting device on 


. ~re 
t/ 


and many great 


HARDWARE AGE, 


acealer the 


DUTCH BRAND 
VINYL COLOR TAPE 


Dutch Brand's newest. Versatile viny! 


ylastic film in nine rs. idea 


for 


‘very mendina, decorating, pack- 


ging, trimming job. And forelectrical 


VW rk gs We U 


sted. Nationally 


advertised on Meet the Press TV, 


my YU nagazines 


DUTCH BRAND CAULKING 
AND SEALING COMPOUND 


| hal cc orec, nc staining piost 


easy to press 
Used! sulk holes, st 
coid drofts. Me 
shopes; ocheres tc 


THE. Tus 
SEALER 


” 
s 


DUTCH BRAND 
THE AND TUS SEALER 


An easy to-apply seai for use 
cround sinks, tubs, bose of toilets 
e? 4 theres is, OQ common Ou 3 
ng materials. Dries hord Perma 
nent white in color in 5 oz. tubes 
pocked !2 tubes to the disploy 
corton 


SEPTEMBER 29, 1955 


DUTCH BRAND 
PLASTIC TAPE 


Sell your customers the extra dielectri« strenath of 
Dutch Brand Plastic Tape. Now an established favorite. 
U.L. listed. Take your choice of sizes to sell—1/2” rolls, 
150" long; 3/4” rolls, 20 ft. long. Each size comes in a 
typical colorful Dutch Brand display. Also individual rolls 


_ Ud ; ’ : 
3/4° wide x 66 ft long packed in popular re-usable cans 


rem : 
DUTCH BRAND 


R Oo D U c T Ss 


7800 WOODLAWN AVENUE + CHICAGO 19, TL. 


HOUSEHOLD MASKING TAPE 


More and more do-it-yourselfers ore using Dutch Brand 
Masking Tape for better, faster home painting and decor- 


ating. Also for sealing, holding, reinforcing, repairing. Rolls 
available in three sizes, 3/4" x 25 feet, 1-1/2” x 25 feet 


, “ e 
ond 3/4 x W feet. Displays help you sell steady repeat 


business items 
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BUILDER'S 


Bi: 
HOLDERS 





Sure sales to all your car- 
penters, roofers, masons, landscape 
gardeners, sign painters, or do-it- 
yourself fans. These are the first 
practical tools that completely elim- 
inate damaged mortar joints or wall 
or roof leaks from nails which are 
usually used to hold ordinary chalk- 
lines. Builder's Line Holders are 
held in place by the chalkline ten- 
sion only. The line can be moved up 
as the work grows. Builder's Line 
Holders are made of durable cast 
aluminum 









A 
PRECISION 
TOOL 


movet NO. 103 


A one operation line holder and 
built in level. Accurate because 
it doesn't sag the chalkline. The 
level reads at left hand side 

| level to a set. 


Retails for $3.98 pair 





moveL NO. 102 


For use on flat 
surfaces where no corner or 
inside corners only are avail- 
able, on ceilings, walls or floors 
Adjustable pins for depth of hold 


Retails for $2.98 pair 
eee 





MODEL NO. 
100-101 


The most popular 
Builder's Line 
Holders for outside 
corners. Proving 
their worth daily. 


Mode! No. 100 
(without adj. pins) Retails for $1 .98 pair 


Mode! No. i0! 
(with adj. pins) Retails for $2.98 pair 


IF NOT AVAILABLE AT 
LOCAL WHOLESALERS, WRITE TO 


BUILDER'S 
LINE 
HOLDERS, 
INC. 








139 Park St 


Newton 58 
Mass 
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Booth No. 
Pacific Coast Brush Co. N502 
1501 Fourth Ave., S. 
Minneapolis 4, Minn. 


Pacific Machine Mfg. Co. 
7107 S. E. 65th Ave. 
Portland 6, Ore. 


$412 


Palmer Tool & Forging Co. N205A 
Box 459 
Meadville, Pa. 





Hotel accommodations 


The National Hardware Show 
management has made arrange- 
ments with the Chicago Con- 
vention Bureau to handle ho- 
tel reservations. If you want 
the Show management to ar- 
range your hotel accommoda- 
tions write to National Hard- 
ware Show, 331 Madison Ave.., 
New York 17, N. Y., for a hotel 
reservation application blank. 





Panef Mfg. Co. 
Milwaukee 1, Wis. 


216 


~~ 


Parker Sweeper Co. 
91 N. Bechtle Ave. 
Springfield 99, Ohio 


S51, S5: 


Penn-Akron Hardware Corp.., 
103, 107 
Woodside 77, N. Y. 


Pennant Corp. 
Box 644 
Grand Rapids, Mich. 


Pennsylvania Lawn Mower Div., 
$62, S64 
American Chain & Cable Co. 
Stevens La. 
Exeter, Pa. 


~] 


Pennsylvania Saw Corp. N 
810 Broad St. 
Newark, N. J. 
Perfection Model Products 360 
4145 W. Kinzie St. 
Chicago 24, Il. 

See advertisement on page 375 
Perma-Jack Corp. N127 
1111 E. 200th St. 

Cleveland 17, Ohio 





Booth No. 


Peters Stamping Co. 416 
W. Sixth St. 
Perrysburg, Ohio 

Petersen Mfg. Co. 143, 145 

De Witt, Neb. 


R. E. Phelon Co. 371 
East Longmeadow, Mass. 

Philadelphia & Reading Corp. 465 
200 Mahantongo St. 
Pottsville, Pa. 

Phoenix Table Mat Co. 295 


1718 E. 75th St. 
Chicago 49, Ill. 
See advertisement on page 222 

Pincor Products Div. $102 
Pioneer Gen-E-Motor Corp. 
5841 W. Dickens Ave. 
Chicago 39, Ill. 

Pionair Products N556 
603 W. Washington Blvd. 
Chicago 6, Ill. 

Pioneer Gen-E-Motor Corp. N254 

5841 W. Dickens Ave. 

Chicago 39, Il. 


See advertisement on page 216 


Pioneer Mfg. Co. $350 
1910 S. 8lst St. 
Milwaukee 14, Wis. 

Pioneer Specialties 267 


1645 Hennepin Ave. 
Minneapolis, Minn, 


Pittsburgh Coke & Chemica! Co., 
N329 
210 Fifth Ave. 
New York 10, N. Y. 


Plana Centric Power Too! 
Co. 
20 Boylston St. 
Boston 16, Mass. 


270A 


Plant:'Marvel Laboratory $341 
622 W. 119th St. 
Chicago, Ill. 


Plastic Products Corp. N314 
Box 857 
Cleveland 22, Ohio 






Plastex Co. 
402 Mt. Vernon Ave. 
Columbus 3. Ohio 


S98 


HARDWARE AGE, SEPTEMBER 29, 1955 

















Now’s the time to use call” \ ia 
. get set for MOE Light’s 


Sith anne’ 
big fall promotion... i 0 


ay Bes 
&. 


$ 


aD) BIG, FULL-PAGE 


J} 4-COLOR ADVERTISING 


in House Beautitul, Better Homes and Gardens and Sunset! 





M-1096—$24.95* 


“SHOW-HOUSE” 


DOUBLE-PAGE COLOR SPREADS 


M-4061—$ 9 .95* Timi athe him thal ict 





Post—Oct. 8...Living, House Beautiful, Sunset—October 
Better Homes & Gardens and Living—November 


7 oN reaching 37,276,416 readers 
peat coast-to-coast 


“Prices slightly higher Denver end West. PROMOTIONS LIKE THIS... backed-up with saleable mer- 











, ‘ | a ise et O OVE ...4 > Jus ar yf » I 3 Moe 
RIGHT TIME FOR SURE... because when this big, chandise, p1 ioe i to move ire just part of the big M 
Light plans tor you! Remember—this big Moe Light Fall 








impressive Moe Light Promotion on Inspiration- 


. , : , Pro tion belongs t . Watch for the national ads 

Lighting breaks (and first issues will hit news- . a —— na : — * : = “ , 

: use them in your store displays an rindows. lalk Moe 

stands in October) there'll be thousands of a a a a a ' 

| 7 Lights to every customer. MAKE THIS PROMOTION 
families right in your community looking for 


: MEAN PROFITS TO YOU! 
the Home Lighting Centers that display Moe Ov 


Lights. 











IT’S SMART SALES STRATEGY...be ready with 
Moe Light displays bright and orderly, plenty of 









Originators of Inspiration-Lighting 





. 
stock. Tell store personnel about the big Moe 
Light Fall advertising push...suggest they get Division of THOMAS INDUSTRIES INC. 
thoroughly familiar with the Moe Light Catalog Genera! Ofiices, 410 South Third St., Lovieville, Kentucky 
. S ; : In Canoeda: 1401 The Queensway, Toronto 14, Ontario 
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Hardware Show Exhibitors 





Booth No. 


Plasti-Kote 351, 353 
425 Lakeside Ave., N.W. 
Cleveland 13, Ohio 


Plastone Co. 
4100 W. Grand Ave. 
Chicago 51, IIL. 


296, 29% 


Plantabbs Corp. 
Hygro Corp. 
1101 Maryland Ave. 
Baltimore 1, Md. 


5266 


Poloron Products 
55 Ave. E 
New Rochelle, N. Y. 


460, 464 


Polycraft Corp. N513 
Div. of American Plasticraft Co. 
810 N. Sacramento Blvd. 
Chicago 22, Ill. 


Portable Electric Tools 31 
320 W_ 83rd St. 
Chicago 20, Il. 


See advertisement on page 37 


H. K. Porter $24 
74 Foley St. 
Somerville 43, Mass. 


See advertisement on page 1584 


Porter-Cable Machine Co. 137, 139 
Syracuse 8, N. Y. 


See advertisement on page 342 


Booth No. 


Power Equipment $325, 8329, S333 
1205 Industria! La. 
Indianapolis 1, Ind. 


Power Products Corp. 515, S19 
Grafton, Wis. 


See advertisement on page 197 


B. G, Pratt Co. S76 
204 Twenty-first Ave. 
Paterson 3, N. J. 


Premier Peat Moss Corp. $151 
535 Fifth Ave. 
New York 17, N. Y. 


Pressweld N526 
825 S. Mahoning Ave. 
Alliance, Ohio 

Pretty Products 443, 445 
Rubberware Pk. 
Coshocton. Ohio 

Products of Georgia 5228 
Louisville, Ga. 

Progress Products $225 
3160 W. 32nd St. 
Cleveland 9, Ohio 

Prolon Plastics Div. 392, 396 


Pro-Phy-Lac-Tic Brush C: 
Florence, Mass. 





192 





Booth No. 


Propulsion Engine Corp. 5220 
311 Marion Ave., Sd. 
South Milwaukee, Wis. 


See advertisement on page 239 


Proto Tools 102 
Box 3519 Terminal Annex 
Los Angeles 54, Calif. 


Pullman Mfg. Corp. S75 
325 Hollenbeck St. 

Rochester 21, N. Y. 

Puritan Cordage Mills 190, 192 
1205 E. Washington St. 
Louisville 6, Ky. 

Pyroil Co, N328 


La Crosse, Wis. 


See advertisement on page 235 


1 iaker Rubber Corp. S177 
Div. of H. K. Porter Co. 
Tacony and Comly Sts. 


Philadelphia 24, Pa. 


See advertisement on page 105 


Qualcast $145 
Victory Road 
Derby, Eng. 

Quick Chemical Corp. S285 
2441 N. Halstead St. 
Chicago 14, Il. 

Quick Manufacturing S11, S13 
3240 E. Main Bt. 
Springfield, Ohio 

Quickee Products 377 
141 Woodworth Ave. 
Yonkers 2, N. Y. 

Rain Jet Corp. $205 


6253 Hollywood Blvd. 
Hollywood, Calif. 


See advertisement on page 394 


Rainy Sprinkler Sales $103 
609 W. Lake St. 
Peoria 5, Ill. 

Ralston Mfg. Co. N534 


360 Quarry Rd. 
Belmont, Calif. 
See advertisement on page 307 
Ram Tool Corp. 
411 N. Claremont Ave. 
Chicago 12, IIl. 


See advertisement on page 244 


285, 289 
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Look! 


Measure your store for a 
gold mine with this 
complete line 


@® FULL, FAST TURNOVER. 
PROFIT OPPORTUNITIES. 
MARKET BARELY SCRATCHED. 


@ PRESOLD BY INTENSIVE 
LOCAL ADVERTISING AND 
MERCHANDISING. 


@ MORE THAN 3,500,000 CLINTON 
ENGINES NOW SERVING FARMS, 
HOMES AND INDUSTRY. 


Look at this compact display loaded down 
with rich profit opportunities in gasoline 
engines, chainsaws and outboards. its just 
one more example of Clinton merchandising 
working 24 hours a day for you—the kind of 
profitable merchandising that’s taking Clinton 
into every farm, home and industry. These are 
the facts about the Clinton line. A few basic 
modeis of Clinton 2 and 4-cycle gasoline 
engines from 1 to 9 hp. fit every known appli 
cation for new or replacement use 3 models 
of Chief Chainsaws—fast cutting, easy operat 
ing, quick Starting—with a tested and proved 
plan that moves chainsaws into the hands of 
customers. 3 5 models of Chief Outboards at 
prices anyone can afford. And a real plus 
for you the ioca! Clinton Service-Center 
provides factory authorized warranty and repair 
service 


Ask your jobber for the ymplete profit story 


or write direct 


98” DISPLAY 
sells CLI NTON 


GASOLINE ENGINES 
CHIEF CHAINSAWS 
CHIEF OUTBOARDS 


More profit per inch of 
space than any other 
line you handle 


Quick Starting 

AASOLINE ENGINES 
ohenkdente: | to 9 Horsepower 
+ Ideal Orginal 0 Replacement tngine 


Starting Qaick Sarr ng 


CHIEF cues CHIEF OUTBOARDS 


_ 
The Heart is the Chintg tngine © Heart is the () nton Engrne 
Light weight 


—58,. Beek. | 


Spies ” 
SEO se, 


oe 


CLINTON : 
wich —od 
COLORFUL COMPACT 5 ENGINE DISPLAY casouns - 


RACK takes only 30 inches of space >= . S. 


This ttle merchandising rack cr mpiete with 5 most 
popular engines fits neativ into smal 

Saies tloor—moves gasoline engir 

ts sturdy—attractive' it stops tr: 


Ing 





CLINTON MACHINE COMPANY 


Engine Division, Maquoketa, lowa . 


Chainsaw and Outboard Division, Clinton, Michigan 





| You are invited to 





! 
Booth No 


at the National Hardware Show 
" Oy 
We've something especially worthwhile 
for you... and we do desire the 
face-to-face opportunity to tell you how 


much all of us at CLINTON do sincerely 


appreciate your support and business. 





Dept. No. 3C 


Engine Division, Maquoketa, lowa 
Chainsaw and Outboard Division, Clinton, Michigan 





Hardware Show Exhibitors 





Booth No. 


Ransom Brush Co. 194, 196 
1051 W. Division St. 
Chicago, II]. 


Ra-pid-gro Corp. 
Dansville. Ny 


Ray-O-Vac Co. 
212 E. Washington Ave. 
Madison 10, Wis. 


Ray Plastics 
3284 Yonge St 


Toronto |. {) 


Rawlplug Co 
271 Church St. 


New York 13, N. Y. 


Red Dev i] Tools 
30 Coit St. 
Irvington 11, N. J. 


See advertisement on page 396 


Reder Mfg. Co 487 
Franklin Park, Ill. 


Reflecto Letters 
411 E. 101st St 
New York 29. N 


Reflexite Corp. 
Westport, Conn. 


Reliable Metal Novelty Co. 
25 Elm Ave 
Mt. Vernon, N. Y., 

Remington Hardware Co. 
Woodmere. N.Y 


Remington Metal Products Co. 408 
Div. of Herring-Hall-Marvin 
Safe Co 
Hamilton, Ohio 
Reo Div S27, 
Motor Wheel Corp. 
Lansing 3, Mic! 

See advertisements on pages 99. 100. 161 
Republic Fastener Co. N537 
5-11 Crescent 
Long Island City. N. Y. 


Resinite Sales Corp. 
Box 1589 


ys ‘ ? oh. ce Bee ols 
Pan a Barbara. ‘ Aiil. 
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Reynolds Metals Co. 
2500 S. Third St. 
Louisville 1, Ky. 
See advertisement on page 54 


Richards Engineering Co. N275 
1219 Richards St. 


Vancouver. B. C.,. Canada 


Richberry Electric Co. 
2335 W. Cermak Rd. 
Chicago 8, Ill. 


Ridge Tool Co. 97. 101. 105 
Elyria, Ohio 
See advertisements on pages 163, 337 
Rival Mfg. Co IR5A 
22nd & McGee Trafficway 
Kansas City 8, Mo. 


Your headquarters 
At the show 


Make HARDWARE AGE booths 
Nos. 10 and 12 your headquar- 
When 
you want to meet people, make 
a date to meet them at the 
HARDWARE AGE booth. We will 
take messages and there will 
be plenty of chairs. There will 
also be a telephone for your 


ters during the show. 


convenience. So come in and 
make yourself at home. 


Roberton Mfg. Co. 
2717 N. Ashland Ave. 
Chicago 14, I]! 


Robinson Sponge Co. 
1805 Atlantic Ave. 
Brooklyn 33, N. Y. 


Rocco Prod icts 
2916 Fourth Ave., S 
Minneapolis, Minn. 


See advertisement on page 352 


Rochester Can Cs 
100 Greenleatl 


Rochester 9, 


Rocket C: 
234065 La Plaza 
Dana Point, 


See advertisement on page 394 


(allt. 


1955 


Booth No. 


Rocket Devices Corp. 279 
Div. Star Expansion Bolt Co. 
142 Liberty St. 

New York 6, N. Y. 
See advertisement on page 387 

Ryder Elliott S304 

32-27 Fowler St. 


Los Angeles, Calif. 


Justus Roe & Sons 
1 Roe Ct. 
Patchogue, N. Y. 


Rooto Corp. 
17319 Wyoming Ave. 
Detroit 21, Mich. 


Rop-Loc Products Co. 
16110 Brookpark Rd. 
Cleveland 11, Ohio 


See adverticement on page 26! 


Rose Mfg. Co. SS138 
Beacon, N. Y. 


See advertisement on page 3238 


Rosenberg Brothers & Co. 367 
Smithtown, L. L., N. Y 


Roto-Edger Div. 
Car Blocking 
1952 Kienlen Ave. 
St. Louis 20, Mo. 


Root Lowell Corp. 
445 Lake Shore Drive, N 
Chicago, Ill. 


Roto-Hoe X sprayer Lo 
{) 


Newbury, Ohio 
Rowe Tool (" ). 
Box 3185 
Glendale 1, Calif. 


See advertisement on page 212 


Rubber Magic N518 
4312 Third Ave. 


srooklyn 12, N. \ 


». L. Rugg Co. 
1 Sisal St. 
Newark. Ohio 


hee advertimement on page 294 
W. J. Ruscoe Co. 


183 Kenmore Blvd. 
Akron 1, Ohio 


W526 


Russell Harrington Cutlery 
( ©. 


Southbridge, Mass 








or 


RS! 
ALE \ OBBERS! 


DON'T MISS «a 

this 
EASY-TO-SELL 
MONEY 


RED HEAD 


ELECTRIC LAWN TRIMMER 


Catching on fast—after only one season 
on the market—RED HEAD Trimmers are 
making easy money for more and more 
jobbers and deolers! Priced at only 
$19.95 recommended retail price .. . 
quality made of quality materials and 
components—10,000 RPM Westing- 
house motor, slip clutch, safe soft iron 
blade, non-rusting anodized aluminum 
construction, safety switch... easy to 
stock and display, easy to sell—no in- 
volved customer instructing or training, 
minimum servicing, dont even have to 
demonstrate . . . and nationally adver- 
tised in season—plus big assortment of 
dealer ad helps free! 


see it at the 


Hardware Show 
Booth S-349 


ag perfect for 


XMAS GIFT TRADE 
an ideal gift for Dad! 
Ask about our 
Christmas Promotion. 


The CINCINNATI VENTILATING Co. 
302-306 Madison Ave., Covington, Ky. 
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Booth No. 


J.J. Ryan Tool Co. N73 
Southington, Conn. 


S 
Sabin’s Mfg. Co. 
McKeesport, Pa. 


Sanco Products Co. 
Box 13 
Ashtabula, Ohio 


Savage Arms Corp. 
Chicopee Falls, Mass. 


See advertisements on pages 261, 311 


534, S38 


Ssawhill Tubular Products 154 
Sharon, Pa. 


Schalk Chemical Co. 
351 E. Second St. 
Los Angeles 12, Calif. 


Schlueter Mfg. Co. 
4616 N. Broadway 
St. Louis 7, Mo. 


Schneider Metal Mfg. Co. 
1805 S. 55th Ave. 
Chicago, Il. 


Schrade Walden Cutlery Corp., 
21, 25, 27 


Walden, N. Y. 


See advertisement on page 244 
Science Products Co. 


1230 E. 63rd St. 
Chicago 37, Ill. 


$232 


O. M. Scott & Sons Co. 
Marysville, Ohio 


Scoville Mfg. Co. 
Waterbury, Conn. 


See advertisements on pages 204, 205 


5156 


Scranton Aluminum Mfg. Co. 426 
419 S. Wyoming Ave. 
Scranton, Pa. 


Sensation Mower 
7577 Burlington St. 
Ralston, Neb. 


Servi Corp. 
440 E. Water St. 
Constantine, Mich. 
See advertisement on page 349% 
Seth Thomas Clocks 301 
Div. General Time Corp. 
Thomaston, Conn. 


N512 


Seymour Smith & Son 

Oakville. Conn. 
Sexton Can Co. N475 
Everett, Mass. 


See advertisement on page 71 


Sheffield Bronze Paint Corp. 56, 60 
17814 Waterloo Rd. 
Cleveland 19, Ohio 


See advertisements on pages - 


Shelby Metal Products Co. 
Shelby, Ohio 


Shepard Engineering Co. 
912 N. Market St. 
St. Louis 6, Mo. 


H. B. Sherman Mfg. Co. 
22 Barney St. 
Battle Creek, Mich. 


See advertisement on page 107 


Where to meet 
Your friends 


Use the HARDWARE AGE 
Booth at the show as your 
headquarters. You can leave 
friends, 
store your packages, or just 
sit down and relax. There will 
also be a telephone for your 
convenience. So make booths 
Nos. 10 and 12 your headquar- 
ters. 


messages for your 


Shopmaster 
1214 S. 3rd St. 
Minneapolis, Minn. 


Shower Enclosures 
4723 Pulaski Rd. 
Chicago 30, Ill. 


Shox-Stok 
540 Main St. 
Wellington, Ohio 


Silex Co, 
Chicago Electric Div. 
6333 W. 65th St. 
Chicago 38, Ill. 


Simonsen Industries 
1414 S. Michigan Ave. 
Chicago 5, Ill. 


See advertisement on page 1392 
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Over half of the rotary mowers 
sold are 2-cycle 


me 


— 


<= 
\ 


how about the 


HALF you're 


missing ? 


T 
° 


More and more dollars are being 


spent for rotary power mowers with 
2-cycle engines. 


Today more than one out of every 
two rotary power mower customers 
selects the mower with a 2-cycle engine. 
Unless you are featuring 2-cycle power 
mowers you are missing half your 
potential profits. 


See us at Booths $-15 and $-19 








Here’s why more and more power mower buyers 
prefer the modern 2-cycle Power Products Engine. 


TRUE LIGHTWEIGHT — More horsepower 
per pound. The lightest mower engines 
not of 2-cycle design weigh 40°, more 
than modern Power Products lightweight. 
FAST, EASY STARTING — Twice the firing 
action and fewer lighter parts assures fast 
effortless starting. 

NO MESSY OJL mw - — ae 
never touch an oil can, dirty r hands, ° ° U Cc Ss 
fine lawns, driveways or garage. Using cad Wy E R Pp of oO T 
premixed fuel is the clean, mox way. 

MODERN STYLING — Crisp, streamlined 


appearance. It's a modern engine styled CORPORATION 
to modern tastes. , 


GRAFTON, 20111 North 12th Street, wisconsin 

















* 
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See 


PRODUCTS 
at the Show 
BOOTH N-498 


“tshomath 


DOOR HOLD 


PUSH 
to LOCK 


PUSH 
again 


to RELEASE 


Floor or 
Wall Models 


ELIMINATES SLAMMING DOORS 
PROTECTS WALLS, FURNITURE 
FOR DOORS, WINDOWS, GATES 


Heres a real muitiple-sale iter 

me needs several! From ce 
CAMCO DOOR HOLD provid: 
venience, satety. It's a fast-moving 
with real sales and profit poter 
Priced right. Attractively pack- 


, 
eady 7or simple nstalia? 


the NEW improved 


ATTACHES 
DIRECTLY 


to 
OUTDOOR FAUCET 
Perfect for 
HOME GARDENERS 
CHILDREN’S 
PLAY YARDS 
RESORT COTTAGES 
TENNIS COURTS 
GOLF FAIRWAYS 


An ideal Gift item 


S ed ATTRACTIVELY 
Chicege, Oct. 17th. 
LSOOTH N-498. 


PACKAGED 
- « « IT SELLS ON SIGHT! 


Homeowners everywhere will wont this. it's 
bright, colorful, attractive, useful. Priced 
right, too! Write for quantity discounts, 
specifications. 


MANUFACTURED ond DISTRIBUTED BY: 








63 GORHAM ST., SOMERVILLE, MASS. 


Hardware Show Exhibitors 





Booth No. 


Simplicity Mfg. Co. 
2480 Spring St. 
Port Washington, Wis. 


See advertisement on page 245 


510, 514, S18 


Sinko Mfg. & Tool Co. 
3135 W. Grand Ave. 
Chicago 22, Ill. 


N564 


Skil Corp. 
2033 Elston Ave. 
Chicago 30, Iil. 


Alva tT. Smith Co. 
631 E. Center St. 
Milwaukee 12. Wis. 


D. B. Smith & Co. 
Smith Bldg., Main St. 
Utica oe. a. 


Smith-Gates Corp. 
Plainville, Conn. 


Sol-O-Lite Mfg. Co. 
1301 W. North Ave. 
Chicago 39, fl. 


See advertisement on page 377 


Southern Hardware 23 
806 Peachtree St. 


Atlanta 5. Wa. 


Southern Saw Works 
Box 161. Sta. A. S. W. 


Atlanta. Ga. 


Southern Screw Co. 
30x 1360 
Statesville, N. C. 
See advertisement on page 18! 
Southern Steel & Stove Co. 
6th & Dinwiddie Sts. 
Richmond 24, Va. 


S398 





Specialty Mfg. Co. 
794 Central Ave. 
Highland Park, IIl. 


Specialty Mtg. Co. 
2356 University Ave. 


St. Paul 14, Minn 


Speco 
7308 Associate Ave. 
Cleveland 9, Ohio 


See advertisement on page 208 


SpeedWay Mfg. Co. 197 
Cicero 50, Ill. 


See advertisement on page 167 


Spra-Rite Distributing Co. 5401 
738 W. Seven Mile Rd. 


Detroit 3, Mich. 


Sprayers & Nozzles Sales 
2575 28th Ave., N. 
St. Petersburg 4, Fla. 


Sprunger Bros 
S. Main St. 
Topeka, Ind. 


Stainless Metal Products, 
$229, S2Z33A 
2150 Chestnut St. 


Chattanooga 8, Tenn. 


Standard Dry Wall Products N550 
New Eagle, Pa. 


Standard Mfg. & Sales Co., 
$26, S30 
Div. of Skirvin Corp. 
3448 S. Shelby St. 


Indianapolis, Ind. 


1238, N242 
Building Products Div. 

510 Henry Clay Blvd. 

Lexington, Ky. 


Standard Products Co. 


Stanley Electric Tools N63, N67 
Div. of The Stanley Works 
New Britain, Conn. 


See advertisements on pages 42, 


Star Expansion Bolt Co. 
147 Cedar St. 
New York 6, N. Y. 
E. C. Stearns & Co. S166. S168 
122 Dickerson St. 


©yYracuse 2, N. ¥. 
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Booth No. 


Stephen Products 
Crystal Lake, Il. 


$441, 5445 


Sterod Products Co. 
442 Frelinghuysen Ave. 
Newark, N. J. 


Stetson China Co. 
Lincoln, Il. 


Stevens Walden 
475 Shrewsbury St. 
Worcester, Mass. 


Stimuplant Laboratories 
781 S. Lazelle St. 
Columbus 16, Ohio 


Strunk Equipment Co. 
Coatesville, Pa. 


Summit Hall Turf Farm 
Gaithersburg, Md. 


Sun Cal Mfg. Co. 
11848 W. Jefferson Blvd. 
Culver City, Calif. 


John Sunshine Chemical Co., 
N250A 
600 W. Lake St. 
Chicago 6, Il. 

See advertisements on pages 119, 111! 
Superior Plastics 268 
410 N. Oakley Blvd. 

Chicago 12, Ill. 


Superior Tool Co. 
5005 Euclid Ave. 
Cleveland 3, Ohio 





Supplex Corp. 5105, $107, S109 
Div. of Industrial Synthetics 
Corp. 
225 North Ave. 
Garwood, N. J. 


Supreme Brush Mfg. Co. 
65 S. llth St. 
Brooklyn ll, a me 


Supreme Products 
2222 S. Calumet Ave. 
Chicago 16. Ill. 


See advertisement on page 257 


Swift & Co. 
Union Stock Yards 
Chicago 9, Ill. 


$278, S280 
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Put this brand new traffic builder 

on your counter ond watch it pile up the 
soles! Extremely colorful, compact and 
attractive. Strictly a self-service, self-selling 
item. Designed to help you cash in on 

the home craftsman market. Sturdy pack- 
oge—eosily set up on your counter. Really 
designed for the “all thumbs” customer. 
Includes template and instruction sheet. 


in the new 


EAGLE 
NIGHT 


EAGLE NO. 3500 BL... Rugged 
dependability choracterizes this cast iron 
latch with top 5 pin tumbler security. Attrac- 
tive BRASS LACQUER special heat 

treated finish provides long-wearing char- 
acteristics. Two brass, milled and embossed 
keys with each lock. APPLICATION—For 
doors 1'4" to 3” thick. Reversible for doors 
of either hand. Bockset of lock-2%". 


ORDER TODAY from your jobber or write direct to 


Nils 


the EAGLE LOCK COMPANY 


Subsidiary of Bowser, Inc. 


TERRYVILLE, 


CONNECTICUT 








Hardware Show Exhibitors 





Booth No. 


Swing-A-Way Mfg. Co. 48, 52 
4100 Beck Ave. 
St. Louis 16, Mo. 

Syncro Corp. 122, 126 


605 S. Lapeer Rd. 
Oxford, Mich. 


T 
Taylor Instrument Co. 30. 32 


95 Ames St. 
Rochester 1, N. Y. 


L. Teweles Seed Co. S176 
222 S. Third St. 
Milwaukee 1, Wis. 

Thomas Products Co. 379 


8490 Lyndon at Cherrylawn 
Detroit oe, Mich. 


Time Saver Tools 429 
Mundelein, Ill. 


.** 
~~ 
--* 
~~ 
+ 
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Tip Top Brush Co. 
50 W. Houston St. 
New York 12, N. Y. 


Booth No. 


Toledo Pipe Threading Machine 
Co. , 344 
1445 Summit St. 
Toledo 4, Ohio 


See advertisement on page 335 


Toolkraft Corp. 78 
Plainfield St. 
Springfield, Mass. 


tv 
~~. 
IN 


Trale Corp. S: 
118 Church St. 
Newtown, Ohio 

Trans-Atlantic Co. N524, N528 

5 N. Water St. 

Philadelphia 6, Pa. 


Transolene Corp. 450 
Barrington, Ill. 


See advertisement on page 87 


Triangle Conduit & Cable Co. S67 
Plastic Pipe Div. 
New Brunswick, N. J. 


See advertisement on page 224 


Trimont Mfg. Co. N7TOA 
Div., St. Pierre Chain Co. 
50 Frank St. 
Worcester 4. Mass. 

Tureo Mfg. Co. $250, S254, S258 


7812 Maplewood 
Industrial] Ct. 
St. Louis 17, Mo. 








his mn , | _— 
ie “ i iT 
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Booth No. 
Turnbuckles 237A, 237B 
Rox 333 
Michigan City, Ind. 
See advertisement on page 165 


Turner Brass Works 322, 326 
821 Park Ave. 
Sycamore, III. 


Twix Mfg. Co. 261 
40-09 21st St. 
Long Island City 1, N. Y. 


Tyler Mfg. Co. 489 
1005 W. Arbor Vitae 
Inglewood 1, Calif. 


See advertisement on page 359 


U-C-Lite Mfg. Co. 61 
1050 W. Hubbard St. 


Chicago 22, Ill. 


See advertisement on page 185 


UHU Products Corp. 456 
820 Greenwich St. 
New York 14, N. Y. 


Ulster Knife Co. 21. 25. 27 
Ellenville, N. Y. 

U. S. Associates S396 

2170 W. Venice Blvd. 

Los Angeles 6, Calif. 


U. S. Products S388 
1549 Hutchins Ave. 
Columbus, Ind. 


U. S. Steel Corp. A 
525 William Penn Place 
Pittsburgh 30, Pa. 


Union Malleable Mfg. Co. 272, 274 
Ashland, Ohio 


See advertisement on page 187 


Union Steel Products Co. S273 
Albion, Mich. 


See advertisement on page 235 


Union Steel Chest Corp. 
LeRoy, N. Y. 


See advertisement on page 376 


United States Plywood 
Corp. 
o> W. 44th St. 
New York 36, N. Y. 


264, 266 
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Always First with the finest. . . 


S ROP-LOC Gm Su 





All Rop - Loc Gym 
Sets guaranteed 
for 5 years 


ROP-LOC 8-PLAY GYM SET 
1956 Model PN 256 





Head Bar of heavy gauge 2-inch steel 
tubing, Legs of heavy gauge 2-inch steel tubing. 


Stands 7'2 ft. high . .. top bar 7'% ft. long. Includes 
2 swings, rocket glide, trapeze bars and flying rings. In yellow 


and green weather-proof baked enamel finish. 


750 |b. test chain 
gvarantees sofety! 


ROP-LOT products company 


16110 Brookpark Road 


Individually 
Ball-bearing Full-size non-tilt boxed in compact 
swing hongers metal seots corrying carton. Cleveland 11 Ohio 
7 
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Hardware Show Exhibitors 





Booth No. 


United Wheel Stamping 
Co. $279, S281 
12129 S. Peoria St. 
Chicago 43, IIL. 


United Specialties of Birmingham 


$347 
1313 S. W. 3lst St. 
Birmingham, Ala. 
United States Motor Corp. N523 


20 Market St. 
Oshkosh, Wis. 


United Wire Goods Mfg. Co. 310 
1150 Broadway 
New York, N. Y. 


Universal Metal Products Co. S7 
Saranac. Mich. 


See advertisement on page 1069 


Upland Industries 22g 
115 Sixth St. 
Upland, Pa. 


Upson Bros. 57 
65 Broad St. 
Rochester 14, N. Y. 


See advertisement on page 172 


Utica Cutlery Co. 15% 
820 Noves St. 
Utica 4, N. Y. 


Utility Products Co. $326 
216 W. Jackson Blvd. 
Chicago 6, Il. 


Utility Tools $373 
112 Sherwood Forest Lane 
Norfolk 13, Va. 


7 


Booth No. 

V-Plex Clutch Div. $222 
Hagerstown, Ind. 

Vaughan’s Seed Co. $204 


601 W. Jackson Blvd. 
Chicago 6. Il. 


Veneer Lumber & Plywood 


Co. N414 


2639 S. Throop St. 
Chicago 8, Ill. 


Vernco Corp. N544 
Columbus, Ind. 

Versa Products Co. N252 
Ohio St. 
Lodi, Ohio 

Versa Tool Mfg. Co. 267 


Lake Ave. at Fourth St. 
tacine, Wis. 


Village Blacksmith Co. S91, 
Watertown, Wis. 


a Ne i i i 


Your headquarters 
At the show 


SYS 


Ot GN gn 


Make HARDWARE AGE booths 
Nos. 10 and 12 your headquar- 
ters during the show. When 
you want to meet people, make 
a date to meet them at the 
HARDWARE AGE booth. We will 
take messages and there will 
be plenty of chairs. There will 
also be a telephone for your 
convenience. So come in and 
make yourself at home. 





Vital Products Mfg. Co. 
7500 Quincy Ave, 
Cleveland, Ohio 





See advertisement on page 375 


Vichek Tool Co. N66 
8001 E. 87th St. 
Cleveland 4. Ohio 


See advertisement on page 166 


Vogt Bros. Mfg. Co $378 
1402 W. Main St. 
Louisville 3, Ky. 
W 
P. Wall Mfg. Co. 92, 94 
30x 7] 
Grove City, Pa. 
Warp Bros. 201. 203 


1100 N. Cicero Ave. 
Chicago 51, Il. 


See advertisement on page ! 


Wm. B. Watkins Co. 


2605 Broadway 


N 546 
Evanston, Ill. 


Warren Dado Sawing Washers 
Co. 232 
70 Medbury Ave 
Detroit 2, Mich. 


Washington Steel Products 70 
1940 E. lith St. 
Tacoma 2, Wash. 


See advertisements on pages 175, 176 


Webb Products Co. 341 
Norcross, Ga. 
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FAIR... Or FOUL? 


Competition throwing curves that make your mower 
profits land foul? If so, the RUGG-ed mower line can 
straighten ‘em out. 


Put yourself in the umpire’s shoes and call your own 
‘plays — you'll play safe right down the line all the time 
with the RUGG-ed line. 


Rugg's bases-loaded features give you grand slam profits 
and double-header volume. RUGG-ed mowers give you, 
and your customer, more for the money. 


Add Rugg to your line-up. Call your jobber today for 
the complete story. Your profits will fare far better 
tomorrow. If you prefer, write direct to — 


Find out what Rugg's exclusive 
VAC-U-LIFT RING can mean to 
your mower sales — and profits! T 
THE FI. C0. 


NEWARK, OHIO 
Manutacturers Since 1883 
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Hardware Show Exhibitors Booth No 





Western Tool & Stamping Co. 
Booth No. S115. S119 
Weber Bros. Metal Works 2725 Second Ave. ; t 
eileen $194. S198 Des Moines 13, lowa Ss ODS 
108 N. Jefferson St. See advertisements on pages 44, 45 F ffi 
Chicago 6, Ill. tra 1c 
Westfield Mfg. Corp. S331 
Weber Engineering Products S: 317 Kendall 
Choremaster Div. Marysville, Mich. 
800-1 Evans St. 
Cincinnati, Ohio 


ttt ttt ttt AO AL AL ALL AL OL 


Weedsport Mfg. Corp 345 Be sure to visit 


i5 N. Seneca St. Hardwore Age 
‘ee ~ “tT i ; - 
Weedsport, N. } Be sure to visit HARDWARE 


AGE booths Nos. 10 and 12 at 
the National Hardware Show. 
Meet your friends there, leave 


Weller Electric Corp. 202, 
808 Packer St. 


aston, Pa , 
messages for them, use the 


telephone. Staff members will 


Wen Products he there to help you. 


9806 Northwest Hghy 
Chicago 31, Ill. 
See advertisement on page 252 
R. D. Werner Co. 191, 193, 195 Westinghouse Electric Corp 
295 Fifth Ave. 
New York 16, N. Y. 


,ox 3054. Barnum Sta. 
Bridgeport 2, Conn. 


Wesbar Stamping Corp Westinghouse Electric Corp 82 
West Bend, Wis Small Motors Div 
P. O. Box 989 
Westclox Diy Lima, Ohio 
General Time (Corp 


La Salle, Il. 


See advertisement on page 293 


) W heel-Horse Products Co. 
Western American Industries S363 S33. S37 
> : "da . ‘ ; : . 
Box 599 2643 Dixieway N. 
,avyv? ? ’ , » 7 
gmont, Colo South Bend 17, Ind 
Western Saw Mfrs. 
1842 W. Washington Blvd White Metal Rolling & Stamping 
v—_ , ° . . - WA 
Los Angeles 7, Calif Corp 1S, 166 
80 Moultrie St. 


ltl tila eit aiid NN a A a IF Brookly T} 2») \. y. 


— —-* 


Admission Badges 


Whitney Seed Co 
Box 77 
Buffalo, N. Y 


You can register in advance 
tor the National Hardware 
Show and have your badge of 
admission when you leave for 
Chicago. The badge is all you Wil-Du Products Co 
need to be admitted to the 587 N_ Braddock Ave 
Show. To get your badge in Pittsburgh 21, Pa. 
advance fill in the coupon with 
the National Hardware Show 
advertisement in this issue of Williams Cutlery S199 
HARDWARE AGE and send it to Seaman, Ohio 
National Hardware Show, 331 
Madison Ave., New York 17, Wilshire Mfg. Co om OF the new Green Spot 
NY sguaagonlpicn > = Quick-Service Display Unit: 

4865 San Fernando Rd. W. 


Los Angeles 39, Calif 


MAIL COUPON TO 
YOUR WHOLESALER 
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STOPS TRAFFIC 
BUILDS PROFIT 


Very, very new display! Very, very compact... 
takes 2 sq.ft. > 


profitable garden hs ompact lo 
Ss Vou up with a profitable assortment cation. Ends loose and shelves 
of garden hose At essories in g short if les e Simplifies ' rder) 
e Gives you a comp ‘top quality line of garden hose itself. Stops the « 
accessories ...in moderate quantity. You meet custome! his compact, highly adaptable di 
demand with full selection bigger sales result! e Puts the price of merchand! 


Lise. 


Order coupon for new Green Spot 


Green® Spot 


SCOVILL MANUFACTURING COMPANY 
Waterbury, (° mne ; 


Quick -Service 


eticut 
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Hardware Show Exhibitors Y 





Booth No. 


Wilson Bros. N55! 
Box 917 C ; NOo8 Yale & Towne Mfg. Co. 
ox 917, Commercial Stn. 11S Broadway 
Springfield, Mo. Whit <a a y 
ite alns, N. YX. 
See advertisement on page 356 
Wilson Plastics 
1531 Milan Rd. Yardlev 


Plastics Co. $393 
Sandusky, Ohio 


142 Parsons Ave. 

Columbus 15, Ohio 

Wilton Tool Mfg. Co. See advertisement on page 226 
925 Wrightwood Ave. 
Chicago 14, Ill. Yazoo Sales Co. $178, S182 

3607 Livingston Rd. 

Wind-King Electric Mfg. Co. S367 Jackson, Miss. 

Merrill, lowa 


Yoder Mfg. Co. $296, 5300 
es E. 17th St. 


Hotel bus service Jittle Rock, Ark. 


Bus service between the 
larger hotels in Chicago’s Loop 
ELECTRIC and Navy Pier has been ar- 7 
ranged for Hardware Show ° 
week. Buses will operate on 
frequent schedules. See the 
doorman at your hotel when 
you want to take a bus to Navy 
Pier. 


Zachman & Co. 
5004 W. Wilson Ave. 
Chicago 30, Ill. 


Zenith Metal Products Co. 


Ti)" | as ee 451, 455, 457 
$252, S256 


’r s, Pa. 
Wiscon Products Primo ” 
SALES 519 Center St. 

macine, Wis. Zephyr Mfg. Co. 
yam gg 400 W. Second St., 
Its “matchless” - safety on a hay Wisconsin Motor Corp. $317, S321 Sedalia, Mo. 
ride, in a small boat or for Hallo- Milwaukee 46, Wis. 
ween tricks and stunts, makes it a 
safe delight for young and old. * 
Wherever there’s outdoor fun after J. Wiss & Sons Ce. 
dark, the little Comet battery 11 Littleton Ave. 
operated Lantern serves as a deco- Newark 7, N. J. HARDWARE HUMOR 
rative and useful light. So display it 


now during the summer and fall | TAR. ry 
outdoor season. Wolfcrest Products $2: VALVES 


John & Wozniak Rds. é Ae 
— then comes the gift and Michigan City, Ind. ie <1 
Holiday scales — asa o 

quality toy or decorative a 

low cost present — the Wood Shovel and Tool Co. S83, S87 


Comet’s a yeor round eieai alla are sa 
seller that turns-over fast. Re osevelt & Clark Ave. 
Piqua, Ohio 





WRITE FOR LIVELY 
SALES HELPS : : : 
=o. ag meterial, | Wooster Brush Co. 
9 Wooster, Ohio 
GET THE COMET THRU YOUR 
FAVORITE JOBBER 


See advertisements on pages 
Wright Tool & Forge Co. 


42 E. State St. 
Barberton, Ohio 
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Fishing Equipment Repairs | This advertisement promoting your business 


Pr i ad S will appear in 
omote Volume Sales THE SATURDAY EVENING POST on Oct. 29 
(Continued from page 149) THE AMERICAN WEEKLY on Oct. 23 
THE FIRST THREE GROUP on Oct. 23 
THIS WEEK on Oct. 16 


4 J. Manninc 
J HARDWARE 
y ag | BUNDERS HARDWARE 


PAINTS 








HOUSEWARES 
AND PAINTS 


‘Gele) Gaie 


wLTLLL 


FIRST . A : LONG STEEL 


TAPES 


FOR THE You ll find o measuring device to exactly 
BEST IN fit your needs ond pocket book in the 


world s most complete line of topes, rules 
MEASURING 


ond tope rules. And you con be sre of 
ice e) 5 ' complete occuraocy ond long service when 

, . : . h ral f th Lufk b d 

information bureau for northern SS Se a 


residents on vacations. Fresh water 

: hi ata ina ct apr “RED END” Folding Wood Rules 
fishing licenses are issued by the “MEZURALL” Tepe Rul 

store. “BANNER”, “ROYAL” & “LEADER” 


: THE Lenin A 
Welcomes tourists yy iin ae Os 


TAPE RULES 

“We like to have tourists drop in 
at the store for information. That 2 out of 3 families 
is the way we get acquainted with 


. * 

them, and if they stay in the area will be reminded 
we are usually able to sell them a as 
wide variety of fishing and other ‘GO TO YOUR HARDWARE STORE FIRST 
equipment,’ Mr. Manning says. 

At the winter fair in Punta Over 31 million families — 2 out of 3 in most 
Gorda, Mr. Manning usually has a trading areas — will receive publications 
booth at which fishing equipment carrying the advertisement illustrated above 
Naturally, we expect it to help moke sales 
of Lufkin tapes and rules . but equally 
important, it's designed to promote your 
business. Why don't you use the "GO TO 
Displays sport lines YOUR HARDWARE STORE FIRST” idea in 


and other outdoor merchandise 1s 
featured. 


- . ;, your local advertising? 
Window displays help to promote 


both fishing equipment, guns and To help you, we prepored o 2 column 
ammunition and related lines. x 6 newspaper mat similar to the ad above 
A gun display rack in the window | LOOK TO for your use. 


attracts hunting enthusiasts and | [UEKIN USE COUPON TO ORDER 
those who are devotees of target FIRST... FREE NEWSPAPER MATS 
shooting. Made of 1-in. lumber the th boe eae soe 
p J sourc or 
rack has a Ss ft wide backboard tapes, rules and % * £ ez Be aa 2 = » cd wi B 2 & & & we & Pd ¥ 
' , tope rules in every 
with side pieces to hold guns se- price renge. Ask for 


BS THE LUFKIN RULE COMPANY, Saginaw, Mich. 
ner catelog 104 teday 
cl Vy. 


7O TO YOUR HAROWARE STORE FIRST’ MATS 
TAPE & RULE CATALOG We. 104 
What The Law Says— jue 
For an interesting article on 
“What The Law Savs” on a cus- 
tomer’s handling of a gun, see 





page 262. 
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make- X| RA a. 
BI GGER profits! 


Winter's “HOTTEST” item 
ee 


# 


>» MELTS SNOW 
>» THAWS ICE 


30 TIMES GREATER 


il THAWING 
CAPACITY 
THAN SALT 


ice and snow melting 
chemical pellets with new 
“Speconite” rust inhibitor. 


PACKED IN 
RE-USABLE METAL CONTAINERS 
5 and 10 Ib. pails 


25 ib. white utility bucket 
100 ib. utility drum 


SPECO, Inc. 


7308 ASSOCIATE AVENUE 


CLEVELAND 9, OHIO 
See us at booth 372 


HUM-1I-DRI mm 
RAIN REM fot 
RUSTREM 


Professional Gardeners Bring Volume Sales 


(Continued from page 150) 


A reason this store is headquarters for gardeners is the completeness of its 
stock and the fact that it carries leading brands. 


are needed to replace worn-out 
And to top it all, the 


custom of trading-in power mow- 


equipment. 


ers each year is becoming more 
frequent. 


Sells related lines 


A by-product of being able to 
supply professional gardeners 
with their tools is the bulk sales 
of seed and fertilizers that can be 
made. 
bulk fer- 
tilizer as its bid for the profes- 
sional trade. The store stocked a 
60x20-ft storage area full of fer- 
tilizer, advertised it and offered a 
professional discount. Then when 
the gardeners came in, the dis- 
count was extended to their other 
Of course, credit was also 


Kay Hardware used 


needs. 
extended. 


Adds new customers 


These policies have proved so 
popular that each year, the store 
adds from five to 10 new profes- 
sional customers to its lists and 
starts them off with all the re- 
quirements for their trade. 





Work Bench Displays 
(Continued from page 152) 


is an island for displaying what 
Bob Wymore, hardware department 
manager, terms seasonal impulse 
items, including caulking guns, 
putty knives, trowels, screwdrivers, 
sandpaper holders and related items. 

One of the features of the paint 
department is a corner brush dis- 
play. For the farmers with exten- 
sive acreage, and a number of farm 
buildings the firm has a _ special 
stock of paint for finishing barns 
and other structures. Paint spray- 
ers are sold to some of these cus- 
tomers. 

The store has a large visual-front 
showroom with ceiling fluorescent 
units to brighten all parts of it to 
attract window shoppers and pass- 
ersby. The firm’s name is shown on 
a large red sign high above the 
store front. Red neon lettering on 
the sign and the white front are 
good eye-catchers. 

Officers of the company are Paul 
J. Mathew, president and treasurer: 


James F. Mathew, secretary, and H. 


E. Mathew, vice-president. The firm 
also operates branches at Rose Hill 
and Bedford, lowa. 


HARDWARE AGE, SEPTEMBER 29, 1955 





DISHMASTER DOUBLES YOUR 
PROFIT OPPORTUNITY 


With the introduction of the new 300 Conversion Model, pictured 

above, Dishmaster will soon offer a better dishwasher to fit 5 

every sink, every need, every pocketbook. ce Us At the Sh 
Both new and regular models are beautifully designed, ow 

die-cast of sturdy materials, heavily chrome-plated, and incor- Booth yy 539 

porate the same proved precision working parts. Both have N 

concealed tanks holding a full day’s supply of suds. avy Pj Chicago 

THE REGULAR MODEL, the world’s THE NEW 300 MODEL, a con- Octobe 

only complete faucet assembly version unit mounted in place of i 17th. 2] st 

dishwasher, as easily installed as a the swivel faucet, and easy installed 


new set of faucets, has a retail by the buyer, will have a retail 
selling price of $49.50 price of less than $35.00 ee 











DISHMASTER CORPORATION © Main Office: 342 Rockwell Ave., Pontiac, Michigan © Branch Office: 2208 S$. Grand, Los Angeles, California 


DISHMASTER 
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Helpful Merchandising Ideas 


You Can Use Every Day 


These profitable selling ideas can Profits From Rentals 25¢ ea. 
be put to work in your store right How to build traffic and _ profits 
through a rental department. How 
other stores do it; includes a | 


now. ' 
list of 

) , oe rental charges tor various items. 16 
Reprints and collections of out- 

agit | pages. 

standing articles published in 
Hora ware Aae are now available Housewares Merchandising Guide 
25¢ ea. 
"The most useful guide for better 
| | | ke housewares selling that | have ever 
meetings and sales training pro- seen. wrote a dealer about this 32 
grams. They are written in a prac- page reprint. Includes a housewares 
oromotion planner calendar. 


to readers at nominal cost. These 
reprints make ideal texts tor store 


tical, down-to-earth style. Orders 


All fillad | . : 1S) 
will be tilled as long as the supply Paint and Sundries Merchandising 
asts. Guide 25¢ ea. 


32 pages ot better paint selling ideas: 
includes form for surveying potential 


Dealers’ Advertising Manual 25¢ ea. paint sales in your trading area 


A complete guide to more effective 

a ae Store Manager's Guide 25¢ ea. 
dealer advertising, including how to set 

. . ticl show! i TO set Qa sal 

up a bDuage}?T where to advertise. how Artic ey OWw'Ing now osetTupa aies 
control system, with sample torms. 
How to price merchandise and what 
turnover means; questions and an- 
swers on too! rental probiems. 16 


pages. 


to schedule advertising, how to stretch 
ad dollars. Also includes torms for set- 


ting up ad budgets. 20 pages. 


Self Service—1!2 Case Histories Christmas Merchandising Guide 
I5¢ ea. 25¢ ea. 


complete hardware store program 


+ Tr ' ° , ° 
tor selling more merchandise at Christ- 


What happens when you switch to self 


service? H the an: 
ervice: ere ore nswer , : ) 
ea ers O 2 mas. Includes a promotion calendar 


that tells when and how to put on a 
the country. 8 pages. holiday promotion. 32 pages. 


typical hardware stores in al! parts of 


Orders will be filled as long as supply lasts. Order by name of booklet. 


Remittance Must Accompany Order 





Send all orders to: 


Editorial Reprint Service, Hi ARDWARE AG E , Chestnut & 56th Sts., Philadelphia 39, Pa. 
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“Painted Daisy” is a new exciting 
pastel design in a complete line of 
COLORWARE lithographed metal 
housewares and kitchenwares. 

The remarkable hand paint simulation 
gives this popular priced line a really 
rich and expensive appearance. 
“Painted Daisy” is lithographed on 

a White Background with your choice 


of Red or Yellow trim. “Painted Daisy” 


is another of the profit-producing, 
consumer tested designs that have 
made NATIONAL CAN the 

recognized leader in lithographed 


metal housewares. 


Housewares Division 


NATIONAL CA 


Ss @ 8 Pe 2 aA Tt tt CK 
110 E. 42nd St., New York 17, N. Y. 











Only UNIVERSAL Gives You a Food Chopper 
For Every Purse and Purpose! 


ALL-PURPOSE a 
FOOD AND MEAT CHOPPER —<— = & Amel 
. ' rg ' wa 
a ae is “5 apvcanst® 


Feature the line that’s 

priced for volume sales 

... that’s packed with 

exclusive selling features 

every housewife wants. 

Whether it’s the new all-purpose”’ EXCLUSIVE 
Tab-L-Top or the famous self-sharpening Food -wemgpmanante lies 
Chopper, it’s the finest profit-making line 

you can stock! For all the facts, contact your 

Universal wholesaler or write us direct. Retails for $8.95 


*  ‘TAB-L-TOP | 
FOOD CHOPPER 
J retoils from FOOD AND MEAT. CHOPPER 


$4.25 CHOPPER | $4.50 
retails for $6.95 ( 











UNIVERSAL 


LANDERS, FRARY & CLARK, NEW BRITAIN, CONN. 





The entire hardware industry spread before you in great new detail... ata 
time when products are ready, prices are established, literature is available, pro- 
duction and delivery data are complete and sales plans are developed to perfection. 


General hardware, lawn, garden and light farm equipment and related items will be 
shown in greater quantity and wider variety than ever before. Never before have lead- 
ing manufacturers been so well equipped with new designs, new products, new ideas 
and aggressive new plans for merchandising hardware and housewares, garden supplies, 
power and hand tools and accessories, large and small appliances, do-it-yourself equip- 
ment, paints and sundries, builders’, plumbing and electrical supplies, etc. 


Only at the National Hardware Show can you meet more than 1000 leading manufac- 
turers at one time at one place ... see them display and demonstrate more 
$2,000,000 in samples in more than 300,000 sq. ft. of floor space .. . including more than 
1000 brand new items introduced to the national market for the very first time! 


than 


Join the 40,000 other buyers planning to attend. Fill out and return the registration 
coupon today. Your admission badge, which will admit you without further registra- 
tion, will be mailed to you. 


The Industry's Great Merchandising Event 


sve time Dy reg ster , +\ ’ f n reg stration coupon 
ond your odmiss:ion bodoe w 


be moiled to you. Please check below if 
you wish us to moke hotel reservotions for you. (Pleose Print) 
NATIONAL ¥ el 
| FIRM 
HARDWARE 0 ae isa 
,_ CITY ee : STATE 
SHOW TYPE OF BUSINESS 3 

















Please check below the clossificotion of 


your business 


oe ' ) s 
Lj Wholesoler | Reto:ler y 


j 
331 MADISON AVE., NEW YORK 17, , o . J Dept. & Chain Store Buyer 
' Exporter ([] Mfgrs’ Agent Lj) Monvfocturer L) Cther 
MURRAY HILL 2-4802 Preset egirgt ae as 
| 
| 


reservotion blonk. 


t be admitted under any circumstances 
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A great new advancement in 


multi-purpose tool design 


woodworker 


Here, at last, is a precision multi-tool 
machine that performs the operations of five 
basic power tools, yet occupies only 20” x 26” of 
floor space! Unlimited versatility. Faster change- 
over. New work combinations never before pos- 
sible. A revolutionary new machine that makes 


others obsolete! 


i Soe it at the Shout! 
BOOTH 295-A 


| Hardware Show 
HICAGO 
1955 


Nationa 
NAVY PIER * © 
OCTOBER 17-2!) 


a 








—_”_ 


5 hasic 

power tools 
in20°x 26° & 
floor space! am 


219° | 


complete with motor 
and attachments 





TWO SAWS! A cut-off sow and 
o self-retracting push-up saw. 
Large table has seporate slot for 
dado cutter. 8” blade cuts to depth 
of 2%”. Cuts full 2” at the 45°. 
Correct sawing speed automati- 
cally determined by fixed drive. 











A SANDER! Largestsanding table 
in home workshop field. Correct 
sanding speed automatically fixed 
by direct drive. Sanding disc mounts 
on either end of drive spindle. Full 
82" sanding surface from 0° to 
45° angle. 





A LATHE! Fool-proof center 
alignment. Distance between cen- 
ters 3142”. Face plate turning di- 
ometer up to 16”. Use either end of 
spindle for face plate turning. 
Changes to correct speeds quickly. 


A DRILL PRESS! A 360° radiol drill press. Overall table surface 4 


Precision control raises and lowers head. Performs 


19'A” x 264”. 











A HORIZONTAL DRILL! No 
limit to length of work. Finger-tip 
micro-adjustment for accurate set- 
ups. Headstock pivots for different 
thicknesses of wood. Quill feed 4%”. 
Overall table size 192" x 262”. 


Portable! Can be corried 


from room to room...job to job! 


compound angle drilling. Drills to center of 13” circle. 


IDEAL METAL PRODUCTS, INC. 


1644 West Lofayette + Dept. HA-9 + Detroit 16, Michigan 


214 


Write for information concerning protected 
dealer franchise in your territory .. . 
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YOU OWE IT TO YOURSELF 
TO SEE WHY CONTINENTAL 
IS THE FASTEST GROWING 
DRILL LINE IN ALL AMERICA... 


TTT) PU 


. 
\ 


7 


/ 


There are many good reasons why so 
many jobbers and dealers are adding 
Continental to their line. One good 


&D, 
ZZ 
reason is the built-in precision and qual- 
ity—as evidenced by the millions of 
Continental drills that are performing 
dependable, uniform jobs in hundreds of 
| industrial plants every hour of the day. 
WO eM 2 Y Zo ! — em eo on aceon — 
Ve A profit you and your dealers can realiz 
_ with Continental. This year, more than 
; ever before, Continental drills are profit- 
packed because they're packaged, ar- 
ranged, and promoted to help you and 
your dealers sell more drills faster! See 
the new Continental “selling-line” at the 
Hardware Show. See how much Con- 
tinental can help you increase your drill 
selling and profit with startling new 
plans and selling programs. See for your- 
self why more dealers than ever before 


are handling and selling Continental Cer- 
tified Twist Drills. 


CONTINENTAL 


CERTIFIED TWIST DRILLS 
555 W. ADAMS STREET « CHICAGO 6, ILLINOIS 
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What’s happening 


‘les years ago Pincor began a bold 
program of selling top quality power 
lawn mowers direct to the dealer at 
40% discount. Today we're delighted 
and so are our dealers with the volume 
business and bigger profits for all of us 
that this program has created. 

As a result of the encouraging re- 
sponse we have had from Pincor dealers 
everywhere on the 1955 line, we have 
expanded and improved our production 
facilities. We have engineered smart 
new style lines into our rotary mowers. 
We have added exciting, new deluxe 
features to all of our models at /ittle or 
no increase in prices. As a result, no- 
where on the market will you find a 
power mower with the high quality of 
Pincor construction and with sales fea- 


at Pincor? 


tures offered by Pincor at such a profit- 
able program for the dealer and at such 
attractive prices to the consumer. 

I am convinced that our 1956 line is 
going to be another sales leader. I am 
also convinced that we are offering 
dealers their greatest opportunity to 
profit on power mower sales. | am con- 
vineed (and so is nearly everyone in the 
industry) that power lawn mowers are 
a fast growing market and are a red hot 
item for 1956. So, don’t wait until 
Spring to order. My phones are open 
now. Call Chicago, BErkshire 7-4100. 
Start right in to cash in on a fast grow- 
ing market with a fast selling power 
mower—PINCOR ... remember, you 
will profit more — MUCH MORE — 
with Pincor. 


Robert M. Wiley 


Director of Sales 


MEET US AT BOOTH NO. S-102 AT THE NATIONAL HARDWARE SHOW 


PINCOR PRODUCTS 


made by 
PIONEER GEN-E-MOTOR CORPORATION 
5841 West Dickens Ave., Chicago 39, Illinois ©¢ Telephone BErkshire 7-4100 


MANUFACTURERS OF 
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cy Item of the Year! 
SM DEAL of the Year: 


Ld 


EVERYONE NEEDS A PAIR! 


m § 595 


pesionen GLEXIBLE. .. 


HERE’S A FAST TURN 
DEAL THAT’S PACKED 


with P : 
SOLID UNIT... 


Sells Month After Month Ss FOLDS IN SECONDS! 


/ hee Sales Making Display, merchandising 


manual and sales literature! 


, fj 
Si ecial “Six Pack’ of 6 Handy Horses — 


Théy will be the most popular and profitable 
product on your display floor! 


Dnet di MOA — shivped fr 


prepaid right to yéur door. Billed through Your — 
favorite jobber! ae 
bate some 
EVERY PAIR OF HANDY HORSES SOLD MEANS NEARLY S400 
PROFIT FOR YOU! Freight and promotion costs ore oli pai ay | 
manufacturer! Over 5,000 dealers are already reaping Ria. yo 
why don't you? 


Nationally Advertised ia: POPULAR MECHANICS, POPULAR SCIENCE, 
r | ® Contact your MECHANIX JLLUSTRATED and FAMAY HANDYMAN 
W: 


jobber or mail 
jo FEDERAL HARDWARE PRODUCTS Dept. HA-95 
coupon at once! Please rush Sin-Pock” deals ot stendord jobber discount 


ond bill me Mrough my jobber os listed 
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E Z PAINTR -4unouuces 


A HARDWARE SHOW 
x * “SPECIAL” * « 


Write for 
DO EN FREE PRICE LIST 








“/rigger AND COPY 
-_ INDUSTRIAL 
PAINT ROLLER SHIELDS 22% 


eeee with 
EVERY ONE DOZEN 


DELUXE EZ PAINTR 
No. 701 WP 


PAINT ROLLER SETS 
Order EZ Paintr’s Deluxe Sets — No. 


7ZOIWP with the new PRONEL cover — 
And for every dozen sets you order, you 





e 
et ee 2 
will receive FREE 1 dozen Trigger Action 


THE SENSATIONAL NEW 7” Paint Roller Shields. Packed in attrac- 


| tive Display Carton. (Minimum Jobber 
*“PRONEL”’ 
T. M. 


Order of 72 Sets or Multiples Thereof) 
PAINT ROLLER COVER 







* 


Fabric Will Not Break, Mat or Separate 
in Use 


* Results in Much Smoother Paint Job 

* Greater Paint Carrying Capacity 

* Applies Water, Oil, Rubberized Paints a 

* Easier to Clean to “Like New” Condition all-purpose 

* Ovtwears All Ordinary Covers (ager spoemon ok 
* Good on Smooth or Rough Surfaces Nylon bearings 
o 


Deluxe LONEL, Fortified with Nylon 


EZ PAINTR CORPORATION 


4051 $. IOWA AVENUE ° MILWAUKEE 7, WISCONSIN 
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. 
¢ PA, Here’s Archer Pol-mer-ik . . . 
. : a) aad _- used by more professional 


painters than any other lin- 
seed oil. And with good 
reason... special heat proc- 
essing rearranges and locks 


wi, 
together the oil molecules 
producing a smoother, long- 
er-lasting paint film than or- 
an dinary linseed oil. And don't 
LTA TE TER 


forget Pol-mer-ik has 101 
uses on the farm and home. 


a Sie This merchandising manual, 
6% iad developed in cooperation 
sate ; —_— | with the PDCA, outlines a 


complete sales program for 


wen ~ ae your painting-contractor cus- 
8 a eo & tomers. Helps in preliminary 
| 2 . 2 planning, locating prospects, 
e * developing commercial and 
3 “sf industrial business. Get your 
. copy... Free! 


ES Te et CE ape «reame «ee «sae SOUS seen «eee sume «GEER OS ES GET GS EY | EO RE RS ES SN GUERRERO MING mmm RR NNT 


fm” up fo More Sales 


Sell Pol-mer-ik to improve paint jobs... TIVE SELLING program offered by 

encourage Positive Selling to help your Archer Pol-mer-ik includes a complete 

contractors get more of them! Here’s the group of sales tools ranging from estimate 
perfect combination for de- forms to a full color sales portfolio. Here’s 
veloping the biggest and a program that’s been endorsed by the 
best linseed oil business nation’s most successful contractors. Mail 
you've ever had! The POSI- coupon below today. 


ARCHER-DANIELS-MIDLAND CO 


704 Investors Building, Minneapolis, Minnesota 


y +N rcher- P ‘} 
CD aniecis- Archat 
fee idiand 


Please send my free copy of “Plan Book for Positive 
Selling.” 


. A " Name 


Firm 


Address 


com pany 


704 Investors Building, Minneapolis, Minnesota 
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NEW! DIF 
: Caan e FIRST IN THE FIELD 
* . . . 
FVC program to meet deal 
ealer demand! 


WOOSTER ... rue 


OF PAINT BRUSHES 


oded-Tip Brushes and magi-Koter® Rollers 
gram 


nes .-- Exp! 


elf-serve merchandising pro 


Two great li 


now ing complete § 
r attention, 


Self-Serv© merchandisers that capture custome 
show specific prices 


product selection, 


point out correct 
erchandisers ond product packages gid in choice 


x Selector charts o-™ 
roller for every tyP© of job 


of correct brush OF 
consumer brushes, 


all Exploded- -Tip 
ndord 


rchandisers or sta 


Wooster me 


SX pre-priced envelopes 
ched for convenient display 0" all new 


hole-pun 


peg-boards 
imum of counter space, 


Compact merchandisers require mini 
set UP 


e only minutes tO 
cks, meet 


tak 
ith balanced sto 


merchandisers, Ww 


K 
3X wide price range ° 


oll retailers 


requirements of 
‘nventories for distributors ond dealers through con 


d fast-selling items 


Reduced 


densed line of prove 
r magazines, to 


al advertising i five grec! consume 


fic for dealers 


Nation 


create store tro 
Good Housekeeping 


| backed by the 


anteed products, ° 


oe wae ry 


F picsitined > 
b 
| Good Housekeeping 


wor 4 
S Advertistd wart 


HARD \\ A Lc} * Ne I _M 4 I 35 
R 
b . 7 E If BER 2 
. 7 » 





\ 
-Self-Ser ed 


AND PAINT ROLLERS \f 


by Woosrer 


@ PRODUCTS 

@ FEATURES 

@ PACKAGING 

@ MERCHANDISERS 


The Wooster Exploded-Tip Brush Bar The Wooster Dial-A-Brush Merchandiser 
Cat. No. 0907 Cat. No. 3945-3946 





CUT OUT AND MAIL TO 
THE WOOSTER BRUSH CO. 
WOOSTER, OHIO 


YES! 1 want more information. 
Send the completely illustrated de- 
scriptive circulars giving details on 
the new Wooster Self-Serve Mer- 
chandisers, also the name of the 
nearest distributor. 


SIGNED 
COMPANY 


STREET 


The Wooster Selecta-Rolla Merchandiser The Wooster Selecta-Brush Merchandiser 
Cat. No. R-805 Cat. Ne. 3925 CITY 


mm be lhe ? a We ae « me C CF Rete oe eee ade Bris Pex a Sa Ose ce SmAM oe WM: 


See'e us - Booth 243, NATIONAL HARDWARE SHOW—October 17-21 | SATE 
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@ Patented, safety ring, 
Koant-Kyt-Korners. Perfect 
also for hanging mats 

os woll protectors. 


You'll SELL MORE 
PROFIT MORE 


AMERICA’S FASTEST-S8@QLING STOVE MAT! 


@ Sturdy, modern floor 
displayer. Takes little 
space—mokes many 
“impulse” sales. 


@ Mat Illustrated 
Ss-] 
Stainless Steel Queen 


There’s nothing like 
volume to make profits 
grow ... and Aristo-mats give you real 
volume. Powerful national advertising 
and attention-getting publicity make 
Aristo-mat one of today’s top sellers. 
Offering ideal protection for stove 
tops, table tops, and grease-catching 
wall surfaces, they’re a natural for 
your kitchen conscious customer. 
Practical is the word for 
Aristo-mats. And profitable is the 


word for dealers carrying them. 


These unmatched features mean 
EXTRA SALES, EXTRA PROFITS for 


you! @ Sell Aristo-mats and you sell the finest! 


@ Asbestos-cushion 
backing to withstand 
vp to 350° heot. 


LT cmpinyy 


@ Patented, ( 


“Rigid-edge”™ A division of PHOENIX TABLE MAT CO & 
construction for double strength. 171 8 E. 7 5th Street ° Chicago 49, il. 


Prevents worping. 


See the complete line of profit-making Aristo-mats at the NATIONAL 
HARDWARE SHOW, OCTOBER 17-21 © Booth 295, Navy Pier, Chicago 
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BIG NEWS 


FOR THE 
BIG STORM SASH 
SEASON 


FULL-POWER 
PROMOTION 


® Traffic-Building Ads in 10 Leading Magazines 
® New Simplified, Stronger Storm Sash Construction 
® New Section Interchangeable with Screens 


® Colorful, Eye-catching Point of Sale Materials 


Here’s another full-scale promotion on Reynolds 











Do-It-Yourself Aluminum. Get set now to make your store 





a do-it-yourself storm sash center. Reynolds kit of 





in-store merchandising materials will help you put your 
promotion over — will stop traffic at your Reynolds 
Do-It-Yourself Rack. And don’t overlook the opportunity 


for related items selling of glass and tools. 


Advertising that works 
for you in magazines 
And in your store 
window streamers « rack signs « envelope stuffer > 
ad mats « Free instruction sheets 
SEE US AT 


NATIONAL HARDWARE SHOW 
BOOTH 315 


* REYNOLDS DO-IT-YOURSELF ALUMINUM 


*T. M. Reynolds Metals Company Reynolds Metals Company, Lovisville 1, Kentucky Available in Canada 
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Triangle Plastic Pipe and fittings, made from 
non-toxic virgin materials, are guaranteed to per- 
form perfectly if simple installation instructions 
are followed. Virgin material, in combination 
with modern production methods, enable 
Triangle to hold to rigid tolerances. As a result, 
joints are guaranteed too. 


This 5 Point Program is a 


Further Guarantee of Satisfaction 
1. Uniform Pressure Piping 


Triangle offers complete lines of plastic pipe to meet any pressure 
requirements. There's Flexible Non-Toxic 75 Ib. in sizes Y2—2" and 
a heavier wall Flexible Non-Toxic 100 Ib. in sizes 2-2”. Both are 
made of pure polyethylene. Next comes Non-Toxic Semi-Rigid 
100 Ib. pipe, sizes 3 and 4”. For jet well applications, Triangle 
offers polyethylene Duplex Pipe in the 75 Ib. rating in sizes 
Wx 1%", 1%" x1%" and 1%4"x lr". 

in addition, there are Semi-Rigid and Rigid High Impact types 
available, designed basically for industrial uses. 


2. Disposable Reels 

Triangle now packages its 75 Ib. Flexible Pipe on a disposable 
reel. Among the advantages: 1) longer lengths eliminate “tag-end” 
pieces, 2) pipe easily pulled off reel, 3) reels stack compactly, 
4) reels protect pipe agoinst sun, dirt, mechanical injury, 5) they 
aliow for simple, inexpensive reshipping by the distributor. 
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IS THE 








PLASTIC PIPE! 





3. Permanent Identification 

Triangle permanently identifies all of its pipe with Triangle name 
ond trade mark, the pressure classification, the size and convenient 
one foot morks. Flexible types are embossed for permanence ond 
the embossing is color-coded—white for 75 |b., yellow for 100 Ib. 


4, Engineering Service 

Triangle offers the services of its Engineering Department in plan- 
ning and installing Triangle Plastic Pipe. Joining instructions come 
with each package. 


5. Sales and Warehouse Facilities 

Delivery to the distributor is fast and accurate thanks to Triangle’s 
nationwide network of 35 branch offices and 8 strategically 
located warehouses. 


PLASTIC PIPE DIVISION 


TRIANGLE CONDUIT & CABLE CO., INC. 


NEW BRUNSWICK, N. J. 
Manufacturers of Arteries for Electricity, Liquids and Gases 
WIRE + CABLE + CONDUIT + PLASTIC PIPE + BRASS AND COPPER TUBE 


See us at Booth $-67, Nationa! Hardware Show 
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A33010 Knob 
2” Diameter — 
65¢ each retail 


CABINET HARDWARE BY 


Ebony black with gleaming gold finish accents... for 
a touch of elegance in the best of taste. 
Beautifully in key with contemporary furnishings 


and accessories ...a stunning addition, in fact, 


to any room in the home. Easily installed on 


old or new cabinets, furniture, or built-ins. 
Free Picture Frame Display 
with No. 5500 Introductory Stock. 
AMEROCK SPACE 44-46 AT 


NATIONAL HARDWARE SHOW 
NAVY PIER—CHICAGO 


AMERICAN CABINET HARDWARE CORP., ROCKFORD, ILLINOIS 
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YARDLEY Tell ’m Sell Rack 


ees cBipe eeeeeeeeoeoseeeeeoee eee eee e20202020080808080808080% 
= 
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3 iP puts ClearStream 
: PressuRated Pipe 





im your 
profit 


Occupies only 12 sq. ft. of floor space. Heavy- 
duty steel tubing with metal shelf for fittings and 
clamps. Easily assembled. Three-color panel tells 
whole story. Turns lookers into buyers. 


Every dealer, large or small, can now get bigger vol- 
ume with this quick-serve, self-sell merchandising unit 
for America’s top-quality plastic pipe. A store within a 
store in a few square feet. Your customers can see, can 
feel, can select all items necessary for their plastic pipe 
installation. 


This modern Tell ‘n Sell merchandising rack holds 
1500 feet of 75-lb. PressuRated pipe in the popular sizes 
plus a stock of all the necessary fittings and clamps. 
Complete display of all merchandise acts as a quick selec- 
tion reminder to your customers . . . saves running to the 
back shelves or stock room to get fittings. Pipe is marked 
every 10 feet. Dispensing the right length is a quick, easy, 
one-man job. 


First to develop a full line of PressuRated plastic pipe, 
Yardley today leads the industry in quality acceptance. 
All Yardley ClearStream PressuRated is produced from 


DuPont virgin Alathon 25 BK11 .. . a full range of sizes 


from %2-inch through 2-inch . . . with pressure ratings of 
75-lb., 100-Ib. and 125-lb. All Yardley plastic pipe is 
manufactured in full weight and wall thickness meeting 
industry Approved Standards . . . should never be con- 
fused with sub-standard, thin-wall substitutes. 


America’s pioneer in the development and production 
of plastic pipe and fittings, Yardley manufactures a com- 
plete line of flexible and rigid pipes for every type of 
service, up to 12-inch diameter. 


Yardley 75-lb. PressuRated 
pipe comes on fully en- 
closed 300- and 400-ft. 
metal-center reels in pipe 
sizes %” through 1%” 
100-ft. lengths also avail- 
able in sealed cartons. Both 
reels and cartons are de- 
signed for easily dispensing 
pipe in any lengths. Fit- 
tings and clamps are also 
boxed. 


Cy YARDLEY PLASTICS COMPANY i142 PARSONS AVENUE, COLUMBUS 15, OHIO 


in Canada: Daymond Co., lid., Chathom, Ont. 7 Export Sales: F. and J. Meyer, 115 Broad St., New York 4, U.S.A. 





an invitation -- 


to Visit Us and See Products of These and 


Other Leading Hardware, Building Supply 


and Sporting Goods Manufacturers at Our 


Booth No. N170A 


pO. Ws we CO. 8 - Se p= 6-6-9 >>'.'s.6-s > 


NAVY PIER 
CHICAGO 


AMERICAN FLOOR SANDERS 
ARROW METAL PRODUCTS 
ATLAS WORKSHOP TOOLS 
BOSTROM HINGES 
BRIDGEPORT FABRICS 
BROWN SPEEDY SPRAYER 
BROWNING ARMS COMPANY 
BURGESS BATTERIES 

CASCO PRODUCTS 
CHALLENGER HAND TOOLS 
CHANNELLOCK PLIERS 
CHRIS-CRAFT BOAT KITS 
CLING-SURFACE 

DEWALT POWER TOOLS 
DOUGLAS FIR PLYWOOD 
DREMEL ELECTRIC TOOLS 
DURO METAL HAND TOOLS 
EVINRUDE MOTORS 
FAIRCHILD ELECTRIC TOOLS 
FIRZITE WOOD FINISHER 
FORMICA 

GEMCO ANCHOR NAIL KITS 
GREENLEE TOOL COMPANY 


}.4 © -> op ~ ©_-B.~ 8 @ < 


-—_ > = € od *.*4 


HOMASOTE 

JOHNSON MOTORS 
KEDMAN SCREW DRIVERS 
LEPAGE’S GLUE 

LUFKIN RULE 

LUMINALL PAINTS 
LYMAN GUNSIGHT 
MARLIN FIREARMS 
MASTER RULE COMPANY 
MERCURY OUTBOARD MOTORS 
MIGHTY 7 VICE 
MOSSBERG ARMS 
PANELYTE 

PLASTIC WOOD 

PLUMB TOOLS 

PROTO HAND TOOLS 
REMINGTON DUPONT 
REX PASTE 

ROCKET WALLGRIPS 
ROGERS GLUE 
SCOTT-ATWATER MOTORS 
SHOPSMITH POWER TOOL 
SKIL HOME SHOP TOOLS 


OCTOBER 
17-21 


SOUTH BEND LATHE 
STANLEY TOOLS 

SYNCRO SANDERS 

3-IN-ONE OIL 

UPSON PANELS 

U. S. PLYWOOD CORP. 
WARREN DADO SAW WASHERS 
WELDWOOD GLUE 

WELLER ELECTRIC TOOLS 
WONDER PASTE 

X-ACTO KNIVES AND TOOLS 
ZONOLITE 


MECHANIX 
ILLUSTRATED 


} So o> & Os _ 4 Bo. & ->39 BL 


67 WEST 44TH STREET, NEW YORK 36, N. Y. 
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p OW FOR FAST AND EASY... 


17 MODELS... 
$2729995 to $995 


Feature Gig Soy Accessories 


For Christmas { There's extra Christ- 


mas profits in fast-selling accessories. Acces- 


sory gifts add to the barbecuer'’s equipment 
and give pleasure all year ‘round. Big Boy 
accessories have quality and price appeal. 


29.95 to .98 


& 


WITH 


BARBECUES 
BRAZIERD 
ACCESSORIES 


Foresighted distributors are already planning to 
extend their Big Boy selling right through the 
Christmas season. Big Boy barbecues, braziers 
and accessories make ideal Christmas gifts and 
the wide variety of models and prices fit every 
taste and budget. For lively Christmas business, 


push Big Boy...“the line of least resistance.” 
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HOODS 
$28.95 to $7.95 


ee 








moTORS — 





| >==0 $4.95 
~ SKEWER $ 98 S— 





FIRE RAKE $1.95 TONGS $ 38 


CUTTING 
“SS BOARD $4.35 


; =sCdE-Z-LITE MEAT st 
Z FIRE STARTER §=— THERMOMETER ys 
$ 69 $2.95 








SPACE 8282-8288, NATIONAL HARDWARE SHOW, OCTOBER 17-21, CHICAGO 


BIG BOY MANUFACTURING CO., INC. BURB 


ANK, CALIFORNIA 
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Fohnsten 


POWER LAWN MOWERS 


The Main Line for 
the Middle Market 


The Great Middle Market—made up of 65°, of 
America’s income receiving units who earn between 
$3,500 and $10,000... accounting for most new 
car sales, most new homes, most new appliances 
These are your best prospects for a nationally known, 
quality mower at the right price! They buy by 


brand —that’s why they trade with you... and 


pohnston 


is the brand they're buying. 


The big “J’’ symbol is the hallmark of power 
mower quality. It is promoted by the most 
distinctive and powerful advertising and promotion 
program in the industry ... month after month, 
all year ‘round. And it stands for America’s most 
distinguished family of power mowers— Jacobsen 
the parent company, famous since 1921 as the elite 
name in power mowers— Worthington, the nation’s 
foremost line of institutional mowers—and 
Johnston, the main line for the middle market. 


Sold only through recognized wholesalers, no 
other line represents such a combination of 
stability, power mower know-how, per 
formance and reputation. It adds up to 
immediate public acceptance, fast 

turnover, and easier sales and profits 

for you. It’s the power mower line 
tailor-made for you and the Great 

Middle Market. Ask your 


wholesaler today. 


——_ 
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Sohnsten 


21 Inch Power Propelled Rotary 


Leader of the popular priced Johnston line. 
Handsome in appearance, reliable in 
performance with outstanding features 

that appeal to every quality minded power 
mower prospect. 2.5 hp., 4 cycle engine with 
recoil starter. Reversible, “Suction Lift”’ 
cutter bar of hardened alloy steel. Offset 


front wheel avoids “‘scalping.”’ Light weight, 





permanent mold aluminum alloy deck. 


kitten to handle. a bear for work. Leaf 


Mulcher attachment is standard equipment. 





ro 


S \ 


21 Inch Rotary 


2 hp., 4 cycle easy starting engine with 
recoil starter. Reversible, “Suction Lift’ 
cutter bar of hardened alloy steel. Offset 
front wheel avoids “‘scalping.”’ Light 
weight, permanent mold aluminum alloy 
deck. Sturdily built, the big capacity, top 
quality mower in the rotary field. 


You'll sell it with pride and profit. Leaf 


Mulcher attachment is standard equipment. 














18 Inch Rotary 


1.75 hp., 4 cycle easy starting engine with 
recoil starter. An easy rolling, effiment, 
all-purpose mower— ideal for small lawn 
areas, or as a supplementary mower to 
handle tall grass or weeds, and close 


trimming on larger estates. Leaf Mulcher 


attachment is standard equipment 





fy wor 


Sohnaston 


18 Inch and 21 Inch Lawn Patrols 


G 


18 Inch— 1.1 hp., 4 cycle engine 
21 Inch—1.6 hp., 4 cycle engine 


Recoil starter 


(‘hoice of those who want pe ik per 
formance, a smooth cut lawn, and trouble 
free operation. These two popular priced 
reel type mowers meet the demands of 
most mower prospects. Easy starting, ea 
handling. ‘These are the mowers vour 
customers are asking tor ire turning to 


in greater numbers than ever before 


Pt ere ae 


ae hn et . 
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18 Inch Rotary 











“Best Buy’ Model for stepped up store traffic 


Here’s a power mower price leader that will attract customers 
who are in the market for a less expensive mower. It’s a perfect 
base from which you can “‘trade-up,”’ yet it meets every demand 
for deluxe mowing from those who want an established brand at 
a budget price. Cuts tall grass or weeds with ease. The mower to 
promote for those new homes springing up all around your neigh- 
borhood. Has 1.75 hp., 2 cycle engine, with rope starter. 





Act Now-for EXTRA Early Order Discounts 


Right now is the time to talk to your Johnston Wholesaler. Learn 
how you can make extra profits with Johnston’s extra discounts 


for early orders. 


JOHNSTON - THE MAIN LINE FOR THE MIDDLE MARKET 


NSTON LAWN MOWER RPORATION Dept JHA-929 Brookhaven, ™ ppie A ary acobsen Manufacturing Company + Racine. Wisconsin 
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that will make 


ARDEN HOSE HISTORY | 





Ty Regt Re 


see them in 


oS America’s most 
complete Garden Hose 
and Sprinkler Line... | 


Bf 


at BOOTHS $=71-73 
NATIONAL HARDWARE SHOW 


35-37 lowa Avenue 
Paterson 3, New Jersey 
Plastics of New Jersey, Inc. 
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Home Fashion Note by Marion Paimer 


(Mahe an ordinary 
a Joy por any bey 


desl 








unhnished desk 

surtacing I his i 

keep clean in million 

and building supp! 

Your dealer will give you h« 

*Monsanto supplies me lav re ‘ , } corative laminat : 


under these trade names Arborite «+ Coneowelild « Decartite + Fariite 





Fiberesin « Formice + Lamin-art « Micartea « Nevamar + Panetyte 
Pionite + Piastilight + Railitte + Resilyte + Richeiain Textoiite 


MONSANTO CHEMICAL 
PLASTICS OrviSion 
SPRINGFIELD 2 


Monsanto supplies melamine resin to the 
manufacturers of decorative iaminates soid 
under these trade names: 


Decariite 
Formica 
Nevamar 
Piastilight 
Richelain 


Consoweld 
Fiberesin 
Micarta 
Pionite 
Resilyte 
Textolite 


Arborite 
Fartite 
Lamin-art 
Panelyte 
Railite 


AWA (ovate alle 


tells 
oy 





15,000,000 boys 
would welcome a desk like this 


setter Homes & Gardens 





This Monsanto advertisement in 
(to run in full color in the November issue) is another in the 
series of advertisements Monsanto has scheduled to bor 
retail selling of melamine laminated plastics. 

The new ad tells mothers and dads how to surface a boy’ 
with this durable, decorative material —and also builds \ 
market for paint, mastic and other related items. 

The huge “do-it-yourself” market is making money f 
everywhere who carry melamine laminated surface cove 
materials. Get your share by putting 

melamine laminates on display right now. 





MONSANTO CHEMICAL COMPANY, PLASTICS DIVISION, SPRINGFIELD 2, MASSACHUSETTS 








NATIONAL HARDWARE SHOW 
Navy Pier, Chicago 
October 17th to 21st Booth $-273 


THE BIGGER, BETTER 


























RUBBISH BURNERS 


The only rubbish burners with bot) the non-losable Ziprtop 
and the “Volcano” bottom. Built in three different models to 
meet practically any burning regulations . OF price range 
The Ziprtop design affords a safe, simple and positive action 
as well as more complete combustion. All models have rugged, 
reinforced steel construction, galvanized for longer utility. Zipr 
tops are a home necessity Display some and see for yourself ' 





























MODEL HW-1200 A dependable, serviceable burner ot o 
low, low price. The new mode! HW-1200 has the same famous 
Ziprtop features plus a new extro heavy 5-ring reinforced con 
struction. Veritcal wires ore spaced at 2”, height is 28” and 
diameter is 19°. Weight 65 Ibs. per dozen, nested 











Be sure to see the many other fast-selling 
protit-building Hi-Lo products plus the 
sensational new items now ready for 
fall and spring soles 


MODEL HW-303 MODEL HW-1336 


A better burner, the HW-303 is built to Best of the burners! This extra heovy 
last for many yeors. Heavy rvust-resisting duty mode! combines the added strength 
galvonized wire in close 1” spacing, per. of close-spoced vertical wires welded to 
manently welded to supporting rings. more than ao dozen heavy support rings 
HW-303 is the perfect home model. 28” Provides a closer mesh for safer burning 
high, 19° in diameter. Weight 90 pounds . « « longer life. Ideal for home use, 
per dozen, nested parks, institutions, etc. Also 28” high, | 
20” in diometer. Weight 113 ibs. per | | 


dozen, nested ECONOMY 
PICNIC STOVE GRILL CAMP STOOLS 
j 


UNION STEEL PRODUCTS CO. : 


CONSUMER PRODUCTS DIVISION ALBION, MICHIGAN 


BRAZIER CHOW-WAGON SIZZLER 
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~~ The biggest polyethylene 
trosh bucket made... 
and the biggest value. 

tional beauty 


¥.2 
3 
4 ROPE AEE 


- H 


Pace-Maker 
designs by 
Paul Gunn ‘, 
Loma designs *" 
set the pace 
for the Plastics 
Housewares 
Industry. It’s # 847 
the “Pace- “Handi-Dandy” 


Maker” Line. 
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: 


he oy to America’s most complete line of 


a another 
a se A ddition 


plastic waste baskets 


The “‘Modern-aire” | The ‘Super-Giant’’ “Decorator” 
#822 #823 #827 








“Pace-maker’’ 
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The “Big-Mouth” | The “Waste King” The “Charmer” 
+821 #824 #825 








See the entire ‘O™A “Pace-maker” line 


Booth Nos. N433 & N437__ 
October 17. 18, 19, 20 & 21 








LOOK ne e, 


BOOTH N-328 
HARDWARE SHOW 


att NEW For 56 





| 


SUPERLITE 


GARDEN HOSE FLEX-0-FIX 


The AMAZING 
WORKABLE RUBBER 


that SELLS ON SIGHT 


1001 USES—Flex-O-Fix 
patches rubber boots, wad- 





See our completely new line of hose 
at the 
CHICAGO HARDWARE SHOW 


Navy Pier — Booths S-140 and S-142 

















ers, rubbers, raincoats. 





Mends tents, tarpaulins, cov- 
ers, grain sacks, convertible 
car tops. Seals air and water 





leaks around glass or frame. 
NEw > : ae | Splices belts. Plugs holes 
COILING » Y If) S&S and caulks joints in boats. 


Waterproofs boots and shoes. 








Keeps mats and rugs from 


o+-+- and skidding. Nationally adver- 











| as tised, proven outstanding 
A NEW ee sales results. Retails 75¢ a 


4 —ite tube. Packed 12, 2'/2-0z. tubes 
MERCHANDISING | =i NES 


in display carton. 





. . . plus complete range of colors, sizes 


CT rized 
—— £ 


Apex has been, for many years, a prime‘ | vault 
producer of vinyl plastic compounds. | be wut MULTIPURPOSE LUBRICANT 


The uniform quality of Apex vinyl plastic | | Sia ck oiaee a on 
hose is the result of close laboratory control | | Gives pe eonlnes uss Cas qaecnsien, 
: ; sives polished finis ipes on an 
which assures full diameters and full wall ive | prosects against dantaging cake 
thickness. marks and moisture. Use it to pro- 


Mi ete | tect saws, drills, tools, cutlery from 
Apex hose will withstand all accepted burst rusting in sour store. Resails 30¢ a 
tests. It is non-kinking, lightweight, resistant PYROIL "P” = ed 12, 3-oz. cans in display 


to abrasion, water and oil. It is fitted with 

ti full 4 7 dut b PENETRATING Oil Lab tests prove it loosens stuck nuts and bolts 
non-rusting Tv Ow, heavy Guty brass 3 times easier. Dissolves rust and corrosion, eliminates squeaks. 
couplings. Contains super-lubricating graphite—AND—it’ s polarized to cling 

7. mg oe Works on any metal. Won't harm delicate mechanisms. 

h is the quality hos sol t trul ) on-inflammable, safe to use. Retails 1O¢ a can. 
Apex — . 9 Y - old at truly Packed 12, 3-oz. cans in display carton. 
competitive prices. 








ee 





is., U.S.A. 


APEX TIRE & RUBBER CO. pf — 


| SUPER LUBRICANTS 
SOS CENTRAL AVENUE PAWTUCKET * RHODE ISLAND | / WORLD FAMOUS SINCE 1929 
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mowamatic 


LUXE. REEL 


—mow-master 


24%, HP, 2-CYCLE, 19” STREAMLINER 


money- 
making 
announcement! 


Mow-master and Mowamatic 


rotary mowers 


reel-type mowers 


TWO GREAT POWER MOWER LINES 
HAVE COMBINED FOR BIGGER AND BETTER SALES 


greater production 


Things are humming in 
South Milwaukee, Wis., 
the new home of these 
(wo great power mower 
lines. The entire opera- 
tion, from manpower 

to machinery, is devoted 
exclusively wo the 
production of the 

finest reel and rotary 


mowers on the market. 





bigger promotion 


For 1956, more effective, 
more powerful consumer 
advertising to move 
mowers at retail plus 
an all-inclusive, hard-sell 
merchandising program 
that will make 1956 the 
biggest year ever for 
Mow-Master and 
Mowamatic dealers 
everywhere. 


 - 





field service 


Expanded field service 
organization for quicker, 
better-than-ever service. 
Plus an outstanding 
PREMIUM PARTS 
PACKAGE for greater 
profit. 


Be sure to get all the 
facts on the big profit 
plans for "56 at the 


“Hardware Show.” 





more profits 


When you add it all up 
—greater production, 
better service, and 
bigger promotion it's 
bound to mean more 
profit to you. 1956 will 
be a big profit year tor 
Mow-Master and 
Mowamatic dealers. 

Act now! 


Get the profit story on 


Mow-Master and Mowamatic at the 
Nationa! Hardware Show in 

; 311 MARION AVENUE © SOUTH MILWAUKEE, WISCONSIN 
Chicago, Sept. 17-21 —space S-220. . . 


PROPULSION ENGINE CORPORATION 


Subsidiary of Food Machinery and Chemical Corp. 
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HIGH SPEED DRILL BITS 


(MADE IN U.S.A.) 


To meet an expanding demand for a low 
priced line of good quality high speed 
drill bits, principally for the handy man. 


CENTURY DRILL & TOOL WORKS 


will exhibit and introduce at the National Hardware 
Show, Booths 88 and 90, its new U.S. Eagle Line of 
high speed drill bits made in the U. S. A. which 


consists of .. . 

®@ Fractional Jobbers Length 
High Speed Drills, Sizes 1/16 
to 1/2 







@ Wire Gauge, Sizes No. | 
to 60 


® Popular Priced Sets in 
Metal Containers and 


Plastic Boxes 


@ Counter Merchandis- 


ers and Disploy Cases 


@ Plastic Tube and En- 
velope Packaging 


CENTURY DRILL & TOOL WORKS 


DIVISION OF 


AVILDSEN TOOLS & MACHINES. INC. 
s 
CHICAGO 


NEW YORK LOS ANGELES 


8 
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THE MOST CZomaZBZ> LINE OF SMALL ELECTRICS 


2100 SNAPIT NITE LITE for bedroom, 
nursery, sickroom, hall, stoirway, cel- 
lor, ond mony other uses. Aftractively 
corded for fast turnover 





1V06 SNAPIT CORD SET. Made from 
6° cord. Comes with unbreckable mold- 
ed-on finger-grip cap. Colorful cello- 
phane wrapped. 


Vv 






“Oo yous” 
, ene TOGGLE 


SINGLE POLE SWITCH 


1111 THE ALL-NEW FLUSH 
TOGGLE SINGLE POLE SWITCH. 
The Switch-King line combines o 
heavy-duty housing and o sturdy @/ 
positive switch mechanism, insur- 
ing long usage and fool-proof op- 
eration. On a colorful individyal 
cord. 


ee 


4 res 





#1203 DUPLEX FLUSH RECEP- 
TACLE. Fits any standard ovtiet , 
box ond plate. Complete with two 
mounting screws. Afttractively 
carded. 


FLUSH 


DUPLEX RECEPTACLE 


#X103 SENSATIONAL NEW 
SHOK-PRUF ELECTRIC OUTLET 
PLATE. Fits any electric ovtiet — 
prevents shocks, burns, and fires 
individually cellophane wrapped, 
boxed, ond packed for fast sell- 
ing. 











V60 SNAPIT UNBREAKABLE 3-WAY 
ALL-VINYL CUBE TAP. Guocronteed not 
to break, not to chip, not to crock. On 
colorful individual cord. 





VT2061 NEW 6° 3-WAY AILIL- 
VINYL CORD SET with double 
wipe contacts. Guaranteed not to 
break, not to chip, not to crock 
Colorful individual self selling 

wrapper 


AA64 ARMORED SWITCH PLUG 
APPLIANCE CORD SET with Koo!- 
Pull High Tenacity Heoter Cord for 
heavy duty service. Brown fittings 
and cord. Celorful cellophone 
wrapped. 


- Listed by UNDERWRITERS’ LABORATORIES, INC. 


Write for complete Catalog 





CABLE ELECTRIC PRODUCTS, INC., PROVIDENCE 7, R. I. 


See our full line at Booth No. 338, National Hardware Show 
Navy Pier, Chicago — October 17-21 
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Hot 
Christmas 


Gift Pack! 


Advertised in 
SATURDAY 
EVENING POST | 


Special BERN () MATIC Propane Torch Set 


Gives ‘126° value for only 


Colorful gift package includes instant-lighting 
BERNZ-0-MATIC Torch with 4 multipurpose tips 





nd 


TX-888 package—delivered to you with special gala 
Christmas outer wrapper that may later be removed for 
non-holiday selling. This set enables the torch user to do 
every job that requires heat or flame. Kit includes: 


a 


Reg. $1.95 


containing enough fuel for months of normal use 
34 ME BURNER 
for making jewelry, sweating copper fittings, splicing wire 

Reg. $5.00 


Reg. $1.75 


for mending toys, electrical repairs 
for burning paint, tiling floors 


for antiquing furniture, thawing pipes, lighting charcoal fires 
Reg. $1.95 


Total Value $1 2.60 


ty 
we Ty GIFT SET RETAILS FOR ONLY 58.88 


EASY TO PROMOTE! Colorful package, with dramatic display material 
also available! Torch nationally featured in Life, Saturday Evening Post, 


a 


BERNZ-0. MATIC 
Propane Lantern, Mode! TX-700 
Light o match—zip, it’s fit. 
Adjustobie light! Safe—no 
flare! Uses stendord Bernz- 
O-Motic dispeseble pro. 
pone gos fuel cylinder. 
Cylinder may be removed 
ond weed on any other 
Bernz-O-Matic appliance. 
Underwriters’ Loboretories 
opproved. Complete with 
disposable propane cyl- 
inder ... $9.95° 


BERNZ-0-MATIC Propane Cook Stoves 


Sefe, clean, sootiess. Cooks 
aquickly—8 minutes to perk 

@ pol of coff 
effectively even in freezing 
, temperctures ond af high 
aititudes. Weighs only 5'/, 
ibs. Uses the some Beraz- 
O Matic disposoble propone 
got fuel cylinder as Bernz- 
O-Matic Torch. Fuel supply 
for @ week's normal cook- 
ing. Mode! TX-500, com- 
complete plete with disposable cylin- 
$8.95° 


Model TX.800, 
with 2 cylinders $1§.95* der os pictured |. 


ORDER NOW! Your customers will soon be on the 
rompage for thot something different thet will 
stend owt under the Christmes tree. Be prepered te 
solve their buying problem with this remerkebie, un 
vsvo!l Christmos volve. Eoch item Christmas pockoged 


Coll your jobber today! 


gse 


3 more BERNZ-O-MATIC gifts for the man who has everything 


Popular Science, and in irha “Family Gift Center” promotion! 


EASY TO DEMONSTRATE! Just flick a match—zip, it’s lit! Burns clean. 
Safe—no messy, dangerous liquid fuel to fill or spill. No priming or 
pumping. Hotter than a gasoline torch! 
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OTTO BERNZ CO., INC. 


280-102 LYELL AVE. « ROCHESTER 6. N.Y 
See us at Booth No. 23 at the National Hardware Show. 





NEEDS NO CLOTHESPI 
MOVES FAST! REAL PROFIT! 


PIN-O-MATIC Clothesline holds even heavy blankets, 
ABSOLUTELY WITHOUT CLOTHESPINS! Dainty lingerie held 
without crushing or soiling. Unique spreader made of Tenite glides 
along, separating twin Bakelite-covered steel lines to tuck in wash, then 
locking lines securely. Strong enough to pull a truck, 
can’t stretch. Tested in actual hurricane winds, 
clothes stayed on! Every woman a purchaser when 
she sees work-saving PIN-O-MATIC! Walk-along or 
pulley style. Complete unit (including all hardware) 

packaged for off-shelf sale. 
Publicized on coast-to-coast TV: 
Arlene Francis’ “Home”, Arthur Godfrey Show, 
and Maggie McNellis Show 


seein BOOTH N-547 
DRAKE AMERICA CORPORATION 


18 EAST SOTH STREET Oe NEW YORK 22,N. Y. 





WET FZ Americas Favorite 
a | ) y, Ct) 
) cee a aswi awn ¢7 gourd n Cody. rs 


iY ; . A, ty 
Rowe'l-Ezy “Rocket.” i Rowe'l-Ezy “DeLuxe” ey | 


j Rowe'l-Ezy “Super.” / 


Close coupled sidewalk Nf with offset driving wheel The ultimate of all Zi 


is the finest edger of its 
edger. Designed and type. tts aaaiiine pa edgers. Does all edging 
built to the same high ease of operation has and trimming jobs so 
made this edger the 
choice of home owners 
ss ttn all Goce Gee | and professional gar- operates itself. The dual 
products. Features a Geners everywhere — 


; cuts, trims, borders and :, +h: 

" : | ' é' traction and stability. 

new Rowe’l-Ezy shear edges anywhere grass . Y 
ing action; cuts either grows; cuts either Cuts either forward or 
forward or in reverse. r4 forward or in reverse. / 


standards of quality 


effortlessly, almost 
and workmanship that ‘ 


wheels give maximum 


in reverse. 


a, 4; if Model 100 y/ / Model 200 
/ LIST : jad — 

~” Packed 6/Corton 

/ Shipping wt. 22 Ibs. 


Packed 6/Carton 
Shipping wt. 26 Ibs. 
All edgers hove full 48 
hondies and ore gvoron 


tees ogens! Ce'ective 
moterial ond wort mons hp 


H Bett 
CASH IN ON ROWE'L-EZY POPULARITY omes & Gardens, America. 


7 Home, Flowe, a nerion 
ORDER NOW FROM YOUR JOBBER lar Gardening, onyeo POPU- 


Rowe Tool Company, Box 3185, Glendale 1, California ent 
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“ee ' BRAIDED 
==] PICTURE 
a4 Mee) *lem', 11°: 


IN SIZES 0 TO 6 INCLUSIVE 


ON SPOOLS, IND. BOXED 


Wr. Retailer: 


Why not buy the products 
which are beautiful to look at as 
well as being of the highest 
quality. This, Mr. Retailer, 
means satished customers who 
will come back for more. We 
will be happy to forward our 
descriptive circular on our en- 
tire line of Spool and Coil As- 
sortments, Aerial Wire, etc., 
upon request. 


SOLD THRU JOBBERS 
ONLY! 


NCHOR 
CORPORATION 
ee + AY t 
a ot NEW YORK 


15’ & 25’ COUS 
LOOSE 


15’ & 25’ COUS 
IND. BOXED 


VISIT US AT THE HARDWARE SHOW, BOOTH NO. 24 





We're telling most everyone 
it mends most anything! 


fine turniture 
dealforhome 
in Va OZ. or 


Used by 
makers-| 
and office. 








McCORMICK IRON GLUE 


THE GLUE WITH MORE STICKING POWER—SELLING POWER! 
Featured in year-round advertising in 


LI F E POPULAR POPULAR 
MECHANICS SCIENCE 

Make this pre-selling ad campaign work for you. 

Stock both regular *4-oz. and 2'4-0z. economy size. 


McCORMICK & CO., INC. Baltimore 2, Maryland 
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{BRAND NEW 


ARCO’. 


re 


REVOLUTIONARY NEW 


“ARCO-SAW™ 


WITH 


“DADO-ARBOR © 
CUTS ANY GROOVE 


WHIZZES 
THRU 2x4’s' 


Cuts grooves up to 4%” wide by ! 

deep in ONE CUT! Not even a 
$100 Portable Saw has a Dado 
Cutter. “ARCO-SAW” converts 
any %” drill into a power saw 
Has Depth-Bevel-Rip Gages, 5 
Blade. 2-color display box. 


“ARCO JIG-SAW, 


FE 1 | 
' 
| 
s 
- ; 
> 
: 
: 
: 


WITH 


CIRCLE-CUTTER | ‘ 


AND 


RIP GAGE 


Fits any %° Drill 

Has same capacity, 

cutting speed as 

$55 Jig Saws. Ad- 

justable Circle- 

Cutter and Rip 

Gage cuts perfect circles up to 
20” diameter; rips accurately up 
to 10” wide. Has 2-color display 
box for impulse sales. 


ORDER FROM YOUR JOBBER 


or write direct for new catalog sheets 
SEE US AT THE HARDWARE SHOW—BOOTH 343 


ARROW metal probucts co. 


140 WEST BROADWAY + NEW YORK 13.N. Y. 








Bed / 


cape 


THE 


EAGLE *99 


SEAL-TIP OILER 


for SPORTSMEN 
and HANDYMEN 























Here’s the best addition to tool kits 
since cavemen wielded axes! The 
Eagle #99 Seal-Tip Oiler is com- 
pact, quality-built, reasonably- 
priced, rugged and leakproof. 
Holds 2 ounce of oil. Backed by 
Eagle's 6 decades of experience 
serving the hardware trade. 


® Brass bottom and spout, chrome- 
finished body 

® Features a dependable seal-tip open- 
and-close valve for one-drop oil 
contro! 


only RS ® Has ‘Thumflex”’ brass bottom for 
quick, easy pressure to eject oil 
® Streamlined bullet shape for easy 
oiling 
® Guaranteed leakproof 


Actual Size 


List Price 








Indispensable for oiling fish- 
ing reels, rifles, etc. Excellent 
for home do-it-yourself kits. 





Ideal for handyman’s tool 
Packed 12 oilers in ao handy kits, for oiling sewing ma- 
counter display designed to chines, cash registers, office 
make the passer—bvuy. machines, etc. 


STOCK EAGLE CANS AND OILERS NOW 


Order from your supplier or write us for information 
Eagle products are also available in Canada 


MANUFACTURING CO. 
Wellsburg, West Virginia 


Serving the Trade Since 1894 

















INTRODUCING the ALL NEW 


i 1. pre 
Se Ky 
7 ane | CHAIN SAW 


w—~ ° 3 HORSE POWER 
D,. e 18 CHAIN and GUARD 

© LIGHTWEIGHT-29' LBS. 
ies I ) ASSEMBLED 










POWER 
PACKED 
RAM-NEW 
FEATURES 


@ Grip-Rite Bar Handles plus EX- 

CLUSIVE DUAL ACCELERATOR CONTROL 
for Easy Handling and Cutting @ High 
Cutting Speed @ Large Capacity Cast 
Aluminum Gos and Oil Tank — Rustproof 
de! No. RC-18 @ Solid Aluminum Chain Guerd Prevents 
Sawdust From Entering Carburetor @ EN- 

LIST $249°° GINE: 2 Cycle — Air Cooled — by POWER 
PRODUCTS with Over 2,000 Service Sto- 

hhons. 




















$: 
No CHAIN TOOLS, 
g ? 





INCORPORATED 


subsidiary of RAM TOOL CORP 
411 N CLAREMONT AVE., CHICAGO 12, KLUINOIS 
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THE ALL-AMERICAN 
ARMY OFFICERS’ KNIFE 





$6.95 


The NO. 906 has been described as 

“the most practical utility knife in 
existence.” Not only useful and handsome 
but its rugged construction insures 

life long customer satisfaction. CAN OPENER OM 
A national advertising, publicity, and 
promotional program will stimulate sales 
on this excellent knife and introduce 

your customer to the world’s finest knives 
mode by SCHRADE-WALDEN. 





Write Dept. HA-5 for descriptive literature 






scunant Schrade-Walden Cutlery Corp. 


1776 Broadway, N.Y. 19, N.Y. 
Culbery Div. of Imperial Knife Assoc. Cos. 
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ANS aes a ee 


What's new 


in the Simplicity Line? 


LOOK! 


2°, H.P. Model LB Tractor PROMOTION 


, The highlight of Simplicity’s hard- 
Features include a h O5R ; Panel tyes 
powerful, new 2% itting 1956 promotion package is 
h.p Briggs & Stratton a nation-wide consumer contest to 
engine with 2 forward bring customers and prospects into 
speeds and reverse, re- your store. This will sell Simplicity 
= pve a — and your other lines. It requires no 
acd heal ifs mane writing or purchase. A major award 
beautiful, dependable and over $10,000 in additional prize 
— and priced for the will be offered 
volume market 


ADVERTISING 


New consumer advertising in deal 
ers’ local newspapers will be paid 
for by Simplicity. Designed to di 
rect customers to your place of 
business before and during the peak 
selling period 


FINANCING 
2%, H.P. Model 


if To help you introduce the new 
Here's another fast- V4 Simplicity line for ‘56, a revolution- 
mover. Features a selec- a . ‘fi . 
with 6 forward speeds and : adopted. It includes post-dating and 
reverse; has Lo-Tone muffler substantial discounts on, initial or- 
and protective engine hood ‘ 3 
Powered bv the new 2 , h p ders to allow early stocking without 
Briggs & Stratton engine tieing-up your cash in inventory 
also equipped with a re- 
coil starter 


WHAT IT MEANS TO YOU 


@ Early stocking without the cash 
investment 


@ Accelerated store traffic 
@ Sales with less resistance 


@ Increased profit margin 


| SEE These New Models 
\Single-Purpose and complete Simplicity line 


Rotary at the National Hardware Show 
Titler in Chicago, October 17-21, 

Simplicity has added Booths S-10, $-14, 5-18 

a most efficient, sin- 

gle-purpose rotary 

tiller to its line for 

1956. Exhaustive 

testing has proved , 

es Bow men ow. SIMPLICITY MANUFACTURING COMPANY 

standing in perform- 

ance, trouble-free Dept. HA-9, Port Washington, Wisconsin 

under the most rug- 

ged conditions. It's 

exactly what this Please send me more details on your 1956 plans 

expanding market 

wants 


gooeococeoen-lear out and mail today! =m em wn 


Company Name 
Address 
City Zone State 


i 
! Your Name 
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the newest, greatest 





T&S etetammedok-aareas 


ToRainGetor 
























Nib 
‘ ; 


tr 


Cure 
CERTIFIED ga by 
MODE _— Housekeeping 
5” 45 aovennst® viel 


'Me UVUELUAE 


BLUE STREAK 
===MAG NETIC == 


it's the newest addition to the famous T & S line 
of Kitchen Time Savers—the new 
Deluxe Blue Streak Magnetic Can Opener. 
Packed with customer-appeal, this new T & S 
can opener offers many sure-fire sales features 
including the extra powerful Magnetic Lid 
Lifter, which holds the can top firmly, preventing it from 
falling into the contents ... amazing ease 
of operation—opens cans in two less operations 
than most other wall type openers. Easier 
to use ... easier to sell .. . and priced right too. 
Order your stock of Deluxe Blue Streak 
Magnetic Can Openers now. 





t's pecked to sell. Attraoctively pack- BLUE STREAK con opener — onother 

‘ , | ie an S soles moker. And a favorite 
eged for res! oe —— with customers ond declers clike. 
burgundy ond bive box. Opens cons ecsier, foster, cleoner. 


OTMER TIME TESTED KITCHEN TIME SAVERS 


Deluxe Super Whir! Westco 66 Bive Whiri 
Die-Cast Beater Can Opener 





















































THE TURNER & SEYMOUR MFG. CO., TORRINGTON, CONNECTICUT 
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A terrific 


This Attractive } 
ie Saver, Self-Selling ‘@ 


DISPLAY RACK 


* - : > » os . * 
*! “. 4 ae ae oe _—_ on * wu. 4 
: ‘=> - > S od = - rs my 
mg 








‘+ ~. »* Se 


"Sa oe 










. . 
“ te o~ oe ~- 
+> x » or 
.; ; 2 . 
ty po Se 
‘ ma rr 


— ~—CCUCUWWITH 


| HY-KO-LITE 


Sign Assortment 


Priced to sell 2 5¢ 
profitably at 

Over 70 popular signs to choose from. 
Colorful, sturdy, steel construction with 
brilliant light reflectant sign. Used indoors 
or out. Sizes 92" x 3%". Rack included 


with 5 dozen assortment. 
Write for Bulletin X05. 








WROUGHT IRON ESTATE MARKERS 


High profit, easy selling, weather-resistant. 
Write for Bulletin W14. 


PRODUCTS CO. 


$026 WOODLAND AVENUE CLEVELAND 4, OHIO 


ViSiIT US AT BOOTH 5%-80 


——$———>—_ 








seller for many months . 


NOW a gift SENSATION! 


wax-0- ‘mati 


FLOOR WAXER 


by 
MASTER 


RETAILS 


$ he 5 
complete 










replacement 
veTeloiiiaeliols 


$450 











GIANT 
SIZE 


de ba 






uppmeae MANUFACTURING COMPANY 


9200 Inmon Avenve * Cleveland 5, Ohio 
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Perfect 
answer to a 
the moderate price - 
gift problem . . . for 
mother — wife — new homemaker 









Advertised in leading Consumer 
magazines month after month. 


Contact your distributor NOW 
about the IRHA Christ- 
mas Promotion and 
special Wax-O-Matic 
no-cost Christmas Gift 
Wrapping. 

Don't miss BOOTH 418 


NATIONAL HARDWARE SHOW 
October 17-21— Navy Pier, Chicago 
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SENSATIONAL NEW PRODUCT 
SENSATIONAL NEW PRODUCT HOT IDEAS 
WORKS IN MINUTES,NOTHOURS for Fall Sins 


NO DANGEROUS 
CAUSTICS ...NO 
HARMFUL ACIDS 


Millions of housewives who bought 
hazardous, dangerous, old-fash- 
ioned paste-type oven cleaners will 
rush to buy the sensational new 
Hep Safe-T-Spray Oven Cleaner. 


FOOL-PROOF FORMULA 
BACKED BY YEARS OF 
RESEARCH |! 


Laboratory tested — used by home 
economists, this tested and proven 
formulation works like magic. Un- | 
like paste cleaners which can only = 
be used on porcelain enamel... 


nan tatmems tress nese _Sfreak-L)-Strength 


Practically every householder needs one now — the 


USED MORE OFTEN BOUGHT MORE OFTEN finest galvanized refuse can that money can buy! 


ee Features exclusive LOK-TITE COVER, extra deep, extra 
Because Hep Safe-T-Spray works in minutes, ovens con now be cleaned 


ques 1 S ae - Ss . . . ‘ " , —" 
after every use. That means more sales for you. Use also to clean juality Streak-O-Strength corrugations super-rug 
barbecue grills, electric broilers, rotisseries, even pots and pans. gedness that sells on sight! Twelve models— four sizes' 





SPRAY IT ON! CLEANS IN MINUTES! 


Saves Time — Saves Work — No Scrubbing — Non Flammable 
Takes the hoard work out of cleaning ovens. QUICK: Double-barrelled 
combination of detergents and solvents does in minutes what old- -~—--4 


fashioned, paste-type cleaners take hours to do. NESCO Colorbryte Step-on Can NESCO Serv-Ryte 
Serving Trays 











Every house needs another one! Thot's why 
Nesco Step-on Cons ore one of the hottest A variety of these colorful serving 
mouise items you con stock Hidden cover troys ore Go must 9 modern living . 
mechonism, rust-resistent inset pa 16 for serving TY snacks, for party-time 
ond |72-al. sizes in white. yellow ond re« all the time. Retailers knew they 
color cho:ce: GO | ghtning 


Order from your Nesco Distributor now! 


by HEAVY ADVERTISING 


See Nesco at the National Hardware Show — Booths 273 and 277 


Unconditionally 


Guaranteed! ae oF sg CO 


Bostuvickk :asoraronics, inc., Bridgeport 5, Conn. 


“World's Largest Manufacturer of Aerosol Products” 
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... for speedy shipments 


of quality 


hardware products 


There’s a CFal-Wickwire Ware- 
house, ready to serve your hardware 
needs, as near as your phone. A net- 
work of warehouses, ideally situated 
in eighteen key localities throughout 
the United States, puts the many 
CFel-Wickwire hardware items at 
your door within hours, if necessary. 
And you can order a large share of 
your needs from one source—the 
CFel-Wickwire line is complete and 
diversified. 

This means big savings on ship- 
ping charges and storage space. And, 
because stock is so readily available, 





FREE SALES AIDS 


you need not tie up working capital 
with big inventories to meet sea- 
sonal demands. 

In addition, CFe&l-Wickwire 
Hardware Products have an attrac- 
tive appearance and established rep- 
utation that helps them sell them- 
selves .. . and the skilled workman- 
ship that goes into them assures 
long, dependable, trouble-free life and 
continuing customer satisfaction. 

Next time, order from the one 
source—CFal-Wickwire. Specify 
CFal-Wickwire Hardware Products 
for speed and quality. 














CFczi-WiIiCKWIRE 
HARDWARE PRODUCTS 


THE COLORADO FUEL AND I8OW CORPORATION 








Wholesaler's Warehouse 





Toys and holiday goods are on display now in one of the special 
display rooms built in the new warehouse. 


Grand Opening of addition 


Two display rooms, one on year-round basis and other for special seasonal 


displays, are features of addition to provide space for expanding lines 


A barbecue attended by more 
than 1200 dealers and their fami- 
lies marked the beginning of a 
three-day grand opening last 
month of the new addition to the 
warehouse of The New Mexico 
Co., hardware wholesaler at Albu- 
querque, N. M. 

Dealers stayed over to inspect 
the special displays set up in the 
warehouse, and to place orders 
for fall and holiday merchandise. 
Territory and regional represen- 
tatives of more than 50 suppliers 
used 450 lineal feet for their dis- 
play booths. 

The new warehouse adjoins the 
original warehouse, and provides 


250 


some 60,000 sq ft of additional 
space for handling the company’s 
expanding line of merchandise. 

Two large merchandise display 
rooms are features of this new 
addition. 

An all-year display is main- 
tained in one room. On display 
are nationally advertised mer- 
chandise of the company’s basic 
lines of tools, builders’ and shelf 
hardware, lawn and garden sup- 
plies, nails and wire products, 
steel sheets, screws and bolts, as- 
phalt roofing, plumbing supplies, 
electrical supplies, housewares, 
appliances, television, floor cov- 
erings, sporting goods, paints and 


sundries. The other room is for 
special seasonal displays. More than 
2000 toy items are on display now. 

The new warehouse addition 
also has space for offices of the 
hardware division personnel, a 
large sales and conference room, 
and the plant for printing cata- 
logues and company stationery. 

The New Mexico Co. started in 
business in October, 1946, selling 
building material lines to dealers 
only, not to contractors nor the 
general public. 

Customers began asking about 
hardware lines. In 1948 builders’ 


(Continued on page 271) 
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Housewares, appliances and hardware, among other lines, are in 
this all-year display room in the new warehouse. 


— 
de tiie 

7 > as - 
ae et sn « ae A _— 


to New Mexico Co. warehouse 


New addition to wholesaler's warehouse, with part of 
truck fleet on adjoining parking /ot. 
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Deer Contest Attracts 
Entries from 3000 


For the past 15 years Bartlett 
Bros. Hardware in Las Vegas, 
Nev., has developed prestige and 
increased its business through pro- 
motion of a deer contest. Three 
thousand hunters brought in deer 
carcasses to enter the event. 


The firm launched its first an- 
nual deer contest in 1939 when the 
store had been in business but one 
year. The city’s population was 
less than 8000 at that time. The 
first year about 100 hunters par- 
ticipated in the deer contest. By 
1941 there were 1000 participants. 
Last year with the city’s popula- 
tion at about 25,000 there were 
more than 3000 entrants. 

The contest works this way: To 
enter, hunters must purchase their 
hunting licenses at  Bartlett’s, 
which issues them as a state 
agency. Only Nevada residents 
may enter. 


» 


During the deer season, Oct. 3 
to Dec. 1 in 1954, contestants who 
bag their deer take them into the 
store for weighing. Each hunter 
may enter but one deer a year. To 
be considered, each deer must be 
tagged with a resident deer tag 
and must be a complete carcass. A 
member of the firm weighs the 


deer on regulation scales. 


TWO brand new sales sensa- 213 Ib buck is winner 
tions —typical WEN products 
that fill definite market needs 
— entirely new and news- 
worthy products that will 
spark instant interest and 
lively sales of whopping vol- 
ume — with gratifying profits. 


When the season is finished, the 
hunter with the heaviest deer car- 
cass to his record is named first 
place winner. 

The 1954 top contestant downed 
a 213-lb buck. The all-time high 
was set in 1944 with a 24l- 
pounder. 

Not every hunter who enters 
gets his deer, of course. Bartlett 
said 200 carcasses were brought in 


4 during the 1954 season. The 15- 
Ce TTA 20 “213 year total is about 2000. 


NATIONAL HARDWARE SHOW, CHICAGO Five prizes were awarded. The 


1954 top award, for the heaviest 


W deer regardless of its points, was 
EN PRODUCTS, INC. ae clin atgen. 


Second award, for the nextheavi- 
CHICAGO 31, ILL. 


est deer with the most points in 
the 200-lb or over class, Was Aa 308 
caliber rifle. Third prize, in the 
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150 to 199-lb class, was an um- 
brella style tent. Fourth, for the 
top deer in the 100 to 149-lb class, 
was a folding picnic table. Fifth 
prize, for the lightest deer, was a 
pair of 7x50 binoculars. 

Bartlett Brothers, a downtown 
firm, begins promotion for the con- 
test each July with radio spot com- 
mercials. Newspaper advertising 
starts in mid-August and continues 
through the hunting season. Be- 
cause of the wide interest in who 
wins, news and pictures are pub- 


lished in both Las Vegas news- $ Kk 

-_ Over °4,000,000° worth 
One newspaper carries a special 

deer hunt ing section a week before 

the season opens. Advertising and f th 

news space are sought in this for (} ie@Se 

the contest. 


bottle caps sold already: 


Very likely these Slip-Seal Lifetime boule caps are already on your store's stock 





End of Table Rod Display 


control sheets. Stores throughout the nation sell them by the millions The rea 
son, of course, is that Slip-Seal caps really re-seal. (* Retail price 25¢.) 


display these J SOAP-MATE 
other Slip-Seal 
Ends messy, ag” 


SOgBY 
Not gadgets or gimmicks, but Soap 


profit-makers, too! 


: / } ef) 
need d and Want¢ d and OUR dishes 


sits ot UR products. This is the reason : SOAP 


ad & —Saves Soap. 
- Le bE . your store can make good money =n 
on the fast turning Slip-Seal line 3 for 25¢ ‘ ad 


AUTOMATIC JIGGER seems 
“ae IRONING BOARD COVER HOLDER 
Insert - | 
corkend @ "= 
in bottle. ) » ~ 


a lf FITS ALL 
A a a | IRONING BOARDS 
AND STOPS ABSOLUTELY FINEST QUALITY HOLDER 


| NO-NAIL fences 





Re-usable Over atte. 
CAN 100,000,000 \o<xine 
OPENER Sold! 


or “key-type” 8 for 25¢ 
—— po 6 for 19¢ 


| we 
') COFFEE 











write for COMPANY 
display information! 
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@ It’s the power mower everyone's been looking for! Enough 


extra power from the new 25/4 


; H. P. heavy duty Briggs and 


Stratton engine to cut through any grass! Loaded with extra 


features like the sealed transmission, instant free wheeling 


twin sprocket drive, low tone muffler, nylon wheel bearing 


recoil starter! It’s the finest of the self-propelled rotarie 


¢ 


. for quick sales and big profits! 


Model “400” ? 


' 


? 
yer- 2 ne 
—_— = 


ee | 
i ij ff lf 
: 2 = 


: AZINE PROMOTION! 

¥ EVENING POST April 7th to kick 

cides congue seeadlay GUNG TAPE UNTIED HOMES ADD 
GARDENS and SUNSET during the following months, this gigantic 
promotion will reach over 30,061,000 homes and carry your message to 
over 80,000,000 people. These ads will pre-sell for you and bring you 


traffic ... supported by a wide variety of colorful, appealing 
maverial covering EXCELLO’s full line! 





sae @ No other line offers as much as EXCELLO! 
A Com piete o. A complete line of reels and rotaries . . . gasoline: 


jan and electric... permits you to sell every 


for Su per Sales prospect with any lawn up to estate size. Your 


. full profit on every mower backed by broad 
Trouble-F ree eee selection of point of sale aids, factory 
Factory Guaranteed guarantee and nation-wide service! 
See EXCELLO before you buy! 


One of the finest rotary mowers on the 

market! Full 21” cutting width, for ith 1.6 H.P. Bri i 

larger lawns. Heavy-duty 4-cycle 2% / . Jet-acti - } lawn. Plugs into any 115 voit, 
H.P. Briggs & Stratton engine. Recoil f 60 cycle A.C. power outlet. 
Starter. Jet-action ejection chute bhi Fully enclosed cutting disc 
with finger guards. Friction clutch, ‘ 

vacuum type blade. Concave 7 

front and trimming siot. f 

Model 261-R 


21” Rotary 4 if 18” Electric Rotary 


24” Reel 21” Reel om 4 —==5 18° Reel 
A deluxe, heavy-duty power mower for America’s most popular power mower 4 A sturdy, easily operated ree: power 
large lawns. 2 H.P. Briggs & Stratton for lawns up to estate size! 1.6 H.P. \ mower for smatier lawns. 1.6 H.P 
4-cycle engine. Quick-action recoil jj Briggs & Stratton 4-cycle engine. Briggs & Stratton engine. Full 18° 
starter. Full 24” cutting width. / Full 21° cutting width. Finger tip ; cutting width. Fingertip controls. 
Dual idler pulley and clutch. 12%<" positive clutch and throttle Positive clutchy. Timken bear- 
dual wheels. A dependabie : controls. A quality product in ings. Crucible stee! reel / 
performer under the most every respect built for long biades. Highly maneuverabie. i, 
adverse conditions because “ life, trouble-free service Recoil starter optional 
precision built in > a} and low overall cost. “ —. : at slight extra cost. _. 
every detail. ~ Recoil starter optional =~ 
Model 624-R see . at slight extra cost. 

Model 621 








ORDER NOW 


People everywhere are look- 
ing for a power driven rotary 


Authorized EXCELLO service stations from coast with the exact features of 


Pi chia tien. anita ‘ lass the new EXCELLO “400.” 

mee ; ae Don’t be caught short next 
salesmen’s time free for selling...protect full soutens.. ee? yous order tn 
profits. An important EXCELLO feature! ry 


now and be sure you cash 
in on the important volume 


and profits this super- 
El neEKE & company powered mower will deliver 


1902 Springfield, ill. to you nex? year. 





Show EXCELLO with Pride... Sell EXCELLO with Confidence 





poco Horizontal Display Protects Guns 


AND YOU'LL SELL "EM! 





ja Mass Display Promotes Turnover 
201-N.E. 


_ *. 


| ; 
There never was a bet- ‘ ) ) — 


ter time to sell Klein 452 oe 
pliers—to the profes- 
sional workman...to 
do-it-yourself shoppers. 
They both want qual- 
ity tools that fit the job. 
All Klein pliers are 
made of finest tool steel 
—precision fitted— 
individually tested. 
Tops in quality “since 
1857." Keep a repre- 
sentative stock always 
on hand. You'll sell’em! 


Write for your 
free copy of the 
No. 203 Klein Pocket 
Tool Guide 
Today! 


DISTRIBUTED 
THROUGH JOBBERS 
Foreign Distributor: 
International Standard 
Electric Corp., New York 


Mathias KELEIN & Sons 
Sy aI 


HARDWARE AGE, SEPTEMBER 29, 1955 





re 4677 ji 


. is ee 


= ; <i - a 


Serves Birthday Trade 

The birthday trade and summer 
resort make it profitable 
for the Collins-Freeman hardware 
store in Branford, Conn., to main- 


visitors 


tain a toy department all vear. 

“Every week at 
youngsters in this town 
birthday,” C Nygard 


least a dozen 


have a 
ar| pointed 
out. 


The toy dep 
side the front 


artment is right in 
and takes 


} : 
nmool 


door, ul 
some 150 


S«] 1? ot 


‘ i i Space. 


Pilferage is not a serious prob 
lem, in the opinion of Mr. Nygard 
He would rather 25¢ to 


items that lo- 


hardware 


have 
orion + 
on open dis Nay in 


cation 
items. 


than ex 


pensive 
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THE SUPREME 


VERSAMATIC AT THE 
HAROWARE SHOW / 


PRODUCTS, INC. 


2222 S. Calumet Ave., Chicago 172, Illinois 
@ SUPREME BRAND CHUCKS 
@ SUPREME ELECTRIC HAIR CLIPPER SET 
@ SUPREME ELECTRIC KNIFE AND 
CISSOR SHARPENERS 
@ SUPREME ELECTRIC SMALL ANIMAL 
@ SUPREME POWER SCREW DR 
@ SUPREME VERSAMATI( 


f : i} v} RS 
VER ATTACHMENTS 


1955 








In-Store Signs Pull 
Second-Floor Gift Trade 








Qik VISIT. OuR- | 


a CRYSTAL | 


7 LAMPS 
_gaeenok xX CHINA 


oat _ 7 FURNITURE 








AOE tiowne Aimee oe 


All first-floor visitors note this large, neat and legible re- 
minder of the giftwares department. 


Radio and Newspaper Used as 
Part of Store's Advertising 
Program to Promote 


Second Floor Departments 


Periodic use of newspaper and 
radio advertising tells the story of 
the second-floor giftwares depart- 
ment of Byrum Hardware Co., Inc., 
in Suffolk, Va. Visitors to the 
store are further reminded of the 
department by two large and neat 
signs on the first floor and by a 
listing of some of the items on the 
risers of a broad staircase leading 
up to the 30x60-ft gift and furni- 
ture department. 


Open display is rule 


Dinnerware, crystalware, lamps, 
a few distinctive pieces of furni- 
ture reproductions and a_ wide 
range of giftwares are featured in 
open display tables and wall units. 
The only closed display unit is a 
case of costume jewelry atop which 


Some of the highlights of merchandise and service on the upper floor are two portable floodlight units make 


neatiy shown on this wide staircase. 
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it a real eye-catcher. 
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TOPS 


THE ue LINE 


BOW SAWS are BIG BUSINESS When You Sell is 
GENSCO BUSHMAN BOW SAWS ~~” 


















— 
36” No. 37 \ 
a! Neo. 38 re 













30”, 42° and 48" 
Neo. 23, Ne. 25 and Ne. 27 














ee tani 
——— 





You just can't beat a Gensco Bushman bow saw wherever No. Size No. 
, : 34 24" 38 
anyone is cutting logs, fence posts, firewood or other 35 30° 23 
types of work. The famous Swedish steel blades cut 36 36° 25 47 
37 36" 27 48° 
faster and stay sharp longer. 
REPLACEMENT BOW and BUCK SAW BLADES 
Extended handle styles also available. 3 styles of teeth in 24”, 30”, 36”, 42” and 48” lengths. 


GENSCO PRUNING and 
UTILITY SAWS 
















ore Carehily Grsaiiliaanicne Weg teeth 
that handles won't loosen. Unbreakable machined 
Tenite II handles are fire resistant with chisel size 
stamped in the top. _ 





5 styles of pruning and utility saws ore available in the 
Gensco Bushman line. The finest Swedish steel blades with 
fast cutting tooth design and varnished beech handles. 
Styles include hand saw grip, pole type hondles and 


Heavy vinyl-covered 
canves rolls in 4, 6 
or 11 piece chisel sets. 


folding hondles 


GENSCO BUILDERS’ HARDWARE 


A popular priced line of finest quality builders’ 
hardware that includes all styles of button 
and boll tip butts, strap and T hinges, hasps, 
bolts, shelf brackets and corner irons. 


GENSCO WOOD SCREWS 


= Complete range of sizes in bright or blued 
esteel, nickel plated steel or all brass in round, 
fiat or oval heads. (Gross packaging.) 


GENSCO MACHINE SCREWS 


= Complete range of sizes in lengths of machine 
screws in flat or round heads, square or hex 
nuts. (Gross packaging.) 


SEE YOUR JOBBER GEN (0 WRITE FOR LITERATURE 


7 GENSCO TOOLS 


A DIVISION OF 
GENERAL STEEL WAREHOUSE CO., INC. @ 1802 North Kostner Avenve e@ Chicago 39, Illinois 
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Contractor 


inspects 


mounted sample trom 


wo 
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. ; 
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Balcony Display Promotes 


Builders’ Hardware Sales 


Relocating and expanding builders’ hardware department enables 
store to give full attention to builders and contractors in private 


Builders’ and cabinet hardware 
has long been a part of the busi- 
ness of B.Urich Co. at 844 N. 3rd 
St. in Milwaukee, and conversion of 
a 15 x 25-ft balcony into a builders’ 
hardware department has attracted 
more builders, contractors, archi- 
tects and building and institutional! 
managers to the store. 

The railed balcony, previously 
used for TV demonstrations, pro- 
vides ample room for conferring 
with customers without interrup- 
tion from people demanding quick 
service on small purchases. 

Frank R. Puhek, a builders’ hard- 
ware man for many in 
charge of the department. He visits 
architects, builders and institutiona! 
managers to invite them to submit 
plans on which he can make bids. 

Many contractors served by 
Urich’s builders’ hardware depart- 
ment construct from 10 to 20 homes 
a vear. Good service by the depart- 


years, is 
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ment brings these contractors back 
to the store for many items. 
The 


tion 


to 


Urich 


its 


store 
builders’ 


attracts 
hardware 


atten- 


de- 


partment and services’ through 
and direct mail adver- 


tising, makes friendships through 


newspaper 


sponsorship of contractors’ parties. 





* 
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— 
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Features they 









Savage Model Q9-F icctherweigh’ $108.60 


Hi-Power Lever Action, Hammerless Repeater 
Now in three great calibers — .300 Savage; .250-3000 Savage; .308 Winchester 


Lightest big game rifle made! This streamlined, lever action beauty tips the scales at 
about 614 Ibs. Yet it has all the sales and performance features which have made the 


“99” America’s most popular big game rifle. Also 99-EG (Standard) $105.65 and 99-R 
(especially for ‘scope shooting) $108.60 retail. 


Prices they can pay... 


Savage Model 6 e Luxe $36.25 
22 cal. Auto-Loader 






Ihe tamous, fast selling “3 rifles-in-1°°—-.22 cal. auto- 
loading rifle. Instantly converts to a bolt action repeater 
or single shot. There's new sales appeal in the Monte 
Carlo stock with cheek-piece and semi-beavertail fore- 


Savage Model 340 49.95 


Hi-Power Bolt Action Repeater 











end. All Savage 22's are grooved for tip-off ‘scope mounts. Cols: .30-30 —- .222? Rem. — .2?2 Hornet 
- & _ - ; . : 
Other Savage .22 caliber rifles You'll bring ‘em in and sell ‘em fast with this un- 
Model 4 DeLuxe—bolt action, clip magazine $ 26.25 beatable hi-power value. Model 340 is a dependable, 
Model 5 DeLuxe—bolt action, tubular magazine 30.75 accurate deer rifle also made in two varmint calibers 
Model 29-G—slide action repeater 44.95 DeLuxe Model 340-S only $62.25 retail 
Model 24—-famous .22/.410 over and under 36.95 
- ae * 
al c 
Stevens Model 15) 9 $13.85 Stevens Model OO >26.75 
- 22 Gal. Bolt Action, Single Shot .22 Cal. Bolt Action, Tubular Magazine Repeater 
— A recognized value in the lightweight “22” bolt action 
repeating rifle field. Standout sales features include de 
pendable action, accurate barrel and man-size stock 
Receiver grooved for instant ‘scope mounting. Also 
Stevens Models 84 ($23.75 retail) Clip Magazine Re 
Here’s the .22 rifle with real sales appeal for beginners peater: 87 ($31.95 retail) Auto-Loader, Tubular Maga 
and younger shooters. It’s well proportioned with zine; 85 ($29.50 retail) Auto-Loader, Clip Magazine 


stock designed to fit beth youngsters and grown-ups. 
The hand cocking action is independent of bolt—an im- 
portant safety feature. 








SAVAGE ARMS CORPORATION, CHICOPEE FALLS, MASS. 
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What the Law Says 
When a Customer Fires 


a Gun in Your Store 
T & 7 L What is your liability when a 
j customer accidentally discharges a 

Lele. L loaded gun in your store? 
: In a hardware store in Nebraska 


a man inspecting the operating 
Space-saving display packages mechanism of a gun accidentally 


that stack better .. . sell themselves! fired the weapon causing injury tc 
another store visitor. The injured 


/ DO-IT-YOURSELF . — man sued the store owner, claiming 

ASSORTMENT = we 0 that he was liable for the damages. 
. . , fae . %: The visitor inspecting the gun 
RT EE EA ey oe ig ' Be . placed loaded shells in it and then 
Only pack of its kind in the field! Ties in with & yp 00-IT-YOUESENL es ee eee ee 
the “do-it-yourself” sales boom. Holds the h STEEL WOOL shells would be ejected. This was 


right grade wool for any job — an easy sale! done while the store owner looked 
on. 


Boost steel wool sales with the new, modern line! 


Low court reversed 


16 FOLD-OVER PADS / The court decided that the store 
The “back-to-back” pack Pp 


sn alteilitene fen: tliat owner was not responsible for the 
you display i 


am ofan esdinn coaliaiatant accident. The injured man appealed 
FRACS ry P et to the Supreme Court of Nebraska, 
A 16-pad package on a shelf-frontage of ' : 

” ; : that court holding the hardware 
only 7%"! Sells itself when displayed with Serenade air 
brand name toward aisle! Grades 0000 to 3. dealer liable for the visitor's in- 


juries. 
ALSO AVAILABLE IN 1 POUND ROLLS. In its decision the Supreme Court 


ORDER FROM YOUR JOBBER or write CLEANSER PRODUCTS, compared the incident with a simi- 
A Division of The S.O.S. Company, 7123 W. 65th St., Chicago, 38, Ill. | lar one occurring a few years pre- 
| viously in Texas. The Texas court 

said: 


“Should it be assumed that the 
eliile 4 TURNO VER firing of the gun was necessarily 
caused by either some mechanical! 
defect in the gun or some inaccu- 
siiCis PROFIT MERCHANDISE rate manipulation of the gun, still, 
we think, it was a proper matter 
for the jury to determine whether 
the store owner, in the exercise of 
ordinary care, ought reasonably to 
have anticipated the intervention 
of either or both of such facts and 
foreseen that such an accident or a 
similar one would likely result from 
his permission to a purchaser to 
manipulate the gun with loaded 
shells.” 

To this the court added a state- 
ment of the Minnesota Supreme 
Court: 

“Firearms are recognized as 
such dangerous instrumentalities 
that where a person has a gun in 
his hands and it is discharged, even 
accidentally and unintionally, he is 
held liable for the injuries caused 
thereby unless he shows that he 
FOR FREE SAMPLE WRITE took all reasonable precautions to 
guard against accidents and that 
AMERICAN SPONGE and CHAMOIS CO.. Inc. the discharge of the weapon did not 
55 Ann Street, N.Y. 38, N.Y. + Chicago - San Francisco result from any careless act on his 

part.” 

















* 
. 
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---and the ACE is es from CHOREMASTER 


See the CHOREMASTER Line 
Booth No. $-2 
10th Annual Natl. Hidw. Show 
Chicage Navy Pier 
October 17-21, 1955 


Some valuable PROTECTED 
territories open for dealers and 
distributors. Write at once for 


complete information. 

















TILLER/MOWERS 


MOWERS 





> oo 


Your future’s in the cards . . . and brighter too . . . when youre a CHOREMASTER 
Dealer. To America’s outstanding and most complete outdoor power equipment 
line, CHOREMASTER’s adding an entirely new unit, unique in the field, demanded 
by dealers and predicted to be an industry “best seller”! 

The complete CHOREMASTER line is backed by an impressive array of 
dealer helps and nation-wide promotion. Heading the advertising parade are large 
space advertisements in leading publications including the Saturday Evening Post. 
Make sure you are ready when the New CHOREMASTER line is announced. Your 
CHOREMASTER Distributor will give you advance details, tell you how you can 
profit more, year round, with CHOREMASTER! 


HOREMA G2 DIVISION WEBER ENGINEERED PRODUCTS, Inc. 
© STE 828 EVANS ST. CINCINNATI 4, OHIO 
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Movable and stationary displays 


’ 


for many hardware and house- 
wares lines can be made with per- 
forated panel board. Such display 
boards can highlight a promotion 
or a seasonal line, or can be used 
for a regular display. 

Here is the way one hardware 
dealer is using display boards in 
an open window area and along a 
This is the 


Hardware Co 


rear sales room wall. 
Jewett City (Conn. 
being 


Giftwares are currently, 


promoted to augment housewares 
sales, and a movable display board 
window. House- 


is in the open 


wares and giftwares are on dis- 
play, on the side towards the front 
window, and also on the side front- 
traffic aisle to the 
housewares department. 


ing a major 


Sporting goods are given sea- 
sonal promotion with another panel 
board display. This one also has 
merchandise on both sides, towards 
the open window and on a store 
traffic aisle. 

Perforated panel board also is 
used for a wall surface in the ma- 
department, at the 
Kitchen clocks 


display 


jor appliance 
rear of the store. 
are now on above the 


refrigerators. 
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Panel display boards 
point up promotions 


< 


craArinns 
“ . 





merchandise 


; 
. 


cr 


cry 
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WE Pein 
55-E deel Tii cl 
8 Wallhider Brush W allhider 
Kits each contain- brushes priced 
ing a 4” Wall- to sell NOW 
hider and 244” 1 doz. 4° 
Trimmer. Wall brushes 

in a colorful 
display box. 


Your choice of 3 assortments: Pittsburgh 
synthetic, Tynex Nylon or Pure Bristle. 
Sturdy wire rack displays 3-1/12 doz. 1” to 
4” brushes, each Saran wrapped and 
mounted on card. 














Low Price Flat Varnish brushes for quick 
sales. 6 doz. assorted 1”, 144" and 2”. 





~ 
w at Pa 
i 
Pa 
. 


7 
? 


a 
es 
oe ‘ . 
ee o 
» = 


Very eS | —< 
56-C —The pride of Pitts- a + 
burgh. . this full color x Sealers 
unique self-service cabinet 
1s practical for display and 
storage. Made of sturdy 
wood, you can place it any- 


where in your store 


” ae 


t 


Comes complete with 914 
dozen 1° to 4” Flat Wall, 
Sash and Flat Varnish 
brushes. 


rue Bte..sopurwatteunamne | [FREE DISPLAYS TO HELP YOU 
SELL PITTSBURGH BRUSHES 


These colorful modern displays will stop customers and attract more 
sales! Order the assortments that sell best for you, the displays come free as a 





sales booster! With Pittsburgh you know you're selling the best line. 
Every type and style: pure hogs’ bristle; 100°, texturized synthetic bristle; 
Tynex® nylon; or scientifically blended mixtures of hogs’ bristle and 
synthetic. All made in the world’s leading brushmaking plant, by experienced, 
expert brushmakers! Continue to sell Pittsburgh Brushes, they’re the best. 


Mail coupon for complete details! 


PITTSBURGH 


Perfect applicator for Bondex >... 1 doz. 
fast selling coating brushes. 1¢ “ 


56-$§.3 sRusHeEs ° PAINTS ° GLASS ° CHEMICALS ° PLASTICS . FIBER GLASS 


Hand Wire PITTSBURGH PLATE GLASS COMPANY 
Scratch... 2 
dozen sturdy IN CANADA, CANADIAN PITTSBURGH INDUSTRIES LIMITED 
wire brushes 
with shoe 
handle grip. 








PITTSBURGH PLATE 

GLASS COMPANY 

Brush Div., Dept. A.9 

3221 Frederick Avenve 

Boltimere 29, Maryland —_, reccccenes occccccccocccesooe 
Gentlemen: Please rush 56-8 
me more information 

about FREE brush dis- 56-C 
plays I have checked. City seesnseseensaneosouiicansen 


Address 
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One of seven 5x19-ft islands on which complete lines can 


be displayed at varied /evels. 


Carr Hardware Co. in Ames, 
lowa, is a wide and long store with 
seven 5x19-ft islands and several 
other special display units for 
feature displays. 

Frank D. Rodgers, owner of the 
store, says of these units, “They 
offer the opportunity for mass dis- 
play which can hardly be achieved 
in any other way in a large hard- 
ware store, one 50 or more feet in 


width.” 


Features full line 


One of these large islands with 
small step-ups on each end enable 
showing mass displays of a full line 
of aluminum cooking utensils. 
Others are used to stress glassware 
and other gift lines. Four of these 
islands are used on one side of the 


store in the basement in a room 
large enough to provide for three 
cross aisies to encourarce store 
traffic to freely circu’ate on each 
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lowa firm utilizes 5x19-ft tables 
for mass displays, showing 

full line of aluminumware, other 
housewares in a single section 


side and around the front and rear 
of the big display room. 

Close check on merchandise feat- 
ured on these large islands shows 
that since their installation the 
housewares and giftwares depart- 
ments have benefitted by a good up- 
turn in sales of items featured on 
these units. 


Gift sales upped 

Specially constructed displays in 
the firm’s paint department include 
five-shelf units on either end of one 
table near the cash-wrap unit for 
displaying one-gallon containers of 
paint. Near these tables is a 10-ft 
long unit for showing cleaning and 
waxing products. Step-ups on this 
unit provide space for showing 
large-sized cans of wax at an angle 
to keep them low enough to permit 
easy vision of shelf goods toward 
the rear of the unit. One end of 
one of the wax and polish display 

(Continued on page 268) 
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Large Islands Show 
Full Stocks 
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2 


You provide your customers 
with valuable Color Charts 
for easier wood 

matching. Be sure 

to ask for your 

FREE supply. 


3 


good reasons 
for you to feature 


DURATITE »rana 


Wood Dough and Surfacing Putty 


DURATHTE 


WEBB PRODUCTS CO. - ESTABLISHED 1923 SAN BERNARDINO, CALIF. AND NORCROSS, GEORGIA 
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Make plans now to meet us at 


THE NATIONAL HARDWARE SHOW 


OCTOBER 17-21, 1955 


NAVY PIER, CHICAGO 
BOOTHS 50 AND 54 
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THE GLASS CUTTER GLAZIERS PREFER 


Few People realize the precision that must be built into glass cutters. 
Unlike almost any other tool they sell for pennies but are entrusted to cut 
hundreds of dollars worth of glass. 

FLETCHER has specialized in the manufacturing of glass cutters for 


more than half a century. When ordering be sure you get the best. SPECIFY 
FLETCHER. 


GLASS CUTTING MACHINE 
THAT REVOLUTIONIZED THE 
RETAIL GLASS INDUSTRY 


INVESTIGATE THIS 



















ANYBODY CAN CUT GLASS 







Every retail store selling hard goods can profitably sell 
gloss. The FLETCHER Automatic Glass Cutting Machine will enable 
any clerk in your store to cut glass to your customer's exact size 
requirement. 







A FLETCHER Glass Cutting Machine requires no floor 
space. It is always ready for instant use and pays handsome 
dividends. See it demonstrated at the Hardware Show. 


@ WOOD SCRAPERS 
@ PUTTY KNIVES 


@ WALL SCRAPERS 
@ PUTTY SOFTENERS 
@ GLAZIERS POINTS 
@ POINT DRIVERS 
@ CIRCLE CUTTERS 


AND MANY OTHER TOOLS FOR GLASS & HARDWARE 



































THE FLETCHER-TERRY COMPANY 


FORESTVILLE, 








772 SOUTH STREET - CONN. 
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Large Islands Show 


Full Stocks 


(Continued from page 266) 


has clamps for holding long-handled 
wax applicators. Related merchan- 
dise sales are aided by this display. 

The main wall display section of 
the paint department is higher than 
other wall units in the store. Mr. 
Rodgers utilizes high shelving in 
the paint department in this sec- 
tion of the high-ceilinged store to 
help stress the fact that the com- 
pany has extensive stocks of paint 
and related merchandise. Gallon 
cans are also shown in the lower 
portion of this section. 

The store has four large display 
window areas in which paint and 
related merchandise are promoted 
with the use of manufacturers’ dis- 
play material. 


Ledgetop Display 


Promotes Brush Sales 


The ledgetop paint brush display 
atop the paint department at Gar- 
vanza Hardware at 6324 York Bivd. 
in Los Angeles has helped increase 
sales at the store. Made of pipe and 
fittings, the rack is sometimes used 
as part of a window display. Charles 
Fay, owner-monager of the store, 
stands behind the counter. When Mr. 
Fay built the display unit, he drilled 
holes in paint brush handles for fast- 
ening string for suspending brushes 
from the crosspiece. This rack is both 


Juraoie ond inexpensive. 
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Colored Backgrounds 
Spotlight Gadgets 











Kitchen gadgets and tools were high- | 
r) 


lighted in a@ window of McNeill | 
Hardware in Monticello, lowa, by 
use of a 5x9-ft perforated board 
with yellow surfaces on both ends. | 


Brown was the color of the center 
section. suspended a | 
few inches from the inner edge of | 
visual-front window. This display im- | 
pelled ppers to enter 
the store fo buy 


Panels were 


sicoewolk sno 


ste ca ~ 
OUSE wores 


Islands Attract Traffic 


ie 2s, 


es 











Three 3x5-ft islands of 1/> and %-in. 
plywood help Riemer's Hardware & 
Paint at 9617 W. Greenfield Ave. in 


j . [As .« , - . + +~ 
W. Allis, Wis., @ srage tra 


, ‘ 
me ye rowoarad aare racvr > The cTnrea 
; bd > > - 4 A ’ - J 
ry 
Stoff atl +> tha athe mMormnit rmrorse ¢ 
a —u& ~ ’ 4 
7 - 
4 -~ - > 
show ND OT ce; ow Je y Jf ery * mMmer- 
chondise in compact space 
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(KESTER) 
) Soldering 
, : 
4a513°m |: 
METAL MENDER Wi} , 
SOLDER . 
: | j 


KESTER i 
SOLDER — 4 





“RESIN-FIVE” 











. ASz2 SS42. 
KESTER EStoun 
Fe) Qobay | ea 
x 4 
ta we ad 
“=: | SOLID WIRE 





~ 


s 





a 


Make sure 


AN 8 


you ve got all lO 


KESTER SOLDER 


Products 


You're losing out on a lot of profitable solder sales if you don't stock the 


complete KESTER Sol DEK line. Not one... not two- but all ol them Cat h 


one important to the hobbyist, repairman, “do-it-yourself-er” and all the 

rest ot youl customers. Better bring vour Kester inv ntory up to date right 

away se6 be sure to have ple nty of Kester “how to do it literature on hand, 

too. Ask for a free supply of the 16-page booklet “Soldering Simplified”! 

KESTER SOLDER COMPANY + 4201 WRIGHTWOOD AVENUE, CHICAGO 39, ILLINOIS 
NEWARK 5S. NEW JERSEY BRANTFORD. CANADA 
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SHARON 
HATCHES TWO NEW 
ASSORTMENTS 


. « « bringing the complete line of 
SHARON REFILLABLE FASTENER 
ASSORTMENTS TO 72! 


Over 1000 sizes of the most wanted 
auts, screws and bolts . . . in just 
14 feet of shelf space! 


SHARON ASSORTMENT O8M-920 
OVAL HEAD BRASS MACHINE 
SCREWS AND NUTS 


* 920 pieces... 12 sizes of screws 
from 6/32x% to ‘'/4-20x! 
with 4 sizes of nuts to fit. 


SHARON ASSORTMENT OBW-960 
OVAL HEAD BRASS WOOD SCREWS 


* 960 pieces in |5 sizes from 
#4 to 12 dia., Vy to |'/ long. 
ORDER FROM YOUR JOBBER OR DIRECT 
EACH SHARON ASSORTMENT IS 
A COMPLETE DEPARTMENT IN ITSELF! 


NORWOOD. 








Simple Window for Garden fe: 


a , 3 nel tts 
BB “he ‘Mit 
. ie a itis 
4 gp . «ace ip ’ 
eal ee — \ a 


Sata 


A manutacturers display piece as 


pion a8 WGI Miles in Madeon, Wis. pulled mon 


; e ry 
ae 4 , 4 Ww 


sual-tront 
nd garden 
into the store. Excepting the backdrop, all other rnd of the 
display showed salable merchandise. Youngsters were attracted by a foy 
truck loaded with small bags of fertilizer. 


usTc mers 








Orders Checked Out On Cart 


Carts used to fill orders at the warehouse of Hoffman Hardware Co., Los 
Angeles wholesaler, are roiled to the check-out area and then to the pack- 
This set up eliminates the handling of merchandise from the cart 
to a check-out table, then to the packing area. Carts are 40 in. high, 58 in. 
overall, 24 in. wide, are built of steel with plywood floors, have five wheels 
with replaceable hard rubber fires. 


ing area. 
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Letters to the Editor 
fe 


Beeeeeeveeeeeeweweweewiee) 
Figuring Mark-Up 
Dear Editor: 

Here is a simple method we use 


use 


re 





in figuring selling price to give us 
40 pet profit. 


SE a da + meres $ 9.72 
Divide by 3 . , one | 
Repeat figure and add .. 3.24 
Selling price “ $16.20 


There is your selling figure. It is 
exact and eliminates fractions and 
is much simpler than other meth- 
ods. Perhaps other dealers will find 
this method useful. 

Yours truly, 

T. V. Kelling 
South Side Hardware & Plumbing 
Supply, Elsinore, Calif. 


New Mexico Co. 
W arehouse 
(Continued from page 251) 
and shelf hardware lines were 
added. Then tools, garden sup- 
plies and numerous other lines 

were added. 

The original warehouse of 64,- 
0O0U sq ft was outgrown, and in 
February construction was 
started on the addition. 

The company now has 13 full- 
time salesmen covering the entire 
state of New Mexico, and south- 
ern Colorado and eastern Ari- 
zona. There are 8&5 employees in 
the organization. A fleet of six 
large tractors and semi-trailers 
and five 2-ton trucks is main- 
tained to deliver orders through- 
out the entire territory. 

John N. Maynard, of Amarillo, 
Texas, is president of The New 
Mexico Co. Curtis G. Maynard 
is vice-president and _ general 
manager 

J. H. Walker is manager of the 
hardware division. Mr. Walker 
has had many years experience in 
wholesale hardware. He was with 
Arizona Hardware Co. and Albert 
Steinfeld & Co., of Tucson, Ariz., 
and before that with Stamaugh- 
Thompson Co. of Youngstown, 
Ohio. Jerrv R. Ratcliff is assis- 
tant manager of the hardware di- 
vision. 
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... the line with PLUS VALUES 


One Source for all of your require- 
PLUS ments in hanging and fastening 
VALUE devices. Saves you paper work — 
can save you on freight. 


PLUS Top-Flight Quality. The newest and best in manvu- 
VALUE facturing methods and quality control give you flaw- 
less products your customers like to use 


PLUS Strong, Colorful Cartons with complete easy 
VALUE reading content identification. 


Customer Demand stimulated 
with abundant promotion that 


includes advertisements like 
this 


PLUS 
VALUE 











me comopbiete titerature and details on the Paine 


story for distributors and deolers. 
Name 
Company 


Address 


THE PAINE COMPANY, 5 Westgate Road, Addison, Illinois 
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YOU’VE BEEN WAITING FOR IT! Here it is! THE ANSWER 
TO 64,000 problems and questions...all at one time! IT IS 
SHEFFIELD TINTS-ALL! After months and months of de- 


velopment in our laboratories we have the perfect answer... 
the ONE TINTING formula that TINTS ALL TYPES OF 
PAINTS! You name it... SHEFFIELD TINTS-ALL will tint 
LATEX. ..OIL...ALKYD and any other base paint smoothly 
and perfectly! 


YOUR CUSTOMERS HAVE BEEN LOOKING FOR THIS... 


feature it prominently and watch your sales ZOOM! Write for 
details and color cards... 


Colorful Sales Chest 


Get your TINTS-ALL cabinet 
with a colorful card showing let- 
downs... and deep shelves for full 
stock of TINTS-ALL! It's a sales 
builder and a convenient selling 


aid! 








BRONZE 








sl 
% 
* 


ood 
Pie: , 


the ONE tinting color that tints ANY paint 





For immediate 
release! 


MIRACLE-WOOD GOES 
NATIONAL ... 


Nashua, N. H. — 9/1/55 


It was announced today by 
William Newton, President 
of the Newton Manufactur- 
ing Co., Inc. that Miracle 
Wood is now available for 
national distribution. “Ter- 
rific consumer acceptance, in- 
creased production facilities, 
new national ad campaign, 
new self-merchandising dis- 
play prompted the company’s 
move,” said Newton. 


ECLEAOOL 


The wood filler that will ac- 
cept a stain and can be 
painted over has hundreds of 
uses in industry, on the farm, 
and in the home. 


IRAGHE WOOD 


The wood filler that can be 
sanded to a paper edge, that 
is workable as wood, and 
that can be planed. Miracle 
Wood is packed in cans of 
4%, %, 1, 4, and 8 Ib. sizes. A 
colérful introductory self- 
merchandising display is now 





Store Faces Parking Lot 


The Falls Church (Va.) Hard- 
ware store of W. A. Cox has the 
advantage of being next to the 
municipal parking lot. Mr. Cox 
uses that advantage in two ways— 
with outside displays in good 
weather, and by having his store 
front on the parking lot. 

Most of the year Mr. Cox has 


\ 


4 


outdoor displays in a 16x70-ft out- 
door space partially covered by a 
5-ft overhang from the building. 
Seeds and gardening tools are fea- 
tured next to the parking lot in 
spring months, power tools and do- 
it-yourself materials and equip- 
ment, including rental items take 
the stage in the fall. 


Many impulse sales result from outdoor displays 
seen through the visual-front windows 





Modern Background Spotlights Appliance Display 


A modern, colorful, lighted background that cost $300 attracts attention 
fo a reor-ot-the-store appliance display at Burge Hardware & Appliance, in 
Fort Worth, Tex. Colors are pink and yellow. The imitation wire mesh 
enables those in the balcony office to view the store. 


available to the trade. 


MINAGH ES MOO 


We were unable to make the 
Chicago Hardware Show, but 
we would like to announce 
that several selected sales 
areas are open on Miracle 
Wood, Write, wire or call as 
soon as possible! 


WLCLEMOOD | 


Send for catalog sheet and 
price list today! 





NEWTON 


MANUFACTURING CO.. Inc. 


P ©. Box 4 


NASHUA. NEW HAMPSHIRE 
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STARS-« EN YOUR“EYV.ES 


FREE DISPLAY 
FOR SUGGESTIVE SELLING 


No. 1 ASSORTMENT 
with free display 


Trim Thick. Retail* 
12e0.1” Brushes 2%” 7/16" $ .77 
12 ea. 1%" Brushes 24%” # 1/2” 1.10 
12e0.2” Brushes 2%” 9/16" 1.55 
12 ea. 242" Brushes 2%” 5/8” 2.25 
12e0.3” Brushes 2%” 11/16" 3.00 


And free metal merchandiser 


SELL FOR 
BUY FOR ----------- $62.64 
PROFIT ~===-=-- 41.40 








INTRODUCING 


THE BEAUTIFUL NEW 


THE NEW STARBRIGHT 
MAINTAINS THE SAME 
HIGH QUALITY FOR 
WHICH JACOBUS 
BRUSHES HAVE BEEN BY JACOBUS 
FAMOUS SINCE 1835... | 

WITH THE ADDITION OF 

AN EXTREMELY COLORFUL 

AND DURABLE PLASTIC 

HANDLE. ACCENTUATING 

THE COLORFUL BEAUTY 

OF THE NEW HANDLE, 

THE STARBRIGHT IS SPRIN- ; 
KLED WITH TINY MOTES Trim Thick. Retail* 
OF SILVER DUST TO CRE- ATTRACTIVE 12 ea. s Brushes 2%" 7/16" g +7 


10 ea. Brushes yy “ ] yy 1.10 
ATE THE MOST BEAUTIFUL ie... 
PAINT BRUSH IN THE HIS- DISPLAY Sea. 2” Brushes 2%” 9/16" '.59 


TORY OF THE INDUSTRY. No. 2 4 ea. Brushes 2%” 5/8” 2-25 
¢ o- 4ea. 3” Brushes 2%” 11/16” 3-00 


“STARBRIGHT” 


BRUSH 


Packed in attractive, 
striped counter display box 


x *Suggested retail 7 
prices ore based SELL FOR Oe 222202028 && 53.64 


on dealer profit o! 


40% on selling price. BUY FOR ----------- $32.27 
“Made of 100% PROFIT a ee = 21.37 


pure bristle” 


Makers of FINE Painter Tools for 120 Years 


Jacobus 


, ’ #ine 
S sence brushes, rollers /45.95 


VERONA, NEW JERSEY 
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Expands 


Service 


and Lines 


ocotfed check- wh 


to hove the tu 


Acme Hardware Co., 150 S. La 
Angeles, recently 
expanded its services and added a 
wider variety of merchandise to 
home-owner 
it-yourself customers. 

active in builders’ 
related lines, the 


Brea Ave.. Los 


attract more and do- 


hard- 
firm 


Long 


ware and 


h solesmen escort 


added more housewares, 
housewares and garden supplies 
lines. At the same time the store 
was rearranged to encourage more 
quick-service and 
transactions. 


electric 


self - selection 


For builders needing prompt ser- 


vice, a special section has been set 


up. Robert Dolin, manager, savs 
that many builders’ ernployees ob- 
jected to waiting with women and 
non-builder customers for service. 
At the special counter contractors’ 
men make their transactions, make 
payment or charge merchandise 
and leave promptly 


fomers ore invited to take o number, as in a super 


| At the left is the builders’ service counter. The woman 
Cards ore distributed oft 


at the right is serving herself from a gondola display unit 
and will take her purchases to the check-out unit. 


r . . 
wke?t, Tor service in rotation 


desk just inside entrance. 


la Toa la 
TAKE A wUMBER 
FoR ee eee 
BETTER SERVICE 
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O-C-T-0-B-E-R will be a 


+ ee Bi 
% # ’ 


Pees PE ed 
- = » 
Pag ee 


for PERMITE Spray Enamel! Dealers 


Bocause.. lhe nearly 4.500.000 readers of October 


Popular Mechanics Magazine will be told 
in the Permite advertisement why they should buy Permite 


Spray Enamels — on display by their favorite paint deale: 


Close to 1.000.000 ~Do-It-Yourselfers” will see this same 
Permite advertisement in the How-To-Do-It Idea Book. 
distributed through dealers by Popular Mechanics. 


And. Here are four other big 


dealers sell more Permite Spray Enamels every month: 


reasons W hy 


\ Eye-catching FOIL labels 
i“ Compact Self-Service display rack 
\ Fully guaranteed, sure-action spray head 


i 13 popular colors, including two aluminum finishes — 
Mirror-Chrome and Smudge-Proof 


Take full advantage of the strong promotion forces behind Permite 


Spray Enamels by stocking up now. Order from your Permite Dis- 


tributor. or write us for his name. 


Stock up also on Permite Aluminum Paints in regular sizes Outdoor, 


Chrome Finish, Hot-Seal, and other fast sellers — there's a type for 


every purpose. 
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ALUMINUM PAINTS 
| See Heme—Fer Faxn< ALUMINUM INDUSTRIES, INC. 


D Ses fedestew CINCINNATI 11, OHIO 


oa 


Permite Paint Division 








Parking lot sign informs motorists who provides the parking facilities. 





Parking Lot builds store traffic 
Classified Ad builds telephone sales 


How can a downtown hardware 
store win new customers and con- 
tinue to attract long-time cus- 
tomers? 

Harper Hardware Co. at 510 E. 
Marshall St. in Richmond, Va., 
solved this problem by providing 
adequate parking space near the 
store and through the use of a 
third-page classified phone adver- 
tisement. 

With three other merchants in 
the area C. B. Harper, Jr., estab- 
lished a free parking lot across the 
street from the hardware store. 

A large sign giving the firm name 
was installed across the entire 
front of the 50-ft wide store. White 
letters on black identify the store. 
The sign is floodlighted at night. 

Mr. Harper says of the sign, “It 
not only attracts the sidewalk traf- 
fic, but makes it easier for motor- 
ists to locate us. Ours is the largest 
and most conspicuous store sign on 
the block.” 
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Mr. Harper and other merchants 
now are working on a second park- 
ing lot project near the store. With 
two parking lots Mr. Harper ex- 
pects to provide adequate facilities 
on even the busiest of days. 


The telephone classified directory 
ad used by Harper Hardware cost- 
ing $50 per month illustrates some 
of the items offered by the firm, and 
shows on a map the location of the 
company’s hardware store. 











Classified telephone 
directory ad that 
builds telephone 
business. 











HARPER HARDWARE CO. 


Serving Richmond Over 50 Years with Quality Nationally Known Prodects 


OreeE cT.y 


te Sreert 


on 
Pate Para ~— 
St & CLAY 
’ 
A 
, 
ae 


Bleck & Decker 


a 


oOo 


wre Peacobron 
. . a 


= @® © 






ACROSS 


DIAL RICH 


3-9007 


510 E. MARSHALL 


g 
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for new homes or old! 












Wu-GARD 
AUTOMATIC DOOR BOTTOM 


and Draft Eliminator 














UP .ur-. Foralldoors—inside or out. 
matically te Completely solves old prob- 
cleor carpet = lem of clearing rug or floor 
when doer 
opens every time door opens. 
Smartly designed with 
silvery-satin finish—will not 
DOWN rust or tarnish. Furnished 
‘evs'y in standard lengths—28", 
egainst ae a ae - : 
fleer when 32 : 36 , 42 and 48". Packed 


doer closes = in, individual cartons. 






















DOOR BOTTOMS 


Made of extra thick wool felt and 
heavy gauge stainless steel, brass or 
aluminum. Standard lengths—28", 
30°, 32°, 36", 42° and 48°—packed 
4 doz. same length to carton. Special 


Pe F te, ¢ Wy an . ¢ 
| WARP LLOIVIE, lengths available. [+ aes 


(Oo~ 






Available in stainless 
steel or bronze. Packed 
2 wayse-six 18 ft 
rolis in free display 
carton, ofr in 100 ft 
and 200 ft. individual 
cartons 























CALKING COMPOUND 


a a or The world’s best calk- 
Always stays “put’’! Packed in 


ft ing compound. Comes 

) in handy loads; or 
cans—!4 pint, pint, quart and yp. > ~ A — Sd. 
in drums 25 lIbs., 50 Ibs., 100 | gallon cans, also 5 gal 


lon and $5 galion 
—_— - Ibs. and 880 Ibs. drums—gun or knife 
= grade 





GLAZING COMPOUND 



























ORDER DIRECT TODAY! 


MACKLANBURG-DUNCAN CO. 


OKLAHOMA CITY 1, OKLAHOMA 














Gifts in Fall Setting 





ADE DDDLLLLLLI 


NN) 








=—— » eee eee re ere 





Autumn leaves, black and white cloths, were combined to lend atmosphere 

to this dinnerware and gift display at Gilbertson Hardware in Mt. Horeb 

| Wis. Immediately in back of the highly decorative window was a table with 

oth, partial settings of dinnerware and glassware. A candlestick added to 

the table's appearance. Store visitors were able to examine the table from 
three sides, get next to the inner portion of the visual front window 


4s 





Colorful Sign Stops Traffic 










B rh JOY rime ond nignt trott rc TTT y Ted 'e / the at. 7 } ‘ j , e 
i = . ry a 
ena of the Coley Bros. Hardware store at S. Parkway and Bellevue St. in 
AA « rmmrh:e 7 nn A ; ‘are cy - a a | C -? s ry ry +} 
Yi & [ ; =. j AA orge ITTO AW JKe ; VF r +? 


te 
the firm name to a point about two feet above an entrance. Red lettering 


rr ; 
elt eaTT Ee ; ve eye COT her 


#100-33 SPRING The ‘ele jing tront NMOS O aoreer 


~ 


& CHAIN DOOR store, with some of the main lines of merchandise listed 
. nm? 
STOP | fgats. 








PATENT PENDING | 


One of 37 


I ac h item and a ' la 













} 


ew) par, items | 
y card are protected fron 









shop wear by a crystal clear plastic. Experts in 
visual selline desiened the bright red color pat- 
terns on each card, they really attract shoppe: 
attention. Price spots and “hang up” ts are 
added to make the wew pac the most att: 


carded line on the market 





YOU WILL SELL MORE | 
OF EVERY ITEM IF YOU 
BUY AND DISPLAY THE 
VIEW PAC LINE 








ON 






CHAMPION HARDWARE CO. 
' GENEVA, OHIO if 
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Safety EXTENSION CORD SET 
with built-in MOUNTING PLATE 


NO-SHOK PACKAGING DESIGNED 
FOR EYE-APPEAL...EASY DISPLAY 
--- IMPULSE BUYING! 


The award-winning package displays the No-Shok 
Extension Cord Set with built-in Mounting Plate. 
Illustrates how easily the heavy-duty cord set can 
be fastened to wall, baseboard or work table. 
providing extra outlets where needed. A perfect 
product for the ever-growing do-it-yourself market. 
Available in brown or ivory in 6; 9; 12‘and 15 lengths. 


B E L i ELECTRIC COMPANY 


1844 W. 21st St., Chicago 8, Ilinois 
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DISPLAY THE ea 

your wOomt & famur 

COMPLETE NO.- d oth 

SHOK year-'round LID ehiies 

PROFIT LINE! — il 

@® NO-SHOK 
RECEPTACLES 

®@ NO-SHOK 
SURFACE OUTLETS 

@® NO-SHOK 
CURRENT TAPS 
NO-SHOK 
TABLE TAPS 


saver” 


+. 
NY 
~ 
= 
a 


m 


a 





A Quality Line... 
A Complete Line... 


FOLLANSBEE 


Cove Pipe 


ashington 
NEWS and VIEWS 


Reports on Events Affecting the Hardware Business 





(Continued from page 10) 


FHA Studies Re-Insurance sold at a special price to move 





FOLLANSBEE 


Steel Corporation 
: Box 567 
a 


Follansbee, West Virginia 


f 


Furnace and Stove pipe 


Stove pipe Reducers 


Stove pipe elbow and tee 


You'll be able to fill all of your 
customers’ stove pipe needs with 
this complete, quality line of 
Follansbee Quick-Lock* and 
Security-Lock* Stove Pipe. 
Here’s an oppertunity for real 
profit with a Stove Pipe Line that 
needs no introduction. Available 
in distinctive blue, galvanized 
and chromium. You can also offer 
the accessories—items like: 
elbows, angles, tees, collars and 
all types of reducers—in each of 
these finishes. 
*Quick-Lock—Locks in a jiffy, 
without tools. Available in 
Blue, Galvanized and 
Chromium. 


*Security-Lock—-Requires tools 
for closing. Available in Blue 
and Galvanized. 


Shipped in 
sturdy, corrugated cartons 


See your jobber or write 


Sheet Metal Speciaity Orvision 
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Program on Fiood Damage 


Hardware dealers in areas sub- 
ject to floods may soon be able to 
buy insurance against flood dam- 
age. 

As a result of the severe flood 
in the Northeast this summer, the 
Federal Housing Administration 
is studying the possibility of some 
type of government re-insurance 
program which will permit com- 
mercial insurance companies to 
take the risks involved in offer- 
ing flood insurance. 

At present, such insurance is 
not available because of the po- 
tentially high losses. 

FHA officials are meeting with 
insurance companies to try to 
work out details of the program. 


Drive on Misrepresentation 

By FTC Is Getting Results 
Federal Trade Commission’s 

new tough enforcement 

against false advertising, mis- 

branding and misrepresentation 

are taking their toll. 


policies 


In one month, the agency took 
60 actions against what it terms 
high pressure salesmanship that 
shaves the corners too close. In- 
volved were some cases of actua! 
fraudulent intent, plus 
cases of too-loose selling. 

In the following month, a hoard 
of firms against which FTC had 
filed actions agreed to stop the 
practices complained of. 

One case involved a firm claim- 
ing its household paints were as 
good as national brands selling 
for twice as much, but were being 


many 


them out of a warehouse. 

FTC charged that the paint is 
inferior; that the special price is 
the regular one, and that orders 
far exceeded the amount of paint 
in the warehouse. 


Labor Force To Increase 
By 1.2 Million A Year 


American business will be able 
to draw from an 80-million-person 
labor force to find employees in 
another 10 years, the Federal Re- 
serve Board predicts. 

FRB, with an eye on the baby 
boom of the 1940’s, expects the 
labor force to grow at the rate of 
1.2 million persons a year during 
the 1960-65 period, compared with 
an average growth of 750,000 a 
year during the last five years. 

At present, the labor force— 
all persons of 13 years or older who 
are either working, unemployed 
and seeking work, or are members 
of the armed -totals 70 
million. Some 65 million persons 
now hold jobs. 


forces — 


If present trends continue, the 
labor force of the future will con- 
tain a lower percentage of elderly 
and teen-age workers, but a 
higher percentage of women. 


Strong Demand Predicted 

In "56 For New Housing 
Demand for new houses will re- 

into 1956, re- 

sults of a new Federal Reserve 

Board survey indicate. 


main strong well 


Latest figures on consumer 
spending plans show that almost 
10 per cent of all nonfarm fam- 
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ilies plan to, or are at least con- 
sidering, buying or building a 
new home this year. Another 8.5 
per cent have similar plans for 
1956. 

When polled last year, only 6.6 
per cent of the families thought 


they would buy a new house in 
1955. 


Availability of mortgage money 
as favorable terms has been an 
important stimulant to the hous- 
ing boom, the survey shows, and 


most families planning to buy BOOTH 138 
new homes are basing their plans 


on continued relatively easy 
terms. Navy Pier, Chicago, October 17-21 

In August, the first month in 
which the new tighter FHA and 
VA mortgage requirements were 
in effect, outlays for new housing | 
dipped by $300 million, reflecting 
mostly the downward trend in | 
housing starts during June and 
July. The tighter mortgage rules 
are expected to be felt this fall, 
holding down building starts 
slightly. 

Total construction outlays 
amounted to $4 billion in August, 
slightly higher than the preceding 
month. Spending for new stores 
and similar business building rose 
to $190 million, a higher than 
seasonal increase. 


(Resume reading on page 11) — all the latest develop- 


for fast-selling, fine hand tools, see 


at the National Hardware Show 


ments in the GREENLEE line of high 





quality hand tools. . . solid-center auger 


HARDWARE AGE bits, electric-drill bits, chisels, gouges, 


spiral screw drivers, automatic push 
> 








drills, turning tools, drawknives, and 
many more. Drop in for a visit at Booth 
138...learn why today, more than 
ever, it pays to stock andsell Green er, 
the line that makes and keeps more and 


more gor xd customers for you ! 


= - 
GREENLEE 


© Hardware Age, 1955 


“This drum faucet has only been in | 
use tive years! Return it to the manu- | OSES SF Ce Wee 


facturer for replacement! Must be 


detective!” GREENLEE TOOL CO., ROCKFORD, ILLINOIS 
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NOW! 
ROTA-SHEAR 


The powerful electrical 
Edger adaptable for all 
trimming purposes 


ROTA-SHEARS +300 is the most 
powerful electric edger money can 
buy. Now completely adaptable for 
all trimming purposes. It is equip- 
ped with ao quick, positive handle 
adjustment so that if con be used 
os @ smoll rotary mower for all 
trimming work. A die cast skid 
plate permits the unit to slide 
easily along the grass while the 
spinning biode trims neatly. 

ROTA-SHEAR’S powerful 1/5 H.P. 
motor drives ao 2% - 1! geor re- 
duction unit for greater cuiting 
power and sofer cutting speed. 
Other features include steel gears, 
ball bearings, steel clutch, die 
cast housing ond VU. L. approval. 





MODEL 100 


Popular leader is this 
low-budget, hand 
operated. double 
action ROTA-SHEAR 
Geared so that its two 
spinning blades trim a 
lawn easily and neatly 





MODEL 200 


This is the deluxe version 
of the Model 100 ROTA- 
SHEAR. Dual wheels pro- 
vide additional power 
and traction to the cutter 
biade. 


Seid through Hardware and Garden Supply Jobbers 
Write today for prices and details 





ALLEGRETTI & CO. 











the alphabetical listings 


Show [Philadelrhic) 

Hardware Corp. Merct 

Show 

onal Hardwore Show 
Cotter & Co., Fishing Tac 
Fall Mdse. Show, etc. 
National Hardwore Conv 
Atlantic City, N. J 
jardwore Wholesciers 
nual Convention & St 


Maat ng 


November 
5 Montano Hardwore & 

Assr 

Pocitic Northwest Hordwore 

mplement Assn. 

Retail Paint & Wallpcper 

tributors of America me 
11S 


1956 


January 


9-11 


la 


Janney Semple an g CC 
nual Retailers’ Conference 
18 Hibbard, Spencer, Bartlett & 
3rd Annual Mdse. Convent 
Auburn & True Value Dealers 
8 Western Reto moplement-Hord 


wore Assn. 


Convention Check List 


omplete details about the conventions listed by 


vING mis Quik 


February 


Hardware and allied 
trade events up-to- 
date in each issue of 
Hardware Age 





Minnesota 
Mo intoin 
piement 
' | Texas 
Assn. 
| Ace WHordwore 
Convention 
2 Kentuck 
Assn. 
2 Pennsyivonia-A 


y Reto 
y org 


> 
3rag Hoardwore Assn 


> 
Assn. 
National Sporting G 
$ Ohio Hardwore Assn 
) Winter Market, Wester: 
-handise Mort 
Eastern Gorden 
Show, New York 








National Events 


American Hardware Mfrs. Assn. joint 
annual convention with the Na- 
tional Wholesale Hardware Assn., 
Oct. 23-26 at Atlantic City, N. J. 
Headquarters, Marlborough - Blen- 
heim Hotel. Arthur L. Faubel is 
secretary of the manufacturers as- 
sociation with offices at 342 Madi- 
son Ave., New York 17, N. Y. 
Thomas A. Fernley, Jr., is executive 
secretary of the wholesalers asso- 


clation with offices at 1900 Arch 
St., Philadelphia 3, Pa. 

Industrial Supply Convention, May 
21-23, 1956, at Atlantic City. At- 
tendance restricted to members. 
Sponsored by American Supply & 
Machinery Manufacturers Assn.., 
W. B. Thomas, Hunter-Thomas As- 
sociates, 2130 Keith Bldg., Cleve- 
land 15, business manager; the 
National Industrial Distributors’ 
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Assn., 1900 Arch St., Philadelphia 
3, Robert C. Fernley, executive sec- 
retary; The Southern Industria! 
Distributors Assn., 712 Volunteer 
Bidg., Atlanta, E. L. Pugh, secre- 
tary-treasurer. 


National Hardware Show, Oct. 17-21, 
at the Navy Pier, Chicago. Spon- 
sored by National Hardware Show, 
Inc., 331 Madison Ave., New York 
17, New York. Frank Yeager, di- 
rector. 


National Housewares & Home Appli- 
ance Show, July 9-13, 1956, at Con- 
vention Hall, Atlantic City. Spon- 
sored by the National Housewares 
Manufacturers Assn., 1140 Mer- 
chandise Mart, Chicago 54; A. W. 
Buddenberg, executive secretary. 


National Sporting Goods Convention 
and Show, Feb. 5-9, at Hotel Morri- 
son, Chicago. Sponsored by the Na- 
tional Sporting Goods Assn., 716 N. 
Rush St., Chicago 11. Address re- 
quests for exhibit space to Robert 
J. Youngblood, assistant NSGA 
secretary. 


National Wholesale Hardware Assn. 
joint annual convention with the 
American Hardware Manufacturers 
Assn., Oct. 23-26 at Atlantic City, 
N. J. Headquarters, Marlborough- 
Blenheim Hotel. Thomas A. Fern- 
ley, Jr., is executive secretary of the 
wholesalers’ association with offices 
at 1900 Arch St., Philadelphia 3. 
Arthur L. Faubel is secretary of 
the manufacturers’ association with 
offices at 342 Madison Ave., New 
York 17. 


National Winter Housewares Show, 
Jan. 19-26, at Navy Pier, Chicago. 
Sponsored by National Housewares 
Manufacturers Assn., 1140 Mer- 
chandise Mart, Chicago 54; A. W. 
Buddenberg, executive secretary. 


Retail Paint & Wallpaper Distributors 
of America, Inc., Nov. 15-17, in 
Cleveland. Exhibits in Cleveland 
Auditorium, convention sessions at 
Hotel Hollenden. Irwin E. Douglas, 
34 N. Brentwood Blvd., St. Louis 5 


Regional Events 


Ace Hardware Corp. Merchandise 
Show, Oct. 16-18, at company ware- 
house, 2355 S. Blue Island Ave., 
Chicago 8. Charles B. McClaskey, 
Show Mer. 


Ace Hardware Corp. Annual Conven- 
tion at the Conrad Hilton Hotel, 
Chicago, Jan. 30-Feb. 1, 1956. 
Arthur Krausman, Convention Mgr., 
2355 S. Blue Island Ave., Chicago 8. 


Cotter & Co. Fishing Tackle & Fall 
Merchandise Show; and October 
Merchandise Show—Spring Goods, 














GET IT IN SIGHT... 





and it’s out of the store! 


Ask any successful Boontonware retailer and he'll tell you 
the same thing: “If I put it out so people can see my com- 
plete stock, they put their emotions to work and sell 
themselves. They feel it, mix up the colors, heft it, maybe 
even bang two plates together—and it walks right out of 
the store.” 


Most important, Boontonware Display Aids give your 
stock maximum visibility in a minimum space. [he Boon- 
tonware “Rocket” — below —takes less than 2 square feet 
of counter, gives complete display to the minimum stock. 
“Palette” displays hold a 5-piece place setting, need only 
1 square foot. The adjustable wrought iron and glass dis 
play — shown above — expands from 46” to 
60” and adds beauty to your counters in 
little space. 


Display Aids such as these are only a part 
of the Boontonware selling program— paced 
by regular promotional events, planned and 
promoted in advance, to help you make 
every month a peak month. 


scoritt 


YOUR <1 LINE OF MELMAC DINNERWARE 








MANUFACTURED BY BOONTON MOLDING CO., BOONTON, N. J. 
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MODERN OPER 
ram ROASTING 


ae 


TO INCREASE 
YOUR ROASTER 
SALES THIS SEASON 






















































® Millions of impressions in 
leading women’s magazines 
et peck of roaster season! 

® Free counter cards fo tie-in 
with consumer ads! 

@ Features new Open Roast- 
well to capitalize on pub- 
licity! 

@2 new shapes added to 
moke Roastwell line com- 
plete! 


ROASTWEL 

OPEM 20 All the stops ore out. We 
- aim to help you corner the 
volume rooster market, and no 
bones about it and Roost- 
well is the line that can do it! 


Here is the best doggone line 
f populor price blue-brilliant 
porcelain enameled roasters on 
the morket .. . colorfully la- 
beled, with the most salable 
feotures, now backed up by 


ROASTWELL OPEN a comprehensive promotional 
Most publicized rooster design program offering sizable vol- 
in history—for foil roasting— ume ond profit potential. 
snown mounted on new oatten- 

tion compelling counter cord. But the whole thing isn't 


Rooster size |7 x 12%x2V worth a second-hand combinet 
to any of us unless it’s used by 
you folks in the market place. 


Whot more can be said? 
Send for literature and details 
today ' 





ROASTWELL ROUND ROASTWELL RECTANGULAR 


Best size ond shope to sell yeor Perfect shape for whole hams, 
ground for everyday roasting stonding rib roasts and large 
No display complete without it. fowl Full color recipe label. 
Sizes 1034 x6 and 12x62 Sizes I8x1l1%x8% and 


O9V%xIl2¥2x9% 









ROASTWELL TURKEY-KING ROASTWELL OVAL 

ldeo!l for turkey roasting. Hos America’s most populor roaster. 
all populor Roostwel!l fectures Fits standard ovens, yet plenty 
plus Trivetroy. Nothing like it of room for large roasts, fowl. 
Size 1856 x13'2x8'. Choice of 6 engineered sizes. 












Vletche l fletcher ) ) EWAMEL COMPANY 





DUNBAR, W. VA. 


es Offices Merchendise Mert, Chicege 54. Iilimeis, end 200 Filth Avenwe, New Yort 19,N_.1 










HARDW ARE 


Oct. 17-27 at company headquar- 
ters, 365 E. Illinois St., Chicago. 


Cotter & Co. Annual Convention and 
Merchandise Show, Feb. 12-14, 1956, 
at company headquarters, 365 E. 
Illinois St., Chicago. 


Eastern Garden Supply Trade Show, 
Feb. 7, 1956, at New York, spon- 
sored by Garden Supply Merchan- 
diser Magazine, 1901 St. Pau! St., 
Baltimore 18. 


Hardware Wholesalers, Inc., Annual! 
Convention and Stockholders’ Meet- 
ing, Oct. 26-27, at company ware- 
house, Nelson Rd., Fort Wayne, Ind 


Hibbard, Spencer, Bartlett & Co., 3rd 
Annual Merchandise Convention of 
Auburn and True Value Associate 
Dealers, Jan. 15-18, 1956. Advance 
registration, Jan. 15; also, open 
house. Meetings start Jan. 16. 
Exhibit in company’s warehouse, 
Evanston, IIl. 


Janney, Semple, Hill & Co., Annual 
Retailers’ Conference, Jan. 9-11, 
1956, at Calhoun Beach Hotel, Min- 
neapolis. 


Midwest Garden Supply Trade Show, 
Jan. 24-26, 1956, at International 
Amphitheatre Exposition Hall, Chi- 
cago. Sponsored by Garden Supply 
Merchandiser Magazine, 1901 St. 
Paul St., Baltimore 18. 


New England Housewares Show, Feb. 
19-22, 1956, at the Parker House, 
Boston. Exhibit at Parker House. 
Hugh R. Rooney, Show Committee 
Chairman, Parker House, Boston 7 


Shields & Brother, Annual dealer 
show, Nov. 1-3, at company’s ware- 
house, 121-123 Market St., Phila- 
delphia, Pa. 


Winter Market, Western Merchandise 
Mart, Feb. 6-10, 1956, in San Fran- 
cisco. A Cameron Ball, Gen. Megr., 
1355 Market St., San Francisco 3 


State Events 


Alabama Retail Hardware Assn., Feb. 
19-21, 1956, in Montgomery. Show 
and convention in State Coliseum, 
Montgomery. C. F. (Chuck) Giles, 
409 N. 23rd St., Birmingham 3. 


Arkansas Retail Hardware Assn., 
Feb. 12-13, 1956. Sessions and ex- 
hibit at Robinson Auditorium; hotel 
headquarters, Marion Hotel, Little 
tock. J. Wayne Tisdale, 908 Rector 
Bldg., Little Rock. 


California Retail Hardware Assn., 
Feb. 12-15, 1956, at Fairmont Ho- 
tel, San Francisco. Kreuger OB. 
Jacobson, 262 Western Merchandise 
Mart, 1355 Market St., San Fran- 
cisco 3. 





Carolinas Hardware Assn.. Feb. 21- 
23, 1956. Sessions and exhibit at 
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solid every year. Are you getting your 


best sellers almost since time began. 


The replacement market alone, for 
threaded spindle knobs, runs into the 
millions. Thousands of homeowners come 
into retail stores every day to 

replace plastic knobs, other glass 

knobs and tarnished metal knobs with 
jewel-like glass knobs. 


Millions more use complete sets, with 
latches, in new home construction. 

Their low cost and fine performance give 
both buyers and sellers most 

for their money. 


People in all sections of the Country 

buy and use glass knobs. For proof just 
ask your countermen how many calis you 
get. Be sure you can supply glass 

knobs. Tegco glass knobs. Best 

sellers since anyone can remember. 


Metallon Products, Ine. 
2050 East 48th Street 
Los Angeles 58, California 
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Double Your 
MOUSE TRAP 














WITH THE NEW 


Sl 


ICTOR Mouse Traps have 
| prema been “best sell- 
ers’ —and now they’re twice 
as easy to sell! The new 
Victor 2-Pack is an attrac- 
tive self-service package 
which will increase your unit 
sales and cut down on pil- 
ferage of loose traps. 


@ Stacks Neatly —Hangs Easily 
@ Eye-Catching Red, White 
and Black Package 


Complete instructions for simplified bait- 
ing and setting printed right on the 
bock of the pockage. 


@ Pre-Priced at 2 Traps for 15¢ 
Order from your wholesaler now. 


ANIMAL TRAP COMPANY 
OF AMERICA 


LITITZ, PA. * PASCAGOULA, MISS. 
NIAGARA FALLS, CANADA 
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Radio Center; hotel headquarters, 
Hotel Charlotte, Charlotte, N. C. 
D. W. Laws, 118 East Fourth St.. 
Charlotte 2. 


Connecticut Hardware Assn., Feb. 8. 
1956, at Bridgeport. Sessions and 
headquarters at Stratfield Hotel, 
sridgeport. Ned Russell, Harris 
Hardware, Southport, Conn. 


Florida & Georgia Retail Hardware 
Assns., March 4-6, 1956. Joint con- 
vention, show and merchandise ex- 
hibit. Hotel headquarters, George 
Washington Hotel, Jacksonville, 
Fla. W. W. Howell, P. O. Box 183. 
Waycross, Ga. 


Illinois Retail Hardware Assn., Feb. 
21-23, 1956, at Sherman Hotel, Chi- 
cago. William F. Ewert, 1194 Mer- 
chandise Mart, Chicago 54. 


Indiana Retail Hardware Assn., Jan. 
24-26, 1956. Sessions and exhibit at 
Murat Temple; hotel headquarters, 
The Sheraton-Lincoln, Indianapolis. 
W. J. Sheely, 964 N. Pennsylvania 
St., Indianapolis 4. 


Intermountain Assn. Hardware & Im- 
plement Dealers, Jan. 22-24, 1956. 
Exhibit at Elks Club; hotel head- 
quarters, Hotel Boise, Boise, Idaho. 
Leon L. Weeks, 308 Continental! 
Bank Bldg., Boise. 


lowa Retail Hardware Assn., Feb. 7- 
10, 1956. Exhibit at Veterans Me- 
morial Auditorium; sessions and 
hotel headquarters, Hotel Savery, 
Des Moines. Philip R. Jacobson, 
Mason City. 


Kentucky Retail Hardware Assn.., 
Jan. 31-Feb. 2, 1956. Sessions, ex- 
hibit and hotel headquarters, Ho- 


HARDWARE HUMOR 
By Hardware Age 


“The hammer isnt too big when 
you consider what a time | have 
hitting the nail." 


tel Kentucky, Louisville. Edward 
Keiley, 501 Republic Bldg., Louis- 
ville 2. 


Louisiana Retail Hardware Assn., 
March 11-12, 1956, at Hotel Roose- 
velt, New Orleans. David O. Mans- 
field, P. O. Box 1696, Jackson, Miss. 


Michigan Retail Hardware Assn., Feb. 
13-15, 1956. Civie Auditorium and 
Hotel Pantlind, Grand Rapids. Har- 
old W. Schumacher, Michigan Na- 
tional Tower, Lansing 8. 


Minnesota Retail Hardware Assn., 
Jan 24-26, 1956. Exhibit at Munic- 
ipal Auditorium, Minneapolis. C. J. 
Christopher, 2110 Nicollet Ave., 
Minneapolis 4. 


Mississippi Retail Hardware Assn., 
Feb. 5-6, 1956. Convention and 
trade show at Heidelberg Hotel, 
Jackson. D. O. Mansfield, P. O. Box 


1696, Jackson 5. 


Missouri Retail Hardware Assn., Feb. 
14-16, 1956, at Hotel Jefferson, St. 
Louis. Harry Scherer, 1189 Arcade 
Bidg., 812 Olive St., St. Louis. 


Montana Hardware & Implement 
Assn., Nov. 3-5. Sessions and hotel 
headquarters, Rainbow Hotel Great 
Falls; no exhibit. Norman O. Blev- 
ins, P. O. Box 1152, Helena. 


Mountain States Hardware & Imple- 
ment Assn... Jan. 24-26, 1956. Ses- 
sions and hetel headquarters at Ho- 
tel Cosmopolitan, Denver. Francis 
W. Reich, 1233 Spruce St., Boulder, 
Colo. 


Nebraska Retail Hardware Assn., 
Feb. 14-16, 1956. Exhibit and ses- 
sions at Omaha Auditorium; hotel 
headquarters, Fontenelle Hotel, 
Omaha. C. A. McCoy, 325 Insur- 
ance Bldg., Lincoln 8. 


New England Hardware Dealers 
Assn., Feb. 20-22, 1956. Exhibit at 
Hotel Statler and list Corps Cadet 
Armory; sessions and hotel head- 
quarters, Hotel Statler, Boston. A. 
C. MacHardy, 185 Dartmouth St., 
Boston 16. 


New York State Retail Hardware 
Assn., Feb. 13-15, 1956. Exhibit at 
War Memorial; sessions and hotel 
headquarters, Hotel Syracuse, Syr- 
acuse. Nicholas H. Kiley, Hills 
Bidg., Syracuse 2. 


North Coast Retail Hardware Assn.., 
Feb. 5-7, 1956. Exhibit and sessions 
at Masonic Temple; hotel head- 
quarters, Heathman Hotels, Port- 
land, Ore. Martin W. Danko, Route 
12, Box 109, Fife Sq., Tacoma. 


North Dakota Retail Hardware Assn.., 
Jan. 17-18, 1956. Sessions and ex- 
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—~ Ne. 800C RIM NIGHT LATCH 


The Best Seller. A full size case, 2'/2" x 3%" x I" with 
standard 244" backset. Perfect for replacement. Five pin 
tumbler cylinder of die cast alloy. No. B00C black crackle ; 

finish, No. 800CG gold crackle finish. Also available with Fills 80% of 


brass cylinder, add BC to lock number. ™ LIGHTEN Customer 
YOUR Requests 
HOUSEWORK : with Quick 
wrth | Turnover of 





No. 808 
RIM NIGHT 
LATCH 








Five disc tumbler cylinder with standard size case. Bolt 
retaining by turn of inside knob. Built to answer the need 
for a standard size night latch at a popular price. 


No. 812 RIM 
NIGHT LATCH 


Five disc tumbler cylinder with narrow backset. Case size 
2'/4"' x 3" x Ye" with 2" backset. Suitable for French type 
doors, closets, doors with narrow stiles. An excellent lock 
at a low price. 


A reminder to every 
Removable Glide Customer in your store 


sells itself by effort- —_) ; 
less motien over 2 ake home Fault 


floor surfaces. less Casters and 

Glides. It rings up 
| = extra sales with no et- 
Extra long bolt for extra security. / fort. Takes the guess- 


Standard size case 2'/2" x 3%" x I" i work out of what to 
“ft : No. 880 
with 24"' backset. Five pin tumbler buy. Ever item is a 
cylinder, die cast alloy. Also available RIM K | “he, e b d 
with solid brass cylinder, No. 8808C. DEADLOCK Removable Coster est-seller” based on 
demonstrates easy | national retail expe- 


tl ye rience and popular 
Replacement Cylinders wobbie . . 


cision workman- fa» a) consumer demand. 
Reversible for horizontal! or ship ‘ 
vertical connecting bars. Will . 
fit most all night latches 
Five pin tumbler die cast 


Me 6, ae 7 oh. 7000C FREE DISPLAY with DEAL 


solid brass / 
laden. / «RIM CYLINDER 


>, 














3-color, enameled wood counter display 
designed to increase your Caster Turnover and 
Multiply Profits from a small counter area! Comes 
complete with removable caster samples that 
demonstrate themselves—sell quality features. 


Order the Faultless 50/50 Deal from your Jobber 


iv.) @ Se) ae Solel Gieerk 


Manufacturer of Night Latches, Padlocks, 
Locksets, Door Knobs, Key Blanks... Since 1920 FAULTLESS CASTER CORPORATION EVAN 


PHILADELPHIA 32, PENNSYLVANIA Oe cee ps : 


“FOR SAFETY'S SAKE i SAY TAYLOR" 


a 
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Clemson. 


hottest, eacy-to- sell, 


HERE ARE FIVE BIG OPPORTUNITIES TO MAKE 
1956 YOUR GREATEST CLEMSON YEAR! 


Now, for 1956 Clemson has upgraded its entire line of 
quality mowers...added bright, new easy-selling features that 
will make your cash registers sing! If you think your 
Clemson Mower sales grew like Topsy in ’55, wait till you see 
the Clemson line skyrocket off your sales sheets in ’56! 


MODEL E-17 
FULL 17-INCH CUT. 


Suggested $3995" 


retail, 


Universally recognized as MODEL E-16 
the finest hand mower FULL 16-INCH CUT. 
made. Has extra-large roll- 


ers... extra large tie tube. Suggoued $9985" 
retai'i, 


Match this beauty against THE CLEMSON 


any mower selling for dol- 


lars more! Has 4-spider SUPER SPECIAL 
welded reel. Semi - pneu- FULL 16-INCH CUT. 


matic tires. 
— Suggested $9985" 
retail, 
For volume sales at a low, 
low price. Has easy tool- 
less height and bed-knife 
adjustment. 7 wo frame tie 
bars for real Clemson stur- 
diness. Highest quality 
steel blades. 4-spider reel. 


Instant Height Adjustment — Positive, simple, foolproof. 
Fingertip adjustment. 


Girder Bed-Knife — Forms rigid triangular-section girder 
— strong, stiff. Always aligned with reel throughout its length. 


Differential-Action Rollers — Divided in three sections 
for easier turns, less scuffing of sod. 


Baked Enamel! Finish — Electrostatically sprayed for even 


*Prices slightly higher Denver west and subject to change without notice. 
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I. brings you 1956 ¢ 
dollar.making line 


The CLEMSON ~ 
Power-Drive 


The Power Mower T hat 
Practically Thinks for Itself 


Here’s a new kind of mower that 
doesn’t run you... you run it! 


@ Move handle down to mowing position—your Clemson starts. 

® Stop walking — your Clemson stops, too. 

® Start walking again — your Clemson starts. 

® Drop the handle — your Clemson stops. 

@ Pull back on the handle — you inch up to obstructions and 
trim with the blades going full speed. 

®@ You can stop the blades, yet move safely under power over 
stones, gravel. 

@ Patented grass guard positively keeps grass from winding 
up on reel shoft. 

@ Clemson tool-less height and shear adjustment. 

® Positive Clutch protection — You can’t burn out or damage 
the reel clutch by stalling blades on any obstruction. 

@ Powerful, easy starting 1.6 HP. Briggs & Stratton 4-cycle 
motor. No belt, no chains. 

® Automatic re-wind starter for easy starting 

@ New “Transport Lock” prevents overturning ... assures 
easier, faster going from lawn to storage 





$9995 
the NEW CLEMSON 
ROTARY MOWER 
With the 


Exclusive Switl-Away reciv 


... Makes the Clemson Rotary the 
Safest, Best Cutting Rotary on the Market! 


The secret of this su- 

perior Rotary is the 

“Swirl-Away”, a disk 

that whirls with the 

cutting blades. Special i ee a = 
flutes in the Disk, and the blade action create high velocity 
vortices that pull grass straight up for cutting, preventing 
it from packing or sticking inside the hood by spinning it 
outward and downward, distributing the completely 
chopped grass evenly over the swath, regardless of whether 
grass is wet or dry. Designed for maximum safety — fea- 
tures adjustable rear guard and no port construction, 
1.6 HP lightweight 4-cycle engine with automatic re-wind 
starter assures power a-plenty for perfect cutting and long 
life. Trimming is virtually eliminated because the Clemson 
cuts within 5” of side obstructions by moving either front 
wheel inside of path of cut. Many, many more features 
make the Clemson Rotary the buy of the year! 


For Top Mower Profits, Plan NOW To Carry The Complete Clemson Line for '56 
All Clemson Mowers are sold only through Recognized Distributors 


Big Advertising Campaign Will Pull Customers To Your Door. 


Millions of readers will be seeing the biggest Clemson Advertising 
campaign yet, to make Clemsons even easier to sell. Ask your 


CLEMSO 
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wholesaler for Clemson ad mats, envelope stuffers, and 
point-of-sale counter booklets. 


BROS., Inc., Middletown, N. Y., U.S.A. 
Makers of Hand and Power Hock Saw Blodes, Frames, Metal Cutting Band Saw Blades and Clemson Lawn Machines. 


See THE CLEMSON LINE at the Hardware Show Oct. 17-21 seo? 





“hey Sell - 
JIG lh) al 
ARE PRE-SOLD 


The World's 
Only Complete 


CARBIDE-TIPPED 


MASONRY BITS 


Rotary Type Hammer Type 
Cyclo-twist Thunder-twist 
and and 
Cyclo-Core Thunder-Core 
National Advertising makes them the line that 
everyone uses becouse New England is the 
only COMPLETE LINE. You only hove to stock 
ONE line to drill all kinds of masonry — all 
size holes up to 6"; all depths of holes up to 
36”; for use in all drills, hand or power, Elec- 
tric Rotary or Hommer—and do the job better, 

vicker and easier. 


PROVEN 
SALES BUILDERS 


FURNISHED 
WITH PURCHASE OF 
CONTENTS 


SES SG Gee ee ete ™ 
ge 


it will pey you te look inte 
this Line. Send the coupon 
below for ‘"'Whet ond How’ 


- 


Manval of Masonry Drilling 
and complete information on 


1 


——_ CARBIDE TOOL CO., INC. 


60A Brookline Street, Cambridge 39, Mass. 
Please tell me more cbovwt New 
Engiand Cerbide-Tipped Bits. 


NAME 
STREET 
city 


COMPANY _ 
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“ the WORLD'S ONLY COM. 
PLETE LINE of Carbide- 
7“ Tipped Masonry Bits. | 
(A NEW ENGLAND *‘ | 


hibit at City Auditorium; hotel 
headquarters, The Leland-Parker, 
Minot. Miss E. J. McGrann, 54% 
Broadway, Fargo. 


Ohio Hardware Assn., Feb. 6-8, 1956. 
Exhibit at Public Auditorium; ses- 
sions and hotel headquarters, Hotel 
Cleveland, Cleveland. John  B. 
Conklin, 198 So. High St., Co- 
lumbus 15. 


Oklahoma Hardware & Implement 
Assn., Feb. 21-23, 1956, at Okla- 
homa City. Sessions and exhibit, 
Municipal Auditorium; hotel head- 
quarters, Skirvin Hotel, Oklahoma 
City. Aaron Gritzmaker, 515 Mid- 
west Bldg., Oklahoma City. 


Pacific Northwest Hardwaré & Imple- 
ment Assn., Nov. 6-8, at Multnomah 
Hotel, Portland, Ore. J. Malcom 
Smith, 614 Empire State Bldg., 
Spokane, Wash. 


Pacific Southwest Hardware Assn., 
Feb. 21-23, 1956. Exhibit at Mu- 
nicipal Auditorium; sessions and 
hotel headquarters, Wilton Hotel, 
Long Beach, Calif. Otto H. Grigg, 
Room 1120, 416 W. 8th St., Los 
Angeles 14. 


Pennsylvania & Atlantic Seaboard 
Hardware Assn.,. Jan. 31-Feb. 2, 
1956. Sessions and exhibit, Conven- 
tion Hall; hotel headquarters, Ben- 
jamin Franklin Hotel, Philadelphia. 
L. W. Jenness, Room 707, 1616 
Walnut St., Philadelphia 3. 


South Dakota Retail Hardware Assn., 
April 3-5, 1956. Exhibits at Colli- 
seum; sessions and hotel head- 
quarters, Cataract Hotel, Sioux 
Falls. O. R. Baily, 1300 So. Jeffer- 
son Ave., Sioux Falls. 


Tennessee Retail Hardware Assn.., 
Feb. 19-21, 1956, in Nashville. Ses- 
sions and hotel headquarters, An- 
drew Jackson Hotel, Nashville. 
Morris Jones, P. O. Box 784, Nash- 
ville. 


Texas Hardware & Implement Assn., 
Jan. 29-Feb. 1, 1956. Sessions, ex- 
hibit at hotel headquarters at 
The Statler-Hilton, Dallas. R. M. 
Souder, 1108 Gibraltar Life Blidg.., 
Dallas 2. 


Tristate Hardware & £=Implement 
Assn., Feb. 13-14, 1956, at Hotel 
Herring, Amarillo, Tex. M. D. Shep- 
pard, 719 Lipscomb St., Amarillo. 


Virginia Retail Hardware Assn., 
March 4-6, 1956, at Fort Monroe 
(Old Point Comfort). Exhibit, ses- 
sions and hotel headquarters, The 
Chamberlain, Fort Monroe. G. T. 
Omohundro, Jr., Scottsville, Va. 


Western Retail Implement & Hard- 
ware Assn., Jan. 16-18, 1956. Ses- 
sions and exhibit at Municipal 
Auditorium; hotel headquarters, 
Hotel President, Kansas City, Mo. 
W. J. Shaw, 3915 Main St., Kansas 
City 2. 

West Virginia Hardware Assn., Feb. 
12-14, 1956, at Hotel Prichard, 
Huntington. James C. Fielding, 
1628 McClung St., Charleston 1. 


Wisconsin Retail Hardware Assn., 
Feb. 7-9, 1956. Exhibit and ses- 
sions at Milwaukee Auditorium- 
Arena; hotel headquarters, Hotel 
Sehroeder, Milwaukee. H. A. Lewis, 
Stevens Point. 


Faces ina 
Hardware store 


Here is William, the one-bolt at 
a time customer. Every 
has his William who is always buy- 
ing a bolt for bicycle repairs. 
When you have finally located the 
exact bolt he needs, he indicates 
he hopes he can have it without 
charge. But if you insist on pay- 
ment, he’ll count out the 
five pennies that come to you for 


dealer 


slowly 


phote by Mildred & Laurence Tilley 


your half-hour’s work. This face 
of a typical hardware store cus- 
tomer was created entirely from 
hardware merchandise. It has a 
corrugated fastener crew cut and 
wire cutter cheeks. Staples and 
nails fill out the rest of the face. 
A group of this unusual carica- 
tures appeared in HARDWARE AGE, 
Aug. 18, p. 82. 
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Do-It-Yourself Pocket 
Knife Sharpening 

Customers who visit the Ken- 
nerly Hardware Co., Inc., in Pa- 
latka, Fla., can sharpen their 
pocketknives at no cost on a 70- 
year-old sharpening stone at- 
tached to the cash-wrap table just 
in front of the register. 

The stone is worn in the mid- 
dle from decades of sharpening 
service, but continues to func- 
tion well. It is in the opinion of 
R. H. Wilkinson one of the best 
traffic builders in his store. Men 
of all ages, trades and profes- 
sions avail themselves of the use 
of the old stone. 


Users Browse in Store 


Many constant users of this 
stone will stop to look at other 
parts of the store. Often such 
visits result in a number of im- 
pulse purchases. In _ addition 
people see merchandise they will 
later return to buy. 

Offered as high as $100 for the 
old sharpening stone by collec- 
tors interested in its acquisition, 
Mr. Wilkinson retains it out of 
sentiment and because it is such 
a good traffic builder. 

Above the register is another 
memento of by-gone days in the 
hardware store’s three-quarters 
of a century operation. It is a 
photo of the store as it appeared 
at the time it was established by 
Samuel Kennerly. 


Appreciate Convenience 


Although loca] residents sel- 
dom comment on the stone, they 
do appreciate the convenience of- 
fered by the hardware store. 
Casual visitors stopping to make 
a quick purchase will often talk 
about the stone and the photo, 
noting other departments in 
which they will make impulse 
purchases of a wide variety of 
merchandise. 

Look for some simple idea such 
as this that makes people coming 
for free service remain to buy 
merchandise at your store. 
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The stand is yours—free—when you order the “Motors 

On View” Package. It means more sales for you... 

more motor sales and more sales of power tools * 
and accessories. 

This attractive display stand actually puts motors on view in your 
store where they can be seen and sold. Use it as the center attraction 
of your “do-it-yourself” department. 

Included in the package are six Westinghouse Handy-Craft® 
motors in popular easy-to-sell ratings (one 4-hp, two }s-hp and 
three \4-hp motors). To aid their sale you receive two window 
banners, a motor decal for window or door, the “Tell-All-Tag®” 
on each motor, and newspaper advertising mats in addition to the 
stand and its colorful sign. 

Ask your local distributor for details. Or use the coupon below. 


j-03018 


you CAN BE SURE...iF ws Westinghouse @) 


Westinghouse Electric Corporation, Small Motor Division, Lima, Ohio 


YES! I'm interested in increasing my motor sales. Tell me how | can get the 
“Motors On View” Package. 


Name 
Company 
Address 


City — 








WHAT'S NEW 





® For more information on these products and services 
use free post card on page 297. 


(Continued from page 13) 


i niin 


9020 shaper table jointing or shap- 
ing work on small parts is a simple 
operation. Routo-Jig is equipped 
with a universal motor, has ball 
bearings throughout and has a 
shaped handle with trigger switch 
with holding lock button. The unit 
weights 4 lbs. During its intro- 
ductory period the unit is available 
at a special price in kit form, 
including the model 5020 shaper 
table, both the rectangular jig-saw 
base and the circular router base, 
a spiral 3/16-in. cutting bit, depth 
adjustment gage, two wrenches 
and a free 48-page manual and 
catalog of other tools made by the 
same manufacturer. Porter-Cable 
Machine Co. 


Fer more data circle No. $ on postcard, p. 297 


Window Paint Scraper 
The Kwik Skrape window paint 
scraper has been redesigned and is 


now offered as a kit consisting of a 
Kwik Skrape and two extra blades 
packed in a plastic box. New de- 
sign permits use of the scraper on 
the outside as well as on the inside 
of windows, the original 
having been designed for inside 
use only. Packed one dozen in an 
attractive counter display carton. 
Suggested retail selling 
$1.50. The B & S Co. 


For more data circle No. 16 on postcard, p. 297 


mode! 


price is 


Three Fishing Reels 


Three reels, for use in fresh or 
salt water, have been added to the 
Monofil line. Models all have con- 
ventional mechanical Level-Wind. 
Peer-Monofil No. 9 reel, illustrated, 
and No. 109 have a line capacity of 
3870 yd, 12-lb Mono with plastic 
spool, or 400 yd with metal spool, 


and Peer-Monofil No. 209 is 600 
yd, 12-lb test, (plastic spool), or 700 
vd with metal spool. Reels are 
available in left-hand style. Nos. 9 
109 and 209 have colored end plate: 
and spools, and all metal parts are 
chromium-plated. Monofils are 
effective with other synthetic lines, 
as well as linen. Penn Fishing 
Tackle Mfg. Co. 


Fer more data circle No. 11 on postcard, p. 297 


Hack Saw Attachment 


Designed for use in cutting wood, 
metal, plastic and other materials, 
a SaberSaw hack saw attachment 
for air or electric drills is light in 
weight, durable and for general 
purpose use by electricians, plumb- 


ers, carpenters, construction crews, 
auto repairmen, firemen and 
maintenance men. The No. 567 at- 
tachment weighs slightly over 3 !b 
and is 7% in. long. Attachment has 
no gears. It operates with an all 
ball-bearing reciprocator. Blades 
may be easily changed. It fits any 
air or electric drill of ‘4 in. or 
more capacity. Retail price is $45. 
Thor Power Tool Co. 


For more data circle Ne. 12 on postcard, p. 297 


Rotary Tiller 


Having special tines of forged 
steel of the non-heeling 


type, this rotary tiller takes a 16- 


slicing, 


7 


in. tillage swath. It is powered by 
a Briggs & Stratton 2% hp air- 
cooled engine, equipped with re- 
coil starter and quiet muffler. Con- 
trols are within easy reach of oper- 
ator, mounted on height-adjustable 
handle. Tiller has independent 
clutch, disengaging rotor, and rub- 
ber-tired wheels. Retails for $145. 
Midland Co. 


For more data circle No. 13 on postcard, p. 297 


Animal Repellent 

Developed after working in lial- 
son with veterinarians and ken- 
nels, Ridz dog repellent is designed 
to keep dogs, cats and other ani- 
mals away from tree trunks, 
shrubs, hedges, fence posts, auto- 
mobiles, tires, hydrants and other 
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Now you can sell the white 
| that's right for any home! 


Acme Quality “Loo. AT THIS LINE! 


No. 122—Outside White. 


2 ’ A selt-cleaning white that 
e stays white. The perfect 
rat ~~ finish coat for general 
~~ ' exterior use. 
4d . _ ”7 a 
; me No. 157—Balanced 
ett, Primer. Scientifically pre- 
Lowe 





pared to prime, hide and 
seal. The foundation coat 
for any exterior job. 


O ONE white paint is ideal for every : 
type of house painting job. Varying No. 172—One Coat Out- 
! side White. One of the 
easiest brushing house 
of paint over another. paints ever made. Has 
; exceptionally high hiding 
With the Acme Quality New Era “Family —- power. For repainting 
~ - oe >> : ° ° . . only. 
of Whites? you can fill any house painting 
order, and know that you will be giving 
complete paint service to your customer. 


requirements will recommend one type 


Each paint in this group has been espe- 
cially formulated to do a specific job, 
and will do it better than any so-called 
“all-purpose” house paint. 


Sell the white that’s right! Ask your 
jobber about the Acme Quality New Era 
“Family of Whites, or write: Acme 
Quality Paints, Inc., Detroit 11, Michigan. 


ACME QUALITY PAINTS, INC. 


DETROIT 11, MICHIGAN 
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No. 20— Trim White. 
Stays put on exterior trim. 
Will not streak down on 
either wood or masonry. 


No. 163—Fume-Resisting 
White. Especially made 
for industrial and other 
areas where extra protec- 
tion is needed against 
smoke and fumes. 


Makers of Acme Quality Paints, Fashion Right, Super Kem-Tone, Super Kem-Tone Applikay, Kem-Glo, Kem Tinting Colors, and insecticides 

















WHAT'S NEW 





outdoor objects. Spray is a harm- 
less long-lasting product with spe- 
cial sticking agent that repels ani- 
mals for weeks regardless of heat, 
sun or rain. It will not injure 
plants or blister paint. Repellent is 
packaged in push-button cans of 
12-0z capacity. Retail price: $1.49. 
Garden Insecticide Div., Boyle-Mid- 
way, Ine. 


For more data circle Ne. 14 on postcard, p. 297 


Wire Hardware Container 


Pic-Pak has been redesigned. 
New features include a die cut 
hanging tab so that container may 







be hung in home workshops and a 
new friction design holds the slide 
cover securely in place at all times. 
Screw eyes, gate hooks, curtain rod 
hooks and cup hooks are now avail- 
able in the new containers. A color- 
ful dispenser display box is avail- 
able to dealers. Hindley Mfg. Co. 


For more data circle Ne. 15 on postcard, p. 297 


Radiator Humidifier 


Designed to add moisture to 
home and office heating, the No. 
184 Fulton humidifier is easily in- 
stalled, rust-resistant and leak- 
proof. Of one-piece construction, 
humidifier is styled to blend into 
any type of room design or color 
scheme and is easily inserted in the 





center of any steam or hot water 
radiator. Simple to refill, humidi- 
fier is available in aluminum or 
brushed brass finish for either the 


18 or 28-in. model. The Patent 
Novelty Co. 


For more data circle No. 16 on postcard, p. 297 


Gummed Tape Dispenser 


Compact enough to fit in an aver- 
age desk or table drawer, the Tru- 
Test bantam gummed tape dis- 






































penser moistens and _ dispenses 
gummed tape similar to larger ma- 
chines. For use in homes, schools, 
small offices and shops. Counter 
display boxes for six dispensers 
and 12 rolls of sealing tape in vari- 
ous widths are available. Sug- 
gested retail price of dispenser is 
$1.98. Tape, Inc. 


For more data circle No. 17 on postcard, p. 297 


Lap Serving Trays 
Offered in six designs and in 


three color combinations, these 
trays have a suggested retail sell- 





ing price of approximately 40¢ 
each. Patterns include: morning 
glory, fantasy, antique gun, calorie, 
early American and story book. 
Nesco, Inc. 


For more data circle No. 18 on postcard, p. 297 


1956 Power Mower Line 


Four new rotary features are 
included in this 1956 line of power 


Co. 


mowers: side ejector chute to elim- 
inate clumping or matting; built-in 
adjustable deflector to control dis- 
charge of clippings; offset wheel to 
prevent scalping; and a streamlined 
handle which adjusts to permit 
comfortable mowing for persons of 
any height. All 4-cycle models have 
leaf mulcher at no extra cost, plus 
inset wheels. Lightweight, more 
powerful 4-cycle Briggs & Stratton 
engines have boosted horsepower 
ratings on two of the mowers. An 
18-in. rotary powered by a 2-cycle 
Clinton engine has been added to 
the line. These reel-type 
mowers feature Sta-Temp hardened 
blades, special grass guards to pre- 
vent clogging of mowing action, 
fingertip controls, and free-floating 
adjustable handles. Savage Arms 


power 


For more data circle Ne. 19 on postcard, p. 297 


Plastic Oil Spout 


Now standard equipment, a plas- 
tic spout for half-pint, pint and 
quart cans of Mitee thread cutting 
oil is reversible and supplied at no 
increase in cost. Dealers with sup- 





plies of oil in the three sizes having 
old-type caps will be furnished new 
spouts without charge. John Sun- 
shine Chemical Co., Inc. 


For more data circle No. 20 on postcard, p. 297 


Oven Cabinets 

Aiming for standardization in 
the built-in oven field, universal 
cabinets accommodate 24 types of 
ovens. One group of cabinets will 
accommodate 14 competitive makes 
of electric ovens, and the other will 
take 10 competitive makes of gas 
ovens. Cabinets will also accom- 
modate the manufacturer's gas and 
electric ovens. Both models are to 
be available in white steel and 
wood-copper steel. Wall cabinets in 
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Please use this P. O. 
Box Address for Quick 
Check Cards Only 











1é 
31 
46 
6) 
76 
71 


1? 
32 
47 
62 
77 
92 


CHECK CARD 


AN EXTRA 
HARDWARE AGE SERVICE 


A successful hardware dealer keeps up to date on 
What's New in merchandise. The Quick Check 
Card on the bottom of this page will help you get 
more intormation on new products described in this 
issue, quickly and easily. HARDWARE AGE brings 
you more new product descriptions than any other 
magazine. The Quick Check Card service will now 
get you all the information you need, quickly. 














BUSINESS REPLY CARD 


No postege necessory if moeiled in the United Stetes 





POSTAGE Witt BE PAID BY 


HARDWARE AGE 


Post Office Box 60 
Village Station 
NEW YORK 14, N. Y. 
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YOUR NAME | .. TITLE 


FIRM 


FIRM ADDRESS 


CITY or TOWN 




















Here is Your Quick Check Card 


What it is... How it works 


Each issue brings you dozens of descriptions of new products, new dis- 











plays, etc., in the “What's New” columns. You get more of thess 
HARDWARE AGE than in any other magazine. 





When you want more free information on any of these products, simply 
mark a circle around the same number on the post card as appears 
under the individual item description. 





Drop the post card in the mail box. No postage is needed. You will 
quickly receive, free, complete details on the product from the manufac- 
turer. You may circle as many items os you wish. Separate information 
will be sent you on each item. 


@ Be sure to give your full name and address on the post card. Print or type 





it clearly. We cannot service post cards with incomplete addresses. 
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Please send me further information on the WHAT'S NEW items. code numbers 


for which | have circled below. A big help for busy deol- 
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YOUR NAME 
FIRM 








FIRST CLASS 
PERMIT NO. 36 
‘Sec 24.9 P.L.&BR.} 
New York N.Y 
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patrol ing HYDE 
knife as CARDUSELLS 


reaOe Age” 











af STIFF HYDE PRODUCTS INDIVIDUALLY 


CARDED FOR SELF-SERVE SALES 
DESIGNED FOR YOUR 


BIN—-WALL and RACK 
DISPLAYS 


NEW! HYDE PUTTY KNIVES, WALL SCRAPERS, PAINT 
and WOOD SCRAPERS and SPECIALTY ITEMS are now 
individually carded and packed ‘2 dozen each in 
separate stock boxes. CARDOSELLS are for modern, 
self-serve display fixtures in hardware, paint, depart- 
ment and variety stores. 


YOU'LL GET MORE SALES 


wherever you display them! 






















po. 25° 1 
gest QUALITY 


YOU CAN HANG THEM! 


Every card for each 
type ond size of tool 
is punc hed with oa 
hole to hang on wire 
hooks on wall, coun 


ter or floor fixtures 





YOU CAN BIN THEM! 


« to “% dozen cords fit 








and nest just right T 
bins or between dividers 








on sales — counters 





HYDE HYDE 


100% MORE TOOL SALES 


: |} a YOU CAN SEE THEM! 
appeal with PUM 100056115 wi be on siapay othe Notion 
; \ Rnd : Hordware Show No ¥ a ‘er Chi ac 1 
, - bea al October 17-21, booth ‘£35 37 Rete to 
CARDOSELLS ore activated store salesmen that sell the need, uses, construction ’ 


Walipeper Dealers Show, Clevelan 


and prices of Hyde tools. CARDOSELLS are a riot of color. Hyde's major lines November 15-17. booth 2206 


pockaged for CARDOSELLS ore: BLUE DIAMOND TOOLS and SPECIALTY ITEMS 
on flamingo colored cards; BLACK and SILVER TOOLS on green cords; SPEEDSTER 
PAINT SCRAPERS on blue cards; CARDOSELLS ore easier to stock and disploy. 


ma PA HYDE 


dept 


cARDO ) 
HYDE MANUFACTURING CO. _ Southbridge, Mass., U.S.A. pent a 


® Name ‘‘Hyde Cardoseiis owned exchusively by Hyde Manufacturing Co 


pas 
ia; 
2 


‘ 
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STAY ON THE RIGHT SIDE 


OF THE FENCE 
(PROFIT FENCE THAT IS) 


SHOCK-RITE 


ELECTRIC FENCER 
MODEL 90 


5 MODELS BATTERY and ELECTRIC 


Your profits will go up—up 
feature nationally advertised Shock-Rite 
Electric Fencers, Model 90, a Wisconsin 
approved Weed Clipper, 115 volts, 60 cycle 
AC Weeds will not short this fencer 
Built-in lightning arrestor and short indi- 
cator Precision made electric clock motor 
assures perfect timing, perfect stock con- 
trol 

Model 80 Shock-Rite Electric Fencer, 
volt, 60 cycle AC model, with famous 

tee’ Chopper (fontrois all stock 

will not short this fence Built-in lightning 
arrestor 


5 YEAR GUARANTEE ALL UNITS 
CHARG-RITE BATTERY CHARGERS 
Model 207 — 6 VOLT OUTPUT 


up when you 


The Battery Charger of the future is here 
now! Charg-Rite Chargers deliver up to 55 
Ampere-hours over night. 7 Amps. max 
Three popular models. Built-in automatic 
reset fuse 


Immediate shipment from stock on all 


Shock-Rite Products. 
Sold only 


through selected jobbers 


WHAT'S NEW 








SHOCK-RITE ELECTRIC FENCER, INC. 
7644 Lyndele Ave. Sco., Minneepolis 23, Minn. 


Piease send me free information about: 
) SHOCK-RITE FENCERS 


O CHARGE-RITE BATTERY 
CHARGERS 


NAME 
COMPANY 
ADDRESS 
ciTy 


JOBBER 











300 


® For more information 
on these products and 
services use free post 
card on page 297. 


24 in. widths will be available to 
stack on top of these cabinets. 
American Kitchens Div., Avco Mfg. 
Corp. 


For more data circle No. 21 on postcard, p. 297 


. 
Approved Boat Cushions 
Carrying the Coast Guard ap- 
proved label, Tapatco boat cushions 
are made to conform exactly to that 
service’s specifications as released 


early this year. Stuffing of such 
cushions is electronically sealed in 
four separate vinyl packages, each 
completely waterproof and contain- 
ing 5 oz of Java Kapok. Four-sec- 
tion makeup prevents ballooning 
effect which occurs when entire 
cushion is sealed tight. The Ameri- 
can Pad & Textile Co. 


For more data circle No. 22 on postcard, p. 297 


Motor Driven Mixers 


Featuring new type beaters, this 
Model H food mixer has bowl con- 
trol and offers smoother mixing 
without use of a spatula. Mixer 


also has mixer timer, optional 
equipment and a mixer guide for 
speed control. Mixer, illustrated, 


comes in white enamel with Pyrex 
bowls and in chrome with stainless 
steel bowls. Mixette has a positive 
beater ejector and can be stood on 
end when not in use. Mixette is 
available in white enamel at $19.50, 
or in $21.50. Unit is 
packaged in a gift and storage box. 
Hamilton Beach Co. Div., Seovill 
Mfg. Co. 


For more data circle No. 23 on postcard, p. 297 


chrome at 


Glass Cookingware 

Six items have been introduced 
in the line of Glasbake milk-white 
ovenware, which includes 9% and 
814-in. ple plates, 49¢ and 39¢; the 
l-qt round with cover, 
79¢; custard cup, two for 15¢; in- 
dividual pot pie dish, 19¢; and in- 


casserole 


dividual French 29¢. 
Each item carries lifetime guar- 
antee against oven-heat breakage. 
Thatcher Glass Mfg. Co., Ine. 


For more data circle No. 24 on postcard, p. 297 


casserole, 


Christmas Motion Displays 

Santa Claus figure standing 23 
in. tall has one arm holding a paint 
brush which moves toward a snow 
man held in the other hand. Made 


(Continued on page 304) 
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more eye-appeal... 


greater strength... 


Harcraft matched sets rate high with 
modern homemakers. Their distinctive 
Sj Mm p e r i Nn stal lati O Ba design and sparkling chrome finish 
add beauty and smartness to any 
" = bathroom. All Harcraft fittings are 
a mM ad th e p ri Ce | BS rl g ht precision machined from solid brass. 
This means no casting defects and 
a better surface for triple chrome 
plating. All parts are 
joined by the Harcraft 
silver welding process that 
makes the joints as strong 
as the base metal itself. 
FOR PROFIT, no other line combines 
high quality and low cost as well as 
Harcraft. So, when you think 


ge at > a eC ‘eo “matched sets”—remember, Harcraft 


gives you more eye-appeal, greater 


the price is right! 


SS et S e strength, simpler installation . . . and 
Ne a . 


NO WORK-OVERS .. . New (two-way 
positive seal for shower and tud. 
Diverter can be instalied in any 
position. New molded rubber bonded 
to a brass insert means positive 
shutoff either way. Large binder 
head screw provides extra washer 
support. 


Config 8-\9N chrome-plated lavatory 
centerset with strainer. Also availabie 
with pop-up drain and, or aerator. 


Coley BS) diverter tub and shower 
fitting with spout, adjustable bal! joint 
showerhead arm and flange. 


STOCKS AVAILABLE IN NEW YORK, 
CHICAGO, ATLANTA, LOS ANGELES 
Representatives in All Principel Trading Areos 





Harcraft 
BRASS 


DIVISION OF HARVEY MACHINE CO., INC. 
TORRANCE, CALIFORNIA 











special extrusions, press forgings, hollow 


RESEARCH DEVELOPMENT PRODUCTION Harvey does all three as « 


sections ¢, tubes, impact extrusi n a@lioy steel and tiianium on appli« ation 
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Established 1908 — one of the world's largest 
manufacturers of vinyl and rubber products 


HOME OF 
AMERICAN BILTRITE 
RUBBER COMPANY 


These able sales organizations are eager to serve you with Biltrite . . . the line with “buy-appeal”! 


James S. Aftel Company, 14236 Birwood Avenue, Detroit, Michigan 
Serving Michigan, Ohio, Indiana 


Bert J. Clark Company, 2201 Grand Mdse. Mart Bidg., Kansas City 8, Missouri 
Serving Kansas, Missouri, lowa, Nebraska 
Reid H. Cox and Company, 710 Peach Tree Street, N.E., Atlanta 5, Georgia 
Serving Alabama, Georgia, Florida, Mississippi, North Carolina, South Carolina, Tennessee 
Keller & Thackory, 1197A Merchandise Mart, Chicago 54, lilinois 
Serving Eastern Wisconsin, Illinois, Kentucky 
Lynn & Brooks, 2048 Market Street, San Francisco, California 
Servng Washington, Oregon, California, Nevada, Montana, Wyoming, Utah, Colorado, Arizona, New Mexico, Idaho 
Mile, inc., 712 North 16th Street, Philadelphia, Pennsylvania 
Serving Virginia, W. Virginia, Maryland, Delaware, Pennsylvania, New York (not New York City), Dist. of Columbia, So. New Jersey 


Fred Rockwell Company, 324 First Street, North, Minneapolis, Minnesotz 
Serving Minnesota, North Dakota, South Dakota, Western Wisconsin 


S$ & S Sales Company, 2525 Oakland Avenue, Dallas, Texas 
Serving Texas, Oklahoma, Arkansas, Louisiana 


Smith Wolff Company, 261 Broadway: New York 7, New York 
Serving New York City, Northern New Jersey 


American Biltrite Rubber Co., 22 Willow Street, Chelsea 50, Mass. 
Serving Maine, New Hampshire, Vermont, Connecticut, Rhode Island, Massachusetts 


BE SURE TO SEE OUR COMPLETE LINE 
AT BOOTHS S-212 and S-214 
NATIONAL HARDWARE SHOW, CHICAGO 
OCT. 17 thru OCT. 21 
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LE eee LT A Ae 


BILTRITE GARDEN HOSE 


the vinyl plastic hose with built-in selling power! 










BILTRITE BO-stTar 


First in a new series of 
Guaranteed 10 years 


Available in 25° and eng! 2 PENTEL PLASTIC | spectacular developments 

® Lighter, yet more 

® Heavy. machined REATTACHABLE Rod in 100% VINYL garden 
Brass fittings NICKEL-PLATED to re 
“a ieee ree hose from one of the 
sTay iixe new Or @ Cc ©c 


@ in TRANSPARENT Dark 






ik EE ee ~ONS WORLD'S LARGEST 
OO) NG) 6) ae 8lela Green 
® Buy-appeal colors and packaging sth MANUFACTURERS OF 


VINYL AND RUBBER 

SEXY er}. PRODUCTS 
BILTRITE 

VINYL 

PLASTIC 


f Carden Hose BILTRITE ae 


Extensive multi-plant 
Guaranteed 8 years 


facilities, a fully-equipped 


ecellicle)| ism ae ee elale eng? 
Guarantees - ytaes s . > “ . taatal y : 7 
| ® Durable high grade viny promotional department, 
50 Feet _ S r4 l4ek tei nme 
go se aes eh 20 8 |; TRANSPARENT Liaht. Gree: and rigid laboratory 
@) 7.010) ae). la ae 


controls assure... 







Att ve 


POC 


UNIFORM HIGH 
QUALITY 






BILTRITE LIGHTER, BRIGHTER 
GARDEN HOSE COLORS 









MERCHANDISING 


ina thas Saat. psec ti 


Guaranteed 5 years THAT SELLS 


PROMPT DELIVERY 
AND SERVICE 


CALL YOUR 4] 3 JOBBER or write direct to: 


AMERICAN BILTRITE RUBBER CO... INC. 
CHELSEA 50, MASSACHUSETTS 
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WHAT’S NEW 


(Continued from page 300) 





of Christmas red styrofoam, the 
unit has a strong easel back. Fig- 
ure has gold buckled boots, heavy 
chenille hair and brows. A 22-in. 
tall clown-juggler figure with mo- 
tion is also available. The clown 
has a smiling face, bright striped 
vest, red pants and large Christ- 
mas sprig serving as a stud in his 
white shirt. Heavy chenille red 








the most 


SALEABLE 


medium size 
vise on the 
market 


E Priced to sell—and a value your customers 
: will recognize on sight! It’s the ideal vise 
for home workshops, medium size vise. 








CHECK THESE ‘'SELL” FEATURES 


: 





@ Knuried, heat-treated gripping plates easily 
removable. 


®@ Swivel base — positive locking mechanism. 


@ Fitted with removable pipe jaws, anvil with 
hone for shaping, and steel cut off tool. 


@ Top and base in durable Kam Hammer finish. 


These general utility vises are available with jaw widths 
of from 3 to § inches; jaw openings from 31/2 to 51/, 
inches. Write for complete discount schedules and 
specifications. 


Sold everywhere only through wholesalers 
ond distributors. 


SEE US AT BOOTH 919 
THE ATLANTIC CITY HARDWARE CONVENTION 





American Scale and Vise (Co. 


2745 Southwest Bivd. Kansas City 8, Mo. 


One of our many foctory representotives is near toe serve your needs 
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collar and yellow hair, plus five 
balls being juggled back and forth 
in front of the red pom-pom nose 
add color to motion. Each display 
piece is available for $9.95 each. 
Nesbit Industries, Inc. 


For more data circle No. 25 on postcard, p. 297 


Parcel Post Twine 


Packed 12 balls to a box and with 
270 ft per cored ball, Mike bleached 


parcel post twine is 10-ply and pure 
white. Twine is article No. 537-B. 
Cleveland Mills Co. 
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Water Flow Hose Reel 


One of four new hose reels in the 
1956 line, the Caddy No. 320 can 
be rolled from faucet to faucet to 


~~ 


storage. Both hose reel and Caddy 
are finished in chrome and handle 
has rubber grip. Deluxe Caddy has 


200-ft plastic hose capacity with a 
reel diameter of 17 in. Caddy has 
6-ft faucet connector hose included, 
and balloon tires. The Specialty 
Mfg. Co. 
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Sponge Floor Mat 
Featuring a sculptured design, 
a sponge mat of Akro-Foam has 
a high and low loop pile effect 
which provides a three-dimensiona| 
look. Texture has Harlequin design 
in contrasting tones and the accent 
is on new pastels. Sponge mat, 
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the Elect-O-Stage discharge pro- 
vides alternate discharge locations, 
depending upon pressure. The 
Duro Co. 
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Power-Driven Driver 

A wide variety of fastening jobs 
may be handled by builders and 
repairmen with the Model 455 stud 
driver. This is an improvement 
on Model 450 since its interchange- 
able barrels permit use of different 


BET AR er EAR a Ae ANE 


illustrated is soft and buoyant, and 
minimizes foot fatigue. Prices: 
18x30 in., $2.98; 18x38 in., $3.98. — 


er 
100 gallons per 


a, minute from 
diameter wells 





Akro Luxura Carpetreds are re- 
sient rubber stair coverings with 
new texture and design. Wide 
range of colors available, wine, 
green, grey and beige. Carpetred 
covers both step and riser at a 
price of $1.69 each, or about $20.00 
to cover an average stairway. The 
Buxbaum Co. 
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LW RED JACKET 
Big-Flo Sudmcega PUMPS 


HIGH CAPACITY ¢ HIGH EFFICIENCY 


NO MORE SHAFT BEARING TROUBLE! The new Red 
Jacket BIG-FLO "SUBMERGA" has al! the advantages of 
a turbine type pump plus the much-desired features of a 
submergible. 


Deep Well Pumps 


A new line of multi-stage, jet 
type pumps in sizes 42 to 5 hp, de- 
liver a large water volume from 
wells at least 300 ft deep and at 
high pressures. The Elect-O-Stage 
pump enables purchaser to select 
the number of impeller stages re- 
quired to fit capacity and pressure 
needs. There are no working parts 
in the well and motor is factory 
pre-lubricated. Pumps are fully 
automatic and require no control 
when discharging from the inter- 
mediate stage. Elect-O- Stage 
pumps are available for large and 
small diameter wells. Construction 
features include drip-proof, ball 
bearing, capacitor type, 60 cycle 
motor; polished stainless _ steel NEMA Standard Motor, with lifetime lubrication. 





SEMI-OPEN ALL BRONZE IMPELLERS are precision 
machined and fitted. ADJUSTMENT RING for impeller to 
bow! clearance permits adjustment of impellers to com- 
pensate for possible wear. 


TO eT ee 


STAINLESS STEEL COUPLING connects motor section 
to precision fitted, ground and polished stainless steel 
pump shaft. 


« 


rome 


ECONOMICAL INSTALLATION, sealed-in lifetime lubri- 
cation, noiseless, invisible operation — that's the new Red 


Jacket BIG-FLO "SUBMERGA" pump. 


emma 





ANOTHER RED JACKET “FIRST” 
Here for the first time in water system history is a pump 
that can deliver up to 6000 gallons per hour from a well 
as small as 4” in diameter. The pump your customers have 
been waiting for. Don't miss this excellent opportunity for 
big profits from Red Jacket BIG-FLO ‘“SUBMERGA"” 


pumps. Write for complete descriptive circular. 





COUPON : RED JACKET MANUFACTURING CO. 
TODAY , Dept. HA-95, Davenport, lowe 
g Please send me Circular No. 4213 featuring your 
' BIG-FLO ‘“Submerga’” pumps 


é& . 
RED JACKET .~ 
“water 
service 
pump shaft; all bronze stuffing ae 
box; hand finished bronze im- 


pellers; all bronze bearing sandcap; 
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WHAT’S NEW 


® For more information 
on these products and 
services use free post 
card on page 297. 





power loads which deliver impacts 
of varying force. Model 455 ac- 
commodates 25 types of % in. 
studs in length from 1 to 3% in., 
or 12 types of % in. studs of 1 
to 4% in. Tool is constructed of 
polished aluminum and hardened 
steel by the simple removal of a 
readily accessible set screw, stud 
driver can be adjusted to a two- 
handed operation where regula- 
tions require it. Remington Arms 
Co., Ine. 
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Large Fishing Box 
Completely waterproof and fea- 
turing 51 individual compartments 
and six long trays, the My Buddy 
Tacklemaster fishing box also pro- 





CHEM 
GERANT 
REFRI makers of the 


Quality wo 
Re-Fridgit and 


ICAL 
ORP. 


frigera nts 


Re-Fridgit Stik 


pl 


vA | 
ELLY 


* om 


vides space at the bottom for bulky 
gear or extra reels. Box is light 
and sturdy, and bottom is unparti- 
tioned for reels, rods and bulky 
tackle. Stratton and Terstegge Co. 
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Moderate Price Gym Set 


With welded socket corner con- 
struction to insure safety by 
eliminating bolts or screws, this 
moderately priced gym set has legs 
that telescope together, are easy to 
assemble and are slip-proof. Fea- 
tures include a strong chain, ball- 
bearing swing hangers and non- 


anteed for five years. 


Sets are guar- 
List prices 
Rop-Loe Prod- 


tilt metal seats. 


start at $19.95. 
ucts Co. 
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Fiower Pot Saucers 


Made of flexible polyethylene, 
Plantrays are unbreakable flower- 
pot saucers containing a patented 
Stim-U-Pad which collects overflow 
water and feeds moisture, plus nu- 
trients, back into the roots for 
healthy plant growth. Inner and 


outer surfaces of Plantrays are 
raised to provide plant and table 
ventilation. Material of saucers 


A fan, ap. fe fila en, fle Oe A tag 


... Presents... A STARTLING 


NEW PRODUCT ... FOR 


FISHERMEN, CAMPERS, & SPORTSMEN 


Re-fridgit instan?-Cold 


THE MIRACLE REFRIGERANT... THAT 
NEEDS NO PRE-FREEZING! . . Keeps Your 





Fish and Game FRESH and FROZEN! 


sce itatT BOOTH 421 


NATIONAL HARDWARE SHOW 


Navy Pier — Chicago — Oct. 17 through Oct. 21 


NATIONAL CHEMICAL REFRIGERANTS CORP. 


52 NORTHERN AVE.. 
BOSTON 10, MASS. 
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The Original...AND STILL THE 
INDUSTRY’S 30-YEAR STANDARD 


The original manufacturer's new sales staff provides 
you with greater opportunity for profit. 


Grady pipecr FROM MANUFACTURER 
Wedges Best service and increased profit to you 


Grady , GENEROUS DISCOUNTS 


Wedges Full 40%-plus dealer discount 
Special bulk and quantity savings 


Wedges IN 7 SIZES 


For every tool from lightest hammer 
to heaviest sledge 


‘wae Decimal System Packing 
Grady _New Displays 
Wedges’ and Assortments 


Grady 
, Self-Selling 
Wedges Twins 


Eliminate unprofitable 
sales; available in most 
populor sizes 


_ Booth No. 


| SEE GRADY AT = 
RALSTON THE CHICAGO SHOW N-534 
¢ ’ 


MANUFACTURING 
COMPANY i 


BELMONT + CALIFORNIA 
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WHAT’S NEW 


will not leave stains, spots, marks 
or rings on any surface. Comes in 
leaf green and three sizes: No. A 
holds up to a 3-in. pot and retails 
for 2 for 25¢; No. B, 6-in. pot, 
20¢ each; and No. C, 8-in. pot, 
40¢ each. Central Rubber Products 
Co., Ine. 
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Small Personal Padlock 
Smallest padlock in the line, the 
Sesamee 410 is a persona] padlock 
with 1000 opening combination 
choices for owner who can change 


combinations himself. Padlock is 
for golf bags, zipper bags, gun 
cases, cabinets and tool chests. 
Made of forged brass with steel 
shackle heavily plated to resist cor- 
rosion. Easy to open, padlock has 
no complicated formula to learn or 
forget. Corbin Cabinet Lock Dvv., 
The American Hardware Corp. 
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Forged Steel Axe 


For campers, outdoorsmen, and 
homeowners, this sportsman’s axe 


of high grade one-piece forged 
steel has a nail slot, a thin blade 
and is fully polished. Axe has 


genuine leather sheath handle, 





GARDEN CART 


which is rubber-cushioned and per- 
manently fused to the steel shaft to 
absorb shock and prevent hand from 
slipping. Over-all length 134 in. 
Head weight, 20 oz. Tool is uncon- 
ditionally guaranteed. Great Neck 
Saw Mfrs., Inc. 
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Garage Floor Brush 


Designed for sweeping on rough 
surfaces such as garages, base- 


ments, terraces and driveways, this 
heavy duty 14-in. brush is also use- 
ful for moving rubbish, leaves, 
snow and heavy dirt on wet or dry 
surfaces. Palmyra bristles have a 
4-in. trim and brush comes com- 


2-IN-~1 SPREADER -CART 








with a 


FULL LINE 
of 


JACKSON 


home. equipment 


Twin sister to Spreader-Cart but 
without spreader assembly. Strong 
est on the market! Flat bottom, 
large capacity. Easy to reach, hau! 
fill and unload. A back-saver and a 
real value. Packaged 


JAK DELUKE 


\ 


All-time home favorite. Really a 
beauty, carefully engineered for 
better balance and maneuvera 
bility. Features a Jackson special 
front-brace support of tray! 
Packaged for easy handling 





Both a large capacity spreader 
for fertilizer or seed AND a well 
built, all-purpose cart—all in one 
top-quality piece of equipment 
Spreader features a corrosion 
resistant agitator assembly. Con 
verts from cart to seeder with flick 
of the wrist. Packaged. 


LAWN ROLLERS 


Wide variety of sizes. Drums of 
heavy gauge steel, electrically 
welded and rounded to prevent 
sod cutting. Axles run through com 
plete length of drum. Adjustable 
Scrapers, sturdy handles 


Jackson Manufacturing Company 


HARRISBURG 


PENNSYLVANIA 


Oldest and largest wheelbarrow maker in America 
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We ll be glad to see you at our Booth $219 at the NATIONAL HARDWARE SHOW. October 17-2) 


JO 











ALL KINDS OF lod -~& |} AQUALITY 


PEOPLE PREFER ‘ a 0 "FOR EVERY. 


BURGESS BATTERIES S.) oJ PURPOSE 
9 ¥ = 








Burgess Batteries in 
“Customer Stopping” 
displays mean fast volume 


for your store! 


| IT'S NEW! 
Compact ‘space saver ingess dis —=.7 . Radar-Lite 
piays are designed to promote tas! { by Burgess 
/ 
, ile ) Here's an outstond 
ImMpDu e soles ain sto trey tt) ne ing profit buiider- 
A features a power 
——o ven oF _-* ‘© | ful Sealed Beam 
e. vispiay em-——you orn. ‘ me Headlight 
flashing red 
’ di M °". z's warnin signal 
. aga- and unique ‘‘self-cased 
Burgess National Advertising In Leading Maga a petten he eee 
. : ‘ r ; if 
zines And Newspapers Presells Your Customers. ‘ od hwy Fh bot 
teries Retails at on! Distributror 
$12.95 (Other model: or write 
, of even less) j Burgess direct 


BURGESS BATTERIES QUAY tron 


BURGESS BATTERY COMPANY ILLINOIS 








Modernize your store in me easy steps! 


ifvV 
HIRSH 


UPRIGHI . 


oo self-service with HIRSH STANDARD STEEL UPRIGHTS 


...and your own lumber, new or used! S$. A. HIRSH MFG. CO. #051 Centra! Park Avenue, Skokie, ltlinois 


Gentlemen Please send me your catalog describing Dept. HA.9 
HIRSH STANDARD STEEL SHELVING UPRIGHTS 
Here's the fast, low cost way to remodel and sell more 


La] 
hardware! You get more display Space, more aisie space, __ 


Stor 
eliminate clutter, and it's so easy you can do it yourself : 


without special tools or skilled labor ' Adérees 


City lone Vate 
made by G@-— > the people who know MAIL THE COUPON NOW FOR FREE CATALOG' 
self-service best! 
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HARGRAVE 
CLAMPS 


The Complete Line 
“ Load Tested” 


SPRING CLAMP 


4 
SUPER JUNIOR CLAMP 


QUICK CLAMP 


The complete line of Industrial 
(lamps for every application. 


Designed and marketed fer In- 
dustrial use. 


Ask your lecal Distributer fer a 


copy eof the new No. 65 HAR- 
GRAVE Catalee or write— 


The Cincinnati Tool Co. 
MONTGOMERY ROAD 
CINCINNATI 12, OHIO 


HARGRAVE 


The Complete Line of Tested 
TOOLS 


WHAT'S NEW 


® For more information 
on these products and 
services use free post 
card on page 297. 


—_——- 





plete with wooden handle. Packed 
one dozen to a carton, with han- 
dies separate. Item No. 5473 at 
special retail price of $1.79. Em- 
pire Brushes, Inc. 
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Nylon Starter Cord 


For use on lawnmowers, pumps, 


_ outboard motors and small gasoline 


motors of all types, 100 pct Nylon 
replacement starter cord, which 


resists water and abrasion, fits 
regular and rewind starters. Cord 
is unaffected by mold, mildew, 
fungus, oil, gasoline, grease, or 
fresh or salt water. Cord is full 
length and solid braided. Four 


cords are on a perforated display 
| card which may be detached for 


bin stock. John H. Graham & Co. 
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Spinning Floats 

Two transparent floats for spin- 
ning, Model Nos. 27 and 28, are of 
1 and 1% in. diameters. They are 
designed for easy water filling or 


emptying and quickly fill to correct 
water content weight for maximum 
distance and spin casting accurac) 
Floats do not require threading 
and are ribbed for easy handling 
with wet or slippery hands. Cap 
and float made of clear plastic. Both 
sizes are packed one dozen toa dis- 
play box. No. 25 spinning float is 
continued in 1956 line. Dayton 
Bait Co. 
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Screw Driver Sets 


Two moderate-priced tool sets, 
gift-packaged, are a six-piece an: 
a nine-piece screwdriver and nut 
driver set. The screwdriver unit 
contains six of the most used 
screwdrivers with large, unbreak- 
able test grip handles and mag- 
netic, hot forged steel plates. Re- 
tails for $1.29. Other set contains 
three regular screwdriver plates, 
two Phillips type plates and four 
of the most-needed nut drivers. 
Large amber handle with strong 
screw chuck takes all plates. Set 
is in heavy plastic pocket case, and 
retails for $1.98. Fuller Tool Co.., 
Inc. 
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Entry Handle Lockset 


In modern design and available 
in solid brass, solid bronze or solid 


aluminum, the Weslock No. 598 
entry handle lockset is self-adjust- 
ing for drawers from 134 to 2% 
in. Completely reversible. West- 
ern Lock Mfg. Co. 
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Three-Depth Pump 

Water system users may now 
have three depth choices from one 
basic pump with the Mark 3-Way 
Jet which features three-way ad- 
justable jet bodies. The highest 
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NEW OFFSET WHEEL 
PREVENTS SCALPING 


Worcester 21° SHEAR MASTER® 
Model 900R 


Fully enclosed chain drive. Grass guards 
Sta-Temp”™ hardened blades. Sealed 
Iimken bearings. Adjustable han- 
dle. Easy cutting-height adjust- 
ments. Reel blades double- 

riveted to cutter heads for 

extra strength. Fingertip 

clutch and speed controls 

Powered with 4-cycle Briggs & 
Stratton engine. Also available 

in 18° Model 750R 


POWERFUL NEW BRIGGS & STRATTON 
4-CYCLE ENGINE 2°44 HP! 


STEEL DECK 
RESISTS BREAKAGE 


Worcester 18’° ROTOR MASTER® Eighteen 
Model 300R 


Porous-bronze permanently lubricated wheel 
bearings. “Sta-Temp” hardened blade. Ad- 
justable handle. Side ejection of clippings 
Mulcher included, no extra cost. 5 cut- 
ting heights. Lightweight 4-cycle 

Briggs & Stratton engine, 1.6 hp 

Other mowers in this series in- 

clude Model 380, low-priced 

18” rotary with 2-cycle Clin- 

ton engine, 1.6 hp; and Model 

BOE, 18” electric, “Uv hp 

3450 rpm motor, UL listed 


, 


YOU CAN PLEASE EVERY CUSTOMER WITH A WORCESTER! 


FIVE ROTARIES: Mode! 320R (20° 2% hp self- TWO REEL TYPES: Mode! 900R (21" 1.6 


SEVEN HAND MOWERS: Mode! 600 


propelled); Model 310R (20” 234 hp); Model 380 hp); and Model 750R (18” 1.1 hp) (16° & 18); Model 550 (16" & 


18” 2-cycle 1.6 hp); Model 300R (18” 1.6 hp); and 
Model 830E (18” electric, 3450 rpm, UL listed). 
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‘Rope starters optional at slight saving 18°); Model 450 (16); and Model 
on Models 310, 300, 900, 750) 350 (14 & 16”). 


TWO LAWN SWEEPERS: Mode! 250 ‘Sweep Master’ (24 & 30 


wicdirit 





RUBBER 


° , cad “4 : , - 
s 5 ‘ : _ 


_— Jt 2 : 


WEATHER STRIPPING 


FREE MERCHANDISER 
500 Foot Reel 


your cost $28.00 (each) 


sevuing PRICE 90.00 (roc tt) 


YOUR PROFIT $22.00 (each) 


Your best weatherstripping buy for 
big sales and profits! 500 ft, of 
INNER-SEAL in good-looking Counter 
Merchandiser. You receive it all set 
up and ready to sell! 


WHAT'S NEW 




















voun cost $12.15 (per doz.) 


seume pace 20.28 ($1.69 each) 


rove prorst § 8.13 (per doz) 


IS-17 


QUEEN B PAK—17 feet of INNER- 
SEAL—Just the right length for a 
door or window—Attractive self- 
service package — pre-priced—easy 
to stack. Also available: B PAK— 
10’ Package. 


your cost $17.90 (per doz.) 


stume ence 29.88 ($2.49/box) 


rour prortt $11.98 (per doz.) 


Heavier, more rugged INNER-SEAL 
designed especially for Garage 
Doors ... Prevents slamming and 
splintering... keeps out water... 
easy to put on. Individual packages 
of either 8 or 9 feet; reels of 100 
or 200 feet. 





ping because it’s a patented high-quality product—priced right to bring you 
a greater unit sale and bigger profit! 

The economical 10c a foot retail price is never an objection to your customers 
because they know that Rubber INNER-SEAL will not rot or wear out. They 
like INNER-SEAL because it STOPS DRAFTS, SEALS OUT DUST AND WATER, SAVES 
FUEL, IS EASY TO INSTALL, 

Look at this spectacular merchandising program planned to help you sell 
more INNER-SEAL this year: 

NEW *% LOWER RETAIL PRICES ON INDIVIDUAL PAKS 

NEW * GOOD HOUSEKEEPING GUARANTY SEAL 

NEW * TREMENDOUS NATION-WIDE NEWSPAPER AD CAMPAIGN 

NEW x SPECIFIED ON E-Z BILD DO-IT-YOURSELF PATTERNS 


Don’t miss out on this fast-moving, money-making deal— 
ORDER INNER-SEAL FROM YOUR JOBBER NOW! 


Feubber Seals Pest 


By 
Tihlcitlel taal ae en i 


Bridgeport |, Connecticut 


possible capacity is available at any 
desired pumping level by connect- 
ing the correct combinations of jet 


venturi and nozzles. Complete 
water systems in all tank sizes are 
available with this jet. Clayton 
Mark & Co. 
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Perforated Hanger Iron 
Available in 100 ft coils, per- 
forated, *4 x 20, zinc plated, hanger 


J 


iron is packaged in self-dispensing 
corrugated carton. It is marked 
every 6 in. for easy measuring. 
The Paine Co. 
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Candle Coasters 
Used both as candle supports and 
to catch dripping wax, candle 
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tt Plat 
Letter Plate 7859 


allt 


GE 10] | ie lel ta 
. yale’ 
Door 


lalelaleiis Door 
| Gilela 4-1) 
Set 


Frome 


2750 
Chain 
Door Fastener 


&; 


2805 
Electric 
Push Button 


801 
Passage Set 


| 2571 
Mortise Bolt 
Door Stop | 


| 3127 Flush 
a Door Pull 
R3051 5005 


Sash Fastener Screen 
Door Latch 


Select the 
top quality 


truly competitive line ..\.. BUILDERS’ 
HARDWARE 


For more than 100 years, SAFE has maintained a reputation for fine 
craftsmanship and attention-to-detail. You can depend on SAFE—a style for ev ery 


architectural concept . . . a material and finish for every need! 


Write for FREE Catalog illustrating SAFE’S fine quality, 


truly competitive line. 
Order from vour jobber. 


PADLOCK AND HARDWARE COMPANY 
LANCASTER, PENNSYLVANIA 
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WHAT'S MEW 


® For more information 
on these products and 
services use free post 
card on page 297. 








coasters add to candle setting at- 
tractiveness. Made of clear plastic, 
the coasters are three inches in 
diameter and are slightly dished in 
shape to hold wax and prevent its 
overflowing onto linen or table. Six 
to a gift box. The Leonard Co. 
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Convertible Pump 


HV-15 pump may be used for 
shallow or deep well operation with 
component parts supplied by the 
manufacturer. Finished in smooth 
appliance-white, it is shown with 
shallow well educer added. At 20 
lb pressure its capacity ranges from 
705 gph at 5 ft to 305 gph at 25-ft 
depth. 

All pumping parts are precision- 
machined from heavy bronze cast- 
ings. Pump is close-coupled by a 





te ALWAYS FIRST with the newest improvements in performance and 


service. 


% WIDEST SELECTION of types and models. 
% PRICED for popular demand, to insure 


steady year ’round turnover. 





TRAVEL-LITE 
No. 960—Red Top Flasher 
—Powerful Spotlight—or 
BOTH at same 
time. Pivot Base. $6.50 


same time. 


TWIN-LITE 


No. 872—Twin Switches— 
light either bulb or both at 
Exclusive Pivot 
Base spots beam up and down 
—stays put at many angles. 


one-piece, solid stainless steel shaft 
to a 1/3 hp , capacitor-start motor. 
Has built-in overload protector with 





automatic reset, drip-proof both in 
horizontal and vertical position. 
List price as shown is $89. Com- 
pactness and finish make it well 
suited for installation in modern 
basements and utility rooms. De- 


catur Pump Co. 
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Exterior Nails 


Stormguard nails having a 
strong steel core, heavily over- 
coated with zinc, combine the stain, 
streak and rust resistance of zinc 
with the strength of steel. These 


Lanterns SELL FASTER! 


exterior nails are especially de- 
signed for applying siding, roofing 
and trim. Zine over-coating com- 
pletely insulates steel core, pro- 
tecting it from rust. Line will be 
available in standard lengths and 
gauges, and in all sizes needed for 
roofings, sidings and trim. W. H. 
Maze Ce. 
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Safety Light Socket 


Safety sockets and safety fuse 
plugs are now standard equipment 
with all 1955 multiple type can- 
delabra base Christmas tree light 
outfits. Safety fuse plug safeguards 
entire tree. Fuse can be replaced 














Flasherlite, but 


Lantern. With 


BEAM!! 


$4.95 





SEE “EMPIRE” PRODUCTS—BOOTH 319 
NATIONAL HARDWARE SHOW 
Navy Pier—Chicago—Oct. 17 to 21 








“Tilt-Beam" SPORT-LITE 
No. 730—Same as No. 





Tilt-Beam" 
FLASHERLITE 


No. 740—with tilting Sealed 
Beam Spotlight that pivots up 
and down in wide arc—stays 
put at desired angle. Red Top 
Flasher — both lights operate 
single or together. 


740 $8.95 
with bright 
flood light in place of Red 
Flasher. Best all-around Sports 
SEALED 


$7.50 
THE METAL WARE CORP. 


Two Rivers, Wisconsin 


CHICAGO—Merchandise Mart 


WRITE TODAY for 
Latest Catalog 


NEW YORK—-200 Fifth Ave. 











314 HARDWARE AGE, SEPTEMBER 29, 1955 





HARRY DAVIES 
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WHAT ARE THEY GOING TO SEE? 


The greatest display of stock mold parts ever to be 
seen at any exhibition . . . made from Harry Davies’ 
million dollar inventory of precision tools and dies. There's 
over 270 Thermosetting Rigid Plastic mold parts ready for 
you to use on your finished products . . . without expensive 
special tooling . . . without costly molds grinding. And for 
the first time we're bringing this display to the National 
Hardware Show for you to see! 

It will pay you well to take your plant superintendent 
and designing engineers to see this tremendous exhibit 

. to discover all Harry Davies Molding Company can 
do for you . . . to find out how we can save you time 
and money in immediately supplying you from stock the 
mold parts you may need. 

We'll be looking for you at booth No. WN-471 at 
the National Hardware Show! 


Ask About These Other Harry Davies Services .. . 


* Custom molding to your specifications 
® Free engineering service 
* ®@ Special precision tool & die making 


*The Home of Famous DAKA-WARE Products 
















WHAT'S NEW 


quickly. All safety fuse plug sets 
are equipped with an extra fuse. 
Safety socket, illustrated, features 
straightline construction and has 
no loose or exposed wires. Socket 
also has permanently attached clips 
to simplify tree trimming. 
Lites. Ine. 
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Two Vacuum Cleaners 

Set on four plastic wheels for 
easier handling, the Turbo-Jet is a 
case type cleaner with a three stage 
turbo-jet fan. A light, plastic hose 
is included for more flexible clean- 
ing. A new glide along the all- 
metal nozzle for rug cleaning is 
designed for equalized suction and 
prevents nozzle from clutching 
rugs. Turbo-Jet has quiet action, 
since motor is rubber-mounted and 
air stream is muffled. Turbo-Jet, 
illustrated, is designed for easy 
storing and carrying. It retails for 
$89.95 with all attachments. A 
canister cleaner with extra strong 


‘The MILESCRAFT Line ls The Complete Line. 


vacuum is set on four removable 
wheels and there is no dust bag to 





empty since cleaner comes ial 
with throw-away paper bags. Can- 
ister cleaner, complete with ee at- 
tachments, retails for $69.95. Lan- 
ders, Frary & Clark. 
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Salt-Fresh Water Reel 

For salt water spinning or fresh 
water tolling, the Pflueger Sea 
Star reel, No. 1050, has a die-cast 
aluminum frame. 


p. 297 


Frame and spoo! 


are protected with specially-devel- 
oped baked-on finish for resistance 


against salt water corrosion. Spool 
is machined from solid aluminum 


VISIT OUR EXHIBIT, BOOTH N-284, NATIONAL HOWE. SHOW, NAVY PIER 





10A Angle Float 


26A Cement Groover 








YIiA-4%e_" xT ly” 












97A-4"x14” Cement Trowel 





16A Sponge Float 





25A Cement Edger 


Plaster Trowel 





J) WHOLESALERS 





24A Corner Tool 


33A Standard 
Curb Tool 


52A <a Hex Plumb Bob 
Sizes “lb. Valb. Mlb. 1b. 








SOLD 
ONLY THROUGH 





13A Plaster Hawk 





and will not spread when line pulls 
tightly. 
stainless steel spool] shaft for extra 
strength and no spool wobble. Gear 
ratio is 314 to 1, retrieve rate 20 
in. per crank revolution. Fishable 


Gear housing encases long, 





250 yd. of No. 10 
monofilament. Reel weight is 16 
oz. Enterprise Mfg. Co. 
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line capacity is 


Saw Chain Sharpener 

To be used for putting keen 
edges on saw chains, wedges, chis- 
els and other blades, an electric saw 
chain sharpener, Model EG-180, is 
high-speed and requires a 
mum of effort by the user. 


mini- 


Sharp- 





, CHICAGO, OCTOBER 17-21, 1955. 
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zy Narrow Edger 





Tampers 4A 8”x8” 
6A 10x10” 








We manufacture over 80 Cement and Plaster hand tools and 70 models and styles of Levels 


THE MILESCRAFT MANUFACTURING CO. 


AVENUE 


10409 MEECH 
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CLEVELAND 5, OHIO 
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Buy the fast selling Grass Shear 


line that has national acceptance 
and a national advertising program 


HERE ARE JUST A FEW IN 


THE FAMOUS DOO-KLIP LINE... 


See the Complete Line at the National Hardware Show — BOOTH S-43 


GRASS SHEAR 


Model —— = = LO RETAIL 
DK-101 ‘ | 
$3.25 


Famous up an’ down handshake grip. Hi-car- 
bon tempered steel blades are hollow ground 
and thru hardened to maintain long lasting, 
keen cutting edge. Light weight aluminum 
handles have finger grips and thumb rest. 
Off-set blades put user close to work. 


Doekip 
GRASS SHEAR 


Model : RETAIL 
DK-207 EZ $].98 


A handsome new grass shear with the famous 
Doo-Klip up and down action plus a sensa- 
tional serrated blade design that grips the 
grass and holds it firmly as it cuts. A fast 
seller in any market. 





Y “Ss 
e. 
(a er 
a | 


aA sORETAIL 


Ae $9.25 


LA 
Scissors type hollow ground, keen edged 
blades of thru hardened hi-carbon tempered 
steel have polished finish. Baked enamel 
wrinkle finish give sure, comfortable grip. 
Patented thumb locking device is a con- 
venience every user appreciates. 








Long Handle 
GRASS SHEAR 


Undisputed leader of all long 
handle grass shears, free rolling 
wheels give easy forward or 
backward movement. 37” handle 
makes it comfortable to stand up 
and shear. 


Send for FREE Catalog of Complete Line 


coltMh 
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ENGINEERING AND MANUFACTURING CO. 


ALLIANCE, OHIO 


“Pioneers in the Lawn Tool Industry’’ 





WHAT’S NEW 





® For more information 
on these products and 
services use free post 
card on page 297. 


ener has 24,000 rpm motor speed. 
Allen wrench and two adapters are 
included as standard accessories. 
Price is $14.95. Mall Tool Co. 
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Mirror Clips 
Aimed toward the do-it-yourself 
trade, mirror clips of durable plas- 


tic and equipped with screws are 
boxed in sets of four with complete 
instructions. Available in colorful 
three-dozen display. Kit retails at 
29¢. EZ Glazing Products Co. 
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Large Capacity Range 
Introduced for fall selling, and 
featuring a new exterior design, 
the Betty Furness Signature Spe- 
cial Range has a large cooking ca- 
pacity and special features. Range 
is in the medium price bracket. 
Features include an oven which 
allows rack baking without disturb- 
ing air currents and allows use of 
every size of cooking utensil. A 
single dial oven control turns on 
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current and sets temperature in 
one operation. Built-in automatic 
timer makes baking and roasting 
automatic, thus freeing housewife 
for other activities. Super Corox 
surface cooking unit affords fast 
cooking. Each unit has five set- 
tings, from high to simmer. Units 
are controlled by color glance con- 
trols which show a different color 
for each heat setting. Fluorescent 
light, minute timer, and chrome 
trimming are other features, in 
addition to two large storage draw- 
ers. Electric Appliance Div., West- 
inghouse Electric Corp. 
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Canned Fuel Lantern 


As a companion to the standard 
gasoline lantern, Air-O-Lite canned 
fuel lantern lights instantly with a 
match. Lantern uses a new “8500”’ 


fuel which burns without smoke or 
soot, and each can of fuel gives 
four hours of light under average 
temperature conditions. Fuel does 
not deteriorate when stored and 
leakage is prevented by special 
sealing. Fuel supply is renewed by 
snapping new can in when empty 
one is removed. Lantern is rain- 
proof and windproof, has Pyrex 
glass globe and weighs 2% lb when 
full. Air-O-Lite is 13% in. high. 
Suggested retail price is $8.95, and 
fuel is 59¢ per can. Stainless steel 
light reflector is an accessory. Cole- 
man Co., Ine. 
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Jig Saw Attachment 

A portable jig saw attachment 
with adjustable circle-cutter and 
rip gage, is included with the No. 
550 Arco Jig Saw. Perfect holes 
and discs of any size up to 20-in. in 
diameter may be made with the ad- 
justable circle cutter on the No. 550 
jig saw, and the foolproof rig gage 


permits accurate widths of any size 
up to 10-in. wide. Jig saw adjusts 
in about one minute -o any 4'4-Iin. 
electric drill. It cuts plywood, plas- 
tics, metals, and even lumber up to 
2x4’s. Arrow Metal Products Co., 
Inc. 
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Kitchen Tools in Pink 


Two complete lines of Androck 
kitchen tools—No. 2000 and No. 
1000—are now available with pink 
handles. No. 2000 stainless steel 
has pink tip handles with charcoal 
and gray bands, and No. 1000 
chrome plate tools have pink enamel 
handle with charcoal brown band. 





Both lines are presented on a new 
counter display panel of perforated 


board type. The Washburn Co. 
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NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 








Wall Display Unit 

A versatile wall display unit, to 
match the aisle display unit, has 
eight basic parts which can be as- 
sembled quickly without use of 
bolts, nuts, screws or tools. This 
assemble-it-yourself unit has three 
wrought iron uprights and five %4 
in. plywood shelves. When as- 
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Does Your Merchandise Have the Benetit of 
THIS SPECIAL ARMCO TUBING ? 


A new kind of material is now going into this familiar merchandise. 

It is Armco Zinccrie Tubing. Besides being modern looking, it 
gives these products the rust protection of a hot-dip zinc coating, 
along with the strength of welded tubing. 

This welded tubing is made of Armco Zinccrip, a special steel 
coated on both sides with zinc by a patented process. Even the 
welding flash is planed away on the outside, and a new zinc coat- 
ing applied to form an almost invisible seam. 

What's more, the special coating stays on when Armco Zinccrip 
Tubing is bent or twisted into shape by the manufacturer. There 
are no zinc-bare spots where rust can get a quick start. 

lf you want the sales-advantages of durable Armco Zinccrip 
Tubing in these products, let us have our customers send you 


YRMCG 
\//® 


additional data. Just fill in the coupon, check the products in which 


you are interested, and mail it to us. 


ARMCO STEEL CORPORATION, 1415 Curtis Street, Middletown, Ohic 


Please refer me to manufacturers using Armco Zincorip Tubing 


for: 1 [ j 2 j 3 4 j 5 6 


— 


NAME 
FIRM 


STREET 


ZONE STATE 


‘ices ener comma 


ARMCO STEEL CORPORATION ics consis st, mooccrown, omo 


PECIAL STEELS 


SHEFFIELD STEEL DIVISION © ARMCO DRAINAGE & METAL PRODUCTS, INC. * THE ARMCO INTERNATIONAL CORPORATION 
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FLYING SCOUT 
No. 101—Equipped with 
famous triplie-tread, 
triple-wear stee! wheels. 


TURNOVER 
SILENT FLASH 


No. 181N—Noiseless 
rubber tire wheels out- 
last stee!. Rolis fast and 
smooth. 


HIGHER QUALITY 


ZEPHYR 
No. 173—Exciusive solid 
stee! wheeis for ionger 
life. Twin row high speed 
bearing. 


WARE BROS. 
No. 130—Smalier and 
lighter edition of No. 101. 
For the budget-minded. 


hse 


GREATER CUSTOMER SATIS 


Nh sa ey 


IMP 


No.140—Leather toe 
straps; tightly laced, se- 
cure this skate to toes of 
smal! children. Sleeve 
bearing wheels. 


Tae 


ED 


COLORFUL BOXES 
Smart red and biuvue 
boxes for attractive dis- 
play and shelves. 


a, 


ATTRACTIVELY PACKAGED 


x: 


ob hates 


4456 West Lake Street, Chicago 24, Illinois 
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LER SKATES 


re” ate - % 
ar Sar gene’. 4 


COMMENDED BY PARENTS’ MAGAZI 





NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 





sembled, over-all dimensions are 
6 ft long, 5 ft high. Shelves de- 
crease in depth from 24 in. at bot- 


ts, 


tom to 12 in. at top. Designed 
primarily as a single wall unit, two 
units back to back make an aisle 
display center for open selling. 
Great Lakes Store Fixture Co. 
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Fluorescent Tube Rack 


Stackable to ceiling height, to 
make efficient use of available stor- 
age space, steel racks have been 
designed for storing fluorescent 


ee 


tubes, fixtures and similar mate- 
rials. Different types of cartons 
may be stored separately in racks. 
Measuring 5 ft wide and 4 ft deep, 
racks have been designed for in- 
stailation on top of one another. 
Standard heights are 5, 6 and 7 ft. 
and capacity per shelf is 625 Ib. 
Members are bolted together. 
Three models are available. The 
Frick-Gallagher Mfg. Co. 
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Commercial Luminaire 
All steel-construction and new 


appearance are featured in the No 
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ETRE IN IN NCS 


Now...a Rubbermaid plastics line 
gives you added profits! 


Here’s another proven source of profit for you! 
Rubbermaid’s new plastic items—already 
going fast from dealer displays. And no 


wonder, for they enjoy all the advantages of 


the regular Rubbermaid line: 

e Price is right—and maintained 

e Brand name is recognized 

e Advertising is heavy —hard-selling, full-color 
ads in national consumer magazines 


e Labels are full color, self-selling 
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e Selection is wide—colors and sizes women 
want 


¢ Approved by Good Housekeeping 
e Turnover is quick, very quick 


HOUSEWARE 


THE WOOSTER RUBBER COMPANY, WOOSTER, OHIO 








| | ie! NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 





60-T-17 luminaire which operates 
either two 40-watt low brightness 
lamps, or two 90-watt high output 
lamps. Rigidly built, luminaire has 
separable ends and joiners which 
make it adaptable for individual or 
continuous-type mounting. This 
five-foot fixture provides evenly dis- 
tributed illumination with 60 pct 
downlight and 40 pct uplight. Top 
plates for 100 pct downlight are 
available. Edwin F. Guth Co. 
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Desmond-Simplex 
utility vises have 
all these features 


There's only one vise line 
that gives you these top-quality 
selling features in every vise 


in the line: Self-Service Gondola 


Easily adaptable for various 
types of display, the Flex-O-Rama 
gondola is a companion self-service 
item to the Flex-O-Rama wall case. 
Adjustable features include shelf- 
lok brackets, pegsham binning, 
panel end displays, and wire bas- 
kets which ease work of arranging 
seasonal displays. Gondola has *4 
in. plywood adjustable shelves with 


enclosed screw 
shoulder-fit jaw inserts 
cut-off tool 

pipe jaws 

one-piece no-pinch handle 


Jaw widths: 3°, 3'/,", 4°, 5” 

for various needs of shop, farm, 
garage, school, or home. 

On top of all this, 

Desmond gives 

you replaceable 

hardened steel 

pipe jaw inserts 

in the two large sizes. 


i 
: . 
| steel channel slide 


LEADING HARDWARE DEALERS PROMOTE EXTRA VALUES iN 


maple price moulding. Shelves on 
gondola are interchangeable with 


THE DESMOND-STEPHAN MFG. CO., URBANA, OHIO 


the wall cases. Gondola is available 
in 36, 42. and 48 in. widths and 
Use handy coupon to obtain facts 64 and 96 in. lengths. Accessories, 
such as extra shelves, wire baskets, 
glass binning, and center top dis- 
play panels are available. Prices 
for the Model No. 6036 start at $95. 
Streater Industries, Inc. 


on the new Desmond-Simplex 
Vise Display Deal. 


THE DESMOND-STEPHAN MFG. CO., URBANA, OHIO 
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Please send me full details on the new Vise Display Deal. 
Magnesium Hand Truck 
Time and money are saved by 
the faster movement of materials 
with this magnesium metal hand 
truck which is strong. Named the 
Load Floater, truck is suitable for 
use on delivery vehicles. U-shaped 


Name 





Firm. 





Address. 
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CUSTOMERS CHOOSE FROM 294 profit-proven colors. 
No need to fuss with a thousand colors or more ... Chi- 
Namel’s 294 custom colors have been proven the most 
wanted paint colors by extensive research. You please more 
people, make more sales with Chi-Namel. 


Hardware dealers told us the perfect color system must 
be simple . . . yet, it must offer a complete selection of 
interior and exterior paints. And that’s just what Chi- 
Namel has developed. 

Here are 294 interior colors in flat, semi-gloss, and gloss 
—an additional 165 exterior colors in either of two exterior 
finishes and 19 colors for porch and floor enamels. Six of 
the major and most popular finishes in the Chi-Namel line 
have been integrated into the perfected Chi-Namel custom 
color system ... sales-makers for any paint department. 

Low inventory—you carry light and dark bases and 


padi Wl. 
ROI 
a Noe 
ee a 


Pe vedie Bt a 


A COMPLETE COLOR PACKAGE — light and dark bases 
in each of Chi-Namel’'s popular paints plus just 15 colorants 
give you a selection of 294 colors. These are fast selling, 
quick turnover colors that step up your paint sales. So easy 
to mix and no costly big inventory of colors. 


FW the cimploct, most complete 
olor eystem ever developed 


just 15 colorants. Low cost—your initial investment is 
amazingly low for such a complete color system. And with 
the Chi-Namel Custom Color System you have customer 
selected colors. Every one of the 294 Chi-Namel colors 
has been profit-proven . . . a fast selling, quick turnover 
color that customers demand. 

And when you cash in on paint profits with the Chi- 
Namel Custom Color System, you get powerful backing 
with Chi-Namel’s hard-hitting merchandising campaign. 
Proven radio—store displays—publicity . . . everything 
you need to move more paint faster. 


"White today for {ull details about this 


amaging color package |" 


4 
_ 


CHI-NAMEL PAINT & VARNISH CO. 
i 1103 Third St. So., Minneapolis, Minn. 


PAINTS 


Send me more details as to why the Chi-Namel Custom Color 


‘ - System is the best color plan for my store. 


FACTORIES: Minneapolis, 
Minn., Fort Wayne, Ind., 
Atlanta, Ga. 

BRANCHES: Boston, Mass., 
St. Joseph, Mo., Okichome 
City, Okla. 
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$3.50 Value Display Board 
with Americana Deal 





handle provides handy device for 





Show your customers you have it with this hanging when truck is not in use. 
clever stand-up display board, complete 
with New Americene herdwere. Able to handle full-sized loads, 






truck has 45% in. loading height 
and 7x14 in. nose plate. Beveled 
nose plate slips easily under loads 
and built-in stair climbers ease 
truck up and down stairs. Model 
MT1 is equipped with &x2.50 in. 
puncture-proof tires for use on 
rough or soft surfaces. Model MT2 
has 6x2 in. puncture-proof tires for 











2316—%" “8B Americona 


| Semi-Conceaied Hinge #326—% T Americana 


Semi-Concealed Hinge smooth surfaces. Milwaukee Truck 
Co. 
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Americana Knob 


| 327—"HL" 






| 
oenaee aes Americana 
FEN #328—"H" %" | Offset : 
Ree Hammered | Blue Print Holder 
inge 
“Fay rae Designed to fit any existing plan 


| #330—"HL" | 













. are a rack or file, the plan holder will 
lus am- . - ' : : 
; A mered Hinge hold 1 or 150 building or engineer- 
Americana « “ | 


ing plans prints without punching 
oar es" or drilling holes, or mutilating the 
Rubber Roller Catch e <8, mutiia E ‘ 





Bric! 


paper. Two wing nuts may be 





| 
I 
On 
#329—"H" & " 
! 
! 
i 
— 


—_ — ome eee ee eee loosened to snap open the device, 


, NEW AMERICANA and prints will not slip when nuts 
is handsome, 

| hammered steel 

" hardware, finished 

| 














| 
| 
" U. S. Pot. 222660464 
i 





27394—Americana Hammered Puli 
739%5—Americana Hammered Pull 


in “Star-Brite” 
Block, Antique, 
Copper or 


Brushed Brass. 
SEND FOR COMPLETE CATALOG TODAY! ae 


R METAL PRODUCTS Co. 


Y 
Brookly”" 17 N 





Str eet, 


Meet us at the Atlantic City Convention — 
Booth 103 
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a COMPLETE line of display-packed 
paint accessories by EMPIRE 


At no increase in cost 


E-Z Way 7 Piece Wallpaper Kit 


B-312 Paste Brush 6” & 7” 


White Tampico fibre filled brush 
for applying water base paint, 
wallpaper paste, masonry paint 
or shingle stain. 1 doz. to display. 
6” brush: retail 50¢; 5 Ibs. per 
doz. 7” brush: retail 55¢; 6 Ibs. 


Complete 7 piece kit. 12” white Tampico 

fibre smoothing brush, 6” white Tampico 

fibre paste brush, 14%” seam roller, 2%,” 

scraper, casing wheel, plumb bob and line, 
paperhangers’ chalk. Individ- 
vally display boxed, 21 Ibs. 
per doz. Retail $2.15. 


Paperhangers’ Smoothers 


Diamond: White Tampico fibre. 
Retail 55¢. Quaker: Professional 
smoother, 100% stiff horsehair bristles. 
Retail $1.85. Ridge: Horsehair and 
fibre bristles. Retail $1.00. Each, 

1 doz. to display; 6% lbs. per doz. 

#5033 Smoother: Individual box. 

Retail $1.10. 


” mena ' 
od ii at j iol Aa 


£5395 Wallpaper Kit 


Same as E-Z Way Kit except plumb bob 


Roofcote 


White Tampico fibre with excep- 
tionally large tufts for applying 
heavy coatings. 1 doz. to display; 


and line, paperhangers’ chalk and scraper 
not included. Individually display boxed, 
18 Ibs. per doz. Retail $1.65. 


7% lbs. per doz. Retail 55¢. 
#5463 Wallpaper Kit 


Same as $5395 Wallpaper Kit except that 
smoothing brush has plastic bristles instead 
of Tampico. Individually display boxed, 18 
lbs. per doz. Retail $2.39. 


Wilcote Masonry Brush 


For applying whitewash, kalsomine, ee 2 eee 
paste, cold water paints, to wash rem ee 
masonry or brick. Very heavy white : P | | Cages oe funp z= : 

Tampico fibre filling. Display card + r x : | Guaranteed by ”\ 


in each box; 1 doz. to box; 8% Ibs. ~ ot ce Re Good mouseheoping 








per doz. Retail 70¢. ww 
Dona Aoveanstd 





All your brushes from one dependable source 


EMPIRE BRUSHES, INC. 


Port Chester, New York 
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NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 





are tightened. Device is made of 
high grade satin-finished aluminum. 
Corners and edges are rounded. 
Plan Hold Div., Air Comfort Co. 
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Concrete Rubber Mix 


Resilient under heavy loads, a 
new concrete-type industrial floor- 
ing and construction material has 
been developed that dampens shock 
and noise, resists alkalies and mild 
acids, is waterproof and has non- 
slip qualities. Called Laticrete, the 
material is a combination of liquid 
rubber and a_e special cement 
powder. This concrete-rubber mix 
is a surface coating which can be 
used for repair work or in new in- 
stallations. Suggested thickness is 
14 in. and it has good adhesion to 
concrete, metal and even glass. Mix 
has wide applications on floors, 
walls, waterproofing of storage 
tank interiors or putting non-skid 
surfaces on ramps. Mixture is 


light gray, but can be pigmented in 
a wide range of colors. Naugatuck 
Chemical Div., U. S. Rubber Co. 
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Accounting Register 


Providing both customer and 
merchant with printed records of 
every transaction, “change-o-matic’”’ 


ii 


Sesetesescec esse 


register 
eliminates 


speeds checkouts. also 
clerks’ figuring and 

duces the possibilities of errors. 
Model 304.42, prints clerk or de- 
partment identifications, amounts 
of items, sub-total, sales tax, re- 
fund amounts, total, amount ten- 
dered by customer, and amount of 


NEW! FREE! introductory offer! 


CHILD'S WORK BENCH 





Now...Make Quick, Repeat Sales 
With This New DO-IT-YOURSELF Toy 


STRONG . 


. compare construction with any other 


product of its kind. Stands up beautifully to rugged use. 


EASY TO ASSEMBLE .. 


. even a child can do it. 


Special design with ten polished metal screws means 


no warp or wobbie. 


QUALITY TOOLS... it 


it's a complete package, 


Hobby Kit ¢401— Tractor (Retail $1) 


with real well-made tools designed to fit the child's 


honds and use, fit into slots in bench top of polished 


Ponderosa pine. 


SALES REPEATERS... 


Exclusive, free Hobby Kits and a full line of follow-up 
kits are yours to offer your customers as a sales 
advantage. Each kit contains pre-cut materials for 
simple assembly, nailing, screwing, sawing or sanding. 


A wonderful sales combination for you! 


Hobby Kits in Your Store Keep Them Coming Back For More 
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ht 4*> Retail *°% 


change due to customer. For charge 
accounts, register adds balance tc 
new total, registers amount paid 
on account, and the new balance. 
New standard equipment on regis- 
ter are: double-width row of desig- 
nation keys, and traditional regis- 
ter key colors in red for charge, 
blue for paid-out, yellow for re- 
ceived-on-account and orange for 
no sale. Register comes in harmon- 
izing green and gray and is priced 
at $479.50. Clary Corp. 
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Shelving Material 
An improvement added to the 
line of Dexion Slotted Angle fram- 


oe 


Deoler Discount end 5% Allowance 


for Freight |with orders of 4 or more 


. FREE BONUS BUILDERS FOR YOU! 


You get FREE to offer as a sales incentive to 
your customers, four or more sets of Hobby kits 
No. 401 and No. 402 with each Work Bench 
order of four or more. Order TODAY! 


FREE BROCHURE with com- 
plete details on this new toy— 
write today! 


Hobby Kit #403—Circus Wagon (Retail $1) BOOTH CRAFT, INC. 125 Chicago Ave. Evanston, il. 
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HARDWARE AGE, 


Want more tie-in SALES ? 


Here’s How To Get Them with 
PRATT & LAMBERT 


& LAMBE] 


Vitralite 


PRATT LAMBERT 


% Lyt-all 


FLOWING ELA! 


PLATINUM ~ PC CSHEU 


Every customer in your store is a prospect for 
additional sales. For example: A customer may be 
looking for a scrubbable flat wall paint. Sell them 
Pratt & Lambert New Lyt-all Flowing Flat, the 
better alkyd flat enamel for walls which you know 
will perform right and please. 

Then ask about woodwork and trim and sell 
Vitralite, the long-life Enamel, the finest enamel 
there ts. 


If you're not now a Pratt & Lambert decler and 
cre interested in the possibilities of this complete, 
highly-respected, profitable line, write: Pratt & Lam- 
bert-inc., 75 Tonawanda S$t., Buffalo 7, N. Y. In 
Canada: 254 Courtwright St., Fort Erie, Ont. 


SEPTEMBER 29, 1955 


BLUE spRUCI 


Now, to complete the job, inquire about the con- 
dition of the floors. Show your customer famous 
Pratt & Lambert “61” Floor Varnish. Ic is easy to 
apply. Just roll it on standing up. It lasts for years, 
never needs waxing, is safe — not slippery and it’s 
the best looking finish a floor can have. 

Yes! Make extra sales, extra profit, extra friends 
through related sales of superb Pratt & Lambert 
products. 


PRATT x LAMBERT-1nc. 





SI eS Sa a a, SS Sea ae ee 


A Dependable Name in Paint since 1849 


NEW YORK @ BUFFALO @ CHICAGO 6 


aes | 


FORT ERIE, ONTARIO 
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FOR EXTRA SALES. 
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;Ogdy more thon ever petore. n 
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neavy Guty wiring devices, now 
many appliances made 


tional Electrical C and U.L. Eagle offers a 


plete your needs. 
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NEW "U” GROUNDING DEVICES 


pp 


ll 
mi 1000 


No. 867 Armored Cap No. 832 Adapter 
s and « 
Adapters 
ynd 250 Volt 





= NEW POPULAR ITEMS 


EXTRA PROFITS 


orawore stores ore stock- 
required o 
. ’ si 

in accordance with the new No- 
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Eagle line 
See your Jobber for details—ond see the new Eagle products of the 
NATIONAL ELECTRICAL INDUSTRIES SHOW 


69th Regiment Armory, New York City 
October {1-14 Booth B-12 


SOLD THROUGH 
WHOLESALERS 
ONLY 


EAGLE ELECTRIC MANUFACTURING CO., INC. 


- 


~ ) pe ? 
ae - <2; 
CITA CCL COed ST CCCAC Sit 
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ing material— “225-80” 

may be used interchangeably with 
the original type of slotted angle. 
An all-purpose 
rial, 


design 


mate- 
measures 
al Tt 


precision-engineered, 


fabricating 
225-80 


Every 


Dexion 
2'4x1'4-x.080 in. and 
hole is and 
round holes and transverse slots at 
both legs 
are in the new angle, in addition to 
length-wise slots. Round holes are 
and transverse 
slots permit overlapping and splic- 
ing for greater lengths or 
for additional 


three-inch intervals in 


‘s In. in diameter, 
nesting 
Wrench 
and hacksaw, or Dexion cutter, are 
the only tools needed for assembly 
hooks 


strength. 


since there are no clips or 
required and drilling or welding 
are unnecessary. Acme Steel Co. 
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(Resume reading on page 13) 





TO HELP YOU SELL 


(Continued from page 13} 


mas tool promotion of the 19-tool 
X-19 Christmas tool unit. Sixteen 
of the tools be wrapped in 
stockings, with Yule tags supplied 


may 


for three tools too large for stock- 
ings. Fireplace is for use in win- 


dow or other locations. 


Suggested 
tool slogan is “Gifts Men Love to 
Get Their Hands On.” 
stockings and tags are free to 
dealers ordering X-19 units, which 
include rules, plane, hand drill, bit, 
expansive bit, screw mate set, chisel 
hammer, 
square, 


Fireplace, 


set, screw driver, level, 
vise, bit brace and driver 
X-19 tool unit retails for $90. 
The Stanley Works. 
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set. 


Packaged Magnets 


Two-color display package points 
out many uses of permanent mag- 
nets. Four inch high, fold-over, self- 
test type package, includes four 
eight single permanent 
magnets. Each double unit, smaller 
than a jelly bean, will lift more 
than half a pound. Magnets are 
positioned and sealed on the lower 
portion of the package so that two 
double magnets on each side attract 
each other to give the package the 
appearance of a large clip. Tabs on 
the package enable a customer to 


double or 


1955 





SEPTEMBER - OCTOBER NOVEMBER, 1955 


Spray Enamel 
DISPLAY RACK 


& (WORTH $15.00 BY ITSELF) 


with YOUR CHOICE of the following: 





DEAL No. | 


2 doz. 6-oz. Assorted 
and 
2 doz. 12-oz. Assorted 


(EACH SIZE ASSORTMENT INCLUDES:) 





DEAL No. 2 


4 doz. 6-oz. Colors 
and 
2 doz. 12-oz. Colors 


(Dealer makes own choice of colors 


. » « pecked 12 dispensers, one 
2 Crystal-clear 2 Bright Gold color, per carton.) 


2 Bright Alum. 2 Regal Blue Crystal-Clear Bright Gold 
(Silver) 2 Cherry Red Bright Alum Chrome Yel 
2 Touch-Up | Chrome ‘Silver! 
White Yellow Touch-Up 
2 Glossy Black Baby Blue White PF ay 
2 Flat Black oey.rae stay eng H ' or 
+ Chae ite | Hunter Flat Black eater \reen 
| Green Machine Grey Cherry Red 
1 Light Grey Bright Light Grey Baby Pink 
1 Dove Grey Copper Dove Grey Bright Copper 
Retail Value $64.60" Retail Value $87.60* 


Dealer Cost, only 38.76 Dealer Cost, only 52.56 


Dealer Profit $25.84 Dealer Profit $35.04 
Remember RACK FREE Remember RACK FREE 


low 
Regal Blue 


EY : 
es * 








sy | 
Ser 




















OR—if you already have a KRYLON rack you may have 


THIS SPECIAL BONUS: waitn peat no. 1 of No. 2 


. instead of the rack ' — OR ... instead of the rack 
you may substitute — ¥ : - you may substitute 
4 CHRISTMAS Figen | 12 METAL 
COLOR KITS |.™== Wm POLISH KITS 


at 2 Price s\ Ga at 2 Price 


Retail Value... $11.16 i S Retall Veluc ... $14.28 
Dealer Cost 3.35 3 pasa” Dealer Cost 4.29 


Dealer Profit $7.81 L Dealer Profit $9.99 























act now ... order today ... STOCK, DISPLAY, SELL 


KRYLON —America's Fastest Selling Spray Enamels! 


the brand with demand — coast - to - coast Patino ae ee ee ee 


Gentiemen: 
Please send us Dealis) No. 1.... 
following colors: ..... 


* featured in stores — coast-to-coast 

* preferred by “do-it-yourselfers” 

* nationally advertised and publicized 
*(6-ez.—.98 eo. list; 12-2. colers—1.69 eo. fist; 12-02. cleor—1.95 ce. fist) 


Fill in coupon and mail to your jobber, or direct to: 


KRYLON, INC. 


NORRISTOWN, PA. 


FREE Displey Rect, or 


4 Christmes Color Kits 
ef $3.35. or 


..12 Metel Polish Kits 
ot $4.29 


HARDWARE AGE, SEPTEMBER 29, 1955 





price list offers simplified method 


of figuring net material and ship- 
ping costs. Engineered Products 
Co. 
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to the 1955 line in a wide budget Sledgehammer Package 
range and are described in a four- Blacksmith 
page, three-color brochure which 
illustrates each set. Bulletin in- 
cludes a greeting card, which may 
be imprinted by dealer; and screw- 
driver, multi-purpose, plier and 
screwdriver, chisel and _ similar 
packaged units. Entire promotion 
is geared for the coming Christmas 
season. Vaco Products Co. 
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Sledges are now 
packed four in a special cardboard 


> . 
Catalog on Specialties 
" Scale drawings an ailed in- 
pull the magnets apart to test their aie we — Gotasled ~ 
: : tormation, ‘ O O § "ice 
pull without damaging the package. . avon aarp * a = eo ‘ a 
ist, are ‘lude stratec carton tor ease in ant c 
Printed matter on outer and inner ww ot: - — ore gree hae . = aii 
, catal or Epco ‘oducts, ‘iud- snipping. utaway str: 
surfaces of package suggest some es ele i product — . PPIne ; By i 
| ing E-Z Glide fiber and aluminum shows carton with four sledgeham- 
of many uses of permanent mag- va il 
nets. Magnet Sales Co giass door track, Magna-Tite life- mers. Iron City Tool Works. 
. ‘~~ 4 > ‘ . ‘ . : ‘ M . " 9 : ost d. : 297 
For more data circle No. 65 on posteard, p. 297 time magnetic cabinet catches, FOE ane CG SoS ee. ee ee See © 
Snug-Tite, E-Z Roll and Screen- 
. “* ‘ 
Tool Gift Brochure Master catches, Decorator cabinet Levels Catalog Page 
Twelve gift-packaged and per- door and drawer knobs and alumi- Important features of nine levels 
sonalized tool sets have been added num cabinet framing. Catalog are outlined in a new catalog page 


ees 
Te hee 3 


STORAGE EQUIPMENT I cacesp/ ant To 
THAT HELPS YOU SELLY “scien © ne 





Are you combining storage 
with display at point of sale 
for fast low-cost turnover? 

F-G-M offers you effective 
display -storage, including all- 
steel shelving, revolving stor- 
age, display stands, nail bins, “A aed 
and front counter sections. IT'S THE NEW co JUNIOR 

Write for Folder 320 

’ bad ¥ + ; i 
describing F-G-m ferotre — 1] tools in pocket-size roll kit! 


z Who wouldn't want to own ths hip-pocket too! set? Hos two 

storage equipment. The Frick- Phillips ond two slotted screwdrivers plus seven nut drivers (sizes 

Gallagher Mfg Co 102 Seo 3/16" thru %&"') with detachable handle. And the extra pocket is 
. °F > 


for the new XCELITE SUPEREAMER. A rec! sales tonic for your 
Michigan Ave., Wellston, Ohio. tool Dept. Why not write today for latest 


literature and cash in on this popularity! 


XCELITE, INCORPORATED 
C1 olt ‘O-) DISPLAY-STORAGE Dept. G 


Orchard Park, 


PLANNED FOR PROFIT! New York 
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——- = #£©;«3« 
electrical supplies 


for HARDWARE 
STORES 


Royal monvfactures ao full line of in- 
svlated wire and flexible cords for a 
wide range of wuses. Populor assort- 
ments ore ovailable on steel dispensing 
racks, as follows: 


ROYAL NO. 1 DEAL 


250 ft. No. 18 Type C Green and 
Yellow 

250 ft. No. 18 Type PO Lamp Cord 

250 ft. No. 18 Type SP Lamp Cord 

250 ft. No. 18 Type SJ Cord 

250 ft. No. 18 Type HPD Heater Cord 


ROYAL NO. 2 DEAL 
500 ft. No. 18 SP-1 Brown Lamp 


250 ft. No. 18 SP-1 White 
250 ft. No. 18 SP ivory Lamp 


Cord : pe 
250 #1. No. 18 SV Service Cord 


250 ft. No. 16 SJ Service Cord Y 4 





























































HOUSEHOLD APPLIANCE 
and EXTENSION CORDS 


Our new catalog No. 3-54 il- 
lustrotes ond describes the ex- 
tensive line of Royo! Quvuality 
Cord Sets ... the populor, fast 
turn-over line thet hordwore 
stores prefer. 


POWR-KORD 
HEAVY DUTY EXTENSIONS 


The cvtstending line of rubber-jacketed 
extensions fer power teols, garden 
equipment, appliences and 101 other 
wses. Melded-on cap and connector, 





lengths from 10 te 150’, wire sizes 
No. 18 te Ne. 14. 





ROYAL “Crystal” 
_ the ORIGINAL glass-top fuses 


The favorite fuses of retoilers and 
users for ao quorter century ... 
in the famous 5-pock box or self- 
service bogs. 





ROYAL-NOARK 
CARTRIDGE FUSES 


5 woys better . on the inside, where 
it counts! | to 600 omps, in convenient 
pockoges. 








Ask your whelescler for complete cataiegs 
ROYAL ELECTRIC COMPANY, INC. 
PAWTUCKET and MANVILLE, R. |}. 
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New! ter ing. 
sliding door locks... 
ye 











































Leck Body 3 Lock Strike - 





on 


iid on 
. 

for by-passing doors 
The first sliding door lock for by- 
passing doors. Now closets can be 
locked and contents kept secure 
from pilferage. Designed on a revo- 
lutionary new principle. One half 
turn of key raises tongue to locked |“# 
position or returns it to unlocked i 
position. Cylinder is geared to || 
tongue and action is positive. Simple 
to install—bore one hole. Fits 444” 
to 154" doors. 


- 


Key \ Leck Ring “™ 





= 
































Sterling 


HAROWARE 



































for pocket doors 


A new type of lock for bathroom or 
bedroom doors. Privacy is assured 
by turning locking button on inside. 
Emergency button on outside per- 
mits unlocking with screw driver or 
coin. Neat, simple installation. Fits 
1%,” or 1%" doors. 





Sterling 


(Juclity 


Smeans 










STERLING HARDWARE MFG. CO. 
Chicago 18, Illinois 


SEE OUR CATALOG IN SWEET'S: 
Architectural File © Light Construction File 


VISIT OUR DISPLAYS: Architects Samples Corporation, N.Y.C. 

















TO HELP YOU SELL 





® For more information 
on these products and 
services use free post 
card on page 297. 


describing aluminum, line and sur- 
face, pocket and torpedo levels. 
Page is illustrated with numerous 
product photos and also contains 
price data, dimensions and ship- 
ping information. Columbian Vise 
& Mfg. Co. 
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Displays for Chisels 


Here are three items to help 
dealers sell the Oldforge line of 








chisels. There is the counter dis- 
play, also individual transparent 
packaging, and sets in kits. The 
individual packaging protects the 
tools and put the tools in miniature 
showcases. Quality Tools Corp. 
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Three Lightbulb Racks 


Three lightbulb merchandisers to 
increase impulse lamp sales are 
now available. They are for stores 
with a space problem, and for cus- 
tomer shopping ease. Shown is the 








ONLY BAR+8+BOWL HAS THE 
FOLLOWING EXCLUSIVE FEATURES 


ADJUSTABLE *'SAF-T-GRILL" 
HINGED "‘FOLD-AWAY"™ LEGS 


16°" BOWL REMOVABLE FOR TABLE- 
TOP BROILING 


3-YEAR ‘‘BURN-OUT"' GUARANTEE 
SOLID-BOTTOM BOWL MEANS NO 


Islandaire, No. DS-24. It holds 20 
varied household lamps. It occupies 
8 sq ft of floor space, and holds 
1300 bulbs. The End Gondolette, 
No. DS-40 holds 20 assorted lamps 
in 13.3 sq ft with a 1750 bulb ca- 
pacity. It offers individuals, 2- 
lamp sleeves, and four packs. The 
Island Gondola, No. DS-72, holds 
20 most-wanted styles, up to 19 
cases, in 20 sq ft of space. Sylvania 
Electric Products, Inc. 
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Gift-Boxed Tools 
Complete with slip-on protective 
sleeve, boxes for Christmas and 


i al 
te 


HEXAGONAL 


NETTING 


Standard for the wire fabricat- 
ing industry... evenly woven 
... perfectly straight selvage 
... heavily galvanized ... 


The widespread popularity 
of Wright Hexagonal Netting 
is apparent when you see the 
famous colored rooster label 
in each bale on display in 
countless hardware stores 


CINDERS, NO ASHES dropping from everywhere. 


bow!. Scientifically designed to give 
perfect draft. 





NO STOOP 22'2"' HIGH GRILL LEVEL 


No. 50 $4.95 Retail 


Hardware Show 


Booths $131-135 


Same as Model 50 
but equipped with 2 
arge red smooth 
rolling wheels. 





— 


hE B 74 BOWL division of KEYSTONE LAMP MFG. CORP. 
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profit from the fast-growing market 


for the WO-SEE line! 














NOSE 
GRASS, 
BARRIEME 


4 inches deep’ 
















ad 





% 






“ln 


Sells spring, summer and fall! 


Repeats and repeats .. . because the average 
customer buys 8 packages 

Edges lawns permanently. Eliminates grass trim- 
ming. Cuts lawn work in half. Stops all kinds of 
grasses from spreading into cultivated areas. Used 
around trees, shrubs, flower beds; along fences, 
hedges and driveways. Gives lawns that well-cared- 
for look. 

No-See Grass Barrier is made of corrugated, gal- 
vanized steel that lasts a lifetime. Easy-to-handle 
sections two feet long by four inches deep lock to- 
gether to make any length. Bends easily around 
corners or at right angle. 


Advertised retail—40-ft. package $4.98 


$ 
pS RAS 
HERE! 





$T0 





Bars shrub, 


nourished, 


pansion 


thaws. Lasts 











NATIONALLY ADVERTISED 


Leading national home and garden con- 
sumer publications will carry large 2-color 
advertisements all season, guaranteeing 
consumer demand for NO-SEE products. 


Stocked by leading hardware 
and garden supply jobbers. 
Liberal discounts. 





3-color mailable 
package contains 40 
feet. 5 packages to a master 


carton. 
. KEELOR STEEL, INC. 9725 NINTH $7. 
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NO'SEE 
ROOT FENCE 


Eliminates a problem common 
to millions of home owners! 


hedge 
flower beds of moisture 
trable steel barrier 12 inches deep allows flowers to 
flourish close to shrub backgrounds. Makes the dif- 
ference between straggly, 


a lifetime. 
two feet long by 12 inches deep lock together with 
special twist clips to make length needed. 


Advertised retail ..... 





12 inches deep 


and vine roots from robbing 


and plant food. Impene- 


puny flowers and well- 


prize-winning blooms! 

NO-SEE Root Fence 
dipped, galvanized steel, corrugated to permit ex- 
and contraction as the 


is made of special hot- 


soil freezes and 
Kasy-to-handle sections 


bex of 25 two-feot 
sections (50 ft.) 
89) 


$19.95 






(individual section . 


‘— o « 


SELF-SERVE DISPLAY 


Remove top wood member from box and it 
makes self-serve display. Brilliant 4-color 
ponel tells sales story. 


MINNEAPOLIS 14, Mi 





NN. 
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TeNAV AL axe 


ErArRoe 





TO HELP YOU SELL 


other gift occasions are provided 
with Rocket hammers and Rocket 
axes. Boxes are forest green with 
silver foil band telling sales story. 
3elt axe has sheath included. 
Rocket tools feature tubular steel 
shafts, and are chrome-plated, with 
rubber-fibre shock absorber grips. 
Wood-handled hammers are also 
available in gift boxes. True 
Temper Corp. 
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DISTRIBUTOR | 
_ Plastic Bubble Card 
A tell-and-sell card, having a 
hang-hole for display, has a plastic 


¢* u 





maker zx user 





BerAnnoe> Over the years, QUALIFIED Dis. 


tributors have earned an important 
position in the distribution chain. They've gained 
recognition as a VITAL LINK in America’s in- 
dustrial economy. This recognition has been 





bubble to aid sales of the new high- 
speed countersink. Copy on card 
fully describes the No. 14HS steel 
countersink. Stanley Tools Div., 
The Stanley Works. 
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earned for one reason . . . performance. 


Drarroe> Arro Distributors have grown both 


in numbers and in volume of busi- 
ness — because they handle an essential job in 
the most efficient manner. Briefly, Arro Distri- 
butors provide quality distribution at a minimum 
cost to the user. 


Christmas Tree Lights 


In full color, a new 32-page cata- 
log features pastel color illuminated 
Christmas trees and a factory- 
packed merchandiser. The “Roya- 
lites” line of holiday lighting 





— For twenty-five years, Arro Ex- 
Arnos : 


pansion Bolt Company has worked 
with and through Qualified Distributors — because 
we feel that Arro users will receive faster and 
better service at less cost . . . than is possible ir 


any other way. 





ARRO EXPANSION BOLT CO. 
1440 Beene Ave., MARION, OHIO 


Manufacturing a complete line of Anchoring and Drilling 
devices ond related products for fastening to masonry 


Sold only through industrial, hardware and electrical suppliers 





features described in the catalog 
include the traditional tree sets in 
special packaging, and the Twin- 
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CHECK YOUR STOCK TODAY 
THESE ITEMS ARE US 


a 7 4 
UTILITY HOOKS 


ur ‘ivv ¥ HOOKS 


self-screw 


_ The famous one- 
piece utility hook 
needs no 
screws! Self-sell 
ey card. 
point protects towels, clothes. 
1 gress to box. Nickel, brass finish. 


One-piece construction shoulders 
cannot get loose. "s'" size, 
carded: yellow, red, bive, 
green, nickel, brass, 
white. 6 sizes: /2"' 
to 1's 
1 gross in box: 
nickel, brass, "s'* 
size, 6 to a card. 


US 


Die cast of zinc alloy. 
Non-ferrous, rustproof with 
clean threads and attractive 
bright finish. 


Exclusive ‘finger grip’’ design. 
Corrosion-resistant, rustproof 
tinc alloy. Clean threads and 
bright finish. 


Assortment counter dis- 
play of Wing Nuts or Cap 
Nuts in 4 sizes. Also in 


aaa) 
ee 
id - 


. od ‘a 4 ; oa . ; . o 

See your jobber salesman for immediate delivery. 
JOBBERS. DEALERS: write for samples, catalog poges ond prices 
on GRC's full line of fast-selling hordwore items 


World's Fy ; ; em }? ; - af Soweii This ‘ : ’ = 


GRIES REPRODUCER CORP. 


161 Beechwood Ave... New Rochelle, N. Y. 
NEw Rochelle 3-8600 


PUD 
veil . 


4 


4 


' 


—— 
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TOLEDO no.7s 


‘ | POWER 
MLL o 
SS 


DRIVE 


TOLEDO PIPE THREADING MACHINE COMPANY [iia co, 


TOLEDO 4, OHIO og = 


BUILDERS OF THE WORLD'S FINEST PIPE TOOLS 


TOLED Of 


PIPE THREADERS ~- PIPE WRENCHES + PIPE MACHINES 





TO HELP YOU SELL 





® For more information 
on these products and 
services use free post 
card on page 297. 


eee ne 


kling and Trim-A-Dor sets. A fea- 
ture is the 38 starter assortment 
containing a staple group of best- 
selling tree sets, illuminated novel- 
ties, and replacement bulbs. Slated 
for impulse buying, the colorful 
merchandiser requires little floor 
space and is easy to set up. Catalog 
also includes a page describing the 
more popular extension cord sets. 
Royal Electric Co., Ine. 
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Paint Roller Unit 


Paint roller covers, frames and 
trays in a compartment self-service 
merchandiser are clearly priced 
and help to minimize inventories. 
Selecta-Rolla merchandiser shows 
each item separately and encour- 
ages the making up of a complete 


paint roller kit. Unit also features 
new Ejectomatic roller frame. Mer- 
chandiser time, space and 
setting up, since unit comes packed 
and ready to be displayed. Most 
popular dip roller items are in- 
cluded in merchandiser, which is 
fully described in Catalog No. R- 
805. The Wooster Brush Co. 
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saves 


Combination Saw Blades 

A Roc-Edge merchandiser hold- 
ing six 7-in. blades, six 6-in., six 
8-in., and full 6-in. dado set sells to 
dealers for $24.38. The retail price 
is $36.57. It carries blades most 


customers request in a 6x12 in. 
space. Seven arbor hole combina- 
tions in each blade fit 24 models of 
power saws. Special arbor hole sizes 
are available. Six-inch blades sell 
for $1.49; 7-in. for $1.59, and 8-in. 
for $1.69. Dado set with seven chip- 
pers and two cutters sells for $7.95. 
Rocco Products Co. 
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Tool Island Display 
To help display and demonstrate 
the Cummins Do-It Shop, this is- 








YOU DON’T HAVE TO 
BOLT DOWN THIS MIXER! 


For More 





PROFIT 


Year-Around 


. \ 
a 
& 


LER Paint Mixer! 


Works VIBRATION-FREE 
on any Table, 
Bench or Counter! 


Exclusive ‘'Float-A-Coil"’ 


fast, 
down! Use it any 


7 


Z 


mounting | 
mokes your Miller Paint Mixer prac- — 
tically free from vibration — assures | 

quiet mixing without bolting | 
where — on table, | 
bench or counter — it's compoct and | 


i 


_ 


HERE'S THE LINE 


thet knows no secson 
Dey in, dey out declers 
everywhere find steady, 
profitable sales with 
Chicego Sew ond 
grinding Mandrels. 
Every Form, Foctfory 
and Home workshop... 


~~ 
~ 
~ ~ 
~ ~ 
~~ 


yj 


MANDRELS ! 


yy 


Uy 
M 
ly 


portable, yet sturdily constructed. 
Single and double can models for any 
size can from quorter-pints to gallons. 


ys 





WRITE TODAY 
for big FREE 
illustrated 
Cataleg 


is @ prospective 
cusfomer. There 


one pocked in on 
ettrective 3 color 
dispicy corton. 


ASK YOUR JOBBER 


ebout Chicago's 
on-the-spot merchondiser. 


Chicaga DIE CASTING MFG. CO. 


2510-14 WEST MONROE STREET 
CHICAGO 12 ILLINOIS 


Miller Automatic Timer — 


on important mixing occessory 
Ends and ‘‘watehing time’. Aute- 
matically steppe mixer at any desired time up 
te 15 minutes. Can alse be used for any other 
motor-driven equipment 





— 
envufacturing company 
; 


9425-45 Seymour St. * Schiller Pork, Ill. * GLadstone 5-3343 | 
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Hit NEW tighs — 
~ in Hammer Profits. 


PRECISION BALANCED 


NAIL HAMMER 


ONE-PIECE FORGED-STEEL AIR-CUSHIONED 


Here's the ultimate of the tool- 
makers art! This fine Great SEE US AT 
Neck hammer combines the 
best in tool workmanship with 


| OCT. 17-21 
the finest of tool steel. A qual- Booths 


169-171 
ity all-steel forged hammer, 


there's nothing to come apart 


No. A-2 
. meets and beats every SPORTSMAN 
AXE 


performance test . . . permits 

effortless wrist motion. 

Brilliant, mirror-polished head an 4 
is hardened by a modern elec- 
tric heat treating process. 5 
Non-slip, rubber-cushioned 4 





handle is permanently locked > No. HA-4 
to the steel shaft — provides . manceet 
complete hand-saving, shock- Z 


absorbing, air-cushioned grip. 


STYLES: 


Curved and Straight Claw 


16 oz. and 20 oz. heads _..ube the el clo hey FO 


Packed 4 per box 
Individually gift boxed 24" TO 4” GEARED PIPE THREADER 


for Xmas Here’s a work-saving precision tool that cuts accurate 





threads on 242" to 4” pipe every time. It's easy to handle... 
easy to use .. . foolproof. 


Operated manually or with power, the RITBDID 4P reduces 
time, sweat and scrap in any piping job. Balanced handles 
simplify carrying and starting on pipe. Mistake-proof 
workholder sets to size before tool is put on pipe... 


WRITE FOR COMPLETE CATALOG has only one screw to tighten .. . no bushings. 
OF TOOLS AND KITS FOR EVERYONE For precision and speed... you can't beat the PAGEMD 4P/ 


(; \ Ke i See your local | 
I supplier... or 


write direct 
for catalog. 


SAW MANUFACTURERS, INC. , WORK-SAVER PIPE TOOLS 


Order from your jobber 


al 


MANUFACTURED BY THE RIDGE TOOL CO. « 433 CLARK ST. © ELYRIA, OHIO 
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BOOTH $-318 


HARDWARE SHOW, CHICAGO — OCTOBER 17-21 


You’re bound to get weary 
As you tour through the show 
So why not relax 
With the folks that you know 


P. S.—Business not discussed unless you bring up the subject. 


TRI-OGEN 


ROSE SPRAY + ROSE DUST - ROSE FOOD 
PLANT FOOD - FLORAL and GARDEN DUST 
ROSE and FLOWER GARDEN BOMB 


OTHER OGEN PRODUCTS 


KILL-OGEN INSTANT SPRAY * MOLOGEN + FUNGTROGEN 

FAIRMOUNT WEED KILLER + FUMEOGEN «+ MARVEL SPRAY 

VIOL-OGEN SPRAY + VIOL-OGEN PLANT FOOD «+ TEROGEN 
CRABEX * CORN EAR WORM DROPS 


ROSE MANUFACTURING CO., Beacon, N. Y. 


TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 





land unit is available for fall mer- 
chandising. Taking just 3% sq ft 
of floor space, the Do-It Shop, a 
power unit with seven tools, sells 
for $79.95. It features the Com- 
mins ball-rite drill. John Oster 
Mfq. Co. 


For more data circle Neo. 


77 om postcard, p. 297 


Sprayer and Duster Display 


These pest control displays are 


wire units. Large double rack dis- 


plays 30 different sprayers and 


PEST CONTROL Ciwtre 
Clg 


dusters in a space less than 30 in. 


wide by 31 in. deep. Single rack, 
illustrated oc iples floor space 30 
in. wide and 17 in. deep. Illustrated 
is the No. 14A merchandiser. 
Root-Lowell Corp. 


Fer more data circle Ne. 78 on postcard, p. 297 


Self-Service Packaging 


To assist dealers by providing 


self-service packaging, cabinet 
hardware is presented in Clustre 
Pacs. Items are individually pack- 
ompletel, 


aged, and visible, in 


groups of six. Clear plastic skin 
‘f products, 
mers may see Wash- 
ington line cabinet hardware and 


covers backs and sides 
so that cust: 
without 


select items removing 
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Your customers have been prospects for these products for a long time... 
NOW... you can sell them 


BERGER Service Transit-Levels 
and Duplex Tilting Levels 


BERGER SERVICE 
TRANSIT LEVEL 
Complete with tripod, 
Carrying case, plumb bob 
and instruction manual, 
$82.50 retail. 


These Berger instruments now being 
sold direct to hardware retailers 


Why let your customers go elsewhere to buy the surveying 
instruments they need for the same jobs you sell them other 
tools. Every time they do, you’ve lost an easy-to-make sale. 
Now you can get this business, too! Because now Berger 
is adding hardware stores to its nation-wide chain of dealers. 
The Berger Service Transit-Level and the Duplex Tilting 
Level are moderately priced for quick, profitable turnover— 
help sell related building items, too. And they’re quality 
instruments that carry the prestige of the maker of some 
of the world’s costliest precision surveying instruments. 
Get these Berger Instruments on your counter—and invite 
sales you’ve never had before, Many hardware retailers 
are doing it—stocking a few to start with—and invariably 
more soon after—as they’re quickly sold. Write today. 


Berger utility leveling rod 


A three-section, solid maple Leveling 
Rod, &’-8” extended. White face, red 
and black numerals. Can be used in two 
sections for heights up to 5’-9”. Gradu- 
ated to read to feet, inches, and eighths 
of an inch with vernier on the target 
graduated to read to 1/64 of an inch. 
Equipped with a cast oval target with 
enameled red and white face, tension 
gib and adjustment screw. Retail $13.50 





Builders, carpenters, caretakers, farmers, maintenance 
men, landscapers and do-it-yourselfers—the same cus- 
tomers who buy your hammers, power saws and so many 
other tools—are all “naturals” for these instruments. 
Because the Berger Service Transit-Level is a “must” in 
aligning foundations, brickwork, retaining walls and 
fences—leveling floors and sidewalks—setting batter 
boards—laying out driveways, parking lots—and many 
other day to day building jobs. Thousands are in use. 

And the Berger Duplex Tilting Level with its precision 
optical system is the new low-cost answer in solving 
leveling problems on small buildings, farms, drainage 
ditches, masonry and similar projects. 


Low cost Duplex tilting level 
retails for only *49.50 


Nothing like it on the market at anywhere near the 
price. Has accurate optical system in 10-power tele- 
scope which views image right side up. In addition 
to its use as a level, instrument has a 95 degree tilting 
action for vertical alignment—an important feature 
normally found only on higher priced instruments. 
You'll sell it to scores of customers who never dreamed 
they could afford to own one. Complete with stiff-leg 
white ash tripod, plumb bob, hardwood carrying case 
and instruction book. 


C. L. BERGER & SONS, INC., 55 Williams St., Boston 19 


~«@: BFRGER 
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ENGINEERING AND SURVEYING INSTRUMENTS... SINCE 1871 
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items included. Products are cross maple plywood and measures 11 x 


TO HELP YOU SELL indexed. More than 1,400 electrical 17 in. when open. It is easily stor- 











items are included in catalog, which able in filing cabinet, bookcase or 
is available upon request, including shelf. Engineered Products Co. 
e For more information fuses, wall plates, push buttons, For more data circle No. 81 on postcard, p. 297 
on these products and cigar lighters and elements. Eagle : 
services use free post Electric Mfg. Co. Cake Decorator Display 
card on page 297. For more data circle No. 80 on postcard, p. 297 For use with the Cookie-C hef 
saiaiaitadeitec cookie gun canape and cake decora- 
products from package. Buyer may Door Hardware Display tor, a shipping ‘carton display 
take as many of items in each set Designed as a sales promotion 
of six simply by tearing off desired aid, a new visual display unit 
products. Washington Steel Prod- features the use of actual sections 
ucts, Inc. of 19 different types of E-Z Glide 
For more data circle No. 79 on postcard, p. 297 fiber and extruded aluminum track 


and upper guide, available for all 
types of %4-in. glass and wood 
Electrical Catalog panel installations. Display weighs 


; only 134 lb. Display is made of 
Approximately 100 new items ; i isplay 


have been added to the electrical 
goods line and are included in a 
68-page catalog. Among the items 
listed is a complete line of 125- 
and 250 volt grounding devices. 
Flush range and dryer receptacles 
and wall plates, waterproof 
switches and receptacles, heavy- 
duty caps and connectors with cord When tape is removed, upper car- 
clamps and four-wire Eagalok lock- ton shows lithographed inner liner 
ing devices are among other new in two colors. Self-contained dis- 





weighing 20 lb and containing 12 
units is equipped with the zip- 
tape about 4-in. from the bottom. 





_-—— 





easy fo easy fo 


LOAD Je» USE ..'. SELL! 


<ai> COMBINATION | 
| Caulking Cartridges | 


_ Self-Selling 


DRILL 


Cabinet 








With hole-in-top for With plastic nozzle 
metal nozzle guns supplied for other guns . a 
A plastic nozzle supplied with each cartridge of a | h S eed Dri IIs 
non-hardening, non-staining CALBAR Caulk 


makes it adaptable to every type gun on 
the market. Compare . . . super-elastic CALBAR 
Caulk is a quality product! Ask your jobber 











Complete range 1/16 to /2 by 64ths 
CALBAR PAINT & VARNISH CO. 
Manufacturers of Technical Products Henry L. Hanson Company 


Our 35th Yeer .. . as the sation’s leading caulk fne! 27 ; t. 
2612-26 N. Martha Street, Phila. 25, Pa. cere 






Worcester, Mass. 
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new! 


Needy TaAVET 


‘eekedeod an 
PAINT SPRAYERS 


Anithor Guitare 
Pea Chottin, Profit Maken As!’ 


New DU-IT-FAST Twin Thread Screws turn in 
7 


> 
y 
half the time, give twice the holding power, 


i 
prevent splitting . . . a sure-fire soles hit. a : — 
AVAILABLE IN ALL POPULAR SIZES — Vi wins 
IN NICKEL PLATED STEEL AND BRASS ‘ - ij 

ALSO COMPLETE LINE OF | ~ i ’ 
TACKS, NAILS AND BRADS IN TUBES = 


WRITE FOR CATALOG SHEETS 


SHELTON TACK CO., Shelton Conn. 


eee, . 


oF BRADS 
MAILS | 


es. > 
: ~ 
fur Ao 
3 i 
_ 


HOLDS 6 DOZEN 


NI [@ 
ata RN NG Gym VISIBLE TUBES 


NAILS, BRADS Feaeeeentet tees 


i 
DUMLL SAAC ILICME icciny this Shoton 


SPACE SAVER Jeapeye toot 


profits. Orderasupply — 


DISPLAY — 


, WRITE FOR CATALOG SHEETS 
SHELTON TACK CO., Shelton Conn. 
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: , j . , 
It's a Jig Saw! Porter-Cable’s revolutionary 


It's a Router! ROU r % 


| Amazing new 
It's ‘ Shaper! 3-in-1 tool! 
















"m 
ams ain 


All-out promotion launches another Porter-Cable “‘first’’! 


Now — three most-wanted tools in one — designed and priced 
to open up aw hole new market for power tool sales! 


Routo-Jig is a rotary jig saw — converts in seconds to a port- 
able router — and with its special table, becomes a precision 


shaper as well. It’s a born best seller — and we're backing it 








with everything in the book! 





Important consumer advertising — double spreads and full 
pages in leading homecraft and hobby magazines! Up to $75 


~ 








in free merchandise to Porter-Cable dealers' Cash rewards to 








dealer salesmen! Extra allowance for cooperative advertising! 
Literature, displays, promotional material, sales helps! And a 
special Introductory Offer that gives the customer a $61.95 











value for only $54.95 — saves him a cool $7.00! 








Routo-Jig is big news — and it means big profits for Porter- 
Cable dealers everywhere. It's another important reason why 











the Porter-Cable franchise means business! A few dealerships 





are still available—write today. 











—- a at rd 





eee* ;, demonstrate 
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New Displays and Other 
Dealer Sales Helps 


play is ready for table or counter 
use, or as island display. Vital 
Products Mfg. Co. 


For more data circle Ne. 82 on postcard, p. 297 


1956 Tackle Price List 


An illustrated price list for this 
1956 tackle line carries 28 pages 
and describes reels, rods, lines, 
baits and miscellaneous accessory 
items. Spinning reels and glass 
fiber reels are additions to the cast- 
ing and fly-rod reel line, as are 
glass fiber Wonderod models. The 
Shakespeare Co. 

For more data circle No. 83 on postcard, p. 297 


Thermometer Assortment 


A one-dozen assortment of cop- 
per and brass finish therometers 
in popular shapes is available. Each 
assortment has an easel display 





showing four models. It is free 
with the one dozen assortment. 
Cooper Thermometer Co. 

For more data circle No. 84 on postcard, p. 297 


Sander Promotion Kit 


To help dealers get more profit 
from rental floor sanders, a mer- 
chandising package is being offered 
without charge. Kit contains a 
supply of illustrated booklets on 
“How to Refinish Your Floors,” for 
customer distribution: a wall 
hanger which holds the booklets 
and list prices, types of sand- 
papers; and a window streamer in 
color to promote sales of floor sand- 
ing supplies and equipment. Book- 
let lists materials needed for floor 


1955 


STANDARD OF THE INDUSTRY! 
Dish-Quik 
* 
® 


The ALL-IN-ONE faucet dishwasher! 


ao - - "8 5, > 
* Guaranteed by 
Good Housekeeping | 


%, 


“7 
4S soecand 
~_ 





Because Dish-Quik is interchangeable 
with all automatic clear-water sprays, it 
can be attached to sink fittings made by 
40 of America’s leading brass manu- 
facturers. Dish-Quik is available sepa- 
rately for replacement sale at $9.95 retail 
fair trade price...or as standard equip- 
ment on leading brands of quality sink 
fittings averaging $29.50 at retail. Display 
and sell Dish-Quik both ways 


1. Cormplete Dishwashing Faucets 


Quality sink fittings, in a favorite brand 
and in every model for all installations, 
are available now featuring Dish-Quik as 
original standard equipment. Stock and 
sell them — for new homes or to replace 
any old-fashioned, non-spray sink fitting! 


CORALUM 2. To Replace Automatic t 4 
mT o . > Clear-Water Sprays ! T 7 
FLAT-PACK C | | ) 
Millions of automatic clear-water sprays 


ALUMIN U M of these five types are now in use. Each 


one can be replaced with Dish-Quik in 


LADDERS in easy ; , seconds. And remember, if you have sink 


fittings in stock that are equipped with 
take-home package , automatic sprays, you can now offer your 


customer a choice of either clear spray 
, . | or Dish-Quik. Simply remove clear spray 
Steps down overhead—steps up profit! Saves ‘. and place in stock (suggested retail $3). 


75% warehouse space, 33% shipping cost’ 


ASSEMBLES IN MINUTES — Pure, extruded, 
heat-tempered aluminum. Moving parts ORDER NOW FROM YOUR REGULAR 


PRE-RIVETED Saf-t-tred rubber feet. Non-skid PLUMBING GOODS JOBBER or write 
steps and top! Shakeproof’Sems and Keps 
used exclusively. 2’, 3’, 4, 5’, 6’, 8’. 10. direct for further information 


See Us at N.H.S., Navy Pier, Booth N-562, or write: . . 
1EG US PAT OFF The Dish-Quik Co. 1700 East 58th Place, Los Angeles 1, Calif 


CORONET ALUMINUM INDUSTRIES CORP. [A division of Modern Faucet Mfg. Co.| 
885 Sheffield Avenue, Brooklyn 7, N. ) g NOTE: Because Dish-Quik is often sold by brass manufacturers 


under their own trade names, you may have it in stock now. It's 
a Dish-Quik, if it has the transparent detergent cup on the handic 
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TO HELP YOU SELL 


refinishing, suggests how to apply 
floor finishes, and step-by-step in- 
structions to obtain proper results. 
Minnesota Mining and Mfg. Co. 

For more data circle No. 85 on postcard, p. 297 





Rosettes Catalog 


Featuring new designs of Ros- 
ettes, a demountable decoration for 
applying to garage door panels, the 
latest edition of the catalog has 
been issued. Literature and com- 
plete description are available upon 
request. Frantz Mfg. Co. 

For more data circle No. 86 on postcard, p. 297 


Rubber Housewares Kit 


Four tested display plans for 
merchandising rubber housewares 
have been issued in a new manual 
for hardware dealers. Displays are 
for use in quick-service selling. 
Wall, island and gondola type dis- 
plays as well as the manufacturers 
new, inexpensive step-up display 
unit for greatly expanding counter 


space are included. The manual 
details dimensions of the various 
displays, location of shelves and 
the fixture accessories necessary 
for installation. Displays described 
include the 4x5-ft gondola type 
fixture which can be quickly adapt- 
ed to carry the complete basic 
Rubbermaid stock assortment by 
adding end shelves and bins. The 
Wooster Rubber Co. 


For more data circle No. 87 on postcard, p. 297 


Saw Horse Promotion 

A fall promotion for the Handy 
Horse 500 folding metal saw horse 
includes a 6-Pak and display. Dis 





CASH IN ON THE 


"DO IT “™ YOURSELF" 
ek) TREND 


“ROGERS GLUE is the 
Home Craftsman’s Best 


Friend . - - 


ROGERS GLUE provides the Home Craftsman with gorilla grip 
. and a Clear—Uniform— 
Odorless Glue that means better projects, that are stronger, 
easier to finish with stain, shellac, varnish or paint. 


—a ton of strength in every drop. . 


FOR YOU: 





Glueky says: 


and YOURS" 


play is designed so that it requires 
minimum space, since it can be 
mounted either on top of horse or 
between the channel and legs. Fed- 
eral Hardware Products. 


For more data circle No. 88 on postcard, p. 297 


Mattress Brochure 


An illustrated catalog-brochure, 
describing the Style Line of crib 
mattresses, youth mattresses and 
nursery accessories, provides speci- 
fications and ordering information. 
Price information is listed sepa- 
rately so that retailers can sell di- 
rectly from the brochure. Publi- 
cation features high chair pads, 
bumper pads, play yard pads, bas- 
sinette liners, hinged carriage pads 
and other accessories for tie-in 
sales with juvenile furniture, baby 
carriages and strollers. O. W. Sie- 
bert Co. 


For more data circle No. 89 on postcard, p. 297 


Winter Sports Catalog 


Featuring a complete line of foot- 
ball, basketball and boxing equip- 
ment, in addition to sport sets, a 
new 20-page catalog includes a 


(elle HOUSEHOLD HARDWARE 
sine 1872 





National Advertising in outstanding publica- 
tions like, "POPULAR MECHANICS, POP- 
ULAR SCIENCE, POPULAR HOMECRAFT, 
SCIENCE AND MECHANICS, SCIENCE 
ILLUSTRATED and HOME CRAFTSMAN 
informs customers and prospects that 
ROGERS, the best liquid fish glue, is 


available at your store. 


Protect your customers—Protect yourself— 
Stock up on Rogers Glue. See your jobber 
today, or if he is unable to supply you 
with Rogers Glue, write us immediately. 


ROGERS 


ISINGLASS & GLUE CO. 
GLOUCESTER, MASS. 














Steady Sales to Satisfied Gutomers 


» YEAR IN AND YEAR Our / 


3,885 Ibs. and over Shearing 


Strength per Square Inch E.H. TATE CO., 251 Causeway St., Boston, Mass. 
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DISPLAYS 
Bring You 


PROFITS 


No. 1275 
DISPLAY 


featuring 


COOPER 
THERMOMETERS 


for Indoors, 

Outdoors, 
for Cooking and 
Preparing Food 


1854” wide by 1542” high 


A Complete Household Thermometer Department 
HERE'S A SUGGESTED ASSORTMENT 


Dealers make their full 40% profit on this assortment! 


Suggested Retail Price 
. 52 Outdoor Thermometers $1.75 
. 53 Outdoor Thermometers 1.00 
. 130 Tea Pot Room Thermometers 1.00 
. 99C Capri Room Thermometers 1.56 
. 24 Oven Thermometers ‘ 
. 25 Refrigerator Thermometers 
. 100 Roast Meat Thermometers 
. 22 Candy-Jelly-Deep Fat Thermometers 


NWA ewe dw 


No. 1275 Display NO CHARGE 


Ne. 1275 Display is made of h pressed wood finished in light 
gray hammertone lacquer with bright red and white decorations. The 
sturdy wood easel is already built in place. Just stand it up and it 
Starts selling! 








No. 1500 
DISPLAY 


featuring 


Popular Copper 


Designed so you con cash 
in on the craze for copper 
in home decoration, this 
promotion consists of 12 
fast selling thermometers 
and a new display that 
opens to show a splendid 
assortment of modern 
household thermometers in 
copper finish. 


Dealers make their full 40% profit on this promotion! 
HERE'S WHAT YOU GET 
Suggested Retail Price 


. 21C Skillet Thermometers, copper finish $1.00 $3.00 

. 130 Tee Pot Thermomet ish ‘on 
1. 

. hermometer, 1. 

. 958 Shoron Thermometer, brass finish 1. 


17” high by 9%” wide 


3. 
3. 
3. 
1. 
1. 
5. 


1 
No. 1500 Display NO CHARGE 


ORDER TODAY FROM YOUR JOBBER 





THE COOPER THERMOMETER COMPANY 
PEQUABUCK, CONN 
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43% DEALER PROFIT 


ON ANDREWS 
NEW “PACKAGE DEAL” 





Pes: _ 
AMO ERRE fontaine, 


—_— ~~. 


ap eae Se cl 


LAID-IN DELIVERY 


FUTURE ORDERS on either of the Andrews’ two 
package plans will give you 43% dealer profit... PLUS 
Laid-In Delivery between January Ist and April Ist. 
Take advantage of this offer to stock the “Original 2- 
Tube Sprinkler.” Package inciudes: sprinklers, reels, 
vortex, maintenance kit, extra end clips and couplings. 
Write for full details and include name of your jobber. 


Prove Andrews’ Superiority 
MAKE THIS SIAMESE COUPLING TEST: 


To one leg of a Siamese Coupling attach an i 
Andrews 2-Tube Sprinkler, to the other any Visit Us 
multiple-tube sprinkler on the market. Turn in Booth 
on the water slowly. NOTE how the Andrews 5-394 
Sprinkler operates perfectly at all pressures, 
low, medium and high giving complete cover- NATIONAL 
age. Also notice the superior flexibility of HARDWARE 
Andrews, the ease of handling and above all SHOW 
he even distribution of water without waste 
i run-off. Retail Price: 20'—$2.50, 30°'—$3.50, October 17- 
40'—$4.00, 50'—S$4.75, 100°—S$8.75. 18-19-20-21 
FULLY GUARANTEED 


OTHER ANDREWS PRODUCTS 
VORTEX 
FERTILIZER ANDREWS REEL 
APPLICATOR Mokes it easy to wind 


- 4) ; ; 
~ 7 
\e j Even opplicetion of y ond store your An 
\ " ’ 
ly lt woter soluble drews Sorintier in @ 
s > 
NN evi ers ; * motter of seconc 
” i «* oe 


, 3 6," Reel... 


“oe 
iO,” Reel... 


™~ . % 
‘ 
> 


Andrews PATCH-KIT for reparr of most viny! plostic items 30¢ paochoge 


4621 BEAVERTON-HILLSDALE HIGHWAY 
PORTLAND 19, OREGON 


Copyright 1955, A. M. Andrews Co 





Spray Paint Containers 
Trial size and king size contain- 
ers are offered for a new line of 
spray paint which is quick-drying 
and self-spraying. Large can is 
15 oz and features a detachabie 
plastic spray valve which operates 
King-size Kerpro. spray 





= 7 Ter pe | aa’ 
(mw b 3 ugk Es ? 
ae Size Big ; 
7 ; ae easily. 





low walls, while the other fasten- 

ers are used on soft or brittle walls. 

Each package has a wrench for in- 
poeets Santbanse stallation. Rocket Devices Corp. 


& witete 
For more data circle No. $1 on postcard, p. 29 


confidential price list for dealers. 

The 1955 fall and winter catalog Kitchen Color Strips 

is now being distributed Draper- To enable salesmen to demon- 

Maynard Co. strate kitchen cabinet color fin- 

For more data circle No. 90 on postcard, p. 297 ishes. a pocket-size case contains 
four 6x1 in. strips of steel in star 


. 

Wall Fastener Displays . o 
: white, meridian blue, dawn yellow 
Packaged in transparent plastic 
and sunset copper. Strips are ‘Re 

blisters and mounted on instruc- ) ) ton in a large 

fastened to one end of case and fan : ' 1 
prices are 98¢ and $1.79. 


Wallgrip and Neo-Grip d 
erip eb out for demonstrations which show 1K C) eng" 
: . J « err iemicais, i7tc. 
finishes. Mullins 
For more data circle No. 93 on postcard, p. 


paint is packaged six cans to a car- 
range of colors. List 
Robert 


tion cards, 
wall fasteners are available to deal- 
actual cabinet 

ers for promoting impulse sales. Mfg. Corp 
) (Resume reading on page 14) 


Wallgrips fasten fixtures _ 


to hol- For more data circle No. 92 on postcard, p. 2° 
Here's the p- Tackle = for / : aan ; 
$.T’S ea CAREFULLY! 
Labor and materials 


/ are expensive and 
depend on the glue! 


Don't take chances with 
your customers 


Is Always Dependable ! 
Easiest to work with under all circum- 
stances — QUICK HOLDING, LIGHT 
CLAMPING, PERMANENT! 


The BEST Qual — 
e va ay GLUE, 


You asked for it... «a tackle box you con sell that will hold 

all an angler's geor. Mokes selling up to a bigger box a snap! The BEST Packaged Line! 

The ‘“Tacklemaster” includes six partitioned trays with roomy Tubes, Squeeze Bottles, 
Jars and Pails. 


bottom for bulkier tockle. Lightweight aluminum construction, 
double plated bross hardwore. . 

BUSH YOUR ORDER FOR The Most ATTRACTIVE Display! 
See the KK-1 Assortment Kit. 


THE My Buddy TACKLEMASTER NOW! ° | 
| | FAIRLY PRICED © FULL DISCOUNT 
JOBBER DISTRIBUTED 


Write, Wire or Phone for Specifications and Prices J | 
| ae | Mere Withold Glue is sold through Jobbe 

FALLS CITY DIVISION : andl esis Gam ei aber Cine Sined 

STRATTON & TERSTEGGE CO., INC.., Ask for samples, literature and Jobber or Agent 
ACORN ADHESIVES CO., INC. 

P. O. BOX 1859, LOUISVILLE, KY. oS gay egy fie sage Sy oN 
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The last word in Cyrinkling 
Dlpasurt 


BENJAMIN: garden 


hose 





right side 


view 


Just puta 
Benjamin Garden Hose 
Reel where your customers 
can see it... they buy. ..and you'll profit! 


° 


Cina child's play! 


dwios 
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Unique .. . has exclusive features not available 
elsewhere. Here are some advantages: 


¢ 


e 


1. Available with Stake, Wall or Cart mounting. 


; 
+ 


avg 


, 


2. Non-disconnect feature permits hose to be 
connected while reel is turned. 


7 
ée 


3. Large Capacity holds more than 100 ft. 
YY” hose. 


w 


4. Light Weight—Sturdy. Can be carried 
or rolled. 


£ 


a 


5. Attractive. Grass green color 
enhances appearance of garden. 


Hose Ree! Cort : ‘ ) 
Model 8000-HR 6. Useful as fire protection for 


$10.95 — \ess Ree! service stations, industry, etc. 


@1p sdupy yonsy pun sdipy uu0y 
Meu SIs SAQUIOISND ANA [aS 04 


‘sesnjoay Buyjes Buipunysyno asayy NoA 
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See these popular Reels 
at the National Hardware 
Show — Booth $-315. 


Woll Mounted Ree! 
Mode!i 4000-WM 


Stake Mounted Ree! 
Model 4000-R8] 


mi each $9.95 


* 
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$9.95 
BENJAMIN REEL PRODUCTS, INC. 


10720 Broadway + Cleveland 25, Ohio 


Distributed in Canada by General Dry Batteries of Canada, Lid. 
228 St. Helen's Ave. * Terento 4, Ont. 
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H. A. Lynes Is Made Vice-President Of 
Marshall-Wells; Twiss Heads Zenith Co. 


H. A. Lynes has been 
named vice-president of 
Marshall-Wells Co., whole- 
saler of Duluth, Minn. He 
was formerly manager of 
the firm’s Duluth branch. 


H. A. LYNES 


M. R. Twiss, formerly 
vice-president of Zenith Ma- 


W. J. Cowgill Honored 
For 50 Years Service 


W. J. “Bill” Cowgill, a 
traveling salesman for 655 
years for Oklahoma Hard- 
ware Co., wholesaler of Ok- 
lahoma City, Okla., was hon- 
ored recently at a dinner 
marking the 50th anniver- 


WwW. J. COWGILL 


sary of his service with the 
company and his retirement 
on Nov. 1. 

Mr. Cowgill, the dean of 


348 


chine Co., a subsidiary of 
Marshall-Wells, has been 
made president of this wash- 
ing machine and parts man- 
ufacturing firm. He was also 
made a director of Marshall- 
Wells. 

In announcing the ap- 
pointments, H. J. Sobiloff, 
chairman of the board and 
acting president of Marshall- 
Wells, said that both new 
assignments were in line 
with the company’s stepped- 
up store franchising pro- 
gram. More than 700 deal- 
ers are now participating in 
the company’s merchandis- 
ing plan, Mr. Sobiloff said. 

Mr. Lynes joined M-W in 
1950. Previously he had 
been associated with Cen- 
tral Soya Co. and with 
NRHA. Mr. Twiss has been 
with M-W since 1915. 





ee 


the company’s sales force, 
was hired in 1905 by S. E. 
Clarkson, founder of Okla- 
homa Hardware. 

The dinner was attended 
by 300 persons who paid trib- 
ute to Mr. Cowgill. The com- 
pany presented him with a 
diamond studded 50-year pin. 
Many other gifts were pre- 
sented to him by his associ- 
ates in Oklahoma Hardware. 

In making the presenta- 
tion to Mr. Cowgill, Gene 
Smith, president of Okla- 
homa Hardware, pointed out 
that only an alert mind, en- 
dowed with a cheerful ag- 
gressive attitude and a sense 
of fair play, have enabled Mr. 
Cowgill to remain in the top 
bracket of the company’s 
sales force for 50 years. 

“We in Oklahoma Hard- 
ware feel a deep sense of 
pride in having had the priv- 
ilewe of being associated with 
Bill Cowgill.” Mr. Smith said. 

Charles T. Evans, of the 
executive staff of Arkansas 
Power & Light Co., spoke. 


Johnson Opens Second 
Self Service Hardware 


Johnson Hardware, Sioux 
Falls, S. D., has opened its 
second self service store at 
the Park Ridge Shopping 
Center. 

The new store, and the 
original Minnesota Ave. 
store combined efforts for 
three “Grand Opening Days 
Sellebration” of especially 
priced goods and national 
brand demonstrations. 

Johnson has been a self 
service store for three years. 
For 26 years previously it 
had been a clerk-service 
operation. 


Water Pump Mfrs. 
Plan Program for 1956 


Promotional plans for the 
1956 National Water Sys- 
tems Month, May, will be 
outlined at the 23rd annual 
meeting of the National As- 
sociation of Domestic & 
Farm Pump Manufacturers 
Oct. 6 and 7 at the Sherman 
Hotel, Chicago. 

The opening session, Oct. 
6, will be devoted to meet- 
ings of the association’s va- 
rious planning committees. 
That afternoon members of 


the water systems industry, 
representatives of private 
power companies and REA, 
allied and related industries 
representatives and business 
and farm papers will be 
given an outline of the 1956 
National Water Systems 
Month campaign. 

Guest speaker at the Oct. 
7 morning meeting will be 
Henry Porter, director of 
sales training, Standard Oi! 
Co. of Indiana. The new 
U. S. Department of Agri- 
culture sound slide film en- 
titled, Planning the Farm 
Water Supply will have its 
premiere showing at that 
session. 


Pennsylvania Banker 


Heads Palmer Tool 

W. E. Barrow, Franklin, 
Pa., banker, has been elected 
president of the Palmer Tool 
& Forging Co., Meadville. 
Pa., formerly the 
(Welloct) Tool Corp. 

Mr. announced 
that production be 
stepped up. George L. Roth, 
president of White-Roth Ma- 
ehine Co., Lorain, Ohio, was 
elected vice-president. The 
treasurer is L. T. Houghton, 
president, Erie Lumber Co. 


Palmer 


Jarrow 
*7 


will 


Reports on Trade and Economic Suabjects 
Will Highlight Atlantic City Convention 


A program of unusual in- 
terest, covering trade prob- 
lems and national economic 
subjects, has been arranged 
for the Atlantic City Hard- 
ware Convention on Oct. 23 
to 26. 

The convention is spon- 
sored jointly by the National 
Wholesaler Hardware Assn., 
the National Assn. of Sheet 
Metal Distributors and the 
American Hardware Manu- 
facturers Assn. 

In addition to the regular 
business sessions, a Confer- 
ence Booth program is 
scheduled for Oct. 24 and 25, 


HARDWARE 


from 2 to 5 P.M. Every 
available booth in the At- 
lantic City auditorium will 
be used for conference pur- 
poses. 

Registration will begin on 
Saturday, Oct. 22. The con- 
vention will officially open 
on Sunday evening with a 
Presidents’ Reception for all 
guests at the Claridge Hotel. 
The reception will be from 
5 to 7 P.M. 

The Central States Hard- 
ware Club’s annual dinner 
party will be held Sunday 
from 7 P.M. at the Tray- 

(Continued on page 355) 
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Hibbard Plans Third 
Dealer Convention 
Hibbard, 
lett & Co.., 
third annual 
convention 


Spencer, Bart- 
Evanston, IIl., 
merchandise 
of Auburn and 
True Value Associate Deal- 
ers will be held Jan. 15 
through 18. Jan. 15 is desig- 
nated for advance registra- 
tion and open house. Meet- 
ings will start on Jan. 16. 
More than 40,000 sq ft of 
Hibbard’s warehouse will be 
used as an exhibit area for 


some 300 manufacturers. 
Plans to give the associate 
dealers a complete buying 
program are being formu- 


lated. 


New York Store Triples 
Space in Expansion 
The Longacre Hardware 
and Electric Co., New York, 
N. Y., has undergone com- 
plete modernization. 
Basement stock space and 


floor selling area have been 
increased 300 percent. 


All fixtures, islands and 
displays are new. The job 
was completed in mid-Sep- 
tember. 


Shields & Brother 
Plan Show Nov. 1-3 


Shields & Brother, whole- 
salers of Philadelphia, Pa., 
will hold their annual! dealer 
hardware show Nov. 1 to 3. 

It will be held at the firm’s 


warehouse, 121-123 Market 
St., Philadelphia. Some 50 
manufacturers will exhibit. 


©. A. Sutton Names 
Bross Vice-President 


Albert S. Bross has been 
appointed vice-president in 
charge of sales by the O. A. 
Sutton Corp., Wichita, Kan. 

He was vice-president and 
general sales manager, 
Landers, Frary, and Clark, 
New Britain, Conn. 


E. J. Marray Will Head New Member Drive 
Of Our Own Hardware Co., Minneapolis 


Elmer J. Murray has been 
retained by Our Own Hard- 
Co., dealer-owned 
wholesaler of Minneapolis, 


ware 





ELMER J. MURRAY 


Minn., to head a new member 
drive by the company. 


Mr. Murray was for many 
years vice-president and Too! 
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Div. sales manager of Peck, 
Stow & Wilcox Co., South- 
ington, Conn. More recently 
he was sales manager of the 
hardware division of Bigelow 
& Dowse Co., wholesaler of 
,oston, Mass. 

Mr. Murray began his new 
assignment Sept. 1 and will 
make his headquarters in 
Minneapolis. 

S. P. Duffy, president and 
general manager of Our Own, 
in announcing the appoint- 
ment, said that Mr. Mur- 
ray would head the first mem- 
bership drive conducted by 
the firm in 10 years. Al- 
though no organized new 
member drive has been con- 
ducted, Mr. Duffy said that 
98 new members have been 
added since 1945. The dealer- 
owned wholesale firm now 
serves 562 stores in Minne- 


(Continued on page 354) 








100-Year Old Dodge Hardware Sold; 
Other Dealer Moves And Expansion 


River Falls, Wis.—The 100 
year-old Dodge Hardware 
has been purchased from Ev. 
Dodge by Tom Alton, of 
Prairie Farm, Wis. Mr. Al- 
ton sold his Prairie Farm 
hardware store while making 
this purchase. 


Colo.—Slavens 
hardware has been expanded 
with a 40x50-ft masonry and 
stone addition. Dale Slavens, 


Cortez, 


the owner, will lease the 
Walter H. Allen Co. 
Annual Meeting 

The largest sales and 


greatest profits in its history 
were reported at the 21st an- 
nual stockholders’ meeting 
and merchandising show of 
the Walter H. Allen 
Dallas, Tex., dealer-owned 
hardware wholesaler. Held 
Aug. 29 and 30 at the Baker 
hotel, the meeting attracted 
400 dealer-stockholders, their 
wives and manufacturers. 
Many new lines were dis- 
played with more and larger 


Co., 


(Continued on page 352) 


Dealers View Displays 





wing to Albert Campbell for 
floor coverings. 


Wichita, Kan.— Ty Lockett, 
former county sheriff, has 
taken out a charter of incor- 
poration. The name will be 
the Ty Lockett Hardware 
and Sporting Goods Co., Inc., 
with capitalization of $50,000 
authorized. 


De Kalb, Ill.— The H. A. 
Beacham hardware store 
was purchased by R. J. 


Steele and Roger Gustafson 
recently. Mr. Beacham re- 
tired after 31 years in hard- 
ware. The business is called 
Gustafson and Steele Hard- 
ware Co. 


Ohio The 
Pickering Hardware Co. has 
purchased the adjoining five- 
story building. Expanded 
selling area is planned after 
improvements. 


Cincinnati. 


Kewaunee, Wis. Maurice 
Van Engel, Manitowac, Wis. 


has purchased the Zoerb 
Hardware store. The store 
has been re-named Van 


Engel Hardware. 


(Continued on page 358) 
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Lusk Heads Hardware Golf Association; 
McCallough Captures Golf Championship 


Dietz Lusk, of Henry Diss- 
ton & Sons Inc., Kansas City, 
Mo., was elected president 
of the Hardware Golf Asso- 
ciation at its 29th annual 
meeting this month in Colo- 
rado Springs, Colo., succeed- 
ing Wayne L. Garvin, of 
Cutler Hardware Co., Water- 
loo, lowa. 

R. W. Harper, 
McIntire Co., Ottumwa, lowa, 
was elected vice-president. 
W. J. Shaw, Prairie Village, 
Kansas, was re-elected secre- 
tary-treasurer. 

Directors elected are, dis- 
tributors: Ray 8B. Jones, 
Blish Mize & Silliman; Al- 
bert E. Cox, Janney-Semple- 
Hill Co.; and Samuel L. 
Sawyer, Richards & Conover 
Hardware Co. Manufac- 
turers, Steve G. Burritt, 
Starline, Inc.; Rol B. Plumb, 
Kueffel & Esser Co.; and 
Wm. F. Symonds, W. D. 
Allen Mfg. Co. 

pe registration was a rec- 
ord 257 out of 300 members, 
and 184 participated in 12 
flights of the golf tourna- 
ment. The 30th annual tour- 
nament will be held at the 
French Lick Hotel, French 
Lick, Ind., June 19 to 23. 

The championship flight of 
the golf tournament was won 
by Bill McCullough, Nichoi- 
son File Co. Winner of the 
Richard A. Sundvahl flight 
was Judd Ringer, Foley Mfg. 
Co. 

Winners of other flights, in 
the order of flight class, were 
Wilbur Higgins, Starline, 
Inc., D. V. Williams, Mar- 


Harper & 


Hardware Golf Association 


shalltown Trowel Co.; H. S. 
Karle, North Wayne Too! 
Co.; Arlo Anderson, Haw 
Hardware Co.; Ray Samuel- 
son, Greenlee Tool Co.; Rich- 
ard C. Anspacher, Hanover, 
Pa.; Pat Gibbons, Kansas 
City, Mo.; William Wyeth, 
Wyeth Co.; Gene Smith, 
Oklahoma Hardware Co.; and 
Richard Moore, Cusack & 
Harmon. 

Runners up were Roy Wil- 
loughby, National Hardware 
& Supply Co., championship: 
William Schrade, Clemson 
Bros. Inc., Sundvah! flight. 

Runner up flight winners 
were Richard Joyce, Henkle 
& Joyce Hardware Co.; 
George T. Morse, Jr., Peden 
Iron & Steel Co.; Steve Bur- 
ritt, Starline, Inc.; E. W. 
Swartwout, Hardware Paint 
Trades Div.; A. J. Strand- 
qguist, National Lock Co.; 
Jack Gale, Newman Mfg. Co.: 
Stanley Jackes, Jackes-Evans 
Mfg. Co.; George Wharton, 
O. Ames Co.; Al Fehsenfeld, 
Black & Decker; and R. E. 
Miller, Star Mfg. Co. 

Consolation winners were 
E. D. Imboden, St. Louis, Mo., 
championship, and John 
Jewett, Gary Screw & Bolt 
Div., Sundvahl flight. 


Sharon Hardware Elects 
H. C. Pearce President 


Harry C. Pearce is elected 
president of Sharon Hard- 
ware Manufacturing Co., 
Sharon, Pa. He succeeds R. 
William Carr, who died on 
July 22, 1955. 


News of the Trade —— 


Salt Lake Hardware 
Names New Buyers 


Richard K,. Gamblin Jr. has 
been appointed department 
manager and buyer of the 
automotive and sporting 
goods departments of Salt 


RICHARD K. GAMBLIN, JR. 


STEWART CAIN 
Lake Hardware Co., whole- 
saler of Salt Lake City, Utah 
He succeeds Charles G. Che- 
ney who recently resigned. 
Mr. Gamblin has been with 
the company for more than 
21 years and has been assist- 
ant buyer in the two depart- 
ments for the past 12 years. 


Other appointments §  an- 
nounced by Howard W. Price, 
vice-president and general 
manager of the company, in- 
clude Stewart Cain who has 


" 
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CLEM STARLIN 


been named buyer of fishing 
tackle, and Clem _ Starlin, 
who will assist Mr. Gamblin 
in the automotive department. 
cut lines 


John Badal Joins 
Vital Products Mfg. 


Vital Products Mfg. Co., 
Cleveland, Ohio, has _  ap- 
pointed John J. Badal as 
vice-president of advertising 
and sales. 

Mr. Badal has been with 
the Master Waxer Corp., 
Cleveland, as sales manager 


Ray-O-Vac Appoints 
Merchandising Manager 


A. M. Anderson has 
promoted to 


been 
merchandising 
manager by the Ray-O-Vac 
Co., Madison, Wis. 
Mr. Anderson, 
formerly product 
ment manager, started at 
Ray-O-Vace in 1944. 


who was 
develop- 





members enjoyed this year's meeting through the work of these officials and members. In 


photo at left, seated at the left is Wayne L. Garvin, outgoing president, 
Harper, incoming vice-president, B. E. Ericsson, trophy committee, 
Buskirk, A. B. Fellows, John Stodder and A. J. Dolliver. 


dent; Frank Koch, chairman of the prizes committee; 


cc i ‘ x rd 


kg i <) 


with Dietz Lusk, incoming president, R. W. 
on right. Standing, left to right, are E. J. Van 
In photo at right, left to right, W. L. Hochschild, past presi- 
W. J. Shaw, secretary-treasurer; and Wayne L. Garvin. 
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You've got a whale of a lot of 


SALESPOWER scales yout Thumb 
with | 
LINE 


GUARANTEED - QUALITY FLEXIBLE PLASTIC PIPE 
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YOU COMMAND 


the strongest backing 

in the plastic pipe business 

from the day you become a 

CRESLINE distributor or dealer. 

Never a qualm about product quality — 

not when you sell CRESLINE! It’s made of 100% 
virgin materials, with every single coil pressure 
tested, every single foot measured and marked 

(and every 10-foot length as well). No doubt about 
deliveries either — because every order you place 
for CRESLINE plastic pipe is on its way within 24 
hours! Add the fact that CRESLINE is backed by a 
written guarantee, and it’s easy to see why you've 
“sot it made”... when you make the CRESLINE list 
your one pipe-buying guide! 

Write for the profitable proof nov. 


MADE TO SPECIFICATIONS OF THE THERMOPLASTIC PIPE 
DIVISION OF THE SOCIETY OF THE PLASTICS INDUSTRY 


CRESCENT PLASTICS, INC. 
Dept. A-5, 955 Diamond Ave. °* Evansville 7, Ind. 
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WEEKEND PAINTERS 
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VELVET 


Gold Bond Velvet is the snowballing favorite of 
America’s millions of weekend painters. It's the eas- 
1est-going latex-base paint of them all. Hundreds of 
Velvet dealers tell us —" People come back for more!” 
Velvet dries to the touch in minutes. Gives a 
rich, velvety surface that no other paint can match. 
Equipment cleans off in plain tap water. Tell your 
do-it-yourself customers about Velvet. They'll buy 
and buy again! For complete facts about the high 
profit, high turnover Gold Bond paint line, call 
your Gold Bond representative now...Of write... 


NATIONAL GYPSUM COMPANY e« BUFFALO 2, N.Y. 


a89ea9oo 


Velvet Latex Color Masonry Wall Sunflex 
Wall Paint Texture Texture Paints Primer Wall Paint 


Paint better with 


Gold Bond | 








MORE AND MORE DEALERS 
ARE FINDING OUT THAT 












































1. DEPENDABLE QUALITY 
2. GENEROUS MARKUPS 
3. REASONABLE RETAIL PRICES 
4. STRONG NATIONAL ADVERTISING 


Quality famous for over a century keeps 
customers coming back for other Tree 
Brand items. Add BOKER’S generous mark- 
ups, reasonable retail prices and strong 
SATURDAY EVENING POST ads and you 
have sure profits! Talk to your jobber today 
about Tree Brand! 






















































































































EASY “PINKER 
SHEARS 
Removable hollo 


















ground pre 


cision steel bilad&, Duraiumi- 
num handies. Lahtweight, 
comfort-designed; Beli the mo- 
ment customers pi@k them up. 






































“SUBURBAN” TABLEWARE SET 


Handsome, practical 24-piece Tableware 
set. Genuine Pakkawood handies, stain and 
Choice of box or plastic 
slight difference in price. 





























burn resistant 
Carrying Case; 

















STEAM SET 
An item women go for 
wants. Handsome to 00 
razor sharp, holiow-groun 































CARVING SETS 


SeU quickly because they look 
their quality! Highest quality 
steel. Genuine stag handies 
curved to fit the hand. 







POCKET KNIVES 


Seli them ong®, and you'l! never 
carry another brand! Fine stee! 
and fine iodks in patterns to M 
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SCISSORS —/ 
rae Pd 


Mf sell on sight — at 
Ee. od profit! Wide variety 
of sizes. Quality al! the way. 


ROKER 
TREE GID BRAND 
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ALSO BOKER 
SNIPS. WREN 


CATALOG ON acavesr. 
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Recogn ized 
value 
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H. BOKER & CO., INC. 
Established 1837 


101 Duene S$. 


New York 7, N.Y. 


— News of the Trade 


Belknap Acquires Additional Warehouse 
Space; Now Has 46 Acres of Floor Space 


Belknap Hardware & Mfg. 
Co., wholesaler of Louisville, 
Ky., has purchased two large 
warehouse properties. 

They include the Louis- 
ville Public Warehouse’s 
headquarters property at the 
northwest corner of Brook 
and Main, and another ware- 
house at the northwest cor- 
ner of Brook and Washing- 
ton. Both properties adjoin 
present Belknap holdings. 

These properties were pur- 
chased, according to Allen 
Gage, vice-president and 
general manager of Belknap, 
to provide more and better 
dock facilities for Belknap 


Proto Tools Sets Up 
Seven Sales Regions 


Proto Tools, Los Angeles, 


Calif., has consolidated 15 
sales zones into 7 regions. 
Regional headquarters and 
regional sales managers are: 

Los Angeles, H. W. Oect- 
jen; Dallas R. C. Ricke; At- 
lanta, W. H. Ricke; New 
York, S. W. Manning; Pitts- 
burgh, J. S. Schrenker; De- 
troit, H. E. Kretchmer: Chi- 
cago, J. H. Perry. 
Allen Meeting 

(Continued from page 349) 


orders than at any previous 
show of the organization. A 
new rotogravure dealer cata- 
log was shown. Walter H. 
Allen, president of the com- 
pany, reported that August, 


and customer trucks, and to 
provide more storage space 
and eliminate crowded con- 
ditions that have existed 
since World War II. 

One of the new buildings 
adjoins Belknap on the East. 
Ramps will be built from the 


Belknap warehouse to the 
new warehouses. 
The second building wil! 


be torn down to make more 
space for customer parking. 
All the new facilities will be 
in operation by Jan. 1 

In the past 10 years Bel- 
knap has added nine acres 
of floor space to its opera- 
tion. There are now 46 acres 
of floor space in the plant. 





1955, the first month of the 
fiscal year, awe da sales 
increase of 25 per cent over 
the same month in 1955. He 
also reported that since 


26.400 Sq 
company's 


completion of the 
ft addition to the 


warehouse, inventories had 
been increased 30 per cent 
with plans for greater in- 
crease for the fall. 


Arthur E. Smith, 
mist and Vice-president of a 
Dallas bank, urged dealers, 
manufacturers and guests to 
prepare for continuation of 
an increase in sales volume. 


econo- 


Clarke Subsidiary 


Clarke Sanding 
Co., Ltd., a new subsidiary 
of Clarke Sanding Machine 
Muskegon, Mich.., 
leased a plant at 21 Advance 
Road, Toronto 18, Ontario. 


Machine 


Co.. has 


Johnston Lawn Mower Shows New Models 


>a 
* . 





District sales managers and executives of Johnston Lawn 
Mower Corp., Brookhaven, Miss., at the recent introduc- 


tion of new power mower models at Racine, 


of Jacobsen Mfg. Co., 
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News of the Trade 


Wallpaper Council Announces New Plans 
For Complete Sales Training Education 


A new sales training pro- 
gram will be started in Oc- 
tober by the Wallpaper 
Council of New York. It will 
include the history, manu- 
facture, and merchandising 
of wallpaper. 

Part of the plan is for a 
two-day course for dealer 
salespeople in various re- 
gions of the country. An- 
other part is a series of 10 
week courses to be conducted 
at colleges throughout the 
country. 


Comtois Joins Staff 
Of Pa. Lawn Mower 


David H. Comtois has been 
appointed regional sales man- 
for the Pennsylvania 


ager 


DAVID H. COMTOIS 


Lawn Mower Div., American 
Chain & Cable for the Boston, 
New York, Philadelphia and 
Atlanta districts. His head- 
quarters will be at 230 Park 
Ave., New York, N. Y. 


The first of these courses 
will be at the City College of 
New York, beginning in Oc- 
tober. 

The program is under the 
direction of B. H. Shelton, 
Sherborn, Mass., who con- 
ducted a wallpaper sales 
training program at North- 
eastern University, Boston. 

Interested dealer groups 
may contact Mr. Shelton 
care of the Wallpaper Coun- 
cil, 509 Madison Ave., New 
York 22, N. Y. 


Mr. Comtois was sales man- 
ager for Exact Level & Tool 
Mfg. Co. and formerly sales 
manager of Standard Prod- 
ucts for Corbin Screw Div. 
of American Hardware Corp. 


Springtite Screen 
Appoints President 


The Springtite Screen Mfg. 
Co., Atlanta, has appointed 
new officers. They are: C. M. 
Coogler, president; Charles 
Leftwich, 
H. McElroy, vice-president 
and sales manager; Charles 
Boston, secretary and trea- 
surer, and Roy Peebles, pro 
duction manager. 


McAnally Named 


Don McAnally is appointed 
promotion manager, 
L.O.F. Glass Fibers Co., To- 
ledo, Ohio. He was assistant 
director of public relations. 


sales 


Campbell Chain Representatives Meeting 
<ampBELL CHAIN Company 


District sales representatives, Campbell Chain Co., re- 


cently met at the company s ofhces, York, Pa. 


Campbell, Jr., 


George ] 


and A. A. Hally, sales manager, outlined 


sales plans for 1956. 
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GIVE A“BOKER” BOOST 





BOK 


BOKER tools are as finely made as BOKER 
cutlery. BOKER’s trademark stamped on 
them is a guarantee of quality, workman- 
ship and performance. BOKER tools are 
made of special analysis, chrome vanadium 
steel. They're load-tested, diamond-tested 
for hardness, and accurately machined from 
the time the steel is forged until final pol- 
ishing. In short, they're the kind of tools 
your customers will go for. They look qual- 
ity — They feel quality —They are quality! 


4 . 275¢ 


taht ok 


Ye 


$275C — 7” - 10%” - 


124” sizes 


Heavy duty” Combination Pattern 
Snips 1} cut curves “as well as 
straight lines. Other patterns and 
sizes Biso available. 


£6507 — 10” size 
Patented Groove-Grip, 5 po- 
sition adjustable Plier- 
Wrench—cannot slip. Forged 
ribs and grooves. 


$5332 — 6” agd 7” sizes 

A popular Log@g-Nose Plier witty keen 
side cutter For electricak radio 
and telephoge work. The ali ground 
home tool. 


£5612—6”" - 72" -8%e” sizes 
Heavy duty side cutting . ™ 


Plier widely used by iine- : 
~— 5612 


men and electricians and for 
£5179 — 419” - 5” - 6” - Te” sizes 


aintenance repair work. 
Diagonal cgtting Plier used by tele- 
phone, radjo and electrical workers 
‘“‘Do-it-Youfseives’’ and for generai 
maintenarwe repair. 


-» 


SPECIALIZED 
PLIERS FOR THE 
ELECTRONIC 
MANUFACTURER 


~ 


4” -6" -8" -10"~-12” sizes 
Chrome plated/ finish, special 
alloy stee! thin Wrench. Ex- 
ceptionally swong 


CATALOG ON 
- anqyest 


cs S3? 
BOKER a, 
“Ff . 
git > 


fon ome 8 | od 
matted aP Recognis 
101 Duane $1. value 


New York 7, W.Y. 








BigValue! Big Volume! Big Profit | 


Introducing the New Fast-Selling 


Fine Pocket Knives for 
Every Purse and Purpose 


Here's a sensational new line of pocket knives by one of 
the oldest and largest American cutlery manufacturers 
... knives of quality workmanship with high-carbon steel 


blades, unbreakable handles, solid bolsters and hand- 


sharpened blades. 


FREE/ 


A full assortment of handsome pocket 
knives for every purpose—each priced 
ot an attractive volue-pocked $1.00 
to bring bigger volume and profits 


to you ! 
CAMCO DISPLAY 
CASE No. 56-12 
is yours with ‘2 dozen each of the 
12 top-selling style numbers 
The smart gless-front wood 
cabinet opens at top, can be locked, 
hes storage space at recor. Di- 


mensions: 13%" x 11” x 12”. Plus 
free CAMCO Display Banners and 
Streamers! 


|hardware dealers 


~News of the Trade- 


Magna Tools Develops Time Payment Plan 
To Reach High-Patential Budget Market 


A time payment plan for 
has been 
arranged by Magna Engi- 
neering Corp., Menlo Park, 
Calif., manufacturer of Shop- 
smith and Magna-Line power 
tools for the budget selling 
of power tools 
sories. 

The plan has been worked 
out with Pacific Finance Co. 
which takes over the sales 
contract paper, pays dealers 
the unpaid balance of the 
cash price, and collects di- 
rect from the customers. 

Budget sales can be made 
on terms as low as 10 per- 
cent down, as long as ?4 
months to complete payments, 
at a 10 percent rate with ua 
minimum charge of $7.50. 

Power tool customers fill 
out a credit application and 
instalment contract form at 


and acces- 


Pipe Tool Manufacturers 
Adopt Slogan 


the dealer’s store. This form 
contains a complete descrip- 
tion of the merchandise to be 
financed. 

The dealer 
applicant is 
risk, then sends the papers 
on to the finance company. 
The finance company sets up 
the account and collects the 
unpaid balance. 

“The Tool-Time-Plan was 
conceived to merchandise 
power tools, not money, and 
the potential market which it 
enables the dealer to tap is 
virtually without limit,” ex 
Robert Chambers, 
president of Magna. 


if the 
credit 


decides 
a good 


plains 


‘We expect to find many of 
our customers in the group 
that formerly could only 
dream of own work- 
shops.” 


their 


meetings. He has spent 35 


years in the hardware trade. 


Retail Value of Knives 


-.. $72.00 


en : 
oz | The Pipe Tool Manufac- he became well known at 
| turers Institute adopted the both the wholesale and retail 


| While associated with Pexto, 
43.20 


YOU PAY ONLY 


Disp 


lay Case Free) 


Your 40% Profit. 


SHOW and GROW with CAMCO 


- ~* 


#511 — PONY JACK KNIFE 
solid plastag handle 
(#512 im maize pyroxylin) 


Open Stock Pocket Knives! 


#571 — SLIM SENATOR PEN 
KNIFE 
solid plastag handle 





a 


#521— SMALL PONY JACK 
red tinsel handle 
($522 in solid nu-pear!) 


_ 


#551—HEAVY DUTY BARLOW 
KNIFE 
solid black rogersboord 
handle 





$450— ALL-PURPOSE CAMP 
KNIFE 
solid plastag handle 





je, 
#7-11—ANGLER’S FISH KNIFE 
cafid plestan headle 








For full details on this 
fast - selling, full - profit 
line, write today—Dept. HA-1. 


Madeia U.S.A. by 


CAMILLUS 
CUTLERY 





See the Complete Camco 
N.266A of * 
Show in Chicago. 


line of Booth 
he Nationa! Hordwore 


COMPANY 


CAMILLUS,N.Y. 


Out OF THe CLOTST aee Laectst 
Mawel ecrwene) OF Serwe’ @ amtewes 








|slogan “Threaded Pipe—It’s 
Tight — It’s Best — Costs 


Less” at a recent meeting 
in Cleveland, Ohio, for use 


by industry members in na- 
| tional advertising. 


_Member Drive 


that 
'cently added several! 


| physical 
accommodate 


(Continued from page 349) 


sota, Wisconsin, Iowa, North 
and South Dakota, Montana 
and part of Wyoming. 

Mr. Duffy also commented 
the company has re- 
impor- 
lines and has im- 
its efficiency and 
setup in order to 
new members. 
“Our Own Hardware,” Mr. 


tant new 
proved 


| Duffy said, “is regarded as a 


| pioneer 
| dealer-owned 


and model among 


hardware 


|groups. Its setup is perhaps 


the most imitated in the field. 
I see a firm basis for growth 
and vitality in an era of un- 
precedented building and op- 


| portunity for the hardware 


| trade. 


Mr. Murray has in the past 


traveled extensively in Our 


'Own territory and has ap- 


|peared frequently 


as a 
speaker at Our Own dealer 


HARDWARE 


level in every state. He has 
had a prominent part in 
many pioneering develop- 
ments in displaying, packag- 
ing and selling hand tools. 


Weatherstrip Maker 
Expands Operations 


National Metal 
Co., Pittsburgh, Pa., manu- 
facturer of metal weather- 
strippings and moldings, has 
purchased Porcelain Metal 
Products Co., Carnegie, Pa., 
and will operate it as a 
wholly-owned subsidiary. 
John R. Sweeney, with the 
Porcelain organization in an 
executive capacity for the 
past five years, has been 
elected vice-president in 
charge of sales for the com- 
pany. Other officers of the 
subsidiary are E. M. Roden- 
baugh, president; W. B. Mc- 
Kinley, secretary, and H. V. 
Horne, treasurer. 


Products 


Murray Corporation 
Acquires Easy Machine 


Murray Corp. of America, 
Detroit, Mich., has acquired 
washing machine assets of 
Easy Washing Machine 
Corp. of Syracuse, N. Y. 
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—~News of the Trade— 
Shakespeare Co. Holds Sales Meeting 





Shakespeare Co. salesmen, manufacturing and sales ex- 
ecutives and production officials recently assembled for 


a week-long sales meeting 


at Kalamazoo, Mich. The 


meeting featured an outing, luncheon gatherings and the 


annual awards banquet. 


Ben Hardesty, Bob Distin, Don 


Hellenga, Don Culp and Harold DeWard headed the list 


of sales prize awardees 


W. J. Harrison, chairman of the 


board, presented the cash awards, and Henry Shakes- 

peare presented 25-year service watches to John Rankin 

who covers Kentucky, part of Ohio and Indiana, and to 
Ven Gaddis who travels the New England territory. 


Atlantic City 


(Continued from page 348) 


more Hotel Ballroom. 

A joint session will be 
held at 9 P.M. Monday eve 
ning, when Dr. Kenneth Mce- 
Farland, educational consul- 
tant and lecturer of General 
Motors Corp speak 
This will be followed by an 
informal dance 

The National Wholesale 
Hardware Assn. has planned 


1? 


Wii 


a number of sessions that 
will cover many of today’s 
important trade problems. 
At these meetings will be 
talks on “How can the re- 
tailer compete with the 


supermarkets, auctions, 
etc.?”, a panel on warehouse 
operations, a of 
trends in wholesalers’ oper- 
ating talks on “How 
manufacturers can help 
duce wholesalers’ 
expenses,” and “How unit 
pricing would increase effi- 
ciency and reduce overhead.” 

Panels will cover the new 
IRHA Budget Plan and aiso 
savings that can be effected 


discussion 


costs. 
re- 
operating 


through new office machin- 
ery 

The National Assn. of 
Sheet Meta! Distributors 
will have sessions on Mon- 
day and Tuesday. The ses- 
sions will include talks on: 
Are cut-to-length and _ slit- 


ting services important and 
profitable to the distribu- 
tor; What can done to 
improve net profit; What 
progress is being made in 
reducing white rust on gal- 
vanized sheets; What steps 
can be taken to reduce office 
overhead, and what 


be 


new 

merchandising plans have 
proved effective? 

The Tuesday session will 

include a discussion of the 

outlook for residential and 


Chicago train notice 


The special train te Atlan- 
tic City from Chicago, spon 
sored by the Central States 
Hardware Club. will leave 
Chicago at 2:45 P.M., 
stead of 3? P.M. aa previously 
reported. The train will 
leave Atlantic City for Chi 
at 5 P.M. 


m- 


cago 


commercial construction, a 
review of the steel picture 
and a discussion of how to 
develop a market. 

The annual entertainment 
program will be held Tues 
day evening in Trimble Hal 
at the Claridge. Informa! 
dancing will follow. 

The Forty and 
breakfast held Mon 
day morning at the Mar'- 

‘Continued on page 356) 
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will be 
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The Top Quality Steel in a 





CAMILLUS Pocket Knife can — 


2ece 





» * — 
. 

.* . 

» . 









ie 


— without damage 
to the blade! 


It's not recommended practice, 
but in capable hands a Camillus 
pocket knife like the “Whittler” 
(style 272 above) can shave the 
threads from a 12-inch carriage 
bolt — without damaging its high- 
carbon, custom-made steel blade. 


Such demonstrable quality features of famous 
Camillus knives have been cutting a choice share of 
the pocket knife business for dealers since 1876. This 
quality product is backed by an aggressive program 
of advertising and free dealer sales aids (displays, 
banners, streamers, newspaper mats, folders and 
catalogs) that really makes Camillus sell... and sell 
at a full 40% profit for you! 


FREE —Modern 12-Piece 

Display Case +55 
Bleached oak veneer panel dis- 
plays 12 knives, each identified 
by number and price, with all 
blades open. Fits into locked 
storage compartment base or 
can be wall or window display. 





—~ CAMILLUS Tepee 
_—| at Booth N-266A | \\ 
_ Nat'l Hardware Show » 


For information - 
write Dept. HA-A * : 


CAMILLUS 


CUTLERY COMPANY 


Camittius, N. ws 


America’s “Most Wanted” Knife—A Product 





of Fine American Craftsmanship Since 1876. 
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Y Atlantic City Bellanca Aircraft Buys 

¢ , (Continued from page 355) Plumbing Wholesaler ; 
: borough and the X-Club The N. O. Nelson Co., St. 
Luncheon will be held Tues- Louis, Mo., has been acquired 

7 day, also at the Marl- by Bellanca Aircraft Corp., , 


ough. New Castle, Del. The pur- 
An extensive program for chase involved $4.85 millions 
the ladies has also been pre- jn cash. 
pared. The highlight of this The purchase includes 20 
program will be a Luncheon branches in nine states, and 
Monday at the Claridge at . subsidiary, Joplin Supply - 
which Richard Harkness, 
well-known NBC commenta- 
tor, will speak. 


TUBULAR LOCK 


Co., Joplin, Mo. 
The Nelson company will 
be operated as a wholly- 
. . owned subsidiary of Bellanca. 
Republic Molding Corp. Leo J. Bachle will remain as 
Republic Molding Corp.., president. There will be no 
Chicago, Ill., manufacturer major changes in manage- 
of plastic housewares, has ment. 


Wax-O-Matic Moves 
To New Plant 


Master Mfg. Co., maker 
of Wax-O-Matic floor waxer 
and other housewares items, 
has completed its new plant 
in Cleveland, with manufac- 
turing area of 20,000 sq. ft. 
The new quarters are at 
9200 Inman Ave. 











NEW YALE 6200 TUBULAR LOCK 


Lockset Screening Co. 
: Triples Floor Space 
R. J. HONEYCHURCH 


Lockset Screening Co., 
YALE HAS THE PRODUCTS named R. J. Honeychurch Canton, Mass., will move to 


director of merchandising. Lowell, Mass., on Oct. 1. 


Mr. Honeychurch has been It will have 30,000 sq ft 
AND THE DISPLAYS household sales manager for plant floor space at the new 


Munising Paper Co. location. 













THAT SELL THEM Lk  Salesmen Go Fishing At Sales Convention 







TUBULAR LOCKSET 
DISPLAYS 


FREE! SEND NOW! 


Write for vaivable booklet. < 
“The Key to Selecting Tubular Locks” y 
THE YALE & TOWNE MFG. CO. 

Lock & Herdweare Div., White Ploins, N. Y. 


} Horrocks-lbbotson Co., Utica, N. Y., recently held a 
; coast-to-coast annual sales meeting at the home offices 
y Besides business, the salesmen went hshing. Photo shows 





" me - YALE #€G.u S$ Par ofr 
Meee YALE & TOWNE 
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them in a casting contest which introduced a new casting 
reel. Left to right, Myron T. Ibbotson, vice president; 
Richard O. Billings, Clayton R. Cronkite, and L. Edward 


Allen, manufacturers’ salesmen 





sna 


News of the Trade 
Lambert Holds Annual Eastern Sales Meeting 
° yar ee q 


4. > 


> a 
ee ee 


~ age a , . . oo 

~ oe * ng 7 » wl : 
eae Fis ictinr 

Lambert Inc., Lawnsweeper Div., Dayton and Ansonia, 


Ohio, held its annual meeting for eastern sales personne! 
recently. 


— 
=, 
2 . 
le 


— - , . ‘ 
>: See * = % - he E 
; * a lta gS te Ys 





New Housewares Co. dent and general manager. 


Formed In Philadelphia He was acting controller of 
Wall American Hard Rubber Co., 
=_ . Don ‘te , . : 
allace Products, a new the Supplex parent company. 
housewares manufacturing 


company, has been formed at 
1610 S. Delaware Ave., Phil- 
Pa. Officers are 
Schecter, president; 
Joseph Paul, vice-president; p. 
Hy Koles, secretary; and 
Jerry Robins, treasurer. 


Sessions Managers 
adelphia, 
A. W. 
Snyder district 
Philadelphia, Pa. He 
sistant promotion 

Parade Publications. 

William P. Brown, III, 
sumes the promotion 
of Edwin M. 
will manage 
of Sessions 


Ine. 
Supplex Vice-President 


The Supplex Corp.., 
wood, N. + has 
Howard Shannon 


Gar- 
elected 
vice-presi- 


national! 
contract division. 


Oster Gets Certificate of Appreciation 


a 


Dayton Newton (right) educational director, Milwaukee 
council, Boy Scouts of America, presents L. J. Kabins, 
advertising and sales promotion manager, portable tool 
division, John Oster Mfg. Co., Milwaukee, Wis., with a 
Certificate of Appreciation for service to scouting It 
was presented for making available facilities, personnel, 
and tools to scouts of the Milwaukee County area at 
Woodworking Merit Badge Clinics. Officials are. left to 
right, G. W. Orr, sales manager, John Oster, Jr., presi- 
dent; and Ray Lutz, Milwaukee district No. 2 field scout 
executive. 
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Sessions Clock Co., Forest- | 
ville, Conn., has named Harry | 
manager, 

was as- | 
director, | 


as- | 
duties | 
Faulkner, who | 


sales 





STAR 
HACKSAW 
FRAMES 


Colorful Functional 
Design 


Tenite handle. Long- 
wearing rustproof crackle finish 
similar to that found on most 
expensive office machines. Every 
frame complete with 12-inch 
genuine Star Unbreakable Spe- 
cial Flexible 18-tooth blade. 


RED Tenite handle. Smooth, 
easy-to-clean, high gloss, rust- 
proof finish for lifetime protec- 
tion. Comes complete with 12- 
inch Star “Moly” High Speed 
18-tooth blade, that outlasts 
standard blades 10-to-l, 





~—the most rigid construction known. No 
external lever or other side projection, 
Cuts closer to work. 

a, 


i 


, ad = 
™ = | RRNA 
’ 
~~ — a 


—cam-action lever- 
lock automatically tensions blade cor- 
rectly. Flip it open, blade’s released Snap 
it shut, blade’s locked im tension To 
change from 10-inch to 12-inch blades, 
release the lever, lift it out of tension ber, 
slide bar forward, snap lever into second 
hole—and you're all set for shorter biade. 


I — mold- 

ed right around the j 
steel back for greatest Zyo 
strength. Comfortable, . % 
attractive, easily wiped clean. 


No. 20 


Completes the Star Frame Line 


aa —. 
Ss 


a 


$325 vist 





Long a favorite with mechanics, this gun-metal finish adjust- 
able pistol-grip frame with lever for lock blade feature extra 


easy blade change. 
Makers of Hand and Power 
hacksaw 


a CLEMSON eis 


CLEMSON BROS., Inc. Mt at Snttenes tut 
MIDDLETOWN, W. Y., U.S.A. Lowe Maechwes 














Fast Selling 


ALUMINUM 
DOOR GRILLES 


ONE LENGTH GRILLE FITS STANDARD WIDTH 
WOOD & ALUMINUM COMBINATION DOORS 










@® PUSH STYLE GRILLES 


= 
COMPLETE 
LINE 
OF 
GRILLES 


INITIAL STYLE GRILLES 
® CAST ALUMINUM REFLECTORIZED 


INITIALS 


Sold only to the wholesale trade 


DECOR PRODUCTS CO. 


MOGADORE, OHIO 
AGENTS WANTED «+ +e ee ee & 


11 SOUTH CLEVELAND AVE 





FEATHERWEIGHT 


CHAMP 


CONVERTS 
HAND TOOLS 
TO 
POWER TOOLS 











Portable one-man pipe ma- 
chine weighs only 80 pounds. 
Dependable power-drive unit 
turns the pipe...with regular 
hand tools, you can thread, cut 
off or ream pipe, turn up fit- 
tings, quickly and easily. 


Standard range: “%" to 2” pipe 
...up to 12” with special drive 
unit. Write for complete infor- 
mation on the #142 Feather- 
weight Champ. 
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MANUFACTURING CO. 
Main Office and Foctory 


New York Fectery Branch Seles 
and Service, 25-36 Jackson Ave., 
Leng island City 1, N. Y. 


BUILDERS OF COST-REDUCING THREADING EQUIPMENT SINCE 1893 





DEALER BRIEFS: 





(Continued from page 349) 


Nashville, Tenn.—Burrus 
Hardware recently opened a 
new  brick-and-glass front 
store at Green Hills village. 
It will feature housewares 
and sporting goods. 


Hope, Ind.—David C. Mis- 
simer, formerly of Sewell, 
N. J., is the new owner of 
the Farmer’s Hardware and 
Supply Co. It was a part of 
the Stafford Grain Co. Smal! 
farm tools will be featured. 


Langhorne, Pa.—The hard- 
ware store formerly owned 
by Walter and Lillian Roth- 
enbach has been sold _ to 
Ralph and Irma DeFrehn. It 
is on N. Bellevue Ave. Fu- 
ture plans were not an- 
nounced. 


Canajoharie, N. Y.—Fort 
Plain Hardware, one of Fort 
Plain’s oldest businesses, was 
sold to Mr. and Mrs. Car! 
Stafford of Palatine Bridge, 
N. Y. The 127-year old bus- 
iness belonged to Mrs. Wil- 
liam Gross and Albert Cas- 
well. 





News of the Trade ——____—_ 


Hayu ard. Cal. Village 
Hardware, formerly owned 
by West Moreau, was sold to 
George and Betsy 


Jr. 


Scruggs, 


Little Rock. Ark 


—(wens- 


Oliver Co. hardware store 
held official opening  cere- 
monies recently. It features 


furniture, lumber, and roof- 
ing and building supplies. 


Spokune, Wash Edward 
Smith has opened a new 
hardware store at Hillyard. 
Appliances, electrical and 
plumbing equipment, and 
builders’ hardware are fea- 


tured 


M Pp easant. Texas. — 


Curtis and Clarence Sanders 


have opened a new store at 
1216 N. Jefferson Ave. A 
lay-away plan is featured. 
Name brand housewares are 
stocked. 

Greenwood, Ark. The 
Owens and Oliver Co., owned 


by James Owens and Wayne 


Oliver, held formal! opening 
ceremonies recently. Door 
prizes and free gifts were 
given. Hardware, lumber, 
and roofing and building 


supplies are featured. 





Sales Company Named By Swan Rubber Co. 

























—_ 











Swan Rubber Co., Bucyrus, Ohio, has named Swan Hose 
Sales Co. to represent it 


sales executives are, left to right, John L 


Northwest: R R 
Gamble who sells the Rocky 
Mountain and southwestern states. Mr 


Pacific 


sales agent, and Don D 


covers the 


Marshall-Wells Co.;: Mr 


in all 


Gamble was 


western states Swan 
Jessen, who 


Lancaster, general 


Jessen was with 


with Salt Lake 


Hardware Co 


HARDW ARE 
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DISTRIBUTORS WANTED! 


In All 48 States For The 


Sensational New 


“DORBOS" 


All aluminum hydraulic horizontal closer 





“DORBOS" IS A MUST 
FOR ALL JALOUSIE DOORS 


Announced July 1955—Demand Tremendous 


The initial national response to our first an.- 
nouncement indicates that “DorBos’’ is =Jjust 
what the combination door, hardware, and tum. 


ber industry wants and wants fast! 
saiers 


Major whole. 
in all Key cities are urged to contact us 
immediately for fully protected franchises. 


SPECIAL “DORBOS” FEATURES 


Precision made for years of hard usage 
Installs top, center or bottom—tright or left 
Silent cushioning. Powerful pull 
No adjustments. Easy mounting 

Ends costly “Service Calls” 

Sudden forceful closing will not damage unit 
Fingertip hold open device works up to 120 


Fully guaranteed by manufacturer 


Ideal for all doors. 


NOTICE! 
We have appointed 


L. CANTER & SON 


Wholesale Hardware Co. 
Philadelphia 22, Pa. 


Low cost. 








Distributors for 
PENNSYLVANIA DELAWARE 
NEW JERSEY MARYLAND 











‘“DorBos’’ Sold Only Through Wholesalers 


Write for Distributorship Giving Full Details of Your 
Coverage 


H. & S. MANUFACTURING COMPANY 


15 Brookside Drive e Richardson Park 
Wilmington, Delaware 
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MR. DEALER: 


SPYRAL BLADE 


COUNTER 
DISPLAYS 


DON’T LOSE SALES ANOTHER DAY! 
SEPP ISSSS SOS SS SPS POSS SO SOO SOOOD 


© 
= NO RISK...GUARANTEED TO SELL! as 
> Poy for your initio! order after you self ‘em. = 
<> Return any unsold blades for full credit! ? 
oe 


Sedeste ate eLoadpede ep eadpedeedecteeatoadecinelotepabaoedeeeameeegp enecced 



















TYLER SPYRAL 
COPING SAW BLADES 


in this attractive counter display 
sell fast, and spark up sales on 
your saw frames. They fit standard 
coping sow frames and will cut 
practically any material. Permits 
intricate internal work not possi- 
ble with any other blade. Saws in 
any direction without turning ma- 
terial ...no chipping or tearing 
..- leaves clean, smooth edge. 
Display contains 1 doz. packages 
of 12 blades each. Retails for 
75¢ pkg. 
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TYLER SPYRAL HACKSAW BLADES 
really move off the counter in this clever display box, helps you 
sell more frames tool They fil any standard hacksaw frame, Each 
blade is formed from specially hardened steel to permit cutting 
metal os well os softer materials. Changes from fiat to Spyral 
blades take only seconds. Dispicy contains 1 Doz. cards of 3 
blades each to retail at 89 per cord. 


“SAWS UP OR DOWN, RIGHT OR LEFT...EVEN IN CIRCLES” 
MAIL COUPON NOW! 


Mfg. Ce., 1005 W. Arbor Vitae, Inglewood, Calif. 








Gentlemen: Send the Tyler Spyro! Blade displays of once. | will pay for 
them ot dealer's cost in 30 days, or return unsold blodes for full credit. 
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Hot New Product! 











Shown 





above cre 38 of a set of 68 


“TOOL SHADOWS" 


“TOOL SHADOWS"—the $2 item 
with the $20 profit! 


“TOOL SHADOWS” are full- One dealer sold six dozen 
size plastic die-cut silhouettes sets the first month—and re- 
of tools, backed by a special ported hundreds of dollars in 
adhesive that makes them stick profits from extra tool sales! 
to any tool wall. Complete set of 68 “TOOL 

They show where tools be- SHADOWS?” sells for $2. Deal- 
long—tell when one is missing er discount 40%. Order from 
—dress up a workshop—and your jobber, as direct order 
bring customers back to buy must be accompanied by pay 
more tools! ment. 









Manufacturers Representatives Wanted 





Shadows Inc., 109 East 8lst St.. New York 28. N. Y. 




























BEFORE YOU MODERNIZE 
GET ALL THE FACTS ABOUT 


Streater 


FLEX - ORAMA 


STORE FIXTURES 























Potent applied for 


Available through your Retail R-% 6° a 
W rite = ce ty 


today for complete information. 
STREATER INDUSTRIES, INC. 
SPRING PARK, MINNESOTA 


® STREATER’S INC. OF NEW YORK 
CHATHAM, NEW YORK: 


Hardwore Associations. 




























News of the Trade 








Mopping Up Flood’s Aftermath 
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Hardware, 
heavy flood damages on Aug. |9. Water reached completely 
above the store's sign. Much of the stock floated down the 
Naugatuck river. 


Serafine's 


Waterbury, Conn., 


NNR rt en 





which 


suffered 


Flood-Swamped Dealers Are Digging Out, 


Most Stores Reopen, Normalcy Returning 


Most of the hardware 
dealers in the northeastern 
states whose stores were 
damaged by the heavy floods 
of Aug. 19 are cleaning up 
the debris, and will reopen 


soon. Many reopened at 
once. None has_ reported 


that it would not reopen. 

Here are some further re- 
ports on damaged stores, re- 
ceived by HARDWARE AGE 
since the Sept. 15 flood story 
on page 118. 

“Flood waters filled my 
cellar and four feet of my 
store and garages with 
about 50 per cent loss,” M. 
Gans & Co., Ansonia, Conn. 

“A foot of water was in 
my basement. Shades, vene- 
tian blinds, and paper goods 
were damaged,” H. Wein- 
stein, Ellenville, N. Y. 

“Lost no stock, but had 
$1,500 damage to building. 
Had a mess but now we are 
doing business as usual,” 
Thomsonville Hardware Co., 
Thomsonville, Conn. 

“Our basement warehouse 
was flooded, about 3 ft. high. 
After last year, we were 
prepared for 6 in. or so, but 
not 3 ft.,” Sadick Hardware 
and Paint Co., Worcester, 


Mass. 
“Plumbing and heating 
stock, and stocks of metal 


goods badly damaged. Rest 





of town fared worse,” J. 
Howard Williams Co., Ta- 
maqua, Pa. 

“Our entire building, and 


the land it stood on, were 
swept away in the flash 
flood. A complete loss,” 


Pelky & Simpson Co., Win- 
sted, Conn. 

“My entire basement flood- 
ed. Had 7 in. on main floor. 
Disposing of all basement 
stock at lower prices. Back 
in business after five days,” 
H. H. Bennett Hardware Co., 
Easton, Pa. 

“My store 
considerably. Impossible to 
do any business until the 
end of September,” Barolyn 
Hardware, Winsted, Conn. 

HARDWARE AGE continues 
its offer to replace damaged 
copies of the Directory Issue 
to those who need it. To get 
your copy, write to the Edi- 
tor of HARDWARE AGE, Chest- 
nut & 56th Sts., Philadelphia 
39, Pa. 


was damaged 


-—-—— 


Will Enlarge Plant 


Crescent Tool Co., James- 
town, N. Y., will build an 
addition to its present plant. 
To contain 28,000 sq ft of 
floor space, the addition will 
be used entirely for produc- 
tion. 


HARDWARE AGE, SEPTEMBER 29, 1955 
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CABINET CATCH 


wert 


magna Tite 
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Makes 
Better Displays 


EPCO +560—America’s largest selling, 
most specified lifetime magnetic cabinet 
catch NOW comes in a NEW modern 
package, designed for powerful sales 
producing counter and window displays 
— AND for greater ease of dealer han- 
diing. Each power-plus Magna -Tite 
catch, including necessary mounting 
screws, is enclosed in a transparent plas- 
tic container, mounted as shown on an 
attractive display card—and packed 12 
to an also newly designed display carton. 
Ready for immediate shipment. ORDER 
TODAY ! 


See Your Jobber — Or Write 


“Te ENGINEERED 
PRODUCTS CO. 


P.O. Box 118 Flint 1: Mich 


EPCO OF CANADA 
550 Hopewell Ave @ Toronto 10. Ont. 
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TRACK & UPPER GUIDE 
| SF 4 GLOE FOR 13 BI-PASSING 


GLASS DOORS 
FIBER TRACK and SHOE 


For Doors - Drawers - Sash 


No. 801 Track and 1801 Shoe are 
quickly and easily installed. Can be 
cut on job to any length. Rust and 
corrosion proof. Perfect, easy, quiet 
action. Available in 4, 5° and 6’ 
lengths. Fully guaranteed for lasting 
satisfaction. 


Companion Upper Cuide Available 
=48AM14 Same application 





No. 811 Extruded Aluminum Track. 
for surface mountings. Super-hard fib- 
er insert. Etched and anodized. 4’, 5’ 
and 6’ lengths. Drilled at 6” intervals 
for 2" No. 3 flat head screws. Use 
with 1801 shoe. 


WRITE FOR FREE LITERATURE 


See Your sobber Or Writ 


Tle ENGINEERED 
PRODUCTS CO. 


PO. Box 118 First |. Mich 


EPCO OF CANADA 


550 Hopewell Ave @ Toronto 10. Ont 








80! 811 Aluminum Track 


1801 Shoe %" x %" x 1% (for 801 Track) 
801 Trock Ye" x Ye" x 6’ of 4’ 
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New “Do-It-Yourself” Lub-a-Kit 
Triples Home Lubricant Sales ! 


Popular for 

home, garage, 

shop, sportsmen, 
office. Bargain 
priced to retail for $1. 





























*STRAIT-LINE> 


SELF CHALKING CHALK-LINE BOXES 
Praised by users all over America! 


BOX No. 125—-LIST $1.25 Ea. 
STANDARD MODEL. Easily 
filled by removing 2 coin- 
slotted screws. Packeged in 
white cardboord carton 

To give users a choice of 
color, boxes ore pocked with- 
out chalk 


BOX No. 190—LIST $1.90 Ea. 
RAPID-FILLING SIDE~- OPEN - 
ING MODEL. Same precision 
construction and size as No. 
125. but with the addition of 
new rapid-filling device. Pack- 
oged in orange carton for easy 
stock identification 


STRAIT-LINE CHALK 


An extremely fine ground, non-obrasive chalk especially pre- 
pored and blended for use in chalk line boxes. Brilliant colors. 
l-oz. packege contains amount for filling box. 
THE FINEST FILLER OBTAINABLE 
CHOICE —DARK BLUE « DARK RED «& YELLOW x WHITE 
OF COLORS 21258 2125R 2125Y 2125Ww 


LIST PRICES—ALL COLORS 
5-Lb. Fibrebeard Certon. .80c Lb. 
25-Lb. Fibreboord Certon. .70c Lb. 
Ve-Lb. Boxes. .50¢ Ee. 50-Lb. Fibreboerd Certon. .60c Lb. 
SELECT REPLACEMENT LINE FOR BOXES 
Select Grode Cholk Line — Carded and Sealed in Cellophane 
Line Packaged ', Dozen to Carton 
AT YOUR JOBBERS 





























P.©O.BOX 577 


STRAIT-LINE PRODUCTS, INC. costa mesa caus 
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News of the Trade 





MANUFACTURERS AGENTS 


Jones & Laughlin 


Laird & Associates, Storm 
Lake, lowa, are appointed by 


Jones & Laughlin Steel 
Corp. container div., Pitts- 
burgh, Pa., to cover mid- 


western regions, selling gal- 
vanized ware. 


Oldham-Rust Co. 
The Oldham-Rust Co., 10 


Murray St., New York 

N. Y., manufacturers’ repre- 
senatives, has added George 
A. Sonntag to its sales staff. 
Mr. Sonntag will be in charge 
of the Industrial & Mill Sup- 
ply Dept. 


Outdoor Chef Products 


Glenn B. White & Associ- 
ates, Redwood City, Calif. 
is named western representa- 
tives for Outdoor Chef Prod- 
ucts, Chicago, Ill. It will 
warehouse and sell the bar- 
beque line to 10 western 
states. 


OBITU 


Frederick C. Wood 
Frederick C. Wood, 52, 
manufacturers’ represen- 
tative, Dominion Electric 
Corp., Mansfield, Ohio, died 
suddenly at his home in Bel- 


mont, Calif., Sept. 5. 


Clarence C. Clem 


Clarence C. Clem, 
Monroeville, Ind., died Aug. 
24, at a Fort Wayne, Ind., 
hospital after four years’ 
illness. He had operated the 
Clem Hardware Co., at Mon- 
roeville, for 46 years prior 
to his illness. 


69. 


W. Averill Daily, Sr. 


W. Averill Daily, Sr., 71, 
Kansas City, Mo., died Aug. 
7 at St. Mary’s Hospital 
after a month’s illness. He 
was a veteran hardware and 
farm implement salesman. 


HARDWARE 
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Handlan, Inc. 


Handlan, Inc., St. Louis, 
Mo., has appointed John H. 
Graham & Co., Inc., New 
York exclusive sales 
representatives. 


its 


Brearley Co. 


Brearley Co. Rockford, Ill., 
has named James Penteney 
Co., Chicago, to handle its 
line of bath scales in Illinois 
and Wisconsin. 


Melnor Metal Products 


Barney E. Meyers, Cuya- 
hoga Falls, Ohio, has been 
named sales agent for Mel- 
nor Metal Products Co., Inc., 


New York. He will cover 
Ohio. 
Vadco Products 

Vadeco Products, Inc., has 
appointed, for its Handy 
Hook division, Lou Braden 
and Associates to cover 
western New York and 


western Pennsylvania. 


ARIES 


Frank W. Luckenbach 
Frank W. Luckenbach, 69, 
who represented Northamp- 
ton Cutlery Co. in North- 
ampton, Mass., died Sept. 8. 
He had been associated with 
the former John Russell Cut- 
lery Co. at the time of its 
merger as part of the Rus- 


sell-Harrington Cutlery Co. 
H. P. Horsley 

H. P. Horsley, 77, died 
Aug. 20 at Dallas, Texas. 
after a long illness. He was 
president of the Weston 


Hardware Co. 


John Seagley 


John Seagley, 71, Ligonier, 
Ind., died as a result of in- 
juries incurred on Aug 13 
when he was struck by an 
automobile. He operated a 
hardware store at Ligonier. 
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j Reflector-Hardware Corporation Dept. HA-9 
i Western Ave. at 22nd Place, Chicago 8, tl. 


Gentlemen: I'm tired of cramming merchondise onto 
inadequate fixtures. | want MORE LIVE SELLING 
SPACE and | want to get it inexpensively through 
SPACEMASTER Merchandise Presentation Equipment. 
Please send me your 128 poge gvide to getting the 
most from my store orea ... 1! pay rent on that 


i 
i 
space ond |! wont it productive. 
i 
i 
i 
2 





Name.. 
Firm Name Position 
Address 


City Zone State 























es«** 


WRITE FOR THIS 
FREE GUIDE 


ie 





Spacemasten Merchandise Presenia 
tion Equipment is in Profitable use at 
Kuhn 6Bros.. Gallatin, Tenn. WHornsby's, 
Kankakee, ili.. T. G. G Y. Stores, Wichita, 
Kansas., Sun Ray Drug, Ft. Lauderdale, Fila. 











REFLECTOR-HARDWARE CORPORATION 


,ENERAI FFICE AND FA RY 
2231 S. WESTERN AVENUE CHICAGO 8, ILLINOIS 
NEW YORK OFFICE AND SHOWROO/ 


225 W. 34th STREET, 12th FLOOR NEW YORK 1, NEW YORK 

















NEWEST MEMBER OF J. L. CLARK 
A FAMOUS FAMILY {| 


“pints AMA 


ANY PAINT, VARNISH, LACQUER OR STAIN 
RINSES AWAY WITH WATER!! 


Your customers will be just as enthusiastic about Rinse- 
Away as the thousands who have hailed it at more than 
a dozen Do-It-Yourself and home shows. It softens any 
surface—even the new water and rubber-base paints— 
more quickly and thoroughly than any of the old-fashioned 
removers. Then you just whisk away the old finish with 
a wet brush or cloth and wood, plaster or metal are ready 
to be refinished without need for after-treatment. Make 
yourself 40 per cent on this fast-moving item. 


ORDER THESE OTHER BULL-DOG ITEMS 
AT THE SAME TIME 


jull Dog Hold-Tite—A sensational product for use on old 
finishes that do not have to be removed. Eliminates the 
need for sanding. Cleans the surface and provides a per- 
fect bond for the new finish. 

Bull Dog Brush Cleaner—Not just another cleaner but a 
scientifically balanced formula that cleans brushes down 
to the setting without damage to bristles or ferrule. 

Bull Dog Cream Remover—Easily removes 20 coats of 
paint: stays moist and won't run on vertical surfaces. 
Bull Dog Liquid Remover—The economy remover that 
has been the standard of the paint industry for years 
Nothing can touch it at the price 

Topper—tThe one-coat, non-penetrating finish that will go 
over almost anything including calcimined and white- 
washed walls and ceilings. The best oil-flat for porous 
surfaces. In paste form 


BULL DOG CORP. 


131 DEY ST., JERSEY CITY, N. J. 





— 





An attractive assortment of pic- 
tures lithographed on metal blanks 
permanently clenched into the 
face of the flue stoppers. Folding 


wire fasteners are attached to slots Order From 
raised from the metal of the blank. Your Wholesaler 
Shippin . 
ia — +o or Write Us 
Diemeter Fasteners Per Dox. Gross For References 





No. 3 
ivory 18-17 /64"1 6" or 7” | 3 ibs. 7 ox.! 43 Ibs. 








Ne. 8 


ee ee mimninecipece 


Packing! dozen per carton, | gross percose, 1ROCKFORD, ILLINOIS 
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New appointments, new territories, etc. 


MANUFACTURERS SALESMEN 





oo — 





Reo Mower Division 


The Reo Lawn Mower Div., 
Motor Wheel Corp., Lansing, 
Mich., has named Donald H. 
Halsey, Auburn, N. Y., and 
Donald Seibert, Portland, 
Ore., as district sales man- 
agers. 

Mr. Halsey, who was sales 
and service representative, 
will cover upper New York 
state, Ontario, Quebec and 
the Maritimes. 

Mr. Seibert will cover Ore- 
gon, Washington, Idaho, 
Montana and British Colum- 
bia. He was West Coast sales 
and service representative. 


Yale & Towne Co. 


William K. McGreevy is 
named manager, midwestern 
sales region, Yale lock and 





WILLIAM K. McGREEVY 


The 
Co.., 


hardware div., 
Towne Mfg. 
Plains, N. Y. 

Mr. McGreevy directs field 
activities in Illinois, Indiana, 
Ohio, Montana, North and 
South Dakota, Minnesota, 
Wisconsin, Michigan and 
Kentucky. 

He was sales 
J. P. Kinney Co., Yale’s 
southern California indus- 
trial lift truck representa- 
tive. 


Yale & 
White 


manager, 


Kimberly Named Mgr. 


Ned P. Kimberly will head 
the new L. O. F. Glass Fibers 
Co. Cleveland district office 
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at 8905 Lake Ave. Mr. Kim- 
berly, a native of Toledo, 
started in the glass industry 
with Owens-Illinois and then 
went to the research division 
of Libby-Owens-Ford. The 
headquarters of L. O. F. 
Glass Fibers is in Toledo. 


John W. Masury & Son 


John W. Masury & Son, 
Baltimore, Md., has ap- 
pointed Walter T. Knight to 
cover the St. Louis area. He 
is a 25-year veteran in sell- 
ing in the area. Harry C. 
Schwartz, Terre Haute, Ind., 
will cover central and south- 
ern Indiana. He has sold in 


that territory for many 
years. 
American Brush 
American Brush Co. Inc., 
Boston, Mass., has named 
Frank E. Gallagher assis- 
tant sales manager. He was 
special sales representative 


of Whiting-Adams Co. 


Propulsion Engine Corp. 


Charles Lacativo is named 
national service manager by 
Propulsion Engine Corp., So. 
Milwaukee. Wis. He was ser- 
vice manager for Mowamatic 
Corp., Kansas City, Mo., be- 
fore it was acquired by Pro- 
pulsion Engine Corp. 


Craftint Mfg. Co. 


Craftint Mfg. Co., Cleve- 
land, Ohio, has appointed 
James Morgan district rep- 
resentative for Nebraska, 
Iowa, and Illinois. He was 
with the recently-acquired 
art materials div., Devoe & 
Raynolds Co. 


Penna. Lawn Mower Div. 


Pennsylvania Lawn Mower 
Div., American Chain & Ca- 
ble Co., Bridgeport, Conn., 
has named George W. Lock- 









News of the Trade 





wood Pacific coast district 
manager at San Francisco, 
Calif. He was products man- 
ager at Exeter, Pa. 


Lepage’s Inc. 


Stanley C. Jensen is named 
national sales promotion 
manager by Lepage’s, Inc., 
Gloucester, Mass. He has 
been with the firm over four 
years. 


Autoyre Co. 


The Autoyre Co., Oakville, 
Conn., has added three sales- 
men to its force. Jules E. 
Beaumont, who was. with 
0O-Cel-O, General Mills, cov- 
ers for New York. John W. 
Heyman, who was with Dor- 
meyer Corp., covers Pennsy!l- 
vania, and parts of New Jer- 
sey. Meyer Fleishman will 
sell in Michigan. 


Camfield Mfg. Co. 


The Camfield Mfg. Co., 
Grand Haven, Mich., has 
named Leslie S. Robin to as- 
sistant national sales direc- 
tor, a new post. Mr. Robin 
was Chicago representative 
for National Presto Indus- 
tries. 


B. B. Butier Mfg. Co. 


B. B. Butler Mfg. 
Bellwood, Ill., has named 
Gasstrom-White & Co., Inc., 
New York, as representative 
for New England, New York, 
and eastern Pennsylvania. 


Co., 


General Line Products 


R. W. Franz is named 
sales manager by General 


Line Products, Pacific Metal 
Div., Continental Can Co., 
New York. Its products in- 
clude paint. 


Mains Named Manager 


Thermometer Corp. of 
America, Springfield, Ohio, 
has named John B. Mains 
general sales manager. He 
was regional sales manager 
for Purolator Products at 
Birmingham, Ala. 
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HARLEY B. WEATHERLY 


Weatherly Appointed 


Harley B. Weatherly is 
named general sales manager 
for Chattanooga Royal Co. 
Chattanooga, Tenn. 


’ 


Heil Co. 


The Heil Co., Milwaukee, 
Wis., has appointed Warren 
L. Edwards heating sales 
representative at Cleveland, 
Ohio, for Michigan, Ohio, 
West Virginia, Maryland, 
Pennsylvania, New York and 
Ontario. 


L.O.F. Glass Fibers 


John A. Webb is named to 
cover the Philadelphia, Pa. 
area by L.O.F. Glass Fibers 
Co., Toledo, Ohio. He will as- 
sist J. J. Secor, Jr., Philadel- 
phia district sales manager. 


Reo Service Division 


Lawrence E. Du Cap is 
named service sales promo- 
tion manager of the Reo 


Lawn Mower Div. service de- 
partment at Lansing, Mich. 
He was with Reo Motors, 
Inc., and Moto-Mower Co. 


Youngstown Kitchens 


Youngstown Kitchens, 
Warren. Ohio, has named 
Schuyler R. Graham service 
manager, replacing George 
Burke, recently promoted to 
regional manager. 

Mr. Graham was a sales 
representative for Interstate 
Plumbing Supply, Albany, 
N. Y. He will service Con- 
necticut, Maine, Massachu- 
setts, Rhode Island, New 


York, New Jersey, and Penn- 
sylvania. 
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A report in pictures of events in the trade 


HA Photo Angles 


Swimming fish, real water, and 

growing plants win $1,000 first 

prize for James R. Dunn, Dunn 

Brothers Hardware Co., Daytona 

Beach, Fla., in the Coleman Co.'s 

“Outing Pals” window display 
contest. 


Ray-O-Vac Co., Madison, Wis., 
held its annual sales conference 
on a tropical island retreat at 
Key Biscayne, Fla. Meetings were 
in beachfront open tents. New 
products and informal business 
discussion were the order of the 


eal fF 


* 


day 


- 


The new self-propelled Pen Acco rotary mower was shown ata sales meeting at Pennsylvania Lawn Mower plant, 
Exeter, Pa. Left to right, are Dick Caso, Edward Meehan, vice president Hal Masback, and Al De Falco v 
a a =. , f 
wes ; . 
* 
° < 
\" 
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Population Increase to Provide Expanding 
Laundry Appliance Market Through 1960 


The boost in population is one of 
the key factors behind the boom in 
the home laundry appliance busi- 
ness, says W. Homer Reeve, presi- 
dent of the American Home Laun- 
dry Manufacturers’ Assn. 

The nation’s population, grow- 
ing at the rate of 2.5 million per- 
sons per year, “creates new de- 
mand for equipment for 800,000 
households annually,” Mr. Reeve 
says. 

Mr. Reeve is optimistic about 
prospects for the home laundry 
business as far ahead as 1960. He 
notes that factory sales of wash- 
ers, ironers and other home laun- 
dry equipment are 34 pct ahead of 
last year and that if these gains 
continue throughout 1955 “we may 
reasonably expect the largest year 
in our history.” 

He warns the industry, however, 
against being “lulled into a false 
sense of security” by the optimis- 
tic outlook. 

Mr. Reeve says the industry will 
face the problem of maintaining 
prices and volume while being 
squeezed by higher costs for steel 
and other materials. 


Toastmaster States Fair 
Trade Position Unchanged 


In a statement of policy regard- 
ing fair trade price maintenance, 
William E. O’Brien, vice-president, 
Toastmaster Products Div., Mc- 
Graw Electric Co., Elgin, Ill, an- 
nounced : 

“Toastmaster has always believed 
that a sound price maintenance pol- 
icy is in the best interest of all of 
Toastmaster’s many distributors 
and retailers. 

“We feel that only through such 
a policy can these distributors and 
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retailers be assured a fair margin 
of profit. The decision by Westing- 
house will have no effect on Toast- 
master’s policy in this area. 

“We will continue to enforce the 
fair trade prices of Toastmaster 
appliances in every case.” 


Sales of Clothes Dryers 
Increase 48% in July 


Sales of automatic clothes dryers 
at the factory level in July totaled 
60,516, a decline of 14 percent from 
the June figure but a 48 percent 
gain over the same month of last 
year. 

The American Home Laundry 
Manufacturers’ Association says 
that automatic dryers displayed the 
yreatest increase of any home laun- 
dry appliance for the first 7 months 
of 1955. 

Shipments for the period total 
592,000 for a 77 percent boost over 
last vear. 


Capital Investment Is 
$12,500 Per Worker 


The capital investment cost per 
worker in the United States stands 
at $12,500, reports the Machinery 
and Allied Products Institute. 


“It is commonplace that the 
American worker has at his dis- 
posal an unprecedented volume and 
variety of the tools of production,” 
says the institute’s capital goods 
review. 

“But it takes more than an in- 
vestment in tools to put a man to 
work. Normally, it requires also a 
sizeable commitment in working 
capital — inventories, receivables, 
cash and marketable securities.” 


instalment Credit Hits 


$25 Billion in July 
(Continued from page 14) 


rose by $40 million to reach an 
aggregate of $5.2 billion. In the 
like 1954 month, the gain in per- 
sonal loans came to $39 million. 

In other classifications, repair 
and modernization loans rose $8 
million during the month. The new 
total is nearly $1.6 billion. 

The Federal Reserve said that 
in July retailers extended more 
than $3.1 billion of instalment 
credit. Of this amount, almost $1.6 
billion went for automobile pur- 
chasing. 

Consumers, meanwhile, repaid 
almost $2.6 billion of their indebted- 
ness during July. This amount was 
$109 million less than that repaid 
the previous month, but it was $152 
million more than the year-earlier 
figure. 

Total consumer credit, including 
non-instalment credit along with 
‘“on-the-cuff” buying, totaled $32.- 
896 billion at the end of July. This 
was a rise of $425 million for July. 


Industrial Production 
Sets Record in July 


The Federal Reserve Board’s in- 
dex of industrial production in 
July rose to a new high of 140, 
based on the 1947-1949 base aver- 
age. The previous record of 139 
was set in June. 

In July and August of last year, 
the Federal Reserve’s index stood 
at 123. 

July of this year marked the 
third straight month that a new 
record was posted. 


Sales by Manufacturers 
Hit Seasonal Decline 


A slight decline in manufac- 
turers’ sales occurred in July, ac- 
cording to a report by the Com- 
merce Dept. July sales amounted 
to $26.8 billion, or some $300 mil- 
lion less than in June. 


Vacations and other seasonal 
factors were cited as reasons for 
the sales decline. 


New orders received in July ran 


about 3 percent behind the June 
rate. 
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Improved CORNER CLA 


MODEL M-200 


CORRECTS 
MITERED CUTS 


RETAILS FOR $1.79 
Another corner clamp innovo- 
tion by Gunver! Permits user 
to correct smoll errors in 
improperly cut 45° mitered 
joints. Also holds two different 
ii sizes of stock at once. For 
/A gluing, dowelling—welding. 
Big 2” capacity. Packed twelve clamps to o carton. Sell ‘em in 
pairs for extra profits! For picture frames, screens, furniture, etc. 


|Miter DOWELLING JIG 


MODEL 8-212 
A PROVEN BEST SELLER! 


RETALS AT $3.98 | , 
Dealers report excellent sales and | And here's the package that 


turnover on this unique jig. For the | : : 
craftsman who wants perfectly /\\ ! will convert people into extra 


dowelled miter joints on picture }\\ | sales for you. Be the first in 


frames, screens, furniture, etc. 


Takes stock up to 134” wide. Use your territory to cash in on the 
with any 4-inch manual or elec- | 


tric drill or drill press. | multi-million dollar Do-it- 
ORDER "EM FROM YOUR Yourself market this winter. 


STOCK 
VMicCalls 


THE GUNVER MANUFACTURING CO. acne. tee 
Architects and ~(CHICAGO) FULL SCALE and TRANSFER PATTERNS 
































Builders Specify SPRING HINGES Here’s a dozen reasons why 
you should learn the McCall story... 


Easy to use—just iron on and cut 
No large stock required 
Full dealer profit on patterns 
Convenient —patterns sell themselves 
Popularly priced—from 40 to 75c 
Patterns stimulate sale of other materials and tools 
@ Medern Factories Complete line of contemporary and traditional designs 
@ Office Buildinas Backed by national magazine advertising campaign in 
g McCall's, Better Living and others 
@ County, State and Free advertising material including window and 
Federal Buildings counter displays 
@ Ships of Our Navy | Free newspaper mats, radio spots, etc. 
And the New Luxury Liner | New release of original designs each month , 
S.S. United States e Minimum of counter space needed 








Every year more and more Architects 

and Builders are specifying Chicago SALES AGENT 

Spring Hinges because they are care- John H. Graham & Co. Inc 
° . . 


' , 
ully designed with many superior 105 Duane Street, New York 8, N. Y. 
features. They are smart looking and : Gentlemen 
streamlined to harmonize with modern | Please tell me how McCall's turns people 
Type BU2001 architectural requirements. ee 


“Triplex” 











“Spring Hinges of Quality” | F — 


Address 


Chicago Spring Hinae Co. 


1500 CARROLL AVE., CHICAGO 7 ILL 
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FREEZE- 


PROOF 


EASY TO INSTALL, 
LASTS A LIFETIME 


Outdoor water service 
the year around without 
danger of freezing or 
bursting pipes. Shutoff 
valve is below frost line. 
All brass and copper. 
Will last a lifetime. Also 
wall types. Write today 
for Bulletin 303. 


Order from your Jobber 


STRATAFLO PRODUCTS, INC. 


FORT WAYNE 1 INDIANA 




















MAKE MORE 
PROFITS 


WITH 


COCOA MATS ~ 


The finest quality and best 
American workmanship 
Fully Guaranteed. Customers 
appreciate the extra value. 
Longer lasting and better look- 
ing cocoa mats. In handy dis- 
play carton or in bales, as you 
desire. 

See your jobber or 
FREE for 4-page. illustrated 
ascriptive price list. 
MEAKINS McKINNON, Inc. 
378 Niegere S$?., Leckpor?, New York 


See these mats on display of 
National Hordware Show — Booth N 538 
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Ace Hardware Issues 
Fall Bargain Book 


Ace Hardware Corp., Chicago, III., 
wholesaler, has just finished shipping 


the Ace Fall Bargain Book 1955 to 
Ace stores. 

Dealers ordered 760,000 copies for 
mailing to customers and for use as 
a store catalog. 

The fall book has 14 pages in full 
color. The increase is the result of 
favorable reaction to 8 pages in color 
in the spring book. 

The majority of items are regular 
stock items. Some specials have been 
used to add punch, explains James 


Consumer Mailers 


New Wholesalers’ Aids for Dealers’ Use 








L. Prasch, Ace advertising manager. 

A 4-page rural insert was bound 
into the center of the book for stores 
in farm areas. 


Fall, Winter Catalog 
Issued by Allen Co. 


Walter H. Allen Co., Inc., Dallas, 
Tex., dealer-owned wholesale house, 
has prepared a 32-page color roto- 
gravure consumer catalog. 

The catalogs, with dealer im- 
print, show housewares, electric 
housewares, hand and power tools, 


plumbing and bathroom supplies, 
electrical supplies, sporting goods 
and paint and related items. 





Price Advances Are Announced by Manufacturers 
To Cover Higher Labor and Raw Material Costs 





Arvin Announces 1956 
Radio Price Increases 


Arvin Industries, Inc. has in- 
creased prices on 9 of the 20 radios 
for its 1956 line. 

Four table, two clock and three 
portable models are affected by the 
change. In all cases but one, the 
upward revision in the suggested 
retail price has been held to $2 or 
less. 
effort will 


Promotional include 


space in magazines, 
plus radio and television time. 

Initial promotion is planned to 
break during Fire Prevention Week. 
Oct. 9-15. 


newspapers, 


a _ 
Advance in Cosco Line 
Announced for Oct. 31 
Price increases averaging slight- 
ly over 2 pct on 15 of the 46 models 
in the Cosco line will become effec- 
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HOPKINS @ EXCLUSIVE MODELS 
MAKE SAFETY GATE SALES SOAR 


(|, Ponscns Magte Safety Gace 


No screws, hooks, clamps or 
tools needed. Closes by pressing 
down on its top rail. Opens by 
lifting up. Patented, self-lock- 
ing feature fixes gate firmly 
into opening. Rubber pads at 
ends protect surfaces from mars. 
Built in four sizes, each adjust- 
azble up to 4”. Hardwood con- 
struction, red plastic top rail. 


0, Popkins Supanding Safety Gate 


| } / \V WORLD'S BIGGEST SELLER 
/\/ 

My 

VWVVY 


4 4 In sizes that will span openings 
ranging from 3 to 9%. ASK 

YOUR JOBBER FOR FURTHER 

\ \V\ INFORMATION OR WRITE US 






























































Made of seasoned hardwood slats 
33” long that are rounded on all 


tops, bottoms and all cross sec- 
tions. Can be used indoors or out. 


\ sides and ends, firmly riveted at 


FOR LATEST FREE CATALOG 


Extra-Profit Builder! No-Mar Gate Mounting: 





Holds expanding type gate without screws. 


PERMANENT SHOWROOMS: One Park 
Ave., New York City; American Furni- 
ture Mart, Space 312, Chicago; Southern 
Furniture Bldg., 7th Floor, High Point. 


2 2. 8 ee Bees oe aeeeeee Ee em 
LAKE CITY PENNSYLVANIA 





mew ! 
magnetic 
power 

latch 


only aoc lid ees 


MOST POWERFUL yas SOI OT OG 
YET LOWEST PRICED roe ieee il 


e ol @as heater ales 


: \ | siso in urits 


| tou use with I Y ga* 





¢ Unconditionally guaranteed. 


¢ Powerful 10 Ib. holding force keeps screen, sliding, closet 
and every type of cabinet or locker door in home, plant, office 
or store firmly closed even if warped or sagging. 


* Fast, foolproof patented (pending) self-aligning installation. 

¢ Exclusive pivot-cushion action. ’ d d 

* Lasts indefinitely—no working parts to get out of order you Can epen on 
Write for full details today. 


HEPPNER sates company 


Round Lake, tllinois 


SPECIALISTS IN MAGNETIC DEVICES TUES we Geeacaer Gee feel 
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at BOOTHS 13 and 15 
NATIONAL HARDWARE SHOW 





at the complete line of Union Tool 
Chests, Tackle Boxes, Utility Chests, 
Cash and Bond Boxes... and the sen- 
sational, new STACKMASTER Util- 


ity Cabinets. 
cen! and you'll learn why the 
Sg * new UNION line for 1956 
offers the most for you... sales-wise 
and profit-wise 








First With The Finest For over 60 years. 


UNION STEEL CHEST CORPORATION + LE ROY,N. Y. 











NEW 


WISSOTAS .oy'l0s: 


SKATE SHARPENER 


WILL BOOST 
YOUR PROFITS! 


* BALL BEARINGS 
* MODERN DESIGN 
* FOR ALL SKATE TYPES 


New improved SAG Skate Holder shown 
with orinder comes as regular equipment with 
all Wissota Skate Sharpeners. Also may be 
purchased separately. it has a very wide and 









accurate range of adjustment. The skate is 
rigidly clamped to prevent movement or chat- 
ter. Bottom surface is carefully machined. 
A small investment now in a new Wissota 
Skate Sharpener will mean bigger repair de- 
partment profits and more store traffic this 
fall and winter! Easily and accurately sharpens regular hollow ground hockey, specially deep ground figures, or 
flat ground, narrow blade skates. 


NOT ONLY A SKATE SHARPENER—the Mode! SLOM shown above may also be used as an al! around 
Tool Grinder! A wire brush wheel, saw gumming wheel or cloth buffer may easily be substituted. A sickle cone 
may be used for sharpening mowing machine sections, using amy Wissota Sickle Holder 

The Wissota Skate Sharpener unit is mounted on a special board, complete with holder, two surface plates on 
which holder slides, a 1/3 H. P. heavy duty motor (packed separately), three vitrified grinding wheels and two 
V-belts for the two separately driven spindles. Three wheels as follows: 7 x 1% x Sq for flat grinding, 5 x 1 x Yo 
for regular hollow grinding. 3 x 1 x Yo for deep contour hollow grinding. 


S10M Skete Sharpener, Compiete 
$10 Skete Sherpener, Less Motor 
SAé6 Skote Holder, Only (Also sold separctely) 


WissoTa 


For Fiat or Hollow Grinding! 


* ORDER NOW FROM YOUR JOBBER 
OR WRITE FOR DETAILS! 





MINNEAPOLIS 4, 
MINNESOTA 





i 
' 
i 
| 


| 








tive on shipments Oct. 31, the 
Hamilton Manufacturing Corp., of 
Columbus, Ind., has announced. 

New retail fair trade prices will 
not go into effect until Jan. 1. 

Retailers can carry through their 
fall and Christmas promotional 
programs without disruption, 
Thomas R. Henderson, director of 
household division sales at Hamil- 
ton, points out. 

These are the first price increases 
on the Cosco line since January, 
1951, with the exception of two 
stool models in January, 1954. 
Prices have been reduced during 
these years, the company explains, 
so new Cosco prices will actually be 
no more than they were five years 
ago. 


National Can Increases 
Housewares 10 Percent 
National Can Corp’s. housewares 
division will put in a 10 pct across 
the board increase Oct. 1 on its 
colorware lithographed housewares. 


Increased costs for labor and 
raw materials make the advance 
necessary, the corporation §  an- 


nounced. 


General Electric Boosts 
Prices on Small Motors 

General Electric Co. announces 
price on its fractional 
horsepower electric motors by ap- 
proximately 5 percent. 

The company attributes the price 
boost to higher wage, transporta- 
tion and material costs. 


increases 


Mastic Tile Ups Prices 

Mastic Tile Corp. of America 
has increased prices on its Matico 
asphalt and vinyl asbestos tile 
products. 

Increase amounts to % to 2\4¢ 
per square foot depending on size 
and gauge of product. 


* o +. 


Plans No Price Change 
on Marvalon Adhesive 


Kimberly-Clark Corp., Neenah, 
Wis., has announced that it intends 
to continue to list Marvalon Adhe- 
sive Veneer at the original sug- 
gested retail price of 59¢ per yard 
in bulk rolls and $1.89 for the 9-ft 
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NEW. all New/ \ 


a mixers with © 










- 
* 
i 
“5 
> 


lt GEARS and Of, 





Magic NYLON is tough, exceedingly 
durable — is resistant to wear and ' 
corrosion — withstands heat up te 300 degrees! | 
This means that Maynard NYLON 
Mixers are immune to wear and tear of 
het water and strong detergents. it 
means many extra years of 
trouble-free service. 


—* 


——] NEW! “WHIRL- WHIP” Design! 


and blend more thoroughly — with greater speed 
and less effort. The conventional “whirl”, ; 
supplemented by the ‘“‘whipping’’ motion of 
the new blades, results in multiple- 
mixing action. A single egg or a full 
bow! of batter mixes easily with- 
fi a out splattering. 


BE THE FIRST TO CASH IN ON / ; 
THESE SENSATIONAL NEW MIXERST» 


Ask your jobber or write for details: 


jof New York City 
for Good Design 











v 


iv 


b 1444 EAST COLORADO BLVD. 
— GLENDALE 5, CALIFORNIA 


_~s \ 








TAPER PINS 


Complete stock, all sizes #7/0 through #14. 
Special sizes to order. 
Milled or Centerless Ground (Precision Type). 
Made to accurate tolerances. 


Also “Stanho’ Taper Pins made from selected 
screw stock, Monel, Brass, Aluminum 
or other metals. Clean bright finish 


i ae i Po 
) —_— 
, nee + _ -_—. - 
” description 
and prices. 


A STANZARD. 


ou FA 4 ra 7 
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the BUYER 


with the least worries is 
the one who supplies his 
trade with these 


Prant | /ilson 
PRODUCTS 


ANTI-SWEAT PIPE COVERINGS: 


A special moisture-resistant felt in telescopic 
construction . no sweating or dripping. 









Three foot lengths fit all standard pipes. )" 
and %&" thick, single shell. |" thick and up, 
double she!!. 
4 4 a 
ASBESTOS MILLBOARD: AC eeisinas 
Fireproof .. . can be sawed, die-cut, punched, i i 
nailed and painted. Standard sheets, 42x48"' ¢ 


(other sizes to order). 


All thicknesses. 
ond up. 


i/ie” 





, OY 


ASBESTOS AIRCELL PIPE COVERING: 


For low pressure steam, hot water and vapor system pipe lines . 


low cost, fuel saving! Preshrunk. Complete with canvas jocket and 

bonds. Three foot lengths fit all stenderd pipes. %"' and |" thick. 
ee ASBESTOS INSULATING FELT PAPER: 

a> Use in every basement . ideal for wrap- 

ping furnace pipes and cosings, for fire-proof- 

| = ing combustible constructions, making gaskets, 

—— etc is’ and 36" wide. 2, 30 and i100 Ib 

Y rolls in all stenderd paper weights 













ASBESTOS FURNACE CEMENT: 


Makes on excelient smoke-tight, gas-tight and fire- 
proof sea! on ali types of heating units. A high 


wh Lf tbs 5 dee. 
temperature refractory in |, 2, 5, 10, 25, 50, 100 Ib | ‘ : = 


metal containers—also half Bbis and Bbis. 
Increases boiler effi- 


dries to smooth white finish 


ASBESTOS INSULATING CEMENT: 


Insulation for al! boilers, fittings and tanks 
ciency .. . saves fuel Easy to apply 
Comes in 10, 50 and 100 ib. pockages 


—_ SF 


WOOLFELT PIPE COVERING: 


For cold water and return lines no sweat- 


ng, rusting. Preshrunk. With wniversal liner, 
canvas jacket, bands. Standard 3-foot lengths 
fit all pipes. Y%"", %" and I" thick. 
Also Frostproof Pipe Covering: 
36"' sections split longitudinally. Easy to install. Combines ‘/," Heir- 
felt %'' Woolfelt—<saturated tar liner. Complete with canvas joecket 
and bands. 


COMBUSTION CHAMBERS: 


Range of sizes (.75 to 12 G.P.H.) and shapes ___) 
for every jeb. Thin-wall and tongque-and-groove 
construction .. efficient, long-lasting! Easy 
to handle and set up . individually pack- 
oged with everything necessary for installation 


Write Dept. 955-HA 
today for new Buying and 
Selling Guide 





ih. 
eeu a 
ee | ee PS oe Pe os eee. Ce eee 
. *#s 


a Wilson « inc. 


ASBESTOS and INSULATING /MATERIALS 


871 








packaged roll, with the appropriate 
trade discounts. 


5 
- D7 | C. S. Marty, sales manager, spe- 
— | clalty products, has announced that 
([~ '» the company will continue its na- 
° - ’ 
tional advertising and brand promo- 


tion program. He says, “Our dealers 









“ and distributors may continue to ‘ 
Visit US purchase Marvalon Adhesive Veneer 
at the with the assurance and confidence 


that current inventory values will 
not be disturbed by price revisions.” 





——— 


National 
Ward's Catalog for Fall 
Hardware Show Shows 10 Pct Price Cut 


and see the big Montgomery Ward & Co.’s new 








fall sale book—largest in its history 


Chattanooga line of wv” | —shows price cuts averaging 10 
fj | percent. 
BARROWS —. Ward says that reductions on 
I many items range as high as 40 
and CARTS 








percent or more. 

Electrical appliances are among 
the items bearing seasonal price 
cuts in the 256-page fall sale book. 









We're in Booth No. §-319 


CHATTANOOGA WHEELBARROW (0. 


oa. F BOey belelcy- Wand 2.1 5399 3 : 


Saw Price Reduction 
Williams & Hussey Machine Co., 
Inc., Milford, N. H., has reduced 
| the price of its Model A Wilton 
sin eae Hee | SS Eee ra | brush saw from $274.50 to $224.50. 





Ste us 
BOOTH No. &-319 





Home Laundry Appliance 
Sales Increase 30% 

Factory sales of home laundry 
appliances for the first seven months 
totaled 2,977,461 units, 30 percent 
higher than the corresponding 1954 
period,.the American Home Laun- 
dry Manufacturers’ Association an- 
nounced. 





Believe it or not, more than 6 million horses and mules 


need shoeing each year—and today their owners are look- eas roy coe Sere Sah ee ~iep in 
ing to YOU to supply them. Horseshoes are a high-profit ee re Oe 
item...come packaged 10 oe to the box—easy to store, | During the first seven months, 
shelve, and sell. Stir yourself: Write now to Dept. H-1 for automatic dryers showed the great- 
name of distributor, free catalog and pricing information. est increase of any home laundry 


appliance. A total of 592,434 dry- 


YOUR CUSTOMER LOOKS FOR THIS TRADE MARK—> ers were shipped, a 77 percent in- a. 
lt signifies the | crease over the similar 1954 period. 
WORLD'S LARGEST ) Electric dryer sales were up 84 
MANUFACTURER OF | percent and gas dryer sales up 60 
HORSE AND MULE SHOES. | percent for the period. , 
Household washer factory ship- 
ments totaled 2,336,692 units for : 
the seven months period, an in- 


crease of 23 percent over the sim- 
é ilar 1954 period. 





lroner sales were 1335 units 


MANUFACTURING CO. for the first 


Joliet, Ilinois | of 1955. 





seven months period 
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CUSTOM FIT 






The only Custom Fit Cover at 
Popular Price. Only 6 sizes required 





$30.08 to custom fit all standard mode! 
per dozen air conditioners. 


GE, 
MADE OF 12 GAUGE FASHON NE B lp 
VINYL FILM. Guoronteed fo 10% cosy, You S 
- wan ‘ative 
withstand weather to 20° below 0 t temens = “OEM ising 
ts Os 

zero. STRAPS AND BUCKLES Store @ng bless, ur *ai/ay 

*0 Pro or es 7 le 
HEAT SEALED FOR EXTRA Se/ Sur 


tes .° by 
$/ 5 yin 
STRENGTH. 0 0,28 Probie” invent, Plan 
6 Sic Y or 
GET ON THIS imam Mum 5" 8SSur, 
° Sizes Stoc aes ang ‘ 


PROFIT BANDWAGON 


for th Chan 
o fe 
Selling Se Which pret time 
er 





} 7 
IOGETLE Ix 


286 FIFTH AVENUE © NEW YORK CITY 








For the best 


-™ 
- 


Storm and Screen Door Hardware 





“ONE BORE” PUSH-PULL LATCH 
Gvoranteed quaiity .. . 8 million in use 
today. Fast application ... just drill 
versible. one |" hole. Easy lotching spring strike. 


) — NO. 90 DOOR CLOSER 
mT = | Self tubricoted. Enclosed 
shock absorber spring. 


‘ NO. 80 DOOR CLOSER 
AND CHAIN PROTECTOR 
With chain hold up spring. 
Self lubricated. 


With or without key locking. Fast, simple 
installation . . . just drill three 4%" holes. 
Adjustable for %" to 1%" doors, re 














IDEAL HINGES 
Ploted or Stainless Steel or 
Solid Brass 
Available with Bron ze Oilite 
Bearings. 











Write for full description, price and delivery on these and other items. 


IDEAL BRASS WORKS, Inc. 
deal 


250 E. Sth Si. . 
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St. Pawl 1, Minn. 




















'S EW! a profit maker ! 
THREADLESS 
CLAMP FIXTURE 


5 QS ARES mimes Fe 
. 












Newly conceived—designed so that the 
ends of the pipe do not require threads. 
Combined with B&C quality and low 
price, you have an unbeatable selling 
package. 


A Must for Every Shop! 


® Hardened steel set screw holds head firmly 
. easily loosened or tightened. 


© Sliding jaw is easily moved to any posi- 
tion... always under tension. 


© All metal... finished in blue enamel with 
cadmium plated main screw. 


_— 












No. 12 fits %” pipe design like illustration A 
No. 14 fits 4%” pipe design like illustration A 


No. 15 fits 44” pipe design like illustration B., 
but has vise type handle. 


No. 16 fits %” pipe design like illustration B. 
Pat. Pend 
Manufacturers of Clamps—Vises—Hand 
Tools for production, maintenance, 
and service since 1925. 


SEE YOUR JOBBER OR WRITE 


THE BRINK « COTTON wer: 


33 Poland Street +« Bridgeport 5, Conn 
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MIX-N-MEASURE PAINT POT 


HERE IT IS! at 
ov 
A GRADUATED \ J cS 







MEASURING _—= 


> ected ARE HOw, p D 
~ = =6MIX-N- M EAS 


CLEARLY VISIBLE 
i 


: 


ae 













unt 





PAINT POT 


ALUMINUM Finish 





RUST 
. RUST PROOF PROOF 


« LEAK PROOF 

¢ GRADUATED INSIDE AND OUTSIDE 
« HEAVY BAIL HANDLE 

« INTERLOCK CONSTRUCTION 


» ALUMINUM FINISH 
» DOUBLE RIVETED BAIL EARS HARDWARE PRODUCTS CO. 
NEW YORK 7, NM WY 


VISIT US AT NATIONAL HARDWARE SHOW BOOTH N-43 


PAINT POT No. 501 





PACKED: 2 Dozen per Shipping Container 
WEIGHT: 20 ibs. per Shipping Contoiner 








(HOWARD ) 

















SHELF - HARDWARE SPECIALTIES 


PACKAGED TO SELL 


lating sales . . . and profits. It's a 
reason why you get H-W specialties 
more attractively 

packaged than any 
comparable line! 
it's a reason why 
it pays you fe 
H-W 


ad 


merchandise. 
More, this 
— 
pac 
a 
attractive 
merchan- 


dise .. . 
well made and finished, rust- 
resistant and priced to meet 
competition. Ask your jobber. 
In Canada: Geo. S$. Mall Ce. HALL-WESSEL COMPANY 

25 Grenville St., Toronto 1 919-931 No. Sth St. 


Export: Hall & Reis, lec. PHILADELPHIA 23, PA. 
165 Broadway, New York 6 


Worth asking for... by NAME Specialties 
2o=+ PAS cE Hem es 
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| Hog Bristles Removed 


From Stockpile Plan 


Elwood M. Jones, Jr., president, 
American Brush Manufacturers 
Association, Newark, N. J., states 
that under ODM General Adminis- 
trative Order V-1, dated Nov. 5, 
1953, hog bristles have been re- 
moved from the list of strategic and 
critical materials for stockpiling. 

Government officials in Washing- 
ton have advised that the bristle 
stockpile will be released in due 
course, strongly emphasizing that it 
will be 8 to 9 months, by conserva- 
tive estimate, before bristles are 
available for distribution. 

Agencies concerned will first have 
to develop a program for distribu- 
tion. After this, official notification 
must appear in the Federal Reg- 
ister, and six months must pass be- 
fore the plan can be made opera- 
tive. 


Labor Market Healthy, 
65 Million Employed 


A mid-year report by the Federal 
Reserve Board shows the nation’s 
labor market in healthy condition. 

The board notes that employment 
in July rose to a record high of 65 
million while the unemployment 
figure of 2.5 million represented a 
drop of nearly 1 million from year- 
ago levels. 

The January-to-July upswing in 
non-farmer workers this year came 
to 1.3 million, or the largest gain 
for this 6-month period since 1950. 

Meanwhile, employment in non- 
manufacturing businesses climbed 
to a new record of almost 33 mil- 
lion. This is 650,000 more workers 
than a year ago. 

In manufacturing, the job-holder 
total was 16.7 million, or about 1 
million more than for July, 1954. 


Unemployment Pay Claims 
Down Despite Floods 


Initial jobless pay claims for the 
week ended Aug. 27 totaled 200,200, 
reports the Labor Dept. This in- 
cludes claims of about 43,000 work- 
ers idled by the Northeastern floods. 

For the comparable week of last 
year, new claims came to 245,100. 
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FREE SELF-SERVICE DISPLAY 


SEE OUR DISPLAY — BOOTH 360 — NATIONAL HARDWARE SHOW 


PERFECTION MODEL PRODUCTS 


4145 W. KINZIE STREET ° CHICAGO 24, ILLINOIS 


Seeds 
PROFITABLE 


TURNOVER OF 


HANDE-BOLTS 


Alyminym and Stee! ... 2 and 3 foot 
lengths. Steel—15 diameters: 6-32 
thru 142". Aluminum—%, %q, %, 2” 
diameters. N.C. thread: also un- 
threaded. 


HANDE-BARS 


Stee! .. . 4 foot lengths of flots and 
angles of Ye" stock. 3 sizes of each. 
Honde-Bors can be shaped, punched, 
drilled without heoting ... are easy 
to weld ... have countless everyday 
vses. 


Special lengths—Bolts, Rods, Bars, 
Angles—to order. 


Compact, attractive display made 
of finished plywood is free to 
dealers with initial order for a 
money-making assortment. 


SEE YOUR JOBBER OR WRITE DIRECT 


Also Mfrs. of Perm-E-Lastic Glazing and Caulking Compounds 


GUARANTEED fo SELL 


or Your Money 


TRIG-A-MATIC i - 
* =i 


SEE THIS 
AMAZING NEW 
PROFIT-MAKER 


AT THE SHOW. 


(BOOTH N-535) 


AVAILABLE 
COMPLETE 


FULLY GUARANTEED 











Vital Products Mfg. Co. 


cadsag Maamactanes — (“anttnay Gene Semce / 


730) GuInc’ avinwyue , CLEVELANO 4 One 
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ee SN wl 
. Leo)’, Aimee 7-Mrels 


Fakes od falc merer-sa— 


Order both 
Aluminum and Steel 


rural mail boxes from 


FAW SCO 


Pay only one freight charge 
on your assorted shipment 


: : : ti » f 
rf CONC I / m CON 


. . y 
cna , ‘3 pl 4 \¢ 


No.1 MAILBOXES 


SIZE: Length: 18-1516"; Width: 6-1/4"; Height: 8-13/ 16" 


ALUMINUM: 20 gauge, shipping weight each 3 Ibs. 9 o7 
STEEL: 20 gauge, shipping weight each 6 Ibs. 8 o7 
No. 2 MAILBOXES 


SIZE: Length: 23-1/2"; Width: 11°; Height: 14° 
ALUMINUM: 20 gavage, shipping weight eoch 8 Ibs 
: 20 gauge, shipping weight each 20 ibs 


FAWSCO MFG. DIVISION 
Cuyahoga Falls, Ohio 


Please send me prices on rural mailboxes 


NAME 


ADDRESS . 

















THE TRADE CALLS 
DYKEM 

STEEL BLUE 

air, 


Dies and (|S 
Templates, 
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Popular package 8-oz. can fitted with 
Bakelite cap holding soft-hair brush 
for applying right at bench; metal sur- 
face ready for layout in a few minutes. 
The dark blue background makes the 
scribed lines show up in sharp relief, 
prevents metal glare. Increases effi- 
crency and accuracy. 


Write for full information 
THE DYKEM COMPANY 
Established 1920 
23058 North 11th St. «+ St. Lewis 6, Me. 





















SAWHORSE BRACKETS 


NO NAILS e NO BOLTS 
NO SCREWS 


ALL-WELDED CONSTRUC. 
TION. Use any 2 x 4s for 
and crossbar 





play. 12 Sets to a 
carton. belps 
FREE. 


Nationall 


—order 


ad vertised 
rom your 
, or direct i 
be cannot supply you. 






GRAND HAVEN STAMPED PRODUCTS CO 
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Here Is Suggested Date 
For Ending Fiscal Year 


If you are considering an appro- 
priate fiscal closing date for your 
business, here are some suggestions 
from the American Institute of Ac- 
countants, based on studies by the 
Natural Business Year Council, 
University of Illinois, Bureau of 
Economic Research and Dun & 
sradstreet. 

For retailers, the suggested date 
is the end of January. 

For hardware manufacturers, 
the suggested date is the end of 
June. 


Vacuum Cleaner Sales 
At Five-Year Peak 

Factory sales of standard-size 
household vacuum cleaners in July 
were highest since 1950 for the 
third successive month, and the 
seven-month total also was greatest 
for that period since the corres- 
ponding months in 1950 the Vac- 
uum Cleaner Manufacturers’ Asso- 
ciation announced. 

July sales totaled 207,758 clean- 
ers, an advance of 7.3 percent be- 
yond 193,607 cleaners in July 1954, 
and down 14 percent from 241,665 
in June. 

The January-July total was l,- 





825.757 cleaners, which topped l,- 
516,403 units in the same period 
last year by 20.4 percent and com- 
pared to 1,975,145 in the corres- 
ponding months of 1950. 


Manufacturers Forecast 
Good ‘55 Second Half 


Business in the second half of 
this year should be as good—or 
better —than in the first half, 
according to a survey of 131 manu- 
facturers by the National Indus- 
trial Conference Board. 

Most of the companies, the board 
notes, expect capital outlays and 
dollar inventories to run higher in 
the final six months of 1955. 

“Half of the companies expect 
their profits before taxes to surpass 
results of the first six months,” the 
report states. 

At the same time, a number of 
firms display a note of caution on 
the possibility of lowered business 
activity in the remainder of 1955, 
according to the board. 


New Orders in August 
At New 5-Year Peak 


The National Association of Pur- 
chasing Agents reports that Amer- 
ican industries saw their new order 
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“Are these made by the natives?” 
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A GOOD RULE to FOLLOW 
IN PICKING HAND TOOLS 


‘‘Pexto”’ on any hand tool means quality assured 
\ century-old tradition of manufacturing skill 
and experience stands behind every hand tool 
bearing the famous Pexto name. A good rule to 
follow, always—choose PEXTO. 


THE PECK, STOW & WILCOX CO. 


Since 1785 Southington, Conn. 

















Weather 


MAIL BOXES, PLANTERS 
HOUSE NUMBERS & SIGNS 


New Alum-Art aluminum mail boxes 


beautifully styled 


resis- 
tant 


Individually 


boxed 


Aluminum peb- 


ble grain 





Size 3's x 5a =x 14% 


Price Retail $4.95 


DA-NITE SWIRL 
HOUSE NUMBERS 


@ Brilliant reflection 

@ Weather resistant 

@ Precision reflecting swirls 
@ Solid brass 


See new products in the line 
| BOOTH S-207 
; National Hardware Show 
( Navy Pier, Chicago 
October 17-21 


KURSH PRODUCTS, Inc. 


3148 West 32nd Street, Cleveland 9. Ohio 
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t . W. NORTH AVE. 














| WINDOW MATERIALS 


your “Bank-Roll” line 


SOL-O-LITE can “pad” your bank- 
roll all year through! 8 different 
types suit dozens of uses in every 
season ... in homes, farms, shops 
and factories. Everybody finds a 
type to suit his need and his pocket- 
book. Use the free newspaper ad 
mats to tell your customers how 
many ways you can serve them bet- 
ter with SOL-O-LITE—the ideal low- 
cost glazing. 








Advertise, display and talk about 
SOL-O-LITE now for storm doors and 
windows, to build volume sales this 
fall and winter. 


FACTORY 
SKYLIGHTS 





NU-V-GLASS 


¥," cotton mesh 


VUE-LITE 


¥," econ. cotton mesh 


CRYSTAL-LITE 


Extra-heavy cleor 


CLEAR PLASTIC 
Medium weight 


GLAZ-SCREEN 


%" galv. wire mesh 


GLAZ-SCREEN 


10-mesh golv. wire 


GLAZ-SCREEN 


14-mesh galv. wire 


GLAZ-FABRIK 


poroffin impreg. cloth 


ROLL -O-LITE 


¥," cotton mesh 











ASK YOUR 


for colorful point-of-purchose 
JOBBER end deo? meoil moterials . . . 





or write direct to... 


SOL-O-LITE 


LAMINATING CORPORATION 
© CHICAGO 39, ILL. 


















































































® EYE-APPEALING 

© BUY-APPEALING 

© PREPRICED 2 FOR 15c 
Step up unit sales with the self-serv- 
ice “Can't-Miss” 2 PAC. This con- 
venient, transparent package is a 
proven, “sure-fire” traffic stopper. 





McGILL METAL PRODUCTS CO. 


MARENGO Baa, ene 








NEW STYLE 600 







































































quality seat 5 
... economy price 











RETAIL 


PURITAN 


Solid Puralite ... 
under 400,000 Ibs. 


on enamel . 





























molded 
... baked- 
. chrome-brass 


























fittings . . . & beautiful colors. 











Nationally advertised. 


CENTURY PLASTIC PRODUCTS, INC. 


CLEVELAND 2, OHIO 












































levels in August rise to the highest 
point for that month since 1950—a 
year which reflected the impetus of 
the Korean war. 

Reporting generally optimistic 
views on the nation’s economy, the 
purchasing agents note that the up- 
ward price swing appears to be the 
biggest potential danger spot. Some 
executives say they are concerned 
about loose credit conditions. 

In a pre-Labor Day roundup, the 
association points to great strength 
and activity in the business front. 
About 85 percent of the officials in- 
terviewed say output of their firms 
is as high, or higher, than the level 
in July 1954. 


Television, Radio Set 
Sales Up in First Half 


Retail sales of television sets in 
the first half reached a new high of 
3.2 million, reports the Radio-Elec- 
tronics - Television Manufacturers 
Association. 

In the same period last year, 
sales came to 2.8 million receivers. 

Radio retail sales, excluding auto 
units, totaled 2.4 million, register- 
ing a slight gain over the 1954 fig- 
ure. 

Television sales in June totaled 
430,000, against 352,000 a year ago. 
Radio sales for June hit 421,000, 
compared with 537,000 for the like 
month of 1954. 


Corporation Profits 
Near All-Time High 


The first-quarter profits of 
American corporations rose to an 
annual rate of $40.9 billion, re- 
ports the Commerce Dept. 

This represents a gain of $7.5 
billion over the rate for the first 
nine months of 1954. Profits for 
the 1955 opening quarter, the de- 
partment observes, were only frac- 
tionally below those for the first 
half of the boom year 1953. 


Corporate Dividends Up 


Cash dividends paid out by cor- 
porations in the first 7 months of 
this year amount to $5.3 billion, 
compared with $4.837 billion for 
the same period in 1954, says the 
Office of Business Economics. Pay- 
ments for the month of July were 
$669 million, against $543 million 
a year earlier. 
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G.E. Forecasts Boom In 
Home Air Conditioning 


J. H. Gauss, manager of market- 
ing, General Electric Co., Schenec- 
tady, N. Y., announced: “Sales of 
central residential air conditioning 
units will increase nearly 1000 per- 
cent within the next ten years.” 

He said further that “more than 
a million units will be required an- 
nually by 1965.” The increasing 
number of homes being built with 
central air conditioning is the ma- 
jor factor. 

Ultimately, he stated, the busi- 
ness will be in two and three ton 
units for five and six room homes. 
Mr. Gauss stressed this will hardly 
affect the room cooler market. Be- 
cause there are some 40 million 
homes built before 1955 without air 
conditioning, room coolers are ex- 
pected to sell well nearly indefi- 
nitely. 


Gas Range Shipments 
In 9 Month Gain 


Shipments of gas ranges in July 
scored a gain over year-ago figures 
for the ninth consecutive month, 
announces the Gas Appliance Manu- 
facturers’ Association. 

July shipments of 149,500 units 
ran 11 pet ahead of the same month 
of last year. In the first 7 months of 
this year, shipments totaled 1.272 
million ranges, an increase of 13 
pet over the like 1954 period. 


Gen'l Slicing Machine 
Starts New Addition 


Ground has been broken at 
Walden, N. Y., for an addition to 
the General Slicing Machine Co. 
factory. The new unit will be for 
the manufacture of the Merry 
G’rinder meat chopper and salad- 
maker combination appliance. 


Home Ownership Jumps 
33 Pct in 7 Years 


The house-purchasing boom be- 
tween 1948 and 1955 boosted the 
nation’s home ownership by 33 per- 
cent, according to a survey by the 
Federal Reserve Board in coopera- 
tion with the University of Mich- 
igan. 

The report says that 30 percent 
of renters and 15 percent of home- 


SELL THE BEST! 
BACTI-VATED 


MICHIGAN PEAT 


NATURE'S ORGANIC SOIL BUILDER 


100 ib. BURLAP $0 ib 75 tb 
begs with plastic liners WHITE begs WHITE begs 


Peck—< lear 


plast< bogs plestic begs 


BETTER PEAT 
BETTER BAGS + BETTER PROFITS 
BETTER ADVERTISING . . SELL IT —USE IT 


Also a full line of Potting Soils——Free Samples 


Nationally odvertised in Better Homes 
& Gorden House Beautiful. Flower , 
ture. Sunset. Maryland Garden ' “ wrdening 


IMMEDIATE DELIVERY 
MICHIGAN PEAT INC. 


67 West 44th Stre et New York 36 
Peat Bogs, Capac, Michigan 


BE SURE TO SEE US AT BOOTH NO. $110 


Ste ck Fasterselling 


Economical 





Proven in 


* | Tandrotin 


Point 


Slow Drying— 
Long Leveling 


Pleasant 


Gals., Qts., Pts., Hf-Pts. 
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The 


WOR-DOLL’ 


Syna Gulbrandsen 


(Miss Norway) g 
AS aad 


Sturdy, Colorful, Self-service Display x} 





Conveniently Packaged Merchandise (Tubes) in Ass‘t’d lengths 





Top Quality Product “ 





Convenient Reorder Plan 





Consumer Advertising 


Priced for Profit 





SSNORDARL| 


“DO IT YOURSELF” WARDROBE HARDWARE 
Display Kit 


For information write 


NORDAHL MANUFACTURING co. 


180 W. Alameda Ave., Burb 


1 moe. 











Plastic 
WEATHERSTRIP 



































































@ effective for doors and 
double hung windows 
e easy to display and sell 


GARD-STRIP, the vinyl plastic wea- 
therstrip, is really modern almost 
indestructible, yet stays pliable. Any- 
one can easily tack it in place. No 


48-185 


ent package with nails. No. 


an 18-foot length in transpar- 
48-250 
a 250-foot reel with nails 

Also, a wide selection of other types 
—plain felt, hair felt, all metal, meta! 
and felt, bronze door and window sets. 


Order from your jobber, or write us 


Also Stock Spring Assortments 


Sania Clean-out Augers 
« a 4909 


Pole Sockets 
gprce cage WIRE CO. 








Cushion ol Seal 


Vinyl Plastic Weatherstrip 


Stock 
Vinyl Plastic Weatherstrip! 
Cushion-Seal has the answer 





the complete line of 

















for any weatherstripping prob- 
lem .. . and its ease of 
installation is a “Natural” 
for the “Do-it-yourself” market. 




































































SELF-SERVE 
CARTONS 


433384. 









































owners interviewed expressed dis- 
satisfaction with their houses, pri- 
marily because of inadequate space. 

During the seven-year period, the 
number of families owning homes 
rose from 18.5 million to 25 million, 
states the survey. 


Prices Changes Announced 
By Two Manufacturers 


Two manufacturers made price 
changes late this month. 

Aluminum Goods Mfg. Co., 
Manitowoc, Wis., increased prices 
about 6 percent on 116 out of 210 
items in its Mirro line of house- 
wares on account of higher labor 
and materials costs. 

General Electric Co. reduced sug- 
gested retail prices on four of its 
14 models of clock radios. 


K&E Assortment Deal 
Promotes Tape Rules 


An offer 
rules 


of 11 Wyteface tape 
in an assortment that gives 
a 60 pct mark-up to the dealer is 
available from Keuffel & Esser 
Co.. Hoboken, N. J. 

The tape rules in the KH55 as- 
sortment are mounted on blister 
ecards for self-selling display on 


Promotions 








perforated boards or in 
trays. 
the blister through which the tape 


counter 
The packing has a slot in 


line can be pulled for examina- 
tion without opening or damaging 
the card. 

Keuffel & Esser points out that 
the dealer $15.76 from 
this assortment at retail prices, a 
mark-up slightly over 60 pct. 


realizes 


Insurance Real Estate 
Loans Increase 35% 

Life insurance companies loaned 
out a record $3.102 billion on real 
estate mortgages during the open- 
ing half of 1955, says the Institute 
of Life Insurance. 

This amount represents a 3d 
percent jump over last year. 

The Institute estimates. that 
mortgage acquisitions by the com- 
panies this year will exceed $6 
billion. 


Business Failures Drop 

Business failures in the United 
States totaled 205 for the week 
ended Sept. 8, announced Dun & 
3radstreet, Inc. This is a decrease 
over the previous week’s 215 fail- 
ures. 








Consumer Ads Promote 
Christmas Tool Sales 

The Stanley Works, New Britain, 
Conn., is advertising its Christmas 
tool selling promotion to back up 
its dealer store merchandising ma- 
terials. 

Consumer advertising will be 
published during September, Octo- 
ber, November and December in 
Better Homes & Gardens, 
Science, 


Popular 
Popular Mechanics, Home 
Craftsman, Saturday Evening Post, 
Mechanix Illustrated, Homecraft & 
Homeowner and Sunset. 

Dealers are provided with two 
mailing folders, mats and 
radio announcements. 


spot 


Manufacturers’ New Merchandising Plans 
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Landers Frary & Clark 
Announces Dazey Plans 
Two 


new 


housewares 
colors, and heavy 
Christmas advertising plans are 
announced by Dazey Corp., St. 
Louis, Mo., a subsidiary of Landers, 
Frary & Clark. 

Dazey offers two new colors, pink 
and turquoise. 


new products, 


fall and 


New products are an all-purpose 
kitchen mixer, which sells for $4.95 
with free Rubbermaid plate and 
bow! scraper valued at 35 cents; and 
the single-action Kwik-Kut Jr. can 
opener, at $1.95 

There will be 24 insertions in 17 
consumer magazines, and 58 in 14 





1955 




























SPECIAL 
SHOWING 


NEW 1956 MODELS of 
MASTERS’ PRODUCTS 





MORE OUTSTANDING 





PATENTED 
FEATURES ever ‘omered, Die cat) coun, bamviy 
THAN EVER BEFORE ft, 8 fs ond 10 fr, lengths. 


SEE THEM AT THE SHOW 
BOOTH S-181 


; A real buy in 50 and 100 ft. White 

MASTERS PLANTER CO. | ~ aha seat hh 
MASTERS BUILDING sas 

BENTON HARBOR, MICH. | > a 




















No. 718 Utility Knife. Fine quality, 
rugged, five extra biades in handle 
—a fast repeat seller at 75c. 












Walsco Chain Door Guard 
with welded steel! links. Each 


lhe hs oat Nay lé [Ay/) brass or bright chromate 
HELLER 


STORE 


FIXTURES 
W. C. HELLER anv CO. 


MONTPELIER, OHIO 
Send For Free Catalog SH 


HARDWARE AGE, SEPTEMBER 29, 1955 















WALSCO 
PADLOCKS 









Every size for every 
purpose. These low 
priced locks are most 
popular in carded as- 
sortments. 


Send for 
complete catalog. 








trade magazines. The plan repre- 
sents the heaviest advertising in 
Dazey’s history. 


Lasts up to %& times longer 


TV Series to Promote 
Shopsmith Power Tools 

A home workshop in action will 
be the theme of a television series 
this fall when power tools go on 
national showings. 


Tom Harmon’s Workshop is the 
od T BLA i subject with the former all-Ameri- 


. can football player appearing in the 
Sensational new nickle-chrome steel Roc-Edge at h ve 
: series showing proper use of Shop- 


we blod tougher, k 4 d ne gi . 
Di Fo 24 ry E # w- as i . os smith tools for Magna Engineering 
Corp., of Menlo Park, Calif. 


49 Combenetion 6 y S $ $ F 85 to AO stati » ell aseee 
w. <_ =A «6 neh | 7 oi 8 oh _ _— oa 0 ations Wl carry 


es, series, generally following 
= blade blade blade major football broadcasts on Satur- 
New Merchandiser gives you day and Sunday afternoons. 

Blade Department in 6” x 12” 

space. Invest only $24.38. 


Fill 90% of blade requests. Pioneer Has Twin Drive 
SMALL INVENTORY On Household Gloves 


a a Pioneer Rubber Co., of Willard, 

Ohio, will promote its Bluettes 

household gloves in a fall-winter 

or wrife... , 

ROCCO PRODUCTS Zeit | Five, Good Housekeeping, Parente’, 

What’s New in Home Economics 
and Modern Medicine. 

Pioneer also is offering dealers a 

5 pet discount on orders placed to 

Oct. 20. The 5 pct also will be de- 

ducted from wholesaler orders re- 

ceived until Oct. 20. There will be 

no change in the $1.49 fair traded 
Bluettes retail price. 











At your wholesaler 








Rent-Or-Buy Program 
Is Sander Promotion 


The Syncro Corp., Oxford, Mich., 
offers a rent or buy plan display, 
No. 951 Rent or Buy Merchandis- 
SD : ing Package, for its No. 900 
— "enna fe Ne ag, ~ _ Manufacturers of heavy-duty Multi-Motion sander. 
Sledges are now ee se : 7 PICKS © SLEDGES | With the _ self-contained display 
packed in a newly oh ee, ~ MATTOCKS © BARS unit is a sign, “Rent ( $2 per day ) 
de signed carton tor aa \ a or Buy this Svn ‘ro Sander ”? 
greater efficiency in han- 4 a a | NOES © WEDSES oh i : 
dling. You'll appreciate the ——— > TRACK TOOLS On one side is a pad on which 
added convenience. ' oN _ SOLID BOX VISES is printed, “Nationally advertised, 
ALL IRON CITY products are “See «= ANVIL TOOLS & $39.95 brand new.” When the 


noted for their rugged quality 4 . ae TONGS A A yr ge 
backed by 101 years of production : ay ; 


experience. Distributed throughout the day, the dealer rips off the first 
— ee eee sheet to expose the next one read- 
CITY Blacksmith Sledges in : . : ; 


; ; New Shipping Container ing, “Today’s bargain, $37.95, 
Write for Latest Price List regularly $39.95.” 


After each day’s rental the next 
iR ON CITY TOOL WORKS, INC. _ sheet is exposed to show a further 


: , | reduction of $2. 
Pittsburgh 1, Pennsylvania | The plan is to encourage sale of 
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More profit on 


5 HOUSEWARES 


with these 


high-quality | 
fast-selling | 


BRUSHES 














“ 
| 





YE 


When You Feature This “Best-Selling” 
Line of Garden Products ! 


Put this good-looking dis- 
play of quality household 
brushes in a good traffic 
spot and watch your brush 
sales climb. Profits, too 
—not just 33144%, but 
a full 374%%—for you. 








ANTROL ROSE SPRAY 
Original bomb for outdoor 


famous name... famous brand use. Kills Aphids, Jap 
Beetles, Mites, others 


| 

| 

| 

| 

| 

KELLOGG BRUSH MFG. CO. ———- —-— - = = 
| 

| 


ANTROL AFRICAN VIOLET 
and House Plant Bomb 
Specifically for mdeeor use' 


Kills Mealy Bugs, Mites, et 





Westfield, Mass. 


NEW, FASTER-CUTTING 


CARBIDE 
MASONRY DRILL 





Super Tool’s New CORE - VENT ANTROL ANT TRAPS 


. . r Safest to use around pets or 
Masonry Drill Easily Penetrates 4 i nag te 


Concrete and Stone in 50 Seconds Three-trap display carton 


ANTROL LAWNTROL 
Contains Dieldrin. Kills de 
structive lawn pests. Con 
venient shaker spout 


Another Super Tool first in masonry 


cutting tool design is this new, fast NEW SPECIALTY EACH AND EVERY 
cutting carbide drill. The improved SALES-MAKER |! , 
CORE-VENT drill incorporates milled PRODUCT! 


slots, rather than the conventional spiral RIDZ DOG REPELLENT 
f 


tlutes, to provide a truer, cleaner hole 
with less pulverizing, made possible by 
a removable core. With CORE-VENT, 
there is less binding in the flutes, less 
packing. CORE-VENT leaves a hole 
accurately-sized for rapid installation of 
anchors, expansion shields, etc 

CORE-VENT is now available at Super 
Tool warehouses and leading hardware 
and builders’ supply houses across the 
country —furnished in sizes from %" to 6” 
Pen Write now for our free illustrated 


Pend bulletin FREE SALES AIDS Display material, tie-in mats avail 


able to help you boost profits! Write, “BUG-Z'', Boyle 
Midway Inc., 22 E. 40th St., New York 16, N. Y 


® Laboratory-Tested 


| 

| 
Guaranteed to | * Gard Sested 
keep dogs | Sows 
away trom 
shrubs. trees. *% Sales-Tested 
auto tires, etc 
Handy push- 
button spray | 
harmless to 
vegetation , 


*® Sold With a 
Money-Back 
Guarantee! 




















e?*. GARDEN INSECTICIDE DIVISION 


liad. celel COMPANY TOOL COMPANY | 


71650 HOOVER RD. * DETROIT 13, MICHIGAN 





(By) BO YLE-MIDWAY unc. 


" 
DEPT. NO. 370 ~~ Crantord N.JjJ. «Chamblee. ¢ 


SS 


5700 SAN FERNANDO RD. - LOS ANGELES 3, CALIF, 
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new units, rentals and the sale of 
used units. 

Display is printed in simulated 
crooked-wood grain, and there is 
a mobile hanging from the sander 


by popular demand! | . } | handle to sway with the slightest 





air movement to attract store vis!- 
tors’ attention. 


z ef | Syncro Corp., Oxford, Mich., has 
4 | available a Christmas gift sander 
- 3 | i} ht. 


Model 504 Family sander comes 
+ 4 2 | in a spruce blue metal case. Its 
_ 4 4 a | cardboard container is Christmas 
oO match 3 > —_3 be wrapped. It contains Santa Claus 
t ~ = ic | cartoon figures, and a greeting card 
today’s kitchens! | : my Sw ~ | is inserted in front of sander when 
. ; | : ’ | on display. 
; | ; - | | Model 504 kit will run in Novem- 
sé 7 a a , | ber Better Homes and Gardens and 
THIS “NEW-LOOK” STEP-ON MEANS MORE PROFITS! Popular Science; October Popular 
Holds more! + Built-in defumer! + Stay-open lid! - Mechanics, and in The Homecrafts- 
Ordinary paper bags are square; fit Magikan’s square a Snare See rumen 
design! « Handle for easy carrying! + Aluminum inner- publications. 
can; never rusts, chips or peels (one free if it does). 
Magikan’s square design makes round styles obsolete ... sells homemakers 


looking for something new, different! In hit-of-the-season pink-with- Waring Promotes Blendor 
copper... chrome... chrome-copper plus yellow, red and white. 


Stands out on your shelves, moves fast, pre-priced marked for full profits! With Users’ Cookbook 
SEE US AT THE SHOW—BOOTH 321-323 
METALCRAFT MFG. CORP., 1025 FIRESTONE BLVD., MEMPHIS 7, TENN. 
Magikan—Magikooler—Magitainer—Magitwirl Twins 


A cookbook has been issued by 
the Waring Products Corp., of New 
York, N. Y., to promote the sale of 
Bi ade . Waring Blendor. 


NCH This 64-page cookbook has a 
_ _— — WITH THE “INNER GRIP” chapter on dishes for men. 


The cookbook is free to the pur- 





chasers of a Blendor, or can be 
purchased for 50¢ from Waring 
Products, Inc., 25 W. 43rd St., 
New York 36, N. Y. 


Television Film Boosts 
Gould Drapery Hardware 


| A television film based on the 

-++ GRIP and DRIVE ALL company’s booklet, “How To Make 
HEX HOLLOW-HEAD : } and Hang Cafe Curtains,” has been 
SET SCREWS AND ‘ - P released by the Gould-Mersereau 
CAP SCREWS! : 


f Co., New York, N. Y., to promote its 
ot . s 1: . ee our » - « . 
line of drapery hardware. 
NO FUMBLING ; : Rie . 
| ) The film is aimed at capitalizing 
NO DROPPING 7 ’ 
| | on the demand for brass in home 
furnishings, and promotes the com- 
pany 's Avona extension rods. 


Sylvania Builds Traffic 
With TV Show Drawing 


Sylvania Electric Products, 
is tleing in its weekly 
MANUFACTURED EXCLUSIVELY BY , we 4 . , 

. | Clock television show \ 
STEVENS WALDEN Inc. tional drawing to increas: 
462 SHREWSBUR: STREET store traffic and sales. 

WORCESTER. MASSACH r 


> > +s 4 : +. 
(.ontestants obtain ent! 
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Hoppe's Provides You 
Every Sales Advantage 


Ask any experienced gun owner what he uses 





for cleaning and protecting his guns and he 





will most likely answer “Hoppe’s’. The facts 





are that Hoppe’s Gun Cleaning Essentials are 





well known, widely used and constantly ad- 





vertised. Shooters ask for Hoppe’s—and every 





experienced jobber handles Hoppe’s. Ask 





your Jobber. 


FRANK A. HOPPE, INC. 


2314A North 8th St Philadelphia 33, Penna. 






























FOUNTAIN BRUSHES 


Connect Direct to Water Hose 
@ Jor EVERY Purpose 


© For EVERY Prospect 
© Jor EVERY Budget 
HEAVY DUTY UNITS 
Now available with finger -tip contro! of aerated 
detergent and clear rinse water flow. Choice of 
styles and brush fills. 

E-ZEE CONSLMER UNITS 
With rubber brush cap—will not break like 
plastic. Soft, safe to use, horsehair brush. 
All-weather, rubber-covered extendible handle 
with water contro! valve on end. 

Write for prices and discounts of complete 
Fountain Brush Line. 


LAITNER BRUSH CO. 


Brush Masvteactwurers 
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NOW! 
THE FIRST 


ALL-IN-ONE 
wooD 
TOOL 






Revolutionary ALL-IN-ONE Wood Tool 


= PLANE * SCRAPER 
SANDER 


A FAST MOVING 
HIGH PROFIT ITEM 






A product of more than 18 months of careful research by one of the 
leading product research firms, SMOOTHY is the most efficient and 


useful home tool ever devised. It is designed to take the pigce of 


many tools now common such as sanders, planes, scrapers. 


e 


SMOOTHY blades are made of the finest high speed steel and are 


scientifically set in Monsanto’s high impact styrene. The t 


oo: is 


unconditionally guaranteed if used as directed. The home craftsman 
will find it much eariser to remove paint, smooth wood, smooth 


plaster, and do many other jobs once he discovers SMOOTHY 


NOW OFFERED TO JOBBERS 
FOR THE FIRST TIME! 


$1 List For information contact 








PLAN AHEAD 
FOR XMAS! 


1405 MAIN STREET 
DES MOINES, IOWA 
























SECURITY Consenuie 
PROFITS for YOU with... 





JUNKUNC “American” Padlocks 


Sell the best and you will profit most .. . your custom- 


ers depend upon you to sell them JUNKUNC 
can” Padlocks for their security and safety. E 


1. Tee and Heel securely le 
hardened steel balls. 





2. Hardened steel plated sh 


twisting or forcing. 
4. 10 Brass blade tumbler 
» SOLID one piece brass-« 
cast case. 
MANY POPULAR SIZES of 


locks and Combination Pad 
Also Hardened Steel Safety 












SEE YOUR JOBBER or 


Established 1912 


and Approved by leading Insurance Companies. 


“Ameri- 


ndorsed 


5 Good Reasons Why You 
Should Sell Them 





ched with 





ackle 







3. Ruggediy built te resist prying, 





eviinder 








teel or die 





Kev Pad.- 
locks 
Hasps 


write ws 


for prices and literature. 


See the No. 500 Padiock and 
Hasp Combination Set 


JUNKUNC BROS. 





1145 W. Gerfield Bivd. « Chicegeo 72! 


















DISPLAY REVIVA 
— it sells on sight 


DOES 
WHAT 
iT SAYS! 


REMOVES — stubborn surface spots. 
CLEANS — dirt and grime. 
POLISHES — to high dry lustre, covering 
minor scratches. Triple-action tonic for marred 
furniture — For Varnished, Shellacked or 
Lecquered surfaces — 

All in One Bottle! 


Keep «a stock on hand; 

W's elweys in demand. 

Netionally advertised. 

Retails at: 

$1.25 half pt. — $1.75 pt. — $2.75 q. 

Pecked 1 dozen to carten. Trade discount 40% 
F.O.8.—Factory: Leag island City Y. 


JACKSON OF LONDON PRODUCTS 


65 West S8th Street © New York 19 N.Y 








Today lawn 
ceration is a 
big thing —s" good 

sales spring, summer and fall. And 
Spike Disc is the big name in Home 
Lown Aerators. Ask your jobber or 
write for full information on the OHIO 
line lawn rollers, lawn sweepers, 
wheelborrows, spreaders 


OHIO MACHINE PRODUCTS, INC. 
COLUMBUS 11, OHIO 


Sales Representatives 


John H. Graham & Co. Inc. 
105 Dwene St., New York 8, N. Y. 








} 

















at dealers handling Sylvania prod- 
ucts, write their name and address 
and mail the entry to the television 
program. 

Each week during the television 
program 10 winners are selected 
with a television set, phonographs 
and radios as awards. 

The contest is to run 52 weeks. 
Each week there is a new drawing 
and contestants must obtain a 
blank for every week they want to 
enter the contest. 


d-Con Spends $480,000 
In Record Fall Budget 


The d-Con Co., manufacturer of 
rodenticides, Chicago, Ill., to spend 
a record $480,000 during the third 
quarter ending Nov. 22. 

Media being used includes 383 
radio and television stations, as 


well as 41 farm publications. 


>. . 
Nesco Special Prices 
5 Promotional Items 
Nesco, Milwaukee, Wis., has a 
promotion on five electrical prod- 
ucts and is creating consumer de- 


mand with its heaviest advertising 
schedule. 

Full page, full-color ads will be 
published in the Saturday Evening 
Post, Ladies Home Journal, Good 
Housekeeping, 
Weekly. 

Mats advertising a 14-day free 
trial, plus dealer co-operative ad- 
vertising money are part of the 
consumer promotion. 

Five electrical product promo- 
tions start with the Fryryte fry- 
ing pan, available at half the 
dealer cost when dealer purchases 
three at regular price, plus one 
2-qt and one 4-qt Cookryte electric 
sauce pan. 

The second 


Parade, American 


promotion offers 
dealers an 18-qt deluxe roaster 
oven, retailing for $44.95 at $14.15 
when dealer buys two ovens at the 
regular price, plus a 20-qt roaster 
and one each roaster stand. 

Next offer is a special price of 
$6.30 on purchase of a $19.95 retail 
casserole when dealer buys two at 
regular price, plus two Model 7016 
roasters and a $14.95 retail cas- 
serole. 

The fourth promotion is a spe- 





HARDWARE HUMOR 
By Hardware Age 


HARDWARE - 
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“I'd like you to glance through our new catalog, Mr. Kenney.” 
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WALLGRIPS 
SCREW ANCHORS 


ocket 


ae 


— — 


SELF-SELLING 
“BLISTER CARDS" 


The easy way to fasten fix- 
tures to hollow walls. De- 
signed for Mr. and Mrs 
Do-It- Yourselfer. Diameter 
% “—3/16"—\%” short and 
long sizes. 





Branch Offices in Principal Cities 








——_ = 142 Liberty St., New York 6, M. Y. 


Division of Stor Expansion Bolt Company 





Perma-Flex ALL VINYL PLASTIC GARDEN HOSE 


9 models in the most highly promotional 
garden hose line in the country. 





SEE THIS FAST SELLING LINE 


BOOTH S-174 


National Hardware Show 
October 17-2! 
NAVY PIER. CHICAGO. ILLINOIS 


All 9 models packaged as illustrated 
The key to greater profits 
The key to lawn and garden beauty 





THE LAWRENCE PROCESS CO., INC. 
LAWRENCE, MASSACHUSETTS 











"G & B" 
LEVELS 








The New 


No. 444 
LINE and SURFACE LEVEL 


* Absolute Accuracy * Featherweight Construction 
* Highly Polished Aluminum * Individual Plastic Case 
Wholesalers Write for Details 
GEIER & BLUHM, INC. 


"G & B" LEVELS 
Troy, New York 














ZUD eres RUST & STAINS 


‘om B SINKS» bottons.of COPPER POTS 
ATHTUBS "arth 














ZUD 


RUST 
STAINS 







TILE FLOORS + AUTO BUMPERS ° 


NATIONALLY ADVERTISED 
In leading consumer publications with 95,500,000 


CIRCULATION covering 45,000 cities, towns and villages. 


oLiFe oSAT. EVE. POST *©G00D HOUSEKEEPING + LOOK 
THIS WEEK * AMERICAN WEEKLY. ¢BETTER FARMING © BETTER HOMESS GRONS 
+ FAMILY CIRCLE © PARENTS MAGAZINE «FARM JOURNAL * FAMILY WEEKLY 

* PARADE *McCALL'S MAGAZINE © AMERICAN HOME © PROGRESSIVE FARMER 
*BETTER LIVING «© EVERYWOMAN'S * WOMAN'S HOME COMP. © WESTERN FAMILY 







© HOUSEHOLD « SUCCESSFUL FARMING © LADIES HOME JL. 
*GRil TOWN JOURNAL WEEKLY STAR FARMER * CAPPER S FARMER 
«SUNSET «CHRISTIAN SC. MON. © TRUE STORY © CAPPER'S WEEKLY 


TRY IT YOURSELF! * OVER 500 DAILY end WEEKLY NEWSPAPERS 
SEND FOR FREE SAMPLE STEADY YEAR "ROUND REORDER ITEM 
ZUD DISTRIBUTORS INC, P.0. BOX 533, FAIR LAWN, W. J. 
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TOM CAT—The RAT KILLER 


NO FUSS NO MUSS 


Convenient 
Pellet Bags 











Eye Catching 
3 Color Boxes 


Display Rack 
to help you sell 


The powdered rat killers 
are becoming a thing of 
the past. Pellets are tak- 
ing their place. Once tried 
—always used. There is 
no substitute for TOM 
CAT Rat and Mouse Pel- 
lets. Try them and see. 
You be the judge. 





For information and prices write to 


GENERAL INSECTICIDE CO.., Inc. 


UTICA NEW YORK 











TRAOE MARK REG U 


A WELL BALANCED LINE OF 
QUALITY PAINT PRODUCTS 






f, 


Noa 
«4 






Spray-O-Namel ru! 
Brushiess Paint “a 
King-size or regular 
The original, finest 
aerosol -in Weolors. 
Spray-O-Namelil 
Wrought Iron Black 
Modernizes any ob- 
ject — with popular 
non-giare finish 



















RUF-TOP ' 
Aluminum 

Roof Coating ! 
Sell a new roof in a ! 
can. Waterproofs, § 
weatherproofs, insu- | 
lates i 
RUB-R-KROME |! 
Rubberized ! 
ae Aluminum Enamel |! 
Washable. weather- § 
proofs. For masonry. § 
wood, or metal i d 
HI-TEMP i Spray-O-Namel a 

| Appliance White Lh _ 

{| For retouching or re- 
1 finishing any porce- = 

i 

! 

! 

i 

} 

i 

i 


Heat Resistant 
Aluminum Paint 
Prevents peeling. dis- 


Loo’ 


i —e blistering lain surface. Zn 
CHROME-O-PLATE A. oe ) 
Ready Mixed Spray O Namel ne 












Matched Farm 
Implement Colors 
For tractors, mowers, 
and all farm equip- 

ment. 


Aluminum Paint 
All-purpose for 
> home and industry 
Long-lasting 
moving 


fast 






seer 


ILLINOIS BRONZE POW 


+)7 Baer 


Chicago, Ill 


tiie 


2023 S$. Clark St 


387 








Bottleneck About 
To Burst 


Two tight questions— “How to 
speed production? How to cut 
costs?”’"—have been answered for 
many manufacturers by changing 
to Brooks wire forms. Ask how we 
can save time and money on your 


components. No obligation, of 

course. 

M. S. Brooks & Sons, Inc., Chester, Conn. 
Since 1848 


IBROGKS HOOKS 


EDUCATIONAL TOYS 
and HOBBY KITS 


for boys and girls from 1 to 16 and up 
Woodburning Sets, Tool Chests, Boot Builder 
Sets, Toy Lawnmowers, Metal and Wooden Hi gh 
Chairs, Step-Up Chairs, Ironing Boards, Pull 
Toys, Push Toys, Pre- School Toys, Sand Decorat- 
ing Sets, Work Benches, Toy Cast-lron Cook- 
stoves and accessories 


SEND FOR FREE CATALOG 
AMERICAN TOY & FURNITURE CO., 











INC. 





cial price of $9.45 on a $29.95 deep 


| three-piece 





6130 North Clerk S$t., Chicago 26, Ill. 





CHAIR-LOC 


Amazing New Liquid 
S-W-E-L-L-S Wood 


e Penetrates wood fibre— 
makes them ¢-x-p-a-n-d 
permanently. 


« Quickest and easiest way 
te fix teese chair rungs. 
tees. handles, dowels. 
deve-tails, ete. 





A Fast-Selling impuise item 
Write fer Free Samples and 
Literature 
CHAIR-LOC CO. 
Lokehurst 3, N. J. 





“PAMICO" 
VENETIAN BLIND 
TRAVERSE ROD 


REPAIR KITS 


COTTON—NYLON—PLASTIC 


PAUL MILLER CO. 
902 McDONALD AVE. BROOKLYN 18, N. Y. 
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fryer with the purchase of two at 


the regular price. 


The Tearyte is available with a 
serving ensemble—a 
patterned chrome tray and chrome 


| sugar and creamer set—which has 
a $10 retail value, and is available | 
| to dealers at $3.13 with purchase | 
of the Tearyte. | 
| These promotions are available 


through Oct. 31. 


Wholesalers Announce 
Sales Promotion Contest 





; 
' 


The Wallpaper Wholesalers’ Asso- | 


ciation announces a nationwide con- 
test for wallpaper manufacturers, 
wholesalers, and dealers. Winners 
will receive the Association’s Cer- 
tificate of Excellence at the annual 
association convention in Cleveland, 
Ohio, Nov. 14 and 15. 

Entries will be mounted on 18x18 
in. boards for display and judging. 
They may be based on any complete 
merchandising, promotional, or ad- 
vertising program, and expressed 
through any type of selling media. 
All entries or photographs are to 

sent before Oct. 10 to Julian 
Brightman Co., 702 Beacon SBt., 
Boston, Mass. 


be 


Osterizer Liquefier 
Aims for Baby Market 
The John Oster Mfg. Co., Mil- 


waukee, Wis., promotes Osterizer 
liquefier-blenders as the ideal mixer 
for baby foods. 

The promotion includes a Name 
the Baby contest with Osterizer 
give-aways to local contest winners. 
All prizes are awarded on 
The contest 
year-round on a national scale. 


basis. is 





a local | 
conducted 


To back up the campaign, dealer | 


aids, 
rials, and consumer booklets are 
supplied. There is extensive local 
and national advertising. 


Sponge Promotion on TV 
A heavy consumer advertising 
schedule of network and local tele- 
vision shows will be used by 
Simoniz Co., of Chicago, Ill., to in- 
troduce its new Ivalon sponge pack- 
age. 


direct mailers, display mate- | 


the | 
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THERE IS A DIFFERENCE IN CHAMOIS 
) ! \\ H | N 7 


Thi 


_ 
NEAL y a) 


GENUINE 

CHAMOIS SKIN 

st taeee ome Gert. be : 
MADE IN USA 

 . ei. he me Ae ee 

Duty Chomors Double Valve ‘ 
“EASIER TO USE 
"LASTS LONGER 
"CLEANS RETTER 


HOYT & WORTHEN TANNING CORP HAVERHILL MASS 











Bewildered ?? 


.. then read.... 
WASHINGTON NEWS 
AND VIEWS on page 
10 of this issue. Here 
are accurate, authentic, 
easy-to-understand re- 
ports on the latest de- 
velopments in Washing- 
ton affecting hardware 
dealers. This helpful 
feature in each issue 
is another reason why 
HARDWARE AGE is 
the No.1 choice of hard- 
ware dealers through- 
out the nation. 


















































Because it’s 


B= WANDIEST 

























































D OOR-EASE 
WORLD'S LARGEST SELLING 
HOME STICK LUBRICANT 


|: Or aleela? 















































aieh Gade \erererent a" 
LO! things 
squeak ' In cw 
advertised sizes: 15< 
Witch free, dis vy box 





zippers Phare 
that stick 
‘natronall, 


other 





OT 








rTate. 49 





for ste: Tea sales and RO PU 


AMERICAN GREASE STICK co. 
Muskegon, Mich. 


Manufacturers of 

















Se. 7 \%: 
v 4-o7% 
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WORLD'S IN GREAT 
FINEST DEMAND 
PARING FOR EASY 
KNIFE =} PA PEELING PERFECTION |< PROFITS 


Handle is molded 
to fit the 





: Safest 

Paring Knife made. 

Handle floats — prevents injury. 
Carbo-Chrome blade — retains sharpness. 


Packaged in attractive plastic box - - - ORDER TODAY! | A REAL SPORTSMAN’S GIFT 


if your jobber cannot supply you — Write to: 





SERVI CORPORATION «¢ Constontine, Michigan — WITH its black iron legs, the Paulson-Ware 


Aluminum Griddle can be mounted high or 








low for camp fire needs. Detach the legs ond 


it's ready for stove or barbecve gril! 


Broiis to perfection—nearly greaseless 


» GRIPPER CLIPS Quality thick aluminum cooking surface 
| 18° x 9% 


Exclusive under-rib design 


Gvorenteed not to warp. Easy to clean. No 


Keep Things in Place i» 


No jutting points * Retail for 10¢ im East 
Double spring for greater holding power 
Large size grips 3%" to 114” diameter At Your Jobber Ps <a RC 
Small size grips 14" to 4%” diameter ce 


For housewives as well as sportsmen, Paulson- 


Were Griddles moke ideal Christmas gifts. 





ty } — ) | If your jobber doesn't stock, write ws direct. 


GIBSON GOOD TOOLS, INC, SIDNEY 3, N. Y. PAU LS bi FALLBROOK, CALIF. 























MARSHALLTOWN 


MARSHALLTOWN TROWEL COMPANY «+ MARSHALLTOWN, IOWA 











Looking for New Merchandise? 


There's still lots of new merchandise being introduced to retail hardware markets. Keep posted on new mer- 
chandise by reading “What's New,” which appears in every issue on page !2. During each month HARDWARE 
AGE brings you more listings of new merchandise than any other hardware magazine. 


HARDWARE AGE Chestnut & 56th Sts. Philadelphia 39, Pa. 


ee 




















BRASS RAILINGS 

BUTTS & HINGES 

COAT & HAT HOOKS 
COAT & HAT RACKS 
CONTINUOUS HINGES 
DOOR HANDLES & PULLS 
DOOR KNOCKERS 

DOOR STOPS & HOLDERS 
DRAWER HANDLES & PULLS 
GLASS PARTITION POSTS 
KICK PLATES 

LETTER DROPS 

METAL THRESHOLDS 


DOOR CLOSERS 
PANIC BOLTS 
PERFORATED METALS 
PILASTER STANDARDS 
PUSH & PULL BARS 
PUSH & PULL PLATES 
REGISTERS & GRILLES 
RODDING & TUBING 
ROPE RAILINGS 
SHOWCASE FITTINGS 
SLIDING DOOR TRACK 
SPRING HINGES 
STANDEE POSTS 
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Classified Opportunities Section 





Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 
Set solid, maximum 56 words 
Each additional word 


Positions Wanted 
Rate) set solid. maximum 


Each additional word........... 
Aliow Seven Words for Keyed Address 
or Your Address 


(Special 
58 words 





CLASSIFIED ADVERTISING RATES 


BOXED DISPLAY AD RATES 
$8.00 per column inch 


5°% discount allowed for 4 or more con- 
secutive insertions of Boxed Display Ads. 
Cuts or special borders not o , 
Address your correspondence and repi to 


HARDWARE AGE 


Classified Opportunities Dept. 
Chestnut & Séth Sts., Philadelphia 39, Pa. 


NOTE: Samples of merchandise, literature, 
catalog, etc., will not be forwarded box 
number advertisers uniess accompanied by 
sufficient postage for remailing. 


No agency commission allowed. 


HARDWARE AGE is published 
Thursday. Classified forms close 
prior to publication date. 


every other 
15S doys 


Remittance must accompany order in form 
of check or money order, not currency or 
stamps. 











Representatives Wanted 








EXCELLENT 
OPPORTUNITY 


America's 
pony f TS 


iorges? and best 


neg, if 


known com- 
business since 1865 
38 Gvariavdie immediately for a 

$ representative calls 
ona a 
trade. The 
Gore availabie: Wis 
Ark 


who 
re, voriety, Gruaq store 
‘ naeper gent reta 
3 Terrifories 
Vakotas. Neb 


Fla 


at « biol, 
ct has been 
sfc res {. rm 
to § 
dupli- 

ied 


, 
re-orcer 


300 

rey 

jipment, ke ynks and all 

High initial nd 
, ) 

We 


There is no jobber set-up in our 


: ; 
Ing ‘he eh 


ne ’ interested ran. - lat+ar m4 Ar 
: epiy by letter at once 
stotir the tarritne i; 


presently handle 


on ntery ow ar 


¥ You cover 
We w 1 
™ a 
~esre ra + a alate > 
7 ad 7 2 


ona 


range 


nes 
. 
orranae- 


am , atin foo 
ments ore mutually jf Dales 


, , : 
work with y mn your *erri- 


Monoaer wil! 


tory. Please include vour phone number 


Address your reply to P. O. Box 1322, 
Cleveland 3, Ohio 











BUILDERS HARDWARE LINE: Have open 
several exclusive protected territories for experi- 
enced builders hardware manufacturers represen- 
tatives now calling on lumber dealers, building 
material and hardware dealers and jobbers. We 
manufacture a complete precision built line of 
residentia!] lock sets: Key in Knob, Entrance Han- 
die, Passage, Bath, Bedroom; Screen Door and 
Closers. State lines now handled, territory cov- 
ered and experience in builders hardware. Con- 
fidential. Address: Box 350, care of Haapware 
Act, Chestnut & 56th Sts., Philadelphia 39, Pa. 


ow 











SALESMEN WANTED 


Sell power lawn mowers direct from 
factory to dealers. We ship direct. 
Territories going fast so hurry. 


Address Geox 952, care of HARDWARE AGE 
Chestnut & 56th Sts.. Philadeiphia 39, Pa. 











GENERAL U. S. A. AGENTS FOR EURO 
PEAN FACTORY manufacturing wire products 
such as barbed wire, galvanized wire, field fence, 
nails, ete., looking for local representative, on a 
commission for the territories of: Georgia, 
“lorida, Mississippi, Louisiana, Texas, Middle 
West and Northern California. Prefer man han- 
dling other lines and calling on wholesale hardware 
distributors and jobbers, wholesale lumber yards, 
wholesale grocers, etc. Advise territory covered: 
type of trade visited; and all pertinent informa- 
tion. Address: Box 946, care of Haznpware Acer. 
Chestnut & 56th Sts., Philadelphia 39, Pa. 
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basis, 


Representatives Wanted 








SALESMEN WANTED 
BUDGET PRICED PROMOTIONAL PAINT LINE 


We are seeking experienced men to work several estab 
lished territories in the Northeast and New England 
We are keenly interested in all other sections of the 
nation as well and many fruitful areas are open & 
the right men. Non-conflicting sideline is acceptable 
Write full details in complete confidence 

JOSEPH A. MARKELL., PRESIDENT, PROCTOR 
PAINT MANUFACTURING CO.. YONKERS, WN. Y. 











SALESMAN, EXPERIENCED, for nationally 
advertised line of Key Duplicating Machines, Key 
Blanks, Locks and Locksmiths’ Supplies for the 
following states: Florida, Georgia, Alabama, Mis- 
sissippi, Tennessee, Kentucky, West Virginia, 
Montana, W yoming, Utah, Colorado, New Mexico, 
Arizona. May be handled as sideline. Commission 
basis. Give territory, experience, references and 
lines carried. KEIL LOCK CO., INC., Charles 
town, N. H. (Sales Manager will be at Booth 176. 
National Hardware Show, Chicago, October 17, 


4 


through 21 


WANTED 


Monufocturers agents for line of DORIPLESS 
PAINTS and PAINT SPECIALTIES not 
ordinarily handled by Trade Sales Mfrs. Ex 
cellent opportunity to make extra money 
ntertering with presen? customer relations 


NATIONAL PAINT SPECIALTY CO. 
Box 1761 Cleveland, Ohio 





“ther 


with 


out 











MANUFACTURER OF HIGHEST QUAL 
ITY PLANT FOOD, heavily advertised, money 
back guarantee, has several protected territories 
available except Northeast. Want individual 
representatives with proven record and established 
connections with key retail, chain and wholesale 
accounts. High commission insures monthly net 
$500.00 up. Trade covered, lines handled, first 
letter, confidential Bruce-Elien Co., Inc Box 
433, Marion, Ohio 
— % eee 


REPRESENTATIVES WANTED 


Manufacturer of nationally advertised Garden Items 
Housewares and Wrought Iron Items, Wants Individual 
representatives for western and southwestern 
Write, lines now handled and territory 
eled. Commission basis 
Address Box 805. care of HARDWARE AGE 
Chestnut & 56th Sts.. Philadeiphia 39, Pa. 





states 


stating trav 











MANUFACTURER’S REPRESENTATIVE 
WANTED—Salesman now calling on hardware 
and variety stores with two or three non-conflict- 
ing lines. We offer a good staple line of 19¢ 
39¢, and 79¢ paints, low-priced gallon paints 
and a nationally advertised line of popular priced 
paints om a commission basis. The merchandise 
has mass market appeal Every store selling 
paints is a good prospect. Write advising age, 
marital status, territory covered, how often you 
cover it and lines now carried. Address: Box 
909, care of Harpware Ace, Chestnut & 56th 
Sts., Philadelphia 39, Pa 





REPRESENTATIVES WANTED 


to introduce self-adhering Scotchlite let- 
ters in striking display box to retail trade. 
Fost sales, top commissions. Territories 
open to men with following. 


Write: ECHOLITE, Saranac Lake, New York 














Representatives Wanted 


WANTED 





Salesman or broker 
rope, 
twines, 
Also hand 
watches and 
We maintain 
prompt shipment 
connections allow you 
distributors and 
experienced 
with ability to make several! 
rs per week, contact BOB STONE CORDAGE 
CUMPANY, CHARITON, IOWA, OR BUB 
STONE CORDAGE COMPANY, 28 
FRENCHMAN STREET, NEW ORLEANS, 
LOUISIANA 
REPRESENTATIVES 
light bull 
aggressive 
dealers. Our 
as long as 
profit tor 
compiete information 


PANY, 


Exp 


t seil 


rienced 
manila 
, ute wrapping 
twine, barbed wire, nails 
i alligator products, 
ported items 
ready for 
Our 


, , 
Sisai Tope, S$isadi 


an baler twine, 


> 
7 
’ wlecd 
SWiss 
novelty 
Ouse ev< cks 
trucks 
. 1, } | 7 =, | 
WHoOmsaietTs and 
’ , 

i@aiers I u ire an Saiesman ofr 


hundred d 


broke | 
l 


Oldest independent 
manutacturer has territory available tor 
representatives selling direct to retail 
light bulbs are designed to last twice 
average | and offer 25% more 
High paying commission. Give 
MARVEL LAMP COM 
Newark Street, Hoboken, N. J. 


1} 
suivS 


dealers 


REPRESENTATIVE WANTED: To get or 
lers for clothes rack dryer, designed 
indoor. Adaptable for use 
boat or any small apt., etc 
Adjustable, be folded flat against wall when 
not 1 Dryer is designed to hang twice 

as a floor rack, also takes up less 
pending William Mercier, Bay 


Michigan 


portable 
use outdoor as 


im he 


well as 


; , 
emit, 


BATHROOM ACCESSORIES manufacturer 
wants AGGRESSIVE SALESMEN in mid 
western, sou untain states. Line very 
competitively priced must ha’ 
established connections ontractor jobbers, 
wholesalers, plumbing jobbers, etc State lines 
handled, territory. 5% commission on all sales 
im exclusive territories Fred Williams, 8801 
Jeffries Avenue, Cleveland 5, Ohio 


~* 


thern ind 1 
Representatives 
with < 


we 


ASSOCIATED SALESMAN FOR STATES 
OF Michigan, Missouri. Kansas, Nebraska Ry 
Manufacturing Agents firmly established, repre 
senting Al factories—selling the wholesale field. 
hardware, mill electrical, and radio parts 
jobbers, and plumbing jobbers. Address: Box 954, 
care of Harpware Ace. Chestnut & S6th St 
Philadelphia 39, Pa. 


—_ , 
suppiy. 


PAINT BRUSH MANUFACTURER’S REP 
RESENTATIVE wanted with following among 
retail hardware, paint, lumber stores, etc. Good 
opportunity and commission for aggressive sal« 
man with national manufacturer Michigan, 
Southeast, Chic area and upper New 
State open. Write us full details 
dress: Box care Harpware Ace, Chest 

& 56th Sts.. Philadelphia 39. Pa 


ako 
territories 


y »g 


SALES REPRESENTATIVE WANTED: | 
perienced hardware salesman to contact deal 
. AAA-1 wi 
hardware house. Established territory. Goo 
potential, Must car. Must be under 40 year 
of age. State experience, personal qualifications, 
enclose snapshot. Address: Box 930, care of Har 
wake Ace, Chestnut & 56th Sts., Philadelphia, Pa 


rginia and West 


ryiria . Tgyinia tor 


sale 


have 


EXCLUSIVE PROTECTED TERRITORIES 
open for nationally distributed unique water re- 
placement plumbing specialty item packaged for 
sale to plumbing supply houses, hardware distrib 
utors and retailers. Unique demonstration sells 
8 out of 10 om first call. Address: Box 620, care 
Harpware Ace, Chestnut & Sé6th Sts., Philadel- 
Pa 


pha 39, 
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Classified Opportuni 





ties Section 





Representatives Wanted 





Accounts Wanted 


Positions Wanted 





DISTRIBUTORS, 
WANTED FOR new 


blades. Good prices, discounts. Volume repeats, 
Nationally advertised. Address: Box 950, care of 
Hargpware Ace, Chestnut & 56th Sts., Phila- 


deiphia 39, Pa. 





SALESMEN: Increased demand for easily 
applied quality waterproofing, roof and foundation 
coatings paves way for big earnings. Top com- 
missions payable weekly selling superior guar- 
anteed materials backed with liberal promotion and 
advertisin No previous experience required. 
W rite givine territory and personal references. 
Address Box 948, care of Harpware AGE, 

Philadelphia 39, Pa. 


Chestnut & 56th Sts.. 
Accounts Wanted 











REPRESENTATIVES 


all classes of jobbers. Can render reliable. 
aggressive service. We are national distributors with 
established actively operating branch offices in New 
York, Philadelphia Detroit, Cleveland and Louis- 
ville We carry the account or you can bill direct 
Inquiries invited Write ANCO Corporation, 7 Weod 


Covering 








REPRESENTATIVES | 
line mechanics knives & | 


} 
| 
| 


| AVAILABLE 


| Sts., Phil 


A SUCCESSFUL MIDDLE AGE SALES- 
MAN WITH 35 Years of selling to the Hard- 
ware, paint, & variety and lumber stores in greater 
St. Louis territory desires several good lines to 


sell with his present line on a good commission | 


basis. Not interested in one shot specialty lines. 
But good reliable lines that can be built into vol- 
ume business). PAINTS-PAINTER SUPPLIES 
or Chamois—Sponges or Paint Store Sundries 
Preferred. Address: Box 846, care of HARDWARE 
Ace, Chestnut & 56th Sts., _ Philadelphia 39, Pa. 


REPRESE NTATIV FE IS 
TO SELL for 2 or 3 factories— 
tools, or other hardware items. I am not boasting 
but there’s no reason why an Al manufacturer 
should not avail himself of 15 years of experience 
calling on dealers and wholesalers in the New 
York and New Jersey metropolitan areas. Address 
Box 965, care of Harpware Ace, Chestnut & 
56th Sts., Phil adelphia 39, Pa. 





A DYNAMIC 


LINE Wy ANTED FOR MINNESOTA AREA. 
Experienced, established representative is inter- 
ested in a top line of minnow buckets and tackle 
boxes, or a line of nylon rainwear, or a line of 
power mowers or a line of hardware drawn copper 


|wire, rubber and weather proof covered thro ugh 
jobbers, and direct accounts. I have three lines I 
want only one morse What have u Address 


Box 937, £, Chestnut & 56th 


care of Harpware Ac 
ladeiphia 39, Pa 





Street, Pittsburgh 22, Pa. 

“ESTABLISHED —— AGENT IN ST. 
JUIS, serving sever nae n states to the 
“ b esale trade, seeks one adit ional line of merit 
We are interested only in a volume potential line 
We have sufficient man-power to give good cover- 
age to various types of wholesalers and large: 
volume buyers. Address: Box 960, care of Harp- 
WARE AGE, Chestnut & 56th Sts., Philadelphia 39, 
Pa 





ESTABLISHED SALES REPRESENTATIVE ORGANIZA- 
TION DESIRES additiona! line of garden or hard- 
ware items. Concentrated coverage by four men 
in illinois, indiana, Wisconsin and Minnesota to 
all hardware, garden, industrial and chain distribu 
tion. Also de dealer detail work. 


Address Box 839, care of HARDWARE AGE 
Chestnut & 56th Sts.. Philadeiphia 39, Pa 











HARDWARE, PLUMBING BUYER WITH 
MANY YEARS experience, opening agency in 
southeastern states | need two three good 
lines. If you are tired of being neglected this is 

ur opportunity to get real represent tation. Will 
contact hardware, plumbing job! 


ers Best of ret 
erences. Will cover Tenn., { Ala. is Guna te 
FF) Address: Box 957, ire oft LiARDWARE AGE, 
Chestnut & 56th Sts., Philadelphia 39, Pa 





MANUFACTURERS REPRESENTATIVE 


COVERING NEW ENGLAND 


Can handle one or two additional lines. 
Attending National Hardware Show. 


Address Box $47. care ef HARDWARE AGE 
Chestnut & S6th Sts., Philadelphia 39, Pa. 











AGGRESSIVE MANUFACTURER REPRE- 
SENTATIVE OPEN FOR 
tool, allied line, for Metropolitan, N. Y.-N. 
Heavy experience selling nati onally known lines. 
Strong, well-established following among hardware, 
catalog jobbers; supply houses; chains; dept 
stores. Thorough know-how publicizing, promoting, 
marketing line to utmost potential. Attending Na- 
tional Hardware Show, Chicago, October Ad- 
dress: Box 951 
& 56th Sts., Philadelphia 39, Pa 





MICHIGAN — TOLEDO, OHIO 
Bmergetic. Fully experienced. Top flight coverage te 
Housewares ardware Distributors. Excellent 
contacts with volume buyers in Dept. Stores, Jobbers 
Supermarkets, Mail-Order, Premium Users, Variety 
& Drug Chains. I am seeking « major Housewares, 
Hardware or Electrical Appliance line. Can assure 
censcientious representation Best of references can 
be furnished from both buyers and manufacturers 

Address Box 855, care of HAROWARE AGE 

Chesteut & 56th Sts.. Philadeiphia 39, Pa. 











~ MICHIGAN AND TOLEDO, OHIO. Small 
territory, intensive coverage. Sales organization 
traveling two men, long established, seeks addi- 
tional line of merit with large potential. Coverage, 
ali classes of trade. Address: Box 958, care of 
Harpware Ace, Chestnut & 56th Sts., Philadel- 
phia 39, Pa 


additional hardware, | 


. care of Harp WARE Act, Chestnut | 


fF ST ABLISHED AGENT WITH TWO TOP 
dog lines seeks aditional lines for Maryland, Vir 
ginia. and Wash . DD { tor 
wares, rack, drug, etc 


hardware, house 


n this area that need some life. All replies 
nswered. Will be at Chicago Hardware Show in 
October. Address: Box 955. care of Harpwanre 
Ace, Chestnut & 56th Sts., Philadelphia 39, Pa 
ATTENTION MANUFACTURERS Top 
flight coverage to housewares, garden supply and 
hardware distributors, drug, variety and automo 
tive chains, rack jobbers, department stores, pre 
nium trade and leading mail order firms 10 
men covering Ill., Wis Mich., Indiana, Ohio 
Ky., Minn., North & South Dakota—representing 
nationally known firm since 1923. Interested in 
staple line for the above trade only Address 
Haro ware Ace, Chestnut & 

S6th Sts., Philadelphia 39. Pa 


Box 631, care of 


MANUFACTI 


"RER'’S AGENT—NEWLY ES. 
TABLISHED, forme: visional sales manager, 
can provide excellent promotional and sales cover 
age wholesale hardware, dr: ig lepartment stores 
and other outlets Desires quality products fo 
eastern rennsytva injia, New  Tflersey Delaware, 
Marvland and District of Columbia. Address: Box 


843. care of Harpware Act 


( hestnut & Séth Sts ; 
Philadelphia 39. Pa 





Help Wanted 


SALES MANAGER 


Well established Midwest manufacturer 
of yard and garden power equipment 
has opening for Sales Manager to 
direct its sales activities. Must have 
experience in managing sales of con- 
sumer hard lines, wholesale merchan- 
dising through jobbers. This is an ex- 
celient opportunity for an aggressive 
merchandiser and sound sales adminis- 








trator. Age 35-45. Desirable compen- 
sation. Your detailed reply invited in 
confidence. 


Address Gex 963. care of HAROWARE AGE 
Chestnut & 56th Sts.. Philadciphia 30. Pa. 





obbers. Prefer lines known | 











Positions Wanted 


HARDWARE SALES EXECUTIVE AVAIL 
ABLE. Age 37, many years highly successful sales 
management and promotion hardware and allied 
lines. 5 figure salary and imcentive arrangement 
important, but not so important as opportunity 
and full utilization of ability. Write for expe- 
rience abstract to Box 961, care of Hazowane 
Act, Chestnut & 56th Sts., Philadelphia 39, Pa. 





HARDWARE AGE, SEPTEMBER 29, 1955 


REPRESENTATIVE, EXECUTIVE TYPE. 
Seven years experience with top national mf: 
contacting wholesalers. Knowledge of merchan 
dising and display. Experienced at setting up 
sales programs with distributor salesmen. Phila., 
Eastern Pa., N. J., Del. and Baltimore. Address 
Box 935, care of Haxpware Acs, Chestnut & 
56th Sts., Philadelphia 39, Pa 


MAN 44 YEARS OLD WITH 12 YEARS 
retail hardware experience and six years whole 
sale hardware experience wishes position as hari- 
ware store manager in a western or midwestern 
state. Can give best of references. Address: Box 
962, care of Harpware Ace, Chestnut & 56th 
Sts., Philadelphia 39, Pa. 

I HAVE BEEN CALLING OWN the hardware 
trade in Metropolitan New York for over 35 
years and have made life long friends amongst 
many of the whelesale as well as retail accounts 
in this area. Would like to represent a manufac 
turer in the hardware or housefurnishing field and 
would preter working on a straight commission 
basis. Address: Box 953, care of Harpware Acre 
Chestnut & 56th Sts., Philadelphia 39, Pa. 

NINE YEARS SALES EXPERIENCE. Pres 
ently selling eastern district, industrial, jobber and 
mill suppiy accounts, representing top manufac 
t mallenwe at wholesale level 
with advancement opportunities Address: KBox 
949. care of Harpware Ace Chestnut & Sé6th 
Sts, Philadelphia 39, Pa. 








iret Desires new cl 





Business Opportunities 


ONTARIO, CALIFORNIA 


STORE FOR —— 36 x 120 Ft. 460 No. Moun 








tain Avenue fo super |} i morte? 
new p ng envte - ’ new 

nes Lorge porting ; Fyperienced hard 
wore deaier wa { Attention: SALES MAN- 
AGERS. Address: R. G. Wirth, 2452—5th Ave- 
nue, San Diego |, California 











HARDW apr PLUMBING—HEATING, lo 


ated in e the very best small towns in en 
tire state if atee Good gross, $50,000 annually, 
with high net profit. Owner ill and will sacrifice 
nftormation and free pictures |! atled I fa 
tion whatseever on your part { Continental, 


BO4 (srat i Kansas ( ity, Mo 





LADD'S DISCOUNT BOOK 


CLOSE OUT — 600 PAGES — $10.00 COPY 


Limiveg supply , his Tor Ind ef 
book-for-Buyers, Price erks r ze 
nventory-Tables, simple, muitipie, per ent 
profit et Send check w ler 


HENRY FASIG, Publisher 


135 N. Heron S$?*. Columbus, Ohie 











CENTRAL ILLINOIS HARDWARE STORE 
for sale in a thriving town located im a4 rich tarm- 
ing community Will also sell brick building, has 
beautiful six room apartment upstairs, full base 


ment. Gross $45 to $50,000.00 annually Stock 
and fixtures $21,000. Established 25 years, owner 
wishes to retire. Address: Box 956, care of HARD 


WARE AGE 


P a. 


FOR SALE THRIVING 
PAINT, floor covering, store, 
Sullivan County Resort Area. Clean inventory- 
1954 Gross $64,000.00. Approximately $32,000.00 
needed. Excellent opportunity Fixtures, Truck, 
Rental Equipment included. Address: Box 959, 
care of Harpware Ace, Chestnut & 56th Sts., 
Philadelphia 39, Pa. 


WANTED TO BUY HARDWARE STORE 
with sales of $100,000 or over im or near city 
of at least 75,000 population. Replies confidential 
Give full financial details in first letter including 
location, price, terms, lines carried, pictures if 
possible. Address: Box 938, care of Haapwanre 
A , Chestnut & 56th Sts., Philadelphia 39, Pa 


MANU FACTURING, Wood-Metal Products, 
Est. 1873, 1954 Sales $258,000, complete wood 
working equipment and stamping shop, 4 build 
ings, about 47,000 ft., 6 acres land, R.R. siding 
employs 44, manufacturing metal tools with wood 
handles, Western Ohio town; with property $275, 


(hestnut & 56th Sts., Philadelphia 39, 


HARDWARE 


In the heart of the 


000 plus $100,000 inventory. APPLE COM 
PANY, Brokers, 1836 Euclid Avenue, Cleveland, 
(Thio 


391 





DEEP DRAWN STEEL 


KEEPS WATER OUT 
TOOLS DRY! 


NEW DRAWN STEEL TOOL BOX! 

Here's Simonsen’s answer to the need for a — << 
BIG tool box that will keep tools safe, dry ; , 
end free from rust. Look at these seneationa!l : >! 
features: 6 cantilever trays with adjustable > : | 
partitions Special sxket wrench divider , 
in 2 trays 2 side bolts and center locking 
hasp (‘all hardware bright zine plated Stee! 
form fitting hardle taked green hammertone enam 
el finish Bize--i8” «x » os Also in 71” 
Size in both 4 and 6 tray models. Jobbers and Dealers 
Write for new Simonsen Catalog today! 


SIMONSEN INDUSTRIES, INC. 
1414 S. Michigan Ave., Chicago 5, ti! 





Mr. NUTS 'N BOLTS says... 


"*Get a firmer grip on your SALES 


with GRIPSO Triggermatic 
VISE PLIERS” 


Sheer mechanical magic. Locks on with 
one-ton grip, releases instantly, gently 
with a touch of the finger. Many tools 
in one—Hand Vise, Nut wrench, Pipe 
wrench, Clamp, Pliers. Zinc or copper 
plated finish, smooth or serrated jaws. 
For home or shop. 


See your tobber or write 


H. R. BASFORD COMPANY 


235 15th St., San Francisco 3, Cal., Dept, HAY 


GENUINE 


CAL-DAK 


TV TRAYS, LAUNDRY CARTS, LAP TRAYS, 
CLOTHESLINE PROPS, SPECTATOR SEATS, 
REACH-HI STOOLS 


Reading, Pa. @ La Porte, ind. e Colton, Calif. 














NEW HOSES 


that will make 


GARDEN HOSE HISTOR 


see them in America’s most complete 
Garden Hose and Sprinkler Line . . . 


at BOOTHS $—71-73 © NATIONAL HARDWARE SHOW 
Plastics of 


COLORITE vires in 


35-37 lowa Avenve -Poaterson 3. New Jersey 
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Moe Light, Inc 
Monsanto Chemical Co 
Plastics Div 
Moto-Mower Co. The 
Murphy's Sons Co., Robert 


Robert E 


N 
Can Corporation 
Chemical Refrigerants 


Nationa! 
Nationa! 
Corp 
Nationa! 
Nationa! 
Nationa! 
Nationa! 


Gypsum Co 
Hardware Show 
Lock Co 
Mfg. Co 
National Metal Prod. Co 
National Screw & Mfg. Co., The 
Nesco, Inc 
New England Carbide Too! Com- 
pany 
Newton Mfg. Co. 
Nicholson File Co 
Nordah!i Mfg. Co 
©) 
Ohio Machine Products, inc 
Oster Mfg. Co 
Oxwall Tool Company, Ltd 
Pp 


Paine Co., The 

Paonef Mfg. Co., Inc 

Parker Hardware Mfa. Corp.., 
Paulson Manufacturing Corp. 
Peorl-Wick Corp 

Peck, Stow & Wilcox Co 
Penens Corp. 
Perfection Model 
Phoenix Mfg. Co 
Pierson Industries, inc 
Pioneer Gen-E-Motor Corp 
Pittsburgh Plate Glass Co 
Brush Div 
Plumb. Inc 
Plumb Shop 
Piymouth Rubber Co inc 
Porter-Cable Machine Cc 
Portable Electric Tools, inc 
Porter. inc ol 

Power Prod. Corp 

Pratt & Lambert, inc 
Propulsion Engine Corp 
Pyroil Company, inc 


Quoker Rubber Corp Div 
H. K. Porter Co., Inc 
- 


Prods 


Fayette R 


Rain Jet Corp 

Ralston Mfg. Co 
©.) 

Ram Too! Corp 

Reamstown Prods. Co 

Red Devi! Tools 

Red Jacket Mfg. Co 

Reflector—Hardware Corp 

Reo Div.. Motor Wheel Corp 


{Daimo-Victol 


Republic Molding Corp 
Revere Copper & Brass, Inc 
Reynolds Metals Co 
Bidg. Prods. Div 
Pigment Div 
Ridge Tool Co., The 
Rocco Products, inc 
Rocket Concrete Drill Ceo 394 
Rocke? Devices Corp Div. Stor 


HARDWARE AGE, 
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| Sharon 


| Shelton 


| Wm. Bros 
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Expansion Bolt Co. 

Rockwell Mfg. Co. 

Rose Mfg. Co., Inc. 

Rogers Isinglaoss & Glue Co 

Rop-Loc Prods. Co. 

Rowe Tool Co. 

Roya! Electric +e Inc. 

Rugg Co. 

Russell, Sedeall & Ward Bolt & 
Nut °. 

Russell & Erwin Div 


©. S$. Company (Al! Products) 
Safe Padiock & Hardware Co 
Sevege Arms Corp.., 
Firearms Div 
Sevage Arms Corp., Lawn Mower 
iv 
Schrade-Waiden 
Scovill Mfg. Co 
Servi Corp. 
Sessions Clock Co. 
Sexton Can Co., Inc 
Shadows, inc 
Bolt & Screw Comp any 
Sheffield Bronze Paint Corp 
Sheffield Stee! Corp. 
Tack Co 341 
Sherman Mfg. Co., H. 8B 
Shock-Rite Electric Fencer, inc 
Siebert Co.. oO 
Simonds Saw & Stee! Co 
Simoniz Co 
Simonsen Industries, inc 
Simplicity Mfg. Co 
Slip Seal Company, The 
Sol-O-Lite Laminating Corp 
Southern Screw Co. 
Speco, inc. 
Speedwoy Mig. Co., Div. of 
Power Tool Co 
Standard Horse Nail Corp 
Standard Prods. Co., The 
Stanley Works. The 
Stor Metal Products Co 
Sterling Hdwe. Mfg. Co 
Stevens Walden, inc 
Strait-Line Products, Inc 
Strataflo Products, Inc 
Streater Industries, inc 
Stratton & Terstegge Co., 
Super Too! Co. 
Sunshine Chemica! Co 


Cutlery Corp 
. 2 


0 
o72- 273 
120 


Supreme Products, inc 
Sylvania Electric Prods.., 
T 


Tape, inc 

Tate Co., E. H 

Taylor Lock Co 

Toledo Pipe Threading Mch 
Toro Mfg. Co 

Transolene Corp. 

Triangle Conduit & Cable Co 
True Temper Corp 

Turnbuckles, inc 

Turner & Seymour Mfg. Co. The 
Turpentine & Rosin Factors, Inc 
Tyler Mfg. Co. 


U 
U-C Lite Mfg. Co 
Union Malleable Mf Co 
Union Stee! Chest Corporation 
Union Stee! Products Co 
Union Wadding Co. 
United Stotes Rubber Co 113, 
Universal Metal Prods. Co 
Upson Brothers, inc 
Utica Drop Forge & Tool Corp 
. 


Van Cleef Bros.. Inc 
Vital Prod. Mfg. Co 
Vichek Tool Co 


Wade-Youmens Co 
Warp 86Bros 
Wearren Too! Coro 
Washington Stee! Products 175 
Woterbury Lock & Specialty Co.., 
The 
Webb Products Co 
Wen Products, inc 
Wenzel! Tent & Duck Co. H 
Western Lock Mfg. Co. 
Western Tool & Stamping Co 
Westinghouse Electric Corp 
Handy Motors Div 
Wheel Goods Div 
Wheeling Corrugating Co 
Wickwire Spencer Stee! Div 
Withold Products Co 
Boiler & Mig. Co 
Williams & Company, J. H 
Wilson, inc Gront 
Wissota Mfg. Co 
Wooster Brush Co 
Wooster Rubber Co. The 
Wright Steel & Wire Co 
x 
Xcelite, inc 


Y 
Yole & Towne Mfg. Co 
Yordiey Plastics Company 


Zud Distributors, Inc 


1955 


NO. 77 PIN TUMBLER 


Superior quality at economical prices 

Wrought stee! case, heavily reinforced 
- Genuine brass cylinder, pin tumbier 

security brass locking leve 

stee! pilfering protector cadmium 

rustproofed nickel keys 


1-3/16 °° wer? 
uniimifed tey 


silver 


shochie diam 
procticealiy 


1%" cose, Y%"" 
coi cleorence 
chonges 


$1.00 Retail Order from your wholesaler 


Master Jock Company. Milwaukee 45. Wis 
World 3 


_ ‘a TGES r4 Padlock WHE. aAakLaclarters 


MAKE STEADY eo ae 
with the fast- selling Eiilked @ (ueen 


NATIONALLY ADVERTISED. 
Gives SPRAY OR STREAM at 
flick of finger. The 
kitchen faucet 





MASS-DISPLAY the 
49¢ flexible-neck 
model for profit. 


FEATURE the 29¢ 
rigid-neck model 
for volume. 


Order from your jobber or write 


THE FAUCET-QUEENS, INC. 


119 West Hubbard Street, Chicago 10, Illinois 


“on Ys > 


o "Guaranteed by 


a Bevechooring 


= Plans for the dream home } 
should include NATIONAL 
Builders' Hardware ! 


5 
Dermanen, e iS of Dor TN) 


nearly every construction | 
Hardware has establishe 


ror ING depend 1 le serv 
Be sure fo secure your copy 
of ovr illustrated cotelog 
or woll chort show ng the 


complete iine JESIQNS 


The best basi 


Mare; 41S 


account 


- 


[ error wi e¢ 


MANUFACTURING COMPANY 
STERLING bLLINO'US 


These sleck, high-speed ball bear 


really sell Ihew glean ” ome 
superb goller action puts them »« 


front. Exclusive “Shaped to the shox 


ss an extra fteaturc mo other skate 
“lt ever 


ypeed K 


muxtel for every market. a 


yours when you sll 


your jobber today 


Speed King 


EXCLUSIVE “SHAPED TO THE SHOE” COMFORT 


HUSTLER CORPORATION 
STERLING, ILLINOIS 


THE SKATE WITH 
THE 


500 MILE 
GUARANTEE! 





BOOTH NO. 477 NAVY PIER CHICAGO 


* COLD FORGED MULTI-SPIRAL 

* TUNGSTEN CARBIDE CUTTERS 

* 3/16" THRU 344” CENTER CUTTING POINT 
* Ye THRU 2” CORE TYPE 

* 90” AND LARGER, SINGLE CUTTER & CORE 


m= DRILLS NOW CARDED FOR 
TYPE — SHANK SCREWS INTO BODY = HANGING DISPLAY OR BIN 


MERCHANDISING. COLORFUL DISPLAY STANDS 


AVAILABLE AT NO COST, THESE “SILENT 
SALESMEN” WILL SELL DRILLS FOR YOU. 





Christmas Special! New B&D FIXKIT! 


21 pieces: 4%” drill, chuck and key, 7 bill bits, horizontal stand, 
backing pad, 3 sanding discs, polishing pad, grinding wheel, wire 
brush, arbor, paint mixer and steel kit box. 


See your wholesaler for 


$9995 oa ar 


PORTABLE ELECTRIC TOOLS 








SS SRE? 


2 RAIN JET Eeermean=| ee PEctosticn Nas: 


FURNITURE 
ee oe ees: eS REPAIR KIT 
Heads cover the # «1 -s2" 0 = rh ade 
ee eT oe oe Filling =< Coloring wet owed 
average lawn 42% “aoe. DENTS MicKS comes 12 Shrinking 





No Heer Required 
ctcrTo PROOUCTS co.. SALEM, Mass. Colors Eas. y Blended 
Now Everyone Can Afford ’ An ingeniously compounded stick 
An Underground Sprinkler System ! = that fills and colors Nicks, Dents 
Bech Rain Jet covers area 34’ in , and Gouges ry 7s finished or 

aacri “ai « ; « = ‘ stained woodawor urniture, 

dia. Just like gentle rain. Even dis- leather or plas tics. Easily applied. 

tribution over entire area. Reduces Bim: Will not bleed or shrink. Takes 

labor and other costs makes any finish 

sprinklers practical for every home! © S| ait Galleshame bag contains 4 sticks 

Amazing new rotary. pop-up pen- Bigaemeesse : } SE SO ~—s , S - 

dulum Eaten, does the weak of 5 Bia (dark mahogany, light mahogany, walnut and 
ordinary sprinklers For ue wh maple), scraper and instructions. 12 kits on 
metal, plastic or rubber pipe | display card. 


ea. 
Stem shown in pop-up operating position. vy Retaij A “DO IT YOURSELF” REPEAT ITEM 


SOLD THROUGH JOBBERS 
RAIN JET CORP. 3087 N. Californic St.. Burbank, Californi 
ae DECTO PRODUCTS COMPANY, SALEM 54, MASS. 




















Shoe 





Hanger, Sleyd, Shellfish (Oyster, Clam, Scallep), Extension Handles & Blades, 


Specialists in manufacturing Industrial Cutlery. Shoe, Lincleam, Rabber, Paper | 
Stencil, Maneal Training, and Craft Knives. . 


Write for FREE catalog showing complete line — prices. R. MURPHY KNIVES, aver, Mass. gee): Linoleum 


DOMES or SILENCE ‘ein:* 
FOR ALL WOOD AND METAL FURNITURE 
RUBBER CUSHIONED REGULAR 








Furniture Rest — Pintie Type One set on a 3-color Sizes—-1 4°’ One set in a box. 


card, 12 cards ina 1%", 1-1/16", 12 boxes in a carton. 
box 1", %", &” Sizes—| ¥"’ 
%" &” 





Rumber Expander: 
Tubular Gide 








Adjustable Rubber 
Cushion Glide Bakelite Furniture Rest 








Ask your jobber. If he Is not supplied, write 
ROBERT E. MILLER & CO., INC. 
35 Pearl St., New York 4, N. Y. ; Ruder Adjustable Tubula: 


Spring Type 
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STANDARDIZE ON “NATIONAL” 
... for easier stock handling 


Easy-to-read labels on attractive National fastener pack- 
ages are color-coded to give you easier stock handling. 
With this feature ... plus the convenience of one-source 
buying from National’s most complete line of fasteners 


. you will find it pays to standardize on National. 


THE NATIONAL SCREW & MFG. COMPANY 
Cleveland 4, Ohio 


Pacific Coast: National Screw & Mfg. Co. of Cal. 
3423 South Garfield Ave. « Los Angeles 22, Cal. 


/Vatianal rs ly 
1 ned Fasteners J / Hodel! chains f Chester hoists 
f 
C y 


a & 


“PEER, 


Wood Screws 
Machine Screws 
Nuts 

Cap Screws 
Tapping Screws 
Stove Boits 
Carriage Bolts 
Lag Bolts 
Machine Bolts 


Cotter Pins 











kage. 2 “only piri re e 
a “a 


POP 8 ods west eg 


Red Devil Tools. 


The Red Devil Trademark on a tool or machine guarantees 
faster turnover than any other brand name provides. This 
is because Red Devil Tools and Machines are better 
designed, better made, better packaged, better advertised, 
and priced right to begin with. Full mark-up, multiplied by this 
higher turnover, spells higher profit. This is the r 
more successful retailers prefer to sell Red Devil Tools : 
than any other brand. 


Rod »D evil Took. IRVINGTON 11, N. J., me 


manufacturers of Glaziers’ Tools, Putty Knives, Wall, Wood and Paint Scrapers, 
Paint Conditioning Machines, Floor Conditioning Machines and 








